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CEDAR  RAPIDS,  IOWA 

Central  Business  District  and  Major  Retail  Center 


LINN   CO 


#  Central  Business  District 

(T)  Major  Retail  Center    (See  table  1  for  boundary 

,  _         ,  „.  description  of  each  center) 

1  Central  City 
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MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


City 


Central 

business 

district 


Major  retail  center 
!see  description  below) 


No. 


54,  58.  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 
525 

52  ex.  525 

53 
531 
533 

539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number    

Sales $1 ,000. 

NUMBER  OF  ESTABLISHMENTS 


Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 


Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


1 

365 
46 
10 

214 
627 
397 
359 

118 

445 
427 

115 

299 
134 

132 

470 
066 

1    214 

59 
19 

40 

28 

10 

8 

10 

129 

79 

197 

54 
21 
17 
10 

4 
17 

2 

108 
20 
25 
63 

281 
176 

105 

35 

244 

8 

109 

12 


849 

301    818 

39   714 

8   736 


319 
95    753 


220 
(D) 


310 
(D) 


849 

30 

8 

22 

16 
9 
4 
3 

91 

58 

127 

44 

18 

15 

8 

2 

14 

2 

78 
16 
22 
40 

200 

129 

71 

28 

177 

7 

82 

9 


43 


95 

530 
174 
225 


21 
(D) 


51 
780 


23 

(D) 


95 

4 
2 

2 

6 
3 

1 
2 

4 

2 

3 

17 
7 
5 
3 


11 
4 
1 
6 

13 

11 

2 


31 

1 

17 

1 


37 
5 
1 

44 
271 
551 
231 

5 

10 
806 

30 

29 
112 

1 

5 
353 

44 

2 

2 

5 
4 
1 

4 
2 
1 

11 

5 
S 
3 


Standard   Notes:      -   Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes    nonstore   retailers    (mail-order   houses,    direct    selling,    and   merchandising   machine  operators)    SIC   596. 

2Stores    in   the   general   merchandise,    apparel,    furniture   and   appliance   groups,    and    those   making   up   the  miscellaneous    shopping   goods   category.      These 
stores    specialize    in   department    store    type   merchandise. 

3Includes   data    for   those   kinds   of   business    im   SIC   59    (except    591    and   596)    not    covered    in  any  of   the    lines    below. 


MRC  No.    1.       Includes    the   planned   center  known   as   "Lindale   Plaza"    and    the   establishments   on   1st  Ave.    NE. 
Glenbrook    Dr.       (Cedar  Rapids)    (in    tract   7) 


from   Collins   Rd.    to    intersection  of 


MAJOR  RETAIL  CENTERS 
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table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 
or  more  in  the  Cedar  Rapids  SMSA  in  1972) 


table  3  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


(SI, 000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores 

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores 

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2     

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists  


95 


13 

11 
2 


31 

1 

17 

1 


52  530 


1  4S8 


29  942 

25  531 

(0) 


20b 
(U) 
183 


862 
849 
(U) 
(U) 

(0) 


6  618 

4  528 

(D) 

(P) 


349 


(LI) 

4  123 
(0) 

3  308 
<L>) 


10  174 


256 
(D) 

(0) 


5  945 

4  995 

(D) 

(0) 


16 

(0) 

12 


605 
270 
(P) 
(0) 

(D) 


1  200 
891 
(0) 
(D) 


753 
(D) 
(0) 


(D) 

794 
(0) 
673 
(D) 


2  669 


54 
(0) 

(0) 


1  643 

1  398 

(D) 

(0) 


4 

(D) 

3 


138 

07 

(u) 

(0) 


(0) 


296 
222 
<L>) 
(0) 


197 
(D) 
(0) 


(L>) 

189 

(D) 
159 
ID) 


2  225 


38 

10) 
(0) 


1  244 

1  010 

(D) 

(D) 


10 

4 


127 

76 

(U) 

(0) 

(0) 


194 
149 
(D) 
(0) 


333 

(D) 
(0) 


(D) 

170 
(D) 
140 
(D) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  belov 


16-8       IOWA— CEDAR  RAPIDS  SMSA 


MAJOR  RETAIL  CENTERS 


table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 

539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores 

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


849 

30 

8 

22 


16 
9 

4 

3 


91 

58 

127 


44 
18 

15 
8 
2 

14 
2 


78 
16 
22 
40 


200 

129 

71 


28 

177 

7 

82 

9 


301    818 


39   714 


11 

037 

(D) 

(D) 

(D) 

(D) 

<L>> 

<L>) 

60 

588 

62 

906 

20 

981 

(D) 

4 

484 

(D) 

1 

687 

(0) 

(D) 

<L>) 

17 

911 

(D) 

2 

915 

(D) 

24 

397 

17 

984 

6 

413 

10    768 

(D) 
(D> 

8    462 
(D) 


1 

583 

(D) 

(D) 

10 

638 

<D> 

(D) 

(0) 

5 

600 

6 

253 

1 

762 

1 

542 

743 

695 

245 

(D) 

426 

(0) 

2 

999 

1 

565 

477 

957 

5 

610 

4 

644 

966 

1  467 

2  260 
(D) 

1    349 
(D) 


9   720 


412 
(D) 
(D) 


655 
(D) 
<D> 

(0) 


1    325 


1    486 


445 


359 
179 
167 
47 
<D) 
102 
CD) 


766 
394 
112 
260 


1    357 

1    115 

242 


375 

540 
<D> 
321 
(D) 


8  736 


217 
(D) 
(D) 


2  255 
(D) 
(0) 
(O) 


1  237 
749 
511 


368 
196 
188 

44 
(U) 

95 
(D) 


493 

245 

59 

189 


2    145 

1    837 

308 


307 

454 
(0) 
272 
(D) 


Standard   Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA    Not    available. 

1Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  ot   business    in  SIC   59    (except    591   and   5961    not   covered    in   any  of    the   lines   below. 
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table  5  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores 

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers 

Gasoline  service  stations  . 

Apparel  and  accessory  stores  . 

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


1    214 


59 

19 
40 


129 

79 

197 


54 
21 
17 
10 

4 
17 

2 


108 
20 
25 
63 


261 
176 
105 


35 

244 

8 

109 

12 


565 

627 

16 

502 

3 

573 

12 

929 

74 

111 

b7 

407 

2 

754 

3 

950 

75 

944 

69 

749 

32 

721 

11 

077 

(D) 

(D) 

(0) 

<D> 

(0) 

(0) 

20 

463 

9 

197 

? 

961 

8 

305 

29 

807 

21 

322 

8 

485 

46    397 


12    676 

22    577 

6    348 

9    433 

(0) 


2 

256 

452 

1 

804 

11 

484 

10 

216 

495 

773 

6 

994 

6 

881 

2 

887 

1 

650 

761 

706 

(D) 

(0) 

451 

(D) 

3 

299 

1 

650 

477 

1 

172 

6 

611 

5 

396 

1 

215 

1  738 

2  597 

(D) 

1    420 

282 


11    310 


564 
121 

443 


2    823 

2    507 

111 

205 


1    681 

1    615 

734 


389 
183 
169 
(D) 
(0) 
110 
(D) 


835 
411 
112 
312 


1    602 

1    302 

300 


4-41 

626 

(0) 

339 

65 


10    359 


316 

87 

229 


421 
076 
154 
191 


1    586 
837 


792 


394 
201 
191 
(Ll) 
(0) 
103 
(D) 


539 

256 

59 

224 


592 
224 
368 


359 

523 

(0) 

302 

61 


Standard  Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not    available. 

'Excludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine   operators)    SIC    596. 

2Includes   data    for    those   kinds   of    business    in   SIC    59    (except    591    and    596)    not    covered    in   any   of    the    lines    below. 
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table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


(51,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 
5251 
52  ex. 

5251 

53  pt. 
531 
533 
539 

54 

55  ex. 

554 

55  pt.  (554) 

56 

562,3 

562 

,8 

Other  56 
561 
565 
566 
564,  7,  9 

57 
5712 

Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591 ) 

59  ex. 

592 

595 

597 

5992 

591 

Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores1     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers 

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores   

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


118 


48    21i| 


(D) 
(D) 
(D) 


23    636 

20    225 

(D) 
(D) 


(D) 
(D) 
355 


4  295 
2  1J51 
1    831 


1    844 
(D) 

1    4  54 
(D) 


7    338 

4   766 

(D) 

(d) 


2    27  0 

1    961 
309 


(D) 


6  04  0 
(0) 
257 

1  652 
(D) 


1409 


(D) 
(D) 
(D) 


4    523 
3    810 

(D) 
(D) 


(d) 

(D) 
12 


657 
352 
260 


305 
(d) 

230 
(D) 


1  250 
770 
(D) 

(d) 


667 
603 

64 


(D) 


694 
(D) 
29 
276 
(D) 


2    198 


(D) 
(D) 
(D) 


1  209 
974 
(D) 
(D) 


(d) 

(D) 

17 


205 

111 

78 


94 
(D) 

75 
(D) 


251 
139 
(D) 
(D) 


252 

225 

27 


(□) 


165 

(D) 

6 

45 

(D) 


Standard   Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA   Not   available. 

1Excludes   nonstore  retailers    (i.e.,    mail    order,    direct   selling,    merchandise  vending  machine   operators)    part   of  SIC   53. 

2Totals  may   include   data    for    "nonemployer"   establishments   which    could   not   be   classified   and   tabulated   by  detailed   kind   of   business 

3Data    limited    to   "employer"   establishments. 

4Includes   data   for   those  kinds   of   business   in  SIC   59    (except    591 )    not    covered    in   any  of   the   lines   below. 
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table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  In  sales,  1967  to  1972  ' 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 

Other  56 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total 

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores2    

Department  stores     

Variety  stores    

Miscellaneous  general  merchandise  stores     

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


!  NO 

(D) 

(  NO 


26.7 
26.2 

(D) 
(D) 


(D) 

(D) 

-48.  5 

-9.6 

-24.6 

-2.9 

10.2 


-9.4 

-5.0 

(D) 

(D) 


3.5 

(D) 
(D) 


(D) 


(  NO 
(D) 
(D) 


33.3 


(NO 

(D) 

(  NO 


(D) 

(D) 
(D) 
(D) 


38.4 
67.8 
36.6 


(D) 

15.3 

(D) 

(D) 


10.6 
(D) 

56.2 
(0) 


47.7 
46.7 
50.5 


29.3 


(NO 

(D) 

22.8 


37.4 


-7.0 
67.9 
-15.5 


41.0 

44.1 

-32.5 

100.6 


33.0 

(D) 

55.5 


20.0 

16.3 

(D) 

(D) 


12.5 
27.1 
48.2 
-7.3 


42.1 
36.4 
59.0 


29.5 


(D) 

38.6 

(D) 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available.     NC  Data  not  comparable  between  1967  and  1972  due 
to  major  changes  in  classification. 

'The  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and B 
for  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3IncIudes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 
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table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,  S 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores 2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


17.4 


13.2 

37.5 

7.0 


(D) 

(D) 

(0) 

96.1 


.3 

(D) 

.9 


(D) 

11.2 

41.3 

(D) 

(D) 

44.3 

(D) 


37.1 
(D) 
(D) 

27.2 


9.6 
(D) 
(D) 


(D) 

(D) 

(D) 

39.1 

(D) 


14.4 


8.8 
(0) 
(D) 


40.4 

37.9 

(D) 

(D) 


.3 

(D) 
.6 


35.0 
(O) 

39.7 

31.9 
(0) 

41.1 
(D) 


32.5 

49.2 

(0) 


7.9 
(D) 
(0) 


(D) 

18.3 
(D) 

34.9 
(D) 


100.0 


2.8 
(D) 
(D) 


57.0 

48.6 

(D) 

(0) 


.4 


10) 
.3 


7.4 
3.5 

(D) 
(D) 

(D) 


12.7 
8.6 
(0) 
(0) 


4.5 
(D) 
(0) 


(D) 

7.8 
(D) 
6.3 
(D) 


100.0 


3.7 
(D) 
(D) 


(D) 
(D) 
(D) 
(0) 


20.1 

20.8 

7.0 


(D) 
1.5 
(D) 

.6 
(D) 
(0) 
(D) 


5.9 
(D) 
1.0 
(D) 


8.1 
6.0 
2.1 


3.6 

(D) 
(D) 
2.8 
(D) 


100.0 


4.5 
1.0 
3.5 


20.3 

18.4 

.8 

1.1 


20.8 
19.1 

8.9 


3.0 
(D) 
(D) 
(D) 
(D) 
(D) 
IV) 


5.6 

2.5 

.8 

2.3 


8.2 
5.8 
2.3 


3.5 

6.2 
1.7 
2.6 
(D) 


Standard   Notes:      -   Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

2Includes   data    for   those   kinds   of   business   in   SIC  59    (except   591    and   596)   not   covered   in   any   of    the   lines    below. 
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MAJOR  RETAIL  CENTERS 
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table  i. Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number 

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAP2): 

Number    

Sales : $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


2 

816 

97 

21 

867 
717 
583 
243 

1 
281 

128 
227 

211 

644 
429 

1 
324 

095 
061 

2  867 

151 

38 

113 

73 
20 
29 
24 

283 

216 

426 

159 
53 
42 
37 
19 
37 
13 

211 
57 
50 

104 

758 
418 
340 

87 

503 
34 

201 
38 


76 

12 

2 

177 
169 
529 

452 

48 
(D) 

47 

87 
713 

42 
(0) 

177 

5 

5 

7 
5 
2 

5 
9 


32 
14 
10 
7 
2 
8 
1 

21 
8 
3 

10 

40 
18 

22 


49 
1 

27 
1 


23 
3 

96 

624 
316 
710 

3 

37 
522 

13 

39 

534 

6 

20 
5bb 

96 

2 

2 

4 
2 
2 

5 

7 

7 

15 
5 
3 
5 

i| 

2  | 

16l 

3  ! 


28 
15  | 
13  j 

4  | 

^\ 
1 

9  ! 


lib 

31  027 

4  366 

871 


43 
(D) 


44 
14  132 


28 
(D) 


115 

3 

1 
2 

2 
2 


3 

12 
6 

19 

4 
4 
7 
1 
b 
2 

13 

1 
7 

36 
13 
23 


17 

4 

10 

1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  C.R.I.  &  P.  RR. ,  city  limits  (Mississippi  River),  Centennial  Bridge,  Gaines,  River 
Dr. ,  and  Warren.   (Davenport  city,  IA)  (Entire  tract  105) 

MRC  No.  2.   Includes  the  establishments  in  the  area  bounded  by  C.R.I.  &  P.  RR.  ,  20th,  7th  Ave.,  13th,  6th  Ave.,  6th  Avenue  PI.,  5th  Ave.,  and 
11th.   (Moline  city,  IL)  (Entire  tract  223) 

MRC  No.  3.   Includes  the  establishments  in  the  area  bounded  by  the  city  limits  (Mississippi  River,  Sylvan  Slough),  24th,  5th  Ave.,  17th,  5th  Ave., 
15th,  4th  Ave.,  14th,  and  14th  extended.   (Rock  Island  city,  IL)  (Entire  tract  226) 
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table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  4 


No.  5 


No.  7 


No 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total: 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


39 
5 
1 

49 
928 
146 
006 

14 

18 
080 

19 

16 
598 

6 

15 
250 

49 

1 
1 

3 

i 
2 

8 

4 

7 

3 
2 
2 

1 


34 

24  276 

2  677 

491 


9 
(D) 


25 

14  791 


(D) 


34 


11 

5 
5 
2 

3 

1 


16 
2 

59 

860 
246 
483 

3 

12 
958 

10 

38 
139 

2 

9 

763 

59 


6 
4 
2 

3 

10 

7 
1 


19 

10  964 

1  203 

342 


8 
4  649 


6 

924 


5 
391 


19 

2 

2 

3 
1 
1 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MHC  No.  4.   Includes  the  planned  centers  known  as  "Kings  Plaza  Shopping  Center"  and  "Orchard  Center"  at  the  intersection  of  23d  Ave.  (State 
Highway  92)  and  36th  St.,  and  23d  Ave.  and  41st  St.   (Moline,  IL)  (In  tract  212,  213,  215,  and  218) 

MRC  No.  5.   Includes  the  planned  center  known  as  "Duck  Creek  Shopping  Center"  at  the  intersection  of  Middle  Rd.  and  Kimberly  Rd. ,  Kimberly  Rd. 
extended,  and  the  north  and  south  sides  of  Duck  Creek  Shopping  Center.   (Bettendorf  city,  IA)  (In  tracts  133  and  135) 

MRC  No.  7.   Includes  establishments  on  Main  St.  from  Central  Blvd.  to  3d  St.,  on  West  1st  St.  from  Main  St.  to  Chestnut  St.,  on  Tremont  St.  from 
1st  St.  to  3d  St. ,  and  on  West  2d  St.  from  Main  St.  to  Chestnut  St.   (Kewanee,  IL)  (In  tract  209) 


MRC  No.  8.   Includes  the  planned  center  known  as  "Watch  Tower  Plaza"  and  establishments  on  11th  St.   (Rock  Island,  IL)  (In  tract  238) 


MAJOR  RETAIL  CENTERS 


DAVENPORT-ROCK  ISLAND-MOLINE,  IA-IL,  SMSA— IOWA      16-17 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRCNo.  I1 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores 

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores - 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


177 

5 
5 


32 

14 

10 

7 

2 

e 

i 


21 


3 

10 


40 
18 
22 


49 

1 

27 

1 

NA  Not   available. 


76    169 


(D) 

(l>) 

31 

029 

(D) 

(D) 

1 

101 

12 

364 

1 

919 

8 

100 

3 

870 

3 

180 

2 

951 

(D) 

732 

(0) 

4 

512 

2 

723 

750 

1 

037 

4 

987 

3 

890 

1 

097 

(0) 

7  064 
(0) 

4  072 
(0) 


12    529 

(D) 
(0) 


5  357 
(D) 
(0) 


154 

1    428 

279 


1  497 
724 
600 
539 
(0) 
130 
(0) 


713 
476 
102 
135 


1    247 

1    057 

190 


(D) 

110 
(0) 
664 
(0) 


Standard   Notes:      -   Represents    zero.  D  Withheld   to  avoid   disclosure. 

'See    table    1    for   Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes   data   for    those  kinds   of   business    in   SIC   59    (except    591    and   596)  not    covered    in   any    of    the   lines   below. 


2  941 

(0) 

(D) 


1  28b 
(D) 
(D) 


37 

340 

61 


379 
180 
146 
144 
(0) 
32 
(D) 


179 

114 

35 

30 


209 
229 

40 


(D) 

242 
CD) 
157 
(D) 


2  452 

(0) 
(0) 


1  071 
(D) 
(0) 


38 

1B5 

60 


315 
1«2 
156 

89 
(0) 

21 
(D) 


112 
63 
15 
34 


384 

327 

57 


(D) 

198 
(0) 
122 
(0) 
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MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRC  No.  3' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


115 


3 

12 

6 


19 
4 
4 
7 
1 
5 
2 


13 
5 
1 
7 


3b 

13 
23 


31    027 


400 
(D) 
(D) 


(0) 
(0) 
10) 


187 

7    67b 

666 


4    795 
1    362 

1  362 

2  524 
(0) 
633 
(0) 


2    141 

1    567 

(D) 

10) 


3  22b 
1  373 
1    852 


(D) 

2    677 

1    356 

(U) 

(0) 


4    366 


20 
(D) 


(D) 
(D) 
(D) 


19 

694 

48 


761 
229 
229 
383 
(D) 
94 
(D) 


341 
272 
(D) 
(0) 


800 
383 
417 


(D) 

353 

165 
(D) 
(0) 


1    124 


4 
(0) 
(0) 


(0) 
(D) 

(0) 


5 

16b 

11 


167 
53 
53 
83 

(0) 
19 

(D) 


90 

74 

(D) 

(0) 


192 

97 
95 


<D) 

90 

40 

(D) 

(0) 


871 


3 
(D) 
(D) 


(0) 
(0) 
(0) 


8 
95 
12 


139 
45 
45 
70 

(0) 
14 

(D) 


67 

43 

(D> 

(0) 


224 

130 

94 


(D) 

64 

23 

(D) 

(D) 


Standard   Notes:      -   Represents    zero.  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

'See    table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

'Includes   data    for    those   kinds   of   business   in   SIC   59    (except    591    and   596)  not   covered   in   any   of    the    lines   below. 


DES  MOINES,  IOWA 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


POLK  CO. 


WARREN  CO. 


0  10 

1  i  i  i  t  t  i  i  i  i  l 


e 


20 

I 


30  MILES 


Comprising  Census  Tract  34 


0                 1000             2000              3000  FEET 
hull I I 


U.S.  DEPARTMENT  OF  COMME  RCE 


BUREAU  OF  THE  CENSUS 
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DES  MOINES,  IOWA 

Central  Business  Districts  and  Major  Retail  Centers 


a 


U  S  HWY  6 


^V\ 


DOUGLAS      AVE U  S  HWY  ! 


Des  Moines 

;3 


& 


EUCLID  AVE 


UNIVERSITY  AVE 


STATE 


0  1 

I i L 


2      MILES 
J 


0  Central  Business  District 

(T)  Major  Retail  Centers  (See  table  1  for  boundary 

1  „     ,     ,  „.  description  of  each  center) 

I  Central  City 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 
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MAJOR  RETAIL  CENTERS 


DES  MOINES  SMSA— IOWA      16-21 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


table  i   Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


Kind  of  business 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


Standard 
metropolitan 
statistical 
area 


2 

825 

107 

23 

602 
182 
550 
920 

248 

931 
872 

254 

616 
139 

1 

322 

055 
171 

2    602 

154 

"5 

109 

56 
16 
17 
23 

240 

18b 

421 

192 

57 
46 
42 
26 
47 
20 

188 

51 
45 
92 

623 
427 
196 


475 
16 

180 
32 


City 


1 

597 
83 
18 

801 
719 
879 
714 

129 

24 
5 

292 
629 
730 
229 

180 

688 
218 

12 

116 
075 

217 

443 

159 

58 

93 
728 

200 

670 
342 

58 

83 
826 

1    801 

94 
24 
70 

39 
13 
11 
15 

168 

121 

263 

144 
40 
33 
34 
16 
40 
14 

134 
35 
31 
63 

466 
315 
151 

54 

318 
12 

126 
21 


Central 

business 

district 


292 

9 
2 
7 

8 
2 
3 
3 

14 

27 

13 

49 
14 
11 
14 

4 
14 

3 

15 
5 

1 
9 

95 
55 
40 


55 

3 

21 

4 


Major  retail  centers 
(See  descriptions  below) 


No. 


53 
81  571 
11  341 

2  606 


9 
5  213 


36 


73 


2  470 

53 

2 

2 

6 
2 
1 
3 

2 

1 


Id 

a 
a 

4 
1 
5 


5 
3 

2 

2 
11 


No.  2 


51 

18 

oaa 

2 

373 

650 

16 

4 

951 

10 

6 

101 

25 

7 

036 

51 

4 
1 
3 

2 
2 


3 

7 

10 

1 


7 
2 

1 
4 

12 
11 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3lncludes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MRC  No.  1.   Includes  the  planned  center  known  as  Merle  Hay  Plaza"  and  establishments  in  the  3700  to  4100  blocks  of  Merle  Hay  Rd.  and  on  Douglas 
Ave.  from  57th  St.  to  61st  St.  (Des  Moines)  (In  tract  8) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Eastgate  Shopping  Center"  and  establishments  on  East  Euclid  Ave.  (Douglas  Ave. )  from  East  14th 
St.  to  East  16th  St.  and  on  East  14th  St.  from  Euclid  Ave.  to  Fleming  Ave.   (Des  Moines)  (In  tract  3) 
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MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 
or  more  in  the  Des  Moines  SMSA  in  1972) 


table  3  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores    

Department  stores 

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2     

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


292 


11 
27 

13 


t9 
It 
11 
It 

4 
It 

3 


15 

5 
1 

9 


95 
55 

to 


55 

3 

21 

t 


129  629 


2  6tt 
(0) 
(0) 


37  766 

(0) 

1  957 

(D) 


1  663 
t8  265 

i  eat 


13  169 
5  150 
t  921 
t  729 

(UJ 
2  33t 

(D) 


t  615 
(D) 
(0) 
(D) 


6  590 
t  153 
2  t37 


3  822 


171 
(D) 
158 
(0) 


2t 

730 

313 

(D) 

(D) 

12 

137 

(D) 

369 

<D> 

180 

t 

830 

209 

2 

803 

1 

181 

1 

130 

919 

(D) 

tet 

(D) 

803 

<D> 

(D) 

(D) 

1 

5t8 

1 

lt3 

t05 

516 

391 
(D) 
656 
(D) 


5  782 


73 

(D) 
(0) 


2  920 

(D) 

90 

(D) 


t5 
975 

51 


662 
278 
265 
219 
<D> 
117 
(D) 


229 
(D) 
(D) 
(0) 


369 
268 
101 


111 

327 
(D) 
171 
(D) 


5  229 


t8 
(D) 
(0) 


3  003 

<D> 

82 

(D) 


t7 

552 

t3 


55t 
289 
282 
ltO 
(D) 
87 
<D> 


lOt 
(D) 
<D> 
(D) 


518 
390 
128 


69 


271 
CD) 
138 
(D) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 
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table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1, 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


1    801 


94 

24 
70 


39 

13 
11 
lb 


168 
121 
263 


144 
40 
33 
34 
16 
40 
14 


134 
35 
31 
68 


466 
315 

151 


54 

318 
12 

126 
21 


597 

7  19 

30 

569 

2 

728 

27 

841 

144 

921 

108 

056 

(D) 

(D) 

111 

616 

105 

883 

41 

642 

33 

996 

12 

398 

(O) 

11 

025 

3 

103 

6 

330 

1 

140 

25 

808 

10 

087 

3 

681 

12 

040 

50 

687 

41 

399 

9 

238 

17    915 

34    632 

(D) 

12    434 

1    954 


83 

879 

3 

447 

(D) 

(D) 

25 

57  1 

21 

114 

(D) 

(D) 

10 

985 

10 

438 

4 

303 

6 

126 

2 

383 

(D) 

1 

910 

(D) 

1 

090 

(D) 

4 

039 

1 

495 

491 

2 

053 

11 

951 

10 

416 

1 

535 

2    461 


4  558 
(D) 

]  797 
476 


19    604 


831 

<Q) 

(0) 

6 

016 

4 

957 

(D) 

(D) 

2 

691 

2 

163 

1 

038 

1 

428 

541 

(D) 

465 

(D) 

257 

(D) 

1 

003 

406 

121 

476 

2 

791 

2 

427 

364 

598 

1  045 
<□> 
435 
115 


18 

7  14 

450 

(0) 

(D) 

6 

053 

5 

117 

(  D) 

(D) 

2 

074 

1 

230 

1 

119 

1 

310 

573 

(D) 

333 

(0) 

244 

(D) 

592 

199 

66 

327 

4 

423 

3 

932 

496 

531 

927 
(D) 
415 
122 


Standard  Notes:      -    Represents   zero.  D  Withheld   to  avoid  disclosure.  NA   Not    available. 

1Excludes   nonstore   retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in  SIC   59    (except    591   and   596)    not   covered    in   any  of    the   lines   below. 
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MAJOR  RETAIL  CENTERS 


table  5  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3, 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591, 
592 
594 
5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists  


2  602 


154 

45 

109 


56 
16 
17 
23 


240 
185 
421 


192 
57 
46 
42 
26 
47 
20 


188 
51 
45 
92 


623 
427 
196 


68 

475 
16 

180 
32 


825 

182 

45 

4 

40 

394 

681 
713 

160 
122 

601 
120 
(D) 
(0) 

162 

735 

172 

941 

72 

591 

40 

13 

13 

12 

4 

7 

2 

570 

655 
134 
313 
853 
547 
202 

36 

16 

5 

14 

122 

418 
387 
317 

65 
53 
12 

634 
297 
337 

20 

503 

48 
13 
16 

2 

091 
971 

846 
770 

107 

550 

4 

806 

(D) 

(D) 

27 

339 

22 

690 

1 

152 

3 

497 

15 

895 

15 

775 

7 

668 

6 

796 

2 

475 

2 

396 

2 

004 

723 

1 

235 

359 

5 

334 

2 

267 

713 

2 

354 

15 

289 

13 

342 

1 

947 

2  882 

5  766 
(D> 

2  233 
671 


5 

193 

1 

168 

(D) 

ID) 

6 

371 

5 

275 

280 

816 

3 

919 

3 

380 

1 

866 

1 

587 

562 

544 

495 

165 

293 

72 

1 

324 

594 

178 

552 

3 

543 

3 

083 

460 

692 

1  343 
(D) 
533 
157 


23  920 


662 
(D) 
(D) 


6  479 

5  495 

311 

673 


3  073 

1  835 

2  033 


503 
615 
600 
368 
158 
282 
80 


777 

303 

99 

375 


5  730 

5  090 

640 


623 

1  205 

(D) 
557 
161 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 
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table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

5251 
52  ex. 

5251 

53  pt. 
531 
533 
539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

562 

,8 

Other 

561 

565 

566 

564,7 

56 
,9 

57 
5712 

Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex 

592 

595 

597 

5992 

591 

Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers    . 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists  


319 


14 
3 
4 

7 


11 
27 
15 


45 

13 
10 


32 

12 

2 

14 


1 
15 


106 


38 


12 


61 
4 

2 


129 

045 

2 

686 

494 

2 

192 

35 

373 

31 

769 

2 

679 

930 

1 

228 

48 

663 

1 

924 

13 

9  09 

5 

468 

5 

226 

S 

441 

3 

060 

(D) 

2 

646 

182 

4 

827 

(D) 

(D) 

2 

274 

6 

6  36 

5 

029 

1 

6  07 

10    563 

(D) 

(D) 

2    356 

606 


20    093 


409 
106 
303 


7    878 

7    235 

524 

119 


123 

4    513 

230 


2    487 

1     072 
1    025 


415 
579 
(D) 

445 
(D) 


S7G 
(D) 
(D) 
370 


1    555 

1    299 
256 


557 
(D) 

(D) 
411 
146 


5    209 


75 

21 
54 


2    312 

2    102 

175 

35 


37 

630 

64 


705 
363 
355 


342 
131 
CD) 

114 
(D) 


156 

(D) 

(D) 

77 


679 
564 
115 


150 


351 
(D) 

(O) 
97 
39 


Standard   Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore  retailers    (i.e.,    mail   order,    direct   selling,    merchandise  vending  machine   operators)   part   of  SIC   53. 

2Totals  may   include   data   for    "nonemployer"    establishments  which   could   not  be   classified   and   tabulated  by  detailed   kind   of   business. 

3Data   limited   to   "employer"   establishments. 

4 Includes   data   for   those  kinds   of   business    in   SIC   59    (except    591)    not    covered   in   any   of   the   lines   below. 
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table  7  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 
Other  56 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Kind  of  business 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores2    

Department  stores     

Variety  stores     

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers 

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready  to  wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


(  NO 

(0) 

(NO 


6.7 

(D) 

-27.0 

(  D) 


35.  4 


-2.1 


-5.2 
-5.8 
-5.8 
-4.8 


-4.4 
(D) 
(D) 
(D) 


-.7 
■17.4 
51.6 


(  NO 
(0) 
(D) 


City 


35.7 


(  NO 

6.9 

(  NO 


53.7 
(D) 
(D) 
(D) 


20.7 
32.0 
31.9 


19.1 

-3.6 

(D) 

37.6 


25.4 

52.9 

47.3 

4.8 


53.7 
50.3 
70.9 


14.2 


(  NO 

(□) 

-22.6 


Standard  metropolitan 
statistical  area 


70.4 


84.3 
46.6 
89.3 


63.0 

48.1 

(D) 

(D) 


36.0 
83.5 
79.6 


38.7 
5.3 
7.1 

65.2 


45.2 

74.2 

109.5 

11.1 


71.7 
70.4 
77.5 


19.5 


235.3 
55.2 
-3.0 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available.     NC  Data  not  comparable  between  1967  and  1972  due 
to  major  changes  in  classification. 

lThe  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and  B 
Cor  a  more  complete  explanation  of  SIC  changes.  )  The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  )  not  covered  in  any  of  the  lines  below. 
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table  8  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores 

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores 

Liquor  stores   

Mixellaneous  shopping  goods  stores    

Florists 


21.7 


8.6 
(D) 
(0) 


26.1 
(D) 
(D) 

12.4 


1.5 

45.6 
4.5 


3b. 8 
41.5 

(D) 
42.9 

(D) 
36.9 

(D) 


17.9 
(U) 
<D> 
(D) 


13.0 
10.0 
26.2 


21.3 

26.4 

34.9 

25.4 

(D) 


15.7 


5.6 
(D) 
(D) 


23.5 
(D) 
(D) 

12.1 


1.0 

27. y 

2.6 


32.5 
37.7 
37.5 
38,4 

(D) 
30.9 

(D) 


12.8 
(0) 
(D) 
(D) 


10.0 

7.8 

19.8 


13.6 

19.1 
(D) 

13.7 
(D) 


100.0 


2.0 
(0) 
(D) 


29.1 
(D) 
1.5 
(0) 


1.3 
37.2 

1.5 


10.2 
4.0 
3.8 
3.6 
(D) 
1.8 
(D) 


3.b 
(0) 
(D) 


5.1 
3.2 
1.9 


2.9 

7.1 
(D) 
2.4 
(D) 


100.0 


5.1 

.5 

4.7 


24.2 

18.1 

(D) 

(D) 


18.7 

17.7 

7.0 


5.7 
2.1 
(D) 
1.8 

.5 
1.1 

.2 


4.3 

1.7 

.6 

2.0 


8.5 
6.9 
1.6 


3.0 

5.8 

2.1 
.3 


100.0 


5.5 

.6 

4.9 


19.5 

14. a 

(D) 
(D) 


19.7 
21.0 

8.8 


4.9 

1.7 

1.6 

1.5 

.6 

.9 

.3 


4.4 

2.0 

.7 

1.7 


8.0 
6.5 
1.5 


2.5 

5. a 

1.7 

2.0 

.3 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

2Includes   data   for   those   kinds   of   business    in   SIC   59    (except   591    and   596)  not   covered   in   any   of    the   lines   below. 


DUBUQUE,  IOWA 

Standard  Metropolitan  Statistical  Area 


I 


DUBUQUE    CO 


Dubuque 


0  5 

1  i      i      i      ■      I 


10 

I 


15  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 
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DUBUQUE,  IOWA 

Major  Retail  Centers 


GRANT 


JO   DAVIESS 


(T)   Major  Retail  Centers 
^]  Central  City 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 
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MAJOR  RETAIL  CENTERS 


table  i. Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572.  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'. clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


722 

208  450 

25  099 

5  870 


310 
(D) 


164 
67  012 


248 
(D) 


722 

46 
13 
33 

21 

7 

4 

10 

86 

39 

103 

46 
20 
11 
6 
2 
18 


48 
12 
13 
23 

204 

108 

96 

20 

109 

9 

49 

6 


131 

33  074 

4  788 

1  115 


48 
<D> 


44 
14  804 


39 
(D) 


131 

7 
2 
5 

5 
2 
1 
2 

7 

7 

11 

13 

4 

1 
8 


13 

2 
5 
6 

36 
17 
19 


27 

2 

13 

2 


18 

15  760 

1  551 

374 


8 
4  601 


7 
10  856 


3 

303 


18 


55 

26 

117 

4 

148 

1 

141 

10 

3 

869 

38 

21 

743 

7 

505 

55 

1 

1 

4 
3 

1 


20 
10 

7 
4 


1 

15 

9 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  17th,  White,  CM. St. P.  &  P.  RR. ,  1st,  Locust,  Dodge,  east  boundary  line  of  Mercy 
Hospital  and  St.  Dominic  Villa,  St.  Marys,  3d,  Bluff,  8th,  9th,  Bluff,  and  Locust.   (Dubuque  city)  (Entire  tract  l) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Plaza  20  Shopping  Center"  at  the  intersection  of  Dodge  (U.S.  Highway  20)  and  Devon  Dr. 
(Dubuque)  (in  tract  8) 

MRC  No.  3.   Includes  the  planned  center  known  as  "Kennedy  Mall"  and  the  establishments  at  the  intersection  of  U.S.  Highway  20  and  John  F.  Kennedy 
Rd.   (Dubuque)  (in  tract  12) 


MAJOR  RETAIL  CENTERS 


DUBUQUE  SMSA— IOWA      16-31 


table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1, 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRCNo.  V 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  . . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


131 


7 

7 

11 

13 

4 

1 
8 


13 

2 
5 
6 


36 
17 
19 


27 
2 

13 
2 


33    074 


1  732 
(U) 
(D) 


9  645 
(D-> 
(D) 

(0) 


(0) 

(0) 

2    439 

1    758 
(UJ 

(U) 

945 


296 
<D> 

<Q> 

498 


219 
264 
95b 


2    940 

2  229 
(LI) 

1  105 
(D) 


4    788 


286 
(D) 
(D) 


1  280 
(D) 
(0) 
(D) 


(D) 
(0) 
220 

331 
(D) 

(D) 

127 


391 
(D) 
(D) 

246 


662 

572 

90 


611 

279 
(D) 

150 
(D) 


1    130 


83 
(D) 
(D) 


291 
(D) 
(D) 
(0) 


(D) 

(D) 

62 

88 
10) 

(0) 

32 


101 

(D) 

(0) 

68 


167 

147 

20 


145 

64 
(0) 

36 
(D) 


1    115 


48 
(0) 
(UJ 


323 
(D) 

(0) 
(0) 


(D) 

(0) 
79 

64 
(D) 

(D) 

33 


62 

(D) 

(D) 

40 


251 

227 

24 


124 

73 
(0) 

39 
(0) 


Standard   Notes:      -   Represents    zero.  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

'See   table   1    for  Major  Retail    Center   description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC  596. 

3Includes    data   for    those  kinds    of   business    in   SIC   59    (except    591    and   596)  not   covered   in   any    of   the   lines    below. 
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16-34      IOWA— SIOUX  CITY,  IA-NE,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total: ' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number    

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


1  out 

288  7  63 
34  331 

8  038 


428 
(D) 


19  6 
(D) 


420 
(D) 


1  044 

77 
23 
54 

29 
7 

14 
a 

122 

66 

171 

57 
20 
15 
16 

8 
11 

2 

56 
9 

15 
34 

275 
165 
110 

31 

158 

9 

52 

12 


95 

12 

2 

217 
540 
821 
609 

21 

75 
480 

45 

80 
474 

28 

62 
586 

217 

7 

1 
6 

11 
4 
2 
5 

14 

15 

16 

31 
8 
7 

10 
2 
9 
2 

17 
2 
3 

12 

53 
26 
27 


45 
1 

21 
2 


19 

11  454 

1  409 

385 


6 
(D) 


11 
9  098 


2 
<D) 


19 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  11th,  Court,  South  Court,  city  limits  (Missouri  River),  Bridge  Way,  Wesley  Way, 
West  3d,  Bluff,  and  Summit.   (Sioux  City  city,  IA)  (Entire  tract  16) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Sunset  Plaza,"  and  establishments  on  Hamilton  Blvd.  from  West  28th  St.  to  Ridgeview,  and  on 
North  28th  St.  from  Perry  Creek  to  Hamilton  Dr.   (Sioux  City,  IA)  (In  tract  9) 


MAJOR  RETAIL  CENTERS 


SIOUX  CITY,  IA-NE,  SMSA— IOWA      16-35 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591.6 

592 

594 

5992 

MRCNo.  11 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


217 


11 
4 
2 
5 


31 
8 
7 

10 
2 
9 
2 


17 
2 
3 

12 


53 
26 
27 


45 
1 

21 
2 


95    540 


3 

364 

(D) 

(0) 

28 

858 

26 

260 

(D) 

(0) 

10 

224 

18 

822 

3 

258 

10 

1«3 

3 

567 

(D) 

4 

687 

CD) 

(D) 

(0) 

2 

609 

(D) 

(U) 

1 

247 

3 

601 

2 

145 

1 

456 

7   655 

6    966 
(0) 

3    824 
(0) 


12    821 


4-23 
(D) 
(D) 


4    479 

4    119 

(D) 

(D) 


1    101 

1    850 

268 


1  671 
511 
(0) 
914 
(D) 
(D) 
(D) 


389 
(D) 
(0) 

200 


785 
581 
204 


1    024 

831 
(D) 
539 

(D): 


3    059 


103 
(D) 
(D) 


1  050 
965 
(0) 
(D) 


258 

437  i 

f 
64 


387 
112 
(D) 
215 
<UJ 
(D) 
(D) 


89 
(0) 
10) 

47 


192 

148 
44 


284 

195 
(D) 
121 
(D) 


2    609 


63 
(D) 
(0) 


979 
891 
(D) 


199 

226 

69 


321 
121 
ID) 
138 
(0) 
(0) 
(0) 


62 
(D) 
<L>> 

33 


287 

215 

72 


235 

168 
(D) 
108 
(D) 


Standard   Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not   available. 

'See   table   1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC  596. 

includes   data   for   those  kinds   of   business    in   SIC  59    (except    591    and   596)  not   covered   in   any   of    the   lines   below. 
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WATERLOO-CEDAR  FALLS,  IOWA 

Major  Retail  Centers 
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16-38      IOWA— WATERLOO-CEDAR  FALLS  SMSA 


MAJOR  RETAIL  CENTERS 


table  i  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number    

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores  .  .  .  . 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  .  .  . 


1  086 

311  169 

37  553 

8  425 


365 
92  060 


283 
(D) 


438 
(D) 


1  086 

77 
22 
55 

26 

9 

10 

7 

105 

78 

163 

80 
32 
27 
19 

5 
18 

6 

73 
23 
15 
35 

237 

143 

94 

23 

224 
6 

104 

11 


129 

33  754 

4  951 

1  132 


41 
(D) 


55 

(D) 


33 

(D) 


129 

4 

4 

4 
1 
1 
2 

2 

5 

14 

20 
10 
8 
4 
1 
5 


12 

3 
2 

7 

36 
17 
19 


29 


19 
3 


55 

26 

337 

3 

735 

940 

13 

7 

178 

33 

17 

952 

9 

1 

207 

55 

4 
1 
3 

4 
3 

1 


16 
6 
6 
3 
2 
5 


3 
2 

1 

2 
14 
10 


50 

7 
1 

47 
571 
166 
332 

10 
(D) 

29 

30 
990 

7 
(D) 

47 

2 
1 
1 

3 
2 

1 


16 
6 

5 
4 

5 

1 

4 
1 


1 
10 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Cedar  River,  East  Park  Ave. ,  Walnut,  C.G.W.  RR. ,  West  6th,  Washington,  and  West 
Mullan  Ave.   (Waterloo  city)  (Entire  tract  l) 

MRC  No.  2.   Includes  the  planned  centers  known  as  "College  Square  Shopping  Center"  and  "Blackhawk  Shopping  Center"  on  U.S.  Highway  218  between 
Boulder  Dr.  and  the  Blackhawk  Shopping  Center.   (Cedar  Falls)  (In  tract  25) 


MRC  No.  3.   Includes  the  planned  center  known  as  "Crossroads  Shopping  Center"  at  the  intersection  of  State  Highway  412  and  U.S.  Highway  218. 
(Waterloo)  (In  tract  9) 


MAJOR  RETAIL  CENTERS 


WATERLOO-CEDAR  FALLS  SMSA— IOWA      16-39 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRC  No.  1» 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


129 

4 
4 


2 
5 

14 


20 
10 
8 
4 
1 
5 


36 
17 
19 


29 

19 

3 


33    754 


728 


728 


<D) 

<L» 

(D> 

(0) 

<D> 

(D) 

2 

305 

4 

116 

CD) 

1 

560 

956 

(D> 

1 

089 

(D) 

2 

386 

<D) 

<D> 

1 

202 

2 

768 

1 

660 

1 

128 

1  504 
4    591 

2  391 
315 


4    951 


130 

130 


(D) 
(D) 
(0) 
(0) 


(DJ 

(D) 
213 


738 
(0) 
286 
142 
(D) 
256 
(D) 


358 
(0) 
(0) 
191 


542 
383 
159 


271 

609 

306 
75 


1    215 


28 


2U 


CD) 
CD) 
(D) 

CD) 


CD) 

CD) 
56 


173 

(D) 
71 
30 

CD) 
58 

(D) 


102 

CD) 

(D) 

63 


139 

102 

37 


67 
156 


1    132 

23 
23 


CD) 
(D) 
CD) 
(0) 


(D) 
(0) 


62 


178 

(D) 
75 
29 

(0) 
56 

(D) 


65 
(D) 
<D) 

32 


246 

180 

66 


34 

133 

67 
29 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not   available. 

'See   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

'includes    data   for    those   kinds   of   business   in   SIC   59    (except    591    and   596)  not   covered   in   any    of    the   lines   below. 
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TOPEKA,  KANS. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


SHAWNEE  CO. 

Topeka 


Comprising  Census  Tract    1 


JEFFERSON  CO 


10 


20  MILES 


1000 

_l_ 


2000  FEET 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 
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TOPEKA,  KANS. 

Central  Business  District  and  Major  Retail  Centers 


No.  1  Unassigned 


#      Central  Business  District 

©Major  Retail  Centers  (See  table  1  for  boundary 
description  of  each  center) 


2    MILES 


J L 


Central  City 


U.S.  DEPARTMENT  OF  COMMERCE 
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BUREAU  OF  THE  CENSUS 


MAJOR  RETAIL  CENTERS 


TOPEKA  SMSA— KANSAS      17-5 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total:1 

Number 

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


Standard 
metropolitan 
statistical 
area 


1 

656 

421 

867 

51 

225 

11 

007 

497 

120 

115 

387 

121 

285 

772 

180 

467 

1    656 

92 
28 
64 

54 

9 

22 

23 

135 

142 

253 

99 
36 
30 
21 
15 
20 
7 

112 
29 
26 
57 

317 

243 

74 

45 

407 
95 

122 
18 


City 


1 

248 

3  67 

920 

46 

370 

9 

857 

355 

103 

734 

317 

112 

551 

57  6 

151 

635 

1    248 

54 
12 
42 

37 

8 

16 

13 

85 

106 

186 

88 
31 
26 
18 
13 
19 
7 

91 

24 
21 
46 

237 

188 

49 

33 

331 
87 

101 
14 


Central 

business 

district 


168 

58    159 

9    763 

2    074 


39 

7    300 


69 
38   97  6 


60 
11    883 


168 

6 

6 

10 
4 
3 
3 

2 

11 

13 

31 
5 
4 

10 
6 


36 

29 

7 


49 

6 

19 

2 


Major  retail  centers 
(See  descriptions  below) 


No.  2 


27 

35  893 
5  315 
1  167 


4 
4  753 


IS 

29  745 


5 
1  395 


27 


No.  3 


21 

10  231 

1  382 

321 


6 
(D) 


13 
6  145 


2 
(D) 


21 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  2.   Includes  the  planned  center  known  as  "White  Lakes  Shopping  Center"  and  establishments  on  Topeka  Ave.  from  West  34th  to  West  37th  St. 
(Topeka  city)  (In  tracts  28  and  29) 

MRC  No.  3.   Includes  the  planned  center  known  as  "Fairlawn  Plaza  Mall"  bounded  by  West  21st  St.,  Fairlawn  Rd . ,  and  Fairlawn  Plaza  Dr.   (Topeka) 
(In  tract  26) 
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MAJOR  RETAIL  CENTERS 


table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 

or  more  in  the  Topeka  SMSA  in  1972) 


table  3.  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


(SI, 000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores 

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores _ 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores2     

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


168 

6 
6 


10 
4 
3 
3 


2 
11 

13 


31 
5 
4 

10 
6 
6 
2 


36 
29 

7 


49 
6 

19 
2 


58 

159 

1 

333 

1 

333 

21 
16 

259 
760 
<D) 
(0) 

(D) 

7 

184 

1 

512 

7 

2 
2 
1 

113 
(D) 

604 
896 
254 
249 
(D) 

6 

279 
(D) 
(D) 

(0) 

3 
3 

579 

231 
348 

(D) 

179 
557 
325 
(D) 


9   763 

266 
266 


3  254 

2   619 

<D) 

(D) 


(D) 
992 

152 


1  391 
(D) 
(D) 
537 
484 
227 
(D) 


1  448 
(D) 
(D) 
(0) 


031 

958 

73 


(D) 

712 

23 
500 
(D) 


2    270 

67 
67 


791 
627 
(D) 
(D) 


(D) 
229 

35 


342 
(D) 
(D) 
129 
122 
57 
(0) 


226 
(D) 
(D) 
(D) 


268 

247 

21 


(D) 

179 

6 
127 
(D) 


2    074 

35 
35 


774 
605 
(D) 
(D) 


(D) 

120 

42 


283 
(D) 
(D) 
106 
97 
45 
(D) 


187 
(0) 
(D) 
(D) 


357 

327 

30 


(D) 

160 
10 
99 

(0) 


Standard   Notes:      -    Represents   zero.  D  Withheld    to  avoid   disclosure.  NA   Not    available. 

1Excludes   nonstore    retailers    (mail-order   houses^    direct    selling,    and  merchandising   machine   operators)    SIC    596. 

2Includes   data    for    those   kinds   of    business    in   SIC   59    (except    591    and    596)    not    covered    in   any   of    the    lines    below. 


MAJOR  RETAIL  CENTERS 


TOPEKA  SMSA— KANSAS      17-7 


table  4.  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,1 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 

53 

531 

533 

539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores   

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores   

Florists 


1    248 


54 
12 
42 


37 

8 

16 

13 


85 
106 
186 


88 
31 
26 

18 
13 
19 

7 


91 
24 
21 
46 


237 

188 

49 


33 

331 
87 

101 
14 


367 

920 

28 

062 

(D) 

(D) 

(D) 

CD) 

4 

906 

(D) 

67 

67  9 

79 

364 

27 

347 

(D) 

6 

094 

(D) 

Id) 

(d) 

(D) 

(D) 

19 

006 

Id) 

2 

835 

Id) 

23 

521 

21 

464 

2 

057 

12  534 

30    261 
(D) 

13  399 
(D) 


46    370 


4  035 
(D) 
(D) 


(D) 
(D) 
(D) 

874 


5    951 

(D) 

2   234 


(D) 
761 
7  24 
773 
CD) 
CD) 
43 

CD) 

1   806 

(D) 

859 


6    110 

5    7  10 

400 


2  003 

3  062 
(D) 

1    716 
309 


10    488 


660 
CD) 
CD) 


CD) 
CD) 
CD) 

186 


1  421 
(D) 
526 


Co) 

173 
163 
196 
CD) 
CD) 
12 

CD) 
316 
CD) 
187 


1    362 

1    268 

94 


510 

7  12 

CD) 

393 

67 


9    857 


488 
CD) 
CD) 


Cd) 

(d) 

(D) 

184 


1    280 
(D) 

599 


(D) 
226 
212 
213 
CD) 
CD) 
17 

(D) 
246 
(D) 

180 


2    029 

1    861 

168 


463 

771 
CD) 

374 
71 


Standard   Notes:       -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA   Not    available. 

1Excludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine   operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in  SIC   59    (except    591   and   596)    not   covered    in   any  of    the   lines   below. 


17-8      KANSAS— TOPEKA  SMSA 


MAJOR  RETAIL  CENTERS 


table  5   The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


1    656 


92 
28 

64 


54 

9 

22 

23 


135 
142 
253 


99 
36 
30 
21 
15 
20 
7 


112 
29 
26 
57 


317 

243 

74 


45 

407 
95 

122 
18 


21 

867 

36 

291 

(D) 

(  D) 

65 

722 

53 

395 

5 

015 

7 

312 

78 

262 

86 

738 

37 

225 

21 

281 

6 

271 

(D) 

(D) 

5 

746 

3 

746 

(D) 

20 

545 

10 

237 

3 

017 

7 

291 

28 

289 

37  1 

2 

918 

13    564 

33    950 

9    716 

13    737 

(D) 


1 

225 

4 

747 

(D) 

(D) 

9 

555 

7 

859 

808 

888 

6 

582 

B 

486 

2 

978 

3 

206 

777 

740 

842 

983 

561 

43 

3 

170 

1 

913 

360 

897 

7 

002 

6 

520 

482 

2  093 

3  406 
412 

1    738 
330 


11 

595 

822 

(D) 

ID) 

2 

250 

1 

877 

182 

191 

1 

566 

2 

012 

688 

754 

177 

167 

198 

227 

140 

12 

619 

343 

80 

196 

1 

553 

1 

438 

115 

532 

799 

113 

399 

70 


11    007     * 


605 

(D) 
(D) 


2    126 

1    700 

233 

193 


1    454 

1    000 

777 


866 
231 
217 
216 
249 
153 
17 


504 

264 

51 

189 


340 
144 
196 


496 

839 

181 

385 

79 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore   retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business   in   SIC   59    (except    591   and   596)    not    covered    in  any  of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


TOPEKA  SMSA— KANSAS      17-9 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 


($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562, 

562 


3,8 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591 ) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores    

Variety  stores     

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    ; 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists  


186 


4 
10 
16 


29 
8 

7 


21 

5 

4 

10 

1 


12 
1 

2 
9 


47 
37 
10 


49 
9 


10 

2 


48    748 


2  091 
(D) 
(D) 


11    513 

9    921 

(D) 

(D) 


CD) 

11    652 

1    496 


5    804 
1    240 

1    115 


4    564 

(D) 

2    155 

1    192 

(D) 


5  427 
(□) 
(D) 

4    493 


3    185 

2   838 

347 


(D) 


4    850 
492 

1    333 
(D) 


500 


262 
(D) 
(D) 


2    032 

1    757 
(D) 

(D) 


(D) 

1    063 

181 


1  087 
243 
225 


844 
(D) 
450 
195 
(D) 


1  217 
(D) 
(D) 

1    091 


914 

848 

66 


(D) 


703 
22 

264 

(D) 


2    236 


59 
(D) 
(D) 


706 
618 
(D) 
(D) 


(D) 

165 

89 


287 
74 

71 


213 
(D) 
109 
53 
CD) 


225 
(D) 
(D) 
193 


428 

393 

35 


(D) 


186 
9 

60 
(D) 


Standard  Notes:      -  Represents    zero.  D  Withheld    to  avoid   disclosure.  NA   Not   available. 

1Excludes   nonstore   retailers    (i.e.,    mail    order,    direct    selling,    merchandise  vending  machine   operators)    part   of  SIC   53. 

2Totals  may   include   data   for    "nonemployer"    establishments  which    could   not   be   classified   and   tabulated   by  detailed  kind   of  business 

3Data    limited   to   "employer"   establishments. 

4Includes   data   for   those  kinds   of   business    in  SIC   59    (except    591)   not   covered   in   any   of   the   lines   below. 


17-10      KANSAS— TOPEKA  SMSA 


MAJOR  RETAIL  CENTERS 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 
5251 
52  ex 

5251 

53  pt. 
531 
533 
539 

54 

55  ex 

554 

55  pt. 

(554) 

56 

562,  ; 
562 
Other 

,8 
56 

57 
5712 

Other  571 
572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

592 

5992 

591 

Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores2     

Department  stores     

Variety  stores     

Miscellaneous  general  merchandise  stores     

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


19.3 


(NO 

(D) 

(NO 


84.7 

68.9 
(D) 
(D) 


(D) 
-38.4 

1.  1 


22.6 

(D) 

-45.8 

(D) 


15.7 
(D) 
(D) 
(D) 


12.4 

13.9 

.3 


(D) 


(NO 

13.2 

(D) 


58.5 


(NO 

(D) 

(NO 


(D) 
(D) 
(D) 
(0) 


44.6 
67.1 
66.6 


(D) 
(D) 
(D) 
(D) 


44.6 
(D) 
(D) 
(D) 


77.2 
85.4 
21.1 


(D) 


(NO 
(D) 
(D) 


74.6 


107.  1 
(D) 
(D) 


66.4 

54.5 

21.4 

312.3 


55.6 
88.4 
86.7 


82.5 

126.1 

(D) 

68.9 


52.2 

201.5 

(D) 

(D) 


101.4 

108.6 

55.0 


16.0 


92.5 

87.0 

(D) 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available.     NC  Data  not  comparable  between  1967  and  1972  due 
to  major  changes  in  classification. 

LThe  percent  changes  lor  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and B 
for  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


TOPEKA  SMSA— KANSAS      17-11 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


15.8 


4.8 
(D) 
(D) 


(D) 
(D) 
(D) 

50.0 


(D) 
9.1 
5.5 


(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
21.7 


33.0 

49.1 

(D) 

23.8 


15.2 
15.1 
16.9 


(D) 

20.4 

(D) 

32.3 

11.9 


13.8 


3.7 
(D) 
(D) 


32.4 

31.4 

(D) 

(D) 


(D) 
8.3 
4.1 


33.4 

(D) 

(D) 

(D) 

39.2 

33.3 

20.5 


30.6 
(D) 
(D) 
(D) 


12.7 
12.7 
11.9 


(D) 

18.2 

5.7 

31.5 

11.2 


100.0 


2.3 


2.3 


36.6 

28.8 

(D) 

(D) 


(D) 

12.4 
2.6 


12.2 
(D) 
1.0 
5.0 
3.9 
2.2 
(D) 


10.8 
(D) 
(D) 
(D) 


6.2 

5.6 

.6 


(D) 

10.6 
1.0 
7.4 
(D) 


100.0 


7.6 

(D) 

(D) 

(D) 

(D) 

1.3 

(D) 

18.4 

21.6 

7.4 

(D) 

1.7 

(D) 

(D) 

(D) 

(D) 

(D) 

5.2 

(D) 

.8 

(D) 

6.4 

5.8 

.6 

3.4 

8.2 
(D) 
3.6 
(D) 


100.0 


8.6 
(D) 
<D> 


15.6 

12.7 

1.2 

1.7 


18.6 

20.6 

8.8 


5.0 
1.5 
(D) 
(D) 
1.4 
.9 
(D) 


4.9 
2.4 

.7 
1.7 


6.7 

6.0 
.7 


3.2 

8.1 
2.3 
3.3 
(D) 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  In  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


WICHITA,  KANS. 
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17-14      KANSAS— WICHITA  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


City 


Central 

business 

district 


Major  retail  center 
see  description  below) 


No.  1 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number 

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


3    522 

868    043 

100    863 

22    558 


1    149 
261    158 


751 
244    233 


1    622 
362    652 


3    522 

174 

45 

129 

75 
13 
36 
26 

288 

268 

557 

189 
75 
51 
22 
28 
46 
18 

252 
68 

61 
123 

789 
594 
195 

72 

838 

219 

235 

63 


2    492 

728    738 

(D) 

(D) 


861 
220   738 


542 
221    839 


1   089 
286    161 


2    492 

98 
23 
75 

49 
13 
22 
14 

198 

189 

357 

146 
65 
45 
16 
19 
33 
13 

185 

51 
50 
84 

606 
453 
153 

57 

607 

185 

162 

42 


68 

10 

2 

228 
314 
844 
240 

8 

72 
161 

31 

71 
333 

28 

85 
820 

228 

7 
3 

4 

10 
3 
3 

4 


19 

15 

24 
9 

4 
5 
2 
6 

2 

14 
6 
2 
6 

59 

48 
11 


67 

11 

23 

3 


10 

1 

54 
832 
645 
426 

2 

11 

355 

7 

30 

087 

1 

13 
390 

54 

2 
2 

2 

1 
1 

1 

1 

2 

13 
7 
6 

1 
3 
2 

8 
4 


15 
3 

7 
2 


Standard   Notes:      -   Represents   zero.  D  Withheld   to  avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order  houses,    direct    selling,    and  merchandising   machine  operators)    SIC   596. 

2Stores    in   the   general   merchandise,    apparel,    furniture  and   appliance   groups,    and    those   making  up   the  miscellaneous    shopping  goods   category.      These 
stores    specialize    in  department    store   type  merchandise. 

3Includes   data   for   those   kinds   of   business    in   SIC   59    (except    591    and   596)    not   covered    in   any   of    the    lines    below. 

MRC  No.    1.       Includes   the   planned   center  known  as    "Parklane   Shopping  Center"   and  establishments  on   South  Oliver   from  Morris    to  Glendale   and  on   East 
Lincoln   from  South  Oliver   to   Glendale   Rd.       (Wichita    city)    (in   tracts   36,    37,    and   68) 


MAJOR  RETAIL  CENTERS 


WICHITA  SMSA— KANSAS      17-15 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  2 


No.  3 


No.  5 


No.  7 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAP2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores   

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


19 

24  661 

4  406 

913 


5 
(D) 


12 
(0) 


2 
(0) 


19 


33 

30 

877 

3 

097 

712 

9 

10 

207 

15 

18 

703 

9 

1 

967 

33 


33 
4 
1 

444 
112 
045 

8 

22 
509 

22 

43 
430 

2 

17 

505 

82 

1 

1 


17 
5 
4 
4 
1 
5 
2 


21 
3 

15 
1 


40 

20  043 

2  999 

617 


7 
3  186 


30 

16  361 


3 

496 


40 


15 
7 
6 

1 
1 
5 

1 


1 

11 

9 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3 Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  2.   Includes  the  planned  center  known  as  "Boulevard  Plaza  Shopping  Center"  and  establishments  in  the  area  bounded  by  Morris,  Poplar,  north 
side  of  Lincoln,  fence  line  of  Boulevard  Plaza  Shopping  Center,  George  Washington  Blvd.,  Bayley,  Schweiter  Dr.,  and  Ash.   (Wichita 
city)  (In  tracts  35  and  38) 

MRC  No.  3.   Includes  the  planned  center  known  as  "Eastgate  Shopping  Center"  and  establishments  on  East  Kellogg  (U.S.  Highway  54)  from  Rock  Rd.  to 
Kansas  Turnpike  and  in  the  400  block  of  Mansfield.   (Wichita)  (In  tract  71) 

MRC  No.  5.   Includes  the  planned  centers  known  as  "Twin  Lakes  Shopping  Center"  and  "Sweetbriar  Shopping  Center"  and  establishments  on  Amidon  St. 
from  23d  St.  West  to  Big  Arkansas  River,  and  on  21st  St.  West  from  Amidon  to  Porter.   (Wichita)  (In  tract  84) 

MRC  No.  7.   Includes  the  planned  center  known  as  "The  Mall"  and  establishments  on  East  Harry  St.  from  Roosevelt  to  Bluff  Ave.  extended.   (Wichita) 
(In  tract  63) 
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MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 

or  more  in  the  Wichita  SMSA  in  1972) 


table  3.  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores  

Other  

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2     

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists  


228 


10 
3 

3 
4 


9 
19 
15 


24 
9 
4 
5 
2 
6 
2 


14 
6 
2 
6 


59 

48 
11 


67 

11 

23 

3 


68 

314 

1 

201 

(D) 

(D) 

14 

083 

(0) 

(t») 

(D) 

2 

089 

21 

393 

2 

307 

11 

465 

2 

512 

1 

?56 

2 

021 

(U) 

(D) 

(D) 

2 

431 

1 

587 

(D) 

(0) 

4 

694 

3 

818 

876 

1  378 

7  273 
802 

3  354 
(0) 


10  844 


113 
(0) 
(D) 


2  226 
(D) 
(D) 
(D) 


180 

2  191 

258 


2  763 
536 
294 
356 
(D) 
(D) 
(D) 


387 
188 
(D) 
(D) 


1  352 

1  008 
344 


186 

1  188 

43 

535 

(D) 


2  710 


21 
(D) 
(D) 


563 
(D) 

(D) 
(D) 


40 

650 

64 


652 
130 
75 
89 
(0) 
(D) 
(D) 


96 

42 

(D) 

(D) 


303 

215 

88 


46 

275 

13 

123 

(D) 


2  240 


16 
(DJ 
(0) 


522 
(D) 
(D) 
(D) 


44 

381 

54 


488 
158 
94 
55 
(D) 
(D) 
(D) 


60 

32 

(D) 

(0) 


433 

360 

73 


30 

210 
14 
89 

(D) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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WICHITA  SMSA— KANSAS      17-17 


table  4.  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3, 

562 

561 

565 

566 

564,9 


57 

5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores 

Automotive  dealers    

Gasoline  service  stations , 

Apparel  and  accessory  stores   , 

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


2  492 


98 
23 
75 


49 
13 
22 
14 


198 
189 

357 


146 
65 
45 
16 
19 
33 
13 


185 
51 
50 

84 


606 
453 
153 


57 

607 

185 

162 

42 


728 

7  38 

31 

706 

2 

425 

29 

281 

122 

088 

90 

465 

(D) 

(D) 

142 

443 

176 

618 

48 

093 

50 

606 

11 

841 

Id) 

(D) 

Id) 

5 

484 

Id) 

30 

401 

9 

337 

6 

197 

14 

867 

57 

428 

50 

488 

6 

940 

20  867 


48  488 

17  690 

18  744 
2  659 


(D) 


3 

506 

266 

3 

240 

15 

927 

11 

994 

1 

713 

2 

220 

12 

596 

16 

557 

4 

280 

8 

233 

(D) 

1 

416 

(D) 

4 

512 

(D) 

121 

4 

118 

1 

223 

956 

1 

939 

13 

816 

12 

250 

1 

566 

3  040 

(D) 

708 

2  825 

573 


(D) 


795 

60 

735 


741 
736 
470 
535 


3  017 
3  991 
1  051 


011 
(D) 

330 
(D) 
117 
(D) 
25 


975 
285 
221 
469 


217 
875 
342 


727 

(D) 
192 
648 
131 


CD) 


507 

60 

447 


392 
518 
422 
452 


2  630 
2  063 
1  109 


1  813 
(D) 

447 
(D) 
858 
(D) 
22 


652 
192 
133 
327 


023 
533 
490 


683 

(D) 
315 
657 
155 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1  Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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MAJOR  RETAIL  CENTERS 


table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores 

Miscellaneous  shopping  goods  stores    

Florists 


3    522 


174 

45 
129 


75 
13 
36 
26 


288 
288 
557 


75 
51 
22 
28 
46 
18 


252 


61 
123 


789 
594 
195 


72 

838 

219 

235 

63 


868 

043 

42 

452 

y 

913 

38 

539 

130 

771 

90 

465 

(D) 

(D) 

17  0 

059 

211 

803 

71 

195 

53 

956 

12 

313 

9 

432 

(D) 

28 

241 

6 

442 

(D) 

38 

793 

14 

167 

6 

805 

17 

821 

66 

979 

58 

882 

8 

097 

24    120 

57    915 

19  782 

20  7  13 
3    882 


100 

863 

4 

494 

386 

4 

108 

17 

059 

11 

994 

2 

599 

2 

466 

14 

608 

19 

194 

5 

925 

8 

680 

1 

961 

1 

447 

928 

4 

690 

97  2 

129 

5 

172 

1 

983 

1 

034 

2 

155 

15 

822 

14 

163 

1 

659 

3    579 

6    330 

774 

2   987 

777 


23 

926 

980 

94 

886 

4 

021 

2 

736 

691 

594 

3 

496 

4 

607 

1 

441 

2 

129 

453 

338 

228 

1 

167 

253 

28 

1 

215 

465 

233 

517 

3 

671 

3 

308 

363 

855 

511 
214 
688 
173 


2 

558 

668 

98 

57  0 

3 

653 

2 

518 

621 

514 

3 

140 

2 

469 

1 

534 

1 

949 

600 

462 

169 

912 

242 

26 

791 

279 

142 

370 

5 

893 

5 

361 

532 

840 

1  621 
350 
711 
207 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 

(51,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 
52  ex. 

5251 

53  pt. 
531 
533 
539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

562 

,8 

Other  56 
561 
565 
566 
564,  7,  9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591 ) 

59  ex 

592 

595 

597 

5992 

591 

Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores     

Variety  stores     

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     

Gasoline  service  stations .- 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists  


r291 


13 

3 

10 


'11 

21 
12 


38 
13 


25 
7 
4 

13 

1 


21 


3 
10 


81 
65 
16 


10 


76 

15 

2 

13 

2 


74    785 


2  955 
(D) 
(D) 


21    Oil 

19    770 

(D) 

(D) 


2    111 

19    595 

1   281 


11  902 
2  848 
2    512 


9    054 

1  617 
(D) 

2  103 
(D) 


4    377 

1  355 
117 

2  905 


3   624 

3    116 

508 


1    927 


6  002 
835 
(D) 

1  706 
(D) 


11   947 


378 
(D) 
(D) 


497 
233 
(D) 
(D) 


r145 


2    406 


170 


2  559 
636 
559 


923 
246 
(D) 
273 
(D) 


766 
(D) 
(D) 
554 


933 

843 

90 


231 


862 
45 
(D) 
302 
(D) 


3    077 


67 
(D) 
(D) 


113 
977 
(D) 
(D) 


'43 
411 


52 


559 
167 
153 


392 
60 

(D) 
80 

(D) 


166 
(D) 
(D) 
106 


427 

390 

37 


51 


188 

18 

(D) 

44 
(D) 


Standard   Notes:      -  Represents   zero.  D  Withheld    to  avoid   disclosure.  NA  Not   available.  Revised. 

lExcludes  nonstore  retailers    (i.e.,    mail   order,    direct   selling,    merchandise  vending  machine   operators)    part   of  SIC   53. 

2Totals  may   include   data    for    "nonemployer"   establishments  which    could   not   be   classified   and   tabulated  by  detailed  kind   of   business. 

3Data    limited   to   "employer"   establishments. 

*Includes   data    for   those  kinds    of  business    in  SIC   59    (except    591)   not    covered   in   any   of   the   lines   below. 
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table  7  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 
Other  56 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers    . 

Hardware  stores 

Other  

General  merchandise  group  stores2    

Department  stores     

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


S.7 


(  NO 

(  D) 

(NO 


-33.0 
(D) 
(  D) 
(D) 


-1.0 

9.2 

80.  1 


-3.7 
-11.8 
-50.0 

-1.  1 


-44, 
17. 


(D) 
(D) 


29.5 
22.5 
72.4 


-28. 


(  NO 

-4.0 
(D) 


39.4 


(  NO 

-.5 

(  NO 


46.0 

(  D) 
(  D) 
(D) 


25.0 

45.2 
29.5 


44.8 

19.4 

(  D) 

54.8 


31.0 
26.6 

134.3 
12.7 


46.7 
45.4 
57.1 


(  NO 

49.0 
(D) 


41.1 


37.1 
13.5 
40.1 


45.2 

18.  1 
(  D) 
(D) 


25.4 

(D) 

37.9 


43.7 

19.5 

-.4 

52.9 


46.8 

68.7 

129.4 

18.4 


50.8 
50.8 
50.7 


15.3 


(D) 
46.2 
76.7 


D  Withheld    to   avoid   disclosure. 


NA  Not  availahle. 


NC  Data  not  comparable  between  1967  and  1972  due 


Standard  Notes:   -  Represents  zero, 
to  major  changes  in  classification. 

'The  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabi li ty ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and B 
for  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 
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table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 
525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores 

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


9.4 


3.8 
(D) 
(D) 


11.5 
<D) 
6.1 
4.0 


1.5 

12.1 

4.8 


22.7 

21.2 
(D) 
(D) 

19.2 
(D) 

18.0 


8.0 

17.0 

(D) 

(D) 


8.2 

7.6 

12.6 


6.6 

15.0 
4.5 

17.9 
(D) 


7.9 


2.8 
<D) 
(D) 


10.3 
(D) 
4.4 
3.4 


1.2 

10.1 

3.2 


21.3 

20.4 

13.3 

(D) 

(D) 

(D) 

15.7 


6.3 

11.2 

(D) 

CD) 


7.0 
6.5 

10.8 


5.7 

12.6 

4.1 

16.2 

<D) 


100.0 


1.8 
(D) 
(D) 

20.6 
(D) 
(D) 
(D) 

3.1 
31.3 


3.4 


16.8 
3.7 
1.8 
3.0 
(D) 
(D) 
(D) 


3.6 
2.3 
(D) 
(D) 


6.9 
5.6 
1.3 


2.0 

10.6 

1.2 
4.9 
(D) 


100.0 


4.4 
.3 

4.0 


16.8 

12.4 

(D) 

(D) 


20.0 

24.2 

6.6 


6.9 
1.6 
(D) 
(D) 
(D) 
.8 
(D) 


4.2 

1.3 

.9 

2.0 


7.9 
6.9 
1.0 


2.9 

6.7 
2.4 
2.6 

.4 


100.0 


4.9 

.5 

4.4 


15.1 

10.4 

(D) 

(D) 


19.6 

24.4 

8.2 


6.2 
l.t 
1.1 
(D) 
3.3 
.7 
(D) 


4.5 

1.6 

.8 

2.1 


7.7 

6.8 
.9 

2.8 

6.7 
2.3 

2.4 

.5 


Standard   Notes:      -   Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

2Includes   data    for   those  kinds   of   business    in   SIC   59    (except   591    and   596)  not   covered   in   any   of    the   lines    below. 
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LEXINGTON,  KY. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


3000  FEET 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


18-4 


LEXINGTON,  KY. 

Central  Business  District  and  Major  Retail  Centers 


#      Central  Business  District 


Unassigned 


4MILES 


0(T)  Major  Retail  Centers  (See  table  1  for  boundary  I  I  I 

^^  description  of  each  center) 


description  i 
Central  City 

U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


18-5 


18-6      KENTUCKY— LEXINGTON  SMSA 


MAJOR  RETAIL  CENTERS 


table  i   Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


City 


Central 

business 

district 


Major  retail  centers 
(See  descriptions  below) 


No.  2 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


2 

193 

636 

974 

78 

503 

17 

185 

736 

196 

752 

576 

194 

145 

881 

246 

077 

2    193 

104 
24 
80 

75 
17 
24 
34 

323 

140 

286 

203 
72 
54 
33 
30 
53 
15 

137 
55 
29 
53 

338 
283 

55 

75 

512 

100 

161 

35 


1    109 

366    786 

48   673 

10    295 


385 

(D) 


306 
127    238 


418 
(D) 


1    10  9 

42 
8 

34 

34 
12 
11 
11 

149 

58 

131 

107 
43 
30 
18 

9 
30 

7 

75 
26 
16 
33 

199 

161 

38 

37 

277 
58 
90 
17 


65 

10 

2 

219 

843 
637 
224 

8 

63 
386 

29 

92 
989 

27 

64 
468 

219 

6 

3 
3 

10 
3 
4 
3 

16 

13 

13 

33 

11 

8 

8 

2 

10 

2 

20 

10 

5 

5 

39 

31 

6 


61 

12 

29 

2 


25 

3 

61 
812 
679 
786 

9 

15 
664 

10 

27 

938 

5 

19 
210 

61 

2 

2 

6 
1 
3 
2 

4 

4 

10 

10 
3 
3 
1 

1 
4 
1 

6 
3 


16 
1 

31 
503 
988 
377 

1 

5 

747 

5 

8 
209 

9 

18 

547 

31 

1 
1 

3 

1 

2 

1 
9 
5 

3 

1 
1 

1 


Standard  Notes:      -   Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

Excludes   nonstore    retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)    SIC   596. 

2Stores    in    the    general  merchandise,    apparel,    furniture    and   appliance    groups,    and    those  making  up   the  miscellaneous   shopping  goods   category.      These 
stores    specialize    in  department    store    type  merchandise. 

3Includes   data   for    those   kinds   of  business    in   SIC   59    (except    591   and   596)   not    covered   in   any   of    the    lines   below. 

MRC  No.    2.       Includes    the   planned   center   known   as   "Eastland   Shopping   Center"    and    establishments   along  Winchester   Rd .    from   Helm   St.    to   Liberty   Rd. 
(Lexington   city)      (In  tracts   15,    16,    and   4) 


MRC   No.    3.       Includes   establishments    along  New   Circle    Rd .    from   Liberty    Rd.    to   Pridemore   St.       (Lexington   city)       (In    tracts    39    and    16) 


MAJOR  RETAIL  CENTERS 


LEXINGTON  SMSA— KENTUCKY      18-7 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  4 


No.  5 


No.  6 


No.  7 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number 

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores   

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


49 

37  953 

5  522 

1  227 

23 

13  318 

1  702 

336 

13 
4  868 

8 
5  901 

26 
29  472 

10 
6  139 

10 
3  613 

5 
1  278 

49 


13 
5 
4 
2 
1 
3 
2 


15 
1 
8 
2 


23 

1 

1 


11 
235 
803 
268 


5 
1  886 


3 

(d) 


3 
(D) 


11 


60 

38  052 

5  736 

1  174 


7 
(D) 


52 
37  015 


1 
(D) 


60 


38 

17 

10 

4 

3 

11 

3 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category, 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  4    Includes  planned  center  known  as  "Turfland  Mall"  and  establishments  along  Harrodsburg  Rd .  from  Blue  Ash  Dr.  to  Larkspur  Dr..  and 
along  Lane  Allen  Rd.  from  Harrodsburg  Rd.  to  Garden  Springs  Dr.   (Lexington  city)   (In  tracts  26,  29,  30,  and  25) 

MRC  No.  5.   Includes  the  planned  center  known  as  "Gardenside  Shopping  Center"  and  establishments  along  Alexandria  Dr.  from  Cross  Keys  Rd.  to 
Antietom  Rd.   (Lexington  city)   (In  tracts  26  and  30) 

MRC  No.  6.   Includes  the  establishments  in  the  unplanned  area  along  Nicholasville  Rd .  from  Larkin  Rd.  to  Stone  Rd .   (Lexington)   (In  tracts 
27  and  28) 

MRC  No.  7.   Includes  the  planned  center  known  as  "Fayette  Mall"  on  Nicholasville  Rd.  from  New  Circle  Rd .  (Highway  4)  to  Reynolds  Rd . 
(Lexington)   (In  tract  42) 


18-8      KENTUCKY— LEXINGTON  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there'were  no  major  retail  centers  with  100  retail  establishments 
or  more  in  the  Lexington  SMSA  in  1972) 


table  3.  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


(51,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591, 
592 
594 
5992 


Retail  stores,  total' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores  

Other   

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2     

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists  


219 


33 
11 
8 
8 
2 
10 
2 


20 

10 

5 

5 


39 

31 

8 


61 

12 

29 

2 


65  843 


503 

<D> 

(D) 

7 

870 

6 

463 

(D) 

(0) 

3 

691 

21 

923 

1 

959 

9 

233 

3 

276 

3 

156 

1 

761 

(D) 

1 

494 

(D) 

6 

927 

3 

894 

428 

2 

605 

2 

531 

2 

272 

259 

2  164 

9  0t2 

1  769 

5  959 

<D) 


10  637 


76 
(D) 

(D) 


1  632 

1  344 

(D) 

(D) 


333 

2  878 
214 


2  022 
682 
658 
374 
(D) 
293 
(D) 


195 
683 
124 
388 


623 

606 

17 


365 

1  299 
152 
837 
(0) 


2  461 


21 
(D) 

(D) 


406 
332 
(D) 
(D) 


84 
521 

54 


501 
166 
160 
103 
<D> 
78 
(D) 


345 

178 

28 

139 


125 

122 

3 


88 

316 

40 

181 

(0) 


2  224 


16 
(0) 

(D) 


411 
338 
(D) 
(D) 


74 

419 

62 


514 
170 
159 

85 
(D) 

55 
(0) 


233 

125 
20 
88 


169 

164 

5 


83 

243 

37 

159 

(D) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


LEXINGTON  SMSA— KENTUCKY      18-9 


table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 

53 

531 

533 

539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 

Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores   

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


1  109 


42 

8 

34 


34 
12 
11 
11 


149 

58 

131 


107 
43 
30 
18 

9 
30 

7 


75 
26 
16 
33 


199 

161 
38 


37 

277 
58 
90 
17 


366  786 


11  814 

788 

11  026 


70  246 

63  673 

(D) 

(d) 


60  570 
79  944 


24  421 


26 

684 

8 

165 

6 

829 

4 

492 

(D) 

Id) 

(d) 

16 

808 

6 

715 

(d) 

(d) 

26 

939 

26 

419 

2 

520 

(d) 
(d) 

13  415 

13  500 

1  527 


48 

673 

1 

808 

89 

1 

719 

9 

615 

8 

545 

(D) 

(d) 

5 

377 

8 

403 

2 

485 

4 

640 

(D) 

1 

151 

795 

(0) 

1 

024 

(D) 

2 

749 

] 

114 

(D) 

(d) 

6 

906 

6 

506 

400 

2  117 

4  573 

1  092 

1  858 

346 


11  156 


397 

23 

374 


2  099 

1  828 

(D) 

(d) 


1  212 

1  910 

601 


1  101 
(D) 
272 
23  7 
(D) 
235 
(D) 


721 
281 
(O) 
(D) 


1  525 

1  432 

93 


508 

082 

254 

420 

81 


10  295 


269 

22 

247 


2  009 

1  755 

(D) 

(d) 


1  143 

1  082 

728 


067 
(D) 
295 
165 
(D) 
187 
(D) 


513 
205 
(D) 
(d) 


2  117 

1  940 

177 


462 

905 

245 

390 

71 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


18-10      KENTUCKY— LEXINGTON  SMSA 


MAJOR  RETAIL  CENTERS 


table  5.  The  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


2  193 


104 
24 
80 


75 
17 
24 
34 


323 

140 
286 


203 
72 
54 
33 
30 
53 
15 


137 
55 
29 
53 


338 

283 

55 


75 

512 

100 

161 

35 


636  974 


30  490 

2  914 

27  576 


107  997 
94  493 

(d) 

(d) 


128  442 

125  897 

54  236 


41  412 

12  352 

(D) 

(d) 

10  598 
8  436 

(D) 


25  929 

10  413 
3  619 

11  897 


45  741 

42  464 

3  277 


22  569 

54  261 

21  485 

18  807 

3  152 


78  503 


3 

559 

(O) 

(D) 

14 

976 

13 

082 

1 

429 

465 

10 

898 

12 

443 

5 

086 

6 

506 

1 

868 

1 

627 

1 

123 

1 

488 

1 

461 

566 

3 

960 

1 

574 

597 

1 

789 

10 

890 

10 

411 

479 

3  643 

6  542 

1  582 

2  446 
713 


18  116 


785 

Co) 

(d) 


3  338 

2  880 

350 

108 


2  525 
2  806 
1  223 


1  582 
446 
389 
316 
363 
340 
117 


1  014 
399 
135 
480 


2  437 
2  319 

118 


875 

1  531 
374 
546 
161 


17  185 


566 
(D) 
(d) 


3  218 

2  755 

343 

120 


2  336 
1  664 
1  431 


551 
482 
414 
234 
403 
299 
133 


718 
285 
119 
314 


3  559 

3  341 

218 


807 

1  335 
363 
537 
152 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


table  6   The  Central  Business  District:    1967 

(Table6  omitted  because  there  was  no  central  business  district  in  the  Lexington  SMSA  in  1967) 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


(Not  applicable) 


MAJOR  RETAIL  CENTERS 


LEXINGTON  SMSA— KENTUCKY      18-11 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


18.0 


4.3 
(D) 
(D) 


11.2 
10.2 
24.3 
14.3 


6.1 

27.4 

8.0 


34.6 
40.1 
46.2 
39.3 
29.3 
(d) 
41.5 


41.2 

58.0 

CD) 

(D) 


8.7 

8.6 

10.3 


(D) 

(d) 

13.2 

44.1 

(D) 


10.3 


1.6 
(D) 
(D) 


7.3 

6.8 

13.1 

5.6 


2.9 

17.4 

3.6 


22.3 

26.5 

(D) 

(d) 
(d) 

17.7 

34.4 


26.7 
37.4 
11.8 
21.9 


5.5 
5.4 
7.9 


9.6 

16.7 
8.2 

31.7 
(D) 


100.0 


.8 
(D> 
(D) 


12.0 
9.8 
<D) 
(D) 


5.6 
33.3 

3.0 


14.0 
5.0 
4.8 
2.7 
(D) 
2.3 
(D) 


10.5 

5.9 

.7 

4.0 


3.8 

3.5 

.4 


3.3 

13.7 
2.7 
9.1 
(D) 


100.0 


3.2 

.2 
3.0 


19.2 

17.4 

(D) 

(d) 


16.5 

21.8 

6.7 


7.3 
2.2 
1.9 
1.2 
(D) 
(0) 
(D) 


4.6 
1.8 
(D) 
(D) 


7.9 

7.2 

.7 


(d) 

(d) 
3.7 
3.7 

.4 


100.0 


4.8 

.5 

4.3 


17.0 

14.8 

(D) 

(d) 


20.2 

19.8 

8.5 


6.5 
1.9 
(D) 
(D) 
1.7 
1.3 
(D) 


4.1 

1.6 

.6 

1.9 


7.2 

6.7 
.5 


3.5 

8.5 

3.4 

3.0 

.5 


Standard   Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not   available. 

'Excludes    nonstore   retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

2Includes   data    for   those   kinds   of    business    in   SIC  59    (except   591    and   596)   not   covered   in   any   of    the   lines   belo 
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18-14      KENTUCKY— LOUISVILLE,  KY-IN,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


City 


Central 

business 

district 


Major  retail  centers 
(See  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores 

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


6 

1  970 

235 

49 

099 
868 
678 
446 

2 
632 

201 

285 

1 
578 

301 
289 

2 
760 

597 
294 

6    099 

259 
112 
147 

180 
43 
80 
57 

828 

397 

846 

380 
140 
94 
64 
50 
89 
37 

371 

141 

82 

148 

1  151 
783 
368 

222 

1    465 

279 

370 

96 


2 

865 

113 

23 

887 
653 
409 
821 

235 

36 

7 

488 
994 
986 
138 

1 
291 

177 
119 

32 

170 

524 

237 

622 

760 

87 

180 
505 

1 
336 

088 

774 

115 

138 
965 

2    887 

88 
48 
40 

80 
16 
42 
22 

411 

157 

305 

195 
63 
45 
33 
30 
50 
19 

175 
68 
36 
71 

654 
420 

234 

112 

710 

157 

172 

50 


488 

5 
4 
1 

19 
5 
9 
5 

42 

29 

19 

76 
22 
14 
17 

4 
25 

8 

33 

11 

5 

17 

109 
73 
36 

19 

137 

27 

52 

6 


22 

12 

572 

1 

702 

366 

5 

2 

217 

8    367 


9 
1    988 


22 

3 

3 

2 
1 
1 

3 
2 

1 

3 
1 
1 
1 

1 
2 


42 

27    807 

3    276 

714 


5    225 


27 
17   235 


7 
5    347 


42 


13 
5 
4 

1 
1 
5 
1 

4 
1 


Standard   Notes:      -   Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not   available. 

Excludes   nonstore    retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)    SIC   596. 

2Stores    in    the    general  merchandise,    apparel,    furniture    and   appliance    groups,    and    those  making   up   the   miscellaneous   shopping  goods   category, 
stores    specialize    in  department    store    type   merchandise. 

3Includes   data    for   those    kinds   of  business   in   SIC   59    (except    591   and   596)   not    covered   in   any   of    the    lines   below. 


MRC  No.  1. 


Includes  the  planned  center  known  as  Bacon's  Shively  Shopping  Center"  and  establishments  on  Dixie  Highway  from  Beechview  Ct . 
to  Kendall  Lane.   (Shively)   (In  tract  125) 


MRC  No.  2.   Includes  the  planned  center  known  as  "Dixie  Manor  Shopping  Center"  and  establishments  on  Dixie  Highway  from  6600  to  Crawford 
Ave.   (Jefferson  County)   (In  tracts  122  and  124.01) 


MAJOR  RETAIL  CENTERS 


LOUISVILLE,  KY-IN,  SMSA— KENTUCKY      18-15 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  3 


No.  4 


No.  5 


No.  6 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number 

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales , $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


99 

39 

834 

5 

522 

1 

115 

23 

10 

062 

41 

13 

774 

35 

15 

998 

99 

8 
2 

6 

3 
1 
1 
1 


13 
5 
4 
2 
1 
2 
3 

13 
4 
5 
4 

13 
10 

3 


28 
3 

12 
3 


30 

13  667 

1  792 

392 


8 
607 


14 
4  638 


1  422 


30 

2 
1 
1 

4 
1 
2 

1 

3 

2 

4 

7 
2 
2 
1 

3 
1 


34 
2  659 
1  578 

345 

134 

141  216 

17  227 

3  247 

15 
7  052 

32 
19  679 

11 

5  003 

72 
68  629 

8 
604 

30 
52  908 

34 


7 
5 
2 

2 

12 

4 
1 


134 
3 


10 

33 

15 
9 
6 
2 
7 
3 

15 
6 
2 
7 

18 

17 

1 


24 

2 

16 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

JExcludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  3.   Includes  establishments  in  the  area  bounded  by  the  south  boundary  of  Masonic  Widows  and  Orphans  Home,  Staebler,  east  side  of 
St.  Matthews  Ave.,  north  side  of  Shelbyville  Rd.,  Browns  Lane,  Grandview  Ave.,  Sherrin  Ave.,  Nanz  Ave.,  Fairfax  Ave., 
Dayton  Ave.,  Wendover,  Wilmington  Ave.,  and  Bauer  Ave.   (St.  Matthews)  (In  tracts  78,  106,  99,  and  98) 

MRC  No.  4.   Includes  the  planned  centers  known  as  "Youngstown  Shopping  Center"  and  "Gateway  Plaza"  on  East  10th  St.  (State  Highway  62) 
from  Western  Ave.  to  Nachand  Lane   ( Jef f ersonville)   (In  tract  503.01) 

MRC  No.  5.   Includes  the  planned  center  known  as  "Mid-City  Mall"  and  establishments  on  Bardstown  Rd .  from  Beechwood  Ave.  to  Windsor  PI. 
(Louisville)   (In  tract  83) 

MRC  No.  6.   Includes  the  planned  centers  known  as  "The  Mall,"  "Shelbyville  Plaza,"  and  "Bluegrass  Manor  Shopping  Center,"  and  establishments 
on  Shelbyville  Rd.  from  Brown  Ave.  to  Watterson  Expressway.   (Louisville)   (In  tracts  99  and  106) 


18-16      KENTUCKY— LOUISVILLE,  KY-IN,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Kind  of  business 


Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


No.  7 


29 
3 

59 
806 
639 
808 

12 

23 
536 

13 

17 
826 

3 

19 

444 

59 

4 
1 
3 

4 
2 
1 

1 


4 
2 
1 
1 

11 
U 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  8 


20 

12  528 

1  396 

301 


5 
6  671 


12 
5  415 


3 
442 


20 


No.  9 


33 
3 

38 
181 
641 
642 

10 

10 
601 

9 

16 

588 

12 

12 
992 

38 

3 
2 

1 

3 
1 
1 

1 


6 
5 

1 

2 

10 
7 


No.  10 


22 
2 

31 
936 
732 
647 

7 

8 
078 

12 

14 

492 

3 

9 
366 

31 

2 

2 

3 
2 

1 

3 
5 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  7.  Includes  the  planned  centers  known  as  "Hikes  Point  Plaza,"  "Triangle  Center,"  and  "McMahan  Center,"  and  establishments  at  the 
intersection  of  Taylorsville  Rd.,  Hikes  Lane,  Brown's  Lane,  Richland  Ave.,  and  Hunsinger  Lane.  (Louisville)  (In  tracts  108, 
109.02,  110.01,  and  111) 

MRC  No.  8.   Includes  the  planned  center  known  as  "Algonquin  Manor  Shopping  Center"  and  establishments  on  Cane  Run  Rd.  from  Linwood  Ave. 
to  Millers  Lane.   (Louisville)   (In  tracts  127  and  128) 

MRC  No.  9.   Includes  the  planned  center  known  as  "Southland  Terrace"  and  establishments  on  7th  Street  Rd .  from  LeRoy  Ave.  to  Dixie  Highway 
and  on  Dixie  Highway  from  LeRoy  Ave.  to  Garrs  Lane.   (Louisville)   (In  tracts  39,  43,  126.01,  126.02,  and  128) 

MRC  No.  10.   Includes  the  planned  center  known  as  "Indian  Trail  Trading  Post"  and  establishments  on  the  east  side  of  Preston  Highway  from 
Indian  Trail  to  Prestwood  Dr.   (Jefferson  County)   (In  tract  114.02) 


MAJOR  RETAIL  CENTERS 


LOUISVILLE,  KY-IN,  SMSA— KENTUCKY      18-17 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  11 


No.  12 


No.  13 


No.  14 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number 

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2  ): 

Number   

Sales $1,000. 

All  other  stores: 

Number    

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores   

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


1<4 

14  016 

1  577 

318 


6 
3  677 


3 
(D) 


5 
(D) 


14 

2 

2 

1 
1 


45 

56  067 

6  432 

1  314 


10 
(O) 


31 

34  593 


4 
(O) 


45 


11 
6 

4 

3 


11 

1 
6 
1 


31 
2 

16 

620 
428 
447 

7 

(D) 

5 
(D) 

13 

4 
418 

54 

45  107 

6  124 

1  600 


5 
2  242 


44 
42  585 


5 
280 


54 


29 
14 
10 
3 
2 
10 


15 

10 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category, 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  11.   Includes  the  planned  centers  known  as  "K  Mart  Plaza"  and  "Triangle  Shopping  Center"  and  establishments  on  Eastern  Blvd.,  the 
north  side  of  State  Highway  131  from  Ryan's  Lane  to  Blackiston' s  Mill  Rd .   (Clarksville)   (In  tract  504) 

MRC  No.  12.   Includes  the  planned  center  known  as  "Green  Tree  Mall"  and  establishments  along  State  Highway  131  from  Lynch  Lane  to  the  golf 
course.   (Clarksville)   (In  tracts  504  and  505.02) 

MRC  No.  13.   Includes  the  establishments  in  the  area  bounded  by  Dutchmans  Lane,  Dupont  Rd.,  Browns  Lane,  Watterson  Expressway,  and 
Breckenridge  Lane.   (Louisville)   (In  tract  106) 


MRC  No.  14.   Includes  the  planned  center  known  as  "Oxmoor  Shopping  Center"  on  Shelbyville  Rd .  from  Interstate  Highway  264  to  Oxmoor  Lane. 
(St.  Matthews)   (In  tract  107) 


18-18      KENTUCKY— LOUISVILLE,  KY-IN,  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRC  No.  61 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    : 

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


134 

3 
3 


9 

9 

10 


33 
15 
9 
6 
2 
7 
3 


15 
6 
2 

7 


18 

17 

1 


24 

2 

16 

1 


141    216 

435 
435 


46    643 

44    454 

(D) 

<D> 


12    256 

49   556 

1    924 


11    705 
5    014 


309 
307 
(D) 
(D) 
(0) 


6    001 

4    306 

(D) 

(D) 


5  571 
(D) 
(D) 


1    852 

5    273 
(D) 

4    280 
(D) 


17   227 

59 
59 


6    404 

6    105 

(D) 

(D) 


1    086 

4   497 

212 


1  555 
632 
537 
483 
<D) 
(D) 
(D) 


824 
627 
(D) 
(D) 


1  467 
<D> 
(D) 


292 

831 
(D) 
662 
(D) 


4    125 

14 
14 


1    461 

1    387 

(D) 

(D) 


256 

1    116 

55 


376 
158 
130 
114 
(D) 
(D) 
(D) 


197 
147 
(D) 
(D) 


367 
(D) 
(D) 


73 

210 
<D> 
169 
(D) 


3    247 

6 
6 


1    273 

1    204 

(D) 

(D) 


223 
475 

54 


360 
161 
125 
86 
(0) 
(D) 
(D) 


109 

68 

(0) 

(0) 


498 
(0) 
(D) 


59 

190 
<D> 
158 
(D) 


Standard   Notes:      -    Represents    zero.  D  Withheld   to   avoid   disclosure.  NA  Not   available. 

'See    table    1    for   Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes   data    for    those   kinds   of   business   in   SIC   59    (except    591    and   596)  not   covered   in   any   of    the   lines    below. 


MAJOR  RETAIL  CENTERS 


LOUISVILLE,  KY-IN,  SMSA— KENTUCKY      18-19 


table  3.  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


(51,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations . 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores   

Florists 


488 


19 
5 
9 
5 


42 
29 
19 


76 
22 
14 
17 

4 
25 

8 


33 

11 

5 

17 


109 
73 
36 


19 

137 

27 

52 

6 


235 

994 

3 

859 

(D) 

(D) 

41 

919 

32 

743 

(D) 

(D) 

9 

637 

97 

724 

3 

649 

22 

220 

9 

135 

8 

157 

7 

183 

(D) 

? 

937 

(D) 

10 

665 

2 

932 

1 

631 

6 

102 

16 

760 

14 

207 

2 

553 

6  127 

23  434 

3  854 

12  701 

475 


36  986 


481 
(D) 
(D) 


9  497 

8  069 

<D> 

(0) 


1  090 

8  957 

665 


5  084 

2  038 

1  857 

1  526 

(D) 

448 

(0) 


2  106 

803 
445 
858 


4  470 

3  937 

533 


960 

3  676 

249 

2  135 

75 


8  976 


114 
(D) 
(D) 


2  488 

2  162 

(D) 

(D) 


257 


1  988 


154 


1  252 
504 
460 
363 
(D) 
107 
(D) 


514 
190 
103 
221 


140 
000 
140 


254 

815 
63 

477 
21 


7  138 


78 
(D) 
(0) 


1  992 

1  727 

(D) 

(D) 


240 
912 
132 


1  012 
483 
434 
227 
(D) 
98 
(Dj 


313 

112 

71 

130 


1  568 

1  361 

207 


204 

687 
70 

410 
17 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


18-20     KENTUCKY— LOUISVILLE,  KY-IN,  SMSA 


MAJOR  RETAIL  CENTERS 


table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


2  887 


88 

48 

no 


80 
16 
42 
22 


411 
157 
305 


195 
63 
45 
33 
30 
50 
19 


175 
68 
36 
71 


654 
420 
234 


112 

710 

157 

172 

50 


865  653 


41  312 
(D) 
(D) 


129  704 

108  279 

13  876 

7  549 


171  919 
189  498 

52  616 


42  631 
17  308 
15  467 
9  795 
6  760 
6  889 
1  879 


42  040 

17  848 

7  690 

16  502 


81  774 
66  652 
15  122 


37  426 

76  733 
29  666 
23    385 

4    195 


13 

409 

5 

234 

802 

4 

432 

20 

512 

17 

452 

2 

140 

920 

14 

701 

18 

092 

5 

548 

7 

963 

3 

100 

2 

819 

1 

893 

1 

555 

1 

113 

302 

7 

116 

3 

412 

1 

673 

2 

031 

19 

169 

16 

700 

2 

469 

5    283 

9   791 

2  050 

3  664 
774 


26   917 


1 

250 

199 

J 

051 

5 

101 

4 

393 

489 

219 

3 

361 

4 

199 

1 

365 

1 

922 

731 

669 

453 

389 

268 

81 

1 

554 

666 

379 

509 

4 

517 

3 

915 

602 

1  343 

2  305 
494 
856 
178 


23  821 


711 
170 
541 


4    498 

3    817 

513 

168 


2  956 
2  120 
1    430 


1  759 
775 
702 
317 
330 
254 
83 


988 
387 
253 
348 


6    240 

5    448 

792 


1  119 

2  000 
522 
757 
163 


Standard   Notes:       -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not    available. 

1Excludes   nonstore    retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds   of   business    in  SIC   59    (except    591   and   596)    not   covered   in  any  of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


LOUISVILLE,  KY-IN,  SMSA— KENTUCKY      18-21 


table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 

53 

531 

533 

539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  ( 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


6   099 


259 
112 
147 


180 
43 
80 
57 


828 
397 
846 


380 
140 
94 
64 
50 
89 
37 


371 

141 

82 

148 


1  151 
783 
368 


222 

465 

279 

370 

96 


1    970    868 


95  600 
18  395 
77    205 


359  231 

311  361 

31  227 

16  643 


409   559 


420    742 


147   597 


89 

668 

37 

838 

33 

314 

21 

683 

14 

276 

12 

674 

3 

197 

86 

251 

42 

299 

14 

619 

29 

333 

149 

005 

122 

728 

26 

277 

73  721 

139  494 

53  137 

43  139 

7  256 


235    678 


11  594 
2  412 
9    182 


46    332 

39    620 

4   750 

1    962 


34   259 


40    529 


14   381 


14 

153 

5 

618 

4 

993 

3 

531 

2 

614 

1 

921 

469 

12 

728 

6 

541 

2 

729 

3 

458 

34 

585 

30 

359 

4 

226 

10  672 

16  445 

3  785 

6  294 

1  278 


55    121 


2 

527 

547 

1 

980 

.0 

982 

9 

393 

1 

150 

439 

7 

850 

9 

314 

3 

430 

3 

399 

1 

318 

1 

171 

842 

654 

462 

123 

2 

948 

1 

458 

630 

860 

8 

055 

7 

086 

969 

2  691 

3  925 
892 

1    486 
292 


49   446 


1 

664 

515 

1 

149 

10 

143 

8 

557 

1 

180 

406 

7 

040 

4 

642 

3 

702 

3 

282 

1 

478 

1 

296 

621 

616 

432 

135 

1 

878 

795 

466 

617 

11 

295 

10 

0  38 

1 

257 

2  262 

3  538 
971 

1    397 

284 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA   Not   available. 

1Excludes   nonstore   retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2Includes   data    for    those  kinds  of   business   in  SIC   59    (except    591   and   596)    not    covered    in  any  of    the   lines   below. 
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table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 
52  ex. 

5251 

53  pt. 
531 
533 
539 

54 

55  ex. 

554 

55  pt.  (554) 

56 

562,3 

562 

,8 

Other  56 

561 

565 

566 

564,7,9 

57 
5712 

Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

592 

595 

597 

5992 

591 

Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores1     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3 

Family  clothing  stores3    

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


645 


12 

2 

10 


28 
6 

14 
8 


52 
34 
22 

108 

36 

18 


72 

25 
7 

33 
6 


51 
14 
12 
25 


154 

105 

49 


21 


164 

29 

4 

28 

10 


228    475 


184 
(D) 
(D) 


50    944 
42    029 


299 
616 


7    828 

70    505 

2    946 


28    192 

11    280 

9    541 


16    912 

10    417 

1    402 

4    777 

312 


17  041 
8  328 
2  134 
6    579 


17    504 

14   371 

3   133 


6    323 


23    008 

3    768 

1    012 

7    789 

736 


36    923 


765 
(D) 
(D) 


10    113 

8    620 

983 

510 


675 

7    608 

385 


5  274 
2  075 
1    793 


3    199 

2    187 

248 

672 

92 


3   277 

1    606 

528 

1    143 


4    504 

3   857 

647 


3  461 
232 
225 

1  247 
134 


9    619 


147 
(D) 
(D) 


3    021 

2    625 

295 

101 


185 

1    099 

111 


1  420 
589 
494 


831 
504 

70 
238 

19 


623 
262 
134 
227 


1    938 

1    649 

289 


228 


847 
85 
56 

274 
30 


Standard   Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore   retailers    (i.e.,    mail   order,    direct   selling,    merchandise   vending  machine   operators)    part   of  SIC   53. 

2Totals  may   include   data    for    "nonemployer"   establishments  which   could   not   be  classified   and   tabulated   by  detailed  kind   of   business 

3Data    limited   to   "employer"   establishments. 

'includes   data   for   those  kinds   of  business    in   SIC   59    (except    591)   not   covered    in   any   of    the    lines   below. 
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table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 
Other  56 


57 

5712 
Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores2    

Department  stores     

Variety  stores    

Miscellaneous  general  merchandise  stores     

Food  stores 

Automotive  dealers 

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


3.3 

(NC) 
(D) 

(  NC) 


-17.7 
-22.1 

(O) 
(D) 


23.1 
38.6 
23.9 


-21.2 
-19.0 
-14.5 
-22.6 


-37.4 
-64.8 
-23.6 
-7.3 


-4.3 
-1.2 

-18.5 


-3.1 


(NC) 

2.3 

-35.5 


22.3 

(NC) 

(D) 

(NC) 


8.7 

5.0 

21.6 

15.6 


25.1 
40.0 
22.3 


1.0 
3.3 

5.8 
-0.5 


5.4 
-9.8 
28.0 
17.1 


26.0 

33.7 

0.7 


9.7 


(NO 
39.5 
55.8 


62.2 


93.6 
94.9 
93.4 


73.0 
77.4 
34.7 
58.5 


46.9 
80.1 
62.1 


39.5 
52.2 
53.4 
31.5 


50.1 

43.4 

104.9 

40.9 


53.7 
63.5 
19.9 


35.3 


68.0 
57.9 
41.8 


Standard   Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not    available.  NC   Data  not    comparable   between    1967    and  1972   due 

to  major   changes   in   classification. 

IThe  percent   changes    for  central    business   districts   and    cities  were   calculated   based   on    the    1972  SIC   definitions   for   1972  data   and    the  1967  SIC  def- 
initions  for    1967  data.      Percentage   changes   are   not    shown    for   kinds   of   business  with   major  noncomparabili ty ;    nevertheless,    changes   in   classification 
between   1967   and    1972  may   slightly  affect    the  percentage   change   shown   for  some   kinds   of    business   and    for   retail    stores,    total.       (See   appendixes  A  and  B 
for   a  more   complete   explanation   of   SIC    changes.)      The   percent   change   for   the  SMSA,    however,    was   calculated   based   on    the    1967  SIC   definitions    for   both 
the    1967   and    1972   data.      Data   have    not   been   adjusted    for  boundary  changes   between   census   years. 

2Excludes   nonstore   retailers    (mail    order,    direct   selling,    merchandise   vending  machine   operators)  part   of    SIC   53. 

3Includes   data   for    those   kinds   of    business   in   SIC   59    (except   591)  not   covered   in   any   of    the    lines   below. 
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MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total  ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 

Florists  


27.3 


9.3 

17.1 

CD) 


32.3 

30.2 

(D) 

<D) 


5.6 

51.6 
6.9 


52.1 
52.8 
52.7 
73.3 

(D) 
42.6 

(D) 


25.4 
16.  n 
21.2 
37.0 


20.5 
21.3 
16.9 


16.4 

30.5 
13.0 
54.3 
11.3 


12.0 


4.0 
(D) 
(D) 


11.7 

10.5 

(D) 

(D) 


2.4 

23.2 

2.5 


24.8 
24.1 
24.5 
33.1 

(D) 
23.2 

(D) 


12.4 

6.9 

11.2 

20.8 


11.2 

11.6 

9.7 


8.3 

16.8 
7.3 

29.4 
6.5 


100.0 


1.6 
<D> 
(D) 


17.6 

13.9 

(D) 

<D) 


4.1 

41.4 

1.5 


9.4 
3.9 
3.5 
3.0 
(D) 
1.2 
(D) 


4.5 

1.2 

.7 

2.6 


7.1 
6.0 
1.1 


2.6 

9.9 

1.6 

5.4 

.2 


100.0 


4.8 
(D) 
(D) 


15.0 

12.5 

1.6 

.9 


19.9 

21.9    I 
6.1  ! 


4.9 

2.0 

1.8 

1.1 

.8 

.8 

.2 


4.9 

2.1 

.9 

1.9 


9.4 
7.7 
1.7 


4.3 

8.9 
3.4 
2.7 

.5 


100.0 


4.9 

.9 

3.9 


18.2 

15.8 

1.6 

.8 


20.8 

21.3 

7.5 


4.5 

1.9 

1.7 

1.1 

.7 

.6 

.2 


4.4 

2.1 

.7 

1.5 


7.6 
6.2 
1.3 


3.7 

7.1 
2.7 
2.2 

.4 


Standard   Notes:      -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and   merchandising  machine   operators)   SIC   596. 

2Includes   data    for   those   kinds    of   business    in   SIC   59    (except   591    and   596)   not    covered    in   any   of    the   lines   below. 
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MAJOR  RETAIL  CENTERS 


OWENSBORO  SMSA— KENTUCKY      18-27 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   : 

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 


Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


169 

20 

4 

710 
210 
960 
816 

243 
224 

175 

(D) 

63 

292 
373 

710 

42 
12 

30 

28 
6 
9 

13 

102 

69 

80 

51 

19 

14 

7 

3 

19 

3 

54 

23 

9 

22 

117 
93 
24 

24 

143 
25 
42 
10 


44 
21  025 

3  655 
744 


3 
224 


36 
20  268 


5 
533 


44 

1 

1 

9 
3 
2 
4 


15 
4 
3 
2 
2 
6 
1 

4 

4 


11 


37 

11 

163 

1 

747 

485 

11 

5 

029 

16 

4 

843 

10 

1 

291 

37 

1 

1 

3 
1 

1 

1 

2 

2 

5 

5 
1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

lExcludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  on  2d  St.  (east  and  west)  from  Crittenden  St.  to  St.  Ann  St.   (Owensboro)   (Not  tracted) 

MRC  No.  2.   Includes  the  planned  centers  known  as  "Weslyan  Park  Plaza"  and  "South  Frederica  Shopping  Center"  and  establishments  along 
Frederica  St.  from  Emory  Dr.  to  Washington  Ave.   (Owensboro)   (Not  tracted) 
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19-6       LOUISIANA— ALEXANDRIA  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Kind  of  business 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


Standard 
metropolitan 
statistical 
area 


1  057 

252  294 

(D) 

(D) 


474 
78  010 


202 
78  192 


381 
96  092 


1  057 

67 
18 
49 

38 

7 

21 

10 

247 
72 

131 

56 
15 
10 
10 
12 
14 
5 

57 

22 

9 

26 

198 

150 

48 

29 

162 
18 
51 
20 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


36 

17  935 

3  071 

637 


2 
(D) 


32 

17  051 


2 

(0) 


36 


20 
5 
4 
4 
3 
7 
1 

4 
2 


No.  2 


10 

18  785 

1  512 

275 


3 
8  887 


7 
9  898 


10 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  3d  St.  from  Beauregard  St.  to  Lee  St.,  Johnston  St.  between  3d  St.  and  4th  St., 
and  Jackson  St.  between  Main  St.  and  4th  St.   (Alexandria) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Westgate  Shopping  Center"  and  establishments  in  the  area  bounded  by  Monroe  St.,  Texas  Ave., 
Stimson  Ave.,  and  McArthur  Dr.  (Alexandria) 


BATON  ROUGE,  LA. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


Comprising  Census  Tract    12 


O                 1000  2000    FEET 

I I I  I 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


19-7 


BATON  ROUGE,  LA. 

Central  Business  District  and  Major  Retail  Centers 


3  MILES 


No.  2  Unassigned 


#      Central  Business  District 

(T)      Major  Retail  Centers  (See  table  1  for  boundary 

,  _  description  or  each  center) 

Central  City 

U.S.  DEPARTMENT  OF  COMMERCE 


19-8 


BUREAU  OF  THE  CENSUS 


MAJOR  RETAIL  CENTERS 


BATON  ROUGE  SMSA— LOUISIANA      19-9 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2  ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 

NUMBER  OF  ESTABLISHMENTS 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


Standard 
metropolitan 
statistical 
area 


2 

825 

863 

575 

95 

828 

19 

540 

1 

205 

284 

475 

636 

262 

126 

984 

316 

974 

2   825 

126 
32 

94 

92 
21 
38 
33 

543 

210 

369 

189 
78 
64 
30 
29 
40 
12 

189 
58 
54 
77 

573 
379 
194 

89 

445 
51 

166 
38 


City 


1 

626 

631 

390 

75 

457 

14 

994 

653 

(D) 

424 

(D) 

549 

!D) 

1    626 

68 

14 
54 

47 
17 
20 
10 

259 

116 

198 

130 
53 
42 
24 
12 
36 
5 

132 
41 
39 
52 

349 
239 
110 

45 

282 

27 

115 

19 


Central 

business 

district 


94 

23 

015 

4 

119 

985 

23 

3 

761 

52 

16 

080 

19 

3 

174 

94 


29 
9 
6 
9 

2 


10 
7 
1 
2 

16 

10 

6 


20 

1 
9 
1 


Standard   Notes:      -   Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not   available. 

1Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)   SIC  596. 

2Stores    in   the   general   merchandise,    apparel,    furniture   and   appliance  groups,    and    those  making  up    the  miscellaneous   shopping   goods   category.      These 
stores    specialize   in   department    store   type  merchandise. 

3Includes   data   for    those  kinds    of   business    in  SIC  59    (except   591    and   596)    not   covered    in   any   of    the   lines    below. 


19-10      LOUISIANA— BATON  ROUGE  SMSA 


MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers 
(See  descriptions  below) 


No.  1 


No.  3 


No.  4 


54.  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number 

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales '. $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores   

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


16 

14 

102 

1 

679 

368 

4 

(  D) 

10 

8 

45? 

2 

(D) 

16 


42 

36  468 

5  258 

1  086 


5 
3  077 


33 

32  441 


4 
950 


42 


14 
7 
5 
1 

4 
2 

5 
2 
1 
2 

4 
3 
1 


13 
10 


13 

7  146 

817 

164 


3 
1  802 


6 
4  424 


4 
920 


13 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3 Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  "Delmont  Village"  and  establishments  on  Plank  Rd.  from  Sycamore  to  Lorraine.   (Baton  Rouge) 
(In  tracts  3  and  4) 

MRC  No.  3.   Includes  the  planned  center  known  as  "Bon  Marche  Shopping  Center"  and  establishments  on  Florida  Blvd.  from  Croydon  Ave.  to  Lobdell 
Ave.   (Baton  Rouge)  (In  tract  11.01) 


MRC  No.  4.   Includes  establishments  on  Plank  Rd.  from  Byron  Ave.  to  Sherwood  St.   (Baton  Rouge)  (In  tracts  3  and  4) 


MAJOR  RETAIL  CENTERS 


BATON  ROUGE  SMSA— LOUISIANA      19-11 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 
or  more  in  the  Baton  Rouge  SMSA  in  1972) 


table  3.  The  Central  Business  District:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores 

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


94 


23  015 


29 
9 
6 
9 
2 
8 
1 


10 
7 
1 
2 


16 

10 

6 


20 

1 
9 
1 


3  285 
(D) 
(0) 
(D) 


551 

1  660 

516 


7  992 
2  277 

1  978 

2  641 
(D) 
(0) 
<D> 


3  586 

3  382 

(D) 

(D) 


2  232 

1  855 

377 


978 

215 
(D) 

217 
(0) 


4  119 


676 
(D) 
(D) 
(D) 


47 

283 

69 


1  353 
409 
362 
504 
(D) 
(D) 
(D) 


621 
582 
(D) 
(0) 


696 

621 

75 


111 

263 
<D> 
168 
(D) 


1  033 


167 
(D) 
<D) 
(D) 


14 
67 
18 


341 
104 
90 
132 
(0) 
(D) 
(D) 


149 
139 
(D) 
(D) 


184 

168 

16 


28 

65 
<D) 

41 
(D) 


985 


165 
(D) 
(D) 
(D) 


12 
39 
15 


342 
103 
87 
117 
(D) 
<D> 
(D) 


128 
121 
(D) 
(D) 


190 

159 

31 


40 

54 
(0) 

35 
<D> 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  belc 


19-12      LOUISIANA— BATON  ROUGE  SMSA 


MAJOR  RETAIL  CENTERS 


table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores   

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores'    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


1    626 


68 
14 
54 


47 
17 
20 
10 


259 
116 
198 


130 
53 
42 
24 
12 
36 
5 


132 

41 
39 
52 


349 
239 

110 


45 


631 

390 

23 

935 

(D) 

(D) 

(D) 

118 

547 

(D) 

3 

480 

128 

913 

147 

143 

33 

911 

32 

750 

11 

587 

10 

955 

9 

795 

(D) 

(D) 

(D) 

35 

758 

19 

620 

3 

124 

13 

014 

38 

902 

33 

440 

5 

462 

(D) 


282 

(D) 

27 

4    112 

115 

23    195 

19 

2    008 

75 

457 

2 

585 

213 

2 

372 

(D) 

16 

792 

(D) 

250 

10 

567 

14 

137 

3 

099 

4 

705 

1 

663 

1 

567 

1 

443 

(Dl 

(D) 

(D) 

5 

436 

3 

063 

454 

1 

919 

9 

035 

8 

125 

910 

2    704 

(D) 

296 

2    593 

396 


589 

61 

528 

(D) 

3 

972 

(D) 

67 

2 

405 

3 

391 

842 

1 

094 

383 

360 

345 

(D) 

(D) 

(D) 

1 

295 

745 

109 

441 

2 

123 

1 

954 

169 

658 

(D) 
69 

591 
87 


14    994 


377 

37 

340 


(D) 

3    102 

(D) 

60 


2    030 

1    672 

862 


1  090 
408 
385 
279 
(D) 
(D) 
(D) 


856 
455 


313 


3    005 

2    752 

253 


587 

(D) 
60 

564 
96 


Standard   Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not    available. 

1Excludes   nonstore    retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of    business    in   SIC   59    (except    591   and    596)    not   covered    in  any  of    the    lines    below. 


MAJOR  RETAIL  CENTERS 


BATON  ROUGE  SMSA— LOUISIANA      19-13 


table  5.  The  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1, 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores .- 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists  


2    825 


126 
32 

94 


92 
21 
38 
33 


543 
210 
369 


189 
78 
64 
30 
29 
40 
12 


189 
58 
54 
77 


573 
379 

194 


89 

445 
51 

166 
38 


563    575 


41 

065 

3 

553 

37 

512 

155 

647 

126 

843 

19 

120 

9 

684 

204 

444 

197 

577 

56 

350 

37 

453 

13 

023 

12 

252 

10 

436 

6 

697 

(D) 

(D) 

43 

43  6 

22 

215 

3 

809 

17 

412 

51 

287 

42 

662 

8 

625 

28 

744 

47 

572 

7 

883 

25 

590 

95 

828 

4 

257 

352 

3 

905 

21 

360 

17 

656 

2 

752 

952 

15 

720 

18 

458 

4 

815 

5 

156 

1 

802 

1 

694 

1 

481 

755 

1 

015 

103 

6 

316 

3 

369 

550 

2 

397 

10 

759 

9 

588 

1 

171 

3    600 

5  387 
475 

2  793 
513 


22    673 


990 

93 

897 


027 
055 
730 
242 


3  637 

4  407 
1    269 


194 
414 
387 
350 
176 
233 
21 


1  525 
829 
140 
556 


2    519 

2    286 

233 


862 

1  243 
111 
643 
119 


19 

540 

649 

66 

583 

4 

168 

3 

226 

712 

230 

3 

146 

2 

308 

1 

380 

1 

223 

457 

428 

287 

204 

246 

29 

1 

024 

507 

107 

410 

3 

659 

3 

27  6 

383 

822 

1    161 

93 

622 

138 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA   Not   available. 

1Excludes   nonstore   retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2Includes   data    for   those  kinds  of   business    in   SIC   59    (except    591   and    596)    not   covered    in   any  of    the    lines   below. 


19-14      LOUISIANA— BATON  ROUGE  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
year 


entire 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572, 573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores 

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


118 


20 
2 


26  540 


1 

(D) 

1 

(D) 

6 
3 

2 
1 

9  324 

7  599 

(D) 

(D) 

8 

(D) 

5 

1  071 

8 

916 

36 

in 

9 

6  225 
2  188 

1  693 

22 

10 
3 
9 

4  037 

2  327 

318 

1  392 

11 
7 
2 
2 

2  753 

2  405 

(D) 

(D) 

21 

9 

12 

1  956 

1  384 

572 

(D) 


(D) 
(D) 
(D) 
899 


4  309 

(D) 
(D) 


1  710 

1  428 

(D) 

(D) 


(D) 
175 
126 


807 
248 
175 


559 

324 

58 

177 


369 
340 
(D) 
(D) 


544 

456 

88 


(D) 


(D) 
(0) 
(D) 
226 


1  291 

(D) 
(D) 


441 
341 
(D) 
(D) 


12 

27 
46 


270 
91 
67 


179 

97 
22 
60 


93 

81 

(D) 

(D) 


223 

184 

39 


(D) 


130 

(D) 

(D) 

50 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

2Totals  may  include  data  for  "nonemployer"  establishments  which  could  not  be  classified  and  tabulated  by  detailed  kind  of  business 

3Data  limited  to  "employer"  establishments. 

4 Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


BATON  ROUGE  SMSA— LOUISIANA      19-15 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  In  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 
Other  56 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores2    

Department  stores     .' 

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores 

Florists 


-13.3 

(NO 
(NO 


-64.8 
(D) 
(D) 
(D) 


(D) 
55.0 
-13.7 


28 

4 

16 

41 


30. 
40. 


(D) 
(D) 


14.1 

34.0 

-34.1 


(D) 


(NO 
(D) 
(D) 


52.9 


(NO 

(D) 

(NO 


(D) 

39.3 

(D) 

-22.2 


63.8 
55.7 
45.3 


74, 
41, 
45, 
99, 


54, 
70, 


(D) 
(D) 


56.7 
66.4 
15.6 


(D) 


(NO 
19.8 
17.7 


90.3 


111. 
183. 
107. 


60. 

49. 
161. 


162.8 

107.3 

(D) 

80.3 


92.7 

54.6 

57.3 

121.9 


74. 

76. 

105. 


66.1 


84.4 
89.0 
64.9 


83.5 


(D) 
86.9 

46.9 


Standard   Notes:      -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available.  NC   Data  not    comparable   between    1967   and    1972   due 

to  major   changes    in   classification. 

'The  percent   changes    for  central   business  districts   and   cities  were   calculated    based   on    the    1972  SIC   definitions   for   1972   data  and    the  1967  SIC  def- 
initions  for   1967   data.      Percentage   changes   are   not    shown   for  kinds   of   business  with  major   noncomparabili ty ;    nevertheless,    changes   in   classification 
between   1967   and    1972  may   slightly   affect   the   percentage   change    shown   for   some   kinds   of   business   and    for   retail    stores,    total.       (See   appendixes  A  and  B 
for  a  more   complete   explanation   of   SIC    changes.)      The   percent   change   for    the   SMSA,    however,    was   calculated    based   on    the    1967   SIC   definitions    for  both 
the   1967   and    1972   data.      Data   have    not    been   adjusted    for  boundary   changes   between   census   years. 

2Excludes   nonstore  retailers    (mail   order,    direct    selling,   merchandise   vending  machine  operators  J  part    of   SIC   53. 

3Includes   data   for   those  kinds   of    business   in   SIC  59    (except   591)  not   covered    in   any   of    the   lines   below. 


19-16      LOUISIANA— BATON  ROUGE  SMSA 


MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:   1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total   

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


3.6 


(D) 
(D) 


(D) 

(  D) 

13.3 

(D) 


.4 
1.1 

1.5 


24.4 
19.7 
18.  1 
27.0 
37.2 
20.4 
(D) 


10.0 

17.2 

(D) 

(D) 


5.7 
5.5 
6.9 


(D) 

(D) 
(  D) 
5.2 
(D) 


2.7 


2.1 
(D) 
(D) 
(D) 


21.3 
17.5 
16.1 
25.3 

(D) 
19.9 

(D) 


8.3 
15.2 

(D) 
(D) 


4.4 
4.3 
4.4 


3.4 

4.7 
(  D) 
4.8 
(D) 


100.0 


14.3 
(D) 
(D) 
(D) 


2.4 
7.2 
2.2 


34.7 
9.9 
8.6 

11.5 
(D) 
(D) 
(  D) 


15.6 

14.7 

(  D) 

(0) 


9.7 
8.  1 
1.6 


4.2 

9.6 

(  D) 
5.3 
(  D) 


100.0 


3.8 

(D) 
(D) 


(D) 

18.8 

(D) 

.6 


20.4 
23.3 

5.4 


5.2 

1.8 
1.7 
1.6 
(0) 
(D) 
(D) 


5.7 

3.1 

.5 

2.1 


6.2 

5.3 

.9 


(D) 

(D) 
.7 

3.7 
.3 


100.0 


4.8 

.4 

4.3 


18.0 

14.7 

2.2 

1.  1 


23.7 

22.9 

6.5 


4.3 
1.5 
1.4 
1.2 
.8 
(  D) 
(D) 


5.0 
2.6 

.4 
2.0 


5.9 

4.9 
1.0 


3.3 

5.5 
.9 

3.0 
.3 


Standard   Notes:      -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and   merchandising  machine   operators)  SIC   596. 

2Includes   data    for   those  kinds   of    business    in   SIC   59    (except   591    and   596)   not   covered   in    any   of    the   lines   below. 


LAFAYETTE,  LA. 

Standard  Metropolitan  Statistical  Area 


10   MILES 
J 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


19-17 


LAFAYETTE,  LA. 

Major  Retail  Centers 


ARISH 


^J      Major  Retail  Centers  (See  table  1  for  boundary 

.  description  of  each  center) 

■  Central  City 


0  1 

1  i    '    '    '    '   '    '    '   '   I 


2    MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


19-18 


MAJOR  RETAIL  CENTERS 


LAFAYETTE  SMSA— LOUISIANA      19-19 


table  i. Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 

statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number  

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores , 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


1  090 

281  774 

35  312 

8  036 


466 
(D) 


254 
89  723' 


J_ 


370 
(D) 


1  090 

40 

4 

36 

29 

7 

12 

10 

205 

61 

150 

81 
27 
20 

15 

12 

21 

6 

71 
28 
16 
27 

229 

150 

79 

32 

192 
30 
73 
11 


101 

50  266 

6  840 

1  345 


31 
8  155 


46 
(D) 


24. 
(D) 


101 

2 
2 


16 
7 

4 
4 
2 
2 

1 

8 
1 
2 
5 

17 
12 

5 


26 

1 

15 

1 


26 

22  994 

3  214 

755 


5 
4  256 


20 
(0) 


1 


26 


13 

8  661 

1  002 

235 


5 
(D) 


7 

4  675 


1 
(0) 


13 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category, 
stores  specialize  in  department  store  type  merchandise. 

3  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Simcoe,  SP.  RR.  (Alexandria  Branch),  Johnston,  University  Ave.,  St.  Landry, 
Mary  Blvd.,  Parkside  Dr.,  and  University  Ave._  (Lafayette  city)  (Entire  tract  1) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Northgate  Mall"  and  establishments  in  the  area  bounded  by  Castille  Ave.,  Moss  St.,  West 
St.,  Northgate  Dr.,  south  of  Willow  St.  to  the  access  road  of  U.S.  Highway  167  (Frontage  Rd).   (Lafayette)  (In  tract  11) 

MRC  No.  3.   Includes  the  planned  center  known  as  "Grand  Marche  Shopping  Center"  and  the  establishments  in  the  area  bounded  by  Camellia  Dr. 
Eastland  Dr.,  Mount  Vernon  Dr.,  and  Johnston  St.   (Lafayette)  (In  tract  17) 


19-20      LOUISIANA— LAFAYETTE  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


(51,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRCNo.  11 

Retail  stores,  total  2. 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


101 


16 
7 
4 
4 
2 
2 
1 

8 
1 
2 
5 


17 

12 

5 


26 

1 
15 

1 


50    266 


(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


5  625 
<D) 
348 


8  157 
1  165 
1  034 
(D) 
(D) 
(D> 
<D) 


2    413 
(D) 

<D> 

2    014 


1    601 

1    494 

107 


929 

2  038 
(0) 

1  229 
(0) 


6   840 


<D) 
(D) 


(D) 
(D) 
(D) 
(D) 


528 

(D) 

27 


186 
194 
171 
(D) 
<D> 
(D) 
(D) 


381 
(D) 
(D) 

355 


479 

459 

20 


145 

202 
(D) 
132 
(D) 


1    558 


(D) 
(0) 


(D) 
(D) 

(D) 
(D) 


105 
(D) 


12 


287 
59 
53 
(0) 
<D> 
(D) 
(D) 


90 
(D) 
(0) 

83 


118 

113 

5 


21 

46 
(D) 

30 
(D) 


1    345 


(D) 
(D) 


(D) 
CD) 
(D) 
(0) 


95 

(0) 

12 


288 
67 
59 
(0) 
(D) 
(D) 
<D) 


64 
CD) 
(D) 

57 


125 

118 

7 


24 

60 
(D) 

36 
(D) 


Standard  Notes:      -  Represents    zero.  D  Withheld   to   avoid  disclosure.  NA  Not    available. 

'See    table   1    for  Major  Retail   Center  description. 

2Excludes   nonstore    retailers    (mail-order   houses,    direct   selling,    and   merchandising   machine   operators)    SIC   596. 

3  Includes   data    for   those  kinds   of   business    in   SIC   59    (except   591   and   596)    not    covered    in   any   of   the    lines   below. 


LAKE  CHARLES,  LA. 

Standard  Metropolitan  Statistical  Area 


CALCASIEU    PARISH 


Lake  Charles 


O 


0  5 

I      I      I      I      I      I 


10  15  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


19-21 


LAKE  CHARLES,  LA. 

Major  Retail  Centers 


© 


0      Major  Retail  Centers  (See  table  1  for  boundary 
description  of  each  center) 


~]  Central  City 


0                            1                           2 
1 Mil  L 


3  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


19-22 


MAJOR  RETAIL  CENTERS 


LAKE  CHARLES  SMSA— LOUISIANA      19-23 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   : 

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales ".$1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  . . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  . . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


1 

363 

314 

849 

35 

026 

7 

860 

539 

97 

106 

293 

87 

016 

531 

130 

727 

1  363 

89 
17 
72 

51 

7 
17 
27 

223 

101 

196 

94 
32 

25 

13 

23 

18 

8 

80 
24 
15 
41 

272 

180 

92 

44 

213 

40 
68 
18 


30 
5 
1 

70 

233 
198 
081 

1 

18 
602 

24 

38 
580 

4 

14 
051 

70 


16 
3 

2 
5 

6 
2 

8 
2 
2 
4 

15 
12 

3 


10 
1 
6 

1 


37 

19 

313 

2 

840 

800 

7 

(D) 

29 

17 

538 

1 

(D) 

37 


16 

5 
5 
4 

1 
5 
1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise, 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Interstate  Highway  10,  Hodges,  Division,  Moss,  Drew,  Ford,  Kirby,  Common,  Iris, 
Bilbo,  Clarence,  Ryan,  Pithon  Bayou,  Lake  Shore  Dr.  (front),  and  Broad.   (Lake  Charles  city)  (Entire  tract  1) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Prien  Lake  Mall   shopping  center  and  establishments  in  the  area  bounded  by  West  Hale  St.  (300  to 
500  blocks),  Ernest  St.,  West  Prien  Lake  Rd.,  and  Creole  St.  (3100  and  3200  blocks).   (Lake  Charles)  (In  tract  7) 


MONROE,  LA. 

Standard  Metropolitan  Statistical  Area 


15  MILES 

J 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


19-24 


MONROE,  LA. 

Major  Retail  Centers 


A   PARISH 


No.  3  Unassigned 


(T)  Major  Retail  Centers  (See  table  1  for  boundary 
^-^  description  of  each  center) 


I  Central  City 


Innl | I  I 


5MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


19-25 


19-26      LOUISIANA— MONROE  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  4 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number 

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


1 

150 

317 

045 

35 

424 

7 

333 

455 

(D) 

269 

97 

387 

426 

(D) 

1  150' 

50 
10 
40 

41 

7 

19 

15 

222 

79 

169 

96 
30 
28 
19 
20 
23 
4 

74 
31 
12 
31 

192 

144 

48 

41' 

186 
32 
58 
15 


142 

33  559 

4  389 

920 


39 

(D) 


57 
15  102 


46 
(D) 


142 

3 
1 
2 

9 

1 
5 

3 

10 

15 

15 

22 
6 

5 
5 
7 

4 


17 

11 

2 

4 

22 
18 

4 


22 
4 
9 
2 


58 
6 
1 

60 
007 
822 
289 

10 

12 

303 

25 

35 

211 

22 

13 
493 

60 


19 
4 

3 
2 
3 
6 
4 


10 
9 

1 


11 

1 
8 


36 
4 

23 

800 
896 
775 

7 
(D) 

6 

(  D) 

15 

10 
066 

23 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1,   Includes  the  establishments  in  the  area  bounded  by  Hudson  Lane,  M.P.  RR. ,  Interstate  Highway  20,  and  Ouachita  River.   (Monroe  city) 
(Entire  tract  8) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Twin  City  Shopping  Center"  and  establishments  in  the  area  bounded  by  Roselawn  Ave.  extended, 
Louisville  Ave.,  Oliver  Rd.,  and  18th  St.   (Monroe)  (In  tracts  3  and  17) 

MRC  No.  4.   Includes  the  planned  center  known  as  "Mid  City  Plaza"  and  establishments  on  Louisville  Ave.  from  11th  St.  to  18th  St.,  and  establish- 
ments on  Hudson  Lane.   (Monroe)  (In  tract  3) 


MAJOR  RETAIL  CENTERS 


MONROE  SMSA— LOUISIANA      19-27 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRCNo.  11 

Retail  stores,  total  2. 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


It2 


10 
15 
15 


22 
6 
5 
5 

7 
4 


17 

11 

2 

4 


22 
18 

4 


22 

4 
9 
2 


33   559 


(D) 
(0) 

(D) 


3  438 
(D) 
670 
(D) 


1   771 

11    195 
1    835 


6    063 
3   055 

ID) 

1    774 

885 

349 


4    077 
(0) 

<D> 
2    463 


1    461 

1    187 

274 


(D) 

171 
266 
524 
(D) 


4   389 


(0) 
(0) 
(D) 


651 

(D) 

91 

(0) 


191 

1    157 

146 


834 
441 
(D) 
234 
100 
59 


483 
(D) 
(D) 
231 


271 

216 

55 


(D) 

381 
(D) 
298 
(D) 


1    041 


(D) 
(D) 
(D) 


176 

(D) 

28 

<D> 


36 

290 

38 


182 
97 

(D) 

42 
27 
16 


112 
(D) 
(D) 

64 


67 
55 
12 


(D) 

76 

(0) 

57 

(D) 


920 


(D) 
<D> 
(0) 


193 

(D) 

34 

(D) 


42 

165 

38 


182 
97 

(  D) 
39 
29 
17 


90 
(D) 
(D) 

44 


88 
75 
13 


(D) 

69 
(D) 

45 
(D) 


Standard  Notes:      -   Represents   zero.  D  Withheld   to   avoid  disclosure.  NA  Not   available. 

'See   table   1    for  Major  Retail    Center   description. 

2Excludes  nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

'includes    data   for    those   kinds    of   business    in   SIC   59    (except    591   and   596)  not   covered   in   any   of   the   lines   below. 


NEW  ORLEANS,  LA. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


40    MILES 


Comprising  Census  Tracts 
42,  47,  58  and  59 


0  1000 

1 1 1 1 1 1 1 1 1  ll 


2000  3000  FEET 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


19-28 


NEW  ORLEANS,  LA. 

Central  Business  District  and  Major  Retail  Centers 


MMAN-Y      PARISH 


0      Central  Business  District 

(7)  (7)  Major  Retail  Centers  (See  table  1  for  boundary 
,  ,  description  of  each  center) 

|  |  Central  City 


10    MILES 


J I L 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


19-29 


19-30      LOUISIANA— NEW  ORLEANS  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


City 


Central 

business 

district 


Major  retail  center 
see  description  below) 


No.  1 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores 


Automotive  dealers 


Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


7 
2  306 

278 
59 

823 
945 
323 

314 

3 
90  5 

755 
830 

1 
715 

740 
682 

2 
685 

328 

433 

7  823 

2  96 
132 
164 

177 
29 
72 
76 

1  37  1 

452 

753 


4  245 

1  169  680 

156  195 

33  297 


2  10  1 
456  694 


981 
372  964 


1  163 
340  022 


4  245 

132 
67 
65 

81 

9 

34 

38 

733 

184 

347 


544 

320 

207 

119 

178 

100 

90 

60 

63 

34 

128 

76 

56 

31 

451 

228 

162 

87 

112 

59 

177 

82 

2  183 

1  24  1 

1  290 

713 

893 

528 

20  1 

127 

1  395 

852 

118 

76 

568 

352 

95 

54 

815 

346 

178 

62 

160 

12 

771 

305 

60 

169 

347 

212 

570 

163 

73 

439 

815 


5 
3 

20 
4 
6 

10 

35 

15 

15 

141 
42 
33 
34 
15 
39 
11 

35 

15 

9 

11 

260 

165 

95 

10 

276 

9 

151 

4 


21 

37  924 

3  811 

836 


7 
(D) 


9 
11  469 


CD) 


21 
1 

1 

3 
2 
1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  "Airline  Village"  and  establishments  on  the  north  side  of  Airline  Highway  from  Maple  Ridge  Dr. 
to  Gruner  Rd.   (Jefferson  Parish)  (In  tracts  226  and  248) 


MAJOR  RETAIL  CENTERS 


NEW  ORLEANS  SMSA— LOUISIANA      19-31 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  4 


No.  5 


No.  6 


No.  7 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number 

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores   

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


65 
9 
1 

56 
793 
163 
892 

7 

19 

797 

42 

23 

157 

15 

It 

839 

56 


4 

6 

7 

12 
3 

3 
2 

1 
5 

1 

4 

1 


14 

12 

2 

1 

4 

3 


42 
4 
1 

59 
461 
997 
210 

11 

25 
038 

29 

26 

412 

2 

8 
011 

59 

3 

3 

3 
2 
1 


13 

4 
4 
2 
1 
4 
2 

5 
1 
2 
2 

15 

11 

4 

2 

5 


30 
3 

37 
304 
614 
800 

9 

7 
457 

18 

25 
736 

2 

5 
111 

37 


11 
3 
3 
1 
3 
2 
2 


46 

80  121 

8  279 

1  574 


9 

(D) 


29 
47  810 


8 

(D) 


46 


2 
4 
2 

16 

7 
7 
3 

5 
1 


6 
5 

1 

1 

10 

8 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     KA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  4.   Includes  the  planned  center  known  as  "Gentilly  Woods  Shopping  Center"  and  establishments  on  Chef  Menteur  Highway  from  Seminary  pi .  to 
Congress  Dr.   (New  Orleans)  (In  tracts  17.02  and  17.06) 

MRC  No.  5.   Includes  the  planned  center  known  as  "West  Side  Shopping  Center"  and  establishments  on  West  Bank  Expressway  from  Stumpf  Blvd.  to 

Willow  Dr.,  and  on  Franklin  St.  from  West  Bank  Expressway  to  Stumpf  Blvd.  and  the  area  bounded  by  Gretna  Blvd.,  Smithway,  Willow  Dr., 
West  Bank  Expressway,  and  Stumpf  Blvd.   (Gretna)  (In  tracts  253  and  256) 

MRC  No.  6.   Includes  the  planned  center  known  as  "Carrollton  Shopping  Center  and  establishments  in  the  area  bounded  by  I.C.  RR.,  east  side  of 
South  Carrollton  Ave.,  Edinburg,  Dublin,  Palmetto,  and  Cambronne.   (New  Orleans  city)  (In  tracts  72  and  71) 

MRC  No.  7.   Includes  the  planned  center  known  as  "Lakeside  Shopping  Center"  and  establishments  on  Veterans  Memorial  Highway  from  Causeway  Blvd. 
to  Endenborn  Ave.   (Jefferson  Parish)  (In  tract  202) 


19-32      LOUISIANA— NEW  ORLEANS  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No. 


No.  9 


No.  10 


No.  11 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572, 573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   , 

Sales $1 ,000. 


All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores  

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


13 

19  756 

2  118 

454 


7 
5  714 


3 

(D) 


3 

(D) 


13 


11 

1 

18 
649 
265 
290 

6 

5 
207 

4 

6 
329 

1 

7 
113 

18 


42 

49  487 

6  203 

1  283 


4 
6  619 


34 
42  642 


4 
226 


42 


19 
9 
7 

4 

5 

1 


12 

8 


47 

54  635 

7  644 

1  467 


9 
3  984 


34 

50  044 


4 
607 


47 
1 
1 


15 

7 
6 

3 

4 
1 

9 
2 
3 

4 

5 
4 
1 

1 

11 

8 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3 Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  8.   Includes  the  planned  center  known  as  "Barlow  Plaza"  and  establishments  along  Veterans  Memorial  Highway  from  David  Dr.  to  Downs  Blvd. 
(Jefferson  Parish)  (In  tracts  215  and  216) 

MRC  No.  9.   Includes  establishments  on  St.  Bernard  Highway  (St.  Claude  Ave.)  from  Center  St.  to  unnamed  road.   (St.  Bernard  Parish)  (In  tracts 
304  and  305) 


MRC  No.  10.   Includes  the  planned  center  known  as  "Oakwood  Shopping  Center'  and  establishments  on  south  side  of  the  West  Bank  Expressway  from 
Holmes  Blvd.  to  Whitney  Ave.   (Jefferson  Parish)  (In  tract  252) 

MRC  No.  11.   Includes  the  planned  center  known  as  "Clearview  Shopping  Center"  bounded  by  Veterans  Memorial  Highway,  Clearview  Parkway,  Sanford 
St.,  Woodlawn  Ave.,  Trenton  St.,  and  Kingman  St.   (Metairie)  (In  tract  218) 


MAJOR  RETAIL  CENTERS 


NEW  ORLEANS  SMSA— LOUISIANA      19-33 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 
or  more  in  the  New  Orleans  SMSA  in  1972) 


table  3.  The  Central  Business  District:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


815 


20 
4 
6 

10 


35 
15 
15 


141 
42 
33 
34 
15 
39 
11 


35 

15 

9 

11 


260 

165 

95 


10 

276 

9 

151 

4 


346    178 


349 
(D) 
(D) 


100  678 

82  231 

15  845 

2  602 


6    573 

51    726 

2    926 


66  694 

23  988 

23  196 

16  387 

13  980 

11  342 
997 


16    836 

12   893 

525 

3    418 


44   966 
34   312 

10    654 


8    630 

46  800 
921 

28  362 
223 


62    160 


(D) 

(D) 

20 

575 

17 

604 

2 

508 

463 

613 

5 

073 

347 

11 

955 

4 

314 

4 

148 

2 

804 

2 

899 

1 

785 

153 

3 

116 

2 

271 

93 

752 

11 

875 

9 

156 

2 

719 

1    657 

6   923 

41 

4    618 

35 


15   223 


7 
(D) 
(D) 


5    040 

4    350 

606 

84 


143 

1    198 

95 


2  862 
1  026 
983 
660 
687 
457 
32 


755 

598 

17 

140 


013 
215 
798 


413 

1    697 

12 

1    163 

8 


12   771 


6 
(D) 
(D) 


4    145 

3   482 

568 

95 


155 

560 

67 


2  490 
947 
906 
485 
661 
362 
35 


513 

344 

21 

148 


3    189 

2   550 

639 


335 

1    311 

21 

888 

8 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid  disclosure.  NA   Not    available. 

'Excludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising   machine   operators)    SIC    596. 

2  Includes   data    for   those  kinds  of   business    in   SIC   59    (except    591   and   596)    not   covered    in  any  of    the   lines   below. 


19-34     LOUISIANA— NEW  ORLEANS  SMSA 


MAJOR  RETAIL  CENTERS 


table  4.  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other '. 

General  merchandise  group  stores   

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


4    245 


132 
67 
65 


81 

9 

34 

38 


733 
184 

347 


320 
119 
100 
60 
34 
76 
31 


228 
87 
59 
82 


1  241 
7  13 
528 


127 

852 
76 

352 
54 


1    169    680 


33    385 

9    151 

24    234 


154    634 

119    194 

27    494 

7    946 


275    449 

195    612 

63    353 


106  497 

39  960 

38  7  09 

21  807 

24  353 

17  538 

2  839 


66    029 

41    219 

6    872 

17    938 


126  943 
97  492 
29    451 


54    302 

93    47  6 

13    103 

45    804 

5    096 


56 

195 

4 

653 

1 

307 

3 

346 

28 

524 

23 

220 

4 

264 

1 

040 

21 

977 

19 

622 

6    063 


17 

242 

6 

609 

6 

37  1 

3 

526 

4 

049 

2 

603 

455 

10 

165 

6 

250 

1 

399 

2 

516 

28 

257 

23 

480 

4 

777 

7    645 

12    047 

935 

6    528 

1    125 


37 

697 

1 

042 

280 

762 

7 

002 

5 

653 

1 

07  6 

273 

5 

035 

4 

733 

1 

506 

4 

156 

1 

582 

1 

523 

863 

950 

653 

108 

2 

386 

1 

543 

295 

548 

7 

035 

5 

7  07 

1 

328 

1  879 

2  923 
213 

1    640 
258 


33 

297 

694 

218 

47  6 

5 

959 

4 

7  04 

1 

023 

232 

4 

854 

2 

329 

1 

494 

3 

838 

1 

552 

1 

492 

652 

940 

569 

125 

1  566 
899 
256 

411 


8  442 
7  113 
1    329 


1  67  1 

2  450 
201 

1    326 
256 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

'Excludes   nonstore    retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in  SIC   59    (except    591   and   596)    not   covered    in   any  of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


NEW  ORLEANS  SMSA— LOUISIANA      19-35 


table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places   

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


7  823 

2  306  945 

296 

74  954 

132 

16  262 

164 

58  692 

177 

357  269 

29 

285  444 

72 

49  788 

76 

22  037 

1  37  1 

604  195 

452 

404  907 

753 

142  557 

544 

172  857 

207 

61  100 

178 

59  423 

90 

34  631 

63 

42  174 

128 

29  865 

56 

5  087 

451 

110  468 

162 

66  334 

112 

11  261 

177 

32  873 

2  183 

213  468 

1  290 

170  021 

893 

43  447 

201 

1    395 

118 

568 

95 


88    167 

138  103 

15  446 

75  088 

7  820 


278 

323 

9 

159 

2 

0  60 

7 

099 

52 

591 

42 

985 

7 

439 

2 

167 

47 

401 

40 

139 

13 

315 

24 

851 

9 

137 

8 

846 

4 

872 

5 

935 

4 

000 

907 

15 

681 

9 

555 

1 

990 

4 

136 

45 

898 

39 

624 

6 

27  4 

12 

028 

17 

260 

1 

105 

10 

092 

1 

597 

66 

389 

1 

987 

443 

1 

544 

12 

648 

10 

207 

1 

896 

545 

10 

897 

9 

482 

3 

292 

6 

025 

2 

172 

2 

101 

1 

190 

1 

440 

9  97 

226 

3 

751 

2 

390 

428 

933 

11 

252 

9 

580 

1 

672 

2    952 

4  103 
260 

2  435 
357 


59 

314 

1 

391 

369 

1 

022 

11 

023 

8 

750 

1 

784 

489 

10 

394 

4 

812 

3 

159 

5 

836 

2 

195 

2 

120 

913 

1 

561 

924 

243 

2 

444 

1 

387 

355 

702 

14 

215 

12 

352 

1 

863 

2  518 

3  522 
277 

2    008 
360 


Standard   Notes:       -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA    Not    available. 

1Excludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC    596. 

2Includes   data    for    those  kinds   of    business    in   SIC    59    (except    591   and    596)    not    covered    in   any   of    the    lines    below. 


19-36      LOUISIANA— NEW  ORLEANS  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores 

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists  


772 


130 
35 
21 


260 
156 
104 


13 


222 

6 

5 

37 

2 


298 

255 

569 

45 

524 

101 

743 

85 

301 

12 

997 

6 

445 

5 

386 

40 

on 

1 

999 

53 

860 

19 

900 

18 

414 

33 

960 

11 

826 

10 

668 

10 

037 

1 

214 

19 

172 

13 

387 

555 

5 

230 

32 

330 

24 

215 

8 

115 

7  367 


32  818 

1  901 

2  237 
12  318 

(D) 


53  951 


100 

(O) 

(D) 

20 

851 

17 

830 

2 

237 

784 

534 

4 

638 

208 

9 

824 

3 

696 

3 

493 

6 

128 

1 

916 

2 

373 

1 

585 

254 

3 

116 

2 

009 

94 

1 

013 

8 

498 

6 

508 

1 

990 

1  310 


4  872 
(D) 
282 

2  170 

(D) 


14  172 


21 
(D) 
(Dl 


139 
040 
819 
280 


196 

887 
66 


648 
956 
879 

692 
481 
732 
412 
67 


598 

364 

26 

208 


3  157 

2  508 

649 


352 


1  108 

(D) 

42 

483 

(D) 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

2Totals  may  include  data  for  "nonemployer"  establishments  which  could  not  be  classified  and  tabulated  by  detailed  kind  of  business 

3Data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


NEW  ORLEANS  SMSA— LOUISIANA      19-37 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972  ' 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 
5251 
52  ex 

5251 

53  pt. 
531 
533 
539 

54 

55  ex 

554 

55  pt. 

(554) 

56 

562.C 
562 
Other 

,8 
56 

57 
5712 

Other  571 
572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

592 

5992 

591 

Retail  stores,  total 

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores2    

Department  stores     

Variety  stores     

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers 

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drugstores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores 

Florists 


16.1 


(NO 

(D) 

(NO 


-3.9 

-3.6 
21.9 
-59.6 


22.0 
29.3 
46.4 


23.8 
20.5 
26.0 
25.8 


-12.2 
-3.7 
-5.4 

-34.7 


39.1 
41.7 
31.3 


17.  1 


(  NO 

-51.6 

!  D) 


19.0 


(  NO 

(D) 

(  NO 


-13.5 

-15.5 

12.2 

-40.  1 


19.4 
30.  1 
34.2 


27.2 

26.4 
31.1 
27.6 


13.7 
17.3 
67.2 

-4.7 


25.0 

32.4 

5.4 


19.5 


(  NO 
25.4 
19.4 


52.8 


52.7 
39.7 
57.3 


31.5 
35.9 

15.4 
22.7 


49.0 

!D) 

62.4 


61, 
52. 
56. 
67. 


39.8 
33.6 
89.4 
40.2 


48.1 
59.5 
15.9 


41.9 


(D) 
22.5 

41.8 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available.     NC  Data  not  comparable  between  1967  and  1972  due 
to  major  changes  in  classification. 

'The  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparability ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and  B 
for  a  more  complete  explanation  of  SIC  changes.)  The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


19-38      LOUISIANA— NEW  ORLEANS  SMSA 


MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:   1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores 2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


29.6 


1.0 
(D) 
(D) 


65.1 
69.0 
57.6 
32.7 


2.4 

26.4 
4.6 


62.6 
60.0 
59.9 
75.1 
57.4 
64.7 
35.1 


25.5 

31.3 

7.6 

19.1 


35.4 
35.2 
36.2 


15.9 

50.  1 
7.0 

61.9 
4.4 


15.0 


.5 
(D) 
(D) 


28.2 
28.8 
31.8 
11.8 


1.1 
12.8 

2.1 


38.6 
39.3 
39.0 
47.3 
33.1 
38.0 
19.6 


15.2 

19.4 

4.7 

10.4 


21.1 

20.2 
24.5 


9.8 

33.9 
6.0 

37.8 
2.9 


100.0 


.1 
(0) 
(D) 


29.1 

23.8 

4.6 

.8 


1.9 
14.9 

.8 


19.3 
6.9 
6.7 
4.7 
4.0 
3.3 
.3 


4.9 

3.7 

.2 

1.0 


13.0 
9.9 
3.1 


2.5 

13.5 
.3 

8.2 

.1 


100.0 


2.9 

.8 

2.1 


13.2 

10.2 

2.4 

.7 


23.5 
16.7 

5.4 


9.1 
3.4 
3.3 
1.9 
2.1 
1.5 
.2 


5.6 

3.5 

.6 

1.5 


10.9 
8.3 
2.5 


4.6 

8.0 

1.1 

3.9 

.4 


100.0 


3.2 

.7 

2.5 


15.5 

12.4 

2.2 

1.0 


26.2 

17.6 

6.2 


7.5 
2.6 
2.6 
1.5 
1.8 
1.3 
.2 


4.8 

2.9 

.5 

1.4 


9.3 

7.4 
1.9 


3.8 

6.0 
.7 

3.3 
.3 


Standard   Notes:      -    Represents    zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

1Excludes    nonstore   retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine   operators)   SIC   596. 

2Includes   data    for   those   kinds   of   business    in   SIC   59    (except   591    and   596)  not   covered   in   any   of    the   lines   below. 
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MAJOR  RETAIL  CENTERS 


SHREVEPORT  SMSA— LOUISIANA      19-41 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


City 


Central 

business 

district 


Major  retail  center 
(see  description  below) 


No.  1 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number  

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


2 

716 

81 

17 

805 
962 
688 
088 

1 
215 

071 
489 

215 

651 
113 

1 
286 

083 
360 

2  805 


19 
69 

103 
15 
42 
46 

520 

216 

454 

201 
90 
75 
30 
33 
38 
10 

174 
67 
31 
76 

466 
351 
115 

85 

498 
72 

173 
49 


1 

644 

494 

886 

59 

400 

11 

956 

578 

145 

162 

437 

160 

130 

629 

189 

594 

1  644 

47 
10 
37 

54 

9 

25 

20 

260 

119 

248 

141 
64 
54 
18 
22 
29 


123 

49 
24 
50 

265 

207 

58 

53 

334 
47 

119 
32 


164 

55 

407 

8 

153 

1 

732 

35 

4 

060 

90 

33 

760 

39 

17 

587 

164 

2 

1 
1 


9 

4 

44 
12 

9 
10 

9 
12 

1 

21 

10 

1 

10 

29 

23 

6 


41 
4 

17 
3 


42 

32  204 

4  518 

979 


3  705 


27 
27  785 


7 
714 


42 


10 
2 

2 
1 
3 
3 

1 


11 

1 
7 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  "Shreve  City"  on  Shreveport-Barksdale  Highway  from  Knight  St.  to  the  Red  River.   (Shreveport) 
(In  tract  239) 


19-42     LOUISIANA— SHREVEPORT  SMSA 


MAJOR  RETAIL  CENTERS 


table  l.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  2 


No.  3 


No.  4 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591, 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales 51,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1,000 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


20 
2 

41 
829 
971 
575 

6 

12 
087 

12 

19 

681 

2 

10 
061 

41 

1 

1 

4 
2 

1 
1 

3 

5 

1 

7 

3 
2 

1 
1 
1 
1 


15 
1 

28 
460 
627 
358 

8 

It 
080 

5 

5 
464 

1 

9 

916 

28 

2 

2 

1 
1 

3 
2 
3 
3 


16 

7  178 
751 
167 


8 
4  247 


4 
2  231 


4 
700 


16 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  2.   Includes  the  planned  centers  known  as  "Heart  of  Bossier"  and  "Bossier  Center"  and  establishments  in  the  area  bounded  by  the 

Louisiana-Arkansas  railroad  tracks,  Old  Minden  Rd .  to  Interstate  Highway  20,  Benton  Spur,  Benton  Rd.  and  Interstate  Highway  20  to 
Barksdale  Blvd.   (Bossier  city)  (In  tracts  106  and  107) 

MRC  No.  3„   Includes  the  planned  center  known  as  "Gibsons  Shopping  Center"  and  establishments  on  Hollywood  Ave.  from  Fairy  to  Sussex  and  on 
Hearne  Blvd.  and  Mansfield  Rd,  from  Hollywood  Ave.  to  Wagoner  Ave.   (Shreveport)  (In  tract  234) 

MRC  No.  4.   Includes  the  planned  center  known  as  "Spartan  Center"  and  establishments  on  Kings  Highway  from  the  Southern  and  Pacific  railroad 
tracks  to  Linwood,  and  on  Linwood  from  Jennings  St.  to  West  Kirby.   (Shreveport)  (In  tracts  217  and  218) 


MAJOR  RETAIL  CENTERS 


SHREVEPORT  SMSA— LOUISIANA      19-43 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 
or  more  in  the  Shreveport  SMSA  in  1972) 


table  3.  The  Central  Business  District:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists  


164 


44 
12 

9 
10 

9 
12 

1 


21 

10 

1 

10 


29 

23 

6 


41 
4 

17 
3 


55   407 


(D) 

(D) 

<U) 

7 

985 

(D) 

(D) 

(D) 

(D) 

(D) 

197 

14 

494 

4 

422 

4 

059 

3 

157 

4 

871 

(D) 

(D) 

8 

488 

4 

944 

(D) 

(0) 

2 

068 

1 

676 

392 

(0) 

6  424 
456 

2  793 
323 


8    153 


(D) 
(D) 
(D) 


1  243 
(D) 
<D> 
(D) 


(D) 

(D) 

23 


2  528 
748 
676 
558 
908 
(D) 
(D) 


1  311 
888 
(D) 
(D) 


423 

356 

67 


(D) 

1    Oil 

28 

412 

99 


1    914 


(D) 
(D) 
(D) 


339 
(0) 
(D) 
(D) 


(D) 

(0) 

6 


597 
178 
162 
116 
231 
<D> 
(0) 


275 
187 
(0) 
(D) 


98 
83 
15 


(D) 

223 

8 

105 

20 


1    732 


(0) 
<D> 
(D) 


292 
(D) 
(D) 
(D) 


(D) 

(D) 

7 


642 
177 
161 
104 
299 
CD) 
(D) 


212 
148 
<D> 
<D> 


180 

149 

31 


(D) 

186 

8 

89 

22 


Standard  Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not   available. 

"Excludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for   those  kinds  of   business    in  SIC   59    (except    591   and   596)    not   covered    in   any  of    the    lines   below. 


19-44      LOUISIANA— SHREVEPORT  SMSA 


MAJOR  RETAIL  CENTERS 


table  4.  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


1  644 


47 
10 
37 


54 

9 

25 

20 


260 

119 
248 


141 
64 
54 
18 
22 
29 


123 
49 
24 
50 


26  5 

20  7 

58 


53 

334 
47 

119 
32 


494 

886 

(D) 

(D) 

15 

169 

(D) 

55 

554 

(D) 

3 

109 

105 

552 

118 

270 

29 

435 

40 

194 

11 

423 

10 

675 

(0) 

(D) 

4 

078 

(D) 

33 

404 

19 

118 

(D) 

(□) 

26 

26  3 

23 

601 

2 

662 

59  400 


13  347 

38  035 

10  885 

(D) 

(D) 


2 

079 

197 

1 

882 

11 

178 

8 

597 

2 

188 

393 

8 

637 

11 

328 

2 

731 

6 

082 

1 

749 

1 

625 

736 

2 

90  2 

(D) 

(D) 

4 

781 

3 

027 

543 

1 

211 

5 

96  5 

5 

561 

404 

2  123 

4  496 
619 
(D) 
(D) 


13  810 


472 

42 

430 


2  619 

2  010 

510 

99 


1  940 

2  554 
677 


498 
425 
396 
159 
756 
(D) 
(D) 


1  076 
685 
120 
271 


394 
290 
104 


50  1 

1  079 
156 

(D) 
(D) 


11  956 


338 

37 

301 


2  121 

1  549 

459 

113 


1  741 

1  214 

833 


1  424 
450 
420 
140 
6  90 
(□) 
(D) 


777 

491 

73 

213 


2  10  9 

1  899 

210 


441 

958 
137 
(D) 

(D) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


SHREVEPORT  SMSA— LOUISIANA      19-45 


table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


2    805 


68 
19 
69 


103 
15 
42 
46 


520 
216 
454 


201 
90 
75 
30 
33 
38 
10 


174 
67 
31 
76 


466 
351 
115 


85 

498 
72 

173 
49 


716    962 


29    242 

2    910 

26    332 


110    496 
78    097 

(D) 
(D) 


157    610 

169    739 

54   477 


48  318 
13  080 
12   227 

(D) 

(D) 

5    199 

(D) 


39    884 

21    947 

3    898 

14    039 


39    804 

34    367 

5    437 


18   075 

49    317 

15  365 

16  415 
2   972 


3 

806 

358 

3 

448 

15 

860 

11 

546 

2 

926 

1 

388 

12 

113 

15 

595 

4 

950 

7 

021 

1 

950 

1 

820 

973 

3 

215 

732 

151 

5 

512 

3 

352 

582 

1 

578 

8 

603 

7 

843 

760 

2    770 

5  458 
863 

2  205 
531 


19 

170 

898 

79 

819 

3 

677 

2 

675 

655 

347 

2 

797 

3 

609 

1 

223 

1 

743 

478 

446 

218 

838 

17  2 

37 

1 

239 

749 

129 

361 

2 

017 

1 

826 

191 

660 

1  307 
215 
548 
124 


7 

088 

608 

59 

549 

3 

066 

2 

137 

623 

306 

2 

565 

1 

860 

1 

408 

1 

713 

508 

475 

206 

792 

162 

45 

905 

546 

80 

279 

3 

174 

2 

736 

438 

600 

1  189 
204 
522 
132 


Standard  Notes:      -    Represents   zero.  D  Withheld    to  avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in   SIC   59    (except    591   and   596)    not    covered    in  any  of    the    lines   below. 


19-46      LOUISIANA— SHREVEPORT  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1, 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,3,8 

562 


Other  56 

561 

565 

566 

564,7,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores1     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3  .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


194 


49 
15 


34 
10 
11 
11 
1 


23 

11 

1 

11 


30 

22 

8 


5^ 
6 
3 

10 
4 


61    969 


1 

525 

(D) 

(D) 

8 

392 

6 

265 

(D) 

(D) 

(D) 

16 

112 

276 

17 

064 

3 

827 

3 

291 

13 

237 

2 

113 

(0) 

1 

566 

(D) 

8 

313 

4 

648 

(D) 

(D) 

1 

849 

1 

654 

195 

5  372 
486 
(D) 

1  689 
293 


9    429 


256 
(D) 
(D) 


1  329 
919 
(D) 
(D) 


(D) 

1    701 

34 


3  101 
663 
582 


2    438 
388 

(D) 
187 
(D) 


1    528 

1    001 

(D) 

(D) 


422 

388 

34 


(D) 


742 

38 

(D) 

292 

49 


2    429 


40 
(D) 
(D) 


410 
260 

(D) 
(D) 


(D) 

338 

13 

815 
194 
165 


621 

71 
(D) 

78 
(D) 


295 
189 
(D) 

(D) 


224 

203 

21 


193 
15 

(D) 
66 
16 


Standard  Notes:      -  Represents   zero.  D  Withheld    to  avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore  retailers    (i.e.,    mail    order,    direct   selling,    merchandise  vending  machine   operators)    part   of  SIC   53. 

2Totals  may   include   data   for    "nonemployer"    establishments   which    could   not   be   classified   and   tabulated  by  detailed  kind   of   business 

3Data    limited   to   "employer"   establishments. 

'includes   data   for   those  kinds   of   business    in  SIC   59    (except    591)   not   covered    in   any  of   the    lines   below. 


MAJOR  RETAIL  CENTERS 


SHREVEPORT  SMSA— LOUISIANA      19-47 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 
Other  56 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores2    

Department  stores     

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers 

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores 

Florists 


-10.6 


(  NO 

(D) 

(  NO 


-4.9 

(D) 
(  D) 
(D) 


(D) 

(D) 

-28.6 


-15.1 
15.5 
23.3 

-23.9 


2.1 
6.4 
(D) 
(D) 


11.8 

1.3 

101.0 


(D) 


(  NO 
-6.2 
10.2 


46.3 


(  NO 

(D) 

(NO 


(D) 

(  D) 

(D) 

-62.0 


44.8 
62.7 
42.6 


44.7 

(D) 
6.7 
(D) 


39.5 
50.0 

(D) 
(D) 


48.5 
47.0 
62.9 


10.7 


(  NO 
75.3 

(  D) 


71.5 


26. 
67. 
23. 


81, 

79, 


(D) 
(D) 


65.7 


79.2 


65.0 
12.4 
17.9 
99.7 


51.5 
58.9 
99.8 
32.9 


58.5 
63.0 
34.7 


26.8 


100.2 
65.9 
59.1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available.     NC  Data  not  comparable  between  1967  and  1972  due 
to  major  changes  in  classification. 

xThe  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless ,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and B 
for  a  more  complete  explanation  of  SIC  changes.)  The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


19-48      LOUISIANA— SHREVEPORT  SMSA 


MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562.  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    . 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


11.2 


3.2 
(D) 
(D) 


(D) 

(D) 

16.0 

(D) 


(D) 

(D) 

.7 


36.1 
38.7 
38.0 
(D) 
(D) 
(D) 
(D) 


25.4 

25.9 

(D) 

32.8 


7.9 

7.1 

14.7 


(D) 

16.9 
4.2 
(D) 
(D) 


7.7 


(D) 
(D) 
(D) 


7.2 

(D) 

11.6 

2.8 


(D) 

(0) 

.4 


30.0 
33.8 
33.2 
(D) 
(D) 
(D) 
(D) 


21.3 

22.5 

(D) 

(D) 


5.2 
4.9 
7.2 


(D) 

13.0 

3.0 

17.0 

10.9 


100.0 


(D) 
(D) 
(D) 


14.4 
(D) 
(D) 
(D) 


(D) 

(D) 

.4 


26.2 
8.0 
7.3 
5.7 
8.8 
(D) 
(D) 


15.3 
8.9 
(D) 
(D) 


3.7 

3.0 
.7 


(D) 

11.6 

.8 

5.0 

.6 


100.0 


(D) 
(D) 
(D) 


(O) 

11.2 

(D) 

.6 


21.3 
23.9 

5.9 


8.1 
2.3 
2.2 

(D) 

(D) 

.8 

(D) 


6.7 
3.9 

(D) 
(D) 


5.3 

4.8 

.5 


2.7 

7.7 
2.2 

(D) 
(D) 


100.0 


4.1 

.4 

3.7 


15.4 

10.9 

(D) 

(D) 


22.0 
23.7 

7.6 


6.7 

1.8 
1.7 
(D) 
(D) 
.7 
(D) 


5.6 

3.1 

.5 

2.0 


5.6 

4.8 

.8 


2.5 

6.9 
2.1 
2.3 

.4 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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20-6        MAINE— LEWISTON-AU BURN  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


No.  4 


54,  58.  591 


53,6,7;594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 
5712 

Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


.83 

22 

4 

675 
220 
078 
632 

57 

248 
594 

49 

184 
638 

75 

243 
988 

675 

33 

5 

28 

32 

6 

21 

5 

123 

61 

70 

52 
17 
13 
11 

9 
11 

4 

51 
16 
11 
24 

105 
87 

18 

20 

128 

6 

49 

8 


29 
4 
1 

133 
636 
981 
083 

6 

39 
477 

20 

78 
696 

2 

16 
463 

133 
2 


14 

7  029 

705 

150 


6 
CD) 


6 
4  362 


2 

(D) 


14 


13 

12  307 

1  165 

225 


7 
5  892 


3 

5  512 


3 
903 


13 


24 

17  966 

2  138 

487 


5 
495 


14 

10  517 


5 

954 


24 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3IncIudes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Hammond,  Main,  Sabattus,  Oak,  Blake,  Birch,  Lisbon,  Cedar,  Androscoggin  River, 
Lowell  extended,  and  Lowell.  (Lewiston  city)  (Entire  tract  201) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Northwood  Park"  and  establishments  on  both  sides  of  Main  St.  from  Northwood  Rd .  to  Memorial  Ave. 
(Lewiston)  (In  tract  209) 

MRC  No.  3.   Includes  the  planned  center  known  as  "Auburndale  Mall"  and  establishments  on  both  sides  of  Center  St.  from  Bradman  St.  to  Stetson  St. 
(Auburn)  (In  tract  102) 


MRC  No.  4.   Includes  the  planned  center  known  as  "Lewiston  Mall"  and  establishments  bounded  by  Bartlett  St.,  East  St.,  Lisbon  St.,  Androscoggin 
St.,  Cumberland  Ave.,  and  Hackett  St.  (Lewiston)  (In  tract  204) 


MAJOR  RETAIL  CENTERS 
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table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


(SI, 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


(51,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRCNo.  1' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


133 

2 
2 


11 
2 
6 
3 


15 
2 

3 


28 
11 
9 
6 
4 
4 
3 


25 

10 

2 

13 


17 

12 
5 


23 

2 
It 

1 


29    636 


(D) 

(D) 

7 

054 

(D) 

1 

359 

(D) 

3 

814 

(D) 

111 

7 

467 

3 

230 

3 

023 

(0) 

(D) 

1 

024 

(D) 

4 

109 

2 

232 

(D> 

(D) 

1 

395 

1 

200 

195 

1  268 

4    045 
(D) 

2  066 
(D) 


4    981 

(0) 
(D) 


1  225 
(0) 
241 
(D) 


334 

(0) 

6 


1  530 
742 
689 
(D) 
(D) 
269 
(D) 


705 
458 
(D) 
(D) 


376 
362 

14 


236 

518 
(D) 
313 
(D) 


1    187 

(0) 
(D) 


295 

(D) 

56 

(D) 


80 

(D) 
1 


349 
170 
157 
(D) 
(D) 
61 
(D) 


177 
122 
(D) 
(D) 


89 

85 
4 


57 

127 

(D) 

75 

(D) 


1    083 

(0) 
(D) 


282 

(D) 

61 

(D) 


77 

(D) 
2 


312 
167 
155 
(0) 
(D) 
37 
(0) 


110 

67 

(D) 

(D) 


127 
122 

5 


54 

111 

(D) 

64 

(D) 


Standard   Notes:      -   Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not   available. 

'See   table   1    for   Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

includes    data   for    those  kinds   of   business   in  SIC   59    (except    591    and   596)  not    covered   in   any   of    the   lines   below. 
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20-10      MAINE— PORTLAND  SMSA 


MAJOR  RETAIL  CENTERS 


table  i. Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAP2): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


1 

597 

459 

146 

57 

387 

12 

467 

614 

155 

170 

372 

123 

989 

611 

179 

987 

79 
29 
50 

75 
15 
47 
13 

277 
113 
202 

97 
31 
27 
19 
15 
27 
5 

84 
27 
20 
37 

290 

260 

30 

47 

333 
17 

116 
18 


45 
8 
2 

156 
572 
988 
099 

7 

46 
793 

31 

71 
968 

5 

39 
811 

156 

8 
4 
4 

4 
2 

1 

1 

10 
2 
5 

26 

10 
8 
6 

3 
6 

1 

18 

4 

4 

10 

30 

29 

1 


47 

1 

23 
4 


21 
2 

18 
736 
487 
511 

5 

6 
544 

7 

7 
669 

6 

5 
523 

18 


28 

23  977 

2  398 

501 


8 

7  755 


12 

6  277 


9  945 

28 
1 

1 

3 
2 

1 

3 

3 

3 

1 
1 

1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Deering ,  High,  Cumberland  Ave.,  Myrtle,  Market,  Commercial,  Center,  Spring,  State, 
and  Longfellow  Sq .  (Portland  city)  (Entire  tract  7) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Pine  Tree  Shopping  Center"  and  establishments  along  Brighton  Ave.,  from  Webb  Ave.  extended,  to 
Maine  Turnpike.  (Portland)  (In  tract  20.01) 

MRC  No.  3.   Includes  planned  center  known  as  "Falmouth  Shopping  Center"  and  establishments  on  both  sides  of  U.S.  Highway  1  from  Bucknam  Rd .  to 
Clearwater  Dr.  (Falmouth)  (In  tract  25.01) 


MAJOR  RETAIL  CENTERS 
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table  l.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  4 


No.  5 


No. 


No.  7 


54,  58,  591 


53,6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5312 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF2  ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


11 

7  337 

766 

216 


4  809 


2 

(D) 


1 
(D) 


37 
5 
1 

46 
745 
099 
160 

3 

7 
554 

32 

33 
986 

1 

6 
205 

46 


19 
6 
6 

5 
1 

7 


12 


22 
2 

28 

570 
054 
425 

7 

6 
339 

3 

10 
500 

U 

12 
731 

28 

1 
1 


27 

12  258 

1  381 

279 


11 
576 


6 
829 


10 
853 


27 

1 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  4.   Includes  the  planned  center  known  as  "Portland  Shopping  Center"  and  establishments  on  St.  John  St.  from  Congress  St.  to  D  St.  and  on 
Congress  St.  from  St.  John  to  Valley  St.  (Portland)  (In  tract  14) 

MRC  No.  5.   Includes  the  planned  center  known  as  "Maine  Mall"  bounded  by  Gorham  Rd . ,  Philbrook  Ave.,  and  Payne  Rd .  (South  Portland)  (In  tract  30) 

MRC  No.  6.   Includes  the  planned  center  known  as  "Mill  Creek  Shopping  Center"  bounded  by  East  St.,  Ocean  House  Rd . ,  Broadway,  and  Waterman  Dr. 
(South  Portland)  (In  tract  32) 

MRC  No.  7.   Includes  the  planned  centers  known  as  "Northport  i laza"  and  "Northgate  Plaza"  and  establishments  on  both  sides  of  Auburn  St.  from 
Sanborn  St.  to  Washington  Ave.,  both  sides  of  Washington  Ave.  from  Auburn  St.  to  Forbes  St.  and  on  both  sides  of  Allen  Ave.  from 
Washington  Ave.  to  Abbott  St.  (Portland)  (In  tract  25.01) 


20-12      MAINE— PORTLAND  SMSA 


MAJOR  RETAIL  CENTERS 


table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 

531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRCNo.  11 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  sf   '■s,  furriers   ... 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


156 


10 
2 
5 


26 
10 
8 
6 
3 
6 
1 


18 
4 
4 

10 


30 

29 

1 


47 
1 

23 
4 


45    572 


2 

278 

1 

934 

344 

4 

664 

(D) 

<D) 

(D) 

2 

475 

(D) 

(D) 

7 

888 

2 

076 

1 

728 

3 

750 

1 

162 

(D) 

(D) 

6 

779 

1 

884 

634 

4 

261 

4 

130 

(0) 

(D) 

1  188 

5    597 
(D) 

2  637 
722 


8    988 


342 

292 

50 


2  855 
(D) 
(D) 
(D) 


216 

(D) 
(D) 


580 
359 
250 
834 
242 
(D) 
(D) 


483 
423 
236 
824 


1  222 
(D) 
(D) 


180 

1  040 
(D) 
551 
197 


2    219 


94 
83 
11 


666 
(0) 
(D) 
(D) 


42 
(D) 
(D) 


444 
88 
59 

262 
59 

CD) 

(D) 


348 
94 
56 

198 


303 
(D) 
(D) 


46 

262 

(D) 

138 

47 


2    099 


74 
66 


627 
(D) 
(D) 
(D) 


54 
(0) 
(D) 


336 
87 
68 

173 
49 

(D) 

(D) 


255 
59 
34 

162 


488 
(D) 
(D) 


45 

203 
(D) 

97 
43 


Standard   Notes:      -    Represents    zero.  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

'See    table    1    for  Major  Retail    Center  description. 

sExcludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC  596. 

3Includes   data    for   those   kinds   of   business    in   SIC   59    (except    591    and   596)  not    covered   in   any   of    the    lines    below. 
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21-6      MARYLAND— BALTIMORE  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


City 


Central 

business 

district 


Major  retail  centers 
(See  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


13   869 

4   517    432 

582    692 

118    020 


6   093 
1    641    053 


3   222 

1    354    306 


4   554 
1    522   073 


13    869 

499 
206 
293 

407 

73 

116 

218 

2    471 

836 

1    452 

1   060 

348 
274 
237 
109 
265 
101 

823 
246 
224 

353 


171 
977 
194 

451 


2  699 
486 
932 
156 


6  315 

1   740  037 

247  131 

50  154 


3    381 
662   737 


1    325 
556   430 


1    609 
520    870 


6   315 

170 
89 
81 

168 
26 
53 
89 

1    364 

241 

443 

521 
164 
119 
127 

50 
140 

40 

318 

106 

73 

139 

1   797 

1    025 

772 

220 

1  073 
283 
318 

64 


494 

208    135 

48    504 

10    579 


35 


204 
198 


224 

161    860 


65 
11    077 


494 

2 

1 
1 

16 
7 
3 
6 

36 

6 


100 
33 
18 
24 
5 
32 
6 

44 
13 
10 
21 

157 

113 

44 

11 

114 

4 

64 

2 


74 
8 
2 

77 
191 
844 
124 

12 

16 
419 

52 

50 
461 

9 

11 
311 

77 


27 

10 
9 
7 
3 
5 
2 

11 
2 

2 

7 

7 
7 


36 
5 
1 

98 
820 
641 
174 

12 

25 
068 

22 

61 

918 

1 

12 

834 

98 


33 

5 
5 
10 
4 
9 
5 

16 
2 
4 

10 

14 

10 

4 


15 

2 
6 


Standard   Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

'Excludes    nonstore   retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)    SIC   596. 

2Stores   in    the    general   merchandise,    apparel,    furniture    and   appliance    groups,    and    those  making   up   the   miscellaneous   shopping   goods  category.      These 
stores    specialize    in   department    store    type  merchandise. 

3Includes   data    for   those   kinds   of  business    in   SIC   59    (except    591   and   596)   not   covered   in   any  of   the    lines   below. 

MRC  No.    1.       Includes   the   planned   center  known   as   "East   Point   Shopping  Center"   and   establishments   on  Eastern  Blvd.     (Ave.)    from  North   Point  Blvd. 
to   transmission   line.       (Baltimore   County)    (In   tracts   4523    and   4524) 


MRC  No.    2.       Includes   establishments   on   Eastern   Ave.    from   Bouldin  St.    to   Haven  St.     (Baltimore  city)    (In   tracts   2609   and  2611) 


MAJOR  RETAIL  CENTERS 


BALTIMORE  SMSA— MARYLAND      21-7 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  3 


No.  5 


No.  6 


No.  7 


No. 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number    

Sales $1,000. 

All  other  stores: 

Number    

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  ciothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


22 

36    330 

4    808 

995 


6 
(D) 


10 
17    349 


6 
(D) 


22 


19 

27    582 

4    404 

870 


9 
(D) 


2 
(D) 


2    041 


19 

1 
1 


46 

36    355 

4    472 

1    084 


6 
7    251 


35 
28    379 


5 
725 


46 
1 
1 


18 
7 
5 
4 


- 

1 

- 

4 

7 

3 

5 

3 

2 

- 

- 

1 

3 

13 

1 

- 

- 

9 

- 

1 

46 

44    792 

5    957 

1    286 


6 
(D) 


38 
26    142 


2 
(D) 


46 


28 
13 
10 

5 

1 
8 

1 


44 

13    255 

1    872 

382 


10 
2    196 


30 

10    564 


4 
495 


44 


20 

7 
6 
4 
1 
6 
2 

2 
1 


Standard   Notes:       -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  3.   Includes  the  planned  center  known  as  "Edmondson  Village  Shopping  Center"  and  establishments  on  Edmondson  Ave.  from  Woodridge  St.  to 
Glen  Allen  Dr.    (Baltimore  city)  (In  tracts  2804.01  and  2804.04) 

MRC  No.  5.   Includes  establishments  on  East  North  Ave.  from  Kennedy  St.  to  Caroline  St.,  on  Harfjrd  Ave.  from  Lafayette  Ave.  to  Darley  Ave.,  and 
on  North  Broadway  from  East  North  Ave.  to  Harford  Rd.   (Baltimore  city)  (In  tracts  805,  908,  and  909) 

MRC  No.  6.   Includes  the  planned  center  known  as  "Harundale  Mall"  and  establishments  in  the  area  bounded  by  Aquahart  Rd. ,  Governor  Ritchie  High- 
way, south  property  line  of  Harundale  Mall  (fence),  and  B.  &  A0  RR.   (Anne  Arundel  County)  (In  tract  7304) 

MRC  No.  7.   Includes  the  planned  center  known  as  "Mondawmin  Shopping  Center"  bounded  by  Tioca  Parkway,  Liberty  Heights  Ave.,  Reistertown  Rd. 
and  Gwynns  Falls  Parkway.   (Baltimore  city)   (In  tract  1505) 


MRC  No.  8.   Includes  the  establishments  on  North  Gay  St.  from  Colvin  St.  to  Madison  St.   (Baltimore  city)  (In  tracts  501  and  1002) 


21-8      MARYLAND— BALTIMORE  SMSA 


MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  9 


No.  10 


No.  11 


No.  12 


No.  13 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex,  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total:1 

Number    

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number 

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number    

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores  

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


18 

24  033 

2  762 

532 


7 
7  023 


(D) 


3 

(D) 


18 


41 

9  438 

1  262 

366 


11 
2  040 


21 
6  440 


9 

958 


41 

2 
2 


143 

82  700 

11  182 

2  614 


32 

15  319 


76 
(D) 


35 

(D) 


143 

3 
1 
2 

5 
1 
1 
3 

10 

9 


34 
11 
9 
7 
6 
9 
1 

15 
3 
5 
7 

18 

15 

3 


43 
5 

22 
3 


83 

10 

2 

87 
683 
756 
723 

19 

18 
384 

45 

49 
103 

2U 

20 
196 

87 

3 

1 
2 

4 
2 
2 


24 
9 
9 
8 
2 
4 
1 


20 
3 

12 
2 


13 
2 

27 
116 
120 
539 

3 

9 
022 

8 

11 
719 

1 

7 
375 

27 

2 
2 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

zStores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  9.   Includes  the  planned  center  known  as  "Northwood  Shopping  Center"  on  Havenwood  Rd.  from  Loch  Raven  Rd.  to  east  side  of  Hillen  Rd. 
1  (Baltimore  city)  (In  tract  2709.03) 

MRC  No.  10.   Includes  the  establishments  on  Light  St.  from  Hamburg  St.  to  Gittings  St.   (Baltimore  city)  (In  tracts  2302  and  2403) 

MRC  No.  11.   Includes  the  planned  centers  known  as  "Towson  Plaza"  and  "Dulaney  Valley  Center"  and  establishments  in  the  area  bounded  by  east  side 
of  York  Rd.  ,  McCurdy  Ave. ,  Dulaney  Valley  Rd. ,  north  and  east  boundary  of  Towson  Plaza,  Joppa  Rd. ,  Delaware  Ave. ,  south  side  of 
Chesapeake  Ave.,  east  side  of  York  Rd. ,  Susquehanna  Ave.,  Washington  Ave.,  and  Joppa  Rd.   (Baltimore  County)  (In  tracts  4903.01, 
4907.02,  and  4909) 

MRC  No.  12.   Includes  the  planned  centers  known  as  "Westview  Shopping  Center"  and  "ingleside  Shopping  Center"  and  establishments  on  Baltimore 
National  Pike  from  Johnny  Cake  Rd.  to  Baltimore  County  Beltway.   (Baltimore  County)  (In  tracts  4007.01,  4011.01,  and  4013.01) 

MRC  No.  13.   Includes  the  establishments  on  York  Rd.  from  Orkney  Rd.  to  Evesham  Ave.,  and  on  Belvedere  Ave.  from  Croyden  Dr.  to  Dugan  Ave. 
extended.   (Baltimore  city)  (In  tracts  2708.04,  2708.05,  and  2712) 


MAJOR  RETAIL  CENTERS 
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table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  14 


No.  16 


No.  17 


No.  18 


No.  19 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


33 
4 

22 

272 
123 
957 

14 

7 
214 

17 

9 

597 

1 

6 
461 

22 


62 
8 
1 

91 
756 
506 
990 

14 

20 
728 

45 

58 
029 

2 

13 
999 

91 

1 
1 


10 

2 

6 

34 

16 

12 

6 

2 


10 
2 

4 
4 

6 
6 


14 

1 

10 


14 

13  412 

1  549 

330 


7 
9  044 


4 
(D) 


3 
(D) 


14 


44 
5 
1 

20 

421 
140 
041 

4 
(D) 

36 

14 
077 

2 
(D) 

20 


17 

9  888 

923 

244 


6 
1  719 


6 
6  230 


5 
1  939 


17 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  14.   Includes  the  planned  centers  known  as  "York  Road  Plaza"  and  "Drum  Castle  Shopping  Center"  and  establishments  on  York  Rd.  from 
Walker  Ave.  to  Overbrook  Rd.   (Baltimore  city  and  Baltimore  County)  (In  tracts  2708.04,  2712,  4906.01,  and  4911) 

MRC  No.  16.   Includes  the  planned  centers  known  as  "Reistertown  Road  Plaza,"  "Falstaff  Shopping  Center,"  "Patterson  Village  Shopping  Center,"  and 
"Brookhill  Shopping  Center,"  and  establishments  on  both  sides  of  Reistertown  Rd.  from  Patterson  Ave.  to  the  alley  on  the  north  end 
of  Falstaff  Shopping  Center.   (Baltimore  city)  (In  tracts  2720.01  and  2801.01) 

MRC  No.  17.   Includes  the  planned  center  known  as  "Alameda  Shopping  Center"  on  west  side  of  the  Alameda  from  Chinquapin  Parkway  to  Belvedere  Ave. 
(Baltimore  city)  (In  tract  2708.02) 

MRC  No.  18.   Includes  the  planned  center  known  as  "Eudowood  Plaza"  and  establishments  in  the  area  bounded  by  Joppa  Rd. ,  both  sides  of  Prince  Rd. , 
and  Goucher  Blvd.   (Baltimore  County)  (In  tract  4912.01) 

MRC  No.  19.   Includes  the  planned  center  known  as  "Brooklyn  Park  Plaza"  and  establishments  on  Governor  Ritchie  Highway  from  9th  Ave.  to  12th  Ave. 
(Anne  Arundel  County)  (In  tracts  7501.01  and  7502.01) 
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MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  20 


No.  21 


No.  22 


No.  23 


No.  25 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 


$1,000.  . 

Shopping  goods  stores  (GAF2 ): 

$1  000.  . 

All  other  stores: 

$1,000.  . 

NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores  

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


90 

11 
2 

44 
571 
575 
270 

18 

11 
301 

70 

27 
207 

2 

6 

063 

44 


16 

7 
5 

3 

4 
2 


25 

29  524 

4  181 

817 


5 
6  721 


16 

22  237 


4 
566 


25 

1 
1 


39 
4 

31 

090 
402 
878 

8 

12 
529 

26 

13 
631 

3 

6 
930 

31 


46 

8  719 

1  676 

335 


16 

2  467 


21 
5  236 


9 
1  014 


46 

2 

1 
1 

4 
1 
2 

1 


10 
b 
2 


11 
1 
5 
2 


21 

2 

951 
519 
550 

10 

11 
399 

9 

16 
338 

2 

7 

214 

34 

1 

1 

3 
1 
1 

1 

5 
1 
3 

4 

1 
1 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore ' retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  20.   Includes  the  planned  centers  known  as  "Glen  Burnie  Mall"  and  "Governor  Plaza  Shopping  Center"  and  establishments  in  the  6600  and 
6700  blocks  of  Governor  Ritchie  Highway  (State  Highway  2).   (Anne  Arundel  County)  (In  tracts  7508.02  and  7512) 

MRC  No.  21.   Includes  the  planned  center  known  as  "Parole  Plaza  Shopping  Center"  and  establishments  at  the  intersection  of  Somerville  Rd.  and 
Solomon  Island  Rd.   (State  Highway  2).   (Anne  Arundel  County)  (In  tract  7024) 

MRC  No.  22.   Includes  the  planned  centers  known  as  "Perring  Plaza"  and  "Satyr  Hill  Shopping  Center"  and  establishments  on  the  south  side  of  Joppa 
Rd.  from  Perring  Parkway  to  Emla  Ave.   (Baltimore  County)  (In  tract  4919) 

MRC  No.  23.   Includes  the  establishments  on  West  36th  St.  from  Chestnut  St.  to  Falls  Rd.  (Baltimore  city)  (In  tracts  1306  and  1307) 

MRC  No.  25.   Includes  planned  center  known  as  "Perring  Parkway  Shopping  Center"  in  the  area  bounded  by  Perring  Manor  Rd. ,  the  west  side  of  McClean 
Blvd.,  Perring  Parkway  and  the  east  side  of  Oakleigh  Rd. ,  and  establishments  on  Moore  Ave.  from  2300  to  2499.   (Baltimore  County) 
(In  tracts  2707.01,  2707.03,  and  4921.02) 


MAJOR  RETAIL  CENTERS 
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table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  26 


No.  27 


No.  28 


No.  29 


No.  33 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number    

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAFJ ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


17 

18  572 

2  147 

422 


6 
(D) 


4 
(D) 


7 
2  993 


17 

2 

1 
1 

1 
1 


21 

2 

48 
246 
396 
500 

10 

16 
981 

6 

16 
195 

4 

16 
070 

48 

1 

1 

2 
1 

1 

5 

5 


10 

5  836 

696 

240 


5 
1  225 


2 
(D) 


3 
(D) 


10 


20 
2 

28 
871 
478 
493 

13 

9 
514 

6 

13 

057 

1 

6 
300 

38 

23  227 

3  230 

665 


7 
370 


26 
19  940 


5 
917 


36 


2 

1 

1 

10 
5 
4 

1 


2 
10 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  26.   Includes  the  planned  center  known  as  "Charing  Cross  Shopping  Center"  and  establishments  on  Baltimore  National  Pike  from  Charing  Cross 
Rd.  to  Coleridge  Rd.   (Baltimore  County)  (In  tracts  4007.02  and  4013.02) 

MRC  No.  27.   Includes  the  planned  centers  known  as  "Liberty  Court  Shopping  Center"  and  "Liberty  Plaza"  and  establishments  on  Liberty  Rd.  from  Old 
Court  Rd.  to  8725  Liberty  Rd.   (Baltimore  County)  (In  tracts  4020.02  and  4025.02) 

MRC  No.  28.   Includes  establishments  on  Wise  Ave.  from  Church  Rd.  to  Lynch  Rd.   (Dundalk-Baltimore  County)  (In  tracts  4203.03  and  4204.02) 

MRC  No.  29.   Includes  the  planned  centers  known  as  "Westminister  Shopping  Center"  and  "Carroll  Plaza"  and  establishments  at  the  intersection  of 
Englar  Rd.  and  U.S.  Highway  140,  and  on  U.S.  Highway  140  to  Western  Maryland  RR.  tracks.   (Westminister)  (In  tract  5071) 

MRC  No.  33.   Includes  the  planned  center  known  as  "Harford  Mall"  and  establishments  at  the  intersection  of  Belair  Rd.  (U.S.  Highway  1)  and  Toll 
Gate  Rd.   (Bel  Air)  (In  tracts  3038  and  3039) 
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MAJOR  RETAIL  CENTERS 


table  l.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  34 


No.  35 


No.  36 


No.  37 


No.  38 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores  

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3     

Liquor  stores 

Miscellaneous  shopping  goods  stores 
Florists 


10 

1 

13 
532 
251 
295 

7 

6 
163 

6 
(D> 

1 
(D) 

13 


22 

15  460 

1  952 

329 


4  427 


5 
5  081 


9 

5  952 


22 

1 


20 

5  327 

636 

62 


2 
(0) 


18 
(D) 


20 


12 

14  716 

1  529 

270 


2 
(D) 


5  247 


2 
(D) 


12 


33 
4 
1 

49 
965 
131 
007 

10 

13 

535 

16 

26 

364 

7 

10 
066 

49 

2 
1 
1 

3 

1 
1 
1 

6 

2 

1 

12 
4 
3 
3 

1 
4 


10 
2 

5 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  34.   Includes  the  planned  center  known  as  "Joppatowne  Plaza"  and  establishments  at  the  intersection  of  U.S.  Highway  40  and  Joppa  Farm  Rd. 
(Joppa)  (In  tract  3014) 

MRC  No.  35.   Includes  the  planned  center  known  as  "Timonium  Shopping  Center"  and  establishments  on  York  Rd.  from  Greenmeadow  Dr.  to  Timonium  Rd. 
(Timonium)  (In  tract  4085.01) 

MRC  No.  36.   Includes  the  planned  center  known  as  "Security  Square  Mall"  bounded  by  Security  Blvd.,  Belmont  Ave.,  U.S.  Highway  70  N  and  Baltimore 
County  Beltway.   (Baltimore  County)  (In  tract  4015.01) 

MRC  No.  37.   Includes  the  planned  center  known  as  "Forest  Plaza"  at  the  intersection  of  State  Highway  2  and  West  Forest  Dr.   (Annapolis)  (In  tract 
7024) 

MRC  No.  38.   Includes  the  planned  centers  known  as  "Timonium  Mall,"  "York  Ridge  Shopping  Center,"  and  "Ridgely  Plaza,"  and  establishments  at  York 
Rd.  and  Ridgely  Rd.   (Timonium)  (In  tracts  4086.01,  4086.02,  and  4088) 
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table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  42 


No.  43 


No.  44 


No.  45 


No.  46 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt.  (554) 

56 

562,3 

8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number    

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3     

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


15 

9  253 

882 

176 


5 
5  363 


(D) 


2 
(D) 


15 


96 

32  118 

5  481 

1  571 


13 

2  340 


73 
28  869 


10 
909 


96 


44 

19 

16 

12 

3 

9 

1 

9 
3 
4 
2 

9 
9 


26 

16 
1 


14 

9  843 

960 

189 


3 
(Dl 


5  712 


3 
(D) 


14 


15 

9  631 

1  090 

236 


4 
5  102 


3  507 


3 
1  022 


15 


81 
9 
1 

85 
143 
989 
927 

28 

24 
525 

17 

40 
995 

4 

21 
623 

85 

5 

1 
4 

4 
3 

1 

10 

4 

9 

6 
2 
2 
1 
3 


19 
9 
4 
6 

13 
10 

3 


It 

1 

11 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  42.   Includes  the  planned  center  known  as  "140  Village  Shopping  Center"  at  the  intersection  of  Route  140  and  Route  97  (Malcolm  Dr.). 
(Westminster)   (In  tract  5073) 

MRC  No.  43.   Includes  the  planned  center  known  as  "Columbia  Mall"  bounded  by  Patuxent  Parkway,  Windstream  Pike,  and  Governor  Warfield  Dr. 
(Columbia)  (In  tract  6052) 

MRC  No.  44.   Includes  the  planned  center  known  as  "Campus  Hills  Shopping  Center"  and  establishments  on  Churchville  Rd.  (Route  22)  from  Prospect 
Mill  Rd.  to  Rhineforte  Dr.   (Baltimore  County)   (In  tract  3031) 

MRC  No.  45.   Includes  the  planned  center  known  as  "Reisterstown  Shopping  Center"  and  establishments  on  U.S.  Highway  140  and  Cherry  Hill  Lane. 
(Reisterstown)  (In  tract  4045) 


MRC  No.  46.   Includes  the  planned  centers  known  as  "40  West  Shopping  Center,"  "1  Mile  West  Shopping  Center,"  "Montgomery  Plaza,"  and  "Rolling  Road 
Plaza,"  and  establishments  on  Baltimore  National  Pike  (U.S.  Highway  40)  from  6200  to  6616,  and  on  Rolling  Rd.  at  the  intersection 
with  Baltimore  National  Pike.   (Baltimore  County)  (In  tracts  4009.00,  4015.02,  and  4015.03) 


21-14      MARYLAND— BALTIMORE  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRCNo.  111 

Retail  stores,  total  2. 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


143 


10 
9 
2 


34 
11 
9 
7 
6 
9 
1 


15 

3 
5 
7 


18 
15 

3 


43 
5 

22 
3 


82    700 


(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

1 

128 

9 

312 

15 

981 

(D) 

9 

702 

4 

048 

<D> 

2 

396 

<D> 

1 

994 

(D) 

4 

270 

1 

120 

435 

2 

665 

4 

333 

3 

867 

466 

1    674 

7    774 

1    219 

4    423 

269 


11    182 


(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
120 


1    094 

1    730 

(D) 


704 
672 
(□) 
363 
(D) 
442 
(D) 


419 

142 

92 

185 


1    185 

1    051 

134 


273 

025 

108 

622 

41 


2    603 


(D> 
(D) 
(0) 


(D) 

(D) 

<D) 

37 


261 

381 
(D) 


411 
169 
(D) 
84 
(D) 
109 
(D) 


97 
35 

17 

45 


284 

257 

27 


65 

264 

23 

172 


2    614 


(D) 
(D) 
(D) 


CD) 

(D) 

(D) 

26 


174 
182 
(D) 


351 
148 
<D> 

69 
(D) 

66 
(D) 


67 
24 
16 
27 


364 

340 

24 


70 

205 
27 

124 
10 


Standard  Notes:      -   Represents    zero.  D  Withheld    to   avoid  disclosure 

'See   table    1    for   Major  Retail    Center   description 


NA   Not    available. 


2Excludes  nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine   operators)   SIC   596. 
'includes   data    for   those   kinds   of   business    in   SIC   59    (except    591    and   596)  not   covered   in   any   of   the   lines   below. 


MAJOR  RETAIL  CENTERS 


BALTIMORE  SMSA— MARYLAND      21-15 


table  3.  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


(11,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers 

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists  


494 


16 
7 
3 
6 


36 
6 
8 


100 
33 
18 
24 

5 
32 

6 


44 
13 
10 
21 


157 

113 

44 


11 

114 

4 

64 

2 


208 

135 

(D) 

(D) 

(D) 

84 

755 

78 

222 

5 

346 

1 

187 

8 

413 

(D) 

1 

315 

41 

289 

14 

686 

11 

077 

11 

921 

3 

967 

10 

057 

658 

19 

57  2 

7 

739 

1 

566 

10 

267 

22 

322 

17 

328 

4 

994 

4  463 

25  641 

1  428 

16  244 

(D) 


48 

504 

(D) 

(D) 

24 

781 

23 

755 

837 

189 

1 

207 

(0) 

181 

7 

652 

2 

618 

1 

970 

2 

694 

480 

1 

731 

129 

3 

105 

1 

454 

263 

1 

388 

6 

083 

4 

679 

1 

404 

696 

4  755 

(D) 

3  070 

(D) 


11  850 


(D) 


(D) 


066 

821 

197 

48 


266 

(D) 

32 


1  753 
557 
406 
610 
119 
427 
40 


799 

384 

77 

338 


1  532 

1  128 

404 


172 

1  220 
(D) 
737 
(D) 


10  579 

<D> 
(D) 


5  976 

5  718 

212 

46 


236 

(D) 


33 


262 
425 
325 
354 
127 
323 
33 


457 
233 

61 
163 


1  622 

1  244 

378 


164 

819 
(D) 
516 
(D) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1 Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


21-16      MARYLAND— BALTIMORE  SMSA 


MAJOR  RETAIL  CENTERS 


table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quartet  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores   

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores   

Florists 


6  315 

1  740  037 

170 
89 
81 

32  637 

10  162 
22  475 

168 
26 
53 
89 

286  729 

246  957 

26  367 

13  405 

1  364 

391  579 

241 

?8l  248 

443 

94  516 

521 
164 
119 
127 

50 
140 

40 

131  746 
44  972 
38  447 
43  875 
13  198 
26  719 
?  982 

318 

106 

73 

139 

92  137 

5?  985 

8  517 

30  635 

1  797 

1  025 

772 

199  087 

139  024 

60  063 

220 

72  071 

1  073 
283 
318 

64 

158  287 
65  161 

45  818 
6  174 

47 

131 

4 

486 

1 

595 

2 

891 

52 

308 

46 

060 

4 

239 

2 

009 

36 

714 

31 

145 

10 

083 

21 

511 

6 

857 

5 

647 

7 

826 

1 

956 

4 

375 

497 

15 

382 

10 

579 

1 

473 

3 

330 

44 

157 

34 

974 

9 

183 

10    758 


20    587 

5  287 

6  903 
1    604 


59 

908 

1 

062 

382 

680 

12 

717 

11 

181 

1 

061 

475 

8 

829 

7 

886 

2 

204 

5 

062 

1 

594 

1 

295 

1 

816 

473 

1 

050 

129 

3 

774 

2 

575 

393 

806 

10 

7  62 

8 

449 

2 

313 

2    532 

5    080 

1    272 

1    665 

364 


50 

154 

714 

313 

401 

12 

229 

10 

629 

1 

201 

399 

6 

940 

3 

675 

2 

234 

4 

079 

1 

496 

1 

261 

1 

131 

472 

854 

126 

2 

173 

1 

409 

255 

509 

11 

584 

9 

072 

2 

512 

2  567 

3  959 
1  108 
1    370 

354 


Standard   Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not   available. 

1Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in  SIC    59    (except    591   and   596)    not   covered    in   any  of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


BALTIMORE  SMSA— MARYLAND      21-17 


table  5.  The  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt.  (554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores . '. 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers 

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    > . '. 

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists  


13   869 


499 
20  6 
293 


407 

73 

116 

218 


2   471 

836 
1    452 


1  060 
348 
274 
237 
109 
265 
101 


823 
246 
224 
353 


3  171 
1  977 
1    194 


451 

2  699 
486 
932 
156 


4    517    432 


128  985 
33  559 
95    426 


762    874 

641    653 

68  910 

52    311 


1  044  124 
805  580 
320   905 


254  400 
90  572 
81  159 
77  102 
29  250 
50  992 
6    484 


224    962 

108   240 

29    391 

87    331 


416  312 
311  961 
104    351 


180    617 

378    673 

136    457 

112   070 

15    148 


582    692 


15   905 
4   937 

10    968 


109    991 

93    688 

10    531 

5    772 


101  264 
84  148 
32    382 


39    273 

12    582 

10   921 

12    804 

4    514 

8   476 

897 


33    149 

19    117 

4    806 

9    226 


94  855 
77  740 
17    115 


26    347 


45  378 
9    872 

15  395 
3    590 


137    627 


3   733 

1  129 

2  604 


25    651 

21    728 

2    612 

1    311 


23    887 

20    240 

7    095 


9  299 
2  987 
2  573 
2    999 

1  045 

2  049 
219 


7    948 
4    505 

1  196 

2  247 


22    674 

18    504 
4    170 


6    151 

10   949 

2  331 

3  580 
852 


118 

020 

2 

538 

963 

1 

575 

26 

435 

22 

165 

2 

965 

1 

305 

18 

040 

9 

853 

7 

264 

7 

998 

2 

928 

2 

575 

2 

027 

1 

027 

1 

769 

247 

4 

913 

2 

587 

807 

1 

519 

26 

089 

21 

493 

4    596 


6    187 


703 
029 
252 
831 


Standard   Notes:       -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA    Not    available. 

1Excludes   nonstore   retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC    596. 

2Includes   data    for   those  kinds  of   business    in   SIC   59    (except    591   and   596)    not   covered   in   any  of    the    lines   below. 
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MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


5251 
52  ex. 

5251 

53  pt. 
531 
533 
539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

562 

,8 

Other 

561 

565 

566 

564,7 

56 
,9 

57 

5712 
Other  571 
572, 573 

58 

5812 

5813 

59  pt.  (591) 

59  ex 

592 

595 

597 

5992 

591 

Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores , 

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores 

Other  apparel  and  accessory  stores2    

Men's  and  boys' clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores  . 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


572 


24 
5 

8 
11 


70 
1 
6 


106 
43 
24 


63 

23 

2 

27 
6 


42 

16 

7 

19 


169 

110 

59 


12 


139 
6 

7 

30 

5 


06 

696 

390 

(□J 

(Dl 

91 

084 

82 

553 

5 

995 

2 

536 

8 

56  5 

(D) 

(Dl 

35 

6  19 

14 

526 

11 

522 

21 

093 

9 

317 

(Dl 

7 

976 

(Dl 

19 

447 

7 

389 

97  1 

11 

087 

20 

970 

14 

840 

6 

130 

5    611 


24    334 
1    662 

1    085 

9    906 

213 


44    070 


47 
(Dl 

(D) 


23    496 

22    021 

1     151 

324 


978 
!  Dl 
(Dl 


001 
289 
848 


712 
214 
(  D) 
069 
(  Dl 


2    826 

1    233 

202 

1    391 


5  703 
4  089 
1    614 


878 


4  081 
123 
154 

1  834 
33 


12    590 


9 
CD) 

(D) 


892 
333 
452 
107 


281 
(D) 
(D) 


1  46  5 
558 
449 

907 
430 
(Dl 
327 
(Dl 


542 

255 

50 

237 


2    214 

1    653 

561 


264 

901 
22 
56 

345 
14 


Standard  Notes:      -  Represents    zero.  D  Withheld    to  avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore  retailers    (i.e.,    mail    order,    direct   selling,    merchandise  vending  machine   operators)   part   of  SIC   53. 

2Totals  may    include   data    for    "nonemployer"   establishments  which    could   not   be   classified   and   tabulated   by  detailed  kind   of   business 

3Data    limited   to   "employer"   establishments. 

'includes   data   for   those  kinds   of   business    in  SIC   59    (except    591)    not    covered    in   any   of    the    lines   below. 
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table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 
Other  56 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores2    

Department  stores    

Variety  stores     

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


(  NO 

(D) 

(NO 


-7.0 

-5.3 

-10.8 

-53.2 


-1.8 
(D) 
(D) 


15.9 

1.  1 

-3.9 

26.1 


.6 

4.7 

61.3 

-5.4 


6.4 

16.8 

■18.5 


-20.5 


(  NO 

■14.1 
(D) 


17.8 


(  NO 

(D) 

(  NO 


5.3 

6.8 

3.1 

■13.7 


30.2 

-.6 

28.9 


26.2 
13.0 
10.8 
34.3 


31.7 
35.8 
39.3 
23.4 


32.4 

45.5 

9.6 


8.9 


(  NO 
28.7 
18.7 


54.9 


59.2 
61.4 
58.5 


52.3 
52.7 
26.0 
91.1 


48.5 
58.7 
56.4 


57.3 
60.1 
65.5 
55.7 


76.0 
66.3 
84.2 
86.6 


54.1 
68.9 
21.9 


39.3 


64.1 
56.7 
41.6 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available.     NC  Data  not  comparable  between  1967  and  1972  due 
to  major  changes  in  classification. 

1The  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless ,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and  B 
for  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 
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table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores 2 

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


12.0 


(D) 
(D) 
(D) 


29.6 

31.7 

20.3 

8.9 


2.  1 

(D) 
1.4 


31.3 
32.7 
28.8 
27.2 
30.1 
37.6 
22.1 


21.2 
14.6 
18.4 
33.5 


11.2 

12.5 

8.3 


6.2 

16.2 
2.2 

35.5 
(D) 


4.6 


(D) 
(D) 
(D) 


11.1 

12.2 

7.8 

2.3 


.8 
(D) 

.4 


16.2 
16.2 
13.6 
15.5 
13.6 
19.7 
10.1 


8.7 

7.1 

5.3 

11.8 


5.4 
5.6 
4.8 


2.5 

6.8 

1.0 

14.5 

(D) 


100.0 


(D) 
(D) 
(D) 


40.7 

37.6 

2.6 

.6 


4.0 

(D) 
.6 


19.8 
7.1 
5.3 
5.7 
1.9 
4.8 
.3 


9.4 

3.7 

.8 

4.9 


10.7 
8.3 
2.4 


2.1 

12.3 

.7 

7.8 

(D) 


100.0 


1.9 

.6 

1.3 


16.5 

14.2 

1.5 

.8 


22.5 

16.2 

5.4 


7.6 
2.6 
2.2 
2.5 

.8 
1.5 

.2 


5.3 

3.0 

.5 

1.8 


11.4 
8.0 
3.5 


4.1 

9.1 

3.7 

2.6 

.4 


100.0 


2.9 

.7 

2.1 


16.9 

14.2 

1.5 

1.2 


23.1 

17.8 
7.1 


5.' 
2.0 
1.6 
1.7 

.6 
1.1 

.1 


5.0 

2.4 

.7 

1.9 


9.2 
6.9 
2.3 


4.0 

8.4 

3.0 

2.5 

.3 


Standard   Notes:      -   Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

2Includes   data    for   those   kinds   of   business    in   SIC   59    (except   591    and   596)  not    covered   in   any   of    the   lines   below. 
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table  l.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 

NUMBER  OF  ESTABLISHMENTS 

Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers   . 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


Standard 
metropolitan 
statistical 
area 


21  651 

6  828  731 

915  583 

191  310 


8  551 
2  377  752 


6  000 
2  131  665 


7  100 

2  319  314 


21  651 

800 
284 
516 

790 
127 
468 
195 

3  068 

1  020 

2  000 


City 


1 

841 

745 

543 

309 

178 

461 

148 

1 

478 

438 

433 

607 

4 

538 

3 

537 

1 

001 

945 

5  171 
645 

1  891 
329 


5  137 

1  624  436 

260  609 

50  940 


2  398 
586  745 


1  413 
582  074 


1  326 
455  617 


5  137 

134 
58 
76 

189 

17 

131 

41 

743 

127 

307 

504 

190 

121 

98 

48 

127 

41 

305 

110 

71 

124 

1  426 

1  010 

416 

229 

1  173 

203 

415 

72 


Central 

business 

district 


1  017 

432  273 

94  169 

17  080 


457 
82  013 


386 
314  717 


174 
35  543 


1  017 

14 
8 
6 

34 

5 

1« 

11 

104 

9 

17 

144 
49 
23 
30 
8 
42 
15 

47 
1C 
11 
26 

323 

242 
81 

30 

295 

16 

161 

9 


Major  retail  centers 
(See  descriptions  below) 


No. 


98 

24 

563 

4 

329 

932 

38 

10 

059 

42 

11 

798 

18 

2 

706 

98 

3 

1 
2 

5 
1 
1 
3 

10 


16 
3 
3 
6 
2 
5 


26 

21 
5 


27 
4 

13 
2 


No.  2 


129 

46    158 

8    409 

1    768 


38 
(D) 


70 
(0) 


21 
(D) 


129 

1 
1 


24 
7 
6 

13 
3 
1 


9 
3 
1 
b 

29 
25 

4 


54 
3 

34 
3 


Standard  Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category, 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MRC  No.  1. 


Includes  the  unplanned  area  and  establishments  on  Massachusetts  Ave.  from  Sidney  St.  to  Pleasant  St.,  Central  Sq . ,  Prospect  St.  from 
Massachusetts  Ave.  to  Austin  St.,  and  on  Columbia  St.  from  Massachusetts  Ave.  to  Austin  St.   (Cambridge)  (In  tracts  3530  and  3531) 


2.   Includes  the  establishments  in  the  area  bounded  by  Massachusetts  Ave.,  DeWolfe,  Bow,  Mount  Auburn,  Boylston,  Winthrop ,  Eliot  Sq . , 
Brattle  Sq . ,  rear  property  line  of  lots  on  south  side  of  Brattle,  rear  property  line  of  lots  on  north  side  of  Church.   (Cambridge) 
(In  tracts  3537,  3538,  3539,  3540,  and  3541) 
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table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.591,  4 


52 
525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591, 

592 

594 

5992 

Kind  of  business 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  3 


24 

35  311 

4  550 

883 


1C  509 


11 
18  076 


5 
6  726 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores   

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores  .  .  .  . 

Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


21 


No.  4 


71 

12  625 

1  794 

440 


30 
535 


31 

5  855 


10 
3  235 


71 

3 

1 
2 

4 
2 

2 

8 


14 
5 

4 
2 
1 
5 

1 

7 
1 
3 
3 

18 

11 

7 


12 
2 
6 


No. 


33 

45 

160 

4 

194 

961 

9 

19 

055 

15 

16 

422 

9 

9 

683 

33 


No.  7 


20 
3 

95 

296 
563 
728 

3 

676 

13 

49 
966 

2 

16 
654 

95 


1 

3 

- 

1 

1 

2 

3 

5 

2 

1 

1 

1 

- 

3 

5 

a 

2 

5 

3 

2 

6 

18 

1 

7 

1 

3 

3 

2 

- 

1 

2 

5 

- 

3 

4 

11 

1 

4 

1 

- 

2 

7 

4 

13 

4 

7 

- 

6 

23 

2 

15 


No. 


17 
2 

66 
928 
545 
643 

7 

22 

165 

9 

34 

243 

1 

10 
520 

66 
1 
1 

3 

1 
2 

12 


22 

8 
6 
5 

1 
8 


12 

1 
4 
2 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  3.   Includes  the  planned  center  known  as  "Porter  Square  Shopping  Center"  and  establishments  on  Massachusetts  Ave.  from  Arlington-Roseland 
to  Porter  Rd . -Davenport ,  on  White  St.  from  Somerville  Ave.  to  Elm,  and  on  Somerville  Ave.  from  Porter  Sq .  to  Cambridge-Somerville  city 
limits.   (Cambridge)  (In  tracts  3545  and  3547) 

MRC  No.  4.   Includes  the  unplanned  area  and  establishments  on  Holland  St.  from  Davis  Sq .  to  Buena  Vista  St.  and  Wallace  St.,  on  Elm  St.  from 
Davis  Sq .  to  Cutter  Ave.,  on  Highland  Ave.  from  Davis  Sq .  to  Grove  St.,  and  in  Davis  Sq .  (Somerville)  (In  tracts  3505  and  3509) 

MRC  No.  6.   Includes  the  planned  center  known  as  "Fellsway  Plaza  Shopping  Center"  and  establishments  on  the  Fellsway  from  No.  451  to  St.  James  Rd .  , 
on  Revere  Beach  Parkway  from  the  Fellsway  to  Brainard  Ave.   (Medford)  (In  tract  3398) 

MRC  No.  7.   Includes  the  establishments  in  the  area  bounded  by  Proctor,  Sanger,  Concord,  Frederick,  Freeman,  Davis,  Grant,  Howard,  South  extended, 
South,  Arlington,  Gordon,  Hollis,  Claf lin ,  B.  &   A.  RR . ,  Franklin  extended,  and  Franklin.   (Middlesex  County)  (In  tracts  3831,  3832, 
3833,  and  3834) 

MRC  No.  8.   Includes  the  establishments  on  High  St. -Medford  Sq. -Salem  St.  from  Ashland  Ave.  to  Hillside  Ave.,  on  Riverside  Ave.  from  Main  to  No. 
76,  and  on  Main  St. -Forest  St.  from  Mystic  River  to  No.  20.   (Medford  city)  (In  tract  3391) 


MAJOR  RETAIL  CENTERS 


BOSTON  SMSA— MASSACHUSETTS      22-9 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  9 


No.  12 


No.  14 


No.  15 


No.  16 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total: ' 

Number    

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number    

Sales • $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores 


Automotive  dealers 


Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


73 

0 
2 

54 
522 
879 
059 

9 

7 
091 

62 

42 
957 

1 

5 
474 

54 


23 
13 

10 

4 


12 

1 


108 

133  464 

17  812 

3  846 


27 
19  186 


66 
102  806 


15 
11  472 


108 

1 

1 

3 
5 
2 

1 

10 


34 

14 

12 

7 

12 

1 

10 
2 
2 
6 

15 
15 


20 
1 

14 
1 


63 
721 

006 
473 


28 
522 


19 
090 


16 
109 


63 

4 
3 
1 

3 
1 
2 


6 

4 
1 
1 

15 
7 
8 


10 
3 

1 
1 


30 

38  547 

5  347 

1  571 


13 
16  130 


14 
21  513 


3 

904 


30 


84 

16  236 

2  356 

504 


32 

5  818 


33 

7  816 


19 
2  602 


84 

5 
2 

3 

5 
1 
1 
3 

16 


U 
4 
4 

2 

4 

1 

9 
1 
2 
6 

12 
9 
3 


18 
2 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3 Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  9.   Includes  the  planned  center  known  as  "Northshore  Shopping  Center"  bounded  by  Cross  St.,  Andover  St.  (Route  114),  Route  128,  and 
B.  &   M.  RR.  and  Prospect  St.   (Peabody)  (In  tract  2103) 

MRC  No.  12.   Includes  the  planned  centers  known  as  "Shoppers  World,"  "Sherwood  Plaza,"  and  "Natick  Mall"  on  Worcester  Rd .  (State  Highway  9),  and 
extending  along  Worcester  Turnpike  from  Speen  St.  to  Dinsmore  Ave.   (Framingham  and  Natick,  Middlesex  County)  (In  tracts  3826  and 
3836) 

MRC  No.  14.   Includes  the  establishments  on  Broadway  from  C  St .  to  G  St .  and  on  Dorchester  St.  from  Perkins  Sq .  to  West  4th  St.   (Boston)  (In 
tracts  604,  605,  606,  and  609) 

MRC  No.  15.   Includes  the  planned  center  known  as  "chestnut  Hill  Shopping  Center"  and  establishments  on  Boylston  St.  from  Hammond  Pond  Parkway  to 
Hammond  St.   (Middlesex  and  Norfolk  Counties)  (In  tracts  3736,  4011,  and  4012) 


MRC  No.  16.   Includes  establishments  on  Washington  St.  from  Atherton  Ave.  to  Bexley  Rd.-Lee  Hill  Rd . ,  on  Corinth  St.  from  Washington  St.  to  Bel- 
grade Ave. ,  on  Belgrade  Ave.  from  South  St.  to  Robert  St . ,  on  South  St.  from  Belgrade  Ave.  to  Washington  St . ,  on  Poplar  St.  from 
South  St.  to  Washington  St.,  on  Birch  from  Corinth  St.  to  Belgrade  Ave.,  on  Robert  St.  from  Belgrade  Ave.  to  Fairview  St.   (Boston) 
(In  tracts  1104,  1105,  and  1106) 
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MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  17 


No.  18 


No.  19 


No.  20 


No.  21 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 

ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total: ' 

Number    

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  1 2,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers    .  . 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores   

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


18 

18  089 

1  935 

476 


8 
9  398 


5 
7  564 


5 
1  127 


18 

1 


119 

64  078 

10  247 

2  181 


27 
(D) 


63 
51  407 


29 
(D) 


119 


4 
7 

16 

13 

3 


33 

2 

16 

3 


69 

81  161 

9  691 

2  556 


11 
7  712 


50 
71  214 


2  235 


69 


3 

- 

1 

- 

2 

- 

7 

6 

5 

4 

2 

1 

- 

1 

6 

3 

3 

1 

6 

3 

23 

25 

10 

14 

9 

12 

2 

4 

1 

- 

8 

6 

2 

1 

17 

6 

6 

2 

17 

1 

13 


16 

13  325 

1  467 

308 


4 
906 


8 
6  767 


4 
652 


16 


24 

14  244 

1  740 

415 


6 

2  44  6 


6 
2  910 


12 
8  888 


24 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596, 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category-   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  17.   Includes  the  planned  center  known  as  "Legion  Shopping  Center"  and  establishments  on  American  Legion  Highway  from  Mount  Hope  St.  to 
Walk  Hill  St.   (Boston)  (In  tract  1102  and  1103) 

MRC  No.  18.   Includes  establishments  on  Hancock  St.  from  Johnson  St.  to  Quincy  St.,  on  Washington  St.  from  Hancock  St.  to  Mayor,  on  Temple 

from  Hancock  St.  to  Washington  St.,  on  School  from  Hancock  St.  to  M.B.T.A.,  on  Chestnut  St.  from  Hancock  St.  to  Mayor,  on  Cottage 
from  Hancock  St.  to  Chestnut  St.,  on  Cliveden  from  Hancock  St.  to  Parkingway ,  and  on  Parkingway  from  School  to  Cliveden. 
(Quincy)  (In  tracts  4177,  4179,  and  4180) 


MRC  No.  19. 


Includes  the  planned  center  known  as  "South  Shore  Plaza"  on  Granite  St.  at  its  intersection  with  Southeast  Expressway,  and  estab- 
lishments on  Granite  Ave.  from  No.  150  to  No.  365.   (Norfolk  County)  (In  tract  4191) 


MRC  No.  20.   Includes  the  planned  center  known  as  "Hingham  Shopping  Plaza"  and  establishments  on  Derby  St.  from  Southeast  Expressway  to  Cushing 
St.   (Plymouth  County)  (In  tract  5012) 


MRC  No.  21. 


Includes  the  establishments  on  both  sides  of  Providence  Highway  (Route  1),  from  Neponset  River  to  Nahaton  St.   (Norfolk  County) 
(In  tracts  4131  and  4135) 


MAJOR  RETAIL  CENTERS 


BOSTON  SMSA— MASSACHUSETTS      22-11 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  22 


No.  23 


No.  24 


No.  25 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number    

Sales $1,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


66 

16  402 

2  405 

561 


18 
645 


41 
7  029 


7 
728 


66 
3 
3 


15 

5 
4 
3 

1 
5 
1 

13 

2 
4 

7 

6 
5 

1 


13 


11 
1 


41 

61    611 

6    101 

1    280 

22 

25    494 

2    688 

484 

13 
7    732 

5 
8   949 

19 
38    871 

8 
9    316 

9 
15    008 

9 
7    229 

22 


26 
4 
1 

83 
768 
897 
166 

2 

20 
092 

23 

51 

167 

1 

12 

509 

83 

1 


19 
6 

3 
4 
2 
5 
2 

12 
3 

4 
5 

12 
8 

4 


22 

2 

14 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  22.   Includes  the  establishments  on  Washington  St.  from  Guild  St.  to  Howard  St.,  on  Central  St.  from  Guild  St.  to  Railroad  Ave.,  on  Guild 
St.  from  Washington  St.  to  Central  St. ,  on  Day  St.  from  Washington  St.  to  Broadway,  on  Cottage  from  Washington  St.  to  No.  60. 
(Norfolk  County)  (In  tracts  4132  and  4134) 

MRC  No.  23.   Includes  the  planned  center  known  as  "Dedham  Plaza"  and  establishments  on  Providence  Highway  from  Dwight  St.  to  Route  128.   (Norfolk 
County)  (In  tracts  4024  and  4025) 

MRC  No.  24.   Includes  the  planned  center  known  as  "Natick  Shopping  Center"  at  the  intersection  of  Worcester  Turnpike  (State  Highway  9)  and  North 
Main  St.  (Route  27),  and  establishments  on  Worcester  Turnpike  from  Park  Ave.  to  Lakeshore  Rd .  and  on  North  Main  St.  from  Worcester 
Turnpike  to  Rutledge  Rd .   (Middlesex  County)  (In  tracts  3821,  3822,  and  3825) 


MRC  No.  25.   Includes  the  establishments  on  Moody  St.  from  Carter  St.  to  Brown  St.   (Waltham)  (In  tracts  3685,  3686,  and  3688) 


22-12      MASSACHUSETTS— BOSTON  SMSA 


MAJOR  RETAIL  CENTERS 


table  i     Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Kind  of  business 


Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


No.  27 


20 

23  113 

2  426 

605 


12  171 


10 
(D) 


2 
(D) 


20 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  28 


40 

12 

279 

1 

487 

391 

19 

8 

541 

3  110 


3 
628 


40 


No.  29 


106 

28   737 

5   421 

1    191 

19 

10    862 

1    090 

276 

30 
6    778 

11 
5    124 

61 
19   568 

4 
4   483 

15 
2   391 

4 
1    255 

106 

3 
2 

1 

5 
2 
1 
2 

11 


No.  30 


19 

2 

1 
1 

1 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  27.   Includes  the  planned  center  known  as  "Fresh  Pond  Shopping  Center"  and  establishments  at  the  intersection  of  Alewife  Brook  Parkway 
and  Concord  Ave.,  and  on  Alewife  Brook  Parkway  from  Concord  Ave.  to  the  B.  &  M.  RR .   (Cambridge)  (In  tract  3546) 

MRC  No.  28.   Includes  establishments  on  Broadway  from  Second  St.  to  Church-Mansfield  Sts.,  on  School  St.  from  Norwood  St.  to  Corey  St.,  on  Nor- 
wood St.  from  School  St.  to  Union  Ave.,  and  on  Chelsen  St.  from  Broadway  to  Wolcott.   (Everett  city,  Middlesex  County)  (In  tract 
3424  and  3425) 


MRC  No.  29.   Includes  establishments  in  the  area  bounded  by  Florence  St.,  Washington  St.,  rear  property  line  of  lots  on  north  side  of  Pleasant 

St.,  Dartmouth  St.,  south  boundary  of  parking  lot,  Main  St.,  Spring  St.,  Park  St.,  Salem  St.,  rear  property  line  of  lots  on  east 

side  of  Ferry  St.,  B.  &   M.  RR.,  Phillips  Ct . ,  Eastern  Ave.,  rear  property  line  of  lots  on  west  side  of  Main  St.,  B.  &  M.  RR . , 
Middlesex  St.,  Charles  St.,  Maiden  Canal,  Center  St.,  Center  St.  extended,  B.  &   M.  RR . ,  and  Pleasant  St.   (Maiden)  (In  tracts  3413 
and  3416) 

MRC  No.  30.   Includes  the  planned  center  known  as  "Turnstile  Shopping  Center"  and  establishments  on  Salem  St.  from  Grant  Ave.  to  Fellsway  West, 
and  on  Spring  St.  from  Stevens  Sq .  to  Salem  St.   (Medford)  (In  tracts  3399  and  3400) 


MAJOR  RETAIL  CENTERS 


BOSTON  SMSA— MASSACHUSETTS      22-13 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  32 


No.  33 


No.  34 


No.  36 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales ' $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


32 

10 

191 

1 

357 

348 

14 

4 

866 

3  158 


10 
167 


32 

2 
1 
1 

1 
1 


21 

18  617 

2  228 

642 


11 
9  394 


3 
1  435 


21 
1 
1 

4 

1 
2 
1 


86 

9  349 

2  639 

531 

46 

58  524 

9  395 

1  771 

21 
4  212 

14 
17  064 

40 
5  945 

24 
38  259 

25 
9  192 

8 
3  201 

4 

17 
8 
4 
3 
2 
3 
1 

8 
3 

5 

9 
9 


24 
3 

13 
1 


46 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  32.   Includes  establishments  on  Cambridge  St.  from  Winn  St.  to  Pontos  Ave.   (Middlesex  County)  (In  tract  3321) 

MRC  No.  33.   Includes  the  planned  center  known  as  "Redstone  Shopping  Center"  and  establishments  on  Main  St.  from  George  St.  to  Broadway. 
(Middlesex  County)  (In  tract  3372) 


MRC  No.  34.   Includes  establishments  on  Main  St.  from  Yale  Ave.  to  Richardson  St.,  on  Albion  St.  from  Main  St.  to  North  Ave. 
Main  St.  to  Vernon  St.,  and  on  Lincoln  St.  from  Main  St.  to  Crescent  St.   (Middlesex  County)  (In  tract  3351) 

MRC  No.  36.   Includes  the  planned  center  known  as  "New  England  Shopping  Center"  and  establishments  on  Broadway  from  Main  St. 
(Essex  County)  (In  tracts  2082  and  2084) 


on  Water  St.  from 


to  Essex  St . 
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MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  37 


No.  38 


No.  39 


No.  40 


No.  41 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


32 
3 

35 
795 
832 
967 

13 

13 
903 

16 

11 
869 

2 

11 
023 

31 
5 
1 

143 
026 
594 
376 

4 

36 
678 

25 

82 
096 

4 

23 

252 

22 
1 

17 
120 
973 
468 

13 

5 
533 

6 

7 
529 

2 

5 
058 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers    . 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


35 
2 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


3 

17 

4 

1 

2 

- 

Z 

1 

5 

2 

1 

1 

3 

1 

1 

- 

3 

3 

3 

_ 

Apparel  and  accessory  stores   

Women's  ciothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   '. 

Miscellaneous  shopping  goods  stores 
Florists 


27 

4 

96 
504 
706 
984 

5 

26 

609 

19 

55 
391 

2 

17 
5C4 

98 

7 
3 

4 

4 
2 

2 

7 


3 

23 

2 

11 

2 

9 

- 

4 

- 

1 

1 

4 

- 

3 

_ 

12 

- 

5 

- 

2 

- 

5 

1 

14 

1 

12 

- 

2 

65 

12  150 

1  918 

480 


22 

3  377 


29 
6  625 


14 
2  148 


65 
2 


18 
1 

8 
2 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  37.   Includes  the  planned  center  known  as  "Saugus  Plaza"  and  establishments  along  Broadway  from  Walnut  St.  (Route  129)  to  Thomas  St.  and 
on  Lynn  Falls  Parkway  from  Broadway  to  Forest  St.   (Essex  County)  (In  tracts  2083  and  2084) 

MRC  No.  38.   Includes  the  planned  center  known  as  "Market  Place"  and  establishments  in  the  area  bounded  by  South  Common  St.,  Essex  St.,  Stewart 

St.,  Willow  St.,  Oxford  St.,  High  St.,  Baldwin  St.,  both  sides  of  Union  St.  to  Chestnut  St.,  Silsbee  St.,  both  sides  of  Broad  St.  to 
Oxford  Ter.,  Newhall  St.,  Lynnway,  Broad  St.,  Pleasant  St.,  Wheeler  St.,  and  Church  St.   (Lynn)  (In  tracts  2061,  2065,  2067,  2068, 
2069,  and  2070) 

MRC  No.  39.   Includes  the  planned  center  known  as  "Vinnin  Square"  and  establishments  on  Vinnin  St.  from  Salem  St.  to  Loring  Ave.  and  at  the 
intersection  with  Paradise  Rd .   (Essex  County  and  Salem)  (In  tracts  2021  and  2041) 

MRC  No.  40.   Includes  establishments  on  Essex  St.  from  North  St.  to  Hawthorne  Blvd.,  on  Central  St.  from  Essex  St.  to  Derby  St.,  on  Lafayette  St. 
from  Front  St.  to  New  Derby  St.,  on  New  Derby  St.  from  Lafayette  St.  to  Washington  St.,  on  Washington  St.  from  New  Derby  St.  to 
Church  St.,  and  on  Front  St.  from  Lafayette  St.  to  Washington  St.   (Salem)  (In  tracts  2042,  2043,  and  2045) 


MRC  No.  41.   Includes  establishments  on  Cabot  St.  from  Central  St. -Railroad  Ave.  to  Elliott  St.   (Beverly)  (In  tracts  2174  and  2175) 


MAJOR  RETAIL  CENTERS 


BOSTON  SMSA— MASSACHUSETTS      22-15 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  42 


No.  43 


No.  44 


No.  45 


No.  46 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 
Number 


. $1  000.  . 

Shopping  goods  stores  (GAF2 ): 

$1,000.  . 

All  other  stores: 

$1,000.  . 

NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores   

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


19 

13  877 

1  453 

354 


5 
7  172 


11 
5  054 


3 
751 


19 


11 
1 

17 
208 
409 
374 

£ 

6 

ms 

3 

6 
293 

1 

5 
497 

17 


48 
6 
1 

34 

026 
86a 
227 

8 

6 

bib 

38 

24 
859 

4 
592 

34 

1 
1 

3 

2 
1 


11 

3 
2 
4 
1 
3 


14 

16  C99 

1  428 

332 


4 
(D) 


7  374 


I 
(D) 


14 
1 
1 


24 
2 

28 

569 
884 
691 

5 

6 

217 

16 

17 
946 

2 

5 
406 

28 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1 Excludes  nonstore  retailers  (mail -order  houses ,  direct  selling ,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise . 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  42.   Includes  the  planned  center  known  as  "Beverly  Plaza"  on  Dodge  St.  from  Route  128  to  Longwood  Ave.   (In  tract  2171) 

MRC  No.  43.   Includes  the  planned  center  known  as  "Danvers  Plaza"  and  establishments  at  the  intersection  of  Newbury  St.  (U.S.  Highway  1)  and 
Maple  St.  (Route  62),  and  extending  along  Newbury  St.  from  Hathorne  Ave.  to  Nichols  St.   (Danvers,  Essex  County)  (In  tracts  2114 
and  2115) 

MRC  No.  44.   Includes  planned  center  known  as  "Dedham  Mall"  and  establishments  on  the  east  side  of  Veterans  of  Foreign  Wars  Parkway  (Route  1)  and 
on  the  west  side  of  Washington  St.  from  the  traffic  circle  through  280  Veterans  of  Foreign  Wars  Parkway  and  259  Washington  St. 
(Norfolk  County)  (In  tract  4024) 

MRC  No.  45.   Includes  the  planned  center  known  as  "Parkway  Plaza"  and  establishments  on  west  side  of  Revere  Beach  Parkway  from  Clover  Leaf  to 
Broadway.   (Chelsea)  (In  tracts  1606  and  1701) 

MRC  No.  46.   Includes  planned  center  known  as  "Northgate  Shopping  Center"  and  establishments  on  Squire  Rd .  from  Charger  St .  to  Sigourney  St . 
(Revere)  (In  tract  1703) 
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MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Contmued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  47 


No.  50 


No.  51 


54.  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex. 525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 
5712 

Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales S  1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales SI  ,000. 

Shopping  goods  stores  (GAF: ): 

Number    

Sales $1,000. 

All  other  stores: 

Number    

Sales SI  ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


31 
003 
094 
295 


13 
2  701 


12 

4  779 


6 
1  523 


2 
1 

12 
215 
164 
275 

3 

4 

8^3 

6 

5 
361 

1 

4 
031 

12 


11 

18  293 

1  731 

417 


3 

6  355 


2 
(D) 


6 

(D) 


U 
1 
1 

1 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  47.   Includes  the  planned  center  known  as  "Great  Road  Shopping  Center"  and  establishments  along  Great  Rd .  from  Shawsheen  Rd .  to  Elmbrook 
Rd . ,  and  on  Shawsheen  Ave.  from  Great  Rd .  to  Shawsheen  Rd .   (Middlesex  County)  (In  tract  3591) 


MRC  No.  50.   Includes  the  planned  center  known  as  "Zayres"  and  establishments  on  River  St.  from  Farewell  St.  to  Willow  St.   (Waltman)  (In  tract 
3688) 

MRC  No.  51.   Includes  the  planned  center  known  as  "Quincy  Family  Center"  and  establishments  on  both  sides  of  Granite  St.  from  President's  Lane  to 
Fort  St.   (Quincy)  (In  tracts  4177  and  4181) 
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table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  53 


No.  54 


No.  55 


No.  56 


No.  59 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number    

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


4 
1 

29 

086 
618 
402 

5 

13 
927 

4 

4 
071 

4 

12 
086 

29 

3 

1 
2 

1 
1 


18 
2 

37 
006 
050 
438 

8 

14 
613 

8 

20 
248 

1 

3 
145 

37 


10 
4 
4 
1 
1 
3 
1 

4 
1 
1 
2 

7 
3 

4 


58 

87  914 

11  220 

2  531 


9 

6  811 


44 
80  043 


5 
1  080 


58 


24 
11 
10 

4 
1 
6 
2 

a 
2 

1 

5 

5 

5 


14 

1 
9 

1 


14 

12  492 

1  118 

304 


6 
7  743 


7 
(D) 


1 
(D) 


14 


22 
2 

71 
729 
946 
762 

1 

11 
438 

19 

50 
405 

10 


71 


23 

9 
6 
6 
1 
5 
2 

9 
1 
2 
6 

5 
5 


21 

1 
14 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  53.   Includes  the  planned  center  known  as  "Queen  Ann  Plaza"  and  adjoining  establishments  at  intersection  of  Pond  St.   (Route  228)  and 
Washington  St.   (Norwell)  (In  tract  5041) 

MRC  No.  54.   Includes  the  unnamed  planned  center  on  Geneva  Ave.  and  establishments  on  Dorchester  Ave.  from  Adams  St.  to  Parkman  St.   (Boston) 
(In  tracts  920,  921,  and  922) 

MRC  No.  55.   Includes  the  planned  center  known  as  "Burlington  Mall"  bounded  by  Lexington  St.,  Burlington  Mall  Rd . ,  South  Bedford  St.,  Route  128, 
and  Middlesex  Turnpike.   (Burlington)  (In  tract  3324) 

MRC  No.  56.   Includes  the  planned  center  known  as  "Quintree  .dall"  and  establishments  in  the  area  bounded  by  Quincy  Ave.,  Dewey  Rd . ,  Shaw  St., 
and  Howard  St.   (Braintree)  (In  tract  4194) 


MRC  No.  59.   Includes  the  planned  center  known  as  "Hanover  Mall"  and  establishments  on  Washington  St.  from  Route  3  to  Mill  St.   (Hanover)  (In 
tract  5031) 
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MAJOR  RETAIL  CENTERS 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  61 


No.62 


No.  63 


No.  64 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591 , 6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


69 
6 
1 

64 
987 
969 
696 

7 

17 
448 

58 

41 
699 

3 

6 
840 

64 


8 
1 
? 

2? 

8 
7 
4 
1 
7 
? 

7 
1 
? 
4 

9 
9 


14 

1 

11 


13 

13  725 

1  389 

377 


3 

6  547 


6 
6  513 


4 
665 


13 
1 


212 

92  561 
17  321 

3  425 


55 
(D) 


126 
(0) 


Jl 
(0) 


212 

2 
1 

1 

3 

1 

2 
10 


71 
44 
28 
13 

2 
11 

1 

<!3 
3 

16 
6 

il 
27 
10 


56 
5 

27 
5 


14 

12  193 

1  158 

248 


3  862 


5 
5  040 


4 
3  291 


14 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  61.   Includes  the  planned  center  known  as  "Liberty  Tree  Mall"  and  establishments  on  Endicott  St.  from  Route  128  to  Sylvan  St.   (Danvers) 
(In  tract  2112) 

MRC  No.  62.   Includes  the  planned  center  known  as  "Woburn  Plaza"  and  establishments  on  Cambridge  St.  (Route  3)  from  Winchester  town  line  to 
Country  Club  Rd .   (Woburn)  (In  tract  3331) 

MRC  No.  63.   Includes  the  planned  center  known  as  "Prudential  Center"  and  the  unplanned  area  known  as  "Back  Bay"  and  establishments  in  the  area 
bounded  by  Boylston  St.  from  Charles  St.  to  Massachusetts  Ave.,  Arlington  St.  from  Newbury  St.  to  Boylston  St.,  Stuart  St.  from 
Clarendon  St.  to  Darmouth  St.,  Huntington  Ave.  from  Blagdon  St.  to  Belvedere  St.,  Dalton  from  Belvedere  St.  to  Boylston  St..  and  on 
Newbury  St.  from  Fairfield  to  Arlington  St.   (Boston)  (In  tracts  106,  107,  and  703) 

MRC  No.  64.   Includes  the  planned  center  known  as  "Shopper's  Fair"  and  establishments  on  East  Central  St.  (Route  140)  from  Glen  Meadow  Rd .  to 
Uncas  Ave.   (Franklin)  (In  tract  4422) 


MAJOR  RETAIL  CENTERS 
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table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


(SI,1 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRCNo.21 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready  to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


129 


24 
7 
6 

13 
3 
1 


29 

25 

4 


54 

3 

34 

3 


NA   Not    available. 


46    158 


(D) 
(D) 


(D) 
(D) 
(0) 
(D) 


(D) 


6 

674 

3 

028 

3 

005 

3 

lis 

(D) 

(0) 

3 

640 

(D) 

(D) 

2 

755 

6 

767 

6 

2B7 

4d0 

10 


605 

358 

932 
508 
437 


8    409 


(0) 
(D) 


(D) 
(D) 
(D) 
(D) 


(D) 


100 
440 
440 
595 
(D) 
(D) 


456 
(0) 

(0) 
267 


1    959 

1    873 

86 


118 

1    578 

114 

1    091 

47 


Standard   Notes:      -   Represents   zero.  D  Withheld    to   avoid   disclosure. 

'See   table    1    for  Major  Retail    Center   description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC  596. 

includes   data   for   those  kinds   of   business   in  SIC  59    (except    591   and   596)  not    covered   in   any   of   the   lines   below. 


1    975 


(D) 
(D) 


(D) 
(0) 
(D) 

(D) 


(D) 


269 
89 
89 
160 
(D) 
<D) 


134 

(D) 

(D) 

84 


466 

444 

22 


31 

354 
28 

237 

11 


1    768 


(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


(D) 


206 

93 

93 

93 

(D) 

(D) 


71 
(D) 

(0) 
47 


591 

566 

25 


21 
249 

ie 

168 

7 
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MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRCNo.  121 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


108 


133  464 


(D) 


10 
5 
3 


34 

14 

12 

7 

12 
1 


10 
2 

2 

6 


15 
15 


20 
1 

14 

1 

NA  Not  available. 


(D) 


78  065 
(0) 
(0) 
(D) 


9    425 
CD) 

13    352 
6    020 


810 
642 

(D) 
(D) 


4  801 
(D) 
(D) 

2    764 


8    609 
8    609 


7    914 
(D) 

&    568 
(0) 


17   812 

(D) 
(D) 


10  186 
(0) 
(0) 
(D) 


(D) 

1    183 

(D) 


1  819 
752 
709 

642 

(D) 
(D) 


527 
(D) 
(D) 
291 


2    005 
2    005 


(D) 

898 
(D) 
745 
(0) 


Standard   Notes:      -   Represents    zero.  D  Withheld   to  avoid   disclosure. 

'See   table   1    for   Major  Retail    Center   description. 

2Excludes  nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

includes   data   for   those  kinds    of   business    in   SIC   59    (except    591    and   596)  not    covered   in    any    of    the   lines   below. 


4    130 


(D) 


(D) 


2  290 
(D) 
(0) 
(D) 


(D) 
278 
(0) 


429 
186 
172 
152 

(D) 
(0) 


121 

(D) 

(0) 

67 


501 
501 


(D) 

220 
(0) 
180 
(D) 


3    846 


(D) 


(D) 


2  031 
(0) 
(D) 
(0) 


(D) 

137 
(D) 


428 
214 
205 
113 

(D) 
(D) 


78 
(D) 
CD) 

47 


711 
711 


(D) 

195 
(0) 

168 
(0) 
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table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRCNo.  18' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


119 


23 

10 
9 
2 
1 


17 
6 

4 
7 


16 

13 

3 


33 

2 

16 

3 


NA   Not    available. 


64    078 


(D) 

(D) 

(0) 

3? 

522 

(D) 

(D) 

(D) 

1 

398 

1 

202 

7 

710 

3 

256 

3 

172 

(U) 

(0) 

(0) 

(DJ 

6 

415 

3 

580 

576 

2 

259 

1 

fl78 

1 

412 

466 

988 

466 
(0) 
760 
(li) 


10    247 


(0) 
(D) 
(D) 


5  577 
(D) 
(D) 


(D) 
235 
104 


965 
406 
388 
(D) 
(D) 
(D) 
<D) 


888 

469 

86 

333 


511 
372 
139 


222 

180 
(D) 

742 
(D) 


Standard   Notes:      -   Represents   zero.  D  Withheld   to   avoid   disclosure. 

'See    table    1    for   Major  Retail    Center   description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes   data   for   those   kinds   of   business    in   SIC  59    (except    591    and   596)  not   covered   in   any    of    the    lines   below. 


2    430 


(D) 
(0) 
<D) 


301 
(D) 
(D) 


(0) 
49 
25 


245 
100 
91 
(D) 
(D) 
(D) 
(D) 


241 

152 

19 

70 


127 
93 

34 


56 

249 
(0) 
139 
(D) 


2    181 


(D) 
(D) 
(D) 


1  217 
(D) 
(D) 


<D) 

32 

18 


218 
102 
97 
CD) 
(0) 
(D) 
(D) 


140 
74 
12 
54 


170 
120 

50 


47 

164 
(D) 
105 
(0) 
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MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


(51,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRCNo.  29' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


106 


11 


32 
15 

9 

7 

8 
2 


25 

1 
13 

1 

NA   Not    available. 


28    737 


189 
(0) 
(D) 


7  853 
(0) 
(0) 
(D) 


3    731 


5 

477 

? 

980 

? 

374 

1 

415 

(D) 

(0) 

4 

497 

3 

457 

(0) 

(0) 

1 

626 

(L>> 

(D) 

1    421 

3  943 
(0) 

1  741 
(D) 


5    421 


29 

(0) 
(D) 


492 
(D) 
(D) 
(D) 


418 


1    206 
700 

497 
322 

(D) 
(D) 


006 
823 
(D) 
(D) 


386 
(0) 
(DJ 


224 

660 
(D) 

353 
(0) 


Standard   Notes:      -    Represents    zero.  D  Withheld   to   avoid   disclosure. 

'See   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC  596. 

includes    data    for    those   kinds   of   business    in   SIC   59    (except    591    and   596)  not   covered   in   any    of    the   lines   below. 


1    260 


9 
(D) 
(D) 


345 
(D) 
(D) 


104 


260 

151 

109 

62 

(D> 
(0) 


234 
191 
(0) 
(D) 


85 
(D) 
(0) 


165 

(D) 

91 

(0) 


1    191 


5 
(D) 
(D) 


446 
(D) 
(D) 
(0) 


122 


244 

145 

116 

48 

(0) 
(D) 


106 

77 

(D) 

(D) 


109 
(D) 
(D) 


43 

116 
(D) 

64 
(D) 


MAJOR  RETAIL  CENTERS 
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table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,  ( 

592 

594 

5992 

MRCNo.  38' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready  to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


143 


13 


39 

14 
11 
9 
4 
9 
3 


19 

8 
5 
6 


16 

10 

P 


35 

3 
19 

2 

NA   Not    available. 


34    026 


1  009 
(U> 
(0) 


4  444 
(U) 
(D) 
(U) 


1    713 


510 


4 

641 

3 

576 

3 

448 

2 

472 

7 

307 

1 

120 

166 

3 

697 

? 

362 

555 

780 

1 

375 

1 

294 

581 

1  090 

5    047 
729 

2  314 
(D) 


5    594 


107 
(D) 
(D) 


993 
(D) 
(0) 
(D) 


209 


10 


2  332 
624 
613 
443 

1    050 

198 

17 


568 

366 

59 

143 


403 
297 
106 


217 

755 

70 

492 

(D) 


Standard    Notes:       -    Represents    zero.  D   Withheld    to    avoid    disclosure. 

'See    table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC  596. 

includes   data   for    those  kinds   of   business    in   SIC   59    (except    591    and   596)  not   covered   in   any    of    the   lines   below. 


1    352 


27 
(D) 

(D) 


221 
(0) 
(D) 
(D) 


65 


582 
149 
146 

98 
285 

45 
5 


139 
91 
15 
33 


100 
75 
25 


53 

16? 
18 
97 

(D) 


1    376 


15 
(D) 
(0) 


276 
(D) 
(D) 
(D) 


75 


573 
132 
129 

66 
317 

53 
5 


99 
59 

11 
29 


132 

107 

25 


56 

147 
14 
89 

(D) 
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MAJOR  RETAIL  CENTERS 


table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972-Continued 


1972 
SIC  code 


52 
525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Major  retail  center  and  kind  of  business 


MRCNo.631 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


Establishments 


(number) 


212 


10 


71 
44 
28 
13 

2 
11 

1 


25 
3 

16 
6 


37 
27 
10 


56 
5 

27 
5 


Sales 


($1,000) 


92  581 


(DJ 

(D) 
(D) 


(D) 
(D) 

(0) 


<D> 


37 

011 

21 

995 

18 

934 

11 

114 

(D) 

(D) 

(D) 

6 

007 

704 

2 

452 

2 

851 

13 

328 

in 

937 

2 

391 

3  366 

19  736 

?  433 

12  546 

1  006 


Payroll, 
entire  year 


($1,000) 


17  321 


(D) 
(D) 
(D) 


(D) 
(0) 


(D) 
(D) 


193 
220 
666 
225 
(D) 
(D) 
(D) 


919 

77 

488 

354 


3  814 

3  255 

559 


497 

2  855 

165 

2  038 

162 


Payroll,  first 
quarter  1972 


($1,000) 


4  271 


(D) 
(0) 
(D) 


(D) 
10) 


(D) 


(0) 


1  808 
1  133 
986 
468 
(D) 
(D) 
(D) 


198 
11 
98 
69 


938 
789 
149 


118 

709 
40 

486 
46 


Paid  employees 
for  week 
including 
March  12 

(number) 


3  425 


(D) 
(D) 
(D) 


(D) 
(D) 

(D) 


(D) 


212 
844 
734 
251 
(D) 
(D) 
(0) 


148 

9 

68 

71 


091 
928 
163 


91 

449 
37 

306 
33 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'See  table  1  for  Major  Retail  Center  description. 

2Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


BOSTON  SMSA— MASSACHUSETTS      22-25 


table  3  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers 

Gasoline  service  stations 

Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to  wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores  . 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2 

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


1  017 


14 
8 
6 


34 

5 

18 

11 


104 

9 

17 


144 
49 
23 
30 
8 
42 
15 


47 
10 
11 
26 


323 

242 

81 


30 

295 

18 

161 

9 


432 

273 

6 

342 

(D) 

(D) 

217 

392 

202 

139 

13 

716 

1 

537 

19 

567 

(D) 

2 

219 

46 

253 

17 

452 

14 

8a2 

8 

132 

(0) 

12 

120 

(D) 

1? 

969 

3 

065 

(D) 

(D) 

56 

001 

45 

219 

10 

762 

94  169 


6  445 

(D) 
9  347 
58  103 

665 


893 

(D) 

(D) 

52 

698 

49 

871 

2 

578 

249 

2 

443 

(  c) 

237 

9 

919 

2 

818 

2 

396 

1 

703 

(D) 

1 

989 

(D) 

2 

193 

640 

(D) 

(D) 

15 

443 

12 

800 

2 

643 

969 


852 

6  154 

102 


22  714 


155 
(0) 
(D) 


12  759 

12  055 

639 

65 


589 

(D) 

60 


395 
642 
527 
417 
(D) 
476 
(0) 


512 
136 
(D) 
(D) 


3  690 

3  024 

666 


227 

(0) 

203 

1  510 

26 


17  080 


129 
(0) 
(D) 


9  085 

8  418 

630 

37 


617 

(D) 

62 


516 
541 
455 
227 
(D) 
334 
(D) 


309 

64 

(D) 

(D) 


3  616 

3  018 

598 


202 

(D) 

160 

980 

25 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses^  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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MAJOR  RETAIL  CENTERS 


table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


5    137 


134 
58 
76 


189 
17 

131 
41 


743 
127 
307 


504 

190 

122 

98 

46 

127 

41 


305 

110 

71 

124 


1    426 

1    010 

416 


229 

1    173 
203 

415 
72 


1    624 

436 

32 

520 

12 

482 

20 

038 

283 

070 

247 

528 

28 

158 

7 

384 

301 

770 

171 

131 

56 

290 

143 

891 

70 

458 

62 

534 

28 

734 

(D) 

24 

919 

(D) 

74 

978 

35 

419 

9 

709 

29 

850 

235 

021 

185 

531 

49 

490 

49  954 

275  811 

93  066 

80  135 

5  507 


260 

609 

4 

791 

(D) 

(D) 

59 

203 

53 

99  6 

4 

409 

798 

29 

432 

18 

490 

5 

233 

26 

290 

11 

610 

10 

232 

5 

575 

(D) 

(D) 

601 

11 

369 

5 

725 

1 

778 

3 

866 

63 

903 

51 

305 

12 

598 

8    027 


33 

871 

6 

349 

12 

015 

1 

021 

63 

590 

1 

064 

(D) 

(D) 

14 

411 

13 

114 

1 

088 

209 

7 

404 

4 

503 

1 

275 

6 

386 

2 

379 

2 

504 

1 

278 

(D) 

(D) 

147 

2 

719 

1 

413 

426 

880 

15 

236 

12 

105 

3    181 


2    017 

8    525 

1  513 

2  894 
256 


50 

940 

670 

(D) 

(D) 

10 

743 

9 

393 

1 

148 

202 

6 

715 

2 

024 

1 

156 

4 

778 

2 

416 

2 

103 

743 

(D) 

(D) 

118 

1 

666 

742 

291 

633 

15 

754 

12 

301 

2 

953 

1    709 

5   725 

1  233 

2  105 
178 


Standard   Notes:       -    Represents    zero.  D  Withheld    to    avoid   disclosure.  NA   Not    available. 

'Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in   SIC   59    (except    591   and   596)    not    covered    in   any  of    the   lines    below. 
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table  5  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


21  651 


800 
284 
516 


790 
127 
468 
195 


3  068 

1  020 

2  000 


1  841 
745 
543 
309 
178 
"61 
148 


478 
438 
433 
607 


4  538 
3  537 
1  001 


945 

5  171 
645 

1  891 
329 


6  828  731 


248  948 

53  444 

195  504 


1  026  237 

367  146 

102  488 

56  603 


1  503  801 

1  068  561 

378  084 


461  385 
204  165 
186  142 
92  ?55 
77  364 
76  910 
10  691 


391  664 

128  681 

58  057 

204  926 


672  645 
567  564 

105  081 


201  306 

87  6  100 

257  588 

252  379 

24  795 


915    583 

219 

812 

191    310 

33    339 

7 

547 

4    659 

8    048 

1 

973 

1    456 

25    291 

5 

574 

3   203 

153    874 

36 

121 

32    458 

131    547 

30 

802 

26   826 

15    592 

3 

723 

4    051 

6   735 

1 

59  6 

1    581 

143    579 

35 

710 

33    995 

111    594 

26 

736 

12    578 

34    541 

8 

139 

8    071 

71    035 

16 

795 

15    500 

30    175 

7 

253 

7    508 

27    09  6 

6 

480 

6   755 

14    841 

3 

482 

2    394 

11    873 

2 

718 

2    667 

12    593 

2 

955 

2    565 

1    553 

387 

366 

52    627 

12 

706 

8    392 

21    089 

5 

204 

2   748 

9    791 

2 

257 

1    500 

21    747 

5 

245 

4    144 

173   729 

41 

253 

49    557 

148   009 

34 

941 

43    323 

25   720 

6 

312 

6    234 

33  186 

108  079 

18  998 

34  859 
4  821 


8  305 

26  500 
4  499 
8  049 
1  152 


7  431 


8 

669 

3 

728 

7 

095 

968 

Standard  Notes:   -  Represents  zero.      D  Wi thheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 
5251 
52  ex 

5251 

53  pt. 
531 
533 
539 

54 

55  ex. 

554 

55  pt.  (554) 

56 

562,3 

562 

,8 

Other  56 
561 
565 
566 
564,  7,  9 

57 

5712 
Other  571 
572, 573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

592 

595 

597 

5992 

591 

Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places : 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores"     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists  


1    086 


35 
5 
4 

26 


85 
4 

12 


188 
73 
27 


115 
30 

7 
52 

8 


55 

]  5 

6 

34 


336 

252 

84 


410 

844 

2 

671 

2 

104 

567 

222 

112 

211 

915 

6 

947 

3 

250 

13 

479 

1     7  39 


53 

990 

24 

293 

19 

556 

29 

697 

14 

765 

3 

388 

9 

509 

1 

620 

l'i 

.'320 

6 

468 

196 

12 

156 

47 

175 

38 

606 

8 

569 

3    950 


39 

46    6  49 

18 

6     155 

5 

402 

91 

16    7  83 

8 

563 

81    994 


519 

423 

96 


45    447 

43    619 

1    247 

581 


1  741 
(u) 
(D) 


10    629 
4    204 


6 

425 

3 

967 

639 

1 

562 

257 

3 

187 

(  D) 

(O) 

1 

911 

12 

86  3 

10 

612 

2 

251 

668 


6    684 

618 

(  Dl 

2    057 

127 


20    320 


80 
62 
18 


10    988 

10    47  5 

383 

130 


574 
(Dl 
(  Dl 


2    500 

1    041 
887 


1  459 
937 
127 
325 

7  0 


do  a 

(  D) 
(  Dl 
395 


4    124 

3    459 

665 


182 


1    251 

105 

(  Dl 

354 

35 


Standard   Notes:      -  Represents    zero.  D  Withheld    to  avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore   retailers    (i.e.,    mail    order,    direct    selling,    merchandise   vending  machine   operators)    part   of  SIC   53. 

2Totals  may   include   data    for    "nonemployer"    establishments   which    could   not   be   classified   and   tabulated   by   detailed   kind   of   business. 

3Data    limited    to   "employer"   establishments. 

4Includes   data   for   those  kinds   of   business    in  SIC   59    (except    591)    not   covered    in   any   of   the    lines    below. 
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table  7  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  oi  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 
5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

Other  56 


57 

5712 

Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores2    

Department  stores     

Variety  stores     

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


5.2 


(NC) 

(d) 

(nc) 


-2.  1 

-4.5 

97.  4 
-52.7 


45.2 

(D) 

27.6 


-31  . 
-52, 


(D) 
(D) 


13.7 
17.  1 
25.3 


63.2 

(NC) 
51.9 
13.1 


m.s 


(nc) 

50.2 
(NC) 


-3.4 
-5.9 
29.9 
-9.5 


19.8 
-9.6 
11.2 


15.3 

20.0 

32.6 

(D) 


21.3 

40.4 

26.9 

3.  1 


26.3 

27.9 
20.4 


(NC) 
32.0 
13.3 


46.8 


67.2 
30.2 

81.0 


35.5 
32.5 
38.2 

71.7 


42.3 

48.6 
48.5 


41.4 
35.6 

70.6 
46.4 


55.0 
46.8 
81.3 
54.0 


53.3 
59.5 
26.9 


33.9 


60.7 

54.9 
29.4 


Standard  Notes:   -  Represents  zero.     D  withheld  to  avoid  disclosure.     NA  Not  available.     NC  Data  not  comparable  between  1967  and  1972  due 
to  major  changes  in  classification. 

'The  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  never theless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and  B 
for  a  more  complete  explanation  of  SIC  changes.)  The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  )  not  covered  in  any  of  the  lines  below. 
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table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores 2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


26.6 


19.5 
(D) 
(D) 

76. 
81. 
48 
20 

3 

7 
7 
8 

6 

5 

(D) 

3. 

9 

32 
24 
23 
28 

40. 
48 
56. 

1 
8 

3 

6 
6 

6 

17.3 
8.7 

(D) 
(D) 

23 
24 
21 

4 
.8 

12.9 

(D) 
10.0 
47.5 
12.1 


6.3 


2 

5 

(0) 

(D) 

21 

2 

23 

3 

13 

4 

2. 

7 

1 

3 

(D) 

6 

10 

0 

8 

b 

8 

0 

8 

8 

ID) 

15 

8 

ID) 

3 

,3 

2 

.4 

(D) 

(D) 

3 

,3 

8 

.0 

10 

.3 

3.2 

(D) 

3.6 

15.1 

2.7 


100.0 


1.5 
(D) 


50.3 

46.3 

3.2 

.4 


4.5 

(D) 
.5 


10.5 
4.0 
3.4 
1.9 
(D) 
2.8 
(0) 


3.0 

.7 

(D) 

(D) 


13.0 

10.5 

2.5 


1.5 

(0) 

2.2 

8.8 

.2 


100.0 

2.0 

.8 

1.2 


17. 'I 

15.2 

1.7 


18.6 

10.5 

3.5 


d.9 
4.3 
3.3 
1.8 
tD) 
1.5 
(D) 


4.6 
2.2 

.6 
1.8 


14.5 

11.5 

3.0 


3.0 

17.0 

5.7 

4.9 

.3 


100.0 


3.7 

.8 

2.9 


15.0 

12.7 

1.5 

.8 


22.0 

15.6 

5.5 


6.3 
3.0 
2.7 
1.4 
1.1 
1.1 
.2 


5.8 

1.9 

.9 

3.0 


9.9 

3.3 
1.6 


2.9 

12.3 
3.8 

3.7 
.4 


Standard   Notes:       -   Represents    zero.  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

1Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and   merchandising  machine   operators)  SIC   596. 

2Includes   data    for   those   kinds   of    business    in   SIC   59    (except   591    and   596)   not   covered   in   any   of    the   lines   below. 
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table  i   Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Ma]or  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


No.  4 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total: 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready  to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores1    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


1 

358 

43 

9 

248 
616 
756 
532 

116 

436 
930 

111 

322 

257 

130 

490 
429 

1  248 

52 
12 
40 

33 

9 

17 

7 

176 

90 

135 

95 
41 
32 
24 

8 
18 

4 

91 
24 
21 
46 

224 

167 

57 

36 

316 
47 

103 
21 


144 

29  023 

4  932 

1  033 


49 
(D) 


56 
(D) 


39 
6  332 


144 

7 
2 
5 

5 
2 

1 
2 

13 

4 

5 

20 
10 
7 
3 
1 
5 
1 

14 
6 


32 
22 
10 


40 
4 

17 
3 


32 

34 

272 

4 

472 

896 

9 

11 

621 

15 

20 

771 

8 

1 

680 

32 

1 

1 

3 
2 

1 


59 

36  119 

4  127 

1  081 


12 
648 


40 
27  499 


7 
972 


59 
2 
2 


5 

21 

3 

6 

3 

7 

2 

6 

- 

1 

- 

4 

- 

2 

3 

b 

1 

- 

1 

1 

1 

4 

2 

8 

2 

6 

15 

1 

11 


30 
3 

40 
521 
597 
806 

17 

17 
055 

11 

12 
958 

1 

11 
508 

40 


Standard  Notes :   -  Represents  zero.      D  Withheld  to  avoid  disclosure .      NA  Not  available. 

: Excludes  nonstore  retailers  ( mail -order  houses ,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Wyman ,  Charles,  Montello,  Porters  Pass,  N.Y.N.H.  &  H.  RR . ,  Lawrence,  Main,  Win- 
throp ,  and  Warren  Ave.   (Brockton  city)  (Entire  tract  5109) 

MRC  No.  2.   Includes  the  planned  center  known  as  "West  Shopping  Center"  and  establishments  on  Belmont  St.  from  Belcher  St.  to  726  Belmont  St.,  on 
the  west  side  of  West  St.  from  376  to  434,  and  on  Torrey  St.  from  1  to  114.   (Brockton)  (In  tract  5106) 

MRC  No.  3.   Includes  the  planned  centers  known  as  "Westgate  Mall"  and  "Westgate  Plaza"  and  establishments  at  the  intersection  of  Pleasant  St., 
Reynolds  Memorial  Highway  and  Westgate  Dr.   (Brockton)  (In  tract  5105) 

MRC  No.  4.   Includes  the  planned  centers  known  as  "East  Shopping  Plaza"  and  "Eastway  Shopping  Center"  bounded  by  Center  St.,  Quincy  St.,  Crescent 
St.,  and  Gladstone  St.   (Brockton)  (In  tract  5112) 
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MAJOR  RETAIL  CENTERS 


table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 
525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591, 6 

592 

594 

5992 


MRC  No.  V 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


144 


13 
4 

5 


20 

10 

7 

3 

1 
5 

1 


14 
6 


32 
22 

10 


40 
4 

17 
3 


2°    023 


1 

276 

(U) 

(0) 

(D) 

(D) 

(0) 

(0) 

2 

111 

494 

019 

3 

467 

1 

738 

1 

302 

<D> 

(0) 

840 

(D) 

5 

402 

2 

273 

3    129 


2    0o7 
1    243 

824 


(D) 

5    389 

935 

1    746 

98 


4    932 


299 
(0) 
(D) 


(D) 
(D) 
(D) 
(D) 


320 
59 
49 


726 
334 
241 
(0) 
(D) 
120 
(0) 


947 
463 


484 


584 
408 
176 


(D) 

886 
76 

364 
20 


1    197 


67 
(D) 
(D) 


(D) 
(0) 
(D) 
(D) 


83 

10 
14 


172 
73 
52 

(L>) 

(D) 
32 

(D) 


223 

109 

114 


140 
94 
46 


(D) 

220 

20 

66 

2 


1    033 


39 
(D) 
(0) 


(D) 
<D> 
(D) 
(D) 


105 


17 


153 
87 
67 

(0) 

(D) 
19 

(D) 


136 
6C 

76 


187 

132 

55 


(0) 

160 
18 
70 

3 


Standard   Notes:      -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA   Not   available. 

'See   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

'Includes   data   for   those  kinds   of   business    in   SIC  59    (except    591    and   596)  not   covered    in   any    of   the   lines   below. 


FALL  RIVER,  MASS.-R.I. 

Standard  Metropolitan  Statistical  Area 


NOTE:  The  boundaries  of  the  counties  bordering  Narragansett  Bay  (except 
Providence  County|   follow  the  shoreline;  jurisdiction  over  the  water  area 
belongs  to  the  State  and  not  to  the  counties  (with  the  exception  of  Providence 
Countyl      For  clarity   in  graphic  presentation  of  county  jurisdiction  of  the 
islands  in  Narragansett  Bay,  the  boundaries  of  all  counties  have  been 
extended  into  the  waters  of  the  Bay. 
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MAJOR  RETAIL  CENTERS 


FALL  RIVER,  MA-RI,  SMSA— MASSACHUSETTS      22-37 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  3 


No.  4 


No.  5 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores  .  .  .  . 

Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


1 

419 

317 

965 

38 

852 

8 

220 

534 

(D) 

372 

(D) 

513 

112 

805 

1  419 

53 

14 
39 

80 

9 

59 

12 

222 

108 

141 

94 
35 
29 
19 
10 
22 
8 

91 
31 
26 
34 

268 

190 

78 

44 

318 
54 

107 
18 


120 

30  558 

5  159 

1  049 


31 
3  947 


75 
(D) 


14 
(D) 


120 

2 

2 

4 
1 
2 
1 

9 

2 

1 

31 

16 

13 

9 


31 

1 

22 


16 

15  903 

1  892 

446 


3 

(D) 


11 
11  165 


2 
(D) 


16 


13 

1 

23 

907 
580 
320 

5 

6 

7  20 

5 

7 
808 

2 

10 
379 

23 


_L 


23 
2 

25 
739 
631 
551 

5 

7 
811 

11 

15 
549 

6 

3 

379 

25 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Pine,  Purchase,  Franklin,  High,  Bedford,"  6th,  Pleasant,  4th,  Borden,  2d,  Morgan, 
Main,  Union,  Columbia,  Milliken  Blvd.,  and  Durfee .  (Fall  River  city)  (Entire  tract  6411) 

MRC  No.  3.   Includes  the  planned  center  known  as  "Fall  River  Shopping  Center"  and  establishments  on  the  south  side  of  Mariano  S.  Bishop  Blvd.  from 
Tucker  St.  (210  to  248)  to  Amity  St.   (Fall  River)  (In  tract  6401) 

MRC  No.  4.   Includes  the  establishments  on  Pleasant  St.  from  16th  St.  to  Rocliffe  St.,  on  Quarry  St.  from  Pleasant  St.  to  Wamsutta ,  and  on  the 
east  side  of  County  St.  from  Pleasant  St.  to  Rocliffe  St.   (Fall  River)  (In  tracts  6412  and  6413) 

MRC  No.  5.   Includes  the  planned  center  known  as  "Harbour  Mall"  bounded  by  Anthony  St.,  Stafford  Rd . ,  Route  24,  and  William  S.  Canning  Blvd. 
(Route  81).   (Fall  River)  (In  tract  6401) 
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MAJOR  RETAIL  CENTERS 


table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRCNo.  V 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


120 

2 
2 


31 

16 

13 

9 

5 
1 


18 
3 
2 

13 


18 

15 

3 


31 

1 

22 


30    558 

(D) 
<D) 


(D) 
(D) 
(D) 
(D) 


1    501 

(U) 

rui 


9  194 

5  372 

4  983 

3  380 

(D) 

(0) 


6  790 
(D) 
(D) 

4    803 


1    705 

1    282 

423 


741 

3    926 

(0) 

1    892 


5    159 

(D) 

(D) 


(0) 
(D) 
(D) 

(D) 


210 

(0) 
(D) 


1  548 
344 
793 
646 

(D) 
(0) 


1  125 
(D) 
(D) 
653 


377 
290 

87 


101 

584 
(0) 
310 


1    244 

(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


49 
(D) 
(D) 


376 
211 
197 
152 

(D) 

(U) 


265 
(D) 
(D) 
177 


96 
71 
25 


27 

140 
(0) 

7? 


1    C<*9 
(D) 


(D) 
(D) 
(D) 
(D) 


54 


(D) 
(D) 


309 

202 

188 

94 

(D) 
(D) 


140 

(D) 

(D) 

94 


133 

HI 
22 


30 

96 

(D) 

61 


Standard   Notes:      -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA   Not   available. 

'See   table    1    for  Major  Retail    Center   description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

includes   data    for   those   kinds   of   business   in  SIC  59    (except    591    and   596  )  not    covered   in   any    of    the    lines   belc 


FITCHBURG-LEOMINSTER,  MASS. 

Standard  Metropolitan  Statistical  Area 


N.H. 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 
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FITCHBURG-LEOMINSTER,  MASS. 

Major  Retail  Centers 


©Major  Retail  Centers  (See  table  1  for  boundary 
description  of  each  center) 
""  Central  Cities 


0  1 

I 


4  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 
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BUREAU  OF  THE  CENSUS 


MAJOR  RETAIL  CENTERS 
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table  i  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number  

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


220 

27 
6 

855 
063 
391 
225 

282 
(D) 

217 
CD) 

m 

326 
382 

855 

43 
16 
27 

45 
7 

29 
9 

83 


89 

58 
16 
U 
11 

7 

19 

5 

64 
19 
21 

24 

170 

137 

33 

29 

204 
31 
80 


102 

33  261 

4  525 

1  114 


25 
(D) 


54 
16  031 


23 
(D) 


102 

3 
2 
1 

7 
1 
3 
3 

10 

5 


24 
7 
6 
5 
2 

a 

2 

6 
2 
1 
3 

11 
0 
3 


30 
2 

17 
1 


32 
4 

53 
705 
547 
985 

6 

15 
369 

23 

26 
639 

2 

12 
697 

53 


8 
3 
2 
3 

10 
7 
3 


27 

17  936 

2  099 

478 


9 
7  655 


4  729 


10 
5  552 


27 
1 

1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Prichard ,  Rapids  Passway ,  Mount  Vernon,  Beverly  PI.,  Green,  Myrtle,  Main,  Sawyers 
Passway,  Nashua  River,  Circle,  Main,  and  Academy.   (Fitchburg  city)  (Entire  tract  7107) 

MRC  No.  2.   Includes  the  establishments  in  the  area  bounded  by  Merriam  Ave.,  Main,  Mill,  line  from  intersection  of  Mill  and  Commercial  Rd .  to 

Nashua  River,  Nashua  River,  Monoosnock  Brook,  Whitney,  Water,  Mechanic,  Mount  Pleasant  Ave.,  Pine,  Lancaster,  Central,  Union,  Adams, 
Monoosnock  Brook,  Kendall  PI.,  Pleasant,  Pearl,  Cotton,  West  St.,  and  Church.   (Leominster  city)  (Entire  tract  7093) 

MRC  No.  3.   Includes  the  planned  centers  known  as  "John  Fitch  Plaza"  and  "Wallace  Plaza"  and  establishments  in  the  area  bounded  by  Lunenburg  St. , 
John  Fitch  Highway,  Upham  St.  extended,  Jackson  Ave.,  Kelley  Ave.,  Summit  Ave.,  and  Garland.   (Fitchburg)  (In  tract  7101) 


22-42      MASSACHUSETTS—  FITCHBURG-LEOMINSTER  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRCNo.  1' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


102 


24 
7 
6 
5 
2 
6 
? 


30 
2 

17 
1 


33  261 


1 

200 

(D) 

(D) 

6 

629 

(D) 

1 

129 

(0) 

(0) 

1 

748 

(U) 

6 

547 

3 

979 

3 

937 

1 

479 

(D) 

735 

(D) 

1 

794 

(0) 

(0) 

1 

032 

(0) 

703 

(D) 

600 

3  437 
(0) 

1  061 
(0) 


4  525 


299 
(D) 
(D) 


986 
(D) 
235 
(D) 


(D) 
146 
(D) 


1  002 
551 
538 
228 
(D) 
129 
(D) 


368 
(D) 
(D) 
221 


(D) 

201 
(D) 


133 

463 
(D) 
235 
(D) 


1  083 


82 
(D) 
(0) 


233 

(D) 

61 

(0) 


(U) 

28 

(0) 


265 
137 
133 

69 
(D) 

34 
(D) 


79 
(D) 
(D) 

45 


(Li) 

51 

(D) 


31 

107 

(0) 

58 

(D) 


1  114 


46 
(D) 
(D) 


300 

(0) 

65 

(D) 


(0) 

25 

(0) 


205 
120 
115 

29 
(0) 

36 
(D) 


57 
(D) 
(0) 

30 


(0) 
103 
(D) 


34 

98 
(D) 

50 
(D) 


avoid  disclosure. 


NA  Not  available. 


Standard  Notes:   -  Represents  zero.     D  Withheld 

JSee  table  1  for  Major  Retail  Center  description. 

2Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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Major  Retail  Centers 


(T)  (T)  Major  Retail  Centers  (See  table  1  for  boundary 
description  of  each  cente 
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MAJOR  RETAIL  CENTERS 
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table  i  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 

ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number    

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


2  216 

585  547 

70  518 

14  848 


844 
204  582 


596 
150  441 


776 
230  524 


2  216 

99 
31 
68 

98 
15 
60 
23 

301 

136 

242 

172 
60 
45 
34 
15 
44 
19 

155 
53 
35 
67 

467 
353 
114 

76 

470 
01 

171 
37 


194 

49  835 

8  701 

1  821 


61 
(D) 


100 
34  626 


(0) 


194 

5 
2 
3 

6 
1 
3 
2 

15 

2 

5 

bO 
17 
12 

12 
4 

11 
6 

24 

11 

3 

10 

42 
28 
14 


41 
3 

20 
2 


115 

25  814 

3  753 

801 


39 
9  915 


51 
(D) 


25 
(0) 


115 

5 
2 

3 

3 
2 

1 

10 

3 

4 

21 
7 
4 
8 

5 

1 

15 
4 
3 
8 

23 

14 

9 


25 
3 

12 
3 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

-'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Lowell,  Broadway,  Valley,  Lawrence,  Common,  Jackson,  Garden,  Spicket  River,  Merri- 
mack River,  and  B.  &  M.  RR .   (Lawrence  city)  (Entire  tract  2501) 

MRC  No.  2.   Includes  the  establishments  in  the  area  bounded  by  B.  &  M.  RR.  to  Maple,  Maple  to  Primrose,  Primrose  to  5th  Ave.,  5th  Ave.  to  Main  St. 
(State  Highway  125),  Main  St.  to  Merrimack  River,  Merrimack  River  to  B.  &   M.  RR.   (Haverhill  city)  (Entire  tract  2601) 


22-46      MASSACHUSETTS— LAWRENCE-HAVERHILL,  MA-NH,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  3 


No.  5 


No.  7 


54.  58,  591 


53.  6.  7;  594 


52,55,59, 
ex.  591,  4 


52 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number    

Sales S1.000. 

Payroll,  entire  year S1.000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales SI  ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales SI  ,000. 

All  other  stores: 

Number    

Sales SI  ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores   

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores 

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores   

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


15 
9  879 
1  103 

285 


3 

3  651 


4  71f 


5 
1  510 


15 
2 
2 


24 
2 

19 
641 
419 
574 

14 

5 
167 

9 

10 
241 

1 

4 
233 

19 
1 
1 

3 

1 
1 
1 


11 

9  818 

7b0 

166 


5 

5  844 


3 

2  804 


3 
1  170 


11 


1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  3.   Includes  the  planned  center  known  as  "Haverhill  Plaza"  and  establishments  on  Lincoln  Ave.  from  Groveland  to  Riverside  Park.   (Haver- 
hill) (In  tract  2603) 

MRC  No.  5.   Includes  the  planned  center  known  as  "Salem  Plaza"  and  establishments  along  South  Broadway  (Route  28),  from  Cliff  Crossing  Rd .  to 
Hagop  Rd .  extended.   (Salem)  (In  tract  4) 
includes  the  planned  center  known  as  "State  Line  Shopping  Plaza"  and  establishments  on  South  Broadway  from  Hampshire  Rd .  to  600  block. 


MRC  No.  7. 


(Salem,  NH  and  Methuen ,  MA)  (In  tracts  4  and  252? •> 
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table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


MRCNo.  I1 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


194 


49    835 


lb 
2 
5 


50 
17 
12 
12 

4 
11 

6 


24 

11 

3 

10 


42 
28 
14 


41 
3 

20 
2 


NA   Not   available. 


1 

283 

(D) 

(0) 

8 

248 

(D) 

(D) 

(0) 

3 

713 

(D) 

802 

15 

674 

5 

523 

4 

873 

6 

357 

704 

1 

692 

1 

398 

8 

461 

4 

213 

976 

3 

272 

6 

059 

5 

145 

914 

(0) 

4    177 

528 

2    243 

(D) 


8    701 


195 
(D) 
(D) 


1  406 
(D) 
(0) 
(D) 


554 
(D) 
111 


2  807 
971 
836 

1    234 

93 

266 

243 


1  399 
720 
184 
495 


1    421 

1    137 

284 


(D) 

658 

52 
413 
(D) 


Standard   Notes:      -   Represents   zero.  D  Withheld   to   avoid   disclosure. 

'See    table    1    for   Major  Retail    Center   description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

'includes   data   for    those   kinds   of   business   in  SIC   59    (except    591    and   596)  not    covered   in   any   of   the   lines   below. 


2    055 


44 
(D) 
(0) 


331 
(D) 
(D) 
(D) 


140 
(D) 

26 


689 

229 

193 

310 

22 

71 

57 


322 
169 

41 
112 


327 

266 

61 


(D) 

143 
12 
89 

(D) 


1    821 


22 
(D) 
(0) 


300 
(D) 
(D) 
(D) 


109 
(D) 

20 


617 

23C 

202 

?34 

44 

56 

53 


203 
99 
25 
79 


406 

343 

63 


(D) 

UP 
11 
68 

(D) 
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MAJOR  RETAIL  CENTERS 


table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRC  No.  21 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


/liscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


115 


21 
7 
4 
H 

5 

1 


15 
4 
3 
8 


23 

14 
9 


25 

3 

12 


25    814 


1  209 
(0) 
(0) 


(D) 
(.0) 

(0) 

7  480 
(0) 
227 


4    349 
1    289 

1  067 

2  110 

(D) 

CD) 


3  913 
(0) 
(D) 

1    760 


1  460 
913 
547 


975 

?    334 

187 

1    028 

87 


3    753 


202 
(D) 
(0) 


(D) 
(0) 

(D) 


686 

(0) 

8 


711 
201 
157 
344 

(D) 
(0) 


641 
(D) 
(D) 
284 


256 

184 

72 


224 

317 

8 

210 

10 


926 


51 
(0) 
(D) 


(D) 
(0) 

(0) 


176 

2 


172 
56 
39 
71 

(D) 
10) 


150 

(L>) 

<L>> 

63 


65 
44 
21 


50 

72 
1 

50 
3 


801 


30 
(0) 
Co) 


(0) 

(D) 

<L>> 


167 
(D) 

1 


137 
04 
49 
42 

(DJ 

(0) 


87 
(0) 
(D) 

34 


80 
61 
19 


39 

76 

2 

45 

3 


Standard   Notes:      -   Represents   zero.  D  Withheld    to  avoid   disclosure.  NA   Not   available. 

1See    table   1    for  Major   Retail   Center  discription. 

2Excludes   nonstore   retailers    (mail-order  houses,    direct    selling,    and   merchandising  machine  operators)    SIC  596. 

3  Includes   data   for   those   kinds   of   business    in   SIC  59    (except   591    and   596)    not   covered    in  any   of    the   lines   below. 
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LOWELL,  MASS.-N.H. 

Major  Retail  Centers 


(J)  (7)  Major  Retail  Centers  (See  table  1  for  boundary 
_  _  description  of  each  center) 

|  |  Central  City 
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table  i   Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


No. 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number    

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


1  359 

421  868 

51  260 

11  455 


533 
(D) 


317 
(0) 


509 
157  244 


1  359 

59 
19 
40 

59 

12 

38 

9 

187 

81 

165 

74 
21 
12 
15 
10 
19 
9 

90 
23 
35 
32 

287 

215 

72 

59 

298 

49 
94 
20 


172 

52 

769 

8 

089 

1 

890 

59 

9 

995 

76 

32 

589 

37 

10 

185 

172 

2 
2 


34 
12 
8 
8 
4 
9 
1 

18 
9 
3 
6 

44 
28 
16 


35 

2 

16 

3 


14 

9  814 

873 

211 


2 
(D) 


4 


3  383 


14 


12 
1 

31 
142 
315 
332 

1 

7 
674 

8 

15 
367 

2 

9 
101 

31 

2 

1 
1 

1 
1 


10 

25  768 

3  639 

642 


3 
(D) 


5 
21  335 


2 
<D> 


10 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  In  the  area  bounded  by  Merrimack  River,  Concord  River,  Brown,  Howe,  Howe  extended,  Church,  Lawrence, 

Charles,  Ctorham ,  Appleton ,  Chelmsford,  B.  &   M.  RR.,  Pawtucket  Canal,  Fletcher,  Worthen ,  Worthen  extended,  Worthen,  Market,  Cardinal 
O'Connel  Parkway,  Merrimack,  Colburn ,  Moody,  and  Western  Canal.   (Lowell  city)  (Entire  tract  3101) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Treble  Cove  Shopping  Center"  and  establishments  on  Boston  Rd .  from  Bridge  St.  to  Treble  Cove 
Rd.   (Billerica)  (In  tract  3165) 

MRC  No.  3.   Includes  the  planned  centers  known  as  "Drum  Hill"  and  "Chelmsford  Plaza"  bounded  by  Parkhurst  Rd . ,  U.S.  Highway  3,  and  Drum  Hill  Rd . 
(Chelmsford)  (In  tract  3172) 


MRC  No.  4.   Includes  the  planned  center  known  as  "Lowell  Plaza"  bounded  by  Plain  St.,  Payton  St.,  B.  &   M.  RR.  right-of-way,  and  U.S.  Highway  3 
connection  road.   (Lowell)  (In  tract  3122) 
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MAJOR  RETAIL  CENTERS 


table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRCNo.  V 

Retail  stores,  total    . 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


172 


34 
12 
8 
8 
4 
9 
1 


18 
9 

3 
6 


44 
28 
16 


35 
2 

16 
3 


52    769 


(D) 


(D) 


14 

067 

12 

622 

(0) 

<D) 

4 

087 

6 

424 

(0) 

9 

863 

3 

399 

3 

012 

? 

768 

CD) 

1 

063 

(D) 

4 

771 

? 

513 

(D) 

(D) 

4 

704 

? 

7dl 

1 

923 

1    204 

5  924 
(D) 

3  888 
(U) 


8    089 


(D) 


(0) 


2    090 

1    847 

(D) 

(0) 


389 
637 
(0) 


1  594 
505 
443 
423 
(D) 
244 
(D) 


870 
480 
(D) 
(D) 


1  234 
730 
504 


133 

932 

(0) 
634 
(D) 


2    016 


(D) 


(0) 


521 
464 
ID) 
(D) 


112 

163 
(0) 


385 
129 
114 
103 
(U) 
57 
(0) 


222 
123 
(D) 
(D) 


299 
161 
138 


35 

227 
(D) 
153 
(U) 


1    890 


(D) 
(D) 


550 
486 
(0) 
(.0) 


83 

66 

(D) 


359 
133 
120 

68 
(D) 

58 
(D) 


130 

75 

(D) 

(D) 


405 
235 
170 


217 
(D) 
134 
(0) 


D  Withheld    to   avoid  disclosure. 


NA   Not    available. 


Standard  Notes:      -    Represents    zero. 

'See   table   1    for  Major  Retail    Center   description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising   machine   operators)  SIC   596. 

'Includes   data    for    those  kinds   of   business   in  SIC   59    (except    591    and   596)  not   covered    in   any    of    the    lines   bela 


NEW  BEDFORD,  MASS. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


0         2         4          6          8        10MILES 
U_J 1 I l_J 


Comprising  Census  Tract  6518 


I     i    i    i    i    i 


1000 


2000  FEET 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


22-53 


NEW  BEDFORD,  MASS. 

Central  Business  District  and  Major  Retail  Centers 


$      Central  Business  District 

(T)  (T)  Major  Retail  Centers  (See  table  1  for  boundary 
;r_X  description  of  each  center) 

"I  Central  City 


0  1 

1  '»  I  l  l  l  I  l  l  I 


2    MILES 


BUZZARDS  BAY 


U.S.  DEPARTMENT  OF  COMME  RCE 


22-54 


BUREAU  OF  THE  CENSUS 


MAJOR  RETAIL  CENTERS 


NEW  BEDFORD  SMSA— MASSACHUSETTS      22-55 


table  i   Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


City 


Central 

business 

district 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales i $1 ,000. 

NUMBER  OF  ESTABLISHMENTS 

Retail  stores,  total' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers    . 

Hardware  stores 

Other  

General  merchandise  group  stores 

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores 

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores 

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


1 

542 

335 

530 

42 

037 

o 

502 

612 

?oi 

401 

ro) 

529 

112 

366 

1    542 

59 
19 
40 

67 

12 
37 
IB 

2  13 


147 

1  15 
44 
34 
21 
13 
32 
5 

38 
19 
27 
42 

329 

231 

98 

65 

333 

4B 

131 

27 


991 

193    933 

24    577 

5    626 


426 


26  0 
'Dl 


305 
69    829 


991 

29 

9 

20 

45 

6 

26 

13 

162 

6  9 

°5 


2" 
2  3 
13 

3 
13 

5 

69 
16 
22 
31 

219 

143 
71 

45 

135 
27 
73 
19 


168 

29 

528 

5 

056 

1 

239 

64 

7 

47  4 

76 

13 

697 

28 

3 

357 

16£ 


4 
1 
3 

6 
1 
3 
2 

13 


53 

15 
12 


12 
2 
2 
8 

43 
22 

21 


4  3 
2 

25 
3 


Standard    Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA   Not    available. 

1Excludes    nonstore   retailers    (mail-order   houses,    direct   selling,    and   merchandising  machine   operators)   SIC  596. 

2Stores    in    the  general    merchandise,    apparel,    furniture   and    appliance  groups,    and    those  making  up    the  miscellaneous   shopping   goods    category, 
stores   specialize   in   department    store   type  merchandise. 

3Includes   data    for    those  kinds    of   business    in  SIC   59    (except   591    and   596)    not    covered    in   any   of    the   lines   below. 
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MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  1 


No.  2 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total. 

Number   

Sales S  1,000. 

Payroll,  entire  year 31,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales S1.000. 

Shopping  goods  stores  (GAF: ): 

Number   

Sales SI, 000. 


All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


0 

1 

14 
303 
106 
184 

1 
(D) 

7 
(□) 

7 

6 
171 

It 

1 

1 

1 
1 


12 

6  827 

770 

180 


4 
5  301 


3 
2  606 


5 

920 


12 


69 

39  736 

5  325 

1  203 


13 
268 


51 
36  696 


5 
772 


69 


2b 
9 


7 

6 
1 

2 

17 

13 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  "King's  Highway  Shopping  Center"  and  establishments  on  King's  Highway  from  State  Highway  140  to 
Tarklin  Hill  Rd .   (New  Bedford)  (In  tract  6502) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Fair  Haven  Plaza"  and  establishments  at  the  intersection  of  Washington  St.  and  Huttleston  Ave. 
to  Sconticut  Neck  Rd .   (Fair  Haven)  (In  tract  6553) 

MRC  No.  3.   Includes  the  planned  centers  known  as  "North  Dartmouth  Mall"  and  "K  Mart  Shopping  Center"  and  establishments  on  Faunce  Corner  Rd .  from 
Orchard  St.  to  U.S.  Highway  6  (13-38)  and  on  the  north  side  of  U.S.  Highway  6  from  Faunce  Corner  Rd .  to  North  Dartmouth  Mall  property 
line.   (Dartmouth)  (In  tract  6531) 


MAJOR  RETAIL  CENTERS 
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table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments  or  more 

in  the  New  Bedford  SMSA  in  1972) 


table  3  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready  to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2     

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


168 


13 

1 


33 

15 

12 

6 

3 

9 


12 
2 
2 


43 
22 
21 


43 
2 

25 
3 


29  52E 


749 
<L>> 
<D> 

6 

455 
(D) 
(0) 
(D) 

2 

902 

(0) 

(0) 

6 

993 

4 
3 
1 

2e8 
958 
563 
(D) 
914 
(D) 

1 

551 
(DJ 
(D) 

801 

2 
1 
1 

839 

352 
487 

1  733 

5  ?74 
(0) 

3  698 
(D) 


5  056 


194 
(D) 
(D) 


1  196 
(D) 
(0) 
(D) 


435 
(D) 
(D) 


1  285 
686 
637 
362 
(D) 
208 
(D) 


248 
(D) 
(D) 
114 


578 
253 
325 


297 

739 
(D) 
593 
(D) 


1  263 


23 
Ct>) 
(D) 


300 
(D) 
(D) 
(D) 


106 
(D) 
(D) 


323 

174 
160 

91 
(0) 

53 
(D) 


63 
(D) 
(D) 

29 


150 
63 
87 


108 

175 
(D) 
141 
(D) 


1  239 


15 
(D) 
(D) 


318 
(D) 
(D) 
(D) 


104 
(0) 
(D) 


285 
177 
166 

60 
(D.) 

41 
(D) 


56 
(D) 
(D) 

34 


205 
101 
104 


69 

172 
(D) 
145 
(0) 


Standard  Notes :   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houseSj  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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MAJOR  RETAIL  CENTERS 


table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 
525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores 

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


991 


29 
9 

2  0 


162 
69 
95 


73 
29 
23 

13 
8 

18 
5 


69 
16 
22 
31 


219 

14P 

71 


45 


198 

933 

(D) 

1 

332 

(D) 

22 

372 

16 

352 

2 

792 

3 

228 

49 

340 

29 

468 

13 

381 

11 

574 

(D) 

(D) 

? 

944 

(D) 

1 

953 

(D) 

13 

128 

CD) 

2 

765 

(D) 

15 

981 

11 

u72 

4 

509 

24    577 


(D) 


185 

26  389 

27 

[D) 

73 

7  931 

19 

1  031 

1 

214 

(D) 

(D) 

3 

039 

2 

34^ 

(D) 

(D) 

4 

756 

3 

176 

961 

1 

840 

(D) 

868 

548 

44 

307 

(0) 

1 

947 

1 

176 

391 

380 

3 

427 

2 

526 

901 

1  348 

2  869 

(D) 

1    082 
(D) 


6    001 


247 
(D) 
(D) 


746 
583 
(D) 
(D) 

1  208 
796 
23C 


460 
(D) 
219 
130 
8 
83 
(D) 


437 
273 

87 
97 


815 
587 
223 


335 

707 
(D) 
238 
(D) 


5    626 

159 
(PI 
(D) 

789 
60Q 
(D) 
(D) 

1  128 
437 
245 


428 

(D) 

240 

92 

11 

64 

CD) 


339 
189 

65 
85 


241 
979 
262 


318 

542 
(D) 
262 
(D) 


Standard   Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not   available. 

Excludes   nonstore    retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine   operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in  SIC    59    (except    591   and   596)    not   covered    in   any  of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


NEW  BEDFORD  SMSA— MASSACHUSETTS      22-59 


table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


1    542 


67 

12 
37 
18 


216 
121 

147 


US 
44 
34 
21 
13 
32 
5 


329 

231 

98 


65 

333 

46 

131 

27 


335    539 


18    752 

3    253 

15    499 


52    44/ 
43    225 


923 
299 


74  984 
47  060 
20    567 


22    517 
12    205 


(D) 
191 
(D) 
764 
(D) 


(d) 
(d) 
(d) 

(D) 


28    557 

21    854 

6    703 


Id) 

39    267 

(D) 

12    820 

1    263 


42 

037 

2 

413 

Id) 

Id) 

6 

964 

5 

844 

668 

4  52 

7 

096 

5 

162 

1 

553 

3    2/1 
1    710 


1 

586 

805 

(D) 

558 

(d) 

2 

746 

1 

308 

624 

814 

6 

499 

5 

100 

1 

399 

1    956 

4  357 
805 

1  665 
211 


9    959 


544 
(D) 

(d) 


1     584 

1    328 

165 

91 


1    760 

1    259 

370 


7  94 
423 
390 
168 
(D) 
141 
(D) 


660 
313 
144 
203 


1    398 

1    068 

330 


496 

094 

1*6 

396 

48 


9    502 


326 
(D) 

(D) 


1    624 

1    351 

172 

101 


1  646 
685 
412 


f.9.1 
455 
428 
146 
(D) 
137 
(0) 


442 

205 

9C 

147 


2    275 

1    848 

427 


466 

835 

158 

398 

43 


Standard   Notes:       -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA    Not    available. 

1Excludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and   merchandising  machine   operators)    SIC    596. 

2Includes   data    for    those  kinds   of    business    in   SIC    59    (except    591    and    596)    not    covered    in   any   of    the    lines    below. 


22-60     MASSACHUSETTS— NEW  BEDFORD  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 
5251 
52  ex. 

5251 

53  pt. 
531 
533 
539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

562 

,8 

Other  56 
561 
565 
566 
564,  7,  9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

592 

595 

597 

5992 

591 

Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,   specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores .  .  . 

Florists  


95 

41    89  0 

4 

273 

2 

(D) 

2 

(D) 

9 

11     644 

2 

(0) 

4 

2    070 

3 

(D) 

17 

2    969 

3 

366 

7 

639 

38 

8    942 

18 

5    414 

10 

.4    967 

20 

3    528 

3 

(D) 

4 

811 

10 

1     377 

1 

(D) 

17 

3    241 

5 

1     751 

3 

144 

9 

1     346 

41 

2    197 

20 

1     444 

21 

753 

52 
4 
2 

16 
3 


1     074 


10    545 

491 

(D) 

1    660 

218 


6    416 


(D) 
(D) 
(D) 


200 
(D) 
349 
(D) 


362 

(O) 
51 


1  248 
770 
696 


478 

(O) 

86 

232 

(D) 

736 

331 

16 

389 


597 
387 
210 


162 


977 

44 

(D) 

245 

35 


18    824 


(D) 
(O) 
(D) 


605 
(D) 
125 
(D) 


131 

(D) 

12 


39  0 

277 
250 


113 

(D) 
26 
48 

(D) 


173 

64 

5 

104 


212 

146 

66 


44 


235 

11 

(D) 

51 

11 


D  Withheld    to  avoid   disclosure.  NA   Not   available, 

mail   order,    direct   selling,    merchandise  vending  machine   operators)    part    of  SIC   53. 


Standard   Notes:      -  Represents    zero. 

'Excludes   nonstore   retailers    (i.e., 

2Totals  may   include   data   for    "nonemployer"    establishments  which   could   not   be  -classified   and    tabulated   by   detailed  kind   of   business. 

3Data    limited    to   "employer"   establishments. 

4 Includes   data    for   those  kinds   of   business    in  SIC   59    (except    591)    not    covered    in   any   of   the    lines   below. 


MAJOR  RETAIL  CENTERS 


NEW  BEDFORD  SMSA— MASSACHUSETTS      22-61 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

Other  56 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (5911 


59  ex.  591 

592 

5992 


Kind  of  business 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores2    

Department  stores     

Variety  stores     

Miscellaneous  general  merchandise  stores     

Food  stores 

Automotive  dealers     

Gasoline  service  stations    .  . 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


-29.5 


(NC) 

(D) 

(NC) 


-44.6 

(D) 
(D) 
(D) 

-2.3 
(D) 
(D) 


■21.8 
-21.  2 
■20.3 
-22.8 


-52.2 
(D) 
(D) 

-40.5 


29.2 

-6. a 

97.5 


61. a 


(NC) 

(D) 

22.9 


City 


25.0 


(NC  ) 

238.  1 

(NC) 


-5.3 

-2.4 
-14.3 
-10.7 

34.6 
44.7 
41.9 


■16.7 
(D) 
(D) 

■17.6 


18.0 

(D) 

104.  1 

(D) 


54.3 
51.5 
61.9 


(D) 


(NC) 
(D) 
(D) 


Standard  metropolitan 
statistical  area 


64.7 


107.6 
(D) 
(D) 


117.  1 

157.9 

43.7 

15.  1 

41.2 

(D) 

52.8 


48.2 

59.7 

(D) 

36.7 


(D) 
(D) 
(D) 
(D) 


86.8 
87.5 
84.4 


(D) 


55.8 
(D) 

42.9 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available.     NC  Data  not  comparable  between  1967  and  1972  due 
to  major  changes  in  classification. 

'The  percent  changes  lor  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and  B 
lor  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  )  not  covered  in  any  of  the  lines  below. 


22-62      MASSACHUSETTS— NEW  BEDFORD  SMSA 


MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591, 

592 

594 

5992 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other , 

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready  to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores   

Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


14.8 


(D) 
(D) 
9.2 


28.  g 

(D) 

(D) 
(D) 

5.9 
CD) 
(D) 


60.1 

(D) 

(D) 

53.8 

42.  n 

46.8 

1.2 


11.8 

9.  7 
(D) 
(D) 


17.8 
11.8 

33.0 


(D) 

20.0 

4.5 

46.6 

26.0 


4.0 
(D) 
(D) 


12.3 
(D) 
(D) 

(D) 


3.9 

(D) 
(D) 


31.  1 
35.0 

(D) 
30.5 
17.8 
24.  3 

1.2 


(D) 
8.5 
2.0 
(D) 


9.9 

6.2 

22.2 


(D) 

13.4 

3.  2 

28.  e 

(D) 


loo.o 


2.5 
(D) 
(D) 


21.9 
(D) 
(D) 
(D) 

9.8 
(D) 
(D) 


23.7 
14.5 
13.4 
5.4 
(D) 
3.  1 
(D) 


5.3 
(0) 
(D) 
2.7 


9.6 

4.6 
5.0 


5.9 

17.9 

(D) 

12.5 

.9 


100.0 


(D) 

.7 

(D) 


11.2 
8.2 
1.4 
1.6 


24.8 

14.8 

6.7 


5.8 
(D) 
(D) 
1.5 
(0) 
i.O 
(0) 


6.6 
(0) 
1.4 
(D) 


8.0 
5.8 
2.3 


(D) 

13.3 

(D) 

4.0 

.5 


100.0 


5.6 
1.0 
4.6 


15.6 

12.9 

1.5 

.    1.2 


22.3 

14.0 
6.  1 


6.7 
3.6 
(D) 
1.5 
(D) 
1.  1 
(D) 


(D) 
(D) 
(D) 
(D) 


8.5 

6.5 

2.0 


fD) 

11.7 

(D) 

3.8 

.4 


Standard    Notes:       -    Represents    zero.  D  Withheld    to    avoid    disclosure.  NA   Not    available. 

aExcludes   nonstore   retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine   operators)   SIC   596. 

2Includes   data    for   those   kinds   of   business    in   SIC   59    (except   591    and   596)  not   covered    in    any   of    the    lines   below. 


PITTSFIELD,  MASS. 

Standard  Metropolitan  Statistical  Area 


10    MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


22-63 


PITTSFIELD,  MASS. 

Major  Retail  Centers 


o  1 

li  i  i  i  i  i  1 1  i  I 


3  MILES 


J I 


(T)     Major  Retail  Centers  (See  table  1  for  boundary 

.  „  description  of  each  center) 

■  Central  City 

U.S.  DEPARTMENT  OF  COMMERCE 


22-64 


BUREAU  OF  THE  CENSUS 


MAJOR  RETAIL  CENTERS 


PITTSFIELD  SMSA— MASSACHUSETTS      22-65 


table  i  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Kind  of  business 


Retail  stores,  total: ' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number 

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Standard 
metropolitan 
statistical 
area 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores 

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    .  . . 

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


880 
221  739 

29  266 
5  958 


311 
(D) 


24b 
65  062 


324 
(D) 


880 

41 
11 
30 

39 
7 

25 
7 

102 

60 

97 

67 
32 

24 
12 

b 
13 

4 

56 
15 
10 
31 

184 

134 

50 

25 

209 
39 
83 
12 


No. 


Major  retail  centers 
(see  descriptions  below) 


48 

e 
l 

156 
188 
022 
661 

7 

40 
971 

2H 

62 
122 

16 

34 
095 

156 

5 
2 

3 

9 
1 
6 
2 

8 

7 

9 

33 
16 

13 
7 

9 

1 

16 
1 

4 
11 

25 

19 

6 


37 

3 
24 


No.  2 


15 

14 

824 

2 

366 

486 

4 

4 

047 

9  6()6 


3 

1  171 


15 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1  Excludes  nonstore  retai lers  (mail-order  houses ,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

■'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Turner  Ave.,  Beech,  Park,  Seymour,  Wahconah-,  North  St.,  Orchard,  2d,  East  St., 

Bartlett  Ave.,  Taconic,  Reed,  Elizabeth,  Center,  West  St.,  West  St.  extended,  and  Francis  Ave.   (Pittsfield  city)  (Entire  tract  9001) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Allendale  Shopping  Center"  and  establishments  in  the  area  bounded  by  Patricia  Ave.,  Cheshire 
Rd.,  north  side  Crane  Ave.,  and  Boston  Albany  RR.   (Pittsfield)  (In  tract  9011) 


22-66      MASSACHUSETTS— PITTSFIELD  SMSA 


MAJOR  RETAIL  CENTERS 


table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRCNo.  11 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


156 


33 

16 
13 

7 

9 
1 


16 

1 

4 

11 


25 

19 

6 


37 
3 

24 


48    188 


CD  J 

(D) 
(D) 


8  795 
(D) 

1  511 
(0) 


2    676 

8    725 

(D) 


749 
934 
829 
271 

(0) 

(0) 


4    069 
(0) 

(D) 
2    500 


2    936 

2    395 

541 


2  359 

4    772 
742 

3  509 


8    022 


(D) 
(D) 
(D) 


657 
(D) 
191 
(D) 


284 


1    044 


(D) 


307 
427 
413 
656 

(0) 
(D) 


822 
(D) 
(0) 
398 


359 
708 
151 


330 

745 

75 

613 


1    991 


(D) 
(0) 
(D) 


420 

(D) 

45 

(D) 


67 
273 
(0) 


368 
111 
105 
208 

(0) 
(D) 


184 

(D) 

(D) 

90 


209 

175 

34 


60 

179 

19 

144 


1    661 


(D) 
<D> 
(D) 


457 

(D) 

51 

(D) 


53 
125 
(D) 


262 

113 

109 

99 

(D) 
(D) 


102 
(D) 
(0) 

54 


270 

247 

23 


80 

173 

12 

144 


Standard   Notes:      -    Represents    zero.  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

'See   table    1    for   Major  Retail    Center  description. 

2Excludes  nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

3Includes   data   for    those  kinds    of   business   in   SIC  59    (except    591    and   596)  not   covered   in   any    of   the   lines   below. 


SPRINGFIELD-CHICOPEE-HOLYOKE,  MASS.  -CONN. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


-V7"\ 


0         2         4          6          8        10  MILES 
LJ I I L_l 


/WORCESTER   CO.  PT. 

'  WARREN  \ 


*^.  J 


DEN   CO.PT. 


SPRINGFIELD 


O 


Comprising  Census  Tract      8011.01 


0 

i  , 


1000 


20.00 


3000  FEET 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 
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SPRINGFIELD-CHICOPEE-HOLYOKE,MASS.-C0NN. 

Central  Business  District  and  Major  Retail  Centers 


HAMPSHIRE  CO 


4  MILES 


HAMPTON  CO 


•      Central  Business  District 

(7)  (7)  Major  Retail  Centers  (See  table  1  for  boundary 

. .  _  _  description  of  each  center) 

1  Central  Cities 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 
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MAJOR  RETAIL  CENTERS 


SPRINGFIELD-CHICOPEE-HOLYOKE,  MA-CT,  SMSA— MASSACHUSETTS       22-69 


table  i   Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales '. $1 .000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


Standard 
metropolitan 
statistical 
area 


4  36  5 

1     153  419 

153  189 

34  183 


1    653 
379    880 


1    067 
333    445 


1    645 
440    094 


4    365 

204 

63 

141 

169 
33 

101 
35 

549 


195 

965 

158 

314 

67 


City 


1    387 

438    456 

61    836 

14    036 


516 
fD) 


390 
162    435 


481 
(D) 


1     387 


170 


297 

84 

2 

493 

140 

3 

27  3 

123 

48 

124 

53 

20 

101 

44 

16 

50 

28 

13 

23 

8 

1 

57 

27 

12 

19 

7 

2 

311 

108 

15 

90 

24 

2 

72 

32 

4 

149 

52 

9 

909 

276 

46 

614 

194 

29 

295 

82 

17 

70 

308 
52 

103 
22 


Central 

business 

district 


191 

52    402 

11    014 

2    978 


57 
(D) 


101 
(D) 


33 
(D) 


191 


52 

- 

15 

- 

37 

- 

56 

10 

11 

2 

31 

6 

14 

2 

56 

3 

28 

3 


Major  retail  centers 
(See  descriptions  below) 


No. 


28 

33 

091 

4 

099 

716 

6 

5 

97  2 

12 

21 

194 

10 

5 

925 

28 

3 
1 
2 

2 
2 


No.  2 


17 
2 

30 
999 
171 
617 

5 

11 

974 

10 

15 
850 

1 

4 
175 

30 

1 

1 

4 
2 
2 

4 

1 

1 

4 
2 
2 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  "Century  Shopping  Center"  and  establishments  on  Memorial  Ave.  from  Memorial  Avenue  Bridge  to 
Union  St.   (West  Springfield)  (In  tract  8123) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Springfield  Plaza"  and  establishments  on  Liberty  St.  from  Hartley  St.  to  Springfield  city 
limits.   (Springfield)  (In  tract  8003) 


22-70     MASSACHUSETTS— SPRINGFIELD-CHICOPEE-HOLYOKE,  MA-CT,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i     Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales ' $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


No.  4 


24 

4 

137 
214 
264 
939 

5 

45 
928 

14 

53 
749 

3 

34 
537 

137 

4 
1 
3 

7 

1 
2 

4 

12 


22 
10 
o 
3 
3 
b 
1 

17 

8 

l 
8 

2o 
13 
13 


39 
3 

12 
3 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  5 


15 
2 

PI 
145 
580 
538 

3 

19 
031 

10 

48 
090 

2 

14 
024 

81 

3 

1 
2 

6 
1 
3 
2 

8 
1 


19 
8 
8 
4 

6 

1 

11 
1 
3 
7 

5 
3 
2 


22 


12 

1 


No.  6 


19 
2 

22 
677 
212 
406 

5 

7 
494 

4 

3 
226 

9 

12 

957 

22 


No.  7 


12 
1 

27 
134 
369 
328 

7 

12 
208 

3 

6 
771 

1 

9 
155 

27 

3 

3 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3 Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  4.   Includes  establishments  in  the  area  bounded  by  Chestnut  St.,  Fountain  St.,  Front  St.,  Dwight  St.,  Railroad  St.,  Appleton  St.,  Newton 
St.,  Cabot.,  High  St.,  Worchester  PI.,  Maple  St.,  and  Cabot  St.   (Holyoke)  (In  tracts  8116  and  8117) 

MRC  No.  5.   Includes  establishments  in  the  area  bounded  by  Button  St.,  Masonic  St.,  north  side  of  Center  St.,  north  side  of  Main  St.,  Strong 

Ave.,  Pearl  St.,  Pleasant  St.,  Hampton  Ave.,  Old  South  St.,  B.  &  M.  RR . ,  New  South  St.,  and  State  St.   (Northampton)  (In  tract  8219) 

MRC  No.  6.   Includes  the  planned  center  known  as  "Kingsgate  Plaza"  and  establishments  on  King  St.  (U.S.  Highway  5)  from  Finn  St.  to  Barrett  St. 
(Northampton)  (In  tracts  8216  and  8219) 

MRC  No.  7.   Includes  the  planned  center  known  as  "Agawam  Shopping  Center"  and  establishments  on  Springfield  St.  from  Suf field  St.  to  Columbus 
St.,  and  on  Walnut  St.  from  303  to  399  from  Springfield  St.  to  Suffield  St.   (Hampden  County)  (In  tract  8132) 


MAJOR  RETAIL  CENTERS 


SPRINGFIELD-CHICOPEE-HOLYOKE,  MA-CT.  SMSA— MASSACHUSETTS       22-71 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No. 


No.  9 


No.  10 


No.  11 


No.  12 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3     

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


16 
2 

27 
600 
138 
495 

4 

7 
622 

6 

9 

864 

5 

11 

114 

27 

1 

1 

2 

1 
1 

1 
<+' 
4 

3 

1 
1 


26 

19  300 

2  221 

542 


11 
9  757 


7 
5  792 


3  751 


_L_ 


26 


13 

6  049 

958 

283 


4 
2  029 


6 
3  131 


3 
889 


13 


80 

56 

602 

7 

753 

1 

902 

15 

3 

386 

56 

51 

396 

9 

1 

820 

80 


27 
14 

11 

4 
1 
8 


4 
5 

9 

8 

1 

1 
22 

15 

1 


24 
2 

656 
632 
402 

4 

7 
815 

6 

4 
654 

13 

9 

187 

20 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise ,  apparel ,  furniture  and  appliance  groups ,  and  those  making  up  the  miscellaneous  shopping  goods  category .   These 
stores  special ize  in  department  store  type  merchandise . 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  8.   Includes  the  planned  center  known  as  "Friendly  Westfield  Shops"  and  establishments  on  East  Main  St.  from  Delmont  Ave.  to  Little  River 
Rd.   (Westfield)  (In  tract  8126) 

MRC  No.  9.   Includes  the  planned  centers  known  as  "Fairview  Shopping  Plaza"  and  "Main  Gate  Shopping  Center"  and  establishments  on  Memorial  Dr. 
from  No.  1450  to  James  St.   (Chicopee)  (In  tract  8113) 

MRC  No.  10.   Includes  the  planned  center  known  as  "Longmeadow  Shopping  Center"  and  establishments  on  Bliss  Rd .  from  Bliss  Ct .  to  Williams  St.,  and 
on  the  north  side  of  Williams  St.  from  Bliss  Ct .  to  Bliss  Rd .   (Hampden  County)  (In  tract  8133) 

MRC  No.  11.   Includes  the  planned  centers  known  as  "Eastfield  Mall"  and  "Springdale  Mall"  and  establishments  on  Boston  Rd .  from  Biddle  St.  to 
Parker  St.   (Springfield)  (In  tract  8015.03) 

MRC  No.  12.   Includes  the  planned  center  known  as  "Hamp  Plaza"  and  establishments  on  North  King  St.  (U.S.  Highway  5),  Pinebrook  Curve,  and 
Hatfield  St.  (Northhampton)  (In  tract  8216) 


22-72      MASSACHUSETTS— SPRINGFIELD-CHICOPEE-HOLYOKE,  MA-CT,  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


(SI, 000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRCNo.  41 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores 


Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


137 


12 
2 

1 

22 
10 
8 
3 
3 
5 
1 


17 
8 
1 
8 


26 
13 
13 


39 

3 

12 

3 


24    214 


722 
<D) 

(0) 


3  927 
(D) 
(0) 
598 


2  866 
(0) 
(0) 


4    531 

2    720 

2    553 

(D) 

(D) 

1    112 

(0) 


4    990 

3    565 

(D) 

(01 


1  561 
760 
821 


1    461 

3  690 
431 

1  301 
196 


4    264 


149 
(0) 
(D) 


549 

(D) 

(D) 

57 


445 
(D) 
(D) 


890 
562 
509 
(D) 
(D) 
219 
(D) 


987 
779 
(0) 
(D) 


395 

187 
208 


262 

537 
35 

251 
33 


1    015 


36 
(D) 
(0) 


141 

(0) 

(U) 

14 


109 
(D) 
(D) 


231 
154 
139 
(D) 
(D) 
49 
(0) 


172 
123 
(0) 
(D) 


96 

46 
50 


72 

144 

9 

69 

6 


939 


20 
(0) 
(0) 


173 

(0) 

(D) 

11 


119 
(0) 

(0) 


182 
114 

98 
(0) 
(D) 

42 
(0) 


116 

77 

(0) 

(D) 


118 
75 
43 


63 

133 
14 
53 
23 


Standard   Notes:      -    Represents    zero.  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

'See   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine   operators)   SIC   596. 

^Includes   data    for    those   kinds   of   business    in   SIC   59    (except    591    and   596)  not   covered   in   any    of    the   lines   below. 
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table  3.  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 

539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    " 

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores _ 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


191 


5?  402 


11  014 


10 

2 
6 
2 


48 
20 
16 
13 

1 
12 

2 


15 

2 
4 
9 


46 
29 

17 


56 
3 

28 
3 


(0) 

(D) 

1 

9o2 

(-D1 

705 

(D) 

235 

10 

162 

4 

164 

3 

753 

3 

832 

(D) 

1 

965 

(D) 

1 

539 

(D) 

(D) 

1 

122 

(D) 

3 

792 

(D) 

817 

824 
575 
361 
435 


(D) 

(0) 
322 
(D) 


83 

(D) 

14 


1  813 
726 
635 
770 
(0) 
310 
(D) 


299 
(D) 
(D) 

179 


(D) 

1  246 

(D) 


113 

1  638 

46 

1  134 

115 


2  740 


(D) 

(D) 

73 

(0) 


22 

(D) 
4 


457 
184 
159 
192 
(D) 
79 
(D) 


74 
(D) 
(D) 

45 


(0) 
298 
<L>> 


32 

382 
11 

255 
32 


2    978 


(D) 

(D) 

83 

(D) 


31 

(0) 

3 


409 
212 
197 
119 
(0) 
76 
(D) 


49 
(DJ 
(D) 

32 


(D) 
319 
(D) 


27 

311 

9 

220 

31 


Standard  Notes:   -  Represents  zero.      I)  Withheld  to  avoid  disclosure.      NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses^  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($l,i 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


1    387 


52 

15 
37 


56 
11 
31 
14 


170 

84 

140 


123 
c  -', 
L\n 
28 
8 
27 
7 


108 
24 
32 
52 


276 

194 

82 


70 

308 
52 

103 
22 


438 

456 

(D) 

3 

349 

(D) 

78 

550 

71 

504 

5 

760 

1 

286 

7  b 

575 

77 

091 

24 

336 

37 

129 

Id) 

16 

2  2  1 

(  r-,  ) 

i.  o ! 

io; 

539 

3? 

914 

7 

089 

4 

518 

21 

307 

33 

804 

27 

774 

6 

030 

61    836 


(D) 


46 

246 

15 

661 

13 

84<d 

(D) 

2 

444 

(D) 

(D) 

12 

589 

11 

591 

841 

157 

7 

336 

8 

417 

2 

314 

5 

788 

(D) 

2 

442 

1 

475 

(D) 

849 

(D) 

5 

124 

1 

485 

830 

2 

809 

8 

566 

7 

154 

1 

412 

2    248 

6    460 

1  385 

2  124 
(D) 


15    245 


568 
{D) 
(o) 


053 

810 

207 

36 


i    20.i 

2    002 

552 


1  533 
(D) 
711 
359 
(D) 
201 
(D) 


1  167 
330 
183 
674 


2    033 

1    674 

359 


552 

1    563 

327 
4V7 

(D) 


14 

036 

319 

(D) 

Id) 

3 

521 

3 

?55 

?35 

31 

2 

068 

991 

584 

1 

355 

(D) 

630 

315 

(D) 

198 

(D) 

834 

172 

119 

543 

2 

538 

2 

210 

328 

537 

289 
309 
439 

(□) 


Standard  Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore    retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in   SIC   59    (except    591   and   596)    not   covered    in   any  of    the   lines   below. 
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table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 

531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores 

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready  to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


4    365 


204 

63 

141 


169 
33 

101 
35 


549 
297 
493 


273 
124 
101 
50 
23 
57 
19 


311 

90 

72 

149 


909 
614 
295 


195 

965 

158 

314 

67 


1    153    419 


66    212 

9    018 

57    194 


178  Olt 

149  615 

18  953 

9  446 


239    915 

199    030 

78    573 


62    101 

26    931 

25   249 

16    224 

8    820 

8    800 

1    326 

bO    019 

20    917 

7    758 

31    344 


102  343 
81  614 
20    729 


37    622 

129    590 

41    9  34 

33    311 

4    422 


153 

189 

7 

683 

1 

274 

6 

409 

25 

196 

21 

302 

2 

684 

1 

210 

24 

088 

20 

509 

6 

752 

10 

007 

4 

237 

3 

973 

2 

679 

1 

362 

1 

554 

175 

9 

596 

3 

949 

1 

468 

4 

179 

26 

018 

21 

088 

4 

930 

6    510 

16    830 

3  850 

4  641 
794 


36    826 


1 

775 

297 

1 

478 

6 

023 

5 

088 

677 

258 

6 

130 

4 

900 

1 

577 

2 

596 

1 

197 

1 

107 

672 

319 

362 

46 

2 

169 

854 

335 

980 

6 

036 

4 

818 

1 

218 

1    610 

4  010 
914 

1  090 
196 


36 

826 

1 

104 

232 

872 

6 

317 

5 

393 

712 

212 

5 

787 

2 

475 

1 

699 

2 

246 

1 

041 

956 

505 

291 

365 

44 

1 

522 

501 

?46 

775 

8 

283 

6 

954 

1 

329 

1    490 

3  260 
871 

1  032 
212 


Standard   Notes :       -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA    Not    available. 

xExcludes    non store    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine   operators)    SIC    596. 

2Includes   data    for    those  kinds   of    business    in    SIC    59    (except    591   and    596)    not    covered    in   any   of    the    lines   below. 


22-76      MASSACHUSETTS— SPRINGFIELD-CHICOPEE-HOLYOKE,  MA-CT,  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll 
year 


entire 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 
5251 
52  ex. 

5251 

53  pt. 
531 
533 
539 

54 

55  ex. 

554 

55  pt.  (554) 

56 

562,3 

562 

,8 

Other  56 

561 

565 

566 

564,7,9 

57 
5712 

Other  571 
572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

592 

595 

597 

5992 

591 

Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores     

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores 

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists  


2  3 'I 


59 
32 

19 


66  '160 


(D) 


(D) 
(D) 
(D) 

(14  2 


(Dl 
(D) 
(D) 


1H  633 
9  9^3 
7  723 


'!  665 

(0) 


2  253 

(D) 


(D) 

(D) 

522 

2  213 


5  31M 
'I  133 
1  131 


7  ^33 
592 
(D) 

2  37  i 
(D) 


13  60  ft 


(D) 

(D) 

(D) 

5'1 


(D) 
(D) 
(P) 


2  679 
1  393 
1  192 


736 
(D) 


375 
(D) 


(D) 
(D) 
126 
287 


1  613 

1  3'J3 

270 


ID) 


'133 

60 

(D) 

'420 

(D) 


3  336 

(D) 

(D) 


(D) 

(D) 

(D) 

20 


(D) 
(D) 
(D) 


7«S 
552 
UOS 


196 
(D) 


90 
(D) 


(D) 

(O) 

33 

59 


'196 

'111 
35 


(D) 


332 

19 

(0) 

an 

(D) 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

xExcludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

2Totals  may  include  data  for  "nonemployer"  establishments  which  could  not  be  classified  and  tabulated  by  detailed  kind  of  business. 

3Data  limited  to  "employer"  establishments. 

4Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 
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table  7  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 
5251 
52  ex. 

5251 

53  pt. 
531 
533 
539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562.C 

562 

Other 

,  8 
56 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

592 

5992 

591 

Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers    . 

Hardware  stores 

Other 

General  merchandise  group  stores2    

Department  stores     

Variety  stores     

Miscellaneous  general  merchandise  stores     

Food  stores - 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


-21.? 

(NC) 
(NC) 


(D) 
(D) 
(D) 

(D) 


(D) 

(D) 
(D) 


■30.6 
-58.  1 
-51.*! 
28.  1 


(D) 

(D) 

(D) 

-19.3 


-9.*1 
(D) 


(D) 


(NC) 

-2.9 

(D) 


29.8 


(NC) 

(D) 

(NC) 


6.0 

6.6 

14.6 

-34.9 


10.  1 
23.  1 
68.8 


44.9 

(D) 

102.4 

64.0 


66.9 
-1.9 

75.2 
114.8 

59.6 
69.6 
25.3 


(D) 


(NC) 

87.0 

(D) 


39.2 


87 

.4 

66 

.5 

90 

.1 

30 

.0 

31 

.2 

12 

.3 

47 

4 

20 

4 

42 

0 

42 

2 

40 

5 

37. 

4 

77. 

2 

43. 

0 

53. 

3 

39. 

1 

50. 

2 

65. 

5 

64. 

8 

76. 

0 

32.0 


28.3 


47.3 

71.3 
42.8 


NA  Not  available. 


NC  Data  not  comparable  between  1967  and  1972  due 


Standard  Notes :   -  Represents  zero .      D  Wi thheld  to  avoid  di  sclosure . 
to  major  changes  in  classification. 

lThe  percent  changes  tor  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparability ;  nevertheless ,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   [See  appendixes  A  and  B 
for  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order ,    direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  )  not  covered  in  any  of  the  lines  below. 


22-78      MASSACHUSETTS— SPRINGFIELD-CHICOPEE-HOLYOKE,  MA-CT,  SMSA 


MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  ot 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


12.0 

(D) 
(D) 


(D) 

(0) 

34.1 

<U) 


.9 
(0) 
1.0 


i7.4 

(D) 
;3.1 
(0) 
1.8 
(D) 
(D) 


4.7 
<D> 
(D) 
5.3 


CD) 

13.7 

(D) 


(D) 

16.9 
3.7 

38.7 
(D) 


(0) 

(D) 

10.4 

(D) 


.3 

(D) 
.3 


16.4 
15.4 
14.9 
23.6 

(d; 

22. 


2.6 
(D) 
(0) 
3.6 


(  D ) 

4. 

(D) 


2.2 


1, 

16, 
9, 


100.0 


(D) 
(D) 
3.7 
(D) 


1.3 
(D) 

.4 


19.4 
8.0 
7.2 
7.3 
(0) 
3.7 
(D) 


2.9 
(D) 
(P) 

2.1 


(0) 
7.2 
(D) 


1.6 

14.9 

1.1 

10.2 

.8 


luo.o 

(o) 

.8 

(0) 


17.9 

16.3 

1.3 

.3 


17.2 

17.6 

5.6 


8.5 
(D) 
3.7 
(D) 
(0) 
(D) 
.  1 


7.5 
1.6 
1.0 
4.9 


7.7 
6.3 
1.4 


(D) 


10.5 
3.6 


(D) 


100.0 


5.7 

.8 

5.0 


15.4 

13.0 

1.6 

.8 


20.8 

17.3 

6.8 


5.4 

2.3 

i-.l 

1.4 

.6 

.8 

.1 


5.2 

1.8 

.7 

2.7 


8.9 

7.1 
1.8 


3.3 

11.2 

3.6 
2.9 

.4 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  fexcept  591  and  596)  not  covered  in  any  of  the  lines  below. 
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MAJOR  RETAIL  CENTERS 


WORCESTER  SMSA— MASSACHUSETTS      22-81 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


City 


Central 

business 

district 


Major  retail  center 
(see  description  below) 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number    

Sales '. $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores  .  .  .  . 

Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


2 

843 

104 

23 

961 
182 
351 
923 

1 
286 

097 
322 

239 

700 
466 

1 
317 

164 
394 

2  961 

132 
42 
90 

86 
18 
48 
20 

376 

197 

334 

221 
79 

57 
38 
17 
65 
21 

205 
56 
4  4 

105 

617 
460 
157 

104 

689 

110 

188 

44 


1 

461 

453 

811 

59 

27  3 

13 

329 

57  2 

150 

020 

379 

132 

966 

510 

170 

825 

1  461 

55 
13 
42 

43 
9 

25 
9 

190 

84 

154 

137 
51 
35 
24 
8 
43 
11 

111 
28 
18 
65 

327 

241 
86 

55 

305 
45 
88 
18 


295 

105 

734 

16 

484 

3 

815 

83 

10 

734 

146 

74 

777 

66 

20 

223 

295 

3 

1 
2 

13 

4 
6 

3 

16 

7 

12 

74 
33 
21 
16 

2 
17 

6 

25 
6 
2 

17 

61 
42 
19 


78 

7 

34 

3 


30 

19 

151 

2 

6  24 

653 

10 

5 

848 

12  6  29 


4 
674 


30 
1 
1 

3 
2 

1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  3.    Includes  the  planned  center  known  as  "Lincoln  Plaza"  and  establishments  on  Lincoln  St.  from  Trinity  Ave.  to  Tyler  Prentice  Rd . 
(Worcester)  (In  tract  7320) 


22-82      MASSACHUSETTS— WORCESTER  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  4 


No.  5 


No.  7 


54,  58,  591 


53,6,7;594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales SI, 000. 

Payroll,  entire  year 51,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales SI, 000. 

Shopping  goods  stores  (GAF; ): 

Number    

Sales SI, 000. 

All  other  stores: 

Number    

Sales SI  ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


15 
1 

18 
188 
518 
380 

4 

4 
283 

6 

5 
442 

4 

9 
£163 

52 

46 

920 

4 

900 

1 

504 

17 

11 

221 

23 

33 

301 

12 

2 

398 

52 

1 
1 

2 

2 


58 

42 

803 

6 

009 

1 

342 

11 

1 

643 

39 

35 

617 

5  54  3 


58 


22 

9 

7 
5 

6 
2 


10 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  4.    Includes  the  planned  center  known  as  "Webster  Square  Plaza"  and  establishments  in  the  area  bounded  by  north  side  of  Main  St. ,  Young 
St.,  South  Stafford  St.,  and  Curtis  Parkway.   (Worcester)  (In  tracts  7310  and  7331.02) 

MRC  No.  5.    Includes  the  planned  center  known  as  "White  City"  and  establishments  on  Boston  Turnpike  from  Shrewsbury  town  line  (Lake  Quinsigamond ) 
to  Dewey  Rd .   (Worcester  County)  (In  tract  7392) 

MRC  No.  7.    Includes  the  planned  center  known  as  "Auburn  Mall"  and  establishments  in  the  area  bounded  by  Johnson  St.,  Water  St.  and  Southbridge 
St.   (Auburn)  (In  tracts  7365  and  7363) 


MAJOR  RETAIL  CENTERS 


WORCESTER  SMSA— MASSACHUSETTS      22-83 


table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments  or  more  in  the  Worcester  SMSA  in  1972) 

table  3  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 
525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591, 6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores    

Department  stores    . 

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready  to  wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores   

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2     

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


295 


13 
4 
6 
3 


16 

7 
12 


74 
33 

21 
16 

2 
17 

6 


25 
6 
2 

17 


01 
42 
19 


76 

7 
34 

3 


105 

734 

552 

(D) 

(U) 

31 

8V9 

27 

833 

3 

914 

152 

2 

263 

9 

880 

1 

647 

26 

046 

14 

157 

13 

374 

8 

660 

(0) 

2 

137 

(D) 

8 

706 

(D) 

(U) 

4 

523 

6 

537 

5 

320 

1 

217 

1  934 

16  270 

1  650 

8  126 

261 


16  484 


HI 
(D) 
(D) 


557 

633 

912 

12 


369 

1  052 
154 


432 
307 
168 
544 
(D) 
400 
(0) 


1  641 
(D) 
(D) 
686 


1  655 

1  403 

252 


339 

2  174 

122 

1  156 

45 


3  976 


18 
CD) 
(D) 


106 
866 
240 


99 
230 

38 


105 
580 
540 
383 
(D) 
92 
(D) 


343 
(0) 
(D) 
111 


399 

340 

59 


89 

549 
35 

300 
11 


3  815 


13 
(D) 
(0) 


1  252 

1  008 

244 


112 

107 
36 


1  029 
560 
516 
271 
(D) 
129 
(D) 


223 

(D) 

(D) 

70 


519 

448 

71 


64 

460 

30 

256 

9 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


22-84      MASSACHUSETTS— WORCESTER  SMSA 


MAJOR  RETAIL  CENTERS 


table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


(51,000) 


Payroll, 
entire  year 


(51,000) 


Payroll,  first 
quarter  1972 


($1. 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores   

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


1    461 


55 
13 

42 


190 

84 

154 


137 
51 
35 
24 
8 
43 
11 


111 
28 
18 
65 


327 

241 

86 


5S 


305 

45 


13 


453 

311 

18 

015 

(D) 

(D) 

58 

003 

43 

235 

8 

661 

1 

107 

98 

065 

9? 

434 

22 

834 

36 

742 

(D) 

(LI) 

(D) 

(O) 

4 

900 

1 

202 

24 

269 

(D) 

(D) 

11 

674 

40 

621 

34 

401 

6 

220 

11    334 

51    494 

(O) 

13   952 

1    509 


59 

27  3 

3 

158 

(D) 

(D) 

S 

017 

0 

024 

(D) 

(D) 

8 

747 

8 

837 

1 

993 

5 

641 

(D) 

2 

389 

1 

801 

384 

715 

165 

3 

718 

1 

823 

545 

1 

350 

10 

331 

3 

924 

1 

407 

2    083 


743 
371 
7  23 
300 


14 

414 

758 

(0) 

(D) 

1 

961 

1 

4  37 

(O) 

(D) 

2 

186 

2 

089 

488 

1 

381 

(D) 

591 

440 

96 

160 

45 

838 

425 

133 

280 

2 

470 

2 

134 

336 

514 

1    709 

340 

443 

76 


13 

329 

476 

(D) 

(D) 

2 

056 

1 

622 

(D) 

(D) 

2 

307 

1 

102 

474 

1 

337 

(D> 

581 

311 

108 

219 

64 

590. 

316 

83 

191 

3 

330 

2 

985 

345 

445 

1  212 
2  65 
390 

49 


Standard  Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not   available. 

'Excludes  nonstore    retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for   those  kinds  of   business    in  SIC   59    (except    591   and   596)    not    covered    in   any  of    the   lines   below. 
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table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


2    961 


132 
42 
90 


86 
18 
48 
20 


376 
197 
334 


221 
79 
57 
38 
17 
66 
21 


205 
56 
44 

105 


617 
460 
157 


104 

689 

110 

188 

44 


843 

182 

40 

650 

ID) 

Id) 

132 

853 

114 

445 

13 

990 

4 

418 

192 

248 

150 

710 

49 

744 

50 

245 

2? 

986 

21 

551 

Id) 

4 

036 

7 

753 

(D) 

35 

771 

14 

688 

5 

107 

15 

976 

72 

050 

60 

907 

11 

143 

2?    024 

96    887 

23    050 

20    597 

2    982 


104 

351 

5 

533 

(D) 

(D) 

17 

083 

13 

944 

2 

715 

424 

17 

033 

14 

509 

4 

279 

7 

494 

3 

357 

3 

122 

2 

218 

622 

1 

107 

190 

5 

114 

2 

434 

890 

1 

790 

17 

626 

15 

285 

2 

341 

3    835 

11    845 

2    335 

2    563 

536 


24 

991 

1 

339 

Id) 

(D) 

4 

052 

3 

277 

681 

94 

4 

229 

3 

439 

1 

023 

1 

804 

834 

772 

523 

147 

249 

51 

1 

179 

574 

220 

385 

4 

056 

3 

502 

554 

962 

908 
572 
647 
133 


23    923 


826 
(D) 

(D) 


4    302 

3    572 

632 

98 


4    364 

1    801 

983 


880 
902 
834 
389 
166 
353 
70 


825 
429 
138 
?58 


831 
220 
611 


962 

149 
465 
611 
105 


Standard  Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA    Not    available. 

1Excludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine   operators)    SIC    596. 

2Includes   data    for    those  kinds   of    business    in   SIC    59    (except    591   and    596)    not    covered    in   any   of    the    lines    below. 
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table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payrol 
year 


entire 


($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 

561 

565 

566 

564,7,9 


57 

5712 
Other  571 
572, 573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other 

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores  . 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores"     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


372 


70 
31 
16 


16 


109 

9 

8 

14 


93    596 


110 
(D) 
(D) 


30    128 

20  515 
(D) 
(D) 


2    216 
(D) 

831 


24    202 

13    881 

8    106 


10 

321 

6 

437 

(D) 

2 

448 

926 

8 

712 

5 

340 

450 

2 

922 

6 

809 

5 

440 

1    369 


3    480 


(D) 

1  084 
905 

2  409 

37  1 


017 


198 

ID) 

(D) 

5 

105 

3 

270 

(D) 

(D) 

307 

(D) 

67 

4 

130 

2 

424 

1    445 


1    706 


1 


127 
(D) 
335 
(D) 


1    723 

970 

76 

677 


1    784 

1     441 

343 


520 


(D) 

114 

100 

433 

51 


4    47  3 


40 
(D) 
(0) 


1  495 
959 
(D) 
(D) 


114 

(D) 

23 


1  204 
783 
462 


421 
273 
(D) 


(D) 


374 

206 

22 

146 


660 
552 
108 


141 


(D) 
25 
29 

84 

18 


Standard   Notes:      -  Represents    zero.  D  Withheld    to  avoid   disclosure.  NA   Not   available. 

1Excludes   nonstore   retailers    (i.e.,    mail   order,    direct   selling,    merchandise  vending  machine   operators)    part   of  SIC    53. 

2Totals  may   include   data    for    "nonemployer"    establishments   which    could   not   be   classified   and   tabulated   by  detailed   kind   of   business 

3Data   limited   to   "employer"   establishments. 

4 Includes   data    for   those  kinds    of   business    in  SIC   59    (except    591)   not    covered    in   any   of   the    lines   below. 
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table  7  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 
5251 
52  ex 

5251 

53  pt. 
531 
533 
539 

54 

55  ex 

554 

55  pt. 

(554) 

56 

562,  : 
562 
Other 

,  8 
56 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 
592 

591 

Retail  stores,  total       

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores2    

Department  stores     

Variety  stores     

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     

Gasoline  service  stations 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


13.0 


(nc) 

(d) 

(nc) 


5.9 

35.7 

(D) 

(d) 


(d) 

93.2 


7.6 

2.0 

65.0 

15.2 


-.1 
(D) 

(d) 

54.8 


-4.0 

-2.  1 

-11.1 


-44.4 

(NC) 

52.2 

-29.7 


29.2 


(NC) 

(D) 

(NC) 


4.5 

20.3 

-10.6 

-80.7 


29.6 

40.0 
15.2 


13.3 
(D) 

(d) 
(d) 


16.5 
(D) 
(D) 

22.0 


57.7 
62.9 
34.2 


5.1 
(NC) 

(d) 

21.5 


56.8 


9.2 

(D) 
(D) 


105.7 

141.5 

21.8 

-2.8 


43.3 

(D) 

49.7 


41.0 

(0) 

112.3 

48.5 


30.3 
32.3 
26.3 
29.2 


87.1 
90.2 
71.6 


24.5 

(D) 
61.7 
49.2 


D  Withheld    to   avoid   disclosure. 


NA   Not    available. 


NC   Data    not    comparable    between    1967    and    1972    due 


Standard   Notes:      -    Represents    zero. 
Lo  major   changes    in   classification. 

lThe  percent   changes    for  central    business   districts   and    cities  were   calculated   based   on    the    1972  SIC   definitions   for   1972  data   and    the  1967  SIC  def- 
initions   for   1967   data.      Percentage   changes   are   not    shown   for  kinds   of   business  with  major  noncomparabili ty ;    nevertheless,    changes    in   classification 
between    1967   and    1972  may   slightly   affect    the   percentage   change   shown   for  some   kinds   of   business   and    for   retail    stores,    total.       (See   appendixes  A  and  B 
lor  a   more   complete   explanation   of    SIC    changes.)      The   percent   change   for    the   SMSA,    however,   was   calculated    based   on    the    1967  SIC    definitions    for  both 
the    1967    and    1972   data.      Data   have    not    been   adjusted    for   boundary   changes    between    census   years. 

2Excludes   nonstore   retailers    (mail    order,    direct    selling,   merchandise   vending  machine   operators)  part   of    SIC   53. 

3Includes   data    for    those   kinds   of    business    in   SIC   59    (except   591)  not    covered   in   any    of    the    lines   below. 
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table  8  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562.3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


23.3 


3.1 

26.2 

1.1 


55.0 
57.7 
45.2 
13.7 


2.3 

10.7 

7.2 


70.9 
(D) 
(D) 
(D) 
10.3 
43.6 
(D) 


35.9 

37 .  'I 
15.4 
36.7 


16.1 
15.5 
19.6 


17.1 

31.6 

(D) 

5S .  2 

17.3 


12.5 


1.4 

6.3 


24.0 

28*.  0 

3. 'I 

1.2 
6.6 
3.3 


51.8 
61.6 
62.1 
10) 
(D) 
27.6 
49.9 


24.3 
(D) 
(0) 

28.3 


9.1 
8.7 

10.9 


8.8 

16.8 
7.2 

3V. 5 
6.8 


100.0 


.5 
(D) 
(0) 


30.2 

26.3 

3.7 

.1 


2.1 
9.3 
1.6 


24.7 
13. H 
12.6 
8.2 
(D) 
2.0 
(0) 


8.2 
(0) 
(D) 
4.3 


6.2 
5.0 
1.2 


1.8 

15.4 

1.6 

7.7 

.2 


10C.0 


4.0 
(D) 
(D) 


12.8 

10.6 

1.9 


21.6 

20.4 
5.0 


8.1 
(ID 
(0) 
(0) 
(D) 
1.1 
.3 


5.3 
(D) 
(D) 
2.6 


9.0 
7.6 
1.4 


2.5 
11.3 

(D) 

3.1 
.3 


100.0 


4.6 
(D) 
(D) 


15. e 

13.6 
1.7 


22.8 

17.9 

5.9 


6.0 

2.7 
2.6 
(0) 
.5 
.9 
<D> 


4.2 

1.7 

.6 

1.9 


8.5 
7.2 
1.3 


2.6 

11.5 

2.7 

2.4 

.4 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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table  i  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 
5712 

Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


1  481 

579  385 

72  074 

13  6  74 


496 

Id) 


421 
157  830 


_L 


564 

(d) 


1  481 

es 

31 
55 

35 

8 

15 

12 

157 

105 

204 

110 
44 
31 
26 
14 
19 
7 

132 
24 
31 
77 

293 

229 
64 

46 

313 
17 

144 
19 


148 

48  262 

8  509 

1  814 


53 

(D) 


63 
31  425 


32 
(0) 


148 

7 
2 

5 

4 

1 
2 

1 


21 

11 

9 

4 
1 
4 
1 

21 
3 

4 
14 

45 
33 
12 


36 

3 

17 

3 


49 
6 
1 

50 
971 
400 
272 

12 

16 
004 

30 

24 

717 

7 

10 
250 

50 

3 
1 
2 

3 

2 

1 


4 

2 

2 

13 
4 
3 
2 
1 
5 
1 


1 
4 

10 
8 

2 

2 

6 

3 


25 

36  741 

3  932 

739 


8 
18  254 


12 

16  927 


5 
1  560 


2b 
1 
1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise.    - 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in *the  area  bounded  by  Huron,  1st,  Ann,  Ashley,  Miller  Ave.,  Catherine,  5th  Ave.,  Huron,  State,  Washing- 
ton, Thayer,  North  University  Ave.,  State,  William,  and  A. A.  RR.   (Ann  Arbor  city)   (Entire  tract  1) 

MRC  No.  2.   Includes  the  planned  shopping  center  known  as  "Arborland"  and  establishments  on  south  side  of  Washtenaw  between  U.S.  Highway  23  and 
Chalmers  St.   (Ann  Arbor)   (In  tracts  10  and  11.04) 

MRC  No.  3.   Includes  the  planned  centers  known  as  "K  Mart"  and  "Westgate"  at  the  intersection  of  Jackson  and  North  Maple  and  West  Stadium. 
(Ann  Arbor)   (In  tract  16) 


MAJOR  RETAIL  CENTERS 


ANN  ARBOR  SMSA— MICHIGAN     23-7 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRC  No.  1' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


148 


21 

11 

9 

4 
1 
4 

1 


21 
3 
4 

14 


45 
33 
12 


36 
3 

17 
3 


48    262 


2 

007 

(0) 

<D> 

6 

204 

(D) 

(D) 

(0) 

1 

332 

1 

646 

(D) 

13 

907 

11 

?34 

(D) 

1 

733 

(D) 

<D> 

<D> 

6 

221 

(D) 

(D) 

2 

907 

7 

709 

6 

015 

1 

694 

(D) 

7  935 
(D) 

5  093 
263 


8    509 


407 
(D) 
(D) 


1  128 
(D) 
<D) 
(D) 


313 

217 
(D) 


2  225 
1  852 
(d) 
199 
(D) 
(D) 
(D) 


913 
(D) 
(D) 

347 


1    861 

1    542 

319 


(D) 

1    270 

(D) 

917 

49 


2    061 


86 
(0) 
(0) 


262 
(D) 
(D) 
(D) 


73 

51 

(D) 


551 
466 
(D) 
47 
(D) 
(0) 
(D) 


249 
<D> 
(0) 
104 


409 

344 

65 


(D) 

326 
(D) 
237 

17 


1    814 


57 
(D) 
(D) 


211 
(0) 
(D) 
(0) 


67 

27 

(D) 


499 
443 
(D) 
30 
(D) 
(D) 
(0) 


160 

<D) 

(D) 

68 


536 

444 

92 


(D) 

224 
(0) 
168 

14 


Standard  Notes:      -   Represents   zero.  D  Withheld   to  avoid   disclosure.  NA  Not   available. 

'See   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC  596. 

includes   data   for   those   kinds   of   business   in  SIC   59    (except    591    and   596)  not   covered   in   any    of   the   lines   below. 


BATTLE  CREEK,  MICH. 

Standard  Metropolitan  Statistical  Area 
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23-10      MICHIGAN— BATTLE  CREEK  SMSA 


MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  center 
(see  description  below) 


No.  1 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 

Number    

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number    

Sales $1 ,000. 

All  other  stores: 

Number    

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 


Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


1  393 
363  660 

42  937 
8  578 


523 
(D) 


317 
84  087 


553 
(D) 


1  393 

96 
29 
67 

39 

7 

22 

10 

176 

101 

191 

78 
24 
lb 
11 
15 
22 
6 

93 
28 
18 

47 

301 

208 

93 

46 

272 
12 

107 
23 


25 
3 

52 
041 
918 
836 

11 
(D) 

21 

38 
487 

3 

(o) 

52 


18 
8 
6 
4 


9 
7 
2 

2 

11 

9 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MRC  No.  1.   Includes  the  planned  center  known  as  "The  Michigan  Mall"  and  establishments  in  the  area  bounded  on  West  Michigan  Ave.  from  Division 
St.,  north  to  Caryle  St.   (Battle  Creek)   (In  tract  1) 


BAY  CITY,  MICH. 

Standard  Metropolitan  Statistical  Area 


BAY    CO. 
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MAJOR  RETAIL  CENTERS 


BAY  CITY  SMSA— MICHIGAN     23-13 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total: ' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


960 
271  662 

29  484 
6  058 


372 
(D) 


219 
76  198 


369 


960 

59 
17 

42 

22 

8 
7 

7 

158 

78 

138 

55 

26 

14 

4 

6 

13 

6 

76 
22 
24 
30 

187 
92 
95 

27 

160 
10 
66 
10 


67 
9 
1 

148 
297 
133 
769 

12 

39 
097 

38 

76 
008 

17 

33 

192 

148 

5 
1 

4 


5 
2 
1 

9 

12 

7 

32 

14 

8 

2 

3 
10 

3 

16 
5 
4 
7 

26 
14 
12 

4 

29 

20 
3 


16 

19  839 

2  222 

391 


6 
(D) 


2 
(D) 


8  796 

16 

1 
1 

1 

1 

2 

5 
2 

1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

xExcludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category, 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  1st,  Washington  Ave.,  Woodside  Ave.,  Monroe,  Columbus  Ave.,  Garfield,  13th,  13th 
extended,  and  Saginaw  River.   (Bay  City)   (Entire  tract  2) 

MRC  No.  2.   Includes  the  unplanned  area  with  establishments  on  Euclid  Ave.,  north  between  Fulton  St.  and  Kiesel  St.,  and  on  Fulton  St.  between 
Euclid  St.  and  Altadena  St.   (Bay  City)   (In  tract  58) 


23-14      MICHIGAN— BAY  CITY  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRCNo.  I1 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores, 

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


118 


9 

12 
7 


32 

14 
8 
2 
3 

10 
3 


16 
5 
4 
7 


26 
14 
12 


29 

20 

3 


67    297 


546 

(D) 

(0) 

20 

978 

(0) 

<D> 

(D) 

7 

917 

15 

250 

722 

9 

073 

3 

030 

? 

603 

(D) 

(D) 

3 

347 

713 

4 

543 

1 

892 

710 

1 

941 

2 

714 

1 

735 

979 

1    466 

H    088 

3    414 
(D) 


9    133 


92 
(D) 
(D) 


2  834 
(D) 
(D) 
(D) 


703 

1    749 

107 


1    592 

543 
479 
(D) 
(D) 
567 
64 


713 
304 
125 
284 


669 
508 
161 


154 


520 


447 
(D) 


2   201 


21 
(D) 
(D) 


636 
(D) 
<D) 
(D) 


167 

457 

28 


383 
137 
123 
(0) 
(D) 
135 
15 


195 
92 
29 
74 


157 

108 

49 


37 

120 

101 
(D) 


1    769 


15 
(D) 
(0) 


557 
(D) 
<D> 
<D> 


103 

183 
30 


361 
139 
117 
(D) 
(D) 
107 
27 


112 
58 
13 

41 


243 

189 

54 


31 

134 

118 
(D) 


Standard  Notes:      -    Represents    zero.  D  Withheld   to  avoid   disclosure.  NA  Not    available. 

'See    table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

includes   data    for    those  kinds   of   business    in   SIC  59    (except    591    and   596)  not    covered   in   any    of    the   lines   below. 


DETROIT,  MICH. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 
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1,  33,  506,  507,  508  and  530 


0  1000 

1 1 1 1 1  ■  I  1 1 1  I 


2000           3000    FEET 
_J I 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


23-15 


DETROIT,  MICH. 

Central  Business  District  and  Major  Retail  Centers 


8   MILES 


#      Central  Business  District 

(7)  (7)  Major  Retail  Centers  (See  table  1  for  boundary 

^s  description  of  each  center) 

I  I  Central  City 


U.S.  DEPARTMENT  OF  COMMERCE 


Nos.  5,9, 19, 20, 25, 33, 54, and  65  Unasagrwd 


BUREAU  OF  THE  CENSUS 
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MAJOR  RETAIL  CENTERS 


DETROIT  SMSA— MICHIGAN      23-17 


table  i   Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1,000. 

All  other  stores: 

Number 

Sales $1 ,000. 

NUMBER  OF  ESTABLISHMENTS 

Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers   . 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


Standard 
metropolitan 
statistical 
area 


27  675 

1  221 
469 
752 

537 
143 

247 
147 

4  683 

1  570 

3  476 

1  939 
642 
497 
463 
203 
466 
165 

1  860 

505 
573 
785 

6    522 

4  133 

2  389 

936 

4   931 

417 

1    963 

396 


City 


10 

1 

27 
279 
223 
226 

675 
983 
218 

276 

9 

2  672 

336 

61 

187 
593 
343 
800 

291 

55 

9 

609 
442 
864 
717 

3 

12 
537 

141 
958 

4 

1  020 

922 
891 

55 

286 
465 

3 

6 
108 

299 
062 

1 

702 

656 
246 

230 
(D) 

3 

9 
633 

235 
963 

2 
949 

609 
456 

93 
(D) 

9    187 

279 
130 
149 

164 
29 
92 
43 

1    799 

364 

1   056 

537 
160 
113 
150 

47 
129 

51 

488 
128 

126 
234 


Central 

business 

district 


807 
470 
337 

316 


1  377 
203 
467 
135 


609 

4 
3 

1 

10 
3 

6 

1 

41 

5 

15 

121 
32 
17 
40 

1 
39 

9 

23 
2 
5 

16 

228 

145 

83 

17 

145 

3 

76 

10 


Major  retail  centers 
(See  descriptions  below) 


No.  1 


42 
4 

420 
836 
811 

12 

14 
266 

17 

25 
047 

13 

10 
107 

49 

2 
1 
1 

3 

2 
1 


9 
3 

3 

1 
2 
2 
1 

10 
3 
4 
3 


No.  2 


60 

108   324 

13    844 

2    609 


15 
9    767 


41 
98    249 


4 
308 


60 

1 
1 


28 
13 

11 

8 

6 

1 

5 
2 
1 
2 

5 
5 


Standard   Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore    retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)    SIC   596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   The: 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  "Eastgate  Shopping  Center"  and  establishments  on  Gratiot  Ave.  from  Kershaw  St.-Glendale  St.  to 
Church  St.,  and  along  the  17500  block  of  Frazho  Rd .   (Roseville)   (In  tracts  2015.01,  2015.04,  2017.01,  and  2017.04) 


Includes  the  planned  center  known  as  "Eastland  Shopping  Center"  in  the  area  bounded  by  East  8  Mile  Rd .  ,  Vernier  Rd. 
Eastland  Dr.,  and  Kelly  Rd.   (Harper  Woods  city)   (In  tract  879.04) 


Seaconsfield  Rd  .  , 


23-18      MICHIGAN— DETROIT  SMSA 


MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  3 


No.  4 


No.  6 


No.  7 


No.  8 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number    

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  ciothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


40 

47  097 

6  382 

1  209 


11 
8  496 


25 
37  946 


4 
655 


40 
2 
2 


14 
3 
3 
2 

7 
2 

4 
1 


41 
47  980 


636 
297 


10 
8  000 


26 
38  981 


5 
999 


32 
3 

32 

024 
894 
659 

15 

11 

092 

15 

16 

585 

1 

5 
347 

1 

32 

- 

1 

- 

- 

- 

1 

6 

5 

3 

2 

3 

2 

- 

1 

4 

7 

1 

1 

2 

2 

5 

5 

4 

1 

4 

1 

3 

1 

— 

— 

7 

2 

1 

1 

_ 

5 

- 

3 

- 

1 

- 

1 

5 

2 

4 

1 

1 

1 

1 

2 

7 

2 

5 

1 

21 

21  582 

2  195 

424 


7 
(D) 


11 
9  480 


3 
(D) 


21 


31 

10  440 

1  624 

288 


10 
2  908 


10 

5  354 


11 

2  178 


31 

1 

1 

2 
1 
1 

2 
1 

4 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  3.   Includes  establishments  on  Grand  River  Ave.  from  Sussex  St.  to  Forrer  St.,  and  on  Greenfield  Ave.  from  Birch  St.  to  Eaton  Ave. 
(Detroit  city)   (In  tracts  401.01,  407,  408,  256.02,  and  257) 

MRC  No.  4.   Includes  establishments  on  West  Grand  River  Ave.  from  Cloverdale  St.  to  Ohio  St.,  and  on  Oakman  Blvd.  from  Elmhurst  Aye.  to  4321. 
(Detroit  city)   (In  tracts  208,  209,  210,  211,  and  212) 

MRC  No.  6.   Includes  the  planned  centers  known  as  "Hazel  Park  Plaza"  and  "Belmont  Shopping  Center"  and  establishments  on  East  8  Mile  Rd.  from 
Orleans-Merrill  St.  to  Cline-Fleming  St.   (Hazel  Park)   (In  tracts  613.02,  614.01,  1006,  and  2029.02) 

MRC  No.  7.   Includes  the  planned  center  known  as  "Lincoln  Park  Plaza"  and  establishments  on  Fort  St.  from  New  York  Ave.  to  River  Bank  Ave. 
(Lincoln  Park)   (In  tracts  818.03  and  818.06) 

MRC  No.  8.   Includes  establishments  on  McNichols  Rd .  West  from  Snowden  Ave.  to  Lesure  St.,  and  on  Schaefer  Highway  from  Grove  Ave.  to  Santa 
Maria  Ave.   (Detroit  city)   (In  tracts  259.01  and  303.02) 


MAJOR  RETAIL  CENTERS 


DETROIT  SMSA— MICHIGAN      23-19 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  10 


No.  11 


No.  12 


No.  13 


No.  14 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972  ........ 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


65 

34  670 

5  172 

1  019 


19 
(D) 


44 
26  247 


2 
(0) 


65 


23 
5 
4 
9 
2 
7 


9 
4 

1 
4 

11 
6 


34 

18  392 

2  190 

537 


6 
4  623 


22 
12  967 


6 

802 


34 

1 
1 

3 

2 

1 

3 
1 
3 

11 

1 
1 
3 

1 
5 
1 


171 
21 

4 

135 
629 
959 
169 

26 

(D) 

100 

(D) 

1 

9 
750 

135 
1 

1 

4 
2 
2 

13 
1 


61 
23 

20 

17 

1 

17 

3 

12 
2 
2 
8 

11 
11 


30 

1 

23 

1 


21 

16  469 

2  439 

443 


4 
(D) 


16 

11  450 


1 
(D) 


21 


10 
3 
3 

2 

1 
4 


26 

16  459 

1  863 

397 


13 
10  562 


9 
4  996 


4 
901 


26 
2 
2 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

-"Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  10.   Includes  the  planned  center  known  as  "Michigan-Schaef er  Shopping  Center"  and  establishments  on  Michigan  Ave.  from  Jonathan  Ave. 
to  Middlesex  Ave. ,  and  on  Schaefer  Rd.  from  Bryan  Ave.  to  Ruby  Ave.   (Dearborn  city)   (In  tracts  831  and  832) 

MRC  No.  11.   Includes  the  planned  center  known  as  "Miracle  Mile  Shopping  Center"  at  South  Telegrapn  Rd.  and  Square  Lake  Rd.,  and  extending 
along  the  2100  to  2300  blocks  of  South  Telegraph  Rd .   (Oakland  County)   (In  tracts  1067.01  and  1067.02) 

MRC  No.  12.   Includes  the  planned  centers  known  as  "Northland  Shopping  Center"  and  "8-Green  Shopping  Center"  on  Greenfield  Rd.  between  8  Mile  Rd . 
and  Joseph  L.  Hudson  Drive.   (In  Oak  Park  and  Southfield  cities)   (In  tracts  1012  and  1038.01) 

MRC  No.  13.   Includes  the  planned  center  known  as  "Northwood  Shopping  Center"  on  the  west  side  on  North  Woodward  Ave.  from  13  Mile  Rd.  to  Coolidge 
Highway.   (Royal  Oak  city)   (In  tract  1022) 

MRC  No.  14.   Includes  the  planned  center  known  as  "Shores  Shopping  Center"  at  the  intersection  of  Harper  St.  and  13  Mile  Rd . ,  and  establishments 
along  the  31000  to  31200  blocks  of  Harper  St.   (St.  Clair  Shores  city)   (In  tracts  2010.01,  2010.02,  2009.02,  and  2009.03) 


23-20      MICHIGAN— DETROIT  SMSA 


MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  15 


No.  16 


No.  17 


No.  18 


No.  21 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number    

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  storesJ    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


46 
89  060 


11 
2 


551 
025 


12 
027 


24 
71  160 


10 

9  873 


46 
3 
3 


34 

4 

39 
289 
098 
769 

11 

15 
439 

21 

20 
978 

4 
872 

72 

31  492 

4  523 

848 


3  135 


43 
26  289 


11 
2  068 


39 


15 
7 
7 
3 
1 
4 


72 
1 


4 

4 

1 

2 

2 

2 

1 

- 

6 

5 

1 

5 

2 

- 

8 

22 

2 

7 

1 

6 

3 

6 

- 

2 

3 

7 

- 

- 

3 

12 

1 

2 

1 

2 

1 

8 

7 

11 

6 

5 

1 

6 

2 

2 

6 

10 

- 

1 

5 

5 

- 

1 

44 
5 


40 

125 
2?4 


1  042 


10 
612 


24 
33  503 


1  010 


40 

3 

1 
2 


6 

1 

1 

10 
4 
3 
2 
1 
3 


2C 
2 

18 

217 
485 
426 

7 
(D) 

10 

7 
999 

4 
(D) 

18 

1 

1 

3 
2. 

i 

4 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  a..d  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  15.   Includes  the  planned  center  known  as  "Sears  Lincoln  Park  Shopping  Center"  along  Southfield  Rd .  from  Dix  Highway  to  Rosedale  and  on 
Dix  Highway  from  Warwick  Ave.  to  Philomene  Blvd.   (Allen  Park  and  Lincoln  Park  cities)   (In  tracts  819.01,  819.02,  821.06,  and 
821.07) 

MRC  No.  16.   Includes  the  planned  center  known  as  "Seven  Mile  and  Mack  Shopping  Center"  and  establishments  on  Mack  Ave.  from  Gateshead-Kerby  to 
Allard  and  on  Moross  Rd.  from  Mack  Ave.  to  Frankfort.   (Detroit  city  and  Grosse  Points  Farms)   (In  tracts  875,  876,  and  710.02) 

MRC  No.  17.   Includes  establishments  on  Gratiot  Ave.  from  Saratoga  Ave.  to  Pinewood -Coram  St.,  and  on  East  7  Mile  Rd .  from  Hoyt  Ave.  to  Rondo 
Ave.  to  14251.   (Detroit  city)   (In  tracts  669.02,  670,  705,  and  707.01) 

MRC  No.  18.   Includes  the  planned  centers  known  as  "Southgate  Shopping  Center"  and  "K  Mart  Plaza"  and  establishments  on  Eureka  Rd .  from  Trenton 
Ave.  to  Howard  Ave.   (Southgate  city)   (In  tracts  817.01,  and  817.02) 

MRC  No.  21.  Includes  the  planned  center  known  as  "Warren-Conner  Shopping  Center"  and  establishments  on  East  Warren  Ave.  from  the  D.T.  RR.  to 
Maynard  St.,  and  on  Conner  Ave.  from  East  Warren  Ave.  to  the  Chrysler  Corporation  property  line.  (Detroit  city)  (In  tracts  777, 
781,  788,  and  789) 


MAJOR  RETAIL  CENTERS 


DETROIT  SMSA— MICHIGAN      23-21 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  22 


No.  23 


No.  24 


No.  26 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores   

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


102 

36 

224 

7 

24  9 

1 

400 

47 

7 

433 

40 

26 

838 

15 

1 

953 

102 

1 
1 


5 

26 


2 
1 

34 

25 

9 


15 
2 
6 

2 


69 

43  494 
6  778 
1  127 


19 

CdJ 


49 

38  308 


1 
(D) 


69 


26 
4 
4 

7 
1 
8 
6 

11 
6 


11 

7 
4 

5 

9 


26 

3 

83 
740 
779 
625 

6 

24 
662 

14 

51 
149 

5 

8 
929 

83 

2 
1 

1 

4 

1 
2 
1 

11 


27 
9 
8 
5 
1 
9 
3 

13 
4 
4 
5 

9 

5 
4 


17 
2 

21 
024 
065 
376 

7 

7 
831 

7 

9 
333 

1 

5 
860 

21 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  22.   Includes  establishments  in  the  area  bounded  by  Pallister,  Smith,  John  R.,  Baltimore  Ave.,  and  west  side  of  2d  Ave.   (Detroit  city) 
(In  tracts  22,  151,  551,  and  546) 


MRC  No.  23.   Includes  establishments  on  Woodward  Ave.  from  Waverly  to  D.T.  RR.   (Highland  Park)   (In  tracts  908,  909,  910,  911,  912,  and  913) 

MRC  No.  24.   Includes  establishments  on  Joseph  Campau  Ave.  (Dodge  Ave.)  from  Whalen-Casmere  to  Hewitt-Roosevelt.   (Hamtramck  city)   (In  tracts 
952,  953,  956,  957,  958,  and  959) 

MRC  No.  26.   Includes  the  planned  center  known  as  "Taylortown  Snopping  Center"  and  establishments  on  Ecorse  Rd .  from  Monroe  St.  to  Pardee  St. 
(Wayne  County)   (In  tract  916.04) 


23-22      MICHIGAN— DETROIT  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  27 


No.  28 


No.  29 


No.  30 


No.  31 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  ciothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists . 


52 
6 
1 

960 
873 
299 

8 

11 
299 

31  114 


11 
13  547 


40 

3 

1 
2 

3 

2 
1 


3 

4 

4 

11 
4 
4 
1 
2 
3 
1 


25 

2 

33 

100 
434 
467 

10 

14 
737 

11 

13 

718 

2 

6 

645 

33 


76 

10 

1 

80 
237 
150 
971 

12 

23 
329 

61 

47 
044 

2 

10 
864 

80 


- 

2 

- 

1 

- 

1 

1 

6 

1 

4 

_ 

2 

8 

10 

1 

3 

1 

1 

3 

19 

1 

4 

1 

4 

1 

3 

- 

2 

5 

14 

2 

5 

2 

5 

1 

4 

5 

11 

3 

11 

2 

- 

1 

2 

8 

12 

1 

- 

4 

8 

1 

- 

11 

12  069 

1  294 

229 


4 
5  730 


2 
(D) 


5 
(D) 


11 

1 


37 

17  420 

2  276 

398 


9 
3  648 


13 

7  717 


15 

6  055 


37 

5 
1 

4 

2 
1 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  27.   Includes  the  planned  center  known  as  "Westborn  Shopping  Center"  and  establishments  on  Michigan  Ave.  from  Washington  Ave.  to  Outer  Dr. 
(Dearborn  city)   (In  tract  829.02) 

MRC  No.  28.   Includes  the  planned  center  known  as  "Garden  Plaza"  and  establishments  on  Ford  Rd .  from  Central  to  Brandt,  and  on  Middlebelt  Rd.  from 
Pardo  to  Beechwood .   (Garden  City)   (In  tracts  845.01,  845.02,  845.05,  and  845.06) 

MRC  No.  29.   Includes  the  planned  center  known  as  "Wonderland  Shopping  Center"  and  establishments  on  Plymouth  Rd .  from  Haller  Rd .  to  Milburn  Rd., 
and  in  the  11500  block  of  Middlebelt  Rd .   (Livonia  city)   (In  tracts  924.02  and  924.03) 

MRC  No.  30.   Includes  the  planned  center  known  as  "Telecraft  Shopping  Plaza"  and  establishments  on  Telegraph  Rd .  from  Schoolcraft  Rd .  to  Dale 
Lane.   (Wayne  County)   (In  tracts  404.02  and  847.09) 

MRC  No.  31.   Includes  the  planned  center  known  as  "Seven-Grand  Shopping  Center"  and  establishments  on  Grand  River  Ave.  from  Olympia  St. -Imperial 
Highway  to  5  Point  Rd . ,  and  on  7  Mile  Rd .  from  Grand  River  to  Olympia  St.   (Wayne  County)   (In  tracts  847.13  and  847.17) 


MAJOR  RETAIL  CENTERS 


DETROIT  SMSA— MICHIGAN      23-23 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  32 


No.  34 


No.  35 


No.  36 


No.  37 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number    

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  . . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3     

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


27 
3 

83 

329 
617 

16 

31 
405 

0 

39 

747 

2 

13 
532 

83 


11 
2 


15 
7 
6 
3 
1 
3 
1 

9 
2 
4 
3 

13 
11 


7 

21 

13 

1 


16 

17  334 

1  883 

357 


8 
523 


8 
811 


16 


14 
1 

17 
630 
761 
320 

7 

7 
813 

4 

6 
233 

2 

4 
584 

17 
2 
2 

2 

1 
1 


87 

12 

2 

179 
610 
729 
196 

7 

29 
990 

52 

118 
989 

26 

32 
631 

179 

5 
1 
4 

3 

1 
1 
1 

10 


1 

2 

2 

62 

- 

29 

- 

24 

1 

15 

- 

2 

1 

12 

- 

4 

1 

24 

1 

6 

- 

8 

- 

10 

1 

14 

- 

14 

1 

- 

2 

5 

2 

47 

- 

1 

1 

29 

40 

79  082 


10 
2 


172 
050 


9 
983 


28 
73  632 


3 

467 


40 


13 
5 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  32.   Includes  establishments  on  Woodward  Ave.  from  Saratoga  Ave.  to  Breckenridge,  and  on  9  Mile  Rd.  west  from  Woodward  Ave.  to  Livernois. 
(Ferndale  city)   (In  tracts  1009  and  1010) 

MRC  No.  34.   Includes  the  planned  center  known  as  "Madison  Center"  at  12  Mile  Rd .  and  John  R. ,  and  establishments  on  John  R.  from  East  Katherine- 
Diesing  Dr.  to  Red  Run  drainage  ditch.   (Oakland  County)   (In  tracts  1001.03  and  1002) 

MRC  No.  35.   Includes  the  planned  center  known  as  "Clawson  Shopping  Center"  and  establishments  on  West  14  Mile  Rd .  from  Crooks  Rd .  to  Manitou. 
(Clawson)   (In  tract  1027.02) 

MRC  No.  36.   Includes  establishments  in  the  area  bounded  by  the  north  side  of  Willits,  west  side  of  Woodward  Ave.,  Oakland  Ave.,  Hunter  Blvd., 
both  sides  of  Maple  Ave.  to  Elm,  Hunter  Blvd.,  George,  west  side  of  Woodward  Ave.,  Merrill,  Henrietta,  Martin,  and  Chester. 
(Birmingham  city)   (In  tracts  1028,  1029,  1030.02,  and  1031) 

MRC  No.  37.   Includes  the  planned  center  known  as  "Pontiac  Mall"  on  the  northwest  corner  of  Telegraph  Rd .  (U.S.  Highway  24)  and  Elizabeth  Lake 
Rd.   (Oakland  County)   (In  tract  1104) 


23-24      MICHIGAN— DETROIT  SMSA 


MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  38 


No.  39 


No.  40 


No.  41 


No.  42 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 
5712 

Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591, 6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1,000. 

Shopping  goods  stores  ( G A  F 2 ) : 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  ciothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


48 

11  649 

2  165 

416 


12 
1  774 


30 

9  052 


6 
823 


48 
2 
2 


ia 

3 

2 
3 
2 

4 


7 
3 

4 

2 

12 

8 
1 


22 

19  567 

2  456 

394 


12 
10  092 


7 
(D) 


3 
(0) 


22 


38 

51  194 

5  767 

1  019 


9 
14  237 


21 

25  178 


11  779 


38 

3 

1 
2 

4 
3 

1 


18 

17  737 

1  549 

334 


9 
(D) 


4 
064 


5 

(D) 


18 


32 
3 

28 
104 
876 
665 

11 

4 
467 

16 

18 
882 

3 

6 
755 

28 

2 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  38.   Includes  establishments  on  Saginaw  Ave.  from  School  St.  to  Auburn  St.,  on  Huron  St.  and  Lawrence  St.  from  Cass  Ave.  to  Perry  St., 
and  on  Pike  St.  from  Cass  Ave.  to  Saginaw  Ave.   (Pontiac  city)   (In  tract  1095) 

MRC  No.  39.   Includes  the  planned  center  known  as  "Drayton  Plains  Shopping  Center"  and  establishments  on  Dixie  Highway  (U.S.  Highway  10)  from 
Hatfield  St. -Suffolk  St.  to  Walton  Blvd.   (Oakland  County)   (In  tract  1107) 

MRC  No.  40.   Includes  the  planned  center  known  as  "Tech  Plaza  Shopping  Center"  on  the  northeast  corner  of  Van  Dyke  and  12  Mile  Rd .  and  estab- 
lishments on  12  Mile  Rd .  from  Van  Dyke  to  Arsenal.   (Warren  city)   (In  tract  2022.06) 

MRC  No.  41.   Includes  establishments  on  Gratiot  Ave.  from  East  8  Mile  Rd .  to  Ego,  and  East  8  Mile  Rd .  from  Gratiot  Ave.  to  Brock.   (Macomb 
County  and  East  Detroit)   (In  tracts  707.02,  2012.01,  and  2013.01) 

MRC  No.  42.   Includes  the  planned  center  known  as  "Macomb  Regional  Shopping  Center"  on  the  west  side  of  Gratiot  Ave.  from  Hillside  to  15  Mile 
Rd.   (Macomb  County)   (In  tract  2041.02) 


MAJOR  RETAIL  CENTERS 


DETROIT  SMSA— MICHIGAN      23-25 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  43 


No.  44 


No.  45 


No.  46 


No.  47 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total.' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number 

Sales $1,000. 

All  other  stores: 

Number    

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores   

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


21 

21  153 

2  436 

384 


11 
303 


6 

36  8 


4 
14  482 


13 
2 

864 
250 
470 

1 

19 

534 

9 

35 
469 

2 

12 
861 

1 


89 

68 

904 

8 

115 

1 

640 

32 

(D) 

46 

38 

111 

11 

Id) 

89 
1 

1 

3 

2 
1 

13 
3 
3 

22 

6 
4 
6 

6 

4 

8 
1 
3 
4 

16 

14 

2 

3 

17 
13 


94 

12 

1 

44 
621 
472 
981 

2 

10 

10  1 

91 

28 

319 

1 

6 
201 

44 

1 

1 

3 
2 
1 

3 

2 


10 
002 
962 

172 


4 

(D) 


5 

4  242 


1 
(D) 


10 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  43.   Includes  establishments  on  Gratiot  Ave.  from  Metropolitan  Parkway  to  Remick  St.   (Macomb  County)   (In  tracts  2042.01  and  2042.02) 

MRC  No.  44.   Includes  establishments  on  Macomb  from  Gratiot  to  Pine,  on  Gratiot  from  Clinton  to  Church,  on  North  Walnut  from  Gratiot  to  Cass, 
and  on  Cass  from  North  Walnut  to  North  St. -South  St.   (Mt .  Clemens  city)   (In  tracts  2043,  2044,  2045,  and  2046) 

MRC  No.  45.   Includes  the  planned  center  known  as  "Universal  Mall"  and  establishments  at  the  intersection  of  12  Mile  Rd .  and  Dequindre  St. 
(Madison  Heights,  Oakland  County  and  Warren,  Macomb  County)   (In  tracts  1001.03,  1002,  2031.01,  and  2032.02) 

MRC  No.  46.   Includes  the  planned  center  known  as  "Macomb  Mall"  and  establishments  in  the  area  bounded  by  Waterbury  St.,  Gratiot  Ave.,  Masonic 
Blvd.,  and  Beaconsfield  St.   (Roseville)   (In  tract  2019.03) 

MRC  No.  47.   Includes  the  planned  center  known  as  "Kendallwood  Shopping  Center"  and  establishments  on  north  side  of  12  Mile  Rd .  from  Kendallwood 
Dr.  to  Farmington  Rd .   (Oakland  County)   (In  tract  104  5.02) 


23-26      MICHIGAN— DETROIT  SMSA 


MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  48 


No.  49 


No.  50 


No.  51 


No.  52 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59ex.591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number    

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


13 

18  019 

1  624 

224 


5 

434 


4 

(D) 


(D) 

13 
2 


114 

14 

2 

57 
630 
933 
487 

9 

16 
87  9 

103 

34 
562 

1 

7 
189 

57 


7 

2 

2 

17 
4 
3 

6 

6 

1 


10 

1 
7 
1 


20 
2 

19 
412 
183 

448 

4 

9 
709 

14 

6 
662 

1 

4 
041 

19 


24 
8  873 
1  266 

240 


9 
(D) 


14 

5  353 


1 
(0) 


24 


16 
1 

18 
288 
655 
289 

10 

7 
360 

4 

6 
176 

1 

5 
752 

18 
3 
3 
2 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

xExcludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  48.   Includes  the  planned  center  known  as  "Carousel  Center"  on  the  north  side  of  East  8  Mile  Rd .  from  Schoenherr  to  Wellington.   (Warren) 
(In  tract  2026) 


MRC  No.  49.   Includes  the  planned  center  known  as  "Livonia  Mall"  and  establishments  on  Middlebelt  Highway  from  St.  Martins  to  Dardanella,  and  on 
7  Mile  Rd.  (29400  to  29560).   (Livonia)   (In  tracts  924.14,  924.15,  924.17,  and  924.18) 

MRC  No.  50.   Includes  the  planned  center  known  as  "Glenwood  Plaza"  and  establishments  on  North  Perry  St.  from  500  block  to  South  Glenwood. 
(Pontiac)   (In  tract  1089) 

MRC  No.  51.   Includes  the  planned  center  known  as  "Plymouth-Evergreen  Shopping  Center"  and  establishments  on  Plymouth  Rd .  from  Evergreen  to  Field- 
ing.  (Detroit)   (In  tracts  354.03  and  354.04) 

MRC  No.  52.   Includes  the  planned  center  known  as  "Miracle  Mart"  and  establishments  along  the  15500  and  15600  blocks  inclusive  of  Joy  Rd.  and  on 
Greenfield  Rd .  from  Joy  Rd .  to  Ellis.   (Detroit)   (In  tracts  205.01  and  357.03) 


MAJOR  RETAIL  CENTERS 


DETROIT  SMSA— MICHIGAN      23-27 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  53 


No.  55 


No.  56 


No.  57 


No.  58 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59ex.591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


2 

2 

14 
461 
751 
406 

4 

4 
951 

9 

5 

685 

7 

5 
825 

14 


47 

72  645 

9  022 

1  303 


14 
628 


29 

64  851 


4 
166 


47 


17 
6 
5 
5 

5 
1 

5 
1 
1 

3 


20 

32  728 

3  450 

631 


10 

11  774 


6 

(D) 


4 
(D) 


20 


22 
2 

12 

256 
743 

429 

4 
(D) 

11 

5 
751 

3 

(D) 

12 

1 

1 

1 
1 

2 

1 

1 


120 

11 

1 

62 
627 
160 
712 

14 

16 

048 

40 

38 

850 

65 

8 
729 

62 

1 

1 

3 
2 

1 

10 


15 
6 
3 

4 
2 
3 


11 
3 
3 

5 

5 
4 

1 

1 
9 
9 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  53.   Includes  the  planned  center  known  as  "j.L.  Hudson"  and  establishments  on  Michigan  Ave.  from  Greenfield  to  Woodworth.   (Dearborn) 
(In  tracts  832  and  831) 

MRC  No.  55.   Includes  the  establishments  in  the  planned  center  known  as  "Westland  Shopping  Center"  at  the  intersection  of  Wayne  St.  and  Warren 
Rd.   (Westland)   (In  tract  923.03) 

MRC  No.  56.   Includes  the  planned  center  known  as  "K  Mart  Plaza"  and  establishments  on  Gratiot  Ave.  from  28730  to  Delaware  St.   (Rosewell)   (In 
tracts  2016.02,  2016.03,  2018.03,  and  2019.02) 

MRC  No.  57.   Includes  the  planned  center  known  as  "K  Mart  Plaza"  and  establishments  on  8  Mile  Rd .  from  Beech-Daly  East  to  25400.   (Southfield) 
(In  tracts  847.17  and  1039) 


MRC  No.  58.   Includes  the  planned  center  known  as  "Tel-Twelve  Mall"  and  establishments  on  Telegraph  Rd.  from  11  Mile  Rd . ,  North  to  12  Mile  Rd . 
(Southfield)   (In  tract  1042) 


23-28      MICHIGAN— DETROIT  SMSA 


MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  59 


No.  I 


No.  61 


No  62 


No.  63 


54,  58,  591 


53,  6,  7,  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex,  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number    

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores   

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


IS 

22  205 

2  209 

495 


6 
6  96S 


3 
(D) 


6 
(D) 


15 

1 

1 

1 
1 

2 
2 
2 


10 

10  158 

1  057 

201 


5 
636 


4 
(D) 


1 
(D) 


10 

1 

1 

1 
1 


12 

19  718 

1  983 

240 


6 
(D) 


5 
2  254 


(D) 


12 


12 

11  162 

1  697 

321 


1 

(dJ 


8 
10  992 


3 
(DJ 


12 


18 

16  303 

1  752 

331 


9 
9  726 


6 
6  283 


3 

294 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  59.   Includes  the  planned  center  known  as  "K  Mart  Plaza"  and  establishments  on  East  Maple  and  Main  St.   (Troy)   (In  tracts  1076.02,  1077, 
and  1027.02) 

MRC  No.  60.   Includes  the  planned  center  known  as  "Topps"  and  establishments  on  Ford  Rd .  from  Wildwood  to  Christine.   (Westland)   (In  tracts 
923.03  and  923.02) 

MRC  No.  61.   Includes  the  planned  center  known  as  "Spartan  Center"  and  establishments  on  Michigan  Ave.  from  Telegraph  to  Bailey  St.   (Dearborn) 
(In  tract  828.01) 

MRC  No.  62.   Includes  the  planned  center  known  as  "Southfield  Plaza"  on  Southfield  Rd .   (Southfleld)   (In  tract  1035.02) 

MRC  No.  63.   Includes  the  planned  center  "Topps"  and  establishments  on  South  Telegraph  Rd . ,  7680  to  8234.   (Taylor)   (In  tract  917.01) 


MAJOR  RETAIL  CENTERS 


DETROIT  SMSA— MICHIGAN      23-29 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No. 


No.  66 


No.  67 


No.  68 


No.  69 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59ex.591,6 

592 

594 

5992 


Retail  stores,  total: ' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


25 

12  777 

1  664 

323 


5 
5  543 


IS 
6  581 


5 
653 


25 


10 
1 
6 
1 


163 

21 

3 

61 
633 
757 
392 

9 

(o) 

150 

47 
921 

5 
(D) 

61 


10 

8 


52 

SO 

350 

5 

818 

1 

212 

10 

5 

353 

38 

44 

812 

4 

185 

52 


29 

22 

16 

10 

11 

7 

6 

6 

6 

S 

1 

1 

12 


14 

15  532 

1  541 

285 


6 

3  791 


2 
(D) 


6 
(D) 


14 

2 

2 

1 
1 

2 
1 
3 


19 

20  545 

2  235 

456 


7 
(D) 


10 
14  272 


2 
(D) 


19 
1 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise, 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  64.   Includes  the  planned  center  known  as  "Downtown  Farmington  Center"  on  Grand  River  from  33025  to  33199.   (Farmington)   (In  tract  1049) 

MRC  No.  66.   Includes  the  planned  center  known  as  "Oakland  Mall"  on  14  Mile  Rd .  from  John  R.  to  Interstate  75  Freeway.   (Troy)   (In  tracts  1001.01 
and  1076.01) 


MRC  No.  67.   Includes  the  planned  center  known  as  "Southland  Center"  on  Eureka  Rd.  from  Pardee  to  Pine  St.   (Taylor)   (In  tract  914.01) 

MRC  No.  68.   Includes  the  planned  center  known  as  "K  Mart  Plaza"  and  establishments  on  Groesbeck  Highway  from  15  Mile  Rd .  to  Clinton  Plaza  Dr. 
(Macomb  County)   (In  tracts  2041.02  and  2040.01) 

MRC  No.  69.   Includes  the  planned  center  known  as  "Dykeland  Center"  and  establishments  on  16  Mile  Rd.  from  Andrew  to  Van  Dyke.   (Sterling  Heights) 
(In  tracts  2034.03  and  2037.02) 


23-30      MICHIGAN— DETROIT  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 
531 

533 
539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRCNo.  121 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores  . . . , 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


135 

1 
1 


61 
23 
20 
17 

1 
17 

3 


12 
2 
2 

8 


30 

1 

23 

1 

NA  Not  available. 


171  629 

(D) 

(D) 


(D) 
(0) 
(0) 


8  685 
(D) 


42 

822 

19 

746 

18 

847 

14 

086 

(D) 

8 

036 

(0) 

6 

649 

(D) 

(D) 

2 

226 

3 

205 

3 

205 

(D) 

7  071 
(0) 

5  811 
(D) 


21  959 

(D) 
(D) 


(D) 
(0) 
(D) 


860 
(D) 


5 

825 

2 

478 

2 

330 

2 

022 

(D) 

1 

158 

(D) 

830 

(D) 

(D) 

308 

1 

040 

1 

040 

(D) 

918 
<D> 
778 
(D) 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure. 

'See  table  1  for  Major  Retail  Center  description. 

2Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

'Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


5  053 

(D) 
(D) 


(D) 
(D) 
(0) 


239 

(D) 


1  283 
195 
190 
189 
(D) 
260 
(D) 


200 

(D) 

<D> 

69 


251 
251 


(D) 

200 
(D) 
179 
(D) 


4  169 

(D) 
(D) 


(D) 
(D) 
(D) 


176 

(D) 


1  082 
504 
501 
342 
(D) 
200 
(D) 


110 
(D) 
(D) 

45 


338 
338 


(D) 

176 
(D) 
159 
(D) 


MAJOR  RETAIL  CENTERS 


DETROIT  SMSA— MICHIGAN      23-31 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 

531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRCNo.221 

Retail  stores,  total  2. 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  heme  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


102 


26 
8 
6 
7 

9 
2 


34 

25 

9 


15 
2 
6 
2 


36    224 


(D) 
(0) 


5  607 
(D) 
(D) 


747 


(D) 


18   737 

14    489 

(D) 

2   467 

<D> 

(D) 


625 

(0) 
(D) 


4    653 

3    957 

696 


2  033 

3  034 
(D) 

1    869 
(0) 


7    249 


(D) 
(D) 

1 

032 
(D) 
<D) 
(D) 

144 


(D) 


675 
972 
(D) 
420 

(D) 
(D) 


141 

(D) 

(D) 


268 
146 
122 


361 

513 
(0) 

268 
(D) 


Standard   Notes:      -    Represents    zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

'See   table   1    for  Major  Retail    Center  description. 

2Excludes  nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

3Includes   data   for    those  kinds    of   business   in  SIC  59    (except    591    and   596)  not   covered   in   any    of    the   lines   below. 


1    891 


(D) 

(D) 


300 
<D> 
<D> 
(D) 


39 


(D) 


933 
799 
(D) 

70 

(D) 
(D) 


35 

(D) 
(D) 


332 

302 
30 


95 

123 
(D) 

71 
(P> 


1    400 


(D) 
(D) 


258 
(D) 
<D> 
(0) 


34 


(D) 


616 

502 

(d; 

55 

(CO 
(D) 


29 
(D) 


302 

272 

30 


66 

77 
(D) 

52 
(D) 


23-32      MICHIGAN— DETROIT  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972-Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRCNo.361 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


179 


10 
7 
2 


62 
29 
24 
15 

2 
12 

4 


24 
6 


10 


14 
14 


47 
1 

29 
6 


87    610 


(0) 
(D) 

(D) 

8 

977 

(0) 

(D) 

(D) 

3 

894 

20 

631 

(D) 

30 

905 

20 

043 

18 

513 

6 

248 

(D) 

2 

241 

(D) 

6 

244 

1 

652 

1 

220 

3 

372 

1    896 
1    896 


2    200 

11    186 

(0) 

6    863 

842 


12    729 


(D) 
(D) 
(D) 


1  182 
(D) 
(D) 
<D) 


412 

1    921 

(D) 


5    269 

3    383 

3    126 

1    080 

(D) 

432 

(0) 


846 
298 
161 
387 


501 
501 


365 

2  020 
(D) 

1  269 
191 


2    897 


(D) 
(D) 
(D) 


302 
CD) 
(D) 
(U) 


100 
423 
(0) 


1  147 
725 
662 
266 
(D) 
79 
CD) 


204 
71 
36 
97 


110 
110 


83 

471 

(0) 

313 

36 


2    196 


(D) 
(D) 
(D) 


224 
(D) 
(0) 
(D) 


83 
164 
(D) 


955 
639 
609 
176 
(D) 
66 
(D) 


141 
42 
30 
69 


170 
170 


64 

350 

(D) 

199 

35 


Standard   Notes:      -   Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

'See   table    1    for  Major  Retail    Center  description. 

2 Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

includes   data    for   those   kinds   of   business   in  SIC   59    (except    591    and   596)  not    covered   in   any    of   the   lines   below. 


MAJOR  RETAIL  CENTERS 


DETROIT  SMSA— MICHIGAN      23-33 


table  3.  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 
55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591, 
592 
594 
5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores 

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers 

Gasoline  service  stations 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   

Women's  ready -to  wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2     

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


609 


10 
3 
6 
1 


41 

5 

12 


121 
32 
17 
40 

1 
39 

9 


23 
2 
5 

16 


228 

145 

83 


17 

148 
3 

76 
10 


291 

442 

(0) 
(0) 
(D) 

(D) 
(D) 
(D) 
(D) 

7 

771 

606 

2 

056 

67 
30 
28 
23 

11 

846 
626 
258 
527 
(D) 
834 
(D) 

13 
11 

466 
(D) 
(D) 
615 

34 
27 

7 

860 
377 
483 

12    854 

23    131 

461 

15    438 

892 


55    864 


(D) 
(D) 
(D) 


(0) 
(D) 
(0) 
(D) 


993 


48 


149 


10 

903 

3 

881 

3 

497 

4 

911 

(D) 

1 

736 

(D) 

3 

197 

(D) 

(D) 

2 

850 

10 

156 

8 

612 

1 

544 

2    190 

4    061 

32 

2   777 

187 


13   254 


(D) 
(0) 
ID) 


(D) 
(D) 
(D) 
(D) 


240 


2  502 
917 
817 

1  100 
(D) 
392 
<D) 


860 
(D) 
<D) 

774 


2    510 

2    171 

339 


542 

960 

16 

646 

47 


9    717 


(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


169 

4 

33 


1  785 
851 
775 
560 
(D) 
309 
(D) 


461 
(0) 
(D) 
403 


2    404 

1    997 

407 


342 

717 

6 

509 

33 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not   available. 

1Excludes    nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC    596. 

2  Includes   data    for    those  kinds  of   business    in  SIC   59    (except    591   and   596)    not   covered    in  any  of    the    lines   below. 


23-34     MICHIGAN— DETROIT  SMSA 


MAJOR  RETAIL  CENTERS 


table  4.  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


9    187 


279 
130 
149 


164 
29 
92 
43 


1    799 

364 
1    056 


537 
160 
113 
150 

47 
129 

51 


488 
128 
126 
234 


2  807 
1  470 
1    337 


316 

377 
203 

467 
135 


2   672    593 


72  398 
20  935 
51    463 


347  852 

290  037 

43  557 

14  258 


607  058 
584  108 
179    724 


164  114 

78  851 

70  798 

47  960 

7  516 

25  577 

4  210 


132  609 

48  338 

18  927 

65  344 


283    683 

200    646 

83    037 


130    150 

170  897 
54  561 
57  671 
10    625 


336    343 


9  861 
2  800 
7    061 


53    935 

46    331 

6    265 

1    339 


52    510 


56    608 
16    041 


80    665 


26 

055 

11 

732 

10 

480 

8 

812 

948 

3 

811 

752 

19 

822 

8 

266 

3 

091 

8 

465 

65 

998 

51 

492 

14 

506 

16    949 


564 
421 
258 
972 


■3 

269 

667 

1 

602 

12 

505 

10 

813 

1 

363 

329 

12 

736 

13 

668 

4 

122 

6 

127 

2 

827 

2 

524 

2 

032 

202 

877 

189 

4 

756 

1 

870 

751 

2 

135 

16 

012 

12 

503 

3    509 


4    081 

4    389 
596 

1    658 
448 


61 

800 

1 

439 

553 

886 

9 

502 

7 

771 

1 

444 

287 

3 

993 

5 

341 

4 

221 

4 

669 

2 

353 

2 

146 

1 

244 

197 

729 

146 

2 

574 

923 

471 

1 

180 

18 

311 

14 

241 

4 

070 

3    294 

3  456 
616 

1  378 
378 


Standard  Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not   available. 

'Excludes  nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for   those  kinds  of   business    in  SIC   59    (except    591   and    596)    not   covered    in   any  of    the   lines   below. 


MAJOR  RETAIL  CENTERS 


DETROIT  SMSA— MICHIGAN      23-35 


table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

591,6 

592 

594 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


27    675 


1  221 
469 
752 


537 
143 
247 

147 


4  683 
1  570 
3   476 


939 
642 
497 
463 
203 
466 
165 


860 
SOS 

S73 
782 


6  S22 
4  133 
2  389 


936 

4  931 
417 

1  963 
396 


10  279  983 


445  070 

98  509 

346  561 


1  718  46S 

1  519  844 

137  977 

60  644 


2  263  735 
2  220  460 

670  766 


623  796 
302  054 
283  153 

169  822 
39  407 
98  964 
13  549 


514  190 

193  063 

95  139 

225  988 


827  575 
641  656 
185  919 


446  648 

549  278 

114  855 

251  611 

34  737 


1  223  218 


53  632 
12  261 
41  371 


224  910 

197  502 

20  445 

6  963 


198  130 

204  982 

61  139 


89  258 
41  731 
38  809 
25  885 

5  180 
14  346 

2  116 


72  427 
32  678 
13  816 
25  933 


200  338 
166  439 

33  899 


55  447 

62  955 

5  379 

31  424 

6  724 


286  904 


12  110 
2  667 
9  443 


50  442 

44  499 

4  412 

1  531 


48  044 
48  644 
15  306 


20    937 

9    837 


149 
115 
108 
376 
501 


16    776 
7    322 


164 
290 


46    614 

38    425 

8    189 


13    523 


14  548 

1  257 

7  034 

1  513 


226    276 


6    948 
2    114 

4    834 


40    950 

34    918 

4    736 

1    296 


33  632 
19  653 
15   755 


17  746 

9  047 

8  532 

4  272 

1  171 

2  800 
4  56 


9  450 
3  835 
1    980 

3    635 


58    923 

49    403 

9    520 


11  054 

12  165 
1  378 
6  372 
1  320 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid  disclosure.  NA   Not    available. 

Excludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine   operators)    SIC    596. 

2  Includes   data    for   those  kinds  of   business    in   SIC   59    (except    591   and   596)    not   covered    in   any  of    the    lines   below. 


23-36      MICHIGAN— DETROIT  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
year 


entire 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

5251 

52  ex.  5251 

53  pt. 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,3.8 

562 

Other  56 
561 
565 
566 
564,  7,  9 

57 

5712 
Other  571 
572,573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591 

592 

595 

597 

5992 

Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


675 


12 
4 
3 

5 


35 

2 
4 


151 
50 
24 


101 

34 

2 

41 

17 


29 

6 

4 

19 


254 

172 

82 


20 


164 

6 

2 

30 


308 

478 

(D) 

62 

I'D) 

162 

302 

(D) 

(D) 

684 

5 

793 

(D) 

1 

405 

60 

318 

28 

216 

22 

435 

32 

102 

19 

306 

(D) 

10 

967 

1 

361 

14 

280 

2 

732 

249 

11 

299 

31 

943 

25 

753 

6 

190 

9  409 


22  67  3 

1  060 

(D) 

8  210 

1  351 


51 

042 

(D) 

(D) 

(O) 

24 

472 

(D) 

(D) 

(D) 

723 

(D) 

125 

10 

012 

4 

456 

3  472 


5 

556 

3 

429 

(O) 

1 

765 

(D) 

2 

133 

37  4 

31 

1 

728 

8 

766 

7 

463 

1 

303 

1  314 


3  461 
44 

(D) 
1  161 

293 


12  483 


(D) 

(D) 
(D) 


5  640 
(D) 
(D) 
(D) 


223 
ID) 

54 


2  100 

1  120 

872 


980 
564 
(D) 
352 
(D) 


509 

70 


431 


2  838 
2  398 

440 


327 


784 

11 

tD) 

216 
71 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     MA  Not  available. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

2Totals  may  include  data  for  "nonemployer"  establishments  which  could  not  be  classified  and  tabulated  by  detailed  kind  of  business 

3Data  limited  to  "employer"  establishments. 

4Tncludes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


DETROIT  SMSA— MICHIGAN      23-37 


table  7  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

Other  56 


57 

5712 
Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total 

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores2    

Department  stores     

Variety  stores 

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists .  . 


-5.5 
(NC) 

(d) 

(nc) 


(d> 

(d) 
(d) 
(d) 


34.1 

(D) 

46.3 


12.5 

8.5 

26.0 

15.9 


-5.7 
(D) 

(d) 

2.8 


9.1 

6.3 

20.9 


36.6 

(NC) 
-56.5 
-34.0 


6.9 


(NC) 

(d) 

(nc) 


■  10.0 
•13.5 

18.8 
-.3 


8.7 
7.0 
9.2 


9.4 

35.9 

57.8 

.1 


8.5 
13.9 
12.2 

3.9 


15.0 

19.4 

5.8 


21.7 

(NC) 
33.6 

12.6 


49.1 


63.8 
48.5 
69.4 


35.6 
33.8 
35.6 
78.5 


41.0 
58.5 
42.0 


56.6 
67.5 
78.2 
47.6 


53.1 
51.2 
62.7 
51.1 


57.8 
69.3 
27.8 


55.4 


65.7 
50.1 

48.5 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available.     NC  Data  not  comparable  between  1967  and  1972  due 
to  major  changes  in  classification. 

'The  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and  B 
for  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


23-38      MICHIGAN— DETROIT  SMSA 


MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


525 

52  ex. 

525 

53 
531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores   

Florists  


10.9 


(D) 
(D) 
(D) 


(D) 
<D> 
(D) 
(D) 


1.3 

.1 

1.  1 


41.3 
38.8 
39.9 
49.1 

(D) 
46.3 

(D) 


10.2 
(D) 
(D) 

17.8 


12.3 

13.6 

9.0 


9.9 

13.5 

.8 

26.8 

8.4 


2.8 


(0) 
(D) 
(D) 


(D) 
(D) 
(D) 
(0) 


.3 


10.9 
10.1 
10.0 
13.9 

(D) 
12.0 

(D) 


2.6 
<D) 
(D) 

5.1 


4.2 
4.3 
4.0 


2.9 

4.2 

.4 

6.1 

2.6 


100.0 


CD) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


2.7 


.2 


.7 


23.3 
10.5 
9.7 
8.1 
(D) 
4.1 
(D) 


4.6 
(D) 
(D) 
4.0 


12.0 
9.4 
2.6 


4.4 

7.9 
.2 

5.3 
.3 


100.0 


2.7 

.8 

1.9 


13.0 

10.9 

1.6 

.5 


22.7 
21.9 

6.7 


6.1 
3.0 
2.6 
1.8 

.3 
1.0 

.2 


5.0 

1.8 

.7 

2.4 


10.6 
7.5 
3.1 


4.9 

6.4 

2.0 

2.2 

.4 


100.0 


4.3 
1.0 
3.4 


16.7 

14.8 

1.3 

.6 


22.0 

21.6 

6.5 


6.1 
2.9 
2.8 
1.7 

.4 
1.0 

.1 


5.0 

1.9 

.9 

2.2 


8.1 
6.2 
1.8 


4.3 

5.3 

1.1 

2.4 

.3 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

aExcludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and   merchandising  machine   operators)   SIC   596. 

2Includes   data    for   those   kinds   of   business    in   SIC   59    (except   591    and   596)  not   covered   in   any   of    the    lines   below. 
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MAJOR  RETAIL  CENTERS 


FLINT  SMSA— MICHIGAN      23-41 


table  i   Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores   

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


Standard 
metropolitan 
statistical 
area 


3 

1  214 

26 

472 
211 
164 
892 

1 
405 

255 
836 

339 

875 
690 

1 
468 

342 
685 

3    472 

217 

76 

141 

82 
27 
32 

23 

473 

286 

47  3 

256 
90 
71 
42 
29 
72 
23 

275 
56 
80 

139 

647 
424 
223 

135 

628 
39 

262 
53 


City 


1   501 

548  445 
67  761 
13    042 


614 

(  D) 


404 
156    054 


483 
(D) 


1    501 

72 
19 
53 

33 

14 

10 

9 

213 

114 

148 

132 
49 
40 
26 
9 
35 
13 

138 
30 
35 
73 

335 
213 
122 

66 

250 
29 

101 
20 


Central 

business 

district 


84 

13 

2 

226 
350 
794 
608 

12 

69 
604 

49 

105 
486 

22 

52 
260 

226 

3 

3 

6 
3 
1 
2 

23 

15 

13 

44 
15 
11 
10 

3 
12 

4 

27 
6 
9 

12 

39 
27 
12 


49 
1 

28 
2 


Major  retail  centers 
(See  descriptions  below) 


No.  3 


71 

82    856 

8   351 

1    371 


12    159 


30 
23   397 


23 

47    300 


71 

3 

2 
1 

4 
3 
1 


3 

11 

7 

15 
4 
4 
3 
1 
4 
3 

6 
3 

1 
2 

12 
7 
5 

3 

7 


No.  4 


44 

21    678 

3    129 

626 


12 
7    186 


19 

12    075 


13 
2    417 


44 

2 

1 
1 

4 
2 
1 
1 

7 

3 

5 

5 
1 
1 
2 


Standard  Notes:      -  Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)    SIC   596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  3.   Includes  the  planned  center  known  as  "Northwest  Shopping  Center"  and  establishments  on  Clio  Rd.  from  Canterbury  St.  to  Chateau  Ave., 
and  on  West  Pierson  Rd .  from  Cloverlawn  Dr.  to  Montrose  St.   (Flint)   (In  tracts  40,  42,  and  105) 

MRC  No.  4.   Includes  the  planned  center  known  as  "South  Flint  Plaza"  and  establishments  on  Fenton  RJ .  from  Major  Rd .  to  Bristol  Rd .   (Flint) 
(In  tract  34) 


23-42     MICHIGAN— FLINT  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  6 


No.  7 


No.  8 


No.  9 


No.  10 


54,  58.  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  ciothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


32 
3 

46 
281 
548 
802 

9 

20 

37  3 

21 

18 

193 

1 

8 
715 

46 


6 

1 
1 
4 

10 
6 
4 

4 

3 

3 


19 

25  037 

2  853 

593 


11 
9  556 


5 

(D) 


3 

(D) 


19 


50 

31  406 

3  800 

900 


11 
5  351 


32 

24  708 


7 
1  347 


50 
2 


4 
1 
4 

18 

5 
4 
5 

1 
6 

1 


57 

78  964 

12  056 

2  221 


10 

4  274 


43 

74  415 


4 
275 


57 

1 


29 
10 

b 
6 

1 

9 
3 

5 
1 
2 
2 

6 
6 


17 

8  561 

874 

204 


4 
4  693 


12 

(D) 


1 
(D) 


17 

1 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  6.   Includes  the  planned  center  known  as  "Yankee  Dort  Mall"  and  establishments  on  South  Dort  Highway  from  Mohawk  St.  to  Dell  Ave.   (Flint) 
(In  tracts  46,  47,  and  114) 

MRC  No.  7.   Includes  the  planned  centers  known  as  "k  Mart"  and  "Westgate  Shopping  Center"  and  establishments  at  the  intersection  of  Miller  Rd.  and 
Ballenger  Ave.   (Flint)   (In  tracts  109.02  and  35) 

MRC  No.  8.   Includes  the  planned  center  known  as  "Eastland  Mall"  and  establishments  on  East  Court  St.  between  Howe  St.  and  Sommerset  St.,  and  on 
South  Center  Rd.  between  Foxcroft  Lane  and  East  Court  St.   (Flint)   (In  tracts  17,  45,  115.01,  and  115.04) 

MRC  No.  9.   Includes  the  planned  center  known  as  "Genesee  Valley  Shopping  Center"  and  establishments  on  Linden  Rd .  between  Miller  Rd .  and  Lennon 
Rd.   (Flint)   (In  tract  109.02) 

MRC  No.  10.   Includes  the  planned  center  known  as  "Bella  Vista  Mall"  bounded  on  the  north  by  Bella  Vista  Dr.,  on  the  east  by  Catherina  Dr.,  and 
on  the  west  by  South  Saginaw  St.   (Grand  Blanc)   (In  tract  112.03) 


MAJOR  RETAIL  CENTERS 


FLINT  SMSA— MICHIGAN      23-43 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 

or  more  in  the  Flint  SMSA  in  1972) 


table  3.  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total' 


226 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    .  . 

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to  wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


23 
15 
13 


44 
15 
11 
10 

3 
12 

4 


27 
6 
9 

12 


39 
27 
12 


49 

1 

28 


84  350 


4 

009 

4 

009 

21 

461 

19 

862 

(D) 

(D> 

4 

147 

11 

860 

2 

420 

11 

918 

4 

835 

4 

499 

5 

075 

(D) 

1 

384 

(D) 

9 

851 

2 

796 

3 

861 

3 

194 

4 

880 

3 

812 

1 

068 

3  577 

10  227 

(D) 

6  256 

(D) 


13  794 

514 
514 


3  804 

3  557 

CD) 

CD) 


339 

1  542 


220 


2  289 
1  076 
1  017 
855 
(D) 
255 
(D) 


696 
623 
704 
369 


1  275 

1  023 

252 


488 

1  627 
(D) 

1  029 
(D) 


3  277 

131 
131 


933 

882 
(D) 
CD) 


80 
388 

55 


488 
200 
181 
194 
CD) 
69 
CD) 


379 

145 

148 

86 


299 

248 

51 


130 

394 
CD) 
252 
CD) 


2  608 

55 
55 


835 
786 
(D) 
(D) 


73 

193 

53 


475 
237 
217 
151 
CD) 
63 
<D) 


218 
81 
79 

58 


328 

274 

54 


98 

280 
(D) 
191 
(D) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

!Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


23-44      MICHIGAN— FLINT  SMSA 


MAJOR  RETAIL  CENTERS 


table  4.  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


(51,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores   

Florists 


1    501 


72 
19 

53 


33 

It 

10 

9 


213 

114 
148 


132 
49 
40 
26 
9 
35 
13 


133 
30 
35 
73 


335 
213 
122 


66 

250 
29 

101 
20 


548 

445 

25 

066 

(D) 

(D) 

73 

861 

65 

654 

6 

468 

1 

739 

119 

783 

125 

969 

32 

5  39 

34 

014 

14 

357 

13 

259 

(D) 

(0) 

5 

906 

1 

125 

33 

614 

10 

474 

7 

389 

15 

751 

45 

302 

34 

462 

10 

840 

ID) 


(D) 
406 


67 

761 

3 

049 

561 

2 

488 

10 

274 

9 

194 

861 

219 

10 

207 

11 

561 

3 

250 

5 

532 

2 

355 

2 

194 

1 

767 

292 

956 

162 

H 

977 

1 

881 

1 

237 

1 

859 

10 

814 

8 

624 

2 

190 

14    565 
2    716 


3  692 

4  405 
323 

2    114 
691 


16    159 


680 
121 
559 


2    358 

2    118 

185 

55 


2   437 

2   831 
826 


290 
558 
514 
393 

71 
228 

40 


1  166 
453 
263 
450 


2   598 

2    083 

515 


938 

1    035 

84 

466 

157 


13    042 


443 
89 

354 


2    259 

2   002 

207 

50 


1    769 

1    231 
765 


1  235 
595 
554 
306 

57 
232 

45 


664 
226 
165 
273 


165 
545 
620 


672 

839 

83 

388 

134 


Standard   Notes:      -   Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not   available. 

'Excludes  nonstore    retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine  operators)    SIC   596. 

'includes   data    for   those  kinds   of   business    in  SIC   59    (except    591   and   596)    not   covered    in  any  of    the   lines   below. 


MAJOR  RETAIL  CENTERS 


FLINT  SMSA— MICHIGAN      23-45 


table  5  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists  


3    472 


217 

76 

141 


1    214    211 


82 
27 
32 
23 


473 

286 

47  3 


256 
90 
71 
42 
29 
72 
23 


275 
56 
80 

139 


647 
424 
223 


135 

628 
39 

262 
53 


75 

353 

12 

085 

63 

268 

186 

069 

165 

126 

13 

945 

6 

998 

273 

327 

27  4 

776 

88 

786 

61 

779 

26 

431 

23 

702 

(D) 

(D) 

11 

330 

(D) 

59 

882 

21 

656 

12 

550 

25 

676 

64 

998 

64 

905 

20 

093 

47   511 

61  7  30 

7  543 

31  960 

4  183 


40 

164 

7 

405 

1 

348 

6 

057 

25 

285 

22 

574 

1 

923 

788 

22 

919 

24 

418 

8 

521 

8 

935 

3 

756 

3 

366 

2 

380 

806 

1 

698 

295 

8 

349 

3 

453 

1 

915 

2 

981 

19 

994 

16 

069 

3 

925 

6  693 

7  645 
419 

4    022 
941 


>2 

566 

1 

723 

312 

1 

411 

5 

651 

5 

039 

437 

175 

5 

176 

5 

868 

2 

033 

2 

078 

864 

771 

554 

180 

404 

76 

1 

927 

796 

412 

719 

4 

654 

3 

725 

929 

1    665 

1  791 
111 
889 
217 


26    892 


1 

075 

259 

816 

5 

032 

4 

379 

478 

175 

3 

994 

2 

656 

1 

963 

2 

024 

928 

834 

433 

162 

414 

87 

1 

162 

443 

273 

446 

6 

062 

4 

886 

1 

176 

1    324 

1  600 
126 
836 
213 


Standard   Notes:       -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA    Not    available. 

1  Excludes   nonstore    retailers    (mail-order   houses y    direct    selling,    and   merchandising  machine   operators)    SIC    596. 

2Includes    data    for    those   kinds   of   business    in   SIC    59    (except    591   and    596)    not    covered    in   any   of    the    lines   below. 


23-46     MICHIGAN— FLINT  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll 
year 


entire 


($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3.  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores    

Variety  stores     

Miscellaneous  general  merchandise  stores     

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3  .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


323 

9 
9 


16 
4 

3 
9 


27 
16 
19 


63 
25 

15 

38 

17 
1 

16 
2 


44 

14 

13 
17 


56 

3a 

22 


10 


63 

1 

6 

17 

5 


124 

655 

4 

732 
(D) 
(D) 

45 
40 

087 
456 
(D) 
CD) 

4 

977 

17 

158 

2 

651 

16 
8 

7 

813 
132 
346 

8 

681 

5 
2 

701 
(D) 
603 
(D) 

14 
5 
5 
4 

762 
088 
397 

277 

5 
4 
1 

748 
079 
669 

4    040 


8    687 
(D) 

1  398 

2  393 
881 


19    702 


677 
(D) 
(D) 


7    734 

6    765 

(D) 

(D) 


399 

1    911 
259 


2  857 
1  415 
1    252 


442 
028 
(D) 
385 
(D) 


2    566 

1    020 

990 

556 


1    453 

1     130 

323 


478 


1    368 
(D) 

269 

446 
171 


4    713 


96 

3 

15 


1    692 

1    419 

(D) 

(D) 


110 

320 

78 


956 
698 

653 


258 
172 
(D) 
77 
(D) 


507 
168 

241 
98 


565 
433 
132 


119 


270 

(D) 

50 

61 

58 


Standard  Notes:      -  Represents   zero.  D  Withheld    to  avoid   disclosure.  NA   Not   available. 

'Excludes  nonstore  retailers    (i.e.,    mail    order,    direct   selling,    merchandise  vending  machine   operators)    part   of  SIC   53. 

2Totals  may   include   data   for    "nonemployer"   establishments   which   could   not   be   classified   and   tabulated   by  detailed  kind   of   business. 

'Data    limited    to   "employer"   establishments. 

^Includes   data   for   those  kinds   of  business   in  SIC   59    (except    591)   not    covered    in   any  of   the   lines   below. 


MAJOR  RETAIL  CENTERS 


FLINT  SMSA— MICHIGAN      23-47 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  In  sales,  1967  to  1972  ' 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562.  3,  8 
562 

Other  56 


57 

5712 
Other  571 
572.  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores2    

Department  stores     

Variety  stores     

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


-32.3 


(  NO 

(D) 

(NO 


-52.4 

-50.9 

(D) 

(D) 


-16.7 

-30.9 

-8.7 


-29.1 
-10.6 
-38.8 
-18.4 


-33.3 
-44.2 
-28.5 
-25.3 


-15.1 

-6.5 

-36.0 


-11.5 


(NO 
(  D) 
(  D) 


23.6 


(  NO 

(D) 

(  NO 


-26.6 
-29.2 
52.7 
-52.1 


25.9 
55.4 
22.7 


39.5 
(D) 

33.1 
(D) 


21.0 

15.2 

5.8 

34.5 


50.3 
63.1 
20.2 


(D) 


(  NO 
91.3 
37.9 


58.2 


42.3 
43.3 
42.0 


58.2 
62.1 
47.0 
26.1 


44.5 
73.3 
47.3 


79.7 
71.0 
74.0 
86.8 


37.2 
33.0 
45.1 
37.1 


80.5 
98.1 
40.2 


47.7 


83.1 

115.  1 

49.3 


NA  Not  available. 


NC  Data  not  comparable  between  1967  and  1972  due 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure, 
to  major  changes  in  classification. 

1The  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and  B 
for  a  more  complete  explanation  of  SIC  changes.)  The  percent  change  for  the  SMSA ,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 
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MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores 2    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


15.4 


16.0 

(D) 
(D) 


29.1 

30.3 

(D) 

<D> 


3.5 
9.4 

7.4 


35.0 
33.7 
33.9 

(D) 
18.4 
23.4 

(D) 


29.3 
26.7 
52.3 
20.3 


10.8 

11.1 

9.9 


ID) 

(D) 

(D) 

43.0 

(D) 


6.9 

5.3 
6.3 


11.5 

12.0 

(D) 

(D) 


1.5 

4.3 


2.7 


19.3 
18.3 
19.0 

(D) 

6.6 

12.2 

10.2 


16.5 
12.9 
30.8 
12.4 


5.7 
5.9 
5.3 


7.5 

16.6 
(D) 

19.6 
(D) 


100.0 


4.8 


4.8 


25.4 

23.5 

(D) 

(D) 


4.9 
14.1 


2.9 


14.1 
5.7 
5.3 
6.0 
(0) 
1.6 
(D) 


11.7 
3.3 

4.6 

3.8 


5.8 
4.5 
1.3 


4.2 

12.1 
(D) 
7.4 
(0) 


100.0 


4.6 
(D) 

(D) 


13.5 

12.0 

1.2 

.3 


21.8 
23.0 

5.9 


6.2 
2.6 
2.4 
(D) 
(D) 
1.1 
.2 


6.1 
1.9 
1.3 
2.9 


8.3 
6.3 
2.0 


(D) 

(D) 

1.0 

2.7 

.5 


100.0 


15. 

13. 
1, 


22.5 

22.6 

7.3 


5.1 
2.2 
2.0 

(D) 

!D) 

.9 

(D) 


4.9 
1.8 
1.0 
2.1 


7.0 

5.3 
1.7 


3.9 

5.1 
.6 

2.6 
.3 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

aExcludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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MAJOR  RETAIL  CENTERS 


GRAND  RAPIDS  SMSA— MICHIGAN      23-51 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 

Kind  of  business 

Standard 
metropolitan 
statistical 
area 

City 

Central 

business 

district 

Major  retail  center 
(see  description  below) 

SIC  code 

No.  1 

Retail  stores,  total:' 

Number   

Sales  

Payroll,  entire  year 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number   

$1,000.  . 
$1,000.. 

3   962 

1    328    241 

150    162 

32    275 

1    277 
47  4    550 

1    084 
343    568 

1    601 
510    123 

3    962 

209 
66 

143 

102 
27 
43 
32 

479 

345 

602 

287 

105 
83 
55 
29 
78 
20 

372 
104 
102 
166 

688 
508 
180 

110 

768 
41 

323 
54 

1    506 

510    518 

62    973 

13    269 

546 

176    581 

446 
142    651 

514 
191    286 

1    506 

61 

24 
37 

43 
11 
18 
14 

192 

82 

182 

124 

49 
39 
24 
10 
31 
10 

165 
47 
43 
75 

307 
206 
101 

47 

303 
25 

114 
22 

137 

58   500 

11    446 

2    180 

37 

(D) 

74 
41    467 

26 
(D) 

137 

1 
1 

9 
2 
4 
3 

3 

5 

26 
11 
7 
5 
2 
7 
1 

16 
3 
4 
9 

29 

21 

8 

5 

43 

3 

23 

1 

73 

45    697 

6    794 

1    725 

54,  58,  591 

22 

Sales  

$1,000.  . 

7    588 

53,  6,  7;  594 

Shopping  goods  stores  (GAF2 ): 

41 

$1,000.. 
$1,000.. 

dealers   .  . 

36    364 

52,55,59, 
ex.  591,4 

All  other  stores: 

Number   

Sales 

10 
1    745 

52 
525 

NUMBER  OF  ESTABLISHMENTS 

Building  materials,  hardware,  garden  supply,  and  mobile  home 
Hardware  stores 

73 
1 

52  ex.  525 

Other 

1 

53 

General  merchandise  group  stores    

4 

531 

Department  stores 

3 

533 

Variety  stores 

1 

539 

Miscellaneous  general  merchandise  stores 

54 

Food  stores    

7 

55  ex.  554 

Automotive  dealers    

2 

55  pt.  (554) 

Gasoline  service  stations 

5 

56 

Apparel  and  accessory  stores   

16 

562,  3,  8 

Women's  clothing,  specialty  stores,  furriers    

6 

562 

Women's  ready-to-wear  stores    

5 

561 
565 
566 

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

3 

1 
6 

564,9 

Other  apparel  and  accessory  stores 

57 

Furniture,  home  furnishings,  and  equipment  stores 

9 

5712 

Furniture  stores 

1 

Other  571 
572,  573 

Home  furnishings  stores 

8 

58 
5812 

Eating  and  drinking  places 

Eating  places    

13 
13 

5813 

59  pt.  (591 ) 

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

2 

59  ex.  591,6 

Miscellaneous  retail  stores3    

14 

592 

Liquor  stores   

594 

Miscellaneous  shopping  goods  stores    

12 

5992 

Florists 

Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  special ize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  centers  known  as  "Rogers  Plaza  Center"  and  "Southland  Shopping  Center"  and  establishments  on  28th  St.  SW.  from 
Clyde  Park  Ave.  to  Hook  Ave.   (Wyoming)   (in  tract  135) 
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MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  2 


No.  3 


No.  5 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex. 525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number    

Sales SI  ,000. 

Payroll,  entire  year 51,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  . . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


98 

31  205 

3  823 

880 


23 
5  262 


58 

17  055 


17 

8  888 


98 

4 
2 
2 

5 
3 

1 
1 

6 

7 

3 

21 
7 

7 
6 

6 
2 

13 

4 
2 
7 

14 
9 

5 

3 
22 

19 

1 


17 
1 

16 

727 
903 
320 

3 

5 

484 

13 

5 
108 

1 

6 
135 

16 

1 

1 

1 

1 

1 

1 
4 

1 


13 

8  964 

1  105 

252 


4 
2  709 


6 
4  910 


3 

1  345 


13 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  ana  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No. 2.   Includes  the  establishments  in  the  area  bounded  by  6th,  Columbia  Ave.,  7th,  Lincoln  Ave.,  9th,  Central  Ave.,  10th,  River  Ave.,  11th, 
Pine  Ave.,  and  C.  &  0.  Highway.   (Holland  City)   (in  tracts  223  and  224) 

MRC  No. 3.   Includes  the  planned  center  known  as  "K  Mart"  and  establishments  on  28th  St.  SW. ,  from  Division  to  Buchanan  Ave.  SW. ,  and  on  Division 
Ave.  south  from  28th  St.  to  Honeoye.   (Wyoming,  Grand  Rapids)   (in  tracts  41  and  136) 

MRC  No. 5.   Includes  the  planned  center  known  as  "North  Town  Shopping  Center"  and  establishments  on  Plainfield  NE.  from  4-Mile  Rd.  to  Rupert. 
(Grand  Rapids,  Kent  County)   (in  tract  126) 


MAJOR  RETAIL  CENTERS 


GRAND  RAPIDS  SMSA— MICHIGAN      23-53 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  6 


No.  7 


No. 


No.  9 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


52 
32  553 


508 
118 


10 

(D) 


35 

22  195 


7 

(D) 


52 


16 
4 
3 

5 
2 
4 

1 

7 

1 


1 
10 


39 

221 
900 
219 


4 
725 


31 
820 


4 
676 


39 


14 
7 
7 
2 


2 

2 

11 
1 
8 


51 

24  663 

3  402 

851 


7 
(D) 


39 

20  424 


5 
(D) 


51 


21 
9 
6 
5 
1 
6 


12 
10 


71 

61 

545 

9 

084 

2 

026 

16 

4 

116 

51 

56 

251 

4 

1 

178 

71 


30 

14 

11 

7 


11 
11 


12 
12 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  6.   Includes  the  planned  center  known  as  "East  Brook  Mall"  and  establishments  bounded  by  Eastbrook  Blvd.,  28th  Street  SE. ,  and  East 
Beltline  Ave.  SE.   (Grand  Rapids)   (In  tract  126) 

MRC  No.  7.   Includes  the  establishments  on  Washington  St.  from  1st  Ave.  to  3d  Ave.   (Grand  Haven)   (In  tract  208) 

MRC  No.  8.   Includes  the  planned  center  known  as  "North  Kent  Mall"  and  establishments  bounded  by  property  line  of  mall,  Plainfield  Ave.,  and 
Jupiter  Ave.  to  the  west  property  line  of  mall.   (Kent  County)   (In  tract  113) 

MRC  No.  9.   Includes  the  planned  center  known  as  "Woodland  Mall"  bounded  by  North  Outer  Dr.,  East  Beltline  SE.  and  28th  St.  SE.,  and  establish- 
ments on  28th  St.  from  North  Outer  to  East  Beltline  SE.  (3000  to  3333).   (Kentwood)   (In  tracts  44  and  126) 


23-54      MICHIGAN— GRAND  RAPIDS  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 
or  more  in  the  Grand  Rapids  SMSA  in  1972) 


table  3  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores 

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2     

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


137 


26 

11 
7 
5 
2 
7 
1 


16 
3 
4 
9 


29 
21 

8 


43 

3 

23 

1 


58  500 


(D) 

(0) 

15 

246 

(D) 

(D) 

(0) 

317 

(D) 

(D) 

9 

775 

3 

774 

3 

312 

? 

419 

(0) 

(D) 

(D) 

9 

711 

(D) 

619 

(D) 

4 

215 

3 

230 

985 

(0) 

8  708 
455 

6  735 
(0) 


11  446 


(0) 
(0) 


3  855 
(D) 
(D) 
(D) 


19 
(D) 
(0) 


1  988 
756 
671 
509 
(D) 
(D) 
(D) 


1  616 
(0) 
105 
(0) 


1  371 

1  170 

201 


(D) 

1  670 

13 

1  357 

(D) 


2  793 


(D) 

(D) 


924 
(D) 
(D) 
(D) 


5 
(D) 
(D) 


457 
191 
172 
108 
(D) 
(D) 
(D) 


400 

(D) 

23 

(D) 


339 

290 

49 


(D) 

442 

3 

362 

(D) 


2  180 


(D) 
(D) 


739 
(D) 
(0) 
(D) 


5 
(D) 
(0) 


385 
194 
170 
79 
<D> 
(D) 
(D) 


224 

(D) 

20 

(DJ 


430 

364 

66 


(D) 

276 

3 

231 

(D) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

^Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596 )  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


GRAND  RAPIDS  SMSA— MICHIGAN      23-55 


table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3.  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores   

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


1    506 


61 
24 
37 


43 
11 
18 
14 


192 

82 

182 


124 
49 
39 
24 
10 
31 
10 


165 

47 
43 
75 


307 
206 
101 


47 

303 
25 

114 
22 


510 

518 

24 

012 

2 

777 

21 

235 

54 

228 

47 

778 

(D) 

(D) 

114 

502 

123 

424 

28 

864 

34 

347 

(D) 

16 

287 

ID) 

3 

689 

5 

022 

533 

36 

412 

16 

532 

4 

258 

15 

622 

45 

782 

35 

593 

62    973 


10    189 


16  297 

32  650 

4  997 

17  664 
1  500 


3 

546 

292 

3 

254 

9 

312 

8 

211 

648 

453 

9 

284 

9 

560 

2 

743 

5 

498 

(D) 

2 

341 

1 

370 

700 

870 

(D) 

4 

690 

2 

655 

531 

1 

504 

11 

667 

9 

77  4 

1 

893 

2    185 

4  488 
252 

2  675 
271 


15    071 


810 
63 

747 


2    173 

1    916 

148 

109 


2    091 

2    483 

691 


1  332 
(D) 
537 
385 
169 
192 
(D) 


1  153 
668 
121 

364 


2  717 

2   255 

462 


538 

083 
58 

642 
60 


13    269 


465 

67 

398 


2    137 

1    838 

184 

115 


1    965 

1    028 

709 


1  151 
(D) 
595 
211 
146 
143 
(D) 


736 
390 
100 

246 


3    691 

3    101 

590 


504 

883 
73 

543 
64 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid  disclosure.  NA   Not    available. 

1Excludes  nonstore    retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in  SIC   59    (except    591   and   596)    not   covered    in  any  of    the    lines   below. 


23-56      MICHIGAN—  GRAND  RAPIDS  SMSA 


MAJOR  RETAIL  CENTERS 


table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


3    962 


209 

66 

143 


102 
27 
43 
32 


479 
345 
602 


287 
105 
83 
55 
29 
78 
20 


372 
104 
102 
166 


688 
508 
180 


no 

768 
41 

323 
54 


1    328    241 


75  461 
U  171 
64    290 


149    670 

133    625 

(D) 

(0) 


345    764 

301    796 

97    916 


75  651 

30  897 

29  532 

16  736 

14  362 

12  427 

1  209 


79  226 

31  279 

12  910 

35  037 


95  784 
76  876 
18    908 


33    002 

73  971 
9    945 

39  021 
5    361 


150 

162 

9 

212 

1 

220 

7 

992 

21 

906 

19 

502 

1 

457 

947 

26 

688 

25 

773 

8 

406 

11 

404 

4 

389 

4 

166 

2 

525 

2 

300 

2 

025 

165 

9 

999 

4 

587 

1 

555 

3 

857 

23 

560 

20 

122 

3 

438 

4    309 

8  905 
494 

4  815 
958 


35    157 


2 

208 

275 

1 

933 

4 

974 

4 

403 

347 

224 

6 

054 

6 

199 

2 

030 

2 

727 

1 

036 

983 

669 

520 

466 

36 

2 

366 

1 

114 

361 

891 

5 

457 

4 

619 

838 

1  052 

2  090 
114 

1    108 
240 


32    275 


1 

306 

265 

1 

041 

4 

880 

4 

234 

394 

252 

5 

831 

2 

827 

2 

169 

2 

530 

1 

147 

1 

078 

491 

490 

368 

34 

1 

511 

663 

245 

603 

8 

221 

7 

099 

1 

122 

1    092 

1  908 
169 

1  075 
251 


Standard   Notes:       -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA    Not    available. 

'Excludes  nonstore    retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine  operators)    SIC    596. 

2  Includes   data    for    those  kinds   of   business    in   SIC   59    (except    591   and   596)    not    covered    in   any  of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


GRAND  RAPIDS  SMSA— MICHIGAN      23-57 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex. 554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Kind  of  business 


Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers    . 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores     

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


Establishments 


(number) 


190 


42 

16 
9 


26 

7 
2 

14 


20 

4 

3 
13 


34 
25 

9 


58 
4 
2 
9 
3 


Sales 


($1,000) 


99  062 


143 
(D) 
(D) 


50  083 

47  910 

(D) 

(D) 


1  224 
(D) 

(D) 


12  318 
4  964 
4  530 


354 
818 
(D.) 
790 


8  747 
(D) 
(D) 

2  653 


682 
525 


1  157 


3  321 


8  626 
269 
(D) 

3  091 
(D) 


Payroll, 
year 


entire 


($1,000) 


18  667 


(D) 
(D) 
(D) 


10  099 

9  657 

(D) 

(D) 


138 
(D) 
(D) 


2  439 

1  004 

916 


1  435 
600 
(D) 
(D) 


1  387 
(D) 
(D) 
434 


1  441 

1  206 

235 


726 


1  611 

11 

(D) 

489 

(D) 


Paid  employees 
tor  week 
including 
March  12 
(number) 


4  925 


(D) 
(D) 
(D) 


2  901 

2  778 

(D) 

(D) 


52 
(D) 
(D) 


568 
293 
265 


275 

103 
(D) 
(D) 


168 

(D) 

(D) 

68 


608 
458 
150 


164 


320 

5 

(D) 

96 

(D) 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

2Totals  may  include  data  for  "nonemployer"  establishments  which  could  not  be  classified  and  tabulated  by  detailed  kind  of  business. 

3Data  limited  to  "employer"  establishments. 

4Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


23-58      MICHIGAN— GRAND  RAPIDS  SMSA 


MAJOR  RETAIL  CENTERS 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 
Other  56 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores2    

Department  stores     

Variety  stores     

Miscellaneous  general  merchandise  stores     

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready -to  wear  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


-40.9 


(NO 
(0) 

(nc) 


-69.6 
(D) 

(d) 

(0) 


-74.  1 
(D) 

(d) 


-20.6 
-24.0 
-26.9 
-18.4 


11.0 
(D) 

(d) 
(d) 


-10.0 

-8.4 

-14.9 


(D) 


(nc) 

69.1 
(D) 


19.1 
(NC) 

(d) 
(nc) 


-25.8 

-29.4 
(D) 

(d) 


23.0 

44.5 

.9 


47.8 

(D) 

129.5 

(D) 


13.6 
16.1 


12.4 


62.9 
75.9 
29.6 


-14.2 

(NC) 

67.1 

-39.5 


55.3 


55.8 
15.5 
65.4 


33.2 

30.0 

(D) 

(D) 


54.7 
74.9 
44.6 


77.0 

96.9 

123.6 

65.4 


51.1 
49.8 
58.3 
49.7 


85.4 
96.7 
50.3 


45.7 
93.3 
53.7 


Standard   Notes:      -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA   Not   available.  NC  Data   not    comparable   between    1967   and   1972   due 

to  major    changes    in   classification. 

LThe  percent   changes    for  central    business  districts   and   cities   were   calculated    based    on    the    1972  SIC   definitions    for   1972  data  and    the  1967  SIC  def- 
initions   for   1967  data.      Percentage   changes   are   not    shown    for  kinds   of   business  with   major   noncomparabili ty ;    nevertheless,    changes   in   classification 
between    1967   and    1972  may   slightly   affect    the   percentage   change    shown   for  some   kinds   of    business   and    for   retail    stores,    total.       (See   appendixes  A  and  B 
for   a  more   complete   explanation  of    SIC    changes.)      The   percent   change   for   the   SMSA,    however,    was   calculated    based   on    the    1967  SIC   definitions    for  both 
the    1967   and    1972   data.      Data   have   not   been   adjusted    for  boundary   changes   between   census   years. 

2Excludes   nonstore   retailers    (mail    order,    direct   selling,    merchandise   vending  machine   operators)  part    of    SIC   53. 

3Includes   data    for   those   kinds   of    business    in   SIC   59    (except   591)   not    covered    in   any   of    the    lines    below. 


MAJOR  RETAIL  CENTERS 


GRAND  RAPIDS  SMSA— MICHIGAN      23-59 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores 2    

Liquor  stores  

Miscellaneous  shopping  goods  stores    

Florists 


11.5 


CD) 
(0) 


28.1 
(D) 

36.2 
6.3 


.3 

(D) 
(D) 


28.5 

Id) 

20.3 
(D) 
(D) 
(D) 
(D) 


26.7 
<D> 

It. 5 
(D) 


9.2 

9.1 
9.7 


CD] 

26.7 

9.1 

38.1 

CD) 


4.4 


(D) 
<D) 


10.2 
(D) 

16.7 
21.1 


.1 
(D) 
(D) 


12.9 

12.2 

11.2 

It. 5 

(D) 

(D) 

(D) 


12.3 
(D) 
4.8 
(D) 


4.4 
4.2 
5.2 


(D) 

11.8 
4.6 

17.3 
(D) 


100.0 


(D) 
(D) 


26.1 
(D) 
(0) 
(D) 


.5 
(D) 
CD) 


16.7 
6.5 
5.7 
4.1 
CD) 
CD) 
(D) 


16.6 
(D) 
1.1 
(D) 


7.2 
5.5 
1.7 


(D) 

14.9 

.8 

11.5 

CD) 


100.0 


4.7 

.5 

4.2 


10.6 
9.4 
(D) 

(D) 


22.4 

24.2 

5.7 


6.7 
(D) 
3.2 

(d) 
.7 

1.0 
.1 


7.1 
3.2 

.8 
3.1 


9.0 
7.0 
2.0 


3.2 

6.4 

1.0 

3.5 

.3 


100.0 


5.7 

.8 

4.8 


11.3 

10.1 

(D) 

(O) 


26.0 

22.7 

7.4 


5.7 
2.3 
2.2 
1.3 
1.1 
.9 
.1 


6.0 
2.4 
1.0 
2.6 


7.2 
5.8 
1.4 


2.5 

5.6 

.7 

2.9 

.4 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below 


JACKSON,  MICH. 

Standard  Metropolitan  Statistical  Area 
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JACKSON     CO. 
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JACKSON,  MICH. 

Major  Retail  Centers 


JAC  CO. 
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'  I  ■  ■ I 


2MILES 

J 


(T)  (T)  Major  Retail  Centers  (See  table  1  for  boundary 

. .  description  of  each  center) 
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23-62      MICHIGAN— JACKSON  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


No.  4 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


1 

315 

37 

7 

090 
409 
562 
465 

109 

410 

013 

88 

246 
184 

118 

434 
212 

1  090 

66 
27 
39 

29 
8 

12 
9 

148 

76 

164 

63 

22 

18 

9 

5 

21 

6 

65 
12 
19 
34 

227 

142 

85 

35 

217 
21 
89 
18 


49 
7 

1 

98 
084 
153 
378 

7 

30 
740 

27 

44 
886 

13 

24 
458 

98 

4 

4 

6 
2 
2 
2 

6 

10 

4 

16 
5 
3 
3 

6 
2 

9 
3 

4 
2 

18 
9 
9 


19 
1 

13 
1 


12 
13  706 

1  504 
276 


6 
5  494 


3 

(D) 


3 
(D) 


12 


28 
3 

29 
344 
712 
712 

8 

5 
585 

18 

17 
271 

1 

7 

488 

29 
1 
1 

3 

1 
2 

2 
1 
3 


11 
1 

40 
787 
928 
398 

10 
(D) 

9 

29 
956 

1 
(D) 

40 


17 
6 
5 
3 

1 
7 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

IExcludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous^-sto^p^ing  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Van  Buren ,  P.C.  RR.,  Mechanic,  Homewild  Ave.,  Milwaukee,  U.S.  Highway  127  (Business 
Route),  Franklin,  2d,  Michigan  Ave.,  and  Steward  Ave.   (Jackson  city)   (Entire  tract  6) 

MRC  No.  2.   Includes  planned  center  known  as  "Shopper's  Fair"  North  West  Ave.  from  West  North  St.  to  Madison  St.   (Jackson)   (In  tract  1) 

MRC  No.  3.   Includes  planned  center  known  as  "Paka  Plaza"  at  the  intersection  of  Andrew  Boardman  St.  from  Clinton  St.  to  Brown  St.,  and  Clinton 
Rd.  from  Andrew  Boardman  St.  to  St.  Clair.   (Jackson)   (In  tracts  1  and  55) 


MRC  No.  4.   Includes  the  planned  center  known  as  "Westwood  Mall"  bounded  by  Penn  Central  RR.,  Brown  St.  and  West  Michigan  Ave.,  and  establishments 
on  West  Michigan  from  Brown  St.  to  21st  St.   (Jackson  County)  (In  tracts  53  and  55) 


KALAMAZOO -PORTAGE ,  MICH. 

Standard  Metropolitan  Statistical  Area 


VAN  BUREN  CO. 


Kalamazoo 


Portage 


KALAMAZOO  CO. 
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40  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


23-63 


KALAMAZOO-PORTAGE,  MICH. 

Major  Retail  Centers 


us 


KALAMAZOO    CO.  I       I 


e 


No.  3  Unassigned 


0  Q  Major  Retail  Centers  (See  table  1  for  boundary 
| 1  Central  Cities  description  of  each  cenfer) 

U.S.  DEPARTMENT  OF  COMMERCE 
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J 
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MAJOR  RETAIL  CENTERS 


KALAMAZOO-PORTAGE  SMSA— MICHIGAN      23-65 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  4 


No.  5 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1,000 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores  .  .  .  . 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


1 

865 

572 

045 

69 

7  05 

11 

649 

597 

202 

193 

496 

147 

546 

772 

222 

306 

1  865 

120 
35 
85 

44 
12 

18 
14 

205 

145 

295 

139 
57 
49 
26 
16 
31 
9 

148 
36 
39 

73 

343 

254 
89 

49 

377 
33 

165 
24 


33 

39  562 

3  661 

782 


7 
(D) 


15 
8  204 


11 

Id) 


33 

1 


16 
2 

21 
772 
266 
442 

8 

7 
680 

6 

10 
905 

1 

4 
187 

21 

2 
1 
1 

3 

2 

1 


45 

26  284 

4  839 

1  103 


5 
1  614 


35 
24  187 


5 

483 


45 


17 

9 
7 

4 


2 
18 


13 
1 


99 

48  709 

6  475 

1  513 


21 

9  671 


70 
33  405 


5  633 

99 

1 

1 

6 
4 
1 
1 

11 

2 

2 

37 

13 

11 

9 

12 
3 


2 
22 
19 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  "Topps"  and  the  establishments  on  West  Kilgore  Rd.  from  201  to  451  and  on  South  Westnedge  Ave. 
from  4300  to  5250.   (Kalamazoo)   (In  tracts  17.01,  17.02,  and  19.02) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Southland  Mall"  and  the  establishments  on  South  Westnedge  Ave.  from  Milham  Rd .  to  6230. 
(Portage)   (In  tract  19.03) 

MRC  No.  4.   Includes  planned  center  known  as  "Kalamazoo  Mall"  and  establishments  on  both  sides  of  street  known  as  Kalamazoo  Mall  St.  bounded  on 
north  by  Water  St.  and  south  by  Lovell  St.   (Kalamazoo)   (In  tracts  2,4,  and  8) 

MRC  No.  5.   Includes  the  planned  centers  known  as  "West  Main  Mall"  and  "Maple  Hill  Mall"  and  establishments  bounded  by  north  property  line  of 
Maple  Hill  Mall,  West  Main  St.,  Drake  Rd . ,  Maple  Hill  Dr.,  and  south  and  west  property  line  of  West  Main  Mall.   (Kalamazoo  County) 
(In  tract  29) 


LANSING-EAST  LANSING,  MICH. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


IONIA  CO. 

CLINTON  CO. 
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U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


23-66 


LANSING-EAST  LANSING,  MICH. 

Central  Business  District  and  Major  Retail  Centers 


NGHAM  CO. 


o  1 

i  ■  ■  ■  ■  i 


3    MILES 


Central  Business  District 


©Major  Retail  Centers  (See  table  1  for  boundary 
description  of  each  cente 


description  of  each  center) 
Central  Cities 
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23-68      MICHIGAN— LANSING-EAST  LANSING  SMSA 


MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Lansing 


Lansing 
central 
business 
district 


Major  retail  centers 
(See  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


2 

991 

111 

23 

975 
467 
894 
841 

1 
293 

035 
693 

300 

759 
222 

1 
397 

181 
552 

2  975 

168 

68 
100 

82 
21 
38 
23 

375 

229 

461 

212 
75 
53 
53 
22 
51 
11 

240 
62 
63 

115 

571 
411 
160 

89 

548 
33 

225 
49 


1  02  6 


429 
54 
10 

001 
997 
648 

380 

(D) 

269 

(D) 

174 

377 
941 

1  026 

41 
11 
30 

30 

12 

13 

5 

125 

68 

169 

64 
20 
14 
16 

7 
15 

6 

101 
22 
33 

46 

222 

156 
66 

33 

173 
11 
74 
16 


45 
9 
1 

108 
019 
291 
907 

6 

28 
195 

33 

60 
465 

5 

20 
359 

25 
9 
6 
7 

8 

1 

11 
4 
3 

4 

19 

16 

3 


29 

1 

17 

1 


53 

16 

531 

2 

995 

759 

11 

2 

921 

35 

12 

465 

7 

1 

145 

53 

2 
1 
1 

3 

1 

2 

1 


15 
7 
6 
5 

2 

1 

5 
1 


3 

17 


12 

2 


33 

2 

972 

3 

745 

600 

13 

9 

518 

9 

(D) 

11 

(0) 

33 

2 

1 

1 

3 
2 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

xExcludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  area  known  as  "Campus  Center"  and  establishments  in  the  area  bounded  by  Albert  St.,  north  side  of  Ann  St.,  east  side  of 
Charles  St.,  Grand  River  Ave.,  and  west  side  of  Abbott  Rd .   (East  Lansing  city)   (In  tract  41) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Logan  Shopping  Center"  and  establishments  in  3100  to  3800  blocks  of  South  Logan  St.  and  921  to 
1500  block  of  West  Holmes  Rd .   (Lansing)   (In  tract  37) 


MAJOR  RETAIL  CENTERS 


LANSING-EAST  LANSING  SMSA— MICHIGAN     23-69 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  3 


No.  4 


No.  5 


No.  6 


54,  58,  591 


53,6,7;594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total:' 

Number    

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


97 

U 

1 

57 
592 
979 
798 

16 

17 
553 

34 

29 
577 

46 

U 
462 

57 


4 

6 

12 
1 
1 
6 

4 
1 


11 
1 

23 

918 
598 
340 

5 

8 
883 

4 

7 
848 

1 

8 
187 

23 

2 
1 

1 

3 
1 
1 
1 

3 

1 
4 

2 

1 
1 

1 


56 

30    666 

4    275 

989 


12 
(D) 


42 

28    543 


2 
(D) 


56 


20 
6 
5 
6 

7 
1 


2 
13 
12 


49 

24    737 

3    189 

794 


(D) 


39 

23    103 


2 
(D) 


49 


23 
10 

7 
4 
1 
7 
1 


10 

8 


Standard   Notes:      -  Represents    zero.  D  Withheld    to   avoid  disclosure.  NA  Not   available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  3.   Includes  the  planned  center  known  as  "Frendor  Shopping  Center"  and  establishments  in  the  area  bounded  by  the  north  side  of  East  Grand 
River  Ave.,  west  side  of  Ranney  Park,  Morgan  Lane,  south  side  of  Michigan  Ave.,  and  North  Clippert  St.   (Lansing)   (In  tracts  30  and 
38.01) 

MRC  No.  4.   Includes  the  planned  centers  known  as  "Edgemont  Shopping  Center"  and  "West  Saginaw  Plaza"  and  establishments  on  West  Saginaw  from 
Edgemont  Blvd.  to  Thomas  L.  Parkway.   (Eaton  County)   (In  tracts  34,  201.01,  and  201.02) 

MRC  No.  5.   Includes  the  planned  center  known  as  "Lansing  Mall"  and  establishments  bounded  by , Elmwood,  West  Saginaw  Highway,  and  West  Mall 
Dr.   (Eaton  County)   (In  tract  203) 

MRC  No.  6.   Includes  the  planned  center  known  as  "Meridian  Mall"  and  north  property  boundary  establishments  bounded  by  the  north  property  line, 
Marsh  Rd .  ,  East  Grand  River  Ave.,  and  the  west  property  line.   (Ingham  County)   (In  tract  49.01) 


23-70     MICHIGAN— LANSING-EAST  LANSING  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 
or  more  in  the  Lansing-East  Lansing  SMSA  in  1972) 


table  3.  The  Central  Business  District:    1972 

Lansing 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


108 

3 
3 


25 
9 

6 
7 

8 
1 


11 

4 
3 

4 


19 
16 

3 


29 
1 

17 
1 


45    019 

(D) 

(D) 


17  001 
(D) 
(D) 


668 
(D) 
(D) 


7  744 

2  880 

2  680 

3  360 

(D) 
(0) 


3  485 
(D) 

1  750 
(D) 


4    202 

4    039 

163 


1    325 

6   333 

(D) 

5    235 

(0) 


9    291 

(0) 
(D) 


3  874 
(D) 
(D) 


69 
(D) 
(D) 


1  442 
534 
495 
633 

(D) 
(D) 


642 
<D> 
326 
(D) 


1    360 

1    315 

45 


475 

1  003 
(D) 
837 
(D) 


1    998 

(D) 
(D) 


718 
<D> 
(D) 


15 
(D) 
(D) 


333 

128 
118 
143 

(D) 
(D) 


211 
<D> 
115 
(D) 


321 

309 

12 


96 

240 
(D) 
199 
(D) 


1    907 

(0) 
(D) 


744 
(D) 
(D) 


27 
(D) 
(D) 


277 

130 

119 

99 

(D) 
(D) 


125 

(D) 

69 

(D) 


406 

374 

32 


75 

214 
<D) 
183 
(D) 


Standard    Notes:      -  Represents   zero.  D  Withheld    to  avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore   retailers    (mail-order   houses,    direct    selling,    and   merchandising  machine   operators)   SIC  596. 

2Includes  data   for   those  kinds   of    business    in   SIC   59    (except    591   and    596)    not    covered    in   any   of   the    lines   below. 


MAJOR  RETAIL  CENTERS 


LANSING-EAST  LANSING  SMSA— MICHIGAN     23-71 


table  4.  The  City:    1972 

Lansing 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

.8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores 

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


1    026 


41 
11 
30 


30 
12 
13 

5 


125 

68 

169 


64 
20 
14 
16 

7 
15 

6 


101 
22 
33 

46 


222 

156 

66 


33 

173 
11 
74 
16 


429    001 


17  485 
(D) 
(O) 


(D) 

90    950 

3   926 

(D) 


53    781 

120    384 

25    059 


15   601 

5    391 

4    802 

(O) 

(D) 

2    448 

(DJ 


27  590 

8  030 

9  360 
10  200 


37    550 
(D) 

(d) 


(D) 

21    465 

2  924 
9  452 
1    398 


54 

997 

1 

819 

(D) 

(D) 

14 

241 

13 

397 

(D) 

(D) 

4 

762 

10 

099 

2 

429 

2 

539 

(D) 

802 

905 

(D) 

394 

95 

4 

150 

1 

309 

1 

278 

1 

563 

10 

043 

7 

938 

2 

105 

1    897 

3  018 
196 

1  232 
329 


12    555 


390 
CD) 
CD) 


105 
904 
(D) 
(D) 


1  080 

2  317 
599 


568 
(D) 
186 
195 
(D> 
91 
21 


03b 
286 
353 
399 


2    324 
1    850 

474 


434 

700 
47 

279 
73 


10    648 


201 
(D) 
CD) 


2    738 

2    497 

(D) 

<D> 


892 


1    044 


607 


501 
(D) 
184 
152 
(D) 
78 
20 


626 
183 
206 
237 


089 
424 
665 


364 

586 
45 

273 
72 


Standard  Notes:      -   Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not   available. 

'Excludes   nonstore   retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine   operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in  SIC   59    (except    591   and   596)    not   covered    in  any  of    the    lines   below. 


23-72      MICHIGAN— LANSING-EAST  LANSING  SMSA 


MAJOR  RETAIL  CENTERS 


table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


2    975 


168 

68 

100 


82 
21 
38 
23 


375 
229 
461 


212 

75 
53 
53 
22 
51 
11 


240 
62 
63 

115 


571 

411 
160 


89 

548 
33 

225 
49 


991 

467 

53 

065 

8 

934 

44 

131 

179 

972 

161 

421 

(D) 

(D) 

186 

866 

248 

582 

69 

974 

43 

286 

18 

175 

(O) 

13 

164 

3 

691 

7 

361 

895 

49 

571 

16 

601 

12 

299 

20 

671 

79 

064 

63 

018 

16 

046 

27   763 

53  324 

6  919 

27  393 

3  571 


114 

894 

5 

101 

976 

4 

125 

23 

074 

20 

653 

1 

789 

632 

15 

683 

20 

925 

6 

761 

6 

075 

2 

377 

2 

144 

1 

975 

498 

1 

104 

121 

6 

656 

2 

482 

1 

633 

2 

541 

20 

109 

16 

695 

3 

414 

3    802 

6  708 
475 

3  392 
762 


Z6 

524 

1 

081 

206 

875 

5 

145 

4 

595 

409 

141 

3 

648 

4 

837 

1 

653 

1 

433 

585 

525 

454 

111 

255 

28 

1 

631 

584 

437 

610 

4 

599 

3 

814 

785 

902 

1  595 
121 
790 
171 


23 

844 

710 

207 

503 

4 

642 

3 

959 

499 

184 

3 

100 

2 

293 

1 

764 

1 

380 

644 

585 

352 

120 

240 

24 

1 

077 

368 

281 

428 

6 

6~15 

5 

512 

1 

103 

787 

476 
114 
814 
168 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA    Not   available. 

1Excludes   nonstore   retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC    596. 

2Includes   data    for    those  kinds   of    business    in   SIC   59    (except   591   and    596)    not    covered    in  any  of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


LANSING-EAST  LANSING  SMSA— MICHIGAN     23-73 


table  6.  The  Central  Business  District:  1967 

Lansing 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 


($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 


Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores1     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores 


Food  stores 

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 
Women's  ready-to-wear  stores 


Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops 

Jewelry  stores    

Florists 


m 


34 

n 

9 


23 

6 

1 

11 

3 


31 

26 

5 


12 


54  992 


318 


318 


18 

908 

(D) 

1 

985 

(D) 

1 

524 

(D) 

(D) 

10 

733 

5 

2  60 

5 

119 

5 

47  3 

2 

810 

(D) 

1 

850 

(D) 

3 

933 

(D) 

1 

729 

(D) 

4 

145 

3 

709 

436 

136 


5  555 

(D) 


1  198 


9  224 


(D) 


(D) 


2  898 

(D) 
408 
(D) 


312 
(D) 

(D) 


771 
815 

798 


959 
509 
(D) 
315 
(D) 


718 

(D) 
332 

(D) 


1  218 
1  125 

93 


330 


986 

(D) 


236 


2  396 

(0) 
(D) 


799 

(D) 
111 
(D) 


127 
(D) 
(D) 


389 
200 
193 


189 
93 

(D) 

74 

(D) 


154 
(D) 

74 
(D) 


500 

466 

34 


90 


186 
(D) 


51 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

2Totals  may  include  data  for  "nonemployer"  establishments  which  could  not  be  classified  and  tabulated  by  detailed  kind  of  business 

3Data  limited  to  "employer"  establishments. 

4Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


23-74      MICHIGAN— LANSING-EAST  LANSING  SMSA 


MAJOR  RETAIL  CENTERS 


table  7  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Lansing  central 
business  district 


Lansing 


Standard  metropolitan 
statistical  area 


52 
5251 
52  ex. 

5251 

53  pt. 
531 
533 
539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

562 

Other 

,  8 
56 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

592 

5992 

591 

Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers    . 

Hardware  stores 

Other 

General  merchandise  group  stores2    

Department  stores     

Variety  stores     

Miscellaneous  general  merchandise  stores     

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


■18.1 

(NC) 
(NO 


-10.1 
(D) 
(D) 
(D) 


-56.2 

(D) 
(D) 


-27.8 
-45.3 
-48.0 
-11.1 


•11.4 
(D) 
1.2 

(D) 


1.4 
8.9 

-62.6 


-27.8 


(NC) 
(D) 
(D) 


21.5 


(NC) 

(D) 

(NC) 


(D) 

25.6 

-18.2 

(D) 


-17.0 
41.4 
16.5 


-21.3 
(0) 

-31.9 
(D) 


56.0 

26.8 

(D) 

(D) 


48.2 
(D) 
(0) 


(D) 


(NC) 

9.0 

23.6 


66.6 


71.8 
53.2 

75.1 


62.7 

61.4 

(0) 

(D) 


48.8 
87.2 
51.9 


42.3 

(D) 
(D) 
(D) 


81.1 

39.9 

157.2 

92.7 


94.4 

102.4 

68.1 


60.9 


56.7 
31.3 
82.1 


D  Withheld    to   avoid   disclosure. 


NA  Not    available. 


NC   Data   not    comparable   between    1967   and    1972   due 


Standard   Notes:      -    Represents    zero, 
to  major   changes    in   classification. 

'The   percent   changes   for  central   business   districts   and    cities   were   calculated   based    on    the   1972   SIC   definitions   for   1972  data  and    the  1967  SIC  def- 
initions   for   1967   data.      Percentage   changes   are   not   shown   for   kinds   of   business  with  major  noncomparabili ty ;    nevertheless,    changes    in   classification 
between   1967   and    1972  may   slightly   affect    the   percentage   change   shown   for   some   kinds   of    business   and    for   retail    stores,    total.       (See  appendixes  A  and B 
for   a  more   complete   explanation   of    SIC    changes.)      The   percent   change   for    the  SMSA,    however,    was   calculated    based   on    the    1967  SIC   definitions    for  both 
the    1967   and    1972   data.      Data  have   not   been  adjusted    for  boundary   changes   between   census   years. 

2Excludes   nonstore   retailers    (mail    order,    direct    selling,   merchandise   vending  machine   operators)  part   of    SIC  53. 

3Includes   data   for    those   kinds    of    business    in   SIC  59    (except   591)  not   covered   in   any   of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


LANSING-EAST  LANSING  SMSA— MICHIGAN     23-75 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


Lansing 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places   

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2  

Liquor  stores  

Miscellaneous  shopping  goods  stores    

Florists 


10.5 


(D) 

(D) 
17.8 


(D) 
(D) 
(D) 
(D) 


1.2 
(0) 
(D) 


49.6 
53.4 
55.8 
(D) 
(D) 
(D) 
(D) 


12.6 
<D) 

18.7 
(D) 


11.2 

(D) 
(D) 


(O) 

29.5 
CD) 

55.1 
(D) 


4.5 

(0) 
(D) 


9.4 

(D) 

16.3 

(D) 


.4 
(D) 
(0) 


17.9 

15.8 

(D) 

25.5 

(D) 
(D) 


7.0 

(D) 

14.2 

(D) 


5.3 
6.4 
1.0 


4.8 

11.9 
(D) 

19.1 
(D) 


100.0 

(D) 
(D) 


37.8 
(D) 
(D) 


1.5 

(D) 
(D) 


17.2 
6.4 
6.0 
7.5 

(D) 
(D) 


7.7 
(D) 
3.9 
(0) 


9.3 

9.0 
.4 


2.9 

14.1 
(D) 

11.6 
(D) 


100.0 


4.1 
(D) 

•(D) 

(D) 

21.2 

.9 

(D) 


12.5 

28.1 

5.8 


3.6 
1.3 
1.1 
(D) 
(D) 
.6 
(D) 


6.4 
1.9 
2.2 

2.4 


8.8 
(D) 
(D) 


(D) 

5.0 
.7 

2.2 
.3 


100.0 


5.4 

.9 

4.5 


18.2 

16.3 

(D) 

(D) 


18.8 

25.1 

7.1 


4.4 

1.8 

(D) 

1.3 

.4 

.7 

.1 


5.0 
1.7 
1.2 

2.1 


3.0 
6.4 
1.6 


2.8 

5.4 
.7 

2.8 
.4 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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23-78      MICHIGAN— MUSKEGON-MUSKEGON  HEIGHTS  SMSA 


MAJOR  RETAIL  CENTERS 


table  i  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Mixellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


1  264 

357  515 

38  248 

7  995 


466 
139  582 


294 
(D) 


504 
(D) 


1  264 

66 
26 
40 

41 

6 

18 

17 

168 

122 

190 

68 
20 
14 
13 

9 
20 

6 

101 
23 
27 
51 

254 

177 
77 

44 

210 
14 
84 
21 


34 

19  853 

3  209 

631 


4 
1  090 


24 
18  066 


6 
697 


34 
1 
1 


10 


14 

14  272 

1  583 

329 


6 

6  984 


3 


5 
(D) 


14 


58 
5 
1 

25 
167 
556 
125 

6 
(0) 

10 

10 

9 

080 

25 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  city  limits  (Muskegon  Lake),  Ryerson  Creek,  Webster  Ave.,  4th,  Western  Ave.,  Mart, 
and  Mart  extended.   (Muskegon  city)   (Entire  tract  7) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Beltline  Plaza"  and  establishments  on  Apple  Ave.  from  Creston  to  Shonat .   (Muskegon)   (In  tract 
19.02) 

MRC  No.  3.   Includes  the  planned  center  known  as  "K  Mart  Plaza"  and  establishments  on  South  Henry  St.  from  3000  to  3568  and  West  Norton  Ave.  from 
700  to  971.   (Norton  Shores)   (In  tracts  22  and  24) 
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23-80 


MAJOR  RETAIL  CENTERS 


SAGINAW  SMSA— MICHIGAN     23-81 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572, 573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number    

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores , 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  . . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


1 

505 
61 
11 

481 
485 
499 
952 

174 

555 

470 

152 

374 
562 

178 

552 

4  53 

1  481 

79 
29 
50 

36 
15 
10 
11 

220 

123 

208 

111 
38 
27 
17 
15 
32 
9 

118 
26 
40 
52 

289 
169 
120 

46 

251 

9 

109 

19 


25 
4 

101 
467 
590 
865 

2 

26 
926 

19 

55 
746 

2 

20 
795 

101 

3 

1 
2 

6 
2 
2 
2 


25 
6 
2 
5 
3 

10 
1 

13 
6 
3 

4 

21 

13 

8 


20 


11 

1 


11 

24  635 

3  276 

528 


4 
5  834 


4 
(D) 


3 
(D) 


11 
1 
1 

2 
2 

1 
2 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.     NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Fitzhugh  extended,  Fitzhugh,  2d  Ave.,  East  Genesee  Ave.,  Millard,  Millard  extended, 
and  Saginaw  River.   (Saginaw  city)   (Entire  tract  5) 


MRC  No.  2.   Includes  the  establishments  on  West  Genesee  Ave.  from  New  York  Central  RR.  to  North  Niagara  St.   (Saginaw)   (In  tract  18) 


23-82      MICHIGAN— SAGINAW  SMSA 


MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  3 


No.  4 


No.  5 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales SI  ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales S1.000. 

Shopping  goods  stores  (GAP2 ): 

Number    

Sales SI  ,000. 

All  other  stores: 

Number   

Sales SI  .000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


26 
3 

24 
031 
016 
595 

7 

(d) 

16 

15 
314 

2 
(D) 

24 

1 

1 

4 
2 
2 


29 
3 

36 
357 
467 
684 

7 

10 
122 

18 

21 
626 

3 

5 
609 

36 

1 

1 

3 

2 

1 


35 

24  246 

4  436 

492 


4 
(O) 


30 

24  098 


1 
(D) 


35 


18 
7 
6 
4 

6 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  3.   Includes  the  planned  center  known  as  "Green  Acres  Shopping  Plaza"  and  establishments  in  the  area  bounded  by  North  Hemmeter  Rd. ,  State 
St.  and  Anderson  Rd.   (Saginaw  County)   (In  tract  104) 

MRC  No.  4.   Includes  the  planned  center  known  as  "Fort  Saginaw  Mall"  and  establishments  in  the  area  bounded  by  the  New  York  Central  RR.,  Outer 
Drive,  East  Holland  Ave.,  and  South  27th  St.   (Saginaw  County)   (In  tract  110) 

MRC  No.  5.   Includes  the  planned  center  known  as  "Fashion  Square  Mall"  bounded  by  Tittabawassee  Rd. ,  Fashion  Square  Blvd.,  Schust  Rd. ,  and  Bay 
Rd.   (Saginaw)   (In  tract  103) 


MAJOR  RETAIL  CENTERS 


SAGINAW  SMSA— MICHIGAN      23-83 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRC  No.  11 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


101 


25 
6 
2 
5 
3 

10 
1 


21 

13 

8 


20 

11 
1 


25    467 


(D) 
<D> 
(D) 


4  908 
(D) 
(D) 
(0) 


(0) 

1    699 

(D) 


6  794 
(D) 
(D) 
836 
(D) 

1  938 
(D) 


6    110 

4   403 

(D) 

(D) 


1    995 

1    599 

396 


(D) 
2  409 
1    934 

LP_L 


4    590 


(D) 
(D) 
(D) 


747 
(D) 
(D) 
(D) 


(D) 
234 
(0) 


186 
(D) 
(D) 
110 
(D) 
341 
(D) 


1  070 
784 
(D) 
(D) 


662 

615 

47 


(D) 

369 

275 
(D) 


1    083 


(D) 
(D) 
(D) 


183 
CD) 
<D) 
(D) 


(D) 


56 


(0) 


283 
(D) 
(D) 

23 
(D) 

84 
CD) 


266 
194 
CD) 
CD) 


128 

114 

14 


(D) 

89 

66 

_LP) 


865 


(D) 
(D) 
(D) 


149 
(D) 
(D) 
(D) 


(D) 

33 

(D) 


212 
(D) 
(D) 

22 
(D) 

49 
(D) 


149 
104 
(D) 
(D) 


185 

163 

22 


(D) 

75 

56 
_LP_1 


Standard  Notes:      -   Represents   zero.  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

'See   table   1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC  596. 

includes   data   for    those   kinds    of   business    in  SIC  59    (except    591   and   596)  not   covered   in   any    of    the   lines   below. 
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®  Places  of  100,000  or  more  inhabitants 
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DULUTH-SUPERIOR,  MINN.-WIS. 

Central  Business  District  and  Major  Retail  Centers 


ST.  LOUIS   CO. 


LAS    CO. 


#      Central  Business  District 

(7)  (T)  Majof  Retail  Centers  (See  table  1  for  boundary 
description  of  each  center) 


J  Central  Cities 


U.S.  DEPARTMENT  OF  COMMERCE 
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24-6      MINNESOTA— DULUTH-SUPERIOR,  MN-WI,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i   Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


54,  58,  591 


53,  6,  7,  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 

NUMBER  OF  ESTABLISHMENTS 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers   . 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


Standard 
metropolitan 
statistical 
area 


2 

545 

67 

14 

506 
509 
805 
978 

177 

976 
248 

165 

569 
220 

203 

961 
041 

2  506 

151 

44 

107 

90 
15 
23 
52 

320 

175 

327 

162 
70 
57 
27 
26 
28 
11 

156 
38 
33 

85 

594 
326 
268 

62 

469 

97 

161 

22 


Duluth 


892 

254  261 

34  080 

7  196 


302 
(D) 


238 
(D) 


352 
(D) 


892 

41 
11 
30 

20 
8 
5 
7 

113 

61 

136 

83 
37 
30 
12 
12 
15 
7 

70 
18 
20 
32 

167 

117 

50 

22 

179 
23 
65 
10 


Duluth 
central 
business 
district 


57 
10 

2 

203 
211 
412 
244 

12 

72 

844 

39 

94 
783 

4 

37 
584 

203 

3 
2 

1 

9 
4 
3 
2 

22 

5 


35 
13 
10 
9 
3 
8 
2 

19 
2 
6 

11 

45 
30 
15 


53 

5 

31 

2 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category, 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


DULUTH-SUPERIOR,  MN-WI,  SMSA— MINNESOTA      24-7 


table  i   Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  1 


No.  2 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales S1.000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales 31,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales SI  ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


21 
2 

89 
080 
860 
696 

2 

21 
956 

10 

39 

442 

7 

26 
682 

89 

7 
4 
3 

3 

2 
1 


18 
8 
8 
4 
1 
4 
1 

8 

1 
1 
6 

19 

9 

10 


24 
9 

10 
3 


39 

11  221 

1  651 

393 


9 
1  551 


22 
6  610 


8 
3  060 


39 

2 
1 
1 

3 

2 

1 


31 
4 

97 

245 
185 
795 

8 

35 
437 

9 

35 
429 

13 

27 
379 

97 

6 
2 
4 

6 
2 

3 
1 


13 
3 
2 
3 
2 
3 
2 

10 
4 
4 
2 

28 
11 
17 


15 
5 
6 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   The 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below, 

MRC  No.  1.   Includes  the  establishments  on  Chestnut  St.  from  1st  Ave.  to  6th  Ave.   (Virginia,  MN)  (In  tract  131) 

MRC  No.  2.   Includes  establishments  on  Howard  St.  East  from  5th  Ave.  East  to  1st  Ave.  East,  and  on  1st  Ave.  East  from  Howard  St.  East 
to  23rd  St.   (Hibbing)   (In  tract  123) 

MRC  No.  3.   Includes  the  establishments  in  the  area  bounded  by  L.S.T.T.  RR.  ,  John  Ave.,  16th  North,  Oakes,  and  Oakes  extended.   (Superior  city, 
Wl)  (Entire  tract  202) 


24-8      MINNESOTA— DULUTH-SUPERIOR,  MN-WI,  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 
or  more  in  the  Duluth-Superior,  MN-WI,  SMSA  in  1972) 


table  3.  The  Central  Business  District:    1972 

Duluth 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1  . 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


203 


22 
5 
7 


35 
13 
10 
9 
3 
8 
2 


45 
30 
15 


53 
5 

31 
2 


57   211 


(0) 

(D) 

(D) 

23 

690 

21 

686 

(0) 

(D) 

4 

139 

1 

334 

(0) 

e 

770 

3 

461 

3 

214 

2 

767 

(0) 

1 

504 

(D) 

2 

754 

<0> 

(D) 

1 

746 

6 

320 

4 

859 

1 

461 

2    385 

6  590 
552 

4  569 
(D) 


10    412 


(D) 
(P) 
(0) 


4    079 

3   787 

(D) 

(D) 


536 
149 
(D) 


1  744 
769 
720 
582 
(D) 
209 
(D) 


370 
(D) 
(D) 

254 


1    937 

1    553 

384 


368 

1    071 

42 

714 

(D) 


2   453 


(D) 
(D) 
(D) 


922 
856 
(0) 
(0) 


124 

41 

<D> 


424 
192 
180 
134 
(D) 
44 
(0) 


97 
<D> 
(D) 

58 


451 

358 

93 


94 

259 

11 

175 

<D> 


2   244 


(D) 
(D) 
(0) 


763 
691 
(D) 
(D) 


116 

35 
(D) 


394 
202 
189 
103 
(D) 
47 
<D> 


84 
(D) 
(D) 

60 


554 
452 
102 


80 

183 

8 

122 

(D) 


Standard    Notes:      -  Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore   retailers    (mail-order   houses,    direct    selling,    and   merchandising  machine   operators)   SIC  596. 

2Includes   data   for   those  kinds   of    business    in   SIC  59    (except   591    and    596)    not    covered   in   any   of   the   lines   below. 


MAJOR  RETAIL  CENTERS 


DULUTH-SUPERIOR,  MN-WI,  SMSA— MINNESOTA      24-9 


table  4  The  City:    1972 

Duluth 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores 

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


892 


41 
11 
30 


20 
8 
5 
7 


113 

61 

136 


83 
37 
30 
12 
12 
15 
7 


70 
18 
20 
32 


167 

117 

50 


22 

179 
23 

65 

10 


254 

261 

9 

295 

1 

942 

7 

353 

(  D) 

60 

913 

(D) 

899 

45 

961 

33 

965 

19 

485 

20 

117 

(D) 

(  D) 

(D) 

3 

014 

2 

061 

(D) 

13 

385 

5 

626 

1 

416 

6 

343 

19 

837 

14 

654 

5 

183 

34   080 


(D) 

I  D) 
4  971 
8    030 

615 


1 

244 

(D) 

(D) 

7 

888 

7 

464 

(D) 

(0) 

4 

771 

3 

511 

1 

834 

3 

473 

2 

002 

1 

796 

751 

359 

293 

68 

2 

078 

882 

245 

951 

5 

378 

3 

932 

1 

446 

1  103 

2  800 
379 

1    181 
150 


7   959 


273 

(D) 

(D) 


1    755 

1    662 

<D> 

(D) 


1    159 

841 
438 


804 

465 

425 

168 

94 

64 

13 


444 

153 

61 

230 


1  261 
925 
336 


285 

699 
88 

276 
35 


7    196 


202 
(D) 
(D) 


1    532 

1    436 

<D> 

<D> 


993 
460 
510 


794 

499 

454 

124 

85 

64 

22 


288 
90 
41 

157 


1    659 

1    290 

369 


258 

500 
65 

237 
29 


Standard  Notes:      -    Represents   zero.  D  Withheld   to  avoid   disclosure.  NA  Not   available. 

1Excludes  nonstore    retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in  SIC   59    (except    591   and   596)    not    covered    in  any  of    the    lines   below. 
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MAJOR  RETAIL  CENTERS 


table  5.  The  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    , 

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


2   506 


151 

44 

107 


90 
15 
23 
52 


320 
175 
327 


162 
70 
57 
27 
26 
28 
11 


156 
38 
33 

85 


594 
326 
268 


62 

469 
97 

161 
22 


545 

509 

33 

181 

7 

330 

25 

851 

92 

163 

72 

304 

(D) 

(D) 

113 

066 

89 

944 

45 

076 

33 

536 

15 

974 

(D) 

(D) 

6 

490 

3 

090 

(D) 

25 

083 

10 

822 

2 

228 

12 

033 

48 

786 

30 

962 

17 

824 

67    805 


15  396 

49  278 

16  881 
14  438 

1  602 


4 

101 

996 

3 

105 

11 

452 

9 

062 

1 

647 

743 

11 

319 

8 

761 

3 

772 

5 

263 

2 

758 

2 

531 

1 

195 

796 

427 

87 

3 

743 

1 

729 

334 

1 

680 

11 

147 

7 

836 

3 

311 

2    360 

5   887 

1    480 

1    860 

378 


15   700 


912 
241 
671 


2    607 

2    054 

408 

145 


2    619 

2   041 

927 


212 
645 
601 
266 
187 
98 
16 


876 

350 

83 

443 


2   441 

1    709 

732 


595 

1    470 

333 

450 

99 


14   978 


636 
210 
426 


2   434 

1    820 

423 

191 


2   400 

1    177 
1    158 


1  243 
722 
670 
208 
185 
102 
26 


570 

202 

64 

304 


3   588 

2    713 

875 


576 

196 

360 

411 

83 


Standard  Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not   available. 

1Excludes    nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine   operators)    SIC    596. 

2  Includes    data    for    those   kinds   of    business    in    SIC    59    (except    591    and    596)    not    covered    in   any   of    the    lines    below. 
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table  6.  The  Central  Business  District:  1967 

Duluth 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572, 573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3  .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


213 


52 

5 
1 
5 

3 


51  018 


2 

(D) 

1 

(D) 

1 

(D) 

8 

18 

nn 

4 

(D) 

3 

(D) 

1 

(D) 

19 

4 

135 

8 

1 

029 

8 

(D) 

37 

9 

021 

15 

4 

577 

7 

2 

841 

22 

4 

444 

9 

2 

137 

4 

1 

160 

8 

(D) 

1 

(D) 

19 

3 

134 

3 

(D) 

2 

(D) 

It 

2 

231 

56 

5 

437 

36 

4 

109 

20 

1 

328 

2  043 


6  811 
583 
(D) 
(D) 
324 


8  838 


(D) 
(D) 
(D) 


244 
(Dl 
(D) 
(D) 


531 
132 
(D) 


1  619 
898 
589 


721 
407 
169 
(O) 
(D) 


423 
(D) 
(D) 
2  69 


1  451 

1  132 

319 


27  6 


1  039 

49 

(D) 

(Dl 

70 


2  333 


(D) 

(D) 
(D) 


782 
(D) 
(D) 
(D) 


156 

37 

(D) 


415 
237 
153 


178 

93 

37 

(D) 

(D) 


129 

(D) 

(D) 

89 


517 

40  6 
111 


58 


209 

8 

(D) 

(D) 

17 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

2Totals  may  include  data  for  "nonemployer"  establishments  which  could  not  be  classified  and  tabulated  by  detailed  kind  of  business 

3Data  limited  to  "employer"  establishments. 

4Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 
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MAJOR  RETAIL  CENTERS 


table  7  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972  ' 


Duluth  central 
business  district 


Duluth 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 
Other  56 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores2    

Department  stores     

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready  to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


12.  1 


(  NO 

(D) 

(  NO 


28.6 

(D) 
(D) 
(  D) 


.  1 

29.6 

(D) 


-2.8 

-24.4 

13.  1 

19.5 


-12.1 
(D) 
(  D) 

-21.7 


16.2 
18.3 
10.0 


16.7 


(  NO 

-5.3 

(D) 


29.0 


(  NO 
34.5 
(  NO 


(  D) 

72.3 

(D) 

(  D) 


1.5 
15.4 
53.8 


29.7 
(  D) 
(0) 
(D) 


-10.9 

-34.8 

89.1 

12.7 


29.7 
27.8 
35.1 


(D) 


(  NO 
71.2 
15.0 


40.2 


65.3 
34.9 
79.6 


78.1 

78.7 

(  D) 

(  D) 


15.4 
41.1 
47.7 


24.3 

53.9 

(D) 

5.8 


9.3 

-12.2 

70.3 

29.1 


47.2 
48.7 
44.7 


24.0 


67.1 
75.2 

40.0 


NA  Not  available. 


NC  Data  not  comparable  between  1967  and  1972  due 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure. 
to  major  changes  in  classification. 

'The  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and B 
for  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 
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table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


Duluth 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex. 525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3.  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2   

Liquor  stores   

Miscellaneous  shopping  goods  stores   

Florists 


22.5 


(D) 
(0) 
(D) 


(D) 
35.6 
76.3 

(D) 


9.0 
3.9 

(D) 


43.6 
(D) 
(D) 
(D) 
(D) 
73.0 
29.7 


20.6 
<D> 
<D) 

27.5 


31.9 
33.2 
28.2 


(D) 

(0) 

(D) 

56.9 

(D) 


10.5 


(D) 
(D) 
(D) 


25.7 

30.0 

15.7 

3.5 


3.7 

1.5 
(D) 


26.2 

21.7 

(D) 

(D) 

(D) 

48.7 

21.0 


11.0 
(D) 
(D) 

14.5 


13.0 

15.7 

8.2 


15.5 

13.4 
(D) 

31.6 
(D) 


100.0 


(D) 
(D) 
(D) 


41.4 

37.9 

<D> 

(D) 


7.2 
2.3 

(D) 


15.3 
6.0 
5.6 
4.8 
(D) 
2.6 
(0) 


4.8 
(D) 
(D) 
3.1 


11.0 
8.5 
2.6 


4.2 

11.5 
(D) 
8.0 
(D) 


100.0 


3.7 

.8 

2.9 


(D) 

24.0 

(D) 

.4 


18.1 

13.4 

7.7 


7.9 
(D) 
(D) 
(D) 
1.2 
.8 
(D) 


5.3 

2.2 

.6 

2.5 


7.8 
5.8 
2.0 


(D) 

(D) 

2.0 

3.2 

.2 


100.0 


6.1 
1.3 
4.7 


16.9 

13.3 

(D) 

(D) 


20.7 

16.5 

8.3 


6.1 
2.9 
(D) 
(D) 
1.2 
.6 
(D) 


4.6 

2.0 

.4 

2.2 


8.9 
5.7 
3.3 


2.8 

9.0 

3.1 

2.6 

.3 


Standard   Notes:      -   Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

"Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC  596. 

2Includes   data   for   those  kinds   of    business    in   SIC   59    {except   591    and   596)  not    covered    in   any   of    the   lines    below. 
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MINNEAPOLIS-ST.  PAUL,  MINN.-WIS. 

Central  Business  Districts  and  Major  Retail  Centers 
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2    MILES 


Nos.  2 ,  3  , 9 ,  10 ,  14 ,  16  ,  18  Unaligned 


#      Central  Business  District 


~^2  Central  Cities 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


24-15 


24-16      MINNESOTA— MINNEAPOLIS-ST.  PAUL,  MN-WI,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i   Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Cities 


Minneapolis 


St.  Paul 


Central  business  districts 


Minneapolis 


St.  Paul 


54,  58,  591 


53,  6,  7;  594 


52,55,59 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total' 

Number    

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 

NUMBER  OF  ESTABLISHMENTS 

Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers   . 

Hardware  stores 

Other  ' 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists  


13  215 
488  167 
593  478 
126  966 


4   568 
1    370    339 


3   275 
424   970 


5    372 
1    692   858 


13   215 

786 
328 
458 

281 
62 
97 

122 

1   591 

795 
1   881 

912 

350 
272 
135 
153 
195 
79 

1  020 
285 
299 
436 

2  622 

1  833 
789 

355 

2  972 

380 

1    062 

152 


3    181 

1   002   535 

161   988 

33   231 


1    231 
307    616 


821 
359   003 


1    129 
335   916 


3    181 

125 

61 
64 

57 

8 

22 

27 

407 

146 
397 

233 

95 
71 
35 
33 
48 
22 

259 
72 
70 

117 

730 

475 
255 

94 

733 
69 

272 
47 


2   095 

669   904 

94    844 

21    074 


850 
213   274 


496 
231    215 


749 
225    415 


2   095 

89 
37 
52 

41 
10 
11 
20 

274 

85 

272 

146 
48 
36 
27 
19 
35 
17 

146 
42 
39 
65 

507 
337 
170 

69 

466 
62 

163 
30 


506 

284   830 

61    665 

12    163 


159 
(D) 


238 
186   395 


109 
(D) 


506 

7 

4 

3 

10 

4 
2 
4 

22 

8 
14 

105 
43 
34 
19 
10 
21 
12 

41 

13 

7 

21 

126 
86 
40 

11 

162 

16 

82 

5 


266 

104   722 

18   709 

4    160 


96 

15   644 


108 
70   043 


62 

19    035 


266 

5 
4 

1 

7 
2 

3 
2 

18 

6 

7 

47 
15 
11 
11 

4 
14 

3 

19 

10 

2 

7 

68 
44 
24 

10 

79 
4 

35 
2 


Standard    Notes:      -   Represents    zero.  D  Withheld    to   avoid   disclosure.  NA   Not    available. 

Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and   merchandising   machine  operators)    SIC  596. 

Stores    in    the   general    merchandise,    apparel,    furniture    and    appliance   groups,    and    those  making   up   the  miscellaneous   shopping  goods    category, 
stores    specialize   in  department    store    type  merchandise. 

includes   data    for    those   kinds    of   business    in  SIC  59    (except   591    and   596)    not   covered    in   any   of    the   lines   below. 
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table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  1 


No.  4 


No.  5 


No.  6 


No.  7 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales '. $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 


All  other  stores: 

Number    

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  ciothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


31 
45  955 

4  903 
1  195 


(D) 


21 
38  467 


2 

(D) 


31 
1 

1 

5 
3 

1 

1 


11 
5 


30 

41  719 

5  318 

1  002 


3  47£ 


16 
(D) 


6 
(D) 


30 


117 

150  437 

18  191 

4  220 


14 
(D) 


84 
124  242 


19 
(D) 


117 

1 


5 
3 

4 

50 

26 

22 

7 

3 

13 

1 

10 
3 
2 
5 

7 
7 


31 
1 

20 
2 


66 
7 
1 

41 
287 
753 
525 

4 

11 

971 

46 

22 

144 

15 

8 
172 

41 
2 


5 

1 

3 

10 
5 


27 
2 

32 
108 
896 
682 

6 

10 
263 

17 

11 
987 

2 

11 
858 

32 

2 

1 
1 

1 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3 Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  "Knollwood  Plaza"  and  establishments  on  State  Highway  7  from  Texas  Ave.  to  Minnehaha  Creek  and  on 
Texas  Ave.  from  State  Highway  7  to  36th  St.   (St.  Louis  Park  City)  (In  tract  223.02) 

MRC  No.  4.   Includes  the  establishments  on  East  Lake  St.  from  Cedar  St.  to  Park  Ave. ,  on  Bloomington  Ave.  and  Chicago  Ave.  from  CM.  St. P.  &  P. 
RR. ,  to  East  31st  St.  and  on  Cedar  Ave.  from  East  Lake  St.  to  East  31st  St.   (Minneapolis)  (in  tracts  73,  78,  79,  84,  85,  and  86) 

MRC  No.  5.   Includes  the  planned  center  known  as  "Southdale  Center"  and  establishments  bounded  by  West  66th  St.,  York  Ave.  South,  West  70th  St., 
and  France  Ave.  South.   (Edina)  (In  tract  240.01) 

MRC  No.  6.   Includes  the  planned  center  known  as  "Southtown  Center"  and  establishments  on  Penn  Ave.  South  from  West  78th  St.  to  West  80th  St., 
in  the  1900  to  2200  blocks  of  West  78th  St. ,  and  on  West  79th  St.  from  South  Penn  Ave.  to  Sheridan  Ave.   (Bloomington  city) 
(In  tracts  256.04  and  256.01) 

MRC  No.  7.   Includes  the  planned  center  known  as  "Crystal  Shopping  Center"  and  establishments  bounded  by  Bass  Lake  Rd. ,  West  Broadway,  North  54th 
Ave.,  and  North  Louisiana  Ave.   (Crystal)  (in  tract  208.02) 


24-18      MINNESOTA— MINNEAPOLIS-ST.  PAUL,  MN-WI,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Kind  of  business 


Retail  stores,  total:1 

Number  

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


Major  retail  centers-Continued 
(see  descriptions  below) 


No. 


100 

12 

3 

903 
981 
131 

12 

11 
719 

85 

48 
141 

3 

10 
043 

69 

1 

1 

5 
4 
1 


28 
15 
13 
4 
2 
5 
2 


18 
2 

11 
1 


No.  11 


28 

16  500 

2  082 

445 


10 
10  538 


8 
3  256 


10 

2  706 


28 

2 
1 
1 

2 

1 

1 
5 
1 

4 

1 
1 
1 


No.  12 


88 
11 

2 

ei 

786 
433 
273 

6 

23 
369 

58 

34 
294 

24 

24 
123 

81 
1 
1 

4 

1 
2 

1 

3 

10 

2 

15 
3 
3 

3 

4 
5 

10 

2 
8 

18 

14 
4 


16 
4 
5 
1 


No.  13 


25 
3 

46 
613 
649 
979 

12 

16 

424 

11 

18 
569 

1 

12 

620 

46 
1 

1 

2 

1 
1 


10 
5 
5 
1 
2 
2 


10 
2 
6 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  8.   Includes  the  center  known  as  "Brookdale  Shopping  Center"  and  establishments  bounded  by  County  Road  No.  10,  State  Highway  100,  and 
State  Highway  152.   (Brooklyn  Center)  (in  tracts  204,  202,  and  203.04) 

MRC  No.  11.   Includes  the  planned  centers  known  as  "Roseville  Center"  and  "Lexington  Plaza"  and  establishments  on  the  north  side  of 
West  Larpenteur  Ave.  from  North  Lexington  Ave.  to  Hamline  Ave.,  and  on  North  Lexington  Ave.  from  Larpenteur  Ave.  to 
Garden  Ave.   (Roseville)   (In  tracts  414  and  415) 


MRC  No.  12.   Includes  the  planned  center  known  as  "Midway  Center"  and  establishments  on  University  Ave.  from  Hamline  Ave.  to  Aldine  Ave.,  and  on 

North  Snelling  Ave.  from  St.  Anthony  Ave.  to  Edmond  Ave.  (St.  Paul  city)  (in  tracts  320,  321,  322,  and  324) 

MRC  No.  13.   Includes  establishments  on  Ford  Parkway  from  Kenneth  St.  to  Cretin  Ave.,  and  on  South  Cleveland  Ave.  from  Eleanor  Ave.  to  Hillcrest 
Ave.   (St.  Paul  city)  (in  tracts  362,  363,  and  376.01) 


MAJOR  RETAIL  CENTERS 


MINNEAPOLIS-ST.PAUL,  MN-WI,  SMSA— MINNESOTA      24-19 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  15 


No.  17 


No.  19 


No.  20 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591 ,  6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations  . 


Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


27 

14  374 

1  805 

433 


7 
6  219 


13 
7  243 


7 
912 


27 


36 

4 
l 

52 
411 
320 
170 

7 

17 
247 

22 

15 
919 

6 

20 
245 

52 

4 
2 
2 

3 
1 


6 

1 
2 

3 

13 

11 

2 


44 

32  263 

4  310 

1  135 


10 
3  860 


26 
24  219 


8 
4  184 


44 


10 
6 
3 

2 
2 


13 
2 
8 
1 


50 
5 
1 

61 

780 
820 
574 

22 

20 
414 

25 

31 
907 

2 

10 
459 

61 

2 
1 
1 

4 

2 
1 

1 

10 
2 


15 
6 
6 
3 
3 
3 


11 

1 
8 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  15.   Includes  the  planned  center  known  as  "Phalen  Center"  and  establishments  bounded  by  East  Maryland  Ave.,  Barclay  St.,  East  Magnolia 
St.,  Prosperity  Ave.,  and  Clarence  St.   (St.  Paul)  (In  tract  317) 

MRC  No.  17.   Includes  the  planned  centers  known  as  "Hillcrest  Shopping  Center"  and  "Shopper's  City"  and  establishments  on  White  Bear  Ave.  from 
Nebraska  Ave.  to  Ripley  Ave.,  and  on  St.  Paul  Rd.  from  White  Bear  Ave.  to  Ripley  Ave.,  and  on  Van  Dyke  St.  from  St.  Paul  Rd.  to 
Larpenteur  Ave.   (Maplewood,  St.  Paul)  (In  tracts  307.01,  307.02,  and  424.02) 

MRC  No.  19.   Includes  the  planned  center  known  as  "Apache  Plaza"  and  establishments  bounded  by  Silver  Lane,  Silver  Lake  Rd. ,  37th  Ave.  NE. ,  and 
Stinson  Blvd.   (St.  Anthony)  (In  tract  411.03) 

MRC  No.  20.   Includes  the  planned  center  known  as  "Har-Mar-Mall"  and  establishments  on  North  Snelling  from  Highway  36  to  Skillman  Ave.,  and  County 
Rd.  B  from  Fry  St.  to  North  Pascal  St.   (Roseville)  (In  tracts  413.01  and  418) 


24-20      MINNESOTA— MINNEAPOLIS-ST.  PAUL,  MN-WI,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  21 


No.  22 


No.  23 


No.  24 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572, 573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2  ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  . . 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  Deverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


5 

1 

26 
049 
910 
469 

3 

9 
891 

9 

13 
146 

2 

4 
012 

26 

2 

1 
1 

2 
1 

1 


34 

7  823 

1  368 

220 


4 
(D) 


28 
7  108 


2 
(0) 


34 


19 
5 
4 
3 
2 
8 
1 


15 

10  398 

1  283 

211 


3 
(D) 


9 
3  446 


3 

(D) 


15 
1 


12 

11  008 

1  086 

228 


3 

(D) 


5 
3  724 


4 
(D) 


12 

1 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  21.   Includes  the  planned  center  known  as  "Sun  Ray  Shopping  Center"  and  establishments  on  Old  Hudson  Rd.  from  Ruth  St.  to  McKnight  Rd. 
(St.  Paul)  (In  tract  347) 

MRC  No.  22.   Includes  the  planned  center  known  as  "Northtown  Center"  and  establishments  in  the  area  bounded  by  U.S.  Highway  10,  Jefferson  St.  NE. , 
85th  Ave.  NE.  (Sanburnal  Dr.),  and  University  Ave.  NE.   (Blaine)  (In  tract  508.03) 

MRC  No.  23.   Includes  the  planned  center  known  as  "Coon  Rapids  Family  Center"  bounded  by  113th  Lane  NW. ,  Crooked  Lake  Blvd.,  109th  Lane  NW. ,  and 
Flora  St.   (Coon  Rapids)  (In  tracts  506.01  and  506.03) 

MRC  No.  24.   Includes  the  planned  center  known  as  "Hi  Lake  Center"  and  establishments  in  the  area  bounded  by  East  29th  St.,  Hiawatha  Ave,,  East 
Lake  St.,  and  21st  Ave.  South.   (Minneapolis)  (In  tract  74) 


MAJOR  RETAIL  CENTERS 


MINNEAPOLIS-ST.PAUL,  MN-WI,  SMSA— MINNESOTA      24-21 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


(51,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRC  No.  51 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  

Miscellaneous  retail  stores3    . 

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


117 

1 

1 


50 

26 

22 

7 

3 

13 

1 


10 

3 
2 
5 


31 

1 

20 

2 


150   437 

(0) 
(D) 


79  669 
(D) 
(D) 


1  587 
<D> 
780 


20    089 

10   777 

10    104 

4   718 

<D> 

3    538 

<D) 


18  518 
(0) 
CD) 
(0) 


1    794 
1    794 


(D) 

8  813 
<D) 

5  966 
(D) 


18    191 

(D) 
(D) 


9  617 
<D) 
CD) 


202 

(D) 

96 


2  441 
1  344 
1  266 
514 
(0) 
480 
CD) 


2  012 
CD) 
CD) 
(D) 


567 
567 


(D) 

1  213 
(D) 
826 
(D) 


4    748 

(D) 
CD) 


2  685 
CD) 
CD) 


56 

CD) 

20 


578 
320 
302 
116 
CD) 
116 
(D) 


489 
CD) 
CD) 
CD) 


146 
146 


CD) 

296 
(D) 
202 
CD) 


4    220 

(D) 
(D) 


2  509 
<D> 
CD) 


60 
(D) 

24 


611 
378 
358 
105 
CD) 
91 
CD) 


258 
CD) 
(D) 
CD) 


227 
227 


(D) 

326 
(D) 

224 
CD) 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid  disclosure.  NA  Not   available. 

lSee   table  1    for  Major   Retail   Center  description. 

2Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)    SIC  596. 

3Includes   data   for   those   kinds   of    business    in  SIC  59    (except   591    and   596)    not   covered    in   any  of    the   lines   below. 


24-22     MINNESOTA— MINNEAPOLIS-ST.  PAUL,  MN-WI,  SMSA 


MAJOR  RETAIL  CENTERS 


table  3.  The  Central  Business  District:   1972 

PART  A.  Minneapolis 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591, 
592 
594 
5992 


Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


506 


10 
4 
2 

4 


22 

8 
14 


105 
43 
34 
19 
10 
21 
12 


41 

13 

7 

21 


126 
66 
40 


11 

162 
16 
82 

5 


284    830 


2  325 
(0) 
(D) 


120   231 

111    875 

(D) 

(D) 


3   568 

(0) 

1    918 


36   557 

15   675 

15    008 

8    906 

(D) 

4    397 

(0) 


14    389 

3    149 

700 

10    540 


29    226 

21    015 
8   211 


(D) 

31    365 

8    241 

15    218 

819 


61    665 


300 

CD) 

(D) 

31 

748 

30 

116 

(D) 

(D) 

566 

(D) 

307 

7 

022 

3 

153 

3 

029 

1 

932 

<D> 

900 

(D) 

2 

691 

821 

155 

1 

715 

9 

167 

6 

805 

2 

362 

(D) 

597 
616 
228 

173 


17   228 


69 
(D) 
(D) 


9    459 

9   051 

(D) 

(0) 


126 

(D) 

78 


1  931 
732 
700 
451 
(D) 
201 
<D> 


644 

245 

31 

368 


2    216 

1    680 

536 


(D) 

102 
150 
533 

42 


12    163 


55 

<D> 
<D> 


6    177 

5   753 

(Dj 

(D) 


114 

(D) 

60 


488 
655 
621 
285 
(D) 
147 
(D) 


389 

132 

26 

231 


2    394 

1    830 

564 


(D) 

866 
90 

477 

31 


Standard    Notes:      -  Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore  retailers    (mail-order    houses,    direct    selling,    and   merchandising  machine   operators)   SIC  596. 

2Includes   data   for   those  kinds   of    business    in  SIC   59    (except    591   and    596)    not    covered    in   any   of   the   lines   below. 


MAJOR  RETAIL  CENTERS 


MINNEAPOLIS-ST.PAUL,  MN-WI,  SMSA— MINNESOTA      24-23 


table  3.  The  Central  Business  District:    1972-Continued 

PART  B.   St.  Paul 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt.  (554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores  

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


266 


18 

6 

7 


47 
15 
11 
11 

4 
It 

3 


19 

10 
2 
7 


68 

44 
24 


10 

79 

4 

35 

2 


104    722 


(0) 

<u> 

(D) 

37 

100 

(U) 

(D) 

(D) 

1 

918 

(D) 

(D) 

14 

634 

7 

055 

6 

717 

3 

912 

(D) 

1 

607 

(D) 

10 

106 

6 

306 

(D) 

(D) 

9 

360 

6 

037 

3 

323 

4    366 

12    426 

978 

8    203 

(0) 


18   709 


(D) 
(D) 
(D) 


5  958 
(D) 
(D) 
CD') 


329 
(D) 
CD) 


2  710 
1  462 
1  399 
664 
(D) 
284 
(D) 


701 
191 
(D) 
(D) 


2    865 

1    923 

942 


759 

2    684 

97 

1    785 

(D) 


4    991 


ID) 
(D) 
(D) 


1  768 
(D) 
(D) 
(D) 


64 
(D) 
(D) 


736 
442 
426 
141 
(D) 
77 
(D) 


408 
280 
(D) 
(D) 


751 
511 
240 


173 

635 

18 
424 
(D) 


4    160 


(D) 
(D) 
(D) 


452 
(D) 
(D) 
(D) 


69 


(D) 
(D) 


618 
395 
380 

92 
(D) 

55 
(D) 


218 
131 
(0) 
(D) 


953 
689 
264 


134 

501 

15 

380 

(D) 


Standard    Notes:      -  Represents   zero.  D  Withheld    to  avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore  retailers    (mail-order   houses,    direct    selling,    and   merchandising  machine   operators)    SIC  596. 

2Includes  data   for   those  kinds   of   business   in   SIC  59    (except    591   and   596)    not    covered   in   any   of   the   lines   below. 


24-24      MINNESOTA— MINNEAPOLIS-ST.  PAUL,  MN-WI,  SMSA 


MAJOR  RETAIL  CENTERS 


table  4  The  City:    1972 

PART  A.   Minneapolis 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    : 

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


3    181 


125 

61 
64 


57 


22 

27 


407 

146 
397 


233 
95 
71 
35 
33 
48 
22 


259 
72 
70 

117 


730 
47  5 
255 


94 

733 
69 

272 
47 


1    002    535 


54    633 

(D) 
(D) 


194    844 

17  0   7  57 

CD) 

(D) 


160   999 

143    941 
69    711 


64  673 
25  274 
23    271 

(O) 

10    217 

8    271 

(D) 


62    002 
18    693 

11    602 
31    707 


110  891 
79  856 
31    035 


35  726 

105  115 

35  568 

37  484 

9  873 


161    9£ 


6  761 
1  140 
5    621 


40   836 

37    37  0 

(D) 

(0) 


16    692 

15    432 
7    37  6 

12    020 


4 

754 

4 

450 

4 

046 

1 

318 

1 

673 

229 

10 

701 

3 

648 

2 

49  6 

4 

557 

31 

392 

23 

672 

7 

720 

5    838 


14  940 

2  589 
5  434 

3  362 


40 

716 

1 

512 

241 

1 

271 

11 

467 

10 

642 

(D) 

(D) 

4 

044 

3 

806 

1 

861 

3 

118 

1 

085 

1 

004 

972 

612 

385 

64 

2 

520 

977 

516 

1 

027 

7 

448 

5 

681 

1 

7  67 

1    454 

3  486 
654 

1  286 
740 


33    231 


755 

215 

540 

8 

226 

7 

343 

(D) 

(D) 

3 

203 

1 

653 

2 

001 

2 

441 

1 

022 

941 

598 

481 

284 

56 

1 

510 

511 

336 

663 

9 

07  1 

7 

301 

1 

770 

1  491 

2  880 
449 

1    227 
584 


Standard  Notes:      -    Represents   zero.  D  Withheld    to   avoid  disclosure.  NA  Not   available. 

1Excludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes    data    for    those  kinds   of    business    in   SIC    59    (except    591   and    596)    not    covered    in   any   of    the    lines    below. 


MAJOR  RETAIL  CENTERS 


MINNEAPOLIS-ST.PAUL,  MN-WI,  SMSA— MINNESOTA      24-25 


TABLE  4.  The  City:    1972— Continued 
PART  B.   St.  Paul 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,0 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591 ,  6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores 

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


2    095 


89 
37 
52 


41 
10 
11 
20 


274 

85 

27  2 


146 
48 
36 
27 
19 
35 
17 


146 
42 
39 
65 


507 
337 

170 


69 

466 
62 

163 
30 


669 

904 

30 

347 

6 

048 

24 

299 

138 

240 

117 

580 

11 

7  68 

8 

892 

122 

543 

109 

491 

50 

652 

32 

9  67 

14 

303 

13 

562 

6 

313 

(D) 

5 

436 

(  D) 

37 

507 

13 

099 

9 

685 

14 

7  23 

65 

905 

44 

213 

21 

692 

24    826 


57 

426 

18 

907 

22 

501 

3 

559 

94 

844 

4 

460 

762 

3 

698 

18 

332 

15 

601 

1 

934 

797 

12 

847 

12 

077 

5 

024 

5 

302 

2 

405 

2 

277 

1 

052 

(D) 

787 

(D) 

6 

146 

2 

037 

1 

886 

2 

223 

18 

167 

12 

465 

5 

702 

4    255 

8    234 

1    360 

3    452 

821 


22 

681 

97  4 

165 

809 

4 

510 

3 

826 

49  6 

188 

2 

954 

2 

838 

1 

279 

1 

317 

681 

652 

212 

(D) 

201 

(D) 

1 

397 

460 

402 

535 

4 

442 

3 

065 

1 

377 

1    014 

1  956 
351 
768 
196 


21 

074 

560 

164 

396 

4 

248 

3 

536 

563 

149 

2 

552 

1 

267 

1 

392 

1 

238 

690 

664 

159 

(D) 

174 

(  D) 

836 

253 

220 

363 

6 

168 

4 

663 

1 

505 

1    015 

1  798 
287 
808 
211 


Standard  Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in  SIC   59    (except    591   and   596)    not   covered    in  any   of    the   lines   below. 


24-26     MINNESOTA— MINNEAPOLIS-ST.  PAUL,  MN-WI,  SMSA 


MAJOR  RETAIL  CENTERS 


table  5.  The  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores   

Florists 


3 

215 

4  488  167 

786 

268  789 

328 

51  674 

458 

217  115 

281 

870  554 

62 

769  413 

97 

41  101 

122 

60  040 

1 

591 

853  021 

795 

849  115 

1 

881 

345  826 

912 

209  758 

350 

82  318 

272 

75  975 

135 

45  669 

153 

43  967 

195 

31  827 

79 

5  977 

1 

020 

225  728 

285 

100  980 

299 

41  778 

436 

82  970 

2 

622 

383  717 

1 

833 

289  896 

789 

93  821 

355 

2   972 

380 

1    062 

152 


133    601 

348  058 
133  461 
118  930 

20    167 


593   478 


32    922 

6    640 

26   282 


119   757 

106    804 

6  971 

5    982 


86  854 

87  063 
34   867 


32   095 
12    204 


11 

7 
6 
4 


272 
800 
477 
836 

778 


33   239 

14   566 

7    248 

11    425 


102  099 
80  226 
21    873 


21    445 

43    137 

10   585 

15   861 

5   430 


141    589 


7  377 
1  442 
5   935 


29    895 

26   747 

1   749 

1    399 


20   083 

20   491 

8    698 


925 
971 
732 
862 
763 
137 
192 


7   954 
3    676 

1  639 

2  639 


23   762 
18    681 

5   081 


5   281 


10 
2 
3 
1 


123 
535 
67  6 
223 


126   966 


4   301 

1  393 

2  908 


26   245 

22    681 

2    170 

1    394 


16  748 
9  457 
9   573 


455 
288 
050 
362 
610 
986 
209 


4  825 
2  056 
1  023 
1   746 


33   915 

28   239 

5    676 


5   555 


8    892 


108 
717 
099 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in   SIC   59    (except    591   and   596)    not   covered    in  any  of   the    lines   below. 


MAJOR  RETAIL  CENTERS 


MINNEAPOLIS-ST.PAUL,  MN-WI,  SMSA— MINNESOTA      24-27 


table  6.  The  Central  Business  District:  1967 

PART  A.   Minneapolis 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 


($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591 ) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1    

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3  .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


520 


14 
4 

3 
7 


28 
10 
13 


95 
45 
25 


50 

17 

1 

22 

7 


48 

14 

6 

28 


144 
95 
49 


15 


148 
16 

4 
31 

9 


280 

840 

1 
1 

470 
470 

125 
5 

046 
(D) 
9  04 
(D) 

4 

330 

35 

706 

1 

660 

35 

13 
11 

468 
499 
185 

21 
9 

5 

969 

966 
(D) 
400 
602 

18 
5 

11 

474 
987 
613 
874 

31 
23 

033 

508 

7    525 


6    266 


21  387 
6    755 

9  07 
4    046 

784 


60    089 


192 
192 


31    081 

(D) 

1    402 

(O) 


609 

3    164 
261 


7  776 
2  485 
2    097 


5   291 

2    234 

(D) 

973 

(D) 


3   217 

1    165 

138 

1    914 


9  802 
7  829 
1    973 


1    213 


774 
434 
105 
623 
131 


14   812 


40 
40 


7  508 
(D) 
456 
(D) 


165 

500 

53 


1    796 

701 
604 


09  5 
428 
(D) 
211 
(D) 


542 

218 

33 

291 


3    324 

2   794 

530 


296 


588 
77 
21 

119 
18 


Standard   Notes:      -  Represents    zero.  D  Withheld    to  avoid   disclosure.  NA  Not    available. 

1Excludes  nonstore   retailers    (i.e.,  mail   order,    direct   selling,    merchandise  vending  machine   operators)    part    of   SIC  53. 

2Totals  may   include  data    for    "nonemployer"   establishments  which   could  not   be  classified   and   tabulated  by  detailed  kind   of  business. 

3Data   limited   to   "employer"   establishments. 

4Includes   data    for  those  kinds   of  business   in  SIC   59    (except    591)   not    covered   in  any  of   the   lines   below. 
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MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:  1967— Continued 

PART  B.   St.   Paul 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562, 

562 


3,8 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1    

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other 

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     ■ 

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    .  .  . 

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores"     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


284 


19 

10 

5 


37 

11 
8 


26 
11 

2 
11 

1 


24 
9 
3 

12 


82 

51 
31 


10 


84 
7 
2 

22 
3 


116 

720 

240 

(D) 

(D) 

47 

339 

41 

966 

5 

373 

2 

120 

17 

224 

1 

077 

14 

807 

7 

483 

7 

160 

7 

324 

3 

217 

(D) 

1 

744 

(D) 

8 

586 

5 

467 

(D) 

(D) 

10 

777 

7 

903 

2 

874 

3    890 


10    660 

1    589 

(D) 

3    111 

(D) 


18    300 


39 

(D) 
(D) 


6  602 
5  484 
1    118 


335 

1    631 
185 


2  532 
1  425 
1    356 


107 
504 
(D) 
252 
(D) 


451 
982 
(D) 
(D) 


3    352 

2    642 

710 


572 


1  601 
123 
(D) 
495 
(D) 


5    142 


11 
(D) 
(D) 


2    097 

1    708 

389 


123 
198 
122 


756 
462 
433 


294 
95 

(D) 
80 

(D) 


225 
149 
(D) 
(D) 


1  083 
841 
242 


161 


366 

30 

(D) 

100 

(D) 


Standard   Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not   available. 

1Excludes   nonstore   retailers    (i.e.,  mail   order,    direct   selling,    merchandise  vending  machine   operators)    part    of  SIC  53. 

2Totals  may   include   data    for   "nonemployer"   establishments   which    could   not    be   classified   and   tabulated   by  detailed   kind   of  business 

3Data    limited   to   "employer"   establishments. 

"includes   data    for   those  kinds   of  business   in  SIC   59    (except    591)    not    covered   in  any   of   the    lines   below. 
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table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business  districts 


Minneapolis 


St.  Paul 


Cities 


linneapolis 


St.  Paul 


Standard 
metropolitan 
statistical 
area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 
Other  56 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total 2    

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores2    

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores     

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores 

Florists 


1.4 


(NC) 

(D) 

(NC) 


-3.9 
(D) 
(D) 
(D) 


-17.6 

(D) 

15.5 


3.1 
16.1 
34.2 
-5.0 


-22.  1 
-47.4 

14.2 
-11.2 


-5.8 

■10.6 

9.1 


(D) 


(NC) 

22.0 

4.5 


-10.3 


(NC) 

(D) 

(NC) 


-21.6 
(D) 
(D) 
(D) 


-9.5 
(D) 
(□) 


-1.2 

-5.7 

-6.2 

3.5 


17.7 

15.3 

(D) 

(D) 


-13.2 

-23.6 

15.6 


12.2 


(NC) 

-38.5 

(D) 


10.4 


(NC) 

(D) 

(NC) 


20.  1 

18.7 

(D) 

(0) 


4.0 

•19.0 

5.6 


23.6 
26.3 
38.4 
21.9 


16.6 

1.0 

40.5 

19.9 


20.2 
20.2 
20.  1 


2.9 


(NC) 
36.6 
55.0 


16.3 


(NC) 

(D) 

(NC) 


10.7 


8.7 
47.1 


16.3 
-5.5 
28.7 


19.  1 

1.5 

5.5 

37.4 


33.1 
31.5 
58.8 
21.5 


22.1 
18.3 
30.4 


14.6 


(NC) 
24.5 
56.0 


60.3 


89.5 
66.9 

96.0 


53.1 

47.2 

27.6 

196.3 

50.5 
69.8 
62.9 


52.0 
50.9 
58.6 
52.7 


53.1 
76.1 
49.2 
33.7 


64.7 
71.3 
47.2 


26.8 


85.1 
65.5 
76.0 


Standard  Notes:      -  Represents    zero.  D  Withheld    to   avoid  disclosure.  NA  Not    available.  NC  Data   not    comparable   between    1967   and    1972  due 

to  major   changes    in   classification. 

'The   percent   changes    for  central   business   districts    and   cities   were   calculated   based  on    the    1972  SIC  definitions    for   1972  data   and    the    1967   SIC 
definitions    for   1967  data.      Percentage    changes   are   not    shown    for   kinds   of  business   with  major  noncomparability ;    nevertheless,    changes   in   classification 
between    1967   and    1972  may   slightly   affect    the    percentage   change    shown    for   some   kinds   of   business    and   for   retail    stores,    total.       (See    appendixes   A   and   B 
for  a  more   complete   explanation   of   SIC   changes.)      The    percent   change    for   the    SMSA,    however,    was   calculated   based   on   the    1967   SIC  definitions    for  both 
the    1967   and    1972  data.      Data  have   not   been   adjusted    for  boundary   changes   between   census   years. 

2Excludes   nonstore    retailers    (mail    order,    direct    selling,    merchandise    vending  machine   operators)    part   of  SIC  53. 

3Includes   data   for    those   kinds   of   business    in   SIC   59    (except    591)    not    covered    in   any   of    the    lines   below. 
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table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


PART  A.   Minneapolis 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places   

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2   

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


28.4 


4.3 

16.9 

2.1 


61.7 
65.5 
50.9 
17.7 


2.2 
(D) 
2.8 


56.5 
62.0 
64.5 
(D) 
(D) 
53.2 
62.2 


23.2 

16.8 

6.0 

33.2 


26.4 
26.3 

26.5 


(D) 

29.8 

23.2 

40.6 

8.3 


6.3 


.9 
(D) 
(0) 


13.8 

14.5 

(D) 

(D) 


.4 

(D) 

.6 


17.4 
19.0 
19.8 
19.5 

(D) 
13.8 

(D) 


6.4 

3.1 

1.7 

12.7 


7.6 
7.2 


(D) 

9.0 

6.2 

12.8 

4.1 


100.0 


.8 
(D) 
(D) 


42.2 

39.3 

(D) 

(D) 


1.3 

(D) 

.7 


12.8 
5.5 
5.3 
3.1 
(D) 
1.5 
(D) 


5.1 

1.1 

.2 

3.7 


10.3 
7.4 
2.9 


(D) 

11.0 

2.9 

5.3 

.3 


100.0 


5.4 
(D) 
(D) 


19.4 

17.0 

(D) 

(D) 


16.1 

14.4 

7.0 


6.5 
2.5 
2.3 
(D) 
1.0 
.8 
(D) 


6.2 
1.9 
1.2 
3.2 


11.1 
8.0 
3.1 


3.6 

10.5 
3.5 
3.7 
1.0 


100.0 


6.0 
1.2 
4.8 


19.4 

17.1 

.9 

1.3 


19,0 

18.9 

7.7 


4.7 
1.8 
1.7 
1.0 
1.0 
.7 
.1 


5.0 

2.2 

.9 

1.8 


8.5 
6.5 
2.1 


3.0 

7.8 

3.0 

2.6 

.4 


Standard   Notes:      -   Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

2Includes   data    for    those   kinds   of    business    in   SIC  59    (except   591    and   596)  not    covered    in   any   of    the    lines   below. 
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table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972— Continued 


PART  B.   St.  Paul 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2  

Liquor  stores   

Miscellaneous  shopping  goods  stores   

Florists 


15.6 


(D) 
(D) 


26.8 
(D) 
<D) 
(D) 


1.6 
(D) 
(D) 


44.4 
49.3 
49.5 
62.0 
34.9 
29.6 
13.1 


26.9 

48.1 

(D) 

(D) 


14.2 
13.7 
15.3 


17.6 

21.6 
5.2 

36.5 
(D) 


2.3 


(D) 
(0) 
(D) 


4.3 
(D) 
CD) 
(D) 


.2 

(D) 
(D) 


7.0 
8.6 
8.8 
8.6 
(0) 
5.0 
(D) 


4.5 
6.2 
<D) 
(D) 


2.4 
2.1 
3.5 


3.3 

3.6 

.7 

6.9 

(D) 


100.0 


(D) 
(D) 

(D) 

35.4 
(D) 
(D) 
(D) 

1.8 

(D) 

(D) 

14.0 
6.7 
6.4 
3.7 
(0) 
1.5 
(D) 

9.7 
6.0 

(D) 
(D) 

8.9 
5.8 
3.2 

4.2 

11.9 

.9 

7.8 

(D) 


100.0 


4.5 

.9 

3.6 


20.6 

17.6 

1.8 

1.3 


18.3 

16.3 

7.6 


4.9 
2.1 
2.0 

.9 
(D) 

.8 
(D) 


5.6 
2.0 
1.4 

2.2 


9.8 
6.6 
3.2 


3.7 

8.6 

2.8 

3.4 

.5 


100.0 


6.0 
1.2 

4.8 


19.4 

17.1 

.9 

1.3 


19.0 

18.9 

7.7 


4.7 
1.8 
1.7 
1.0 
1.0 
.7 
.1 


5.0 

2.2 

,9 

1.8 


8.5 
6.5 
2.1 


3.0 

7.8 

3.0 

2.6 

.4 


Standard   Notes:      -   Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

2Includes   data    for   those  kinds   of    business    in   SIC  59    (except    591    and   596)  not    covered   in   any   of    the   lines   below. 
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table  i  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591, 6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 .000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number  

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


718 

214  420 

(D) 

(D) 


200 
56  106 


188 
(D) 


330 
(D) 


718 

47 
13 
34 

21 
8 
6 

7 

72 

53 

116 

61 
25 
21 
17 

3 
13 

3 

51 
13 
18 
20 

112 
90 
22 

16 

169 
14 
55 

12 


44 
5 
1 

61 

004 
848 
190 

4 

10 
212 

30 

44 
636 

9 

7 
156 

61 


17 
1 

11 
1 


17 

7  349 

954 

242 


4 
3  230 


7 
3  229 


6 

890 


13 
1 

16 

550 
817 
356 

4 

3 

489 

7 

8 
630 

1 

5 
431 

16 

1 
1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  "Apache  Mall"  and  establishments  in  the  area  bounded  by  U.S.  Highway  14-52  (12th  St.  SW.  ) ;  Apache 
Dr.  SW.,  16th  St.  SW.,  and  West  U.S.  Highway  14-52.   (Rochester)  (In  tract  11) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Miracle  Mile"  and  establishments  in  the  area  bounded  by  4th  St.  NW.  ,  16th  Ave.  SW. ,  2d  St.  NW. 
(imaginary  line)  and  17th  Ave.  NW.   (Rochester)  (In  tract  5) 

MRC  No.  3.   Includes  the  planned  center  known  as  "Crossroads  Shopping  Center"  and  establishments  in  the  area  bounded  by  U.S.  Highway  14-52  (12th 
St.  SW. ),  U.S.  Highway  63  (South  Broadway),  14th  St.  SW. ,  and  3d  Ave.  SW.   (Rochester)  (In  tract  11) 
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MISSISSIPPI 


LEGEND 

®       Places  of  100,000  or  more  inhabitants 

D        Central  cities  of  SMSA's  with  fewer  than  50,000  inhabitants 

O       Places  of  25,000  to  50,000  inhabitants  outside  SMSA's 


Standard  Metropolitan 
Statistical  Areas  (SMSA's 


U.S.  DEPARTMENT   OF   COMMERCE 
BUREAU    OF   THE    CENSUS 


SCALE 

O  lO  20  30  40  SO  MILES 

III  '  '  I       1 
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BILOXI-GULFPORT,  MISS. 

Standard  Metropolitan  Statistical  Area 


0  10 

1  '  '  '  '  '  '  '  '  i  I 


20 


30  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 
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BUREAU  OF  THE  CENSUS 


BILOXI-GULFPORT,  MISS. 

Major  Retail  Centers 


(V)     Major  Retail  Centers  (See  table  1  for  boundary 

.  _  description  of  each  center) 

1  Central  Cities 


0  1 

Llu 'I 


3  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 
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25-6        MISSISSIPPI— BILOXI-GULFPORT  SMSA 


MAJOR  RETAIL  CENTERS 


table  i  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number    

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 

NUMBER  OF  ESTABLISHMENTS 

Retail  stores,  total' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers   . 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers 

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


Standard 
metropolitan 
statistical 
area 


1 
35a 

39 

8 

668 
646 
774 
674 

112 

713 
209 

96 

37  6 
442 

145 

579 
995 

1  668 

90 
23 
67 

57 

7 

18 

32 

301 

124 

204 

111 

41 
34 
26 
14 
18 
12 

111 
42 
12 
57 

365 
227 
138 

47 

258 

45 
97 
18 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


83 

34  767 

4  475 

939 


11 
4  768 


60 
28  965 


12 

034 


83 


28 
10 

8 
6 
5 
5 
2 

11 
2 
2 
7 

5 
3 
2 


26 

2 

16 

1 


No.  2 


26 
3 

79 

341 
965 
806 

1 

16 
408 

18 

47 
099 

6 

16 
834 

79 

4 
2 
2 

7 
1 
3 

3 


17 
5 

5 
6 
3 

2 
1 

11 
5 

1 
5 

9 
6 
3 


20 
1 

12 
1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category, 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MRC  No. 


Includes  the  planned  center 
Gulf  Dr.   (Harrison  County) 


Edgewater  Plaza  Shopping  City' 
(In  tract  13) 


bounded  by  Kenmore  Ave.,  Edgewater  Dr.,  U.S.  Highway  90,  and  Edgewater 


Includes  the  planned  center  "Great  Southern  Shopping  Center"  and  establishments  on  25th  Ave.  from  13th  St.  to  17th  St.,  on  13th  St. 
from  25th  Ave.  to  26th  Ave.,  on  26th  Ave.  from  13th  St.  to  Louisville  and  Nashville  RR. ,  and  on  27th  Ave.  from  13th  St.  to  14th  St.; 
and  on  14th  St.  from  24th  Ave.  to  27th  Ave.   (Gulfport)   (In  tract  21) 


JACKSON,  MISS. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


e 


I 


10 

j i i i L 


20  MILES 


Comprising  Census  Tract    28 


1000 


J 1 I L 


2000 
I 


3000    FEET 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 
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JACKSON,  MISS. 

Central  Business  District  and  Major  Retail  Centers 


3MILES 
J 


%      Central  Business  District 

(T)     Major  Retail  Centers  (See  table  1  for  boundary 

, ,  description  of  each  center) 

]  Central  City 

U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 
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MAJOR  RETAIL  CENTERS 


JACKSON  SMSA— MISSISSIPPI      25-9 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


City 


Central 

business 

district 


Major  retail  center 
!see  description  below) 


No.  1 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt.  (554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 

NUMBER  OF  ESTABLISHMENTS 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers    . 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists  


2 

215 

619 

079 

69 

029 

14 

27  6 

848 

187 

238 

533 

186 

450 

834 

245 

391 

2  215 

90 
18 
72 

87 
13 
32 

42 

419 

147 

330 

177 
57 
47 
34 
33 
38 
15 

141 
52 
35 
54 

353 

326 

27 

76 

395 
61 

128 
47 


1  613 

524  056 

59  569 

12  055 


592 
145  478 


424 
(D) 


597 
(D) 


1  613 

59 

9 

50 

54 
13 
23 
18 

268 

99 

234 

149 
49 
39 
31 
24 
32 
13 

117 
43 
28 
46 

271 

247 

24 

53 

309 
59 

104 
38 


182 

70  463 

10  940 

2  048 


49 
6  601 


93 

(D) 


40 
(D) 


182 

3 

3 

7 
3 

2 
2 

10 

7 

13 

39 
12 
8 
7 
8 
10 
2 

22 

12 

2 

8 

33 
32 

1 


42 
3 

25 
1 


64 

35  965 

4  040 

1  021 


12  760 


27 
18  395 


19 

4  810 


64 

4 
1 
3 

8 
2 
2 
4 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  centers  known  as  "North  View  Plaza,"  "Triangle  Plaza,"  "Northwood  Shopping  Center,"  and  "Meadow  Brook  Mart," 
bounded  by  North  Side  Dr.,  North  State  St.,  Naples  St.,  Kings  Highway,  North  Mart  Plaza,  Seminole  Ave.,  Choctaw  St.,  rear  property 
lines  of  200  block  on  Meadowbrook  Rd.,  rear  property  lines  in  the  3900  to  4100  blocks  of  North  View  Dr.,  rear  property  line  of 
North  View  Plaza,  and  on  Triangle  Dr.   (Jackson)   (In  tracts  4,  5,  and  13) 


25-10      MISSISSIPPI— JACKSON  SMSA 


MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  2 


No.  3 


No.  4 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 
5712 

Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total:1 

Number    

Sales $1,000. 

Payroll,  entire  year SI  ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales S1 ,000. 

Shopping  goods  stores  (GAP2 ): 

Number    

Sales $1 ,000. 

All  other  stores: 

Number    

Sales 51 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores   

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


46 

42  189 

5  613 

1  266 


10 
5  050 


33 
36  466 


5 
673 


48 


16 
6 
4 
4 

1 
4 

1 


1 
11 


18 

13  540 

1  365 

320 


3 
(d) 


13 
5  901 


2 
(D) 


18 


28 

20  064 

1  988 

453 


7  137 


16 

12  043 


4 
884 


28 

1 

1 

2 
1 
1 

5 

1 

1 

5 
3 

3 

1 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  2.   Includes  the  planned  center  known  as  "Jackson  Mall"  and  establishments  bounded  by  an  unnamed  street,  Bailey  Dr.,  the  300  block  of 
Woodrow  Wilson  Ave.,  and  Livingston  Rd.   (Jackson)   (In  tract  11) 

MRC  No.  3.   Includes  the  planned  center  known  as  "Jackson  Square"  and  establishments  bounded  by  Sunnylane  Dr.,  Frontage  Rd. ,  unnamed  creek, 
and  Terry  Rd.   (Jackson)   (In  tract  30) 

MRC  No.  4.   Includes  the  planned  center  known  as  "Westland  Plaza"  at  the  intersection  of  Ellis  Ave.  and  Robinson  St.   (Jackson) 
(In  tracts  21  and  24) 


MAJOR  RETAIL  CENTERS 


JACKSON  SMSA— MISSISSIPPI      25-11 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100 
retail  establishments  or  more  in  the  Jackson  SMSA  in  1972) 


table  3  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


(SI, 000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores 

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


182 

3 

3 


10 

7 

13 


39 

12 


10 
2 


22 

12 

2 


33 
32 

1 


42 
3 

25 
1 


70    463 


<D> 

(•D) 

(D) 

(D) 

<D> 

CD) 

973 

12 

453 

1 

542 

9 

696 

5 

049 

4 

815 

1 

836 

1 

302 

(D) 

(D) 

6 

927 

3 

738 

(D) 

(D) 

4 

264 

(D) 

(D) 

1    359 

8  463 
400 

5  314 
(D) 


10    940 

(D) 
(D) 


(D) 
CD) 
(D) 
(D) 


38 


1    184 
196 


1  665 
820 
765 
416 
229 
(D) 
(D) 


1  303 
878 
(D) 
(D) 


1  034 
(D) 
(D) 


146 

1    214 

25 

788 

(D) 


2    572 

CD) 
CD) 


CD) 
CD) 
CD) 
CD) 


18 

318 

42 


408 
204 
191 
101 
51 
CD) 
CD) 


282 
162 
CD) 
CD) 


254 
CD) 
CD) 


39 

282 

5 

185 

CD) 


2    048 

(D) 
(D) 


(D) 
(D) 
(D) 

(D) 


15 


123 


46 


363 
184 
168 
71 
58 
(D) 
(D) 


161 

98 

(D) 

(D) 


442 
CD) 
<D) 


27 

230 

7 

148 

(D) 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid  disclosure.  NA   Not   available. 

'Excludes   nonstore   retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data   for   those  kinds  of   business    in  SIC   59    (except   591   and   596)    not   covered   in   any  of    the    lines   below. 
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table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


(51,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt.  (554) 

56 

562,3 

8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


1    613 


59 
9 

50 


54 
13 
23 

18 


268 
99 

234 


149 
49 
39 
31 
24 
32 
13 


117 
43 
28 
46 


271 

247 

24 


53 

309 
59 

104 
38 


524    056 


19  034 
(o) 
(d) 


98  671 
(o) 
(d) 
(d) 


99   789 

135   802 

34    465 


30    493 

13    153 

12    439 

6    569 

(d) 

(d) 

(d) 


(d) 

11    846 

(D) 

(d) 


31    351 

Co) 
(d) 


14  338 

(d) 
9    936 

15  335 
2    152 


59 

56  9 

2 

164 

Id) 

Id) 

12 

377 

Id) 

1 

198 

(D) 

7 

373 

12 

804 

3 

065 

4 

596 

Id) 

1 

859 

1 

045 

813 

(D) 

153 

(d) 

1 

886 

(d) 

1 

245 

7 

436 

(d) 

(d) 

2    019 

(d) 

371 

2    123 

380 


13    828 


495 
(D) 

(d) 


2    899 
(D) 

328 
(D) 


1  768 

2  853 
727 


1  109 
(D) 
466 
241 
184 
(D) 
42 


(D) 
361 
(D) 
300 


1  750 
(D) 
(D) 


493 

(D) 
86 

453 
87 


12    055 


425 

(D) 
(D) 


2  649 
(D) 
360 
(D) 


1    547 

1    391 

786 


003 
(d) 
431 
185 
177 
(d) 
48 


(d) 

243 
(D) 
189 


2  421 
(D) 
(d) 


414 

(D) 
85 

451 
94 


Standard   Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not   available. 

Excludes   nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in   SIC    59    (except    591   and   596)    not   covered    in   any  of   the    lines   below. 
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table  5   The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers 

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


2  215 


90 
18 
72 


87 
13 
32 
42 


419 
147 
330 


177 
57 
47 
34 
33 
38 
15 


141 
52 

35 

S4 


353 

326 

27 


76 

395 
61 

128 
47 


619 

079 

27 

1 

25 

140 
887 
253 

105 
12 

574 
(d) 
(d) 
381 

130 

355 

149 

005 

46 

183 

33 

13 

7 
4 

469 
999 
(D) 
048 
(d) 

860 

(dJ 

30 
14 

4 
10 

04  3 
975 
897 
171 

40 

38 

1 

108 
994 
114 

16  775 

40  427 
10  136 

17  364 

(dJ 


69 

029 

2 

970 

(dJ 

(d) 

13 

055 

Id) 

1 

313 

(dJ 

9 

497 

13 

868 

3 

922 

H 

954 

2 

089 

1 

972 

1 

098 

(0) 

Id) 

153 

4 

139 

2 

222 

617 

1 

300 

9 

461 

9 

392 

69 

2  381 

4  782 
379 

2  364 
423 


15  977 


645 

(dJ 

(d) 


3  037 
(o) 
360 
(d) 


2  242 

3  074 
939 


181 
510 
487 
250 
(D) 

(d) 
42 


901 
437 
151 
313 


2  264 

2  244 

20 


564 

130 
88 

518 
98 


14  276 


532 
(D) 
(D) 


2  802 

CdJ 

392 
(o) 


1  993 
1  553 
1  048 


104 
482 
456 
199 
(D) 
(d) 
48 


608 
296 

111 
201 


3  067 

3  042 

25 


505 

1  064 

88 
516 
111 


Standard  Notes :   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572, 573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 


Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores1     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores 


Food  stores 

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 
Women's  ready-to-wear  stores 


Other  apparel  and  accessory  stores     

Men's  and  boys'  clothing  and  furnishings  stores3 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores  . 


Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops 

Jewelry  stores    

Florists 


203 


48 
17 
11 


31 
8 
7 

13 
2 


24 
13 


11 


36 

35 
1 


10 


48 
3 
3 

12 
1 


62    217 


(D) 


(D) 


24 

323 

(D) 

(D) 

2 

372 

1 

209 

7 

439 

(D) 

11 

881 

3 

836 

3 

468 

8 

045 

1 

501 

4 

042 

2 

226 

(D) 

5 

219 

2 

385 

2    834 


923 
(D) 
(D) 


1    443 


6  272 
205 
(D) 

2  348 
(D) 


9    551 


ID! 


(D) 


3  918 
(D) 
(D) 
324 


96 
798 
(D) 


1  714 
522 
466 


1  192 
(0) 
672 
299 
(D) 


975 
508 


467 


685 
(D) 
(□) 


209 


947 
14 
(D) 
369 
(D) 


2    371 

(D) 
(D) 


831 
(D) 
(D) 
145 


40 
130 
(D) 


458 
146 
131 


312 

(D) 

171 

81 

(D) 


170 

87 


83 


379 
(D) 
(D) 


67 


225 

9 

(D) 

88 

(D) 


Standard   Notes:      -  Represents    zero.  D  Withheld    to  avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore  retailers    (i.e.,    mail   order,    direct    selling,    merchandise  vending  machine   operators)    part   of  SIC   53. 

2Totals  may   include   data    for   "nonemployer"    establishments  which    could   not   be   classified   and   tabulated   by  detailed   kind   of   business 

3Data    limited   to   "employer"   establishments. 

4Includes   data   for   those  kinds    of   business    in  SIC   59    (except    591)    not    covered   in   any   of   the   lines   below. 
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table  7  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 
Other  56 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers    . 

Hardware  stores 

Other  

General  merchandise  group  stores2    

Department  stores     

Variety  stores     

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers 

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


13.3 
(NC) 

(ncJ 


(d) 
(d) 
(dJ 
(d) 


-19.  1 

67.4 

(D) 


-18.4 
31.6 
38.8 

-42.2 


32.7 
56.7 

(dJ 
(d) 


45.9 

(dJ 
(d) 


(nc) 

95.1 
(D) 


66. 


(NC) 

(d) 

(NC) 


137.3 
(D) 

(d) 

(d) 


48.8 
93.3 
50.1 


4.8 

(dJ 

94.8 

(dJ 


(d) 

66.6 

(D) 

(d) 


65.7 

(dJ 
(d) 


35.8 

(NC) 

(d) 

55.9 


69.7 


6.0 

-21.2 

9.3 


145.7 
(D) 
(D) 

19.4 


54.2 

CdJ 

42.  1 


12.6 
(D) 

(d) 
(d) 


66.1 

79.6 

118.7 

35.5 


36.5 

90.3 

9.9 


37.4 


(D) 

95.5 

(D) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available.      NC  Data  not  comparable  between  1967  and  1972  due 
to  major  changes  in  classification. 

LThe  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabi li ty ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and  B 
for  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years . 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  )  not  covered  in  any  of  the  lines  below. 
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MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564.9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


13.4 


(D) 

(D) 
2.3 


(D) 

28.3 
7.2 

7.0 


1.0 
9.2 
4.  5 


31.8 
38.4 
38.7 
27.9 
(D) 
30.3 
22.9 


(D) 
31.6 
31.3 

18.4 


13.6 

13.9 

(D) 


9.5 

(D) 

4.0 

34.7 

<D) 


11.4 

(D) 
(D) 


(D) 

27.3 
6.3 
(0) 


8.4 
3.3 


29.0 
36.1 

(D) 

26.0 

(D) 

(D) 

22.  1 


23.  1 

25.0 

(D) 

(0) 


10.6 
(D) 
(0) 


8.1 

20.9 
3.9 

30.6 
(D) 


100.0 


(D) 

(D) 

(D) 
(D) 
(D) 
(D) 

1.4 

17.7 

2.2 

13.8 
7.2 
6.8 
2.6 
1.8 
(D) 
(DJ 

9.8 
5.3 

(D) 
(0) 

6.1 
(0) 
(0) 

1.9 

12.0 

.6 

7.5 

(D) 


100.0 


3.6 

(o) 

(D) 


18.8 

(D) 
(D) 
(□) 


19.0 

25.9 

6.6 


5.8 
2.5 
2.4 
1.3 

(D) 
(D) 
(D) 


(D) 
2.3 

(D) 
(D) 


6.0 
(D) 
(D) 


2.7 

(D) 

1.9 

2.9 

.4 


100.0 


4.4 
.3 

4.1 


17.1 

(D) 
(D) 
2.0 


21.1 

24.1 

7.5 


5.4 
2.3 

(□) 
1.1 
(D) 
.8 
(D) 


4.9 

2.4 

.8 

1.6 


6.5 

6.3 

.2 


2.7 

6.5 
1.6 
2.8 
(D) 


Standard   Notes:      -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes    nonstore    retailers    (mail-order   houses,    direct    selling,    and   merchandising   machine    operators)   SIC    596. 

2Includes   data    for   those   kinds   of   business    in   SIC   59    (except   591    and   596)   not   covered    in   any   of    the    lines   below. 
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26-6      MISSOURI— COLUMBIA  SMSA 


MAJOR  RETAIL  CENTERS 


table  i. Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


54.  58.  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


177 

21 

5 

648 
515 
989 
521 

194 
(D) 

175 
(D) 

66 

279 

848 

648 

45 

6 

39 

17 
5 
5 

7 

57 

38 

105 

54 
20 
14 
10 

7 
14 

3 

49 

17 

9 

23 

118 

106 
12 

19 

146 

23 

55 

9 


17 

2 

22 
705 
184 
475 

1 

5 
403 

9 

10 
836 

6 

7 
466 

22 


13 

15  151 

1  934 

375 


6 
9  262 


2 
(D) 


5 
(D) 


13 

2 

1 
1 

1 
1 


20 

10  180 

1  474 

387 


5 
(D) 


13 
6  238 


2 
(D) 


20 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  the  "Parkade  Shopping  Center"  and  establishments  in  the  area  bounded  by  Interstate  Highway  70, 
Parkade  Blvd.,  and  Business  Loop  70.   (Columbia)  (in  tract  9) 

MRC  No.  2.   Includes  establishments  in  the  area  bounded  by  East  Walnut,  Providence  Rd. ,  East  Broadway,  East  Locust,  1st  St.  ,  and  Garth  Ave. 
(Columbia)  (In  tract  l) 

MRC  No.  3.   Includes  the  planned  center  known  as  the  "Biscayne  Mall"  and  establishments  on  North  Stadium  Blvd.  from  West  Worley  St.  to  West  Ash 
St.   (Columbia)  (in  tract  13) 
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MAJOR  RETAIL  CENTERS 


KANSAS  CITY,  MO-KS,  SMSA— MISSOURI      26-9 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 

metropolitan 

statistical 


Cities 


Kansas  City,  MO 


Kansas  City,  KS 


Central  business  districts 


Kansas  City,  MO 


Kansas  City,  KS 


54,  58,  591 


53,  6,  7;  594 


52,55,59 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 

NUMBER  OF  ESTABLISHMENTS 

Retail  stores,  total' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


9    128 

3   OOO    802 

383    112 

75   835 


3   276 
959    638 


2   253 

888    523 


3    599 
152    641 


9    128 

444 
132 
312 

285 

59 

125 

101 

1    05  6 

684 

1    243 

648 
230 
185 
135 

91 
142 

50 

679 
190 
193 
296 

1   924 

1    409 

515 

29  6 

1  869 
259 
641 

117 


3  655 

1   241  069 

178  833 

36  225 


1    556 
429    378 


886 
427    782 


1   213 
383   909 


3    655 

128 
39 
89 

89 
24 
36 
29 

460 

215 

413 

272 
104 
72 
62 
28 
64 
14 

275 
79 
82 

114 

975 
659 
316 

121 

707 
76 

250 
46 


1    217 
346   976 


41 


570 
226 


459 
118    477 


246 
96    467 


512 
132    032 


1   217 

51 

8 

43 

35 

8 

16 

11 

157 

99 

191 

69 
23 
20 
15 

9 
17 

5 

79 
29 
16 
34 

262 

183 

79 

40 

234 

68 
63 

15 


319 
117    348 


29 
6 


444 
133 


138 
24   704 


120 
11    873 


61 
10   771 


319 

5 
2 
3 

5 
2 

2 
1 


60 
21 
13 
15 

5 
16 

3 

15 

2 
5 


114 
80 
34 

15 

84 
3 

40 
2 


82 

40    619 

4    815 

934 


22 
(D) 


33 
13   745 


27 
<D> 


82 

2 
2 


3 

6 

4 

16 
4 
4 
3 

1 
5 

3 

11 

8 


13 

10 

3 


18 
2 
3 


Standard   Notes:      -   Represents    zero.  D  Withheld    to   avoid   disclosure.  NA   Not    available. 

Excludes    nonstore   retailers    (mail-order  houses,    direct   selling,    and   merchandising  machine   operators)   SIC  596. 

Stores    in    the   general   merchandise,    apparel,    furniture   and   appliance   groups,    and    those   making   up   the  miscellaneous    shopping   goods    category, 
stores    specialize   in  department    store   type  merchandise. 

includes   data    for    those  kinds    of   business    in  SIC  59    (except   591    and   596)    not    covered    in   any   of    the   lines    below. 
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MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  4 


No.  6 


No. 


54,  58.  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number    

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


_L 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


58 
8 
1 

58 
741 
365 
796 

3 

10 
487 

54 

43 
079 

1 

5 
175 

58 


17 

13 


76 

13 

2 

90 
065 

824 
848 

11 

21 
739 

61 

55 
865 

2 

14 
461 

90 
1 


29 
14 
11 
6 
2 
6 
1 

8 
1 
5 
2 

15 

14 

1 


26 
1 

14 
1 


27 
3 

41 
887 
238 
765 

10 

11 
453 

15 

22 

464 

1 

8 
970 

41 

3 

1 
2 

5 
3 

2 


24 
3 

29 
006 
900 
763 

7 

7 
533 

14 

16 
585 

1 

6 
888 

29 

2 
1 
1 

3 

1 
1 
1 


58 
6 
1 

97 
965 
812 
577 

13 

29 
513 

30 

51 
206 

15 

17 
246 

97 

4 
1 
3 

6 
3 

2 

1 

10 
b 

4 

22 

10 

9 

6 

1 
4 
1 

10 
1 


17 

15 

2 


17 

1 
13 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  "Blue  Ridge  Center"  and  establishments  in  the  area  bounded  by  U.S.  Highway  40  East,  Blue  Ridge 
Blvd.,  43d,  Sterling  Ave.,  and  Interstate  Highway  70.   (Kansas  City  and  Independence  city,  Jackson  County,  MO)  (In  tract  107.02) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Country  Club  Plaza"  and  establishments  in  the  area  bounded  by  46th  Street  Ter. ,  J.C.  Nichols 
Parkway,  Ward  Parkway,  Jefferson,  47th  St.,  and  Pennsylvania  Ave.   (Kansas  City,  MO)  (In  tract  73) 

MRC  No.  4.   Includes  the  planned  center  known  as  "Truman  Corners"  and  establishments  in  the  area  bounded  by  Blue  Ridge  Blvd.,  U.S.  Highway  71  South 
and  125th  St.   (Grandview,  MO)  (In  tract  133) 

MRC  No.  6.   Includes  the  planned  center  known  as  "Prairie  Village  Shopping  Center"  in  the  area  bounded  by  Prairie  Lane,  east  side  of  Mission  Rd.  , 
West  71st  St.,  and  Tomahawk  Rd.   (Johnson  County,  KS)  (In  tracts  509  and  510) 

MRC  No.  8.   Includes  the  planned  center  known  as  "Antioch  Center"  and  establishments  in  the  area  bounded  by  Chouteau  Dr.,  south  side  of  Vivion 
Rd. ,  Wabash  Ave.,  51st  North,  and  west  side  of  Antioch  Rd.   (Kansas  City,  MO)  (In  tracts  203,  204,  and  209) 


MAJOR  RETAIL  CENTERS 


KANSAS  CITY,  MO-KS,  SMSA— MISSOURI      26-11 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  10 


No.  12 


No.  13 


No.  15 


54,  58,  591 


53,  6,  7:  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores   

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


57 
38  018 


529 
152 


31 


8 
118 


42 
187 


7 
713 


57 


21 

10 

7 

3 
2 

5 

1 

5 
1 
1 
3 

5 

5 


17 

12 


18 

2 

27 
600 
370 
674 

5 
(D) 

16 

20 

534 

2 
(D) 

27 


12 
7 
6 
2 
1 
2 


17 
2 

37 
837 
037 

458 

5 

11 
869 

10 

18 
701 

1 

8 
267 

37 

1 

1 

4 
2 

1 
1 

3 

2 


6 
5 

1 

2 
10 

5 

1 


61 

9  978 

1  554 

367 


12 

413 


34 

451 


15 

2  114 


61 

6 

1 
5 

4 

1 
1 
2 


13 
2 
2 
2 

3 
4 
2 


2 

4 

7 
6 
1 

3 

17 

11 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  10.   Includes  the  planned  center  known  as  "Lincoln  Mall"  and  establishments  in  the  area  bounded  by  85th  St.  ,  Ward  Parkway,  89th  St.  and 
State  Line  Rd.   (Kansas  City,  MO)  (in  tract  99) 

MRC  No.  12.   Includes  the  planned  center  known  as  "The  Landing"  and  establishments  in  the  area  bounded  by  63d,  the  Paseo,  East  Meyer  Blvd.,  and 
Troost  Ave.   (Kansas  City,  MO)  (in  tract  87) 

MRC  No.  13.   Includes  establishments  on  Armour  Rd.  from  Howell  St.  to  Swift  St.,  on  Swift  St.  from  East  18th  Ave.  to  East  21st  Ave.,  and  on  East 
19th  Ave.  from  Swift  St.  to  Erie  St.   (North  Kansas  City,  Clay  County,  MO)  (In  tracts  200  and  201) 

MRC  No.  15.   Includes  establishments  in  the  area  bounded  by  Truman  Rd. ,  Lynn,  Kansas  Ave.,  Osage,  Lexington  Ave.,  and  Spring.   (Independence 
city,  Jackson  County,  MO)  (In  tract  116) 


26-12      MISSOURI— KANSAS  CITY,  MO-KS,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  17 


No.  19 


No.  20 


No.  23 


No.  24 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59ex.591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores   

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


15 

14  630 

2  083 

397 


3 
(D) 


10 
9  875 


2 

(0) 


15 


38 
5 
1 

98 
318 
282 
110 

9 

20 
698 

22 

52 
219 

6 

26 

401 

98 

6 

1 
5 

5 
2 
1 
2 


12 
4 
4 
2 

3 

3 

21 

7 

14 

8 
7 
1 


24 
2 

14 
2 


61 

61  785 

8  623 

1  693 


15 

4  024 


40 
57  295 


6 

466 


61 


19 

10 

10 

5 

1 

3 


1 

lb 


10 
1 


72 

39  191 

5  964 

1  460 


13 
3  177 


54 

35  722 


5 
292 


72 


33 

12 
10 
8 
4 
7 
2 


1 

16 

11 
1 


19 
2 

28 
595 
427 
488 

6 

10 
918 

10 

12 
630 

2 

6 

047 

28 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  17.   Includes  the  planned  center  known  as  "Tower  Plaza"  and  establishments  on  east  side  of  State  St.  from  37th  St.  to  38th  St.   (Kansas 
City,  KS)  (In  tract  415) 

MRC  No.  19.   Includes  the  planned  center  known  as  "Mission  Shopping  Center"  and  establishments  in  the  area  bounded  by  58th  St.,  Roeland  Dr., 
Johnson  Dr.,  Roe  Ave.,  Rock  Creek  Dr.,  Nail  Ave.,  Martway,  and  Lamar.   (Mission  and  Roeland  Park,  KS )  (In  tracts  502  and  503.02) 

MRC  No.  20.   Includes  the  planned  center  known  as  "Metcalf  South  Center"  and  establishments  on  Metcalf  Ave.  from  West  95th  St.  to  West  97th  St. 
(Overland  Park,  Johnson  County,  KS)  (In  tract  518.05) 

MRC  No.  23.   Includes  the  planned  center  known  as  "Indian  Springs  Shopping  Center"  and  establishments  in  the  area  bounded  by  State  St.,  Interstate 
Highway  635,  Orville  Street  Bridge,  and  47th  St.   (Kansas  City,  KS )  (In  tract  439.01) 

MRC  No.  24.   Includes  the  planned  center  known  as  "Wyandotte  Plaza"  and  establishments  on  State  St.  from  7600  to  8000.   (Kansas  City,  KS)  (In  tract 
441.03) 


MAJOR  RETAIL  CENTERS 


KANSAS  CITY,  MO-KS,  SMSA— MISSOURI      26-13 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 
or  more  in  the  Kansas  City,  MO-KS,  SMSA  in  1972) 


table  3.  The  Central  Business  District:    1972 

PART  A.   Kansas  City,   MO 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


(SI, 000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,0 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 
55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591, 
592 
594 
5992 


Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


319 


60 
21 
13 
15 

5 
16 

3 


15 

2 
5 
8 


111 
80 
34 


15 

84 
3 

40 
2 


117  348 


(0) 

(D) 

(0) 

40 

058 

(0) 

<t>> 

(D> 

657 

(D) 

820 

28 

927 

11 

603 

9 

711 

(13) 

(D) 

5 

486 

(0) 

5 

190 

(D) 

(0) 

3 

082 

17 

687 

14 

510 

3 

177 

6  360 

13  762 

335 

7  698 
(0) 


29 

444 

(0) 

(D) 

(D) 

12 

092 

(0) 

(D) 

(D) 

70 

(D) 

92 

6 

938 

3 

028 

2 

615 

<D> 

(D) 

1 

154 

(D) 

984 

(D) 

(D) 

734 

5 

429 

4 

569 

860 

862 

2  578 
(D) 

1  534 
CD) 


7  077 


(D) 
(D) 
(D) 


2  860 
(D) 
(D) 
<D> 


18 
(D) 

26 


1  614 
799 
631 
(D) 
(0) 
289 
(D) 


272 
(D) 
(D) 
204 


1  308 

1  100 

208 


235 

659 
(D) 
377 
(D) 


6  133 


(D) 
(D) 
(D) 


2  461 
(D) 
(D) 
(0) 


23 

(D) 
28 


416 
673 
612 
(D) 
<D) 
185 
(D) 


152 
(D) 
<D> 

110 


1  380 

1  202 

178 


211 

422 
(D) 
240 
(D) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


26-14      MISSOURI— KANSAS  CITY,  MO-KS,  SMSA 


MAJOR  RETAIL  CENTERS 


table  3  The  Central  Business  District:   1972— Continued 

PART  B.   Kansas  City,  KS 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

.8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


82 

2 

2 


16 
4 
4 
3 
1 
5 
3 


11 
8 


13 

10 

3 


18 
2 
3 


40    619 
(D) 


2  194 
(0) 
(D) 
(0) 


(D) 

18    975 


185 
445 
445 
677 
<D> 
(0) 
185 


4    872 

3    903 

(D) 

(D) 


804 

719 

85 


3    059 

1    956 
(D) 

494 
(0) 


4   815 

(0) 
(D) 


365 
<D> 
<D> 
(D) 


(D) 
1    328 

(D) 


941 
191 
191 
174 
(D) 
(D) 
24 


806 
619 
(0) 
(D) 


140 

132 

8 


418 

398 
(D) 
124 
(0) 


1    145 

(D) 
(0) 


106 
(D) 
<D) 
<D) 


(D) 
329 
(D) 


232 

46 

46 

21 

<D> 

<D> 

7 


181 
137 
(D) 
(D) 


32 

30 

2 


99 

94 
(D) 

32 
(D) 


934 


(D) 
(0) 


94 
(0) 
(0) 
(D) 


<D> 
194 
(0) 


272 
81 
81 
18 
(0) 
(0) 
10 


103 

83 

(D) 

(D) 


65 

61 

4 


75 

88 
(D) 

28 


Standard   Notes:      -  Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order   houses,    direct    selling,    and   merchandising  machine   operators)    SIC   596. 

'includes   data   for   those  kinds   of    business    in  SIC   59    (except    591    and    596)    not    covered    in   any   of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


KANSAS  CITY,  MO-KS,  SMSA— MISSOURI      26-15 


table  4  The  City:    1972 

PART  A.   Kansas  City,  MO 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobfle  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores 

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


655 

1  241 

069 

128 

38 

475 

39 

(D) 

89 

(  D) 

89 

246 

173 

24 

210 

510 

36 

(D) 

29 

(D) 

460 

248 

685 

215 

217 

392 

413 

80 

279 

27  2 

95 

947 

104 

39 

164 

72 

35 

177 

62 

15 

155 

28 

25 

780 

64 

15 

208 

14 

640 

27  5 

56 

212 

79 

21 

722 

82 

13 

320 

114 

21 

170 

975 

133 

715 

659 

109 

175 

316 

24 

540 

121 

46 

978 

7  07 

77 

213 

76 

20 

207 

250 

29 

450 

46 

5 

Oil 

78 

833 

5 

194 

608 

4 

586 

38 

434 

32 

808 

2 

834 

2 

792 

26 

280 

22 

274 

8 

37  6 

16 

551 

7 

07  6 

6 

336 

2 

607 

4 

232 

2    548 


8 

727 

3 

379 

2 

115 

3 

233 

35 

7  29 

30 

953 

4 

77  6 

6  517 

10  751 

1  629 

4  580 

1  181 


42 

056 

1 

184 

155 

1 

029 

8 

698 

7 

412 

682 

604 

6 

175 

5 

235 

2 

060 

4 

030 

1 

759 

1 

509 

586 

1 

024 

639 

22 

2 

025 

828 

436 

761 

8 

461 

7 

329 

1 

132 

1  612 

2  57  6 
397 

1  108 
280 


36 

225 

636 

139 

497 

8 

059 

6 

940 

7  03 

416 

4 

057 

2 

310 

2 

137 

3 

846 

1 

839 

1 

698 

433 

1 

021 

532 

21 

1 

237 

469 

257 

511 

10 

527 

9 

186 

1 

341 

1  322 

2  094 
259 
923 
245 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


26-16      MISSOURI— KANSAS  CITY,  MO-KS,  SMSA 


MAJOR  RETAIL  CENTERS 


TABLE  4.  The  City:    1972— Continued 
PART  B.   Kansas  City,  KS 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt.  (591 ) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    .  .  . : 

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores   

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  gooas  stores    

Florists 


1    217 


51 


43 


35 


157 

99 

191 


69 
23 
20 
15 

9 
17 

5 


79 
29 

16 
34 


262 

183 
79 


40 

234 
68 
63 
15 


346 

976 

16 

837 

2 

428 

14 

409 

(  D) 

44 

322 

8 

856 

(D) 

85 

820 

70 

073 

32 

506 

16 

703 

5 

758 

(D) 

3 

285 

(  D) 

(D) 

(D) 

16 

311 

(  D) 

(D) 

(D) 

21 

857 

(D) 

(D) 

10   800 

(D) 

(D) 
(D) 
(  D) 


1 

570 

2 

187 

(D) 

(D) 

(D) 

6 

019 

(D) 

267 

8 

737 

6 

525 

3 

005 

(D) 

730 

(D) 

542 

(D) 

(D) 

(D) 

2 

583 

(  D) 

285 

(D) 

4 

762 

(D) 

(D) 

1  563 

2  187 
(D) 

1    114 
(D) 


9    844 


522 

(  D) 
(D) 


(D) 

192 

(D) 

74 


2    137 

1    608 
7  09 


(D) 
181 
(  D) 

111 
(D) 
(D) 
(D) 


564 

(D) 

67 

(  D) 


159 

(D) 
(D) 


362 

530 

(D) 
27  0 

(  D) 


8    226 


293 
(D) 
(D) 


(D) 

137 

(D) 

65 


1  444 
819 
662 


!  D) 
27  4 
(  D) 
94 
(  D) 
(D) 
(D) 


350 

(D) 

44 

(D) 


639 
(D) 
(D) 


299 

473 
(D) 
230 

(D) 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

'Excludes   nonstore   retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of    business    in   SIC   59    (except    591   and   596)    not   covered    in   any  of    the    lines   below. 
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table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers 

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


9  128 


444 
132 
312 


285 

59 

125 

101 


1  056 

684 

1  243 


648 
230 
185 
135 

91 
142 

50 


679 

190 
193 
296 


1  924 

1  409 

515 


296 

1  869 
259 

641 
117 


3  000  802 


130  755 
18  226 

112  529 


529  751 

412  753 

58  492 

58  506 


615  451 

669  851 
244  07  6 


162  830 
60  818 
56  094 
29  532 
42  511 
27  391 
2  578 


131  448 

50  390 

23  7  07 

57  351 


242  114 

207  141 

34  973 


102  073 

172  453 
45  318 
64  494 

11  146 


383 

112 

16 

370 

2 

513 

13 

857 

73 

198 

57 

490 

9 

033 

6 

67  5 

63 

955 

63 

586 

24 

108 

26 

349 

9 

872 

9 

041 

4 

854 

7 

005 

4 

296 

322 

19 

000 

7 

438 

3 

884 

7 

678 

61 

316 

54 

986 

6 

330 

14  437 

20  793 
2  908 
8  802 
2  555 


89 

210 

3 

654 

602 

3 

052 

16 

549 

12 

763 

2 

352 

1 

434 

15 

033 

14 

831 

5 

807 

6 

372 

2 

417 

2 

147 

1 

083 

1 

703 

1 

083 

86 

4 

225 

1 

624 

843 

1 

758 

14 

304 

12 

826 

1 

478 

3  506 

4  929 
694 

2  073 
598 


75 

835 

2 

118 

501 

1 

617 

15 

528 

11 

919 

2 

458 

1 

151 

9 

806 

6 

687 

6 

081 

6 

341 

2 

731 

2 

560 

830 

1 

725 

960 

95 

2 

596 

931 

516 

1 

149 

19 

525 

17 

789 

1 

736 

2  848 

4  305 
626 

1  918 
536 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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table  6.  The  Central  Business  District:  1967 

PART  A.   Kansas  City,  MO 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total'    

Building  materials,  hardware,  and  farm  equipment  dealers    . 

Hardware  stores 

Other 

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3    

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


334 
4 

a 


60 
25 
15 


35 
9 
4 

17 
3 


110 
74 
36 


15 


104 

3 

4 

24 

4 


131 

510 

(D) 
(0) 

45 
40 

916 
786 
(D) 

(D) 

1 

815 

(D) 

1 

929 

29 
12 

11 

002 
284 
395 

16 
1 

11 
3 

718 
410 
169 
925 
(D) 

9 
2 

6 

874 
873 
655 
346 

16 

13 

3 

857 

850 
007 

7    312 


14    125 

247 

2    143 

6    174 

451 


30    006 

(D) 
(D) 


11    025 

10    000 

(D) 

(D) 


(D) 
(D) 
378 


7  047 
3  214 
3    019 


3  833 
(D) 

2  802 
808 
(D) 


1    578 

270 

95 

1    213 


5    419 

4   666 

753 


1    120 


2    531 
(D) 

306 

1    177 

104 


7    103 

(D) 
(D) 

2   253 

1  947 
(D) 
(D) 

(D) 

(D) 

50 


694 
821 
787 


873 
(D) 
644 
176 
(D) 


304 
64 
22 

218 


1    796 
1    552 

244 


294 


505 
(D) 

49 
201 

21 


Standard   Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not   available. 

'Excludes   nonstore   retailers    (i.e.,  mail   order,    direct    selling,    merchandise   vending  machine   operators)    part    of   SIC  53. 

2Totals  may   include   data    for    "nonemployer"    establishments  which   could  not    be   classified   and   tabulated  by  detailed   kind   of   business. 

3Data    limited   to   "employer"   establishments. 

'includes   data    for   those  kinds    of  business   in  SIC   59    (except    591)    not    covered   in  any  of   the   lines   below. 
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table  6.  The  Central  Business  District:  1967— Continued 

PART  B.   Kansas  City,  KS 


19B7 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

5251 
52  ex. 

5251 

53  pt. 
531 
533 
539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

562 

,8 

Other  56 
561 
565 
566 
564,  7,  9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

592 

595 

597 

5992 

591 

Retail  stores,  total1    

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores1     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores  . 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores"     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


120 


21 

6 
5 


28 
3 
2 
8 

1 


52    666 


314 


314 


9  630 
(D) 

2  136 
(D) 


2    859 

21    482 
(D) 


4  490 
1  287 
1    068 


203 
5  03 
623 
947 
(D) 


4    295 
3    641 

(D) 
(D) 


1    526 

1    4  09 

117 


5    033 

(D) 
(D) 
(D) 
1  199 
(D) 


6    9  05 


52 


52 


1  3  32 
(D) 
315 
(D) 


267 
2    087 

(D) 


846 
198 
168 


648 
(□) 
432 
147 
(D) 


653 
506 
(D) 
(D) 


381 

366 

15 


705 

(D) 
(D) 
(D) 
231 
(D) 


1    611 

14 
14 


355 
(D) 
103 
(D) 


52 
341 
(D) 


251 

71 
63 


180 
(D) 
107 
49 
(D) 


116 

90 

(D) 

(D) 


157 

149 

8 


207 
(D) 

Id) 

(D) 

37 

(D) 


Standard  Notes:      -  Represents    zero,  D  Withheld    to  avoid   disclosure.  NA  Not   available. 

1Excludes   nonstore  retailers    (i.e.,  mail   order,    direct   selling,    merchandise  vending  machine   operators)    part    of  SIC  53. 

2Totals  may  include   data   for   "nonemployer"   establishments  which    could  not    be   classified   and   tabulated   by  detailed  kind   of   business 

3Data   limited   to   "employer"   establishments. 

4Includes   data    for   those  kinds   of  business   in  SIC   59    (except    591 )   not    covered   in  any   of   the    lines   below. 
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table  7  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


Kind  of  business 

Percent 

change  in  sales,  1967  to  1972 

1967 
SIC  code 

Central  business  districts 

Cities 

Standard 
metropolitan 

Kansas  City,  MO 

Kansas  City,  KS 

Kansas  City,  MO 

Kansas  City,  KS 

statistical 
area 

-10.8 

(  NO 

(D) 

(  NC) 

-12.8 
(D) 
(D) 
(D) 

-63.8 

(D) 

-57.5 

-.3 

-5.6 

-14.8 

3.6 

-47.4 
(D) 
(D) 

-51.4 

4.9 
4.8 
5.7 

-13.0 

(  NC) 

35.6 

(D) 

-22.9 

(NC) 
(NC) 

-77.2 
(D) 
(D) 
(D) 

(D) 

-11.7 

(D) 

37.8 
12.3 
35.3 
48.0 

13.4 
7.2 
(D) 
(D) 

-47.3 
-49.0 
-27.4 

-39.2 

(  NO 
(D) 
(D) 

23.8 

(  NO 

(D) 

(NC) 

26.1 

24.1 

(D) 

(D) 

24.0 
29.1 
21.2 

14.8 
14.3 
14.6 
15.1 

24.5 

42.5 

101.6 

-9.2 

32.4 
36.8 
15.8 

-8.8 

(NC) 
50.0 
19.1 

56.0 

(NC) 

(D) 

(  NC) 

(D) 

202.3 

(D) 

(D) 

47.0 
43.4 
30.5 

107.9 

292.5 

(D) 

66.7 

61.4 
(D) 
(D) 
(D) 

59.3 
(D) 

(D) 

-6.8 

(NO 

(D) 
(D) 

51.8 
51.3 

52 

Building  materials,  hardware,  and  farm  equipment  dealers 

5251 

44.5 
52.4 

76.0 

52  ex.  5251 

Other 

53  pt. 

General  merchandise  group  stores2    

531 

Department  stores    

65.7 

533 

Variety  stores     

85.  6 

539 

Miscellaneous  general  merchandise  stores    

164.9 

54 

Food  stores 

33.4 

55  ex.  554 

Automotive  dealers    

67.5 

55  pt.  (554) 

Gasoline  service  stations    

44.4 

56 

Apparel  and  accessory  stores    

40.9 

562,  3,  8 

Women's  clothing,  specialty  stores,  furriers    

34.  1 

562 

Women's  ready-to-wear  stores    

37.5 

Other  56 

Other  apparel  and  accessory  stores 

45.3 

57 

Furniture,  home  furnishings,  and  equipment  stores 

56.4 

5712 

Furniture  stores 

82.2 

Other  571 

Home  furnishings  stores 

77.5 

572,  573 

Household  appliance,  radio,  television,  and  music  stores 

33.3 

58 

Eating  and  drinking  places 

55.1 

5812 

62.1 

5813 

59  pt.  (591) 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

23.4 
-2.4 

59  ex.  591 

Miscellaneous  retail  stores3     

68.8 

592 

Liquor  stores 

87.2 

5992 

Florists 

50.8 

NA  Not  available . 


NC  Data  not  comparable  between  1967  and  1972  due 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure, 
to  major  changes  in  classification. 

'The  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC 
definitions  for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparability ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and  B 
for  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 
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table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


PART  A.   Kansas  City,  MO 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt.  (554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places   

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2  

Liquor  stores   

Miscellaneous  shopping  goods  stores   

Florists 


9.5 


(D) 
t. 3 
9.7 


16.3 
(D) 

29.9 
(D) 


.3 
CD) 

1.0 


30.1 

29.6 

27.6 

(D) 

<D) 

36.1 

(D) 


9.2 
<D> 
(D) 

It. 6 


13.2 
13.3 
12.9 


13.5 

17.8 
1.7 

26.1 
(D) 


3.9 


(D) 
(0) 
(D) 


7.6 
(D) 
(D) 
(D) 


.1 

(D) 

.3 


17.8 

19.1 

17.3 

(0) 

(D) 

20.0 

(D) 


3.9 
(D) 
(D) 

5.4 


7.3 
7.0 
9.1 


6.2 

8.0 

.7 

11.9 

(D) 


100.0 


(0) 
(0) 
(D) 


34.1 
(D) 
(D) 
(0) 


.6 

(D) 

.7 


24.7 
9.9 
8.3 
(D) 
(0) 
4.7 
(D) 


4.4 
(D) 
(D) 
2.6 


15.1 

12.4 

2.7 


5.4 

11.7 

.3 

6.6 

(D) 


100.0 


3.1 
(D) 
(D) 


19.8 

17.0 

(D) 

(D) 


20.0 

17.5 

6.5 


7.7 
3.2 
2.8 
1.2 
2.1 
1.2 
.1 


4.5 
1.8 
1.1 
1.7 


10.8 
8.8 
2.0 


3.8 

6.2 
1.6 
2.4 

.4 


100.0 


4.4 

.6 

3.7 


17.7 

13.8 

1.9 

1.9 


20.5 

22.3 

8.1 


5.4 
2.0 
1.9 
1.0 
1.4 
.9 
.1 


4.4 

1.7 

.8 

1.9 


8.1 
6.9 
1.2 


3.4 

5.7 
1.5 
2.1 

.4 


Standard   Notes:      -   Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC  596. 

2Includes   data   for   those   kinds   of    business    in   SIC  59    (except   591    and   596)  not    covered    in   any   of    the    lines   below. 


26-22     MISSOURI— KANSAS  CITY,  MO-KS,  SMSA 


MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972— Continued 


PART  B.   Kansas  City,  KS 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2  

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


11.7 


<D) 
(D) 


(D) 
<D> 
(D) 
4.9 


(D) 

27.1 

(D) 


37.0 
25.1 

(D) 
20.6 

(D) 
13.7 

(D) 


29.9 
(D) 

43.9 
3.6 


3.7 
(D) 

(D) 


28.3 

(D) 

5.7 

(D) 

15.1 


1.4 

(D) 
(D) 


.4 
(D) 
(D) 
(D) 


(D) 
2.8 
(D) 


3.8 
2.4 
2.6 
2.3 
(D) 
(D) 
7.2 


3.7 
7.7 
(D) 
(D) 


3.0 

1.1 

(D) 

.8 

(D) 


100.0 

(D) 

(D) 


5.4 
(D) 
(D) 
(D) 


(D) 

46.7 

(D) 


15.2 
3.6 
3.6 
1.7 
(D) 
(D) 
.5 


12.0 
9.6 
(D) 
<D> 


2.0 

1.8 

.2 


7.5 

4.6 
(D) 
1.2 
(D) 


100.0 


4.9 
.7 

4.2 


(D) 

12.8 

2.6 

(0) 


24.7 

20.2 

9.4 


4.8 
1.7 
(D) 
.9 
(D) 
(D) 
(D) 


4.7 
(D) 
(D) 
(D) 


6.3 

(D) 
(D) 


3.1 

(D) 
(D) 
(D) 
(D) 


100.0 


4.4 

.6 

3.7 


17.7 

13.8 

1.9 

1.9 


20.5 

22.3 

8.1 


5.4 
2.0 
1.9 
1.0 
1.4 
.9 
.1 


4.4 

1.7 

.8 

1.9 


8.1 
6.9 
1.2 


3.4 

5.7 
1.5 
2.1 

.4 


Standard   Notes:      -   Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC  596. 

2Includes   data    for   those   kinds   of    business    in   SIC  59    (except    591    and    596)  not   covered   in   any   of    the    lines    below. 


ST.  JOSEPH,  MO. 

Standard  Metropolitan  Statistical  Area 


J 1 I L 


10  15  20  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


26-23 


ST.  JOSEPH,  MO. 

Major  Retail  Centers 


W  CO. 


(T)      Major  Retail  Centers  (See  table  1  for  boundary 
v  description  of  each  center) 


Central  City 


2   MILES 


'''' I 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


26-24 


MAJOR  RETAIL  CENTERS 


ST.  JOSEPH  SMSA— MISSOURI   26-25 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number 

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations  . 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


220 

954 
(D) 
(D) 

69 

325 

274 

69 

173 
477 

82 

390 
203 

888 

49 
12 
37 

31 

8 

11 

12 

104 

84 

143 

52 
12 
10 

9 
12 
15 

4 

52 
11 
14 
27 

194 

110 

84 

27 

152 
15 
38 
11 


105 

29  036 

4  890 

1  153 


30 
(D) 


46 
15  013 


29 
(D) 


105 

5 

5 

6 
2 
3 
1 


20 
5 
3 

5 
2 
7 

1 

9 
1 
3 

5 

20 

12 

8 


25 
1 

11 
3 


28 

24  194 

3  146 

705 


5 
4  204 


19 

19  414 


4 
576 


28 


10 
3 
3 

1 
1 
4 

1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  {except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Robidoux,  10th,  Faraon;  12th,  Felix,  10th,  Messanie,  4th,  Charles,  and  3d. 
(St.  Joseph  city)  (Entire  tract  13) 

MRC  No.  2.   Includes  the  planned  center  known  as  "East  Hills"  bounded  by  Frederick  Blvd.,  Village  Dr.,  south  property  line,  and  Belt  Highway. 
(St.  Joseph)  (In  tract  7) 


26-26      MISSOURI— ST.  JOSEPH  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRCNo.  11 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


105 

5 
5 


20 
5 
3 
5 
2 
7 
1 


20 

12 

8 


25 
1 

11 
3 


29    036 

517 
517 


5  332 
(D) 

1  168 
(D) 


(0) 
6   699 

(0) 


6  748 
(D) 
(D) 

2  034 
(D) 
600 
(D) 


1  236 
(D) 
(0) 
817 


1  304 
80t 
500 


3    230 

3    087 
(0) 

1    697 
392 


4    890 

72 
72 


977 
(D) 

194 
(D) 


(0) 
722 
(D) 


518 
<D> 
<D> 
398 
(D) 
134 
(D) 


205 
(0) 
(D) 

156 


262 

190 

72 


467 

544 

(D) 

274 

92 


1    214 

18 
18 


259 

(D) 

46 

(D) 


(D) 
176 
(0) 


370 
<D) 
(0) 

92 
(D) 

31 
(D) 


59 
(D) 
(D) 

46 


68 
49 
19 


106 

129 

(D) 

70 

19 


1    153 

15 
15 


279 

(D) 

49 

(D) 


(D) 
127 
(D) 


350 
(D) 
(D) 

79 
(D) 

24 
CD) 


44 
(0) 
(D) 

33 


89 
66 
23 


105 

120 

(D) 

67 

25 


Standard   Notes:      -    Represents   zero,  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

'See   table   1   for  Major   Retail   Center  description. 

2Excludes   nonstore   retailers    (mail-order  houses,    direct    selling,    and  merchandising   machine   operators)    SIC  596. 

3  Includes   data   for   those  kinds   of    business    in   SIC  59    (except   591   and  596)    not    covered   in   any   of    the   lines   below. 


ST.  LOUIS,  MO. -ILL. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 
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0  1000 
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U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


26-27 


ST.  LOUIS,  MO.-ILL 

Central  Business  District  and  Major  Retail  Centers 


#      Central  Business  District 

0(T)  Major  Retail  Centers  (See  tabte  1  for  boundary 
>"/  description  of  M.ch  center) 

|  |  Central  City 

U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


26-28 


MAJOR  RETAIL  CENTERS 


ST.  LOUIS,  MOIL,  SMSA— MISSOURI      26-29 


table  i   Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number  

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


Standard 
metropolitan 
statistical 
area 


17  146 

5  063  442 

645  347 

130  427 


7  072 
1  723  523 


3  948 
1  479  129 


6  126 
1  860  790 


17  146 

749 
267 
482 

494 

89 

178 

227 

2  418 

1  129 

2  278 

1  183 
419 
327 
209 
153 
315 
87 

1  207 
378 
266 
563 


082 
432 
650 

572 

034 
334 
064 
249 


City 


4  865 

1  162  703 

174  661 

35  450 


2  532 
436  062 


965 
352  839 


1  368 
373  802 


4  865 

112 
58 

54 

94 
17 
38 
39 

792 

234 

482 

358 
113 
75 
68 
49 
96 
32 

270 
88 
58 

124 

1  575 
885 
690 

165 

783 

129 

243 

61 


Central 

business 

district 


372 

183    172 

44   073 

8   803 


147 
(D) 


159 
(D) 


66 

11    719 


372 

4 
3 

1 

6 
3 

3 


28 

2 

7 

76 
27 
18 
17 

5 
19 

8 

23 

8 

1 

14 

110 
79 
31 


107 

3 

54 

1 


Major  retail  centers 
(See  descriptions  below) 


No. 


25 
3 

77 
308 
462 
764 

9 

19 

983 

12 

49 
67  6 

2 

9 
649 

77 

2 

1 
1 

5 

1 
4 


20 
8 
6 

4 

7 

1 

12 
6 
2 

4 

11 
9 
2 


18 

2 

12 


No.  2 


61 

70 

212 

9 

768 

2 

338 

10 

3 

671 

44 

65 

258 

7 

1 

283 

61 
2 

2 

5 
3 

1 
1 


27 
14 
10 

4 
1 
8 


10 

1 
8 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  establishments  on  Cherokee  St.  from  Nebraska  Ave.  to  Jefferson  Ave.,  and  on  South  Jefferson  Ave.  from  Utah  St.  to  Potomac  St. 
(St.  Louis,  MO)  (In  tracts  1241,  1242,  and  1243) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Crestwood  Plaza"  and  establishments  on  Watson  Rd.  (U.S.  Highway  66)  from  9299  to  9600. 
(Crestwood,  MO)  (In  tracts  2208.03,  2209,  and  2210) 


26-32      MISSOURI— ST.  LOUIS,  MOIL,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  16 


No.  17 


No.  19 


No.  20 


No.  21 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59ex.591,6 

592 

594 

5992 


Retail  stores,  total: ' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number    

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers   .  . 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3     

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


41 

19  642 

2  272 

433 


17 
4  412 


12 
5  333 


12 

9  897 


41 

2 

2 

2 
1 

1 

5 

2 

7 


7 
2 
1 
4 

11 
6 
5 

1 

4 

3 


15 

7  541 

1  081 

256 


6 
3  627 


6 
3  371 


3 
543 


15 
1 


42 

49  178 

7  072 

1  632 


7 
7  763 


31 

40  966 


4 
449 


42 


37 

9  341 

1  513 

422 


6 
2  732 


19 

5  136 


12 
1  473 


37 

2 

1 
1 

2 

1 
1 


7 
4 
4 
1 

2 

4 

1 
3 

2 
2 

1 

14 

6 

1 


14 
1 

19 
122 

886 
540 

3 

9 
403 

3 

5 
092 

7 

5 
627 

19 

1 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MRC  No.  16.   Includes  the  planned  center  known  as  "Breckenridge  Hills"  and  establishments  on  St.  Charles  Rock  Rd.  from  Edmondson  Rd.  to  Westridge 
Ave.   (Breckenridge  Hills,  St.  Louis  County,  MO)  (In  tracts  2133,  2147,  and  2148) 

MRC  No.  17.   Includes  the  planned  center  known  as  "Bel  Acres  Shopping  Center"  on  Natural  Bridge  Rd.   (Bel  Ridge,  MO)  (In  tract  2136) 

MRC  No.  19.   Includes  the  planned  center  known  as  "River  Roads  Shopping  Center"  bounded  by  the  north  property  line  of  shopping  center,  Halls 
Ferry  Rd. ,  Jennings  Station  Rd. ,  and  Ada  Wortley  Lane.   (Jennings,  MO)  (In  tract  2120) 

MRC  No.  20.   Includes  the  planned  center  known  as  "Village  Square  Shopping  Center"  northwest  of  the  intersection  of  Interstate  Highway  270  and 
Lindbergh  Blvd.,  near  Lynn-Haven  Lane.   (Hazelwood,  MO)  (In  tract  2113.03) 

MRC  No.  21.   Includes  the  planned  center  known  as  "Central  City  Shopping  Center"  in  the  area  bounded  by  Interstate  Highway  270  (bypass  U.S. 
Highways  40  and  66),  Old  Halls  Ferry  Rd. ,  and  Halls  Ferry  Rd.   (Ferguson,  MO)  (In  tract  2105) 


MAJOR  RETAIL  CENTERS 


ST.  LOUIS,  MOIL,  SMSA— MISSOURI      26-33 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  22 


No.  23 


No.  24 


No.  25 


No.  2G 


54,  58.  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number  

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  ciothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


39 

12  442 

2  082 

420 


7 

1  211 


27 

10  785 


5 
446 


39 

2 

2 

3 

2 

1 


13 
5 
5 

3 
2 

3 


4 
1 
1 
2 

4 
3 

1 

3 
10 

7 


21 

11  468 

1  443 

313 


2 
(D) 


15 

9  104 


4 
(D) 


21 

1 
1 


14 

13  061 

2  048 

302 


6 
4  184 


5 
(D) 


3 
(D) 


14 

1 
1 

2 

1 
1 


41 
6 
1 

96 

375 
448 
105 

2 

17 

319 

26 

59 
463 

12 

20 
593 

96 

5 

1 
4 

4 
2 

1 
1 


1 

22 

1 

10 

1 

9 

- 

3 

- 

2 

- 

5 

- 

2 

1 

16 

- 

6 

1 

3 

- 

7 

3 

11 

2 

8 

1 

3 

1 

3 

1 

22 

- 

— 

1 

17 

- 

1 

100 

144  831 

18  810 

3  555 


16 
(D) 


72 

114  232 


12 
(D) 


100 

1 
1 


43 
19 
16 
10 
2 
12 


11 
1 
2 
8 

7 
7 


20 
1 

12 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  22.   Includes  establishments  in  the  area  bounded  by  the  north  side  of  West  4th  St.,  Market,  south  side  of  Broadway  and  State  St. 
(Alton,  IL)  (In  tracts  4023  and  4024)  ' 

MRC  No.  23.   Includes  the  planned  center  known  as  "Eastgate  Plaza"  at  the  intersection  of  State  Highway  143  and  State  Highway  3.   (East  Alton   IL) 
(In  tract  4013)  ' 

MRC  No.  24.   Includes  establishments  on  Martin  Luther  King  Ave.  from  9th  to  10th  St.,  on  State  St.  from  10th  St.  to  12th  St.,  on  St.  Louis  Ave. 
from  9th  St.  to  10th  St.,  and  on  9th  St.  from  St.  Louis  Ave.  to  Martin  Luther  King  Ave.   (East  St.  Louis,  IL)  (In  tract=  5003  5006 
5007,  and  5009) 

MRC  No.  25.   Includes  establishments  on  Main  St.  from  North  4th  to  Walnut  and  on  Public  Square.   (Belleville,  IL)  (In  tracts  5017,  5018,  and  5019) 

MRC  No.  26.   Includes  the  planned  center  known  as  "Northwest  Plaza"  and  establishments  on  Lindbergh  Blvd.  from  Old  St.  Charles  Rock  Rd.  to  St. 
Charles  Rock  Rd.  and  on  St.  Charles  Rock  Rd.  from  Lindbergh  Blvd.  to  Adie  Rd .   (St.  Ann,  St.  Louis  County,  MO)  (In  tracts  2148, 
2132.01,  and  2133) 


26-34     MISSOURI— ST.  LOUIS,  MOIL,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  27 


No.  28 


No.  29 


No.  30 


No.  31 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


24 

11  618 

1  370 

338 


6 

4  244 


15 
6  940 


3 

434 


24 

1 

1 

2 
1 

1 


16 

11  812 

1  666 

382 


6 
5  424 


6 
5  462 


4 
926 


16 

1 

1 


7 
2 

44 
581 
674 
552 

4 

14 
721 

6 

21 
660 

6 

9 

200 

44 

1 
1 


15 
2 

33 

728 
281 
434 

10 

11 
352 

4 

15 
006 

1 

7 
370 

33 

2 

1 
1 

2 

1 

1 


13 

6  566 

865 

217 


2 
(D) 


5 
3  898 


6 
(D) 


13 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  27.   Includes  the  planned  center  known  as  "Grandview  Plaza"  at  the  intersection  of  U.S.  Highway  66  and  Washington  St.  and  establishments 
on  the  north  side  in  the  1500  to  1600  block  of  Dunn  Rd.   (Florissant,  MO)  (In  tract  2111) 

MRC  No.  28.   Includes  the  planned  center  known  as  "E.  J.  Korvette"  (Sunset  Hills)  and  establishments  on  Lindbergh  Blvd.  from  U.S.  Highway  66  to 
Rott  and  on  U.S.  Highway  66  from  Lindbergh  Blvd.  to  Geyer.   (Sunset  Hills,  MO)  (In  tract  2212.01) 

MRC  No.  29.   Includes  the  planned  centers  known  as  "Bennett  Hills  Shopping  Center"  and  "Warson  Village"  and  establishments  on  Manchester  Rd.  from 
Bennett  to  Mouier  PI.   (Glendale,  St.  Louis  County,  MO)  (In  tracts  2175  and  2188) 

MRC  No.  30.   Includes  the  planned  center  known  as  "Normandy  Shopping  Center"  and  establishments  on  Natural  Bridge  Rd.  from  Pasadena  Hills  to 
Colonial  Ave.   (Northwoods,  St.  Louis  County,  MO)  (In  tracts  2122,  2123,  2137,  and  2138) 

MRC  No.  31.   Includes  the  planned  center  known  as  "Zayre  Shopping  Center"  and  establishments  on  North  Lindbergh  Blvd.  from  Taylor  Rd.  to  Elmgrove. 
(Hazelwood,  MO)  (In  tracts  2112  and  2113.03) 


MAJOR  RETAIL  CENTERS 


ST.  LOUIS.  MOIL,  SMSA— MISSOURI      26-35 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  32 


No.  33 


No.  34 


No.  35 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores   

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


27 

10  672 

1  530 

320 


7 
H   131 


16 

5  580 


4 
961 


27 

2 
1 
1 

3 

1 
2 


11 

8  888 

971 

211 


2 
(D) 


5 
(D) 


4 
2  005 


11 


35 

41  030 

5  323 

1  288 


5 
1  701 


27 

38  967 


3 

362 


35 


18 
7 
5 

3 
1 
7 


25 

16  855 

1  787 

316 


11 
(D) 


7 

578 


7 
(D) 


25 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category, 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MRC  No.  32.   Includes  the  planned  centers  known  as  "Ballwin  Plaza   and  Zayre  Plaza  and  establishments  on  Manchester  Rd.  from  Vlasis  Rd.  to 
Mimosa  Rd.   (Ballwin,  MO)  (In  tracts  2178.03  and  2179.02) 

MRC  No.  33.   Includes  the  planned  center  known  as  "Flower  Valley  Shopping  Center"  and  establishments  on  North  Highway  140  (Lindbergh  Blvd. ) 
from  3100  to  3300.   (Florissant,  MO)  (In  tracts  2108.01  and  2109.01) 

MRC  No.  34.   Includes  the  planned  center  known  as  "West  County  Center"  and  establishments  in  the  area  bounded  by  Manchester  Rd. ,    Ballas  Rd. f 
Winslow,  and  Interstate  Highway  244.   (Des  Peres,  MO)  (In  tract  2180.01) 

MRC  No.  35.   Includes  the  planned  center  known  as  "Baden  Plaza"  and  establishments  on  North  Broadway  from  Bittner  St.  to  Gimblin  Rd. 
(St.  Louis,  MO)   (In  tracts  1081  and  1085) 


26-36      MISSOURI— ST.  LOUIS,  MOIL,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Kind  of  business 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number    

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


No.  36 


19 

28  124 

2  695 

487 


6 
869 


7 
(D) 


6 
(D) 


19 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  38 


13 

13  528 

1  582 

406 


6 
1  523 


6 
(D) 


1 
(0) 


13 


No.  39 


17 

11  704 

1  291 

253 


2 
(D) 


13 

(D) 


2 

ID) 


17 


No.  41 


10 

7  786 

958 

203 


5 
3  731 


3 
(D) 


2 

(D) 


10 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  36.   Includes  the  planned  center  known  as  "Ritz  Mehlville  Shopping  Center"  and  establishment s  in  the  area  bounded  by  Lemay  Ferry  Rd. , 
Evergreen  St.,  Broken  Hill  Rd. ,  property  line  of  K  Mart  (just  west  of  Adworth) ,  and  Lindbergh  Blvd.   (Lemay,  MO)  (In  tract  2205) 

MRC  No.  38.   Includes  establishments  on  South  Kingshighway  Blvd.  and  Christy  Ave.  from  Landsdowne  St.  to  Delor  St.   (St.  Louis,  MO)  (In  tracts  1143 
and  1151) 

MRC  No.  39.   Includes  the  planned  center  known  as  "Zayre  Plaza  Center"  bounded  by  Potomac  St. 3    Bamberger,  Gravois  Ave. ,  and  Gustine  St. 
(St.  Louis,  MO)  (In  tract  1163) 

MRC  No.  41.   Includes  the  planned  center  known  as  "Sav-Mart  Shopping  Center"  and  establishments  on  Carlyle  Ave.  from  650  through  660. 
(Belleville,  IL)  (In  tract  5033.03) 


MAJOR  RETAIL  CENTERS 


ST.  LOUIS,  MOIL,  SMSA— MISSOURI      26-37 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 
539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRCNo.261 

Retail  stores,  total    . 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


100 

1 
1 


43 
19 
16 
10 
2 
12 


11 
1 
2 
8 


20 
1 

12 
1 


144    831 

(D) 

(D) 


90  940 
(D) 
(D) 


5    116 
(OJ 

(D) 


15    329 

5    798 

5    427 

(D) 

(D) 

3   622 


5  093 
(D) 
(D) 

2    575 


2    887 
2    887 


(D) 

4  602 
(0) 

2  870 
(D) 


18    810 

(D) 
(D) 


12  152 
<D> 
(D) 


578 
(D) 
(D) 


1  987 
719 
664 
(D) 
(D) 
518 


585 
(D) 
(D) 
249 


786 
786 


(D) 

569 
(D) 
392 
(D) 


4   321 

(D) 
(D) 


2  738 
(D) 
(D) 


137 
(D) 
(D) 


478 
175 
159 
(D) 
<D> 
122 


129 

(D) 

(D) 

56 


181 
181 


(D) 

117 

(D) 

87 

(D) 


3    555 

(D) 
(D) 


2  245 
(D) 
(D) 


100 
(D) 
(D) 


514 
187 
170 
(D) 
<D> 
109 


98 
(0) 
(0) 

62 


220 
220 


(DJ 

130 
(D) 
107 
(D) 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

'See   table    1    for  Major  Retail    Center   description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

includes   data   for    those   kinds   of   business   in   SIC  59    (except    591   and   596)  not   covered   in   any   of    the   lines   below. 


26-38      MISSOURI— ST.  LOUIS,  MOIL,  SMSA 


MAJOR  RETAIL  CENTERS 


table  3  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(numbeO 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2     

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


372 


28 
2 
7 


76 
27 
18 
17 

5 
19 

8 


23 
8 
1 

It 


110 
79 
31 


107 

3 

54 

1 


183  172 


(D) 
(D) 
(D) 


(D) 
(D) 
I'D) 


(D) 
(D) 
543 


30  356 

12  624 

11  040 

6  681 

<D> 

H    987 

<D> 


12  782 

7  462 

(D) 

(0) 


17  603 

15  745 

1  858 


3  266 

20  894 
<D) 

11  142 
(D) 


411  073 


(D) 
(D) 
(D) 


(0) 
(0) 
(D) 


(D) 

(D) 

67 


632 
166 
069 
361 
(D) 
744 
(D) 


3  077 

1  748 

(D) 

(D) 


5  588 
5  146 

442 


622 

3  132 
(D) 

1  694 
(D) 


10  759 


(D) 
<D) 
(D) 


CD) 
(D) 
CD) 


CD) 

CD) 

17 


1  365 
599 
511 
330 
CD) 
165 
CD) 


774 
451 
CD) 
CD) 


1  330 

1  209 

121 


169 

782 
CD) 
398 
CD) 


8  803 


(D) 
(D) 
(D) 


CD) 
(D) 
(D) 


(D) 

(D) 

11 


1  086 
461 
389 
234 
(D) 
125 
(D) 


446 
263 
CD) 
(D) 


1  496 

1  356 

140 


145 

589 
CD) 
322 
(D) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


ST.  LOUIS,  MOIL,  SMSA— MISSOURI      26-39 


table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,0 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 

53 

531 

533 

539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 

Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


865 

1    162 

703 

112 

34 

972 

58 

21 

348 

54 

13 

624 

94 

195 

164 

17 

(D) 

38 

18 

641 

39 

(D) 

792 

255 

825 

234 

194 

044 

462 

82 

158 

358 

71 

649 

113 

31 

374 

75 

26 

780 

68 

14 

225 

49 

10 

712 

96 

13 

228 

32 

2 

110 

270 

58 

606 

88 

35 

280 

58 

5 

980 

124 

17 

346 

575 

137 

865 

885 

107 

924 

690 

29 

941 

174    661 


165 

783 

129 

243 

61 


42    372 

90   048 

31    847 

27    420 

4    972 


4 

989 

2 

852 

2 

137 

39 

481 

(D) 

3 

053 

(D) 

26 

427 

20 

446 

9 

308 

11 

880 

5 

491 

4 

622 

2 

276 

1 

691 

2 

086 

336 

10 

072 

6 

173 

1 

046 

2 

853 

33 

686 

29 

699 

3 

987 

6  299 

12  073 

2  063 

4  045 

1  392 


\z 

050 

1 

248 

729 

519 

9 

525 

(D) 

705 

(D) 

6 

220 

4 

767 

2 

239 

2 

832 

1 

326 

1 

118 

526 

425 

482 

73 

2 

523 

1 

571 

254 

698 

8 

257 

7 

220 

1 

037 

1  597 

2  842 
478 
921 
345 


35  450 


920 

565 

355 

8 

128 

(D) 

763 

(D) 

4 

645 

2 

012 

2 

037 

2 

391 

1 

091 

906 

404 

441 

397 

58 

1 

471 

868 

151 

452 

10 

221 

8 

900 

1 

321 

1  352 

2  273 
373 
818 
265 


Standard  Notes :   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


26-40      MISSOURI— ST.  LOUIS,  MOIL,  SMSA 


MAJOR  RETAIL  CENTERS 


table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,  ( 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


17    146 


749 
267 
482 


494 

89 

178 

227 


2   418 

1  129 

2  278 


1  183 
419 
327 
209 
153 
315 
87 


1  207 
378 
266 
563 


4  082 
2  432 
1    650 


572 

3  034 
334 

1  064 
249 


5   063    442 


223  962 

78  900 

145   062 


902   344 

753   263 

72  957 

76    124 


1    130   277 

1   030   363 

402   411 


227  286 
86  635 
74  670 
50  042 
42  480 
42  982 
5    147 


248   778 

128   382 

32    466 

87    930 


413    648 

330   333 

83   315 


179   598 

304  775 
90   032 

100  721 
19    144 


645   347 


27  854 
10  425 
17    429 


127   710 

106    679 

12    161 

8   870 


112   217 

100   005 

43    118 

34  443 

13  502 

11  340 

8  269 

5  648 

6  268 
756 


37   926 

19   834 

5   811 

12   281 


98  697 
87  113 
11    584 


25    899 

37   478 

5   250 

13  717 

4   054 


152   258 


6   506 

2  563 

3  943 


29  724 

24    820 

2   898 

2   006 


26  462 
23  188 
10   249 


8  182 
3  229 
2  724 
1  919 
1  337 
1  508 
189 


9    105 
4   847 

1  381 

2  877 


23   382 

20   449 

2   933 


6   361 

9   099 

1    222 

3   267 

993 


130   427 


4  442 
2  071 
2   371 


27    652 

22   972 

2   922 

1   758 


19   562 

10    164 

9   804 


7  812 
3  194 
2  743 
1  509 
1  547 
1  378 
184 


5   511 

2    686 

818 

2  007 


32   422 

28   597 

3   825 


5    253 


805 
157 
230 
905 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

'Excludes   nonstore   retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2Includes   data    for    those  kinds  of    business    in   SIC   59    (except    591   and    596)    not   covered    in  any  of   the    lines   below. 


MAJOR  RETAIL  CENTERS 


ST.  LOUIS,  MOIL,  SMSA— MISSOURI      26-41 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 


($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 
55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 
5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers 

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists  


418 


42 

1 
5 


87 
31 
17 

56 
18 

1 

24 

9 


21 

7 

2 

12 


115 
82 
33 


126 

4 

3 

42 

3 


206 

807 

(D) 
(D) 
(D) 

117 
111 

288 

010 
(D) 
(D) 

6 

311 

(D) 

<D> 

28 

11 
9 

193 
098 
133 

17 
11 

4 

095 
472 
(D) 
369 
907 

15 
8 

305 
262 

(D) 
(D) 

15 
14 

1 

781 
144 
637 

3   680 


18 


126 
(D) 
(0) 
7  065 
311 


44    619 


(D) 
(D) 
(D) 


26    405 
25    209 


(D) 
(D) 


887 
(D) 
(D) 


017 
043 
656 


974 
050 
(D) 
641 
(D) 


2    793 

1    691 

(D) 

(D) 


5    077 

4    666 

341 


718 


450 
(D) 
(O) 
866 
54 


11    126 


(D) 
(D) 
(D) 


6    689 

6    295 

(D) 

(D) 


198 
(D) 
(D) 


1  392 
522 
450 

870 
656 
(Q) 
159 
(D) 


422 
236 
(D) 
(D) 


1    684 

1    553 

131 


190 


497 
(D) 
(D) 
143 
20 


Standard   Notes:      -  Represents   zero.  D  Withheld    to  avoid  disclosure.  NA  Not   available. 

'Excludes   nonstore  retailers    (i.e.,    mail   order,    direct   selling,    merchandise  vending  machine  operators)    part    of  SIC   53. 

2Totals  may   include   data   for    "nonemployer"   establishments  which   could   not   be   classified   and   tabulated  by  detailed  kind   of   business 

'Data   limited   to   "employer"   establishments. 

4Includes   data   for   those  kinds   of  business   in  SIC   59    (except    591)   not   covered   in   any  of   the   lines   below. 


26-42      MISSOURI— ST.  LOUIS,  MOIL,  SMSA 


MAJOR  RETAIL  CENTERS 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 
Other  56 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex,  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers    . 

Hardware  stores 

Other  

General  merchandise  group  stores2    

Department  stores     

Variety  stores     

Miscellaneous  general  merchandise  stores     

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to  wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


•11.4 


(NO 

(D) 

(NO 


(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 


7.7 
13.8 
20.9 

3.7 


■16.5 

-9.7 

(D) 

(D) 


11.5 
11.3 
13.5 


-11.3 


(NO 
(D) 
(D) 


-.8 


(NO 

(D) 

(NO 


-11.8 

(D) 

.5 

(D) 


6.9 

-2.6 

2.6 


7.1 
10.6 
10.5 

4.5 


-15.5 

-6.0 

-12.6 

-30.5 


5.4 

8.7 
-5.0 


-7.0 


(NO 

13.6 

-14.1 


43.1 


40.0 
62.9 
30.2 


45.1 
45.6 
13.8 
79.6 


34.1 
63.3 
39.8 


36.3 
42.5 
51.8 
32.7 


41.5 
45.1 
76.3 
27.7 


38.6 
45.7 
16.2 


26.0 


41.6 
33.7 
35.4 


D  Withheld    to   avoid   disclosure. 


NA   Not    available. 


NC   Data   not    comparable   between   1967  and   1972    due 


Standard   Notes:      -    Represents    zero, 
to  major   changes    in   classification. 

'The  percent   changes    for  central    business   districts   and    cities  were   calculated   based   on    the    1972  SIC   definitions   for   1972   data  and    the  1967  SIC  def- 
initions   for   1967   data.      Percentage   changes   are   not    shown    for  kinds   of    business  with   major   noncomparabili ty ;    nevertheless,    changes    in   classification 
between   1967   and    1972  may   slightly   affect    the   percentage   change   shown  for  some   kinds   of    business   and    for   retail    stores,    total.       (See   appendixes  A  and  B 
for   a   more   complete   explanation   of   SIC    changes.)      The   percent   change    for    the  SMSA,    however,    was   calculated   based   on    the    1967  SIC   definitions    for  both 
the    1967   and    1972   data.      Data  have   not   been   adjusted    for  boundary   changes   between   census   years. 

2Excludes   nonstore   retailers    (mail    order,    direct    selling,    merchandise   vending  machine   operators)   part    of    SIC   53. 

'includes   data    for   those   kinds    of    business    in   SIC   59    (except    591)   not   covered   in   any   of    the    lines   below. 


MAJOR  RETAIL  CENTERS 
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table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591 ) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores  

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores 2    

Liquor  stores   

Miscellaneous  shopping  goods  stores   

Florists 


15.8 


(D) 
(D) 
(D) 


(D) 

47.8 

(D) 

(D) 


(D) 

(D) 

.7 


42.4 
40.2 
41.2 
47.0 

(D) 
37.7 

(D) 


21.8 

21.2 

(D) 

(D) 


12.8 

14.6 

6.2 


7.7 

23.2 
(D) 

40.6 
(D) 


3.6 


(D) 
(D) 
(0) 


(D) 
(D) 
(0) 


(D) 
(D) 

.1 


13.4 
14.6 
14.8 
13.4 

(0) 
11.6 

(D) 


5.1 
5.8 
(D) 
(0) 


4.3 
4.8 
2.2 


1.8 

6.9 

(0) 

11.1 

(D) 


100.0 


(D) 
(D) 
(D) 


(0) 
(D) 
(D) 


(D) 

(D) 

.3 


16.6 
6.9 
6.0 
3.6 
(D) 
2.7 
(0) 


7.0 
4.1 
(D) 
(D) 


9.6 
8.6 
1.0 


1.6 

11.4 
(D) 
6.1 
(D) 


100.0 


3.0 
1.8 
1.2 


16.8 
(D) 
1.6 

(D) 


22.0 

16.7 

7.1 


6.2 
2.7 
2.3 
1.2 

.9 
1.1 

.2 


5.0 

3.0 

.5 

1.5 


11.9 
9.3 
2.6 


3.6 

7.7 

2.7 

2.4 

.4 


100.0 


4.4 
1.6 

2.9 


17.8 

14.9 

1.4 

1.5 


22.3 

20.4 

7.9 


4.5 

1.7 

1.5 

1.0 

.8 

.8 

.1 


4.9 

2.5 

.6 

1.7 


8.2 
6.5 
1.6 


3.5 

6.0 
1.8 
2.0 

.4 


Standard   Notes:      -   Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

2Includes   data    for   those   kinds   of   business    in   SIC  59    (except   591    and   596)  not   covered    in   any   of    the   lines   below. 
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MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


City 


Central 

business 

district 


Major  retail  centers 
(See  descriptions  below) 


No.  3 


No.  4 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number  

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 

NUMBER  OF  ESTABLISHMENTS 

Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists , 


1 

740 

470 

378 

54 

811 

12 

120 

529 

135 

074 

464 

148 

145 

747 

187 

159 

1  740 

98 
21 
77 

53 
12 
21 
20 

186 

170 

248 

154 
53 
46 
26 
19 
41 
15 

139 
41 
36 
62 

305 

254 

51 

38 

349 
47 

118 
24 


1  404 

415  290 

50  691 

11  113 


422 
(D) 


404 
139  116 


578 
(D) 


1  404 

73 
13 
60 

37 

11 
16 
10 

141 

140 

182 

140 
53 
46 
23 
12 
39 
13 

126 
38 
32 
56 

249 

204 

45 

32 

284 

35 

101 

18 


142 

68 

418 

10 

019 

1 

968 

34 

(D) 

63 

(D) 

45 

26 

220 

142 

4 
1 
3 

6 
3 
3 


5 

14 

4 

24 
9 
8 
5 
1 
5 
4 

20 
8 
3 
9 

23 

17 
6 


36 

4 
13 

1 


23 
2 

42 
573 
492 
566 

10 

17 

583 

11 

13 
072 

1 

12 
918 

42 

2 
1 
1 

4 
2 
1 

1 

6 
1 
8 
2 


55 

36  774 

5  470 

1  247 


13 

643 


38 
32  466 


4 
665 


55 


23 

10 

7 

4 

8 

1 


1 

11 

8 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   Tl 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  3.   Includes  the  planned  center  known  as  "Wedgewood  Shopping  Center"  and  establishments  on  South  Campbell  from  West  Stanford  to  West 
Cherokee  and  on  West  Sunshine  from  South  Campbell  to  Lancaster.   (Springfield  city)  (in  tracts  4  and  15) 

MRC  No.  4.   Includes  the  planned  center  known  as  "Battlefield  Mall"  and  establishments  bounded  by  Sunset  Trafficway  right-of-way  on  north, 

South  Glenstone  on  east,  Battlefield  Rd.  on  south,  and  rear  property  line  of  the  center  on  west.   (Springfield  city)  (in  tract  ll) 
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table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 

or  more  in  the  Springfield  SMSA  in  1972) 


table  3.  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores 

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


142 


68  418 


5 

14 
4 


24 
9 
8 
5 
1 
5 
4 


20 
8 
3 
9 


23 

17 

6 


36 
4 

13 
1 


1 

348 

(D) 

(D) 

(D) 

(D) 

1 

550 

(D) 

22 

726 

255 

5 

468 

3 

075 

(D) 

1 

104 

(D) 

400 

(D) 

5 

467 

3 

753 

187 

1 

527 

2 

661 

2 

119 

542 

2  165 

5  003 
(D) 

3  112 
(D) 


10  019 


168 
(D) 
(D) 


(D) 
(D) 
244 


(D) 

1  862 

31 


144 
594 
(D) 
263 
(D) 
74 
(D) 


938 

672 

39 

227 


746 
625 
121 


408 

792 
(D) 

474 
(D) 


2  283 


51 
(D) 
(D) 


(D) 
<D) 

56 


(D) 

421 

6 


279 
153 
(D) 

60 
<D> 

19 
CD) 


182 

125 

6 

51 


174 

151 

23 


97 

198 
<D) 
121 
(D) 


1  968 


28 
(D) 
(D) 


(D) 

<D> 

62 


(P) 

216 
6 


281 
188 
(D) 

48 
(D) 

13 
(D) 


164 

81 

4 

79 


312 

285 

27 


77 

164 
(D) 
109 
(D) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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MAJOR  RETAIL  CENTERS 


table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55ex.  554 
55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591, 
592 
594 
5992 


Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods! stores    

Florists 


1    404 


73 
13 
60 


37 

11 
16 
10 


141 
140 
182 


140 
53 
46 
23 
12 
39 
13 


126 
38 
32 
56 


249 
204 

45 


32 

284 
35 

101 
18 


415 

290 

28 

483 

(D) 

ID) 

75 

644 

(D) 

4 

984 

(D) 

69 

918 

86 

964 

24 

738 

25 

378 

10 

965 

(D) 

(D) 

2 

186 

(D) 

700 

25 

932 

9 

399 

7 

382 

9 

151 

34 

421 

31 

395 

3    026 


(D) 

(D) 

(D) 

12    162 

1    519 


50 

691 

2 

797 

(D) 

(D) 

10 

626 

(D) 

755 

(D) 

6 

092 

6 

719 

2 

143 

4 

005 

1 

602 

(D) 

1 

082 

(D) 

(D) 

(D) 

3 

596 

(D) 

(D) 

(D) 

9 

167 

(D) 

(D) 

(D) 

(D) 

423 

1    612 

CD) 


11    680 


650 
(D) 
(D) 


2  377 
(D) 
193 
(D) 


1    384 

1    583 

534 


987 
390 
(D) 
272 
(D) 
(D) 
(D) 


792 
(D) 
(D) 
(D) 


055 
(D) 
(D) 


(D) 

(D) 

91 

391 

(D) 


11    113 

461 
(D) 
(D) 


304 
(D) 
232 
(D) 


1    024 


828 


618 


993 
461 
(D) 
224 
(D) 
(D) 
(D) 


557 
(D) 
(D) 
(D) 


136 
(D) 
(D) 


(D) 

(D) 

83 

415 

(D) 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not   available. 

'Excludes  nonstore    retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds   of   business    in   SIC   59    (except    591   and   596)    not    covered   in   any  of    the   lines   below. 


MAJOR  RETAIL  CENTERS 


SPRINGFIELD  SMSA— MISSOURI      26-49 


table  5.  The  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


1  740 


98 
21 
77 


170  378 


54  811 


53 
12 
21 
20 


186 
170 
248 


154 
53 
46 
26 
19 
41 
15 


139 
41 
36 
62 


305 

254 

51 


38 

349 
47 

118 
24 


36 

546 

(D) 

(D) 

82 

464 

69 

7  63 

(D) 

(D) 

80 

982 

100 

315 

31 

878 

26 

376 

11 

023 

(D) 

(D) 

2 

552 

5 

548 

(D) 

26 

509 

9 

595 

7 

668 

9 

246 

37 

253 

33 

836 

3 

417 

3 

461 

461 

3 

OOO 

11 

191 

9 

869 

(D) 

(D) 

6 

890 

7 

296 

2 

536 

4 

151 

1 

609 

(D) 

1 

186 

360 

906 

90 

3 

632 

1 

392 

1 

144 

1 

096 

9 

670 

9 

182 

488 

16  839 

31  216 

7  534 

12  796 

1  764 


2  134 

3  850 
465 

1  667 
317 


12  688 


811 
107 
704 


2  512 

2  178 

(D) 

(D) 


1  556 

1  706 

647 


021 
392 
(D) 
296 

92 
222 

19 


801 
281 
277 
243 


2  184 

2  077 

107 


498 

952 

100 

402 

59 


12  120 


561 

95 

466 


2  420 

2  039 

(D) 

(D) 


1  170 
935 
739 


1  030 
463 
(D) 
242 
93 
209 
23 


563 
191 
158 
214 


3  434 
3  278 

156 


425 

843 
91 

426 
72 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

xExcludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


table  6   The  Central  Business  District:    1967 

(Table  6  omitted  because  there  was  no  central  business  district  in  the  Springfield  SMSA  in  1967) 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area- 
Change  in  Sales:    1967  to  1972 


-Percent 


(Not  applicable) 


26-50     MISSOURI— SPRINGFIELD  SMSA 


MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


525 

52  ex. 

525 

53 
531 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  genaral  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores 2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists  


16.5 


1.7 
(D) 
4,6 


(D) 
28.8 
31.1 

(D) 


(D) 

26.1 

1.0 


21.5 
28.0 
29.9 
(D) 
(D) 
(D) 
(D) 


21.1 

39.9 

2.5 

16.7 


7.7 
6.7 

17.9 


(D) 

(D) 

6.5 

25.6 

(0) 


14.5 


3.7 
5.2 
3.5 


(D) 
(D) 
(D) 
(D) 


(D) 

22.7 

.8 


20.7 
27.9 
(D) 
(D) 
(D) 
7.2 
23.9 


20.6 

39.1 

2.4 

16.5 


7.1 
6.3 

15.9 


12.9 

16.0 
(D) 

24.3 
(0) 


100.0 


2.0 
(D) 
(D) 


(D) 
(D) 
2.3 


(D) 
33.2 

.4 


8.0 
4.5 
(D) 
1.6 
(D) 
.6 
(D) 


8.0 

5.5 

.3 

2.2 


3.9 
3.1 


3.2 

7.3 
(D) 

4.5 
(D) 


100.0 


6.9 
(D) 
(D) 


18.2 
(D) 
1.2 
(D) 


16.8 

20.9 

6.0 


6.1 
2.6 
(D) 
(D) 

.5 
(D) 

.2 


6.2 
2.3 

1.8 
2.2 


8.3 

7.6 

.7 


(D) 

(D) 

(D) 

2.9 

.4 


100.0 


7.8 
(D) 
(D) 


17.5 

14.8 

(D> 

(D) 


17.2 

21.3 

6.8 


5.6 
2.3 
(D) 
(D) 
.5 
1.2 
(D) 


5.6 
2.0 
1.6 
2.0 


7.9 

7.2 

.7 


3.6 

6.6 
1.6 

2.7 

.4 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

Excludes    nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

2Includes   data    for   those   kinds   of   business   in   SIC  59    (except   591    and   596)  not    covered    in   any   of    the   lines   below. 
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27-6      MONTANA— BILLINGS  SMSA 


MAJOR  RETAIL  CENTERS 


table  i  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 


.  .  .$1  noo . 

Shopping  goods  stores  (GAF2 ): 

$1  000. 

All  other  stores: 

$1,000.  . 

NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


253 

31 

6 

887 
548 
070 
274 

72 

295 

677 

69 

209 
342 

111 

383 

529 

887 

45 
11 
34 


4 
5 
9 

78 

66 

134 

64 
25 
20 

9 
10 
13 

7 

67 
18 
17 
32 

198 

127 
71 

19 

198 

8 
60 
11 


182 

60  216 

8  155 

1  636 


52 

(D) 


73 

25  081 


57 

(D) 


182 

4 
2 
2 

6 
2 
3 

1 


13 

10 

30 

13 

10 

4 

6 

7 


16 
4 
4 
8 

46 

14 


35 
4 

63 
189 
708 
856 

10 

14 
187 

18 

33 

007 

6 

16 
995 

63 

3 
1 
2 

2 

1 

1 


12 
5 
5 
3 

2 
2 

12 
1 
3 
8 

8 
5 
3 

1 

12 

7 
1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Grand  Ave.,  6th  Ave.  North,  North  24th,  C.B.  &  Q.  RR . ,  North  23d,  N.P.  RR . 
Division.  (Billings  city)  (Entire  tract  1) 


and 


2.   Includes  the  planned  centers  known  as  "West  Park  Plaza"  and  "Alpine  Village"  and  establishments  on  Grand  Ave.  from  14th  St.  West  to 
17th  Street  West,  and  on  16th  St.  West  from  Lewis  Ave.  to  Grand  Ave.  (Billings)  (In  tracts  5,  11,  and  12) 


MAJOR  RETAIL  CENTERS 


BILLINGS  SMSA— MONTANA      27-7 


table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


(SI, 000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,  6 

592 

594 

5992 

MRC  No.  1 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


182 


2 
13 
10 


30 
13 
10 

4 
6 

7 


16 

4 
4 
8 


46 
32 
14 


51 

1 

21 

1 


60  216 


(D) 
(D) 
(D) 


10  475 
(0) 
(D) 
(U) 


(0) 

22  993 

1  914 


7  619 

2  174 

1  957 

2  792 
1  644 
1  009 


4  014 

1  665 

1  199 

1  150 


4  318 
2  919 
1  399 


(0) 

5  406 
(D) 

2  973 
(0) 


8  155 


(D) 
(D) 
CD) 


1  711 
(D) 
(D) 
(0) 


(0) 

1  998 

231 


214 
361 
304 
442 
263 
148 


693 
302 
216 
175 


041 
767 
274 


(0) 

835 
(D) 
441 
(0) 


2  050 


(0) 
(D) 
(D) 


442 
(D) 
(D) 
(D) 


(0) 

564 

54 


296 
77 
62 

111 
72 
36 


159 
73 
48 
38 


245 

183 

62 


(D) 

185 
(D) 
97 
(0> 


1  636 


(D) 
(D) 
(D) 


432 
(0) 
(0) 
(U) 


(D) 

278 

45 


232 
78 
71 
77 
48 
29 


85 
34 
24 
27 


338 

259 

79 


(D) 

138 
(D) 
79 
(0) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

*See  table  1  for  Major  Retail  Center  description. 

2Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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27-10      MONTANA— GREAT  FALLS  SMSA 


MAJOR  RETAIL  CENTERS 


table  i  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


54.  58,  591 


53.  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591.6 

592 

594 

5992 

Kind  of  business 


Retail  stores,  total: ' 

Number    

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores   

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


Standard 
metropolitan 
statistical 
area 


743 

211 

095 

26 

115 

a 

937 

275 

(D) 

169 

(D) 

299 

91 

277 

38 

6 

}/ 

19 
5 
5 
9 

77 

65 

9ti 

50 

23 

20 

7 

5 

11 

4 

43 

11 

9 

23 

183 

101 

82 

15 

155 

8 

57 

5 


Major  retail  centers 
(see  descriptions  below) 


No. 


149 

47  000 

7  083 

1  267 


HO 
(D) 

59 
23  561 


(a) 


149 

2 
2 


8 
3 

3 

2 

10 
10 

16 

24 
11 
10 
4 
1 
7 
1 

7 

1 
1 
5 

36 
16 
20 


33 

1 
20 

1 


No.  2 


29 
3 

67 
948 
995 
760 

15 

13 
183 

13 

42 
479 

1 

12 

286 

67 

2 
1 
1 

5 
2 
1 
2 

5 

1 

2 

15 
8 
6 
2 

2 

3 


25 

1 

18 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  2d  Ave.  North,  10th,  1st  Ave.  South,  and  Park  Dr.  (Great  Falls  city)  (Entire 

tract  6) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Holiday  Village  Shopping  Center"  with  establishments  on  10th  Ave.  South  from  9th  St.  to  13th  St. 
South,  and  on  13th  St.  South  from  10th  Ave.  South  to  13th  Ave.  South.  (Great  Falls)  (In  tract  14) 


MAJOR  RETAIL  CENTERS 


GREAT  FALLS  SMSA— MONTANA      27-11 


table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRC  No.  1 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    . . . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


149 


10 
10 
16 


24 
11 
10 

4 
1 
7 

1 


36 
16 

20 


33 

1 
20 

1 


47    000 


<D) 

(D) 

13 

580 

(D) 

(D) 

(D) 

(U) 

11 

700 

1 

379 

5 

815 

2 

912 

1 

852 

1 

273 

(D) 

(D) 

(L» 

1 

551 

(D) 

(D) 

(D) 

2 

797 

1 

030 

1 

767 

(D) 

3    639 

(D) 
2    615 

(D) 


7    083 


(D) 
(0) 


2  142 
(D) 
(D) 
(D) 


(0) 

1    448 

175 


1  038 
563 
370 
238 
(0) 
(0) 
(D) 


284 
(0) 
(0) 
(D) 


672 
297 
375 


(D) 

602 

(D) 
439 
(0) 


1    647 


(D) 
(D) 


451 
(D) 
(D) 
(D) 


(D) 

363 
43 


235 
134 
90 
53 
(D) 
(D) 
(D) 


72 
(D) 
(0) 
<L>> 


173 
75 
98 


(D) 

137 
(0) 
103 
(D) 


1    267 


(D) 
(D) 


381 
(D) 
(D) 
(0) 


(D) 

170 

46 


179 
102 
79 
37 
(D) 
(U) 
(D) 


59 
(D) 
(D) 
(D) 


166 
80 


(0) 

142 
(0) 
99 
CD) 


Standard  Notes:      -    Represents   zero.  D  Withheld   to  avoid   disclosure.  NA   Not   available. 

sSee    table    1    for   Major  Retail    Center   description. 

2Excludes  nonstore    retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)  SIC  596. 

3Includes    data    for    those   kinds    of    business    in   SIC   59    (except    591    and   596)  not    covered    in   any    of    the    lines   below. 
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MAJOR  RETAIL  CENTERS 


LINCOLN  SMSA— NEBRASKA      28-5 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 

Kind  of  business 

Standard 
metropolitan 
statistical 
area 

City 

Central 

business 

district 

Major  retail  center 
(see  description  below) 

SIC  code 

No.  1 

Retail  stores,  total:' 

Payroll,  entire  year 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Shopping  goods  stores  (GAF2 ): 

Sales  

$1,000.  . 
$1,000.  . 

1    311 

408    011 

52    525 

12    677 

424 
110    693 

287 
(D) 

600 
(  D) 

1    311 

83 
22 
61 

29 

10 

11 

8 

108 

109 

193 

68 
25 

14 

8 

17 

15 

3 

110 
29 
25 
56 

269 

206 

63 

47 

295 
47 
80 
14 

1    207 

394    199 

(D) 

ID) 

384 
105    464 

273 

(D) 

550 
(D) 

1    207 

72 
17 
55 

29 

10 

11 

8 

92 

101 

177 

65 
23 
13 

8 
16 
15 

3 

103 
27 
24 
52 

245 

193 

52 

47 

27  6 
46 
76 
13 

197 

76   623 

12    883 

3   255 

61 

8    302 

81 
56   623 

55 
11    698 

197 
8 
8 

7 

3 
2 
2 

6 

6 

16 

24 
6 
5 
4 
5 
7 
2 

27 
5 
3 

19 

48 
26 
22 

7 

48 
5 

23 
3 

51 

48    216 

7   727 

1    713 

54,  58,  591 
53,  6,  7;  594 

$1,000.  . 
$1,000.. 

7 
6   592 

35 
40   282 

52,55,59, 
ex.  591,  4 

All  other  stores: 

Number   

9 

Sales  

$1,000.. 
dealers    .  . 

1    342 

52 
525 

NUMBER  OF  ESTABLISHMENTS 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home 
Hardware  stores 

51 

2 
1 

52  ex.  525 
53 

Other  

General  merchandise  group  stores    

1 
4 

531 

Department  stores   

3 

533 
539 

1 

54 

Food  stores    

3 

55  ex.  554 

Automotive  dealers    

55  pt.  (554) 

Gasoline  service  stations 

1 

56 
562,  3,  8 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

19 
6 

562 

6 

561 
565 
566 

Family  clothing  stores   

Shoe  stores 

2 
7 
3 

564,9 
57 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

1 

3 

5712 

Furniture  stores 

Other  571 
572,  573 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

3 

58 

Eating  and  drinking  places 

3 

5812 

Eating  places    

3 

5813 

59  pt.  (591) 

59  ex.  591,6 

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

1 

15 
1 

592 

Liquor  stores   

594 

Miscellaneous  shopping  goods  stores    

9 

5992 

Florists 

I 

Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1  Excludes  nonstore  retailers  (mail-order  houses ,  direct  selling ,  and  merchandising  machine  operators)  SIC  596 . 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MRC  No.  1.   Includes  the  planned  center  known  as  "Lincoln  Gateway  Center"  and  establishments  in  the  area  bounded  by  Missouri  Pacific  RR. 3    66th 
St.,  O  St.,  and  Cotner  Blvd.   (Lincoln)  (In  tract  12) 
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MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 

or  more  in  the  Lincoln  SMSA  in  1972) 


table  3  The  Central  Business  District:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1, 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572, 573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


197 


6 

6 

16 


24 
6 
5 
4 

5 

7 
2 


27 
5 
3 

19 


48 
26 
22 


48 
5 

23 
3 


76  623 


1  469 
1  469 


30 

998 

(D) 

(0) 

(D) 

1 

315 

6 

144 

2 

322 

12 

496 

(D) 

<D> 

(D) 

5 

085 

2 

004 

(0) 

7 

992 

(D) 

(D> 

5 

037 

4 

571 

2 

333 

2 

238 

2  416 

6  900 
'125 

5  137 
CD) 


12  883 


230 


230 


4  904 
(D) 
<D) 
(D) 


150 
551 
323 


2  646 
(D) 
(0) 
(D) 

1  168 
344 
(D) 


1  138 
(D) 
(D) 

742 


1  146 
659 
487 


361 

1  434 

1  165 
(D) 


3  049 


52 


52 


1  176 
(D) 
<D> 
(D) 


39 

121 

82 


596 
(D) 
(D) 
(D) 
271 
77 
(D) 


270 
(D) 
<D> 
171 


301 
187 

114 


96 
316 


252 
(D) 


3  255 

37 
37 

1  381 
(D) 
(D) 
(D) 

37 
62 
85 


562 
(D) 
(0) 
(D) 
232 
59 
(D) 


210 
(D) 
<D> 
153 


510 
326 
184 


79 

292 

221 
(D) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596 )  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


LINCOLN  SMSA— NEBRASKA      28-7 


table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1, 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 

531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 
561 

565 
566 
564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores ., 

Other .' 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores 

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


1    207 


72 
17 
55 


29 

10 
11 


92 

101 
177 


65 

23 

13 

8 

16 

15 

3 


103 
27 
24 
52 

245 

193 

52 


47 

27  6 
46 
76 
13 


394 

199 

23 

927 

2 

361 

21 

566 

(D) 

79 

736 

(D) 

(D) 

62 

636 

83 

021 

28 

138 

(D) 

7 

697 

(D) 

1 

142 

(D) 

(D) 

CD) 

17 

959 

(D) 

(D) 

8 

461 

31 

801 

25 

257 

6 

544 

11 

027 

(D) 

(D) 

9 

938 

(D) 

(D) 


3 

039 

(D) 

(D) 

12 

355 

11 

762 

(D) 

(D) 

5 

429 

7 

702 

2 

818 

(D) 

1 

400 

(D) 

(D) 

Id) 

(D) 

(D) 

2 

271 

(D) 

706 

(D) 

7 

953 

6 

681 

1    272 


1    928 

3  528 
(D) 

1  769 
(D) 


(D) 


7  27 
(D) 

(D) 


2   849 

2    708 

(D) 

(D) 


1    473 

1    812 

672 


(D) 
347 
(D) 
(D) 
(D) 
(D) 
(D) 


5  32 
(D) 
159 
(D) 

1    857 

1    572 
285 


492 

826 
(D) 
381 
(D) 


(□) 


455 
(D) 
CD) 


3    036 

2    888 

(D) 

(D) 


1  241 
991 
787 


(D) 
410 
(D) 

(d) 

(D) 
(D) 
(D) 


428 
(D) 
110 
(D) 

3   0  60 

2    617 

443 


464 

887 
(D) 
399 
(D) 


Standard   Notes:       -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not    available. 

:Excludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising   machine   operators)    SIC    596. 

2  Includes    data    for    those   kinds   of    business    in   SIC    59    (except    591    and   596)    not    covered    in   any   of    the    lines   below. 


28-8      NEBRASKA— LINCOLN  SMSA 


MAJOR  RETAIL  CENTERS 


table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


(51,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


1    311 


83 
22 
61 


29 
10 

11 
8 


108 
109 

193 


68 
25 
14 

8 
17 
15 

3 


110 
29 
25 
56 


269 

206 

63 


47 

295 
47 
80 
14 


408 

Oil 

27 

548 

(D) 

(D) 

(D) 

79 

736 

(D) 

(D) 

66 

168 

84 

747 

30 

169 

24 

522 

(D) 

7 

186 

1 

142 

10 

953 

(D) 

(0) 

18 

426 

5 

101 

4 

822 

8 

503 

33 

498 

26 

27  9 

7 

219 

11    027 

(D) 

8  535 

9  968 
(D) 


52 

525 

3 

410 

(D) 

(D) 

12 

355 

11 

762 

(D) 

(D) 

5 

728 

7 

787 

3 

033 

4 

089 

1 

401 

(0) 

(D) 

1 

805 

(D) 

(D) 

2 

327 

538 

706 

1 

083 

8 

295 

6 

954 

1 

341 

1    928 

3  573 
499 

1  769 
(D) 


12   486 


eoo 

(D) 
(D) 


2    849 

2    708 

(0) 

ID) 


1    543 
1    831 

723 


932 
347 
!D> 
(D) 
383 
<D) 
(D) 


548 
145 
159 
244 


1    930 

1    635 

295 


492 

838 
130 
381 
(D) 


12    677 


517 
(D) 
(D) 


3   036 

2   888 

(D) 

(D) 


1    334 
1   006 

842 


962 
410 
(D) 
(D) 
377 
CD) 
(0) 


435 
106 
110 
219 


3    183 
2  725 

458 


464 

898 
175 
399 
(D) 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

'Excludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in   SIC   59    (except    591   and   596)    not    covered    in   any  of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


LINCOLN  SMSA— NEBRASKA      28-9 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores1     

Department  stores     

Variety  stores    

Miscellaneous  general  merchandise  stores     

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores  . 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists  


195 


23 

9 
5 


14 
3 
2 
6 
3 


46 
29 

17 


10 
4 


35    532 


1    212 


1    212 


34 

455 

32 

189 

(D) 

(D) 

(D) 

17 

105 

2 

173 

12 

646 

5 

429 

(  D) 

7 

218 

(D) 

(D) 

1 

614 

(D) 

5 

596 

2 

187 

(D) 

(D) 

4 

089 

2 

889 

1 

200 

(D) 

5  2^9 
1     151 

904 
1     329 

264 


12    721 

223 
223 


5    638 

5  191 
(D) 
(D) 


(D) 

1     392 

244 


2     165 

1     001 
(D) 


1  164 
(D) 
(D) 
231 
(D) 


854 
371 
(D) 
(D) 


1    054 

845 
209 


(D) 

795 

31 
132 
2^0 

4  4 


3    94  5 


47 


1    935 

1  795 
(  D) 
(D) 


(D) 

239 

61 


607 

305 
(D) 


302 
(D) 
(D) 
3^ 
(D) 


177 

69 
(D) 
(D) 


516 

4  21 

95 


224 
21 
35 
52 

27 


Standard   Notes:      -  Represents    zero.  D  Withheld    to  avoid   disclosure.  NA  Not   available. 

•Excludes   nonstore  retailers    (i.e.,    mail   order,    direct   selling,    merchandise  vending  machine   operators)    part   of  SIC   53. 

2Totals  may   include   data   for   "nonemployer"    establishments  which   could  not   be   classified   and   tabulated  by  detailed   kind   of   business 

3Data    limited   to   "employer"   establishments. 

4 Includes   data   for   those  kinds   of  business    in  SIC   59    (except    591)   not    covered   in   any  of   the   lines   below. 


28-10      NEBRASKA— LINCOLN  SMSA 


MAJOR  RETAIL  CENTERS 


table  7  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


5251 
52  ex. 

5251 

53  pt. 
531 
533 
539 

54 
55  ex. 

554 

55  pt. 

(554) 

56 

562,  3 
562 
Other 

,8 
56 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

592 

5992 

591 

Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores2    

Department  stores     

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


-10.4 

(  NO 
(  NO 


•10.0 
(D) 
(D) 
(D) 


(D) 

-64.  1 

6.9 


-1.2 

(D) 
(D) 
(  D) 


42.8 
(D) 
(D) 
(D) 


11.8 

-19.3 

86.5 


(D) 


(  NO 

-63.  1 

(  D) 


54.0 


(  NO 

(  D) 
(  NO 


(  0) 

49.7 

(  D) 

(D) 


27.9 
83.3 
42.7 


(D) 
(  D) 
(  D) 
(  D) 


(  D) 
(  D) 
(  D) 
(  D) 


73.5 
73.6 
73.3 


27.3 


(  NO 

(D) 
(  0) 


58.0 


120.7 
(  D) 
(D) 


(D) 

49.7 

(D) 

(D) 


32.0 

91.  1 
44.5 


34.0 
(  D) 

22.8 
(D) 


94.3 

65.5 

192.6 

78.9 


73.5 
71.5 
81.3 


27.3 


(  0) 

59.4 

(D) 


D  Withheld  to  avoid  disclosure. 


NA  Not  available. 


NC  Data  not  comparable  between  1967  and  1972  due 


Standard  Notes:   -  Represents  zero. 
to  major  changes  in  classification. 

'The  percent  changes  tor  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and B 
for  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


LINCOLN  SMSA— NEBRASKA      28-11 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591.6 

592 

594 

5992 


Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


19.4 


6.1 
6.8 


(D) 
(D) 

26.6 
2.4 


2.1 
7.4 
8.3 


<D) 
(0) 

57.6 
(D) 
(D) 
(□) 

39.8 


44.5 
48.8 
13.8 
59.5 


14.4 
9.2 

34.2 


21.9 

(D) 

(D) 

51.7 

21.4 


18.8 

5.3 
(D) 


<D) 
<D) 

26.6 

2.4 


2.0 
7.2 

7.7 


51.0 

53.3 
(D) 
(D) 

46.4 
(D) 

39.8 


43.4 
(D) 
(D) 

59.2 


13.6 

8.9 

31.0 


21.9 

(D) 

5.0 
51.5 

21.0 


100.0 

1.9 
1.9 


40.5 
(D) 
(D) 
<D) 


1.7 
8.0 


3.0 


16.3 
(D) 
(D) 
(D) 
6.6 
2.6 
(D> 


10.4 
(D) 
(D) 
6.6 


6.0 
3.0 
2.9 


3.2 

9.0 

.6 

6.7 

(0) 


100.0 


6.1 

.6 

5.5 


(D) 

20.2 
CD) 
(D) 


15.9 

21.  1 

7.1 


(D) 
2.0 
(D) 
.3 
(D) 
(D) 
(D) 


4.6 
(D) 
(D) 
2.1 


8.1 
6.4 
1.7 


2.8 

(D) 
(D) 
2.5 
CD) 


100.0 


6.8 
(D) 
<D) 


(D) 

19.5 

(D) 

CD) 


16.2 

20.8 

7.4 


6.0 
(D) 
1.8 
.3 
2.7 
(D) 
(D) 


4.5 
1.3 

1.2 
2.1 


8.2 
6.4 
1.8 


2.7 

(0) 
2.1 

2.4 
(D) 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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28-14      NEBRASKA— OMAHA,  NE-IA,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


City 


Central 

business 

district 


Major  retail  centers 
(See  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 


3,8 


56 
562 
562 
561 

565 
566 
564,9 


57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    .  .  . 

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


3 
236 
156 

34 

880 
928 

617 
757 

1 
407 

429 
905 

408 

848 
490 

1 
420 

603 
533 

3    880 

189 
55 

134 

104 
33 

41 

30 

345 

280 

619 

235 
81 
58 

48 
24 
61 
21 

251 
50 
77 

124 

954 
548 
406 

130 

773 
72 

258 
51 


2 

666 

943 

247 

122 

749 

26 

936 

987 

312 

803 

609 

334 

633 

1 

070 

295 

811 

2    666 

111 

34 
77 

67 
23 
26 
18 

224 

186 

394 

178 
67 
48 
40 
15 
41 
15 

172 
37 
55 

80 

676 
372 
304 

87 

571 
59 

192 
38 


288 

82    47  2 

16    644 

3    670 


113 
12    870 


95 
(D) 


80 
(D) 


287 

10 
3 

7 

5 
2 
2 

1 


16 

39 
12 
9 
8 
5 
10 
4 

12 

4 
8 

100 
55 
45 


89 
2 

39 
4 


13 

5    824 

805 

274 


2 
(D) 


10 

5    076 


1 
(D) 


13 


61 

18   056 

2    687 

562 


19 
5    696 


22 

7    498 


20 

4    862 


61 

5 
2 
3 

4 
1 
1 
2 

4 

4 

2 

4 

1 
1 
1 


12 

2 

10 


18 

1 
9 


Standard   Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA   Not    available. 

Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)    SIC   596. 

2Stores    in    the    general   merchandise,    apparel,    furniture    and    appliance   groups,    and    those  making  up   the    miscellaneous    shopping   goods  category.      These 
stores    specialize    in  department    store    type  merchandise. 

3Includes   data   for   those   kinds   of   business    in   SIC   59    (except    591   and   596)   not    covered   in   any   of    the    lines   below. 

MRC  No.    1.       Includes    the    planned   center  known   as   "The  Center"    in   the   area   bounded   by  Center   Rd. ,    South  40th,    Frances,    and  South  42d.       (Omaha,    NE) 
(In    tract   34.01) 


MRC   No.    2.       Includes   establishments    in   the   area   bounded   by  K   St.,    South   23d   St.,    Q  St.,    and  South   25th  St.       (Omaha,    NE)    (In    tracts   26,    27,    and  32) 


MAJOR  RETAIL  CENTERS 


OMAHA,  NE-IA,  SMSA— NEBRASKA      28-15 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  3 


No.  4 


No.  5 


No.  6 


No.  7 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,3,8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number    

Sales $1,000. 

All  other  stores: 

Number   

Sales • $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


73 

10 
2 

51 
619 
259 
291 

5 

7 
324 

65 

30 
097 

3 

m 

198 

51 

3 

2 

1 

5 
3 

1 
1 


16 
6 
5 
3 
1 
5 
1 

3 
1 


10 
1 
6 
1 


52 
6 
1 

138 
766 
299 

345 

13 

41 
559 

19 

57 
143 

20 

40 
064 

138 

9 
3 
6 

8 
3 
2 

3 

10 
13 


19 

4 
3 
4 
3 
7 
1 

15 
4 
3 
8 

23 

13 
10 


27 
2 

15 
1 


23 

27  690 
3  679 

1  045 


3 
(D) 


19 

26  674 


1 
ID) 


23 


62 
9 

2 

99 
594 
130 
260 

6 

15 
089 

55 

76 
428 

1 

8 
077 

99 

1 
1 

6 

4 
1 

1 


37 

20 

15 

9 

1 
6 
1 

10 

2 
8 

8 
7 

1 


29 
1 

23 


19 

22  423 

2  298 

469 


7 
(D) 


5 

081 


7 
(D) 


19 

1 

1 

3 
2 

1 

2 

1 
3 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

aExcludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  3.   Includes  the  planned  center  known  as  "The  Crossroads"  and  establishments  on  Dodge  St.  from  70th  St.  to  75th  St.,  on  72d  St.  from 
Cass  St.  to  Farnam  St.,  and  on  Cass  St.  from  71st  to  75th  Sts.   (Omaha,  NE)  (In  tracts  47,  64,  and  67.01) 

MRC  No.  4.   Includes  the  establishments  in  the  area  bounded  by  Washington  Ave.,  1st,  Pierce,  Bluff,  9th  Ave.  and  8th.   (Council  Bluffs  city   IA) 
(Entire  tract  309) 


MRC  No.  5.   Includes  the  planned  center  known  as  "Southroads  Shopping  Center"  bounded  by  Fort  Crook  Rd. ,  Brewster  Rd. ,  Bellevue  Blvd.,  Grandview, 
and  Childs  Rd.   (Bellevue,  NE)  (In  tract  101.02) 

MRC  No.  6.   Includes  the  planned  center  known  as  "Westroads  Shopping  Center"  and  establishments  bounded  by  Nicholas  St.,  North  98th  St.,  Califor- 
nia St.,  and  North  102d  St.   (Omaha,  NE)  (In  tract  74.03) 

MRC  No.  7.   Includes  the  planned  center  known  as  "Westgate  Plaza"  and  establishments  on  South  84th  St.  from  south  property  line  of  plaza  to 
Grover  St.,  from  South  82d  St.  to  South  86th  St.   (Omaha,  NE)  (In  tract  69.01) 


28-16      NEBRASKA— OMAHA,  NE-IA,  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRC  No.    41 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores   

Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


138 


10 

13 

6 


19 
4 
3 
4 
3 
7 
1 


23 
13 

10 


27 

2 

15 

1 


52    766 


1 

409 

(D) 

(0) 

9 

258 

3 

945 

(D) 

<D) 

6 

656 

15 

726 

1 

257 

5 

259 

(D) 

(U) 

(D) 

(0) 

811 

(D) 

2 

863 

(D) 

(0) 

1 

666 

1 

966 

1 

355 

631 

4    917 

3  435 
(0) 

1  763 
(0) 


6    299 


187 
(D) 
(D) 


1  410 
600 
(D) 
(D) 


611 

1    482 

118 


624 
(D) 
(D) 
(D) 
(D) 
87 
(D) 


403 
(D) 
(D) 
219 


498 

408 

90 


511 

455 
(D) 
295 
(D) 


1    547 


43 
(D) 
(D) 


339 
157 
(D) 
(D) 


157 
369 

24 


140 
(D) 
(D) 
(0) 
(0) 
20 
(D) 


92 
(D) 
(D) 

52 


133 

110 

23 


133 

117 

(D) 

77 

(D) 


1    345 


34 
<D> 
(0) 


362 
197 
(D) 
(0) 


139 

176 
30 


134 
(D) 
(D) 
(D) 
(0) 
21 
(D) 


70 
(D) 
(D) 

47 


189 

163 

26 


107 

104 

(D) 

70 

(D) 


Standard   Notes:      -   Represents   zero.  D  Withheld    to  avoid   disclosure.  NA  Not   available. 

1  See   table   1    for   Major   Retail  Center  description. 

2Excludes  nonstore   retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine    operators)    SIC   596. 

3  Includes   data   for   those   kinds    of   business    in   SIC   59    (except    591    and   596)    not   covered   in  any   of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


OMAHA,  NE-IA,  SMSA— NEBRASKA      28-17 


table  3.  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 

entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 

531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591, 
592 
594 
5992 


Retail  stores,  total' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to  wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2     

Liquor  stores 

Miscellaneous  shopping  goods  stores    

Florists 


288 


10 
3 

7 


7 

4 

16 


39 
12 
9 
8 
5 
10 
t 


12 

4 

8 


100 
55 
45 


89 

2 

39 

4 


32    472 


1  498 
(D) 
(D) 


CD) 
(0) 
(D) 
(0) 


701 
(D) 

1    550 


14 

821 

7 

091 

6 

744 

1 

318 

<D> 

(0) 

292 

4 

073 

(D) 

(D) 

2 

467 

10 

333 

6 

811 

3 

522 

1    836 

10   732 

(D) 

5    821 

123 


16    644 


208 
(D) 
(D) 


(D) 
(D) 
(0) 
(D) 


66 

(0) 
162 


3  146 
979 
926 
248 
(D) 
(D) 
46 


587 
(D) 
(DJ 
327 


2    783 
2    039 

744 


304 

513 
<D> 

646 
26 


3    834 


46 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


17 

(D) 

32 


608 
136 
123 

58 
(0) 
<D> 

13 


124 

(D) 

(D) 

65 


636 
483 
153 


75 

338 
(D) 

153 

7 


3    670 


30 
(D) 
(D) 


(D) 
(D) 
(D) 
(0) 


18 


(0) 
31 


650 
247 
234 

52 
(D> 
(D) 

12 


86 
(D) 
(D) 

59 


863 
683 
160 


84 

307 
<D> 

152 

11 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

'Excludes   nonstore    retailers    (mail-order  houses,    direct    selling,   and  merchandising  machine  operators)    SIC   596. 

2Includes   data    for    those  kinds  of   business    in  SIC   59    (except   591   and   596)    not    covered   in   any  of    the    lines   below. 


28-18      NEBRASKA— OMAHA,  NE-IA,  SMSA 


MAJOR  RETAIL  CENTERS 


table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($!,' 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


2    666 


111 
34 
77 


67 
23 
26 
18 


224 
186 
394 


178 
67 
48 
40 
15 
41 
15 


172 
37 
55 
80 


676 
372 
304 


87 

571 
59 

192 
38 


943 

247 

32 

964 

(D) 

(D) 

183 

649 

164 

042 

13 

999 

5 

608 

180 

415 

169 

491 

62 

468 

52 

523 

(D) 

(D) 

(D) 

10 

820 

(D) 

846 

75 

515 

(D) 

(D) 

21 

454 

93 

704 

68 

983 

24 

721 

38    684 

53  834 
(D) 

22  946 
(D) 


122 

749 

4 

729 

397 

4 

332 

26 

558 

23 

587 

2 

520 

451 

16 

771 

17 

145 

6 

781 

8 

448 

(D) 

(D) 

(D) 

2 

398 

1 

315 

(D) 

7 

974 

3 

574 

1 

791 

2 

609 

22 

444 

17 

830 

4 

614 

5  108 

6  791 
(D) 

2    633 
(O) 


29    149 


1 

058 

93 

965 

6 

029 

5 

309 

622 

98 

4 

291 

3 

998 

1 

528 

2 

018 

(D) 

(D) 

(D) 

500 

304 

(D) 

2 

126 

1 

009 

495 

622 

5 

274 

4 

212 

1 

062 

1    256 

1  571 
(D) 
621 
(D) 


26 

936 

635 

78 

557 

6 

009 

5 

252 

654 

103 

3 

372 

2 

042 

1 

666 

1 

931 

(D) 

(D) 

(D) 

486 

278 

(D) 

1 

162 

481 

258 

423 

7 

348 

6 

136 

1 

212 

1    161 

1  610 
(D) 
742 
(D) 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore    retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in  SIC    59    (except    591   and   596)    not   covered    in   any  of    the   lines   below. 


MAJOR  RETAIL  CENTERS 


OMAHA,  NE-IA,  SMSA— NEBRASKA      28-19 


table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


(51,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562.  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


3  880 


189 

55 

134 


lot 

33 

41 
30 


345 
280 
619 


235 

81 
58 
48 
24 
61 
21 


251 
50 
77 

124 


954 
548 
406 


130 

773 
72 

258 
51 


1  236  928 


49  911 

5  105 

44  806 


233  954 

200  163 

22  583 

11  208 


238  600 


232  302 


99  146 


63  382 
24  984 
23  049 

(D) 
15  015 
10  663 

(D) 


84  321 

41  036 

16  572 

26  713 


118  209 
87  110 
31  099 


51  096 

66  007 

12  420 

26  833 

5  021 


56 

617 

6 

662 

568 

6 

094 

33 

172 

28 

052 

3 

974 

1 

146 

22 

401 

22 

651 

10 

239 

9 

771 

3 

190 

2 

906 

1 

989 

2 

873 

1 

603 

116 

9 

240 

3 

901 

1 

973 

3 

366 

27 

745 

22 

193 

5 

552 

6  620 

8  116 

823 

3  146 

1  058 


36 

739 

1 

508 

129 

1 

379 

7 

312 

6 

169 

882 

261 

5 

538 

5 

250 

2 

325 

2 

342 

905 

836 

431 

602 

373 

31 

2 

435 

1 

086 

539 

810 

6 

517 

5 

222 

1 

295 

1  597 

1  915 
207 
757 

228 


34  757 


930 
120 
810 


7  475 

6  296 

942 

237 


4  452 
2  781 
2  526 


2  273 
951 
872 
346 
600 
342 
34 


370 
535 
283 
552 


525 
961 
564 


1  488 

1  937 
233 

882 
252 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


28-20      NEBRASKA— OMAHA,  NE-IA,  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll 
year 


entire 


($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 
5251 
52  ex. 

5251 

53  pt. 
531 
533 
539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

562 

,8 

Other  56 
561 
565 
566 
564,  7,  9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

592 

595 

597 

5992 

591 

Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers    . 

Hardware  stores 

Other 

General  merchandise  group  stores1     

Department  stores     

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


10 
5 
5 


13 

n 

5 

4 


11 

6 

12 


4  2 

12 

9 


30 
9 

a 

11 

3 


16 

4 

5 

7 


11 'I 
56 
58 


82 
5 
1 

23 


101    271 


(D) 

261 

(D) 

43 

698 

39 

539 

(D) 

(D) 

3 

933 

(D) 

2 

884 

17 

972 

5 

988 

5 

691 

11 

98 '4 

2 

206 

(D) 

1 

757 

329 

4 

293 

(D) 

(D) 

2 

a  38 

9 

453 

5 

657 

3 

796 

4    730 


7  971 
363 
(D) 

2  799 
214 


19    915 


(D! 
(D) 
(D) 


10    200 

9    418 

(D) 

(D) 


383 
(D) 
287 


3  376 
1  122 
1    073 


2    254 

370 
(D) 

230 
(D) 


522 
(D) 
(D) 
304 


2    300 

1    656 
644 


683 


1    181 
29 

(D) 

4  34 

4  0 


5    210 


(D) 
(D) 
(D) 


2    515 
2    236 

(D) 
(D) 


70 

(D) 

35 


875 
384 
372 


491 
73 

(D) 
65 

(D) 


104 

(D) 

(D) 

52 


900 
663 

237 


180 


317 

1  1 

(D) 

108 

9 


Standard   Notes:      -  Represents    zero.  D  Withheld    to  avoid   disclosure.  NA   Not   available. 

1Excludes   nonstore   retailers    (i.e.,    mail   order,    direct   selling,    merchandise   vending  machine   operators)    part   of  SIC   53. 

2Totals  may   include   data   for    "nonemployer"   establishments  which   could   not   be   classified   and   tabulated   by  detailed  kind   of   business 

3Data    limited    to   "employer"   establishments. 

*  Includes   data    for   those  kinds    of  business    in  SIC    59    (except    591)    not    covered   in   any   of   the   lines   below. 


MAJOR  RETAIL  CENTERS 


OMAHA,  NE-IA,  SMSA— NEBRASKA      28-21 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 
5251 
52  ex 

5251 

53  pt. 
531 
533 
539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

562 

Other 

,8 
56 

57 
5712 

Other  571 
572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

592 

5992 

591 

Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores2     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


-20.  1 


(  NO 

(  D) 

(  NO 


(D) 
(D) 
(D) 
(D) 


-82.2 

(D) 

-46.3 


-26.0 
18.1 
18.5 

-35.5 


-5.2 

(D) 
(D) 
1.2 


9.3 

20.4 
-7.2 


-61.2 


(  NO 

(D) 

-42.5 


52.6 


(  NO 

(D) 
(  NO 


59.9 

64.3 

44.2 

6.3 


29.8 
52.  1 
30.9 


60.3 
(D) 
(D) 
(D) 


100.0 

(  D) 

(D) 

78.9 


58.5 
72.0 
29.8 


50.0 


(  NO 
(0) 
(D) 


58.9 


82 

.8 

3 

.2 

95 

.5 

71 

6 

74 

.0 

73 

3 

43 

6 

30 

.2 

ID) 

42 

3 

58 

5 

94 

5 

91 

6 

41 

4 

83. 

7 

117. 

8 

83. 

0 

48. 

4 

59. 

1 

69. 

2 

36. 

3 

53.  1 


(D) 
19.8 

41.6 


Standard  Notes:   -  Represents  zero .      D  Withheld  to  avoid  disclosure.      NA  Not  available.      NC  Data  not  comparable  between  1967  and  1972  due 
to  major  changes  in  classification. 

lThe  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and  B 
for  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2 Excludes  non store  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators  )  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  )  not  covered  in  any  of  the  lines  below. 


28-22      NEBRASKA— OMAHA,  NE-IA,  SMSA 


MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564.9 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


5.7 


4.5 
4.1 
4.6 


(D) 
(D) 
(D) 
(D) 


(D) 


2.5 


28.2 
(D) 
CD) 
(D) 
(D) 
14.8 
34.5 


5.4 
CD) 

10.4 
11.5 


11.0 

9.9 

14.2 


4.7 

19.9 

1.2 

25.4 

Cd) 


6.7 


3.0 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


.3 
(D) 

1.6 


23.4 
28.4 
29.3 
(D) 
(D) 
(D) 
(D) 


4.8 
(D) 
(D) 
9.2 


8.7 

7.8 

11.3 


3.6 

16.3 
(D) 

21.7 
2.4 


100.0 


1.8 
(D) 
(D) 


(D) 
(D) 
(D) 

(D) 


(D) 
1.9 


18.0 
8.6 
8.2 
1.6 
CD) 
(D) 
.4 


4.9 
(D) 
CD) 
3.0 


12.5 
8.3 
4.3 


2.2 

13.0 
(D) 

7.  1 
.  1 


100.0 


3.5 

Cd) 
(d) 


19.5 

17.4 

1.5 

.6 


19.1 

18.0 
6.6 


5.6 

Cd) 

Cd) 
(d) 

1.1 

(D) 
.1 


8.0 
(D) 

Cd) 

2.3 


9.9 
7.3 
2.6 


4.1 

5.7 
(D) 
2.4 
(D) 


100.0 


4.0 

.4 

3.6 


18.9 

16.2 

1.8 

.9 


19.3 

18.8 

8.0 


5.1 
2.0 
1.9 
(D) 
1.2 
.9 
(D) 


6.8 
3.3 
1.3 
2.2 


9.6 
7.0 
2.5 


4.1 

5.3 
1.0 
2.2 

.4 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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29-6      NEVADA— LAS  VEGAS  SMSA 


MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


(Data  revised  from  Area  Reports  Series) 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


City 


Central 

business 

district 


Major  retail  centers 
(See  descriptions  below) 


No.  2 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number    

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


2 

420 

868 

539 

114 

408 

19 

571 

832 

285 

938 

701 

276 

410 

887 

306 

191 

2  420 

89 

21 
68 

51 
13 
21 
17 

216 


326 

252 
99 
80 

54 
23 
47 
29 

170 
56 
45 
69 

563 
377 
186 

53 

544 
57 

228 
18 


1  258 

470  279 

58  628 

9  782 


412 
(D) 


385 

(D) 


461 
182  878 


1  258 

37 

8 

29 

31 

8 

10 

13 

119 

79 

162 

114 
41 
36 
20 
13 
24 
16 

108 
33 
35 

40 

264 

186 

78 

29 

315 
30 

132 
11 


176 

30 

954 

4 

927 

917 

45 

(□) 

75 

16 

325 

56 

(D) 

176 
1 

1 
5 

2 

3 

7 

11 

15 

30 
14 

14 

10 

1 

4 

1 


4 
3 
1 

34 
22 
12 


61 

5 

32 

2 


17 
1 

17 
027 
832 
312 

5 

(o) 

10 

11 

147 

1 
CD) 

17 


12 
1 

19 
628 
310 
225 

4 

7 
062 

7 

6 
419 

1 

6 
147 

19 

1 

1 

2 
1 
1 


Standard  Notes:   -  Represents  zero,      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  2.   Includes  the  planned  center  known  as  "East  Charleston  Plaza"  and  establishments  bounded  by  East  Charleston  Blvd.,  Burnham  St.,  Frank- 
lin Ave.,  Pauline  Way,  Wengert  Ave.,  and  South  17th  St.   (Las  Vegas)  (in  tract  14) 

MRC  No.  3.   Includes  the  planned  center  known  as  "Decatur  Center"  and  establishments  bounded  by  Vegas  Dr.,  Decatur  Blvd.,  Westmoreland  Dr.,  and 
Laurelhurst.   (North  Las  Vegas)  (in  tract  1.02) 


MAJOR  RETAIL  CENTERS 


LAS  VEGAS  SMSA— NEVADA      29-7 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  5 


No.  7 


No. 


No.  9 


No.  10 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number    

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


54 

77  124 

10  843 

1  828 


9 
774 


42 
71  852 


3 
498 


54 


25 
14 
12 
2 
3' 
3 
1 

4 

1 
1 
2 

5 

5 


12 

9 


10 

1 

003 

2 

014 

373 

3 

7 

213 

2 

(D) 


10 


15 
538 
402 
235 


7 
966 


2 
(D) 


6 
(D) 


15 


20 

12  630 

1  483 

288 


7 
(D) 


11 
8  910 


(D) 


20 


19 
2 

44 
973 
021 
340 

5 

9 
192 

13 

28 
225 

1 

7 
556 

44 


3 
3 

1 

13 
6 
5 
2 

2 
3 

5 
1 
2 
2 

6 
5 

1 


14 

1 
9 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  5.   Includes  the  planned  center  known  as  "Boulevard  Shopping  Center"  and  establishments  bounded  by  Desert  Inn  Rd. ,  Oneida  Ave.  ,  Algonquin, 
Katie  Ave. ,  and  Maryland  Parkway.   (Las  Vegas)  (in  tract  25) 

MRC  No.  7.   Includes  establishments  in  the  area  bounded  by  West  Washington  Ave.,  Rancho,  West  Bonanza  Rd.,  and  the  Lorenzi  Public  Park. 
(Las  Vegas)   (In  tract  1.01) 

MRC  No.  8.   Includes  establishments  in  the  area  bounded  by  North  25th  St.  ,  Owens  Ave.  North,  and  south  on  Hinkle  St.   (Las  Vegas)  (In  tract  5.02) 

MRC  No.  9.   Includes  the  planned  center  known  as  "Westland  Stall"  and  establishments  bounded  by  West  Charleston  Ave.  ,  Arvllle  St.  ,  West  Del  Rey 
Ave.,  and  South  Decatur.   (Las  Vegas)  (in  tract  10.02) 

MRC  No.  10.   Includes  the  planned  center  known  as  "Maryland  Square"  bounded  by  Der  Montporrnase  Rd.  ,  South  Maryland  Parkway,  East  Twain  Ave.  .  and 
Swenson  Ave.   (Las  Vegas)  (In  tract  24) 


29-8      NEVADA— LAS  VEGAS  SMSA 


MAJOR  RETAIL  CENTERS 


table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments  or  more 

in  ,Las  Vegas  SMSA  in  1972) 


table  3  The  Central  Business  District:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


(51,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready  to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


176 

1 

1 


7 
11 
15 


30 
It 
14 
10 

1 
4 

1 


34 
22 
12 


61 
5 

3? 
2 


30    954 

(D) 
(D) 

2    050 


(D) 

(D) 

(0) 

2 

345 

3 

200 

7 

511 

1 

976 

1 

976 

3 

219 

(D) 

(D) 

(D) 

2 

044 

1 

730 

(D) 

(D) 

2 

618 

1 

524 

1 

094 

1    648 

7  435 
773 

4  720 
(D) 


4    927 

(D) 
(D) 

340 

(D) 
(D) 

(D) 
266 
288 


1  191 
272 
272 
598 
(D) 
(D) 
(D) 


392 
329 
(D) 
(D) 


701 
385 
316 


257 

1  271 
110 
719 
(D) 


1    089 

(0) 
(D) 


75 

(D) 
(D) 


(D) 
50 
62 


272 
58 
58 
122 
(D) 
(D) 
(D) 


90 

68 

(D) 

(D) 


137 
90 

47 


62 

292 

19 
174 
(0) 


917 

(D) 
(D) 

65 

(0) 
(D) 

(D) 
32 
52 


199 

50 

50 

85 

(D) 

<D> 

(D) 


46 

35 

(D) 

(D) 


207 

164 

43 


51 

234 

35 

144 

(0) 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

Excludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising   machine   operators)    SIC    596. 

2  Includes   data    for    those  kinds   of   business    in  SIC   59    (except    591    and   59f>)    not    covered    in   any  of   the    lines   below. 


MAJOR  RETAIL  CENTERS 


LAS  VEGAS  SMSA— NEVADA      29-9 


table  4  The  City:    1972 

(Data  revised  from  Area  Reports  Series) 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores 

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores 

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores 

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


1    258 


37 


29 


31 


10 
13 


119 

79 

162 


lit 
41 
36 
20 
13 
24 
16 


108 
33 
35 
40 


26  4 

186 

78 


29 


470 

279 

19 

154 

1 

917 

17 

237 

68 

218 

59 

90  5 

4 

893 

3 

420 

110 

230 

113 

906 

33 

827 

(□) 

(D) 

4 

576 

4 

959 

2 

020 

3 

156 

535 

28 

586 

12 

400 

8 

467 

7 

719 

31 

7  12 

22 

881 

8 

831 

(D) 


315 

32  839 

30 

6  150 

132 

16  848 

11 

(D) 

58 

628 

2 

265 

248 

2 

0  17 

7 

527 

6 

397 

781 

349 

10 

800 

13 

079 

3 

242 

2 

126 

(D) 

560 

733 

254 

454 

(D) 

4 

392 

1 

880 

1 

57  1 

941 

7 

718 

5 

757 

1 

961 

2    030 

5    449 

705 

2    438 

(D) 


13    762 


531 

60 

47  1 


1    761 

1    492 

193 

76 


2  616 

3  304 
772 


477 
(D) 
115 
154 
59 
120 
(D) 


1  004 
396 
373 
235 


1    717 

1    285 

432 


469 

1  111 
172 
535 
(D) 


9    782 


258 

35 

223 


1    401 

1    149 

188 

64 


1    761 

1    326 

837 


378 
(D) 
100 
106 
47 
93 
(D) 


509 
197 
173 
139 


2    127 

1    710 

417 


324 

861 
144 
456 

(D) 


Standard   Notes:       -    Represents    zero.  D  Withheld    to    avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore    retailers    (mail-order   houses;    direct    selling,    and  merchandising  machine   operators)    SIC   596. 

2  Includes   data    for    those  kinds   of   business    in   SIC    59    (except    591    and    596)    not    covered    in   any   of    the    lines    below. 
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MAJOR  RETAIL  CENTERS 


table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


(Data  revised  from  Area  Reports  Series) 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562.  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


2    420 


89 
21 

68 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


51 
13 
21 
17 


216 
156 
326 


252 
99 
80 
54 
23 
47 
29 


170 
56 
45 
69 


563 
377 

186 


53 

544 
57 

228 
18 


868 

539 

40 

629 

(D) 

(D) 

134 

457 

120 

458 

9 

406 

4 

593 

175 

337 

167 

632 

69 

326 

63 

522 

24 

780 

21 

644 

18 

382 

10 

638 

8 

403 

1 

319 

40 

279 

18 

239 

9 

990 

12 

050 

77 

893 

55 

963 

21 

930 

114 

408 

4 

624 

(D) 

(D) 

16 

789 

14 

824 

1 

526 

439 

17 

076 

19 

146 

7 

200 

8 

809 

3 

375 

2 

853 

2 

755 

1 

315 

1 

204 

160 

6 

237 

2 

860 

1 

798 

1 

579 

19 

973 

15 

033 

4 

940 

32  708 

66  756 

12  101 

38  152 

2  824 


4  092 

10    462 
1    413 

5  717 
654 


26    299 


1 

053 

(D) 

(D) 

3 

834 

3 

361 

381 

92 

4 

084 

4 

696 

1 

686 

1 

980 

810 

676 

558 

299 

279 

34 

1 

425 

600 

427 

398 

4 

444 

3 

333 

1 

111 

944 

2  153 
345 

1  234 
150 


19    571 


605 
(D) 
(D) 


2    911 

2    454 

379 

78 


2  730 
1  970 
1   718 


1  564 
673 
591 
347 
277 
230 
37 


799 
335 
210 

254 


997 
037 
960 


649 

628 
259 

990 
103 


Standard  Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA    Not    available. 

Excludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of    business    in   SIC    59    (except    591   and   596)    not    covered    in   any   of    the    lines   below. 


table  6.  The  Central  Business  District:    1967 

(Table  6  omitted  because  there  was  no  central  business  district  in  Las  Vegas  SMSA  in  1967) 


table  7  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 

(Not  applicable) 


MAJOR  RETAIL  CENTERS 


LAS  VEGAS  SMSA— NEVADA      29-11 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,* 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    ... 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


6.6 

(D) 
(D) 

3.0 

(D) 
(D) 

(D) 
2.  1 
9.5 


(D) 
(D) 
43.2 
64.9 
(0) 
(D) 
(D) 


7.2 

14.0 

(D) 

(D) 


8.3 

6.7 
12.4 


(D) 

22.6 
12.6 
28.0 
13.4 


3.6 


(D) 
(D) 
1.5 


1.5 

(D) 
(D) 


(D) 
1.4 
4.6 


11.8 
8.0 
9.1 

17.5 
(0) 
(D) 
(D) 


5.1 
9.5 
(0) 
<D> 


3.4 
2.7 
5.0 


5.0 

11.1 
6.4 

12.4 
(D) 


100.0 

(D) 
(D) 

6.6 

(D) 
(D) 

(D) 

7.6 

10.3 


24.3 
6.4 
6.4 

10.4 
(D) 
(D) 
(D) 


6.6 

5.6 
(D) 
(D) 


8.5 
5.0 
3.5 


5.3 

24.0 
2.5 

15.2 
(0) 


100.0 


4 

.  1 

.4 

3 

.7 

14 

.5 

12 

.7 

1 

.  1 

.7 

23 

4 

24 

,2 

7 

.2 

(D) 

(D) 

1 

0 

1 

0 

4 

7 

1 

6, 

0 

2, 

6 

1 

8 

1 

6 

6 

8 

4 

9 

1 

9 

(D) 

7.0 
1.3 
3.6 
(D) 


100.0 


4.7 
(D) 

(d) 


15.5 

13.9 

1.1 

.5 


20.2 

19.3 

8.0 


7.3 
2.9 
2.5 
2.1 
1.  1 
1.0 
.2 


4.6 
2.0 
1.2 
1.4 


8.9 
6.4 
2.5 


3.8 

7.7 

1.4 

4.4 

.3 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  belo 
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e 


20 

_L 


36 


40MILES 
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RENO,  NEV. 
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\U  \L>       '  description  of  each  center) 
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29-14      NEVADA— RENO  SMSA 


MAJOR  RETAIL  CENTERS 


table  l. Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt.  (554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


1 

281 

4  58 

118 

57 

306 

10 

130 

455 

(D) 

320 

Id) 

506 

198 

298 

1  281 

56 

9 

47 

20 

6 

7 
7 

104 

107 

199 

95 
45 
35 

8 
14 
19 

9 

84 
20 
21 
43 

321 
195 
126 

30 

265 
18 

121 
13 


141 

56    841 

7    935 

1    321 

95 

66    191 

8    916 

1    606 

47 
13    411 

21 
14    560 

50 
(D) 

61 
46    836 

44 
(D) 

13 
4    795 

141 

2 

2 

2 
1 
1 


11 

15 
7 
3 

2 
5 

1 

6 
2 
2 
2 

36 
23 
13 


49 
7 

27 
3 


<?b 

1 
1 


2 

3 

28 
14 
13 
4 
2 
6 
2 

7 
2 


12 

10 

2 


30 
1 

23 
3 


12 
1 

11 
179 
075 
212 

2 

(D) 

10 

6 
585 

3 
(d) 

11 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising;  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Interstate  Highway  80,  Valley  Rd.  ,  Valley  Rd.  extended,  S.  P.  RR.  ,  Evans  Ave.  ex- 
tended, Evans  Ave.  ,  2d,  Rock,  Mill,  Holcomb  Ave.,  Liberty,  Arlington  Ave.  ,  5th,  and  West  St.   (Reno  city)  (Entire  tract  l) 

MRC  No.  2.  Includes  the  planned  centers  known  as  "Park  Lane, "  "Shoppers  Square,"  and  "Lakeside  Plaza,"  and  establishments  on  South  Virginia  St. 
from  Hall  Dr.  to  East  Plumb  Lane,  and  East  Plumb  Lane  from  South  Virginia  St. ,  to  Wrondel  St. ,  and  on  the  north  side  of  West  Plumb 
Lane  from  Lakeside  Dr.  to  South  Virginia  St.   (Reno)  (in  tracts  3,  8,  and  9) 

MRC  No.  3.   Includes  the  planned  center  known  as  "K  Mart  Plaza"  and  establishments  bounded  by  El  Rancho,  Oddie  Blvd. ,  Sullivan  Lane,  and  the  rear 
property  line  of  the  center.   (Sparks)  (In  tract  19) 


MAJOR  RETAIL  CENTERS 


RENO  SMSA— NEVADA      29-15 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRCNo.  11 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


141 

2 

2 


36 
23 
13 


49 
7 

27 
3 


56    841 

(D) 
(D) 


(D) 
(D) 
<D) 


6    100 

14    569 

2    672 


4    059 
1    952 

1    445 


(D) 
713 
(D) 


4  551 
(D) 
(D) 
(D) 


4  847 
3  81-2 
1    035 


2  464 

10    967 

3  840 

4  806 
(0) 


7    935 

(0) 
(D) 


(D) 
(D) 
(D) 


518 

1    774 

337 


625 
285 
161 

(D) 
134 
(D) 


765 
(D) 
(0) 
(D) 


1    402 

1    165 

237 


286 

1  453 
191 
780 
(D) 


1    902 

(D) 
(D) 


(D) 
(D) 
(D) 


127 

414 

76 


165 
60 

42 

(D) 

32 

(D) 


215 
(D) 
(D) 
(D) 


331 

262 

69 


85 

319 

34 
175 
(D) 


1    321 

(D) 
(D) 


(0) 
(D) 
(D) 


72 

178 

57 


96 

51 
41 

(D) 

18 

(D) 


103 
(D) 
(D) 
(D) 


347 

269 

78 


75 

227 

22 

140 

(D) 


Standard   Notes:      -    Represents    zero.  D  Withheld   to  avoid   disclosure.  NA   Not    available. 

JSee   table    1    for  Major  Retail    Center  description. 

'Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

3Includes   data   for    those  kinds    of   business    in   SIC   59    (except    591    and   596)  not    covered   in   any    of    the    lines   below. 
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30-6       NEW  HAMPSHIRE— MANCHESTER  SMSA 


MAJOR  RETAIL  CENTERS 


table  i. Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59 
ex.  591,  4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number    

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number    

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores 

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


1 

195 

368 

160 

43 

528 

9 

on 

426 

116 

195 

312 

97 

964 

457 

154 

001 

1  195 

54 
12 
42 

46 

in 

28 
8 

iao 

93 

145 

86 
28 
19 
16 
14 
20 
8 

86 
25 

18 
43 

220 
196 

24 

26 

259 
12 
94 

16 


180 

80  159 

10  915 

2  334 


48 
(D) 


86 
38  848 


46 
(D) 


180 

4 
2 
2 

Q 
4 
3 
2 

13 


15 

37 

IS 

13 

9 

4 

6 


2<5 
26 

3 


49 

1 

31 

2 


16 

9 

239 

1 

135 

242 

6 

4 

891 

(D) 


1 
(0) 


16 

1 

1 

2 
1 
1 


27 

33 

539 

3 

856 

934 

4 

4 

120 

20 

27 

737 

3 

1 

682 

27 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Stores  in  the  general  merchandise ,  apparel ,  furniture  and  appliance  groups ,  and  those  making  up  the  miscellaneous  shopping  gobds  category.   These 
stores  specialize  in  department  store  type  merchandise . 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.  Includes  the  establishments  in  the  area  bounded  by  Salmon,  Chestnut,  Auburn,  Elm,  south  property  line  of  Bradlee ' s  parking  lot,  B.  & 
M .  RR . ,  Auburn  extended ,  Canal ,  Depot ,  Franklin ,  Market ,  Hampshire  Lane ,  Spring ,  Charles ,  West  Bridge  ,  North  Hampshire  Lane ,  Langdon, 
and  Canal.  (Manchester  city)  (Entire  tract  5) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Manchester  Shopping  Center,"  and  establishments  bounded  by  Auburn  St.,  Wilson  St.,  Valley  St., 
Hall  St.,  Hayward  St.,  Wilson  St.,  and  Maple  St.  (Manchester)  (In  tracts  16  and  18) 

MRC  No.  3.   Includes  the  planned  center  known  as  "Bedford  Mall"  and  establishments  in  the  area  bounded  by  Park  Dr.,  Everett  Turnpike  (Interstate 
Highway  193),  Bedford  Interchange,  and  South  River  Rd .  (Daniel  Webster  Highway,  U.S.  Highway  3).  (Bedford)  (In  tract  29) 


MAJOR  RETAIL  CENTERS 


MANCHESTER  SMSA— NEW  HAMPSHIRE      30-7 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRC  No.  1 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


180 


37 

18 

13 

9 

4 

6 


29 

26 

3 


49 

1 

31 

2 


30    159 


(D) 

(D) 

(D) 

21 

410 

20 

290 

(D) 

(D) 

13 

129 

12 

609 

3 

463 

9 

828 

4 

864 

4 

252 

1 

720 

1 

909 

1 

335 

2 

946 

(D) 

(D) 

(D) 

3 

822 

3 

544 

278 

(D) 

8  505 
(D) 

4  664 
(D) 


10 

915 

(D) 

(D) 

(D) 

2 

944 

2 

733 

(D) 

(D) 

1 

189 

1 

232 

409 

1 

559 

786 

701 

206 

368 

199 

438 

(D) 

(D) 

(D) 

1 

104 

1 

041 

63 

(D) 

1  2  27 
(D) 
833 
(D) 


2    689 


(D) 
(D) 
(D) 


710 
657 
(D) 
(D) 


321 
292 

94 


384 

193 

175 

56 

86 

49 


108 
(D) 
(D) 
(D) 


280 

254 

26 


(D) 

298 
(D) 

206 
(D) 


2    334 


(D) 
(D) 

(D) 


577 
500 
(D) 
(D) 

262 

202 

82 


383 

210 

183 

39 

95 

39 


59 
(D) 
(D) 
(D) 


391 

347 
44 


(D) 

236 

(D) 
173 
(D) 


Standard   Notes:      -   Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1See    table   1    for   Major   Retail   Center  description. 

2Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and   merchandising  machine   operators)    SIC  596. 

3  Includes   data   for    those   kinds   of    business    in   SIC  59    (except   591    and   596)    not  covered    in   any   of    the   lines    below. 


NASHUA,  N.H. 

Standard  Metropolitan  Statistical  Area 
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I L 


J I 
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NASHUA,  N.H. 
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HiLLSBOROUGH  CO. 


13£SV 


0  1 

I  I  I  I  1 1  I  I  II I 
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30-10      NEW  HAMPSHIRE— NASHUA  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No. 


No.  2 


No.  3 


No.  4 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total: ' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores 

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores 

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores4    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


6  96 

255 

748 

28 

791 

5 

955 

237 

8? 

50?. 

197 

68 

20  2 

26  2 

102 

044 

6  96 

3<* 

9 

25 

30 
6 

17 

7 

103 
60 

74 

47 
22 
16 
11 
5 


55 
18 
19 
1" 

116 
107 

o 


159 
c 

65 

11 


30 

25  043 

2  682 

598 


7  987 


14 
9  525 


7  531 


32 

4 

40 
662 
0C3 
791 

13 

10 
701 

17 

24 
576 

1 

6 
385 

30 

40 

1 

1 

- 

1 

1 

- 

3 

4 

1 

3 

1 

- 

1 

1 

3 

6 

6 

- 

1 

1 

5 

10 

1 

4 

1 

3 

- 

2 

2 

2 

1 

2 

1 

- 

_ 

6 

- 

1 

- 

3 

- 

2 

4 

3 

4 

3 

1 

1 

6 

8 

6 

4 

- 

1 

12 

11  694 

1  234 

196 


(D) 


2 
(D) 


5 
5  662 


12 


17 

19 

719 

1 

742 

419 

8 

12 

158 

5  057 


4 
2  504 


17 
2 

2 


(3) 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3See  "Explanation  of  Terms"  in  appendix  A  for  treatment  of  establishments  not  in  business  at  the  end  of  the  year. 
4Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  "Simoneau  Plaza"  and  establishments  on  both  sides  of  Main  St.  from  Boston  &  Maine  RR.  to  West 
Alld's  St.  (Nashua)  (In  tract  107) 

MRC  No.  2.   Includes  the  planned  centers  known  as  "Nashua  Mall"  and  "Nashua  Mall  Extended"  and  establishments  in  the  area  bounded  by  Broad  St., 
Everett  Turnpike,  Newtown  Dr.,  and  Coliseum  Ave.  (Nashua)  (In  tract  103) 

MRC  No.  3.   Includes  the  planned  center  known  as  "Turnpike  Plaza"  and  establishments  on  both  sides  of  Amherst  St.  from  Charron  Ave.  to  Everett 
Turnpike.  (Nashua)  (In  tract  102) 

MRC  No.  4.   Includes  the  planned  center  known  as  "Southgate  Plaza"  and  establishments  on  Daniel  Webster  Highway  (U.S.  Highway  3)  from  Spit  Brook 
Rd.  to  Massachusetts  State  line.  (Nashua)  (In  tract  111) 
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Major  Retail  Centers 
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_^x  description  of  each  center) 
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31-6      NEW  JERSEY— ATLANTIC  CITY  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


54.  58,  591 


53.  6,  7;  594 


52,55,59, 
ex.  591,4 


525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt.  (554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Kind  of  business 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


Standard 
metropolitan 
statistical 
area 


2 

437 

66 

12 

170 
858 
151 
179 

195 

984 
907 

144 

539 

7  34 

147 

647 
217 

2  170 

70 
25 
45 

54 

8 

23 

23 

321 

111 

208 

193 
93 
64 
29 
19 
32 
20 

102 
32 
32 
38 

605 
391 
214 

58 

448 
79 

190 
23 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


180 

40  044 

6  806 

1  262 


61 
11  750 


91 

(D) 


28 
(D) 


180 

3 
2 

1 

7 
1 
3 
3 

8 

3 


51 
25 
14 
12 

3 
9 
2 

13 
4 
4 
5 

43 
25 
18 

10 

38 
10 
20 


No.  2 


47 
6 
1 

61 
770 
676 
128 

10 

11 

664 

31 

39 
850 

5 

11 
256 

61 

2 

2 

4 
1 
1 
2 


21 
10 

7 

3 
1 
7 


14 

2 

10 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category, 
stores  specialize  in  department  store  type  merchandise. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Arctic  Ave.,  Virginia  Ave.,  Pacific  Ave.,  and  Arkansas  Ave.  (Atlantic  City) 
(Entire  tracts  9  and  10) 

MRC  No.  2.   Includes  the  planned  centers  known  as  "Sears  Center,'1  "Searstown  Mall,"  and  "Shore  Mall,"  and  establishments  on  Cardiff  Circle 
U.S.  Highway  40  at  the  intersection  with  Garden  State  Parkway.   (Atlantic  County)  (In  tract  118) 


MAJOR  RETAIL  CENTERS 


ATLANTIC  CITY  SMSA— NEW  JERSEY      31-7 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  3 


No.  4 


No.  5 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 


Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales : $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


15 
2 

24 
878 
001 
319 

1 

5 
292 

12 

13 

063 

2 

6 
523 

24 

2 

2 

1 
1 

2 

2 

1 

1 
1 
1 


14 
1 

21 
159 
834 
364 

5 

9 
517 

6 

6 
779 

1 

6 
863 

12 

15  090 

1  382 

164 


4 
(D) 


6 
(D) 


2 
(D) 


12 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3 Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  3.   Includes  the  planned  center  known  as  "Tilton  Road  Shopping  Center"  and  establishments  on  Tilton  Rd.  from  the  township  line  to  Debora 
St.   (Northfield)  (In  tract  123) 

MRC  No.  4.   Includes  the  planned  center  known  as  "Pleasantville  Center"  and  establishments  along  Black  Horse  Pike  (Route  322)  from  U.S.  Highway 
9  to  Devins  Lane.   (Pleasantville)  (In  tracts  119  and  122) 

MRC  No.  5.   Includes  the  planned  center  known  as  "Ventnor  Plaza"  and  establishments  along  Wellington  Ave.  from  Raleigh  to  Little  Rock  Ave. 
(Ventnor  City)  (In  tract  132) 
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MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59ex.591,6 

592 

594 

5992 


MRCNo.  11 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


180 


51 

25 

It 

12 

3 

9 

2 


13 
4 
4 
5 


43 
25 
18 


10 

38 
10 

20 


40    044 


875 

<D> 

(D) 

(D) 

<D> 

(D) 

(D) 

2 

403 

1 

lit 

(D) 

12 

529 

6 

322 

5 

243 

3 

228 

(D) 

(D) 

(D) 

? 

748 

1 

877 

?77 

594 

4 

890 

3 

071 

1 

819 

4  457 

4  382 

1  434 

2  136 


6    806 


207 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


284 
157 


(D) 


1  953 
910 
743 
538 
<D> 
(D) 
(D) 


363 

236 

20 

107 


425 
908 
517 


749 

703 

125 
356 


1    491 


52 
(0) 


(D) 
(D) 
(D) 
(D) 


67 
35 


(D) 


428 
216 
177 
98 
(D) 
(D) 
(D) 


88 

57 

5 

26 


242 
137 
105 


187 

152 
25 
76 


1    262 


40 
(D) 
(D) 


(■PI 
(D) 
CD) 
(D) 


44 

17 

(D) 


344 
208 
167 
61 
(D) 
(D) 
I'D) 


57 
33 

7 
17 


305 
188 
117 


134 

119 
26 
60 


Standard   Notes:      -   Represents    zero.  D  Withheld   to  avoid   disclosure.  NA  Not   available. 

'See    table    1    for   Major  Retail    Center  description. 

2Excludes  nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes   data    for    those  kinds   of   business    in   SIC  59    (except   591    and   596)  not    covered   in   any   of    the   lines   below. 


JERSEY  CITY,  N  J. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


6     MILES 


Comprising  Census  Tracts   19  and  20 


0  1000 

I  I   I  I  I  I  I  I  I  I  I 


2000     FEET 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE   CENSUS 
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JERSEY  CITY,  N.J. 

Central  Business  District  and  Major  Retail  Centers 


0       Central  Business  District 

(T)  (T)  Major  Retail  Centers  (See  table  1  for  boundary 
"X— -^  description  of  each  center) 

1  Central  City 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 
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MAJOR  RETAIL  CENTERS 


JERSEY  CITY  SMSA— NEW  JERSEY      31-11 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 
562 
561 

565 
566 
564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number 

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total '  . .  .  ; 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    , 

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


Standard 
metropolitan 
statistical 
area 


4 

990 

119 

22 

986 
674 
518 
194 

2 
379 

592 
120 

1 
323 

283 

347 

1 
288 

111 
207 

4    986 

120 
59 
61 

112 

8 

35 

69 

1    082 

128 

324 

574 

257 

172 

84 

59 

104 

70 

261 

112 

74 

75 

1  362 
680 
682 

148 

87  5 

180 

336 

54 


City 


1    863 

379    960 

47    923 

8    890 


1    007 
153    260 


446 
122    688 


410 
104    012 


1    863 

39 
21 
18 

36 

2 

12 

22 

426 

51 

111 

217 
98 
58 
38 
18 
41 
22 

92 
42 
23 
27 

521 
265 
256 

60 

310 
65 

101 
24 


Central 

business 

district 


151 

35  059 

5   924 

1    192 


66 
(  D) 


60 
(D) 


25 
2    450 


150 


20 
2 
2 

42 

15 
4 
9 
1 

11 
6 

7 
1 


38 
27 
11 


29 
2 

10 

3 


Major  retail  centers 
(See  descriptions  below) 


No.  1 


126 

41 

788 

5 

807 

1 

162 

32 

4 

553 

82 

35 

393 

12 

1 

842 

126 


18 
2 
3 

13 


1 

2 

29 

15 

9 

6 

5 
3 

18 
7 
8 
3 

20 

15 

5 


25 

2 

17 

2 


No.  2 


17 
33  794 

4  300 
712 


4 
(  D) 


12 
31  406 


1 
(D) 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  establishments  on  Bergenline  Ave.  from  32d  St.  to  43d  St.,  on  32d  St.  from  J.  F.  Kennedy  to  Bergenline  Ave.,  and  from  Sip  St. 
to  32d  St.   (Union  City,  Hudson  County)  (In  tracts  162,  164,  166,  and  167) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Hudson  Shopping  Plaza"  in  the  area  bounded  by  State  Highway  440,  Lincoln  Highway  (U.S.  Highways 
1  and  9)  and  the  Hackensack  River.   (Jersey  City)  (in  tracts  40  and  48) 


31-12      NEW  JERSEY— JERSEY  CITY  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRCNo.  I1 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


126 


18 
2 

3 
13 


29 

15 
9 
6 

5 
3 


18 
7 
8 
3 


20 

15 

5 


25 
2 

17 
2 


41    788 


(D) 
(D) 


23    316 

(0) 

1    179 

(D) 


1  278 
(D) 
(D) 


515 
996 
782 
929 


1    001 
589 


3  853 
(D) 

1  621 
(D) 


1    900 

1    522 

378 


1  375 

3   952 
(D) 

2  709 
(D) 


5   807 


3  200 
(D) 
214 
(D) 


145 
(D) 
(D) 


770 
401 
246 
132 

136 
101 


495 
(D) 
204 
(D) 


424 

383 

41 


236 

468 
(0) 
344 
(D) 


1    380 


771 

(D) 

51 

(D) 


34 
(D) 
(D) 


196 

107 

72 

31 

35 
23 


123 

(D) 

48 

(D) 


103 
90 
13 


33 

103 

(D) 

80 

(D) 


1    162 


666 

(D) 

55 

(D) 


29 
(D) 

(D) 


161 
97 
56 
19 

21 
24 


73 
(D) 

34 
(D) 


105 
92 
13 


32 

86 
(D) 

63 
(D) 


Standard   Notes:      -    Represents    zero.  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

1See   table   1    for  Major  Retail    Center   description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC  596. 

'Includes   data   for   those   kinds    of   business    in   SIC   59    (except    591    and   596)  not    covered   in   any    of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


JERSEY  CITY  SMSA— NEW  JERSEY      31-13 


table  3.  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists  


151 


20 
2 
2 


42 

15 

4 

9 

1 

11 

6 


38 
27 
11 


29 
2 

10 
3 


35   059 


(D) 
(D) 


(D) 
(D) 


(D) 

(0) 

(D) 

11 

666 

2 

851 

1 

034 

5 

522 

(D) 

2 

292 

(D) 

3 

582 

(D) 

(D) 


005 
322 
683 


4    589 

3  802 
(D) 

1  862 
239 


5    924 


(D) 
(D) 


(D) 
(D) 
(D) 


1  997 
462 
205 

1    101 

292 

122 


497 
(D) 

<D> 


1    291 

1    151 

140 


741 

652 

(D) 

349 

48 


1    414 


(D) 
(D) 


(D) 
(D) 
<D) 


466 

112 

51 

256 

73 
25 


123 
(D) 

<D> 

310 

280 

30 


180 

163 

(D) 

82 

15 


1    192 


(D) 
(D) 


(D) 
(D) 
(D) 


343 

119 

50 

144 

53 
27 


86 
(D) 

(D) 


335 

307 

28 


138 

117 

(D) 

71 

11 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid  disclosure.  NA  Not   available. 

xExcludes   nonstore   retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for   those  kinds   of   business    in   SIC   59    (except    591   and   596)    not   covered   in  any  of    the   lines   below. 


31-14      NEW  JERSEY— JERSEY  CITY  SMSA 


MAJOR  RETAIL  CENTERS 


table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


1    863 


39 

21 
18 


36 

2 

12 

22 


426 

51 

HI 


217 
98 
58 
38 
18 
41 
22 


92 

42 
23 
27 


521 
265 
256 


60 

310 
65 

101 
24 


379 

960 

4 

725 

1 

620 

3 

105 

46 

862 

(D) 

(D) 

2 

951 

94 

114 

48 

539 

23 

444 

44 

703 

19 

695 

1? 

767 

10 

543 

3 

496 

7 

937 

3 

032 

19 

139 

10 

588 

3 

595 

4 

956 

43 

991 

27 

700 

16 

291 

15    155 

39  288 

12  405 

11  984 

1  329 


17 

923 

527 

106 

421 

5 

660 

(D) 

(D) 

411 

8 

010 

5 

209 

2 

438 

6 

887 

(D) 

2 

144 

1 

705 

458 

1 

180 

(  D) 

2 

990 

1 

776 

596 

618 

9 

636 

7 

205 

2 

431 

2    205 

4  361 
862 

1  703 
239 


LI 

524 

123 

29 

94 

1 

359 

(D) 

(D) 

111 

1 

954 

1 

261 

567 

1 

510 

(D) 

442 

381 

108 

251 

(D) 

730 

405 

144 

181 

2 

361 

1 

773 

588 

533 

1    126 

221 

393 

64 


8    890 


81 
21 
60 


1  090 
(D) 
(0) 
103 


1  451 
573 
446 


259 
(D) 
396 
239 
103 
216 
(  D) 


441 

260 

101 

80 


2   324 

1   764 

560 


393 

832 

196 

322 

51 


Standard  Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not   available. 

1Excludes   nonstore   retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in  SIC   59    (except    591   and   596)    not   covered    in   any  of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


JERSEY  CITY  SMSA— NEW  JERSEY      31-15 


table  5.  The  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


4   986 


120 
59 
61 


112 

8 

35 

69 


1  082 
128 
324 


574 

257 

172 

84 

59 

104 

70 


261 

112 

74 

75 


1  362 
680 
682 


148 

875 

180 

336 

54 


990 

674 

25 

029 

(  D) 

(D) 

120 

547 

99 

369 

(  D) 

(  D) 

245 

761 

126 

094 

62 

770 

113 

435 

51 

564 

39 

199 

28 

335 

9 

917 

15 

912 

7 

707 

58 

135 

28 

118 

10 

887 

19 

130 

99 

106 

62 

339 

36 

7  67 

34  253 

105  544 

32  351 

31  230 

3  001 


119 

518 

3 

862 

(D) 

(D) 

14 

735 

12 

145 

1 

669 

921 

21 

333 

11 

923 

5 

703 

16 

631 

6 

981 

5 

292 

4 

928 

1 

357 

2 

267 

1 

098 

7 

944 

4 

402 

1 

610 

1 

932 

20 

481 

15 

352 

5 

129 

5    187 

11    719 

2  183 

3  945 
432 


28   811 


969 

(D) 

(D) 

3 

470 

2 

829 

404 

237 

5 

199 

2 

917 

1 

372 

3 

806 

1 

581 

1 

188 

1 

140 

315 

509 

261 

2 

003 

1 

074 

389 

540 

5 

045 

3 

755 

1 

290 

1  196 

2  834 
526 
934 
113 


22    194 


544 
(D) 
(  D) 


2    863 

2    173 

460 

230 


4  022 
1  277 
1    101 


3  221 
1  476 
1  099 
754 
285 
430 
276 


1  175 
593 
281 
301 


5  056 
3  774 
1    282 


946 

989 

451 

735 

95 


Standard  Notes:      -    Represents   zero.  D  Withheld   to  avoid   disclosure.  NA   Not   available. 

1Excludes   nonstore   retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC    596. 

2  Includes   data    for   those  kinds  of   business   in   SIC    59    (except   591   and   596)    not    covered    in   any  of    the    lines   below. 


31-16      NEW  JERSEY— JERSEY  CITY  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
year 


entire 


($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562, 

562 


3,8 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572, 573 


58 

5812 

5813 


59  pt  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores 

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3  .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


20 

4 
1 


65 
29 

11 


36 

11 
3 

17 
3 


13 
1 
2 

10 


47 
33 
14 


28 
4 


49    587 


(D) 

(D) 


3 

988 

(D) 

(D) 

(D) 

12 

97  6 

(D) 

(D) 

13 

669 

5 

198 

2 

451 

8 

471 

3 

328 

(O) 

3 

064 

346 

4 

587 

(D) 

(D) 

2 

440 

5 

118 

4 

550 

568 

2    652 


3    670 
1    017 


464 
(D) 


6   982 


(D) 
(D) 


453 
(D) 
(D) 
(D) 


1  511 
ID) 
(D) 


1  886 
690 
299 


196 
510 
(D) 
404 
(0) 


660 
ID) 
(D) 
213 


1    360 

1    249 

111 


408 


410 
67 


180 
(D) 


1    764 


(D) 
(D) 


163 
(D) 
(D) 
(D) 


352 
(D) 
(D) 


448 

194 

92 


254 

96 

(D) 

87 
(D) 


89 
(D) 
(D) 

37 


459 

428 

31 


89 


125 
26 


45 
(D) 


Standard   Notes:      -  Represents    zero.  D  Withheld    to  avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore  retailers    (i.e.,    mail   order,    direct    selling,    merchandise  vending  machine  operators)    part   of  SIC   53. 

2Totals  may   include   data   for    "nonemployer"    establishments  which   could  not  be   classified   and   tabulated   by  detailed   kind   of   business 

3Data   limited   to   "employer"   establishments. 

4 Includes   data   for   those  kinds   of   business    in  SIC   59    (except    591)    not    covered    in   any   of   the   lines   below. 
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JERSEY  CITY  SMSA— NEW  JERSEY      31-17 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 
Other  56 


57 

5712 
Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591 1 


59  ex.  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores2    

Department  stores     

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


-29.3 


(NO 

(D) 

(NO 


(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 


-14.7 

-45.2 

-57.8 

4.1 


-21.9 
(D) 
(D) 
(D) 


-2.2 
-5.0 
20.2 


73.0 


(NO 
(D) 
(D) 


14.5 


(NO 

(D) 

(NO 


23.4 
(D) 
(D) 
(D) 


2.7 
43.9 
43.8 


38.4 
45.9 
89.2 
33.0 


9.0 

26.4 

3.7 

-13.3 


27.3 
31.4 
20.9 


36.6 


(NO 
43.5 
23.3 


26.1 


33.3 
(D) 
(D) 


34.1 

33.9 

(D) 

(D) 


8.1 
39.3 
36.6 


50.2 

64.7 

135.5 

40.0 


31.1 
39.8 
30.1 
20.6 


25.0 
27.6 

20.8 


46.5 


16.3 
53.8 
14.7 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available.     NC  Data  not  comparable  between  1967  and  1972  due 
to  major  changes  in  classification. 

IThe  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and  B 
for  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 
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MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:   1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 

531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562.  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572.  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places   

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists  


9.2 


(D) 
(D) 


CDj 

(D) 
(D) 


(D) 
(D) 
(D) 


26.1 
14.5 

8.1 
52.4 

(D) 
28.9 

(D) 


18.7 
(D) 

(D) 


11.4 

15.6 

4.2 


30.3 

9.7 
(D) 

15.5 
18.0 


3.5 

(D| 
(D) 


(D) 
(D) 

ID) 
(D) 


(D) 
(D) 
(D) 


10.3 
5.5 
2.6 

19.5 
(D) 

14.4 
(D) 


6.2 
(D) 

(D) 


5.1 
6.9 
1.9 


13.4 

3.6 
(D) 
6.0 
8.0 


100.0 


(D) 
(D) 


(D) 
(D) 


(D) 

(D) 

(D) 

33.3 
8.1 
2.9 

15.8 
(D) 
6.5 
(D) 

10.2 
(D) 

(D) 


14.3 

12.3 

1.9 


13.1 

10.8 
<D) 

5.3 

.7 


100.0 


1.2 
.4 
.8 


12.3 

(0) 

(D) 

.8 


24.8 

12.8 

6.2 


11.8 
5.2 
3.4 
2.8 

.9 
2.1 

.8 


5.0 

2.8 

.9 

1.3 


11.6 
7.3 
4.3 


4.0 

10.3 
3.3 
3.2 

.3 


100.0 


2.5 

(O) 
(  D) 


12.2 
10.0 

(D) 
(D) 


24.8 

12.7 

6.3 


11.5 
5.2 
4.0 
2.9 
1.0 
1.6 
.8 


5.9 
2.8 
1.1 
1.9 


10.0 
6.3 
3.7 


3.5 

10.7 

3.3 

3.2 

.3 


Standard   Notes:      -    Represents    zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

1Excludes    nonstore    retailers    {mail-order   houses,    direct    selling,    and   merchandising   machine    operators)   SIC    596. 

2Includes   data    for   those   kinds   of   business    in   SIC   59    (except   591    and   596)  not   covered    in   any   of    the    lines   below. 
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MAJOR  RETAIL  CENTERS 


LONG  BRANCH-ASBURY  PARK  SMSA— NEW  JERSEY      31-21 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
aiea 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


No. 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number  

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores  

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores   

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores   

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


3  808 

136  617 

139  672 

26  198 


1  544 
430  629 


998 
316  848 


1  266 

389  140 


3  808 

158 

57 

101 

89 

r18 

41 

32 

550 

194 

396 

349 
146 
115 
52 
39 
78 
34 

240 
70 
93 
77 

889 
633 
256 

105 

838 

130 

320 

57 


19 
2 

76 
590 
277 
554 

1 

12 
547 

17 

58 
478 

6 
565 

76 


31 
17 
11 

4 
1 
8 

1 


24 
2 

18 
2 


40 

6  602 

1  047 

215 


9 
1  244 


25 

4  067 


6 
1  291 


40 

2 
2 

4 

1 
2 
1 


10 
2 

2 
5 


148 

32 

146 

4 

470 

929 

24 

4 

224 

98 

24 

969 

26 

2 

953 

148 

5 
2 
3 

7 
1 
3 
3 


46 
23 
19 

9 

1 

10 

3 

19 
3 

11 
5 

13 
12 

1 


45 
6 

26 
2 


19 

19 

030 

2 

260 

417 

5 

(  D) 

5 

(  D) 

9 

1 

7  67 

19 
2 

2 

1 
1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available.      rRevised. 
1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category, 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Cookman  Ave.  from  Main  St.  to  Grand,  on  Press  Plaza  from  Lake  to  Cookman  Ave. 
Mattison  Ave.  from  Bond  to  Cookman  Ave.,  and  on  Bangs  Ave.  from  Emory  St.  to  Cookman  Ave.   (Asbury  Park)  (In  tract  70) 

MRC  No.  2.   Includes  the  establishments  on  Broadway  from  3d  St.  to  Memorial  Parkway.   (Long  Branch)  (In  tracts  56  and  58) 

MRC  No.  3.   Includes  the  planned  centers  known  as  "The  Mall"  and  "Victoria  Mall"  and  establishments  on  Broad  St.  from  Front  St.  to  Harding, 
Front  St.  from  English  Plaza  to  Globe  Ct.,  and  on  Monmouth  from  Broad  St.  to  Drummond.   (Red  Bank)  (In  tract  36) 


MRC  No.  4.   Includes  the  establishments  along  Route  35  from  KingL  Highway  to  Apple  Farm  Rd.   (Monmouth)  (In  tract  10) 
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MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  5 


No.  6 


No.  7 


No. 


No.  9 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number    

Sales $1 ,000. 

All  other  stores: 

Number    

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3     

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


12 

20  090 

3  369 

652 


4 
1  988 


6 

(D) 


2 
(D) 


12 
1 

1 

1 
1 


14 
(D) 
(D) 
(D) 


7 
1  858 


6 
(D) 


1 
(D) 


14 


17 

28  616 

2  682 

477 


6 
(D) 


6 
(D) 


5 
(D) 


17 


16 

13  071 

1  614 

318 


7 
4  295 


4 
(D) 


5 
(D) 


16 


46 
5 
1 

43 
325 
494 
289 

1 

7 
330 

43 

29 
111 

1 

7 
884 

43 

1 

1 

3 
3 


17 
6 

5 
2 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  5.   Includes  the  planned  center  known  as  "Middletown  Shopping  Center"  and  establishments  along  Route  35  from  Harmony  Rd.  to  Old  Country 
Rd.   (Monmouth)  (In  tracts  7  and  ll) 

MRC  No.  6.   Includes  the  establishments  along  Route  35  from  Asbury  Ave.  to  Brocton  Ave.  and  on  Asbury  Ave.  from  Roller  Rd.  to  Route  35.   (Mon- 
mouth) (In  tracts  65,  76,  and  77) 

MRC  No.  7.   Includes  the  planned  centers  known  as  "Fields  Plaza"  and  "K  Mart  Shopping  Center"  and  establishments  on  Route  35  from  Bethany  Rd.  to 
Holmdel  Rd.   (Hazlet)  (In  tracts  23  and  24) 

MRC  No.  8.   Includes  the  planned  center  known  as  "Neptune  City  Shopping  Center"  and  the  establishments  along  3d  St.  from  Route  35  to  Hawthorne, 
on  Route  35  from  3d  St.  to  5th  St.,  and  on  Union  from  3d  St.  to  5th  St.   (Neptune  City  borough)  (In  tract  81) 

MRC  No.  9.   Includes  the  planned  center  known  as  "Monmouth  Shopping  Center"  and  establishments  at  the  junction  of  routes  35  and  36.   (Monmouth) 
(In  tract  51) 
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table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  10 


No.  11 


No.  12 


No.  14 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  e 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972  . .  ._ 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores   

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


18 

10  116 

1  376 

291 


5 
(D) 


12 

7  138 


1 
(D) 


18 


10 

13  811 

1  479 

243 


4 
(D) 


4 
(  D) 


2 
<D> 


10 


19 

23  758 

2  630 

617 


3 

(D) 


15 
23  218 


1 
(D) 


19 


40 
4 

45 
066 
462 
791 

14 

12 
195 

10 

17 
507 

15 

16 
364 

45 

3 

1 
2 

3 

2 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MRC  No.  10.   Includes  the  planned  center  known  as  "Middlebrook  Shopping  Plaza"  and  the  establishments  in  Oakhurst  from  Deal  Rd.  south  to  the  prop- 
erty line  of  the  shopping  plaza  on  Route  35.   (Monmouth)  (In  tract  65) 

MRC  No.  11.   Includes  the  establishments  on  both  sides  of  Monmouth  Rd.  along  Route  36.   (West  Long  Branch  borough)  (In  tract  62) 

MRC  No.  12.   Includes  the  planned  center  known  as  "Manalapan  Mall"  and  establishments  on  Route  9  from  Craig  Rd.  to  Symmes  Dr.   (Monmouth)  (In 
tract  101) 

MRC  No.  14.   Includes  the  planned  centers  known  as  "Freehold  Ma1!,"  "juniper  Plaza,"  and  "South  Freehold  Shopping  Center,"  and  establishments  on 

Route  9  from  South  Main  St.  overpass  to  Jug  Handle  and  on  Schanck  Rd.  from  Stonehurst  to  Route  9.   (Monmouth)  (In  tracts  105  and  109) 


31-24      NEW  JERSEY— LONG  BRANCH-ASBURY  PARK  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRC  No.  31 

Retail  stores,  total  2 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


148 


46 

23 

19 

9 

1 

10 

3 


19 

3 

11 

5 


13 

12 

1 


45 
6 

26 
2 


32    146 


(0) 
(0) 
(D) 


5  687 
(D) 
(D) 
302 


2    083 


(D) 


9 

942 

3 

976 

3 

647 

4 

240 

(0) 

1 

244 

(0) 

4 

224 

(0) 

(D) 

1 

610 

1 

212 

(D) 

(0) 

929 

7   375 

1    404 

5    116 

(D) 


4    470 


(D) 
(D) 
(D) 


622 
(D) 
(D) 

42 


274 


(D) 


1  452 
589 
539 
604 
(D) 
176 
(D) 


633 
CD) 
(D) 
250 


287 
(D) 
(0) 


132 

964 

96 

776 

(D) 


1    073 


(D) 
(D) 
(D) 


162 

(D) 

(D) 

9 


74 


(D) 


338 
136 
125 
146 
(D) 
39 
(D) 


159 

(D) 

(D) 

61 


70 
(D) 
(D) 


34 

212 

17 

173 

ID) 


929 


(D) 
(D) 
(D) 


158 

(D) 

(D) 

10 


54 


(D) 


289 
143 
133 
100 
(D) 
31 
(0) 


95 
(D) 
(D) 

37 


88 
(D) 
(D) 


36 

193 

14 

157 

(D) 


Standard   Notes:      -    Represents    zero.  D  Withheld    to   avoid  disclosure.  NA  Not    available. 

'See   table    1    for   Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

'includes   data   for    those   kinds   of   business   in   SIC  59    (except    591    and   596)  not    covered   in   any   of    the   lines   below. 


NEW  BRUNSWICK-PERTH  AMBOY-SAYREVILLE,  NJ. 

Standard  Metropolitan  Statistical  Area 


O  5 

1_J I      '     I     I      I     I      I      I     I 


10 


15    MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


31-25 


NEW  BRUNSWICK-PERTH  AMBOY-SAYREVILLE,  NJ. 

Major  Retail  Centers 


o  1 

I , L 


3  MILES 


(7)  (T)  Major  Retail  Centers  (See  table  1  for  boundary 
rL_r;  description  of  each  center) 

1  Central  Cities 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


31-26 


MAJOR  RETAIL  CENTERS 


NEW  BRUNSWICK-PERTH  AMBOY-SAYREVILLE  SMSA— NEW  JERSEY      31-27 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 

metropolitan 

statistical 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


3 

325 

158 

32 

67  6 
881 
731 
343 

1 
479 

563 
326 

459 

883 
191 

1 
387 

230 

364 

3  676 

156 

55 

101 

88 
23 
36 
29 

599 

170 

446 

323 

136 
100 
56 
26 
74 
31 

231 
82 
59 

90 

852 

514 
338 

112 

699 

122 

241 

49 


74 
9 
2 

46 
259 
161 
157 

5 

9 

473 

67 

32 
700 

1 

5 
086 

46 
1 

1 

4 
3 
1 


20 
7 
6 
4 

7 
2 

4 
1 
1 
2 

3 
3 


104 

87  579 

12  619 

2  697 


15 
6  899 


84 
(D) 


5 
(D) 


104 


48 
21 
17 
10 

3 
11 

3 

10 
3 

4 
3 

6 
6 


1 
26 
22 


13 

13  133 

1  256 

279 


4 
(D) 


7 
4  975 


2 
(D) 


13 

1 

1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.     NA  Not  available. 

lExcludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  "Menlo  Park  Shopping  Center"  bounded  by  Lafayette  Ave.,  Parsonage  Rd.,  Oakwood  Ave.,  and  the 
grounds  of  Roosevelt  Hospital.   (Edison)  (In  tract  19.01) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Woodbridge  Shopping  Center"  bounded  by  Metuchen  Ave.,  U.S.  Highway  1,  Port  Reading  RR.  and  U.S. 
Highway  9.   (Woodbridge)  (In  tract  30) 

MRC  No.  3.   Includes  the  planned  center  known  as  "Golden  Acres  Shopping  Center"  bounded  by  Park  Ave.,  Oak  Tree  Ave.,  Case  Dr.,  and  L.V.  RR. ,  and 
establishments  on  Oak  Tree  Ave.  from  Case  Dr.  to  Putnam  (402  to  488).   (South  Plainfield)  (In  tract  10.01) 


31-28      NEW  JERSEY— NEW  BRUNSWICK-PERTH  AMBOY-SAYREVILLE  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No. 


No.  5 


No.  6 


No.  7 


54,  58,  591 


53,6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


20 
2 

25 
538 
910 
566 

7 

10 
024 

12 

12 

444 

1 

3 

070 

25 
1 

1 

3 

1 
2 


24 

7  604 

1  359 

341 


3 

(D) 


21 
(D) 


24 


11 
5 
4 
2 


12 
1 

24 
952 
732 
426 

3 

5 
429 

7 

14 
848 

1 

5 
675 

24 


22 

19 

959 

2 

809 

624 

9 

5 

435 

10 

10 

166 

3 

4 

358 

22 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  4.   Includes  the  planned  center  known  as  "Brunswick  Shopping  Center"  bounded  by  Milltown  Rd.,  Georges  Rd . ,  and  U.S.  Highway  1,  and  estab- 
lishments on  Georges  Rd.  from  Cranbury  Cross  to  Ashland  PI.  (775  to  623).   (North  Brunswick)  (In  tracts  61.01  and  61.02) 

MRC  No.  5.   Includes  the  establishments  on  George  St.  from  Bayard  St.  to  Church  St.  (347  to  382).   (New  Brunswick)  (In  tract  54) 

MRC  No.  6.   Includes  the  planned  center  known  as  "Sayre  Woods  Center"  bounded  by  U.S.  Highway  9  and  Ernston  Rd.   (Madison  township)  (In  tract 
79.03) 

MRC  No.  7.   Includes  the  planned  center  known  as  "Mid  State  Mall"  bounded  by  State  Highway  18,  Prospect  St.,  Old  Bridge  Turnpike  and  Tices  Lane, 
and  establishments  on  Elm  St.  from  Burton  Ave.  to  Wilmote  (476  to  480).   (East  Brunswick)  (In  tract  64.01) 


MAJOR  RETAIL  CENTERS 


NEW  BRUNSWICK-PERTH  AMBOY-SAYREVILLE  SMSA— NEW  JERSEY      31-29 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRC  No.  21 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations  . 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


104 


48 
21 
17 
10 

3 
11 

3 


10 

3 
4 

3 


1 
26 
22 


87    579 


(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


(D) 


22 

793 

12 

412 

11 

732 

4 

230 

1 

990 

3 

742 

419 

4 

861 

1 

281 

(D) 

(D) 

2 

832 

2 

832 

(D) 

8 

487 

7 

380 

12    619 


(0) 
(D) 


(D) 
(D) 
(D) 
(D) 


(D) 


3   317 

1    489 

1    384 

868 

329 

553 

78 


549 
156 
(D) 
(D) 


731 
731 


(D) 

1    142 

968 


2    866 


(D) 
(D) 


(D) 
(D) 
CD) 
(D) 


(0) 


751 
330 
314 
184 

83 
137 

17 


129 

33 

(D) 

(D) 


175 
175 


(D) 
265 
233 


2   697 


(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


(D) 


766 
435 
405 
135 

59 
114 

23 


92 
23 

(D) 
(0) 


161 
161 


(D) 
282 

238 


Standard   Notes:      -   Represents   zero.  D  Withheld   to  avoid  disclosure.  NA  Not   available. 

'See   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes   data    for    those   kinds   of   business    in   SIC  59    (except    591    and   596)  not    covered   in   any    of   the   lines   below. 


NEWARK,  N.J. 

Standard  Metropolitan  Statistical  Area 


0  5  10  15  MILES 

1  ,     ■    ,     i     I I I 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


31-30 


NEWARK,  NJ. 

Central  Business  Districts 


NEWARK 


Comprising  Census  Tracts  80,  81  and  85 


2000  FEET 


ELIZABETH 


Comprising  Census  Tracts    308.0 1  and  3 19.0 1 


e 


0  1000 

I  I  I   I  I I 


2000 
_J 


3000  FEET 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


31-31 


NEWARK,  NJ. 

Central  Business  Districts  and  Major  Retail  Centers 


HUDSON 
CO. 

Newark 
CBD 


/    Elizabeth 
S         CBD 


Nos.    1,  4,  6,  7  and  12  Unassigned 


6   MILES 

_l 


#      Central  Business  District 

©  ©  Major  Retail  Centers  (See  table  1  for  boundary 
description  of  each  center) 


I  Central  City 


Corporate  limits  of  other  CBD  cities 

U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


31-32 


MAJOR  RETAIL  CENTERS 


NEWARK  SMSA— NEW  JERSEY      31-33 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Cities 


Newark 


Elizabeth 


Central  business  districts 


Newark 


Elizabeth 


54,  58,  591 


53,  6,  7;  594 


52,55,59 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 

Number  

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales , $1,000. 

NUMBER  OF  ESTABLISHMENTS 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers   . 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


14    632 

4    490    237 

579    862 

108    896 


5   906 

1    614    336 


4    035 
1   311    614 


4   691 
1    564    287 


14    632 

534 
177 
357 

323 

39 

130 

154 

2    294 

657 

1    449 

1  524 
648 
454 
273 
154 
291 
158 

1  009 
332 
330 
347 


135 
010 
125 

477 


3  230 
542 

1  179 
220 


2 

544 

981 

543 

619 

713 

235 

533 

226 

334 

98 

329 

29 

702 

49 

659 

18 

121 

5 

332 

9 

970 

1 

394 

473 

236 

236 

357 

92 

903 

35 

729 

533 

258 

222 

216 

853 

57 

465 

165 

949 

617 

250 

85 

166 

503 

85 

165 

24 

656 

2    544 

44 
24 
20 

48 

6 

14 

28 

479 

72 

172 

243 
79 
50 
53 
26 
55 
30 

126 
61 
30 
35 

828 
432 
396 

87 

445 

123 

116 

28 


981 

17 

7 

10 

23 
1 
9 

13 

188 

42 

73 

114 
41 
30 
23 
16 
21 
13 

57 
21 
13 
23 

257 
148 
i09 

28 

182 
34 
64 
16 


543 


19 
5 
5 
9 

45 

9 

13 

121 
43 
27 
31 

6 
35 

6 

33 

12 

8 

13 

179 
122 

57 

12 

111 
10 
49 

4 


216 

54    602 

9    238 

1    882 


65 
(  D) 


115 
39    048 


36 
(D) 


216 


1 
3 
4 

13 


59 
21 
15 
13 

3 
17 

5 

22 

9 

1 

12 

48 
27 
21 


52 
6 

26 
4 


Standard    Notes:      -   Represents    zero.  D  Withheld    to   avoid   disclosure.  NA   Not    available. 

Excludes   nonstore   retailers    (mail-order  houses,    direct    selling,    and   merchandising  machine   operators)   SIC  596. 

Stores    in    the   general   merchandise,    apparel,    furniture   and   appliance   groups,    and    those   making   up   the  miscellaneous    shopping  goods   category, 
stores    specialize   in  department    store   type  merchandise. 

'includes   data    for   those  kinds    of   business    in   SIC  59    (except   591    and   596)    not    covered    in   any   of   the   lines   below. 


31-34      NEW  JERSEY— NEWARK  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  3 


No.  5 


No. 


No.  9 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores '. 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  ciothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores  

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


32 
4 

83 
438 
379 
880 

4 

20 
304 

9 

41 

903 

18 

22 
231 

83 

1 

1 

4 
1 
2 
1 

7 

7 

1 

20 
11 

7 
2 

1 
6 

7 
1 
4 
2 

9 
6 
3 


23 
3 

10 
3 


77 

19  778 

2  860 

606 


15 
3  498 


52 

15  437 


10 
843 


77 

2 
1 
1 

6 
1 
3 
2 


25 

22  097 

3  616 

714 


3 
821 


19 
20  650 


3 
626 


21 

4 
4 
5 
2 
7 
3 

11 
3 
2 
6 

9 
8 

1 


22 
1 

14 
1 


25 


16 

14 
9 


166 

58  482 

8  995 

1  862 


41 
8  874 


105 
(D) 


20 
(0) 


166 

3 

3 

7 
2 
2 
3 

14 

3 

1 

54 

20 

13 

9 

4 

14 

7 

21 
8 
7 
6 

22 

19 

3 


36 
4 

23 
1 


23 

52  406 
7  097 
1  714 


2 
(D) 


18 

51  127 


3 

(D) 


23 


10 
5 
4 

1 
1 

3 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.  Includes  establishments  on  Main  from  North  Clinton  to  North  Harrison,  on  North  Harrison,  Washington,  and  Lincoln  from  Main  to  William, 
on  William  from  North  Clinton  to  Baldwin,  and  on  Prospect  from  Main  to  William.  (East  Orange,  Essex  County)  (In  tracts  105,  106,  and 
113) 

MRC  No.  3.   Includes  the  planned  center  known  as  "Dover  Shopping  Center"  and  establishments  in  the  area  bounded  by  Rockaway  River,  Sussex,  D.L.  and 
W.  RR.   (Dover  city,  Morris  County)  (In  tract  450) 

MRC  No.  5.   Includes  the  planned  center  known  as  "The  Common"  and  establishments  on  Millburn  Ave.  from  Myrtle  Ave.  to  Holmes  and  Whittingham  Ter. 
(Essex  County)  (in  tract  202) 

MRC  No.  8.   Includes  establishments  in  the  area  bounded  by  Bank  PI.  extended,  Bank  PI.,  both  sides  of  East  Front  to  Richmond,  north  side  of 

Watchung  Ave.,  C.  RR.  of  NJ,  Liberty,  West  Front,  Washington"Ave. ,  and  city  limits  (Green  Brook).   (Plainfield  city,  Union  County) 
(In  tracts  17,  18,  20.01,  389,  390,  and  393) 

MRC  No.  9.   Includes  the  planned  center  known  as  "Short  Hills  Mall"  in  the  area  bounded  by  River  Rd. ,  east  boundary  of  the  shopping  center,  Canoe 
Brook  Rd. ,  and  Morris  and  Essex  Turnpike.   (Essex  County)  (In  tract  200)  • 


MAJOR  RETAIL  CENTERS 


NEWARK  SMSA— NEW  JERSEY      31-35 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


ijor  retail  centers-Continued 
(see  descriptions  below) 


No.  10 


No.  11 


No.  13 


No.  14 


No.  15 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


36 
5 
1 

153 
712 
157 
105 

4 

21 

473 

23 

84 

255 

8 

46 
984 

64 

10 

2 

150 
452 
048 
026 

11 

35 
111 

43 

88 

510 

9 

27 
831 

13 
1 

23 

658 
625 
365 

7 

7 
342 

5 

10 
094 

1 

6 
222 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


153 

3 

2 
1 

5 
1 
2 
2 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


30 
14 
10 
4 
2 
5 
5 

23 
3 

11 
9 

11 
9 
2 


63 
5 

26 
4 


150 

4 
1 
3 

8 
2 

2 

4 

10 

1 

1 

34 
15 
11 
6 
3 
7 
3 

21 
6 
5 

10 

17 
13 

4 


46 
6 

25 
2 


23 


22 

27  767 

2  573 

473 


6 

(D) 


14 

10  252 


2 
(D) 


22 
1 
1 


54 
7 
1 

101 
846 
163 
149 

2 

16 
548 

51 

79 
835 

6 

463 

101 


50 
17 
15 
11 

4 
16 

2 


1 

24 

18 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  10.   Includes  establishments  on  Bloomfield  Ave.  from  Gates  Ave.  to  Bell,  on  South  Park  and  Park  Sts.  from  Church  to  Portland  PI .   on  Mid- 
land Ave.  from  Bloomfield  Ave.  to  Portland  PI.,  on  Church  St.  and  Glenridge  Ave.  from  Trinity  PI.  to  Willow,  and  on  South  Fullerton 
Ave.  from  Bloomfield  Ave.  to  the  Crescent.   (Montclair,  Essex  County)  (In  tract  168) 

Includes  establishments  on  Washington,  West  Park  PI.,  and  South  St.  from  High  to  Headley  Rd.,  on  Speedwell  Ave.  from  North  Park  PI. 
to  Henry,  on  Spring  from  Speedwell  Ave.  to  Water,  Park  PI.,  on  Pine  from  South  St.  to  Dumont  PI.,  on  Elm  from  South  St.  to  Franklin, 
and  on  DeHart,  Community  PI.,  and  Madison  St.  from  South  St.  to  Maple  Ave.   (Morristown,  Morris  County)  (In  tracts  435,  436,  437, 
and  438) 

Includes  the  planned  center  known  as  "Fields  Plaza"  bounded  by  South  Beverwyck  Rd. ,  Route  80,  U.S.  Highway  46  and  establishments  in 
the  area  on  U.S.  Highway  46  from  North  Beverwyck  Rd.  to  Condit  St.,  including  the  area  known  as  "Colony  Plaza"  (Parsippany)  (In  tract 
417.03) 

MRC  No.  14.   Includes  the  planned  center  known  as  "K  Mart  Plaza"  bounded  by  State  Highway  10,  South  Salem  St.,  and  Franklin  Rd.   (Dover)  (In  tract 
456.01) 

MRC  No.  15.   Includes  the  planned  center  known  as  "Livingston  Mall"  bounded  by  South  Orange  Ave.,  Eisenhower  Parkway  and  Walnut  St.  (Livingston) 
(In  tract  208) 


MRC  No.  11. 


MRC  No.  13. 


31-36      NEW  JERSEY— NEWARK  SMSA 


MAJOR  RETAIL  CENTERS 


table  i   Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  16 


No.  17 


No.  18 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 .000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


123 

26  345 

4  703 

910 


20 

008 


82 

441 


21 
896 


123 

4 
1 
3 

7 
1 
2 
4 


40 
18 

13 
6 

1 
7 


119 

42  014 

6  357 

1  217 


24 
12  442 


73 
(D) 


22 

(  D) 


119 

2 

1 
1 

3 

1 
1 
1 

13 

1 

4 

35 
18 
13 
6 
2 
6 
3 

17 

9 
8 


16 

6  236 

775 

182 


4  175 


6 
(D) 


2 

(  D) 


16 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MRC  No.  16.   Includes  establishments  on  Springfield  Ave.  from  Waldron  Ave.  and  Irving  PI.  to  Woodland  Ave.  and  Lackawana  RR. ,  on  Beechwood  Ave. 
and  Summit  Ave.  from  DeForest  Ave.  to  Union  PI.,  and  on  Maple  St.  from  DeForest  Ave.  to  Union  PI.   (Summit)  (In  tracts  377  and  378) 

MRC  No.  17.   Includes  establishments  in  the  area  bounded  by  the  C.  RR.  of  NJ,  North  Ave.  from  Central  Ave.  to  Osborne  Ave.,  on  East  Broad  St.  from 
Elmer  St.  and  Mountain  Ave.  to  North  Ave.,  on  Elm  St.  from  Walnut  St.  to  North  Ave.,  and  on  Prospect  St.  from  Ferris  Place  to  North 
Ave.   (Westfield)  (In  tract  366) 

MRC  No.  18.   Includes  establishments  on  Raritan  Rd.  from  Franklin  Ter.  and  Douglas  Rd.  to  Wood  Ave.,  and  on  Wood  Ave.  from  Lockwood  Dr.  to  9th 
Ave.   (Roselle)  (In  tract  343) 


MAJOR  RETAIL  CENTERS 


NEWARK  SMSA— NEW  JERSEY      31-37 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,  ( 

592 

594 

5992 

MRC  No.  8' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


166 


14 

3 
1 


54 

20 

13 

9 

4 

14 

7 


21 
8 

7 
6 


22 

19 

3 


36 

4 

23 

1 


NA  Not    available. 


58    482 


1    222 
1    222 


(D) 
(D) 
(D) 

217 


4  230 
820 
(0) 


670 
769 
165 
415 
148 
426 
912 


8  255 

5  084 

1  647 

1  524 


2    554 

2    205 

349 


2    090 

6    264 
751 

4   247 
(D) 


8    995 


204 
204 


(D) 

(D) 

(D) 

12 


517 
154 
(D) 


1  461 
429 
310 
397 
162 
366 
107 


1  277 
884 
257 
136 


600 

514 

86 


254 

905 

89 

649 

(D) 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid  disclosure. 

1See   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes   data   for   those   kinds   of   business   in  SIC   59    (except    591   and  596)  not    covered   in   any   of   the   lines   below. 


2    142 

53 
53 


(D) 

(D) 

(D) 

3 


117 

41 
(D) 


334 
98 
72 

101 
36 
72 
27 


325 

213 

83 

29 


134 

112 

22 


65 

213 

19 
150 
(D) 


1    862 

26 
26 


(0) 
(D) 
(D) 

4 


83 

19 

(D) 


287 
99 
83 
72 
36 
55 
25 


186 

101 

60 

25 


137 

120 

17 


52 

181 

12 

141 

(D) 


31-38      NEW  JERSEY— NEWARK  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

.8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRC  No.  101 

Retail  stores,  total    . 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


153 


30 
14 
10 
4 
2 
5 
5 


23 
3 

11 
9 


11 
9 
2 


63 

5 

26 

4 


NA   Not    available. 


36    712 


(D) 

(D) 

(D) 

10 

172 

(D) 

(D) 

(D) 

924 

5 

196 

(D) 

5 

128 

2 

424 

2 

076 

1 

202 

(D) 

784 

(D) 

4 

724 

1 

578 

978 

2 

168 

2 

266 

(D) 

(D) 

1    283 

6  246 
1  310 
3   231 

492 


5    157 


(D) 
(D) 
(D) 


1  206 
(D) 
(D) 
(D) 


96 

517 
(D) 


856 
403 
366 
209 
(D) 
127 
(D) 


639 
223 
119 
297 


628 
(D) 
(D) 


155 

987 
129 
506 
180 


Standard   Notes:      -    Represents   zero.  D  Withheld   to  avoid  disclosure. 

'See   table   1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

includes   data    for   those   kinds   of   business    in   SIC  59    (except    591   and   596)  not   covered   in   any   of   the   lines   below. 


1    266 


(D) 
(0) 

(D) 


314 
(D) 
(D) 
<D> 


26 
119 


(D) 


220 

106 
93 
52 

(D) 
33 

(0) 


139 
35 
28 
76 


163 
(0) 
(D) 


39 

230 
31 

122 
36 


1    105 


(D) 
(0) 
(D) 


317 
(D) 
(D) 
(D) 


21 

64 

<D> 


177 
91 
83 
30 

<D) 
24 

(D) 


84 
19 
19 

46 


179 
(D) 
(D) 


32 

220 
31 

122 
34 


MAJOR  RETAIL  CENTERS 


NEWARK  SMSA— NEW  JERSEY      31-39 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRCNo.  111 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


150 


64    452 


avoid   disclosure. 


10 

1 
1 


34 

15 

11 

6 

3 

7 
3 


21 
6 
5 

10 


17 

13 

4 


46 

6 
25 

2 

NA   Not    available. 


(D) 

(D) 

(D) 

27 

631 

(D) 

CD) 

(D) 

6 

338 

(D) 

(0) 

7 

275 

2 

428 

2 

174 

2 

432 

<D) 

981 

(0) 

4 

492 

1 

440 

840 

2 

212 

2 

475 

2 

095 

360 

2    298 

6    341 

1    141 

4    112 

(D) 


10   048 


(D) 
(D) 
(D) 


4  570 
(D) 
(D) 
(D) 


526 
(D) 
(D) 


1  362 
387 
339 
562 
(0) 
157 
(D) 


690 
289 
123 
278 


728 

661 

67 


415 

903 

59 

600 

(D) 


Standard   Notes:      -   Represents    zero.  D  Withheld 

'See    table    1    for   Major  Retail    Center  description. 

2Excludes  nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

3Includes   data    for    those   kinds    of   business    in   SIC   59    (except    591    and   596)  not   covered   in   any   of    the   lines   below. 


2    411 


(D) 
(D) 
(D) 


1  124 
(D) 
(D) 
(D) 


126 
(D) 
(D) 


290 
95 
82 

117 

(D) 
35 

(D) 


169 
76 
30 

63 


183 

168 

15 


91 

225 

15 
148 
(D) 


2    026 


(D) 
(D) 
(D) 


1  053 
(D) 
(D) 
(0) 


104 
(D) 
(D) 


228 
93 
84 
72 

(D) 
27 

(D) 


107 
36 
29 
42 


191 

181 

10 


63 

185 

11 
135 
(D) 


31-40      NEW  JERSEY— NEWARK  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRC  No.  151 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  . . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


101 


avoid   disclosure. 


50 
17 
15 
11 

4 
16 

2 


1 
24 

18 

1 

NA   Not    available. 


54    846 


34    915 
(D) 

(D) 
(D) 


10  272 
5    029 

(D) 
2    145 

(D) 
2    288 

(D) 


2  133 
(D) 
(D) 

1    322 


1    330 
1    330 


(D) 

4    978 

4   515 
(D) 


7    163 


4    479 
(0) 

(D) 
(D) 


1  479 
681 
(D) 
355 
(D) 
291 
(D) 


209 
(D) 
(D) 
122 


330 
330 


(0) 

545 

503 
(D) 


Standard   Notes:      -   Represents    zero.  D  Withheld 

'See   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes   data    for    those  kinds   of   business   in   SIC   59    (except    591    and  596)  not    covered   in   any   of   the   lines   below. 


866 


474 
(D) 

(0) 
(D) 


221 
109 
ID) 

50 
(D) 

33 
(D) 


25 

(D) 

(D) 

3 


67 
67 


(D) 

55 

49 
(0) 


1    149 


705 
(D) 

(D) 
(D) 


197 
113 
(D) 

33 
(0) 

28 
(D) 


21 
(D) 
(D) 

4 


147 
147 


(0) 

43 

38 
(D) 


MAJOR  RETAIL  CENTERS 


NEWARK  SMSA— NEW  JERSEY      31-41 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591, 
592 
594 
5992 


MRC  No.  161 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


123 


40 

18 

13 

6 

1 
7 
8 


16 
3 
6 
7 


34 
4 

19 
3 


NA   Not    available. 


26    345 


(D) 
(D) 

405 


2  443 
(D) 
(D) 
471 


2  049 
(D) 
(D) 


612 
087 
787 
672 
(D) 
258 
(D) 


522 
979 
979 

564 


103 
(D) 
(D) 


1  856 

4   616 

802 

2  864 
426 


4    703 


(D) 
(D) 

47 


374 
<D> 
(D) 
125 


376 
(D) 
(0) 


1  850 
760 
725 
792 
<D> 
217 
(D) 


609 
207 
175 
227 


339 
(0) 
(D) 


363 

638 
64 

407 
99 


Standard   Notes:      -   Represents   zero.  D  Withheld   to   avoid  disclosure. 

'See   table    1    tor  Major  Retail    Center  description. 

2Excludes  nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

includes   data    for    those  kinds    of   business    in   SIC   59    (except    591    and   596)  not    covered   in   any   of   the   lines   below. 


1  183 


(D) 
(D) 

13 


103 
(D) 
(D) 

42 


97 
(D) 
(D) 


474 
215 
205 
188 
(D) 
53 
(D) 


144 
46 
39 
59 


85 
(D) 
(D) 


87 

155 
17 
95 
25 


910 


(0) 
(D) 

9 


108 

(D) 

<D> 

26 


85 

(D) 
(0) 


346 
178 
165 
112 
(D) 
33 
(D) 


72 
23 
22 
27 


80 
(D) 
(D) 


65 

121 
10 
84 
17 


31-42      NEW  JERSEY— NEWARK  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRC  No.  17' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


119 


13 

1 
4 


35 
18 
13 
6 
2 
6 
3 


17 

9 

8 


33 
3 

18 
1 


42    014 


(D) 
(0) 
(D) 


(0) 
(D) 
(0) 
(D) 


9  360 
(D) 
(D) 


9   787 

3  241 
2    514 

4  005 
(D) 

1    941 
(0) 


3    178 

1    403 
1    775 


1  577 
(D) 
(D) 


1    505 

4  806 
647 

3  321 
(D) 


6    357 


(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


874 


(D) 


1  842 
494 
381 
842 
(D) 
433 
(D) 


556 

264 
292 


380 
(D) 
(D) 


325 

964 

60 

642 

(D) 


1    465 


(D) 
(D) 


<D> 
(D) 
(D) 
(D) 


230 


(D) 


409 
117 
93 
173 
(D) 
101 
(D) 


125 

61 
64 


91 
(D) 
(D) 


76 

205 

10 
147 
(D) 


1    217 


(D) 
(D) 


(D) 

(D) 

(D) 
(D) 


176 


(D) 


315 
124 

97 
116 
(D) 

55 
(D) 


87 

41 

46 


83 
(D) 
(D) 


76 

149 

12 

106 

(D) 


Standard  Notes:      -   Represents   zero.  D  Withheld   to  avoid   disclosure.  NA  Not   available. 

1See   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

'Includes   data   for   those   kinds   of   business   in  SIC  59    (except    591    and   596)  not   covered   in   any    of   the   lines   below. 


MAJOR  RETAIL  CENTERS 


NEWARK  SMSA— NEW  JERSEY      31-43 


table  3.  The  Central  Business  District:   1972 

PART  A.   Newark 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 
525 

52  ex. 525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


543 


19 
5 
5 
9 


45 

9 

13 


iai 

43 
27 
31 

6 
35 

6 


33 
12 

8 
13 


179 

122 

57 


12 

HI 
10 
49 

4 


226   334 


(D) 


98  103 
(D) 
(D) 
(0) 


11    266 

14    438 
(D) 


44    845 

20    643 

19    253 

10    940 

3   213 

9    294 

755 


13  934 

5  635 

3  283 

5  016 


19    743 

14    806 

4    937 


4    720 

17    688 

2    119 

9    067 

803 


49    659 


(D) 

CD) 

27 

656 

(D) 

(D) 

(D) 

1 

189 

2 

245 

(D) 

6 

906 

2 

886 

2 

593 

1 

988 

438 

1 

481 

113 

2 

373 

923 

485 

965 

5 

487 

4 

426 

1 

061 

821 

2  866 
158 

1  419 
195 


11    970 


(D) 
<D> 


6  728 
(D) 
(D) 
(D) 


300 
338 
(D) 


1  701 
686 
628 
492 
151 
348 
24 


569 
224 
114 
231 


1    390 

1    114 

276 


220 

694 
31 

366 
41 


9   970 


(D) 
(0) 


5  916 
(D) 
(D) 
(D) 


231 
173 
(D) 


1  406 
726 
662 
266 
121 
262 
31 


313 

118 

68 

127 


280 
054 
226 


148 

470 
23 

232 
32 


Standard    Notes:      -  Represents   zero.  D  Withheld    to  avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore  retailers    (mail-order   houses,    direct    selling,    and   merchandising  machine   operators)    SIC  596. 

2Includes   data   for   those  kinds   of    business    in  SIC  59    (except   591   and   596)   not    covered    in   any   of   the    lines   below. 


31-44      NEW  JERSEY— NEWARK  SMSA 


MAJOR  RETAIL  CENTERS 


table  3  The  Central  Business  District:   1972-Continued 

PART  B.   Elizabeth 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations  . 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


216 


13 

1 

4 


59 
21 
15 
13 

3 
17 

5 


22 
9 
1 

12 


48 
27 
21 


52 

6 

26 

4 


54  602 


? 

589 

(D) 

(D) 

12 

384 

(D) 

(D) 

761 

3 

981 

(D) 

(D) 

14 

605 

6 

195 

5 

388 

3 

547 

(D) 

3 

548 

(D) 

7 

139 

(D) 

(D) 

4 

390 

3 

013 

1 

906 

1 

107 

(D) 

949 
099 
920 
120 


9  238 


339 
(D) 
(D) 


2  608 

(D) 

(D) 

65 


475 


(D) 


2  635 
1  062 
932 
699 
(D) 
623 
(D) 


1  054 
(D) 

(  D) 


605 
414 
191 


(D) 

201 
66 

750 
23 


2  329 


117 
(D) 
(D) 


661 

(D) 

(D) 

18 


168 


(D) 


609 
233 
200 
169 
(D) 
147 
(D) 


263 

(D) 

(D) 


141 
91 
50 


(D) 

294 

18 

176 

7 


1  882 


31 
(D) 
(D) 


676 

(D) 

(D) 

15 


123 


(D) 


487 
245 
213 
93 
(D) 
110 
(D) 


128 

(D) 

(D) 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2 Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


NEWARK  SMSA— NEW  JERSEY      31-45 


table  4  The  City:   1972 

PART  A.   Newark 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other .• 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores 

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


2   544 


44 
24 
20 


48 

6 

14 

28 


479 

72 

172 


243 
79 
50 
53 
26 
55 
30 


126 
61 
30 
35 


828 
432 
39  6 


87 

445 

123 

116 

28 


619 

713 

10 

118 

3 

096 

7 

022 

102 

751 

87 

941 

(D) 

(D) 

132 

808 

68 

566 

30 

751 

61 

931 

25 

083 

23 

138 

16 

401 

7 

186 

11 

153 

2 

108 

37 

932 

21 

505 

6 

632 

9 

795 

81 

154 

49 

794 

31 

360 

22 

395 

71 

307 

26 

643 

14 

239 

1 

974 

98 

329 

1 

248 

268 

980 

28 

740 

26 

075 

2 

121 

544 

11 

831 

8 

244 

2 

714 

9 

288 

3 

335 

3 

006 

2 

922 

1 

017 

1 

791 

223 

5 

589 

3 

129 

887 

1 

573 

18 

063 

13 

042 

5 

021 

3    360 

9    252 

2    154 

2   033 

350 


23    683 


316 

58 

258 


6    975 

6    338 

510 

127 


2   775 

1    714 

673 


298 
790 
723 
700 
329 
426 
53 


1  309 
722 
213 

374 


471 
194 
277 


846 

306 

531 

516 

77 


18    121 


186 

48 

138 


6    143 

5    566 

470 

107 


2  049 
787 
553 


855 
833 
759 
404 
244 
311 
63 


729 
400 
135 
194 


818 
732 

086 


607 

1    394 

372 

351 

59 


Standard  Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes  nonstore    retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in   SIC   59    (except    591   and   596)    not    covered    in   any  of   the    lines   below. 


31-46      NEW  JERSEY— NEWARK  SMSA 


MAJOR  RETAIL  CENTERS 


TABLE  4.  The  City.    1972— Continued 
PART  B.   Elizabeth 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


981 


23 
1 
9 

13 


188 
42 
73 


114 
41 
30 
23 
16 
21 
13 


257 
148 
109 


28 

182 
34 
64 
16 


235 

533 

(D) 

(  D) 

4 

058 

13 

387 

(D) 

(  D) 

(0) 

63 

727 

50 

852 

14 

877 

22 

286 

!  D) 

6 

991 

5 

950 

2 

379 

(D) 

958 

14 

060 

(D) 

934 

(  D) 

21 

331 

13 

916 

7 

415 

7    845 

(D) 
5  376 
7    732 

710 


29 

702 

710 

183 

527 

2 

697 

(D) 

805 

(D) 

5 

537 

5 

263 

1 

438 

3 

731 

(D) 

1 

216 

1 

129 

339 

757 

(D) 

2 

153 

991 

105 

1 

057 

4 

139 

3 

183 

956 

1  284 

2  750 

444 

1    008 

113 


7    229 


193 

46 

147 


688 
(D) 
204 
(D) 


1    470 


1    284 


294 


883 
(  D) 
271 
273 
85 
179 
(  D) 


496 

216 

23 

257 


977 
733 

244 


310 

634 

103 

238 

26 


5    332 


71 
22 

49 


708 
CD) 
214 
(0) 


1    089 


498 


255 


750 
(D) 
277 
190 
62 
144 
(D) 


261 

125 

18 

118 


969 
723 
246 


253 

478 
87 

202 
31 


Standard  Notes:      -    Represents   zero.  D  Withheld   to  avoid  disclosure.  NA   Not    available. 

'Excludes  nonstore   retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in   SIC   59    (except    591   and   596)    not   covered    in   any   of   the    lines   below. 


MAJOR  RETAIL  CENTERS 


NEWARK  SMSA— NEW  JERSEY      31-47 


table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers 

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists  


14    632 


534 
177 
357 


323 

39 
130 
154 


2    294 

657 

1    449 


1  524 
648 
454 
273 
154 
291 
158 


1  009 
332 
330 

347 


3  135 
2  010 
1    125 


477 

3   230 

542 

1    179 

220 


4    490    237 


162    322 

29    142 

133    180 


574    050 

461    371 

68   310 

44   369 


1  093  880 
792  092 
285    290 


317  808 
136  760 
117  698 
71  528 
37  779 
59  080 
12    661 


276    214 

126   838 

61   545 

87    831 


388    223 

288    684 

99    539 


132    233 

468    125 

137    226 

143    542 

19    549 


579    862 


20    147 

3  712 

16   435 


91    608 

74   999 

11    254 

5    355 


100  945 
80  494 
26   326 


49    141 

20    099 

17   466 

12   435 

5   560 

9   399 

1    648 


38  650 
17  472 
10  260 
10    918 


91  569 
74  774 
16   795 


21    172 


59    810 

11    429 

19    535 

3    848 


139   032 


4   716 

826 

3    890 


21    301 

17    259 

2   782 

1    260 


24    621 

19    059 

6    151 


11  797 

4  814 

4  204 

2  921 

1  446 

2  248 
368 


9  264 
4  099 
2  506 
2    659 


22    293 


1£ 


106 
187 


5    172 

14    658 

2   701 

4    630 

902 


108    896 


3   030 

67  6 

2    354 


19  561 

15  610 

2  824 

1  127 


19  105 
8  439 
5    456 


9  857 

4  617 

3  977 

1  832 

1  285 

1  734 
389 


5  479 
2  344 
1  601 
1    534 


23   701 

19   772 

3    929 


4    185 

10   083 

2   010 

4    102 

714 


Standard   Notes :       -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA   Not    available. 

1Excludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine   operators)    SIC    596. 

2Includes   data    for    those  kinds  of   business    in  SIC   59    (except    591   and   596)    not    covered    in  any  of    the   lines   below. 


31-48      NEW  JERSEY— NEWARK  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:  1967 

PART  A.   Newark 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
tor  week 
including 
March  12 
(number) 


5251 
52  ex. 

5251 

53  pt. 
531 
533 
539 

54 

55  ex. 

554 

55  pt.  (554) 

56 

562,3 

562 

,8 

Other  56 
561 
565 
566 
564,  7,  9 

57 

5712 
Other  571 
572.  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

592 

595 

597 

5992 

591 

Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores 

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3  .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


697 


24 
5 
3 

16 


53 

7 
17 


137 
46 
26 


91 
42 

5 
36 

4 


43 
14 
11 
18 


242 

159 

83 


15 


154 
13 


39 

5 


243 

158 

1 

401 

(D) 

(D) 

109 

474 

(D) 

(D) 

1 

828 

15 

213 

13 

270 

2 

047 

45 

965 

12 

444 

11 

318 

33 

521 

14 

454 

CD) 

7 

918 

(0) 

11 

718 

4 

730 

3 

612 

3 

37  6 

23 

355 

19 

105 

4 

250 

4    797 


15   918 
1    497 


6    061 
692 


47    762 


183 
(D) 
(D) 


26  310 
(D) 
<D1 
275 


1    580 

1    130 

173 


7    119 
1    679 

1    500 


5  440 
2    711 

(D) 
1    160 

(0) 


106 
955 
554 
597 


6    068 

5    144 

924 


720 


2    373 

105 


1    021 
132 


11    357 


25 
(D) 
(D) 


5    897 

(D) 

(D) 

86 


368 

118 

52 


1  777 
433 
377 


1  344 
453 
(D) 
271 
(D) 


402 
164 
121 
117 


2    025 

1    799 

226 


156 


537 
31 


211 

34 


Standard   Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA   Not    available. 

'Excludes   nonstore  retailers    (i.e.,    mail   order,    direct   selling,    merchandise   vending  machine  operators)   part   of  SIC   53. 

2Totals  may   include   data   for    "nonemployer"    establishments  which    could   not   be   classified   and   tabulated   by  detailed  kind   of   business 

3Data    limited    to   "employer"   establishments. 

^Includes   data   for   those  kinds   of  business    in  SIC   59    (except    591)    not    covered    in   any   of   the   lines   below. 


PART  B.   Elizabeth 
(Table  6,  Part  B  omitted  because  Elizabeth  did  not  qualify  as  a  central  business  district  in  1967) 


MAJOR  RETAIL  CENTERS 


NEWARK  SMSA— NEW  JERSEY      31-49 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972  ' 


Newark  central 
business  district 


Newark 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 
Other  56 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers    . 

Hardware  stores 

Other  

General  merchandise  group  stores2    

Department  stores     

Variety  stores    

Miscellaneous  general  merchandise  stores     

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


-6.9 


(  NO 

(D) 

(  NO 

10.4 

(D) 

(D) 

(D) 

-26.0 


(D) 


-2.4 

65.9 

70.  1 

-27.8 


18.9 
19.1 
-9.  1 
48.6 


-15. 

-22. 

16. 


-1.6 


(  NO 
41.5 
16.0 


-1.5 


(  NO 
-16.6 
!  NO 


-19.6 

-20.1 

(D) 

(D) 


1.2 

-6.2 
24.6 


42 

56 

-17 


20.7 
3.2 


2.0 

-4.2 
13.5 


13.9 


(  NO 

33.4 

(  D) 


52.8 


61.8 
15.8 
76.6 


51.3 
55.3 
23.7 
59.8 


45.8 
65.7 
61.5 


42, 
46, 
59. 
39. 


59, 
61, 
73, 

47, 


46.3 
48.0 
41.6 


43.8 


56.0 
64.4 
47.4 


Note:   Elizabeth  omitted  because  it  did  not  qualify  as  a  central  business  district  in  1967. 


D  Withheld  to  avoid  disclosure. 


NA  Not  available. 


NC  Data  not  comparable  between  1967  and  1972  due 


Standard  Notes:   -  Represents  zero, 
to  major  changes  in  classification. 

'The  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabi li ty ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and  B 
for  a  more  complete  explanation  of  SIC  changes.)  The  percent  change  for  the  SMSA ,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  )  not  covered  in  any  of  the  lines  below. 


31-50     NEW  JERSEY— NEWARK  SMSA 


MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:   1972 


PART  A.   Newark 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 

531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places   

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2   

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


36.5 


(D) 
(D) 


95.5 

(D) 

89.4 

39.1 


8.5 

21.1 
(D) 


72, 
82, 
83, 
66, 
44, 
83, 


35.8 


36.7 
26.2 
49.5 
51.2 


24.3 
29.7 
15.7 


21.1 

24.8 

8.0 

63.7 

40.7 


5.0 


(D) 
(D) 


17.1 
(D) 
(D) 
(D) 


1.0 
1.8 
(D) 


14.1 
15.1 
16.4 
15.3 

8.5 
15.7 

6.0 


5.0 
4.4 
5.3 
5.7 


5.1 
5.1 
5.0 


3.6 

3.8 

1.5 
6.3 

4.1 


100.0 


(D) 
(D) 


43.3 
(D) 
<D> 
(D) 


5.0 


6.4 


(D) 


19.8 
9.1 
8.5 
4.8 
1.4 
4.1 
.3 


6.2 
2.5 
1.5 
2.2 


8.7 
6.5 
2.2 


2.1 

7.8 
.9 

4.0 
.4 


100.0 


1.6 

.5 

1.1 


16.6 

14.2 

(D) 

(D) 


21.4 

11.1 

5.0 


10.0 
4.0 
3.7 
2.6 
1.2 
1.8 
.3 


6.1 
3.5 
1.1 
1.6 


13.1 
8.0 
5.1 


3.6 

11.5 

4.3 

2.3 

.3 


100.0 


3.6 

.6 

3.0 


12.8 

10.3 

1.5 

1.0 


24.4 

17.6 

6.4 


7.1 
3.0 
2.6 
1.6 

.8 
1.3 

.3 


6.2 
2.8 
1.4 
2.0 


8.6 
6.4 
2.2 


2.9 

10.4 
3.1 
3.2 

.4 


Standard   Notes:      -   Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC  596. 

2Includes   data    for   those   kinds   of    business    in  SIC  59    (except   591    and   596)   not    covered    in   any   of    the   lines   below. 


MAJOR  RETAIL  CENTERS 


NEWARK  SMSA— NEW  JERSEY      31-51 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:   1972— Continued 


PART  B.   Elizabeth 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 
525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places   

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2  

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


23.2 


(D) 
(D) 
(D) 


92.5 
(D) 

86.3 
(D) 


6.2 

(D) 
(D) 


65.5 
(D) 
77.1 
59.6 
(D) 
(D) 
(D) 


50.8 

45.9 

(D) 

(D) 


14.1 
13.7 
14.9 


(D) 

(D) 
20.4 
63.6 
16.9 


1.2 


1.6 
(D) 
(D) 


2.2 
(D) 
(D) 
1.7 


.4 
(D) 
(D) 


4.6 
4.5 
4.6 
5.0 
(D) 
6.0 
(D) 


2.6 
(D) 
(D) 
(D) 


.8 

.7 
1.1 


(D) 

1.7 
.8 

3.4 
.6 


100.0 


4.7 
(D) 
(D) 


22.7 
(D) 
(D) 

1.4 


7.3 

(D) 
(0) 


26.7 
11.3 
9.9 
6.5 
(D) 
6.5 
(D) 


13.1 
(D) 
(D) 
8.0 


5.5 
3.5 
2.0 


(D) 

14.6 

2.0 

9.0 

.2 


100.0 


(D) 
(D) 
1.7 


5.7 
(D) 
(D) 
(D) 


27.1 

21.6 

6.3 


9.5 
(D) 
3.0 
2.5 
1.0 
(D) 
.4 


6.0 

(D) 

.4 

(D) 


9.1 
5.9 
3.1 


3.3 

(D) 

2.3 

3.3 

.3 


100.0 


3.6 

.6 

3.0 


12.8 

10.3 

1.5 

1.0 


24.4 

17.6 

6.4 


7.1 
3.0 
2.6 
1.6 

.8 
1.3 

.3 


6.2 
2.8 
1.4 
2.0 


8.6 
6.4 
2.2 


2.9 

10.4 
3.1 
3.2 

.4 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


PATERSON-CLIFTON-PASSAIC,  IMJ. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 
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U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE   CENSUS 
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PATERSON-CLIFTON-PASSAIC,  N.J. 
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BUREAU  OF  THE  CENSUS 
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31-54     NEW  JERSEY— PATERSON-CLIFTON-PASSAIC  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Paterson 


Paterson 
central 
business 
district 


Major  retail  center 
(see  description  below) 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number  

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores   

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


3 

086 

134 

25 

646 
355 
588 
902 

1 
372 

573 
650 

391 

992 
356 

1 
322 

081 

349 

3    646 

138 
57 
81 

75 
16 
21 
38 

652 

174 

328 

387 
155 
103 
67 
37 
96 
32 

258 
92 
73 
93 

799 
454 

345 

122 

713 

142 

272 

56 


1 

238 

29 

5 

167 
302 
489 
368 

91 

547 
804 

70 

279 
108 

76 

341 
390 

1    167 

39 
22 
17 

22 
2 
5 

15 

221 

51 

96 

119 
47 
30 
18 
16 
26 
12 

72 
27 
19 
26 

284 
143 
141 

42 

221 

54 
66 
18 


66 

11 

2 

272 
741 
244 
352 

11 

85 
750 

50 

149 
828 

4 

38 

163 

272 

3 

1 
2 

11 
2 

2 
7 

29 


68 
24 
12 
13 

7 
19 

5 

37 

18 

9 

10 

53 
22 
31 


62 

6 

33 

2 


19 

9   205 

1    186 

341 


6 

(D) 


11 
6   630 


2 
(D) 


19 

1 
1 

2 

1 
1 


Standard   Notes:      -   Represents   zero.  D  Withheld   to  avoid   disclosure.  NA  Not    available. 

1Excludes    nonstore   retailers    (mail-order   houses,    direct    selling,    and   merchandising   machine  operators)    SIC   596. 

2Stores    in   the   general   merchandise,    apparel,    furniture   and   appliance   groups,    and    those   making  up   the  miscellaneous   shopping  goods  category.      These 
stores    specialize    in  department    store   type  merchandise. 

includes   data    for   those   kinds   of   business   in   SIC   59    (except    591    and   596)    not    covered    in   any   of    the    lines    below. 

MRC  No.    3.      Includes    the  planned   center  known   as    "Styertowne  Shopping  Center"   in   the   area   bounded   by  Allwood   Rd.,    Erie  RR. ,    State  Highway  3, 
Bloomfield  Ave.       (Clifton  city,    Passaic  County)    (In  tract    1243.02) 


MAJOR  RETAIL  CENTERS 


PATERSON-CLIFTON-PASSAIC  SMSA— NEW  JERSEY      31-55 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  6 


No.  10 


No.  13 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total. 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972  ........ 


Convenience  goods  stores: 

Number    

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales , $1 .000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers   .  . 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


27 

30  506 

3  774 

565 


3 

1  187 


16 
24  212 


5  107 


27 

2 
1 
1 

1 
1 


40 
4 
1 

60 
383 
779 
087 

18 

17 
758 

14 

28 
121 

7 

15 

504 

60 

5 

5 

2 
1 
1 

7 

1 

4 

12 
5 
3 
2 


149 
19 

4 

139 
370 
697 
518 

6 

22 

882 

141 

112 

120 

1 

5 
368 

139 


65 
34 
27 
16 
1 
14 


16 

4 
8 
4 

11 

8 

3 

2 

31 

26 
3 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3 Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  6.   Includes  establishments  on  U.S.  Highway  46  from  west  property  line  of  Two  Guys  from  Harrison  to  Union  Blvd.   (Totowa  borough,  Passaic 
County)  (In  tract  2238) 

MRC  No.  10.   Includes  the  planned  centers  known  as  "Preakness  Shopping  Center,"  "Berdan  Shopping  Center,"  "Wayne  Hills  Mall,"  and  "T-Bowl  Shop- 
ping Center"  at  the  intersection  of  Paterson-Hamburg  Turnpike  and  Alps  Rd.   (Wayne  township,  Passaic  County)   (In  tracts  2460.01  and 
2461.03) 

MRC  No.  13.   Includes  the  planned  centers  known  as  "Willowbrook  Mall,"  "Westbelt  Mall,"  and  "Westbelt  Plaza"  bounded  by  U.S.  Highway  46,  State 
Highway  23,  and  Willowbrook  Blvd.   (Wayne)  (In  tract  2463) 


31-56      NEW  JERSEY— PATERSON-CLIFTON-PASSAIC  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRCNo.  131 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


139 


65 
34 

27 

16 

1 

14 


11 
8 

3 


31 

26 

3 


119    370 


92  160 
(D) 
(D) 


(0) 


36 

091 

21 

397 

20 

042 

9 

342 

<D> 

(D) 

6 

582 

1 

849 

3 

?26 

1 

507 

4 

148 

3 

431 

717 

(D) 

7   652 

6    284 
(D) 


19    697 


10  670 
(D) 
(D) 


(D) 


5  187 
2  900 
2  618 
1  530 
(D) 
(D) 


981 
356 
449 
176 


118 
949 
169 


(D) 

1    255 

971 
(0) 


NA   Not    available. 


Standard   Notes:      -   Represents    zero.  D  Withheld   to   avoid  disclosure. 

xSee   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

includes   data   for   those  kinds   of   business   in  SIC   59    (except   591    and   596)  not   covered   in   any    of    the    lines   belo 


4  568 


2  422 
(D) 
(D) 


(D) 


1  238 
685 
621 
377 
<D> 
(0) 


243 
90 

111 
42 


268 
225 

43 


(D) 

308 

235 
<D) 


4  518 


2  486 
(D) 
(D) 


<D> 


198 
774 
718 
258 
(D) 
<D) 


151 
44 
77 
30 


320 

274 

46 


(D) 

278 

227 
(D) 


MAJOR  RETAIL  CENTERS 


PATERSON-CLIFTON-PASSAIC  SMSA— NEW  JERSEY      31-57 


table  3.  The  Central  Business  District:   1972 

Paterson 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


272 


11 

2 
2 
7 


29 

3 
3 


68 
21 
12 
13 

7 
19 

5 


37 

18 

9 

10 


53 
22 
31 


62 
6 

33 
2 


66    741 


(D) 

<D> 

(D) 

24 

054 

(D) 

(D) 

3 

274 

6 

538 

(D) 

581 

12 

875 

4 

427 

3 

458 

3 

669 

1 

116 

3 

201 

462 

10 

479 

7 

706 

998 

1 

775 

3 

946 

2 

056 

1 

890 

1    266 


804 
148 
420 
(0) 


11    244 


(D) 
(D) 
(D) 


4  422 
(D) 
(D) 
385 


668 

(D) 

40 


2  293 
837 
703 

534 

255 

646 

21 


1    874 

1    549 

167 

158 


886 
559 
327 


181 

727 

87 

522 

(D) 


2   810 


(D) 
(D) 
(D) 


1  121 
(D) 
(D) 

91 


183 
(D) 

10 


541 
204 
169 
123 
52 
158 
4 


474 

396 

39 

39 


218 

141 

77 


44 

183 

20 

131 

(D) 


2   352 


(D) 
(D) 
(D) 


1    080 

(D) 

(D) 

72 


135 

(D) 

8 


446 

211 

169 

65 

53 

111 

6 


242 

196 

25 

21 


243 

158 

85 


46 

133 
14 
90 

(D) 


Standard    Notes:      -  Represents   zero.  D  Withheld    to  avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore  retailers    (mail-order   houses,    direct    selling,    and   merchandising  machine   operators)   SIC  596. 

'includes   data   for   those  kinds   of    business    in   SIC   59    (except    591    and    596)    not    covered    in  any   of    the   lines   below. 


31-58     NEW  JERSEY— PATERSON-CLIFTON-PASSAIC  SMSA 


MAJOR  RETAIL  CENTERS 


table  4.  The  City:    1972 

Paterson 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,0 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591.6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists  


1    167 


39 
22 
17 


22 
2 
5 

15 


221 
51 
96 

119 
47 
30 
18 
16 
26 
12 


72 
27 
19 
26 


284 
113 
141 


42 

221 
54 
66 
18 


238 

302 

6 

503 

3 

338 

3 

165 

24 

699 

(D) 

(D) 

(D) 

64 

485 

34 

035 

13 

925 

18 

497 

(D) 

6 

837 

(D) 

1 

625 

3 

504 

1 

129 

20 

936 

11 

736 

? 

978 

6 

222 

18 

651 

10 

512 

8 

139 

8    668 

27   903 

10    265 

5   976 

(D) 


29    489 


797 
447 
350 


4  479 
(D) 
<D) 

428 


5    935 

3   573 

994 

3    175 

(D) 
1  143 
623 
300 
658 
(D) 


3   054 

2    178 

569 

307 


214 
180 
034 


1  280 

2  988 
730 
790 
(D) 


7   045 


213 
100 
113 


1  137 
(D) 
(D) 
101 


1    395 
790 

245 


697 
(D) 
273 
142 
58 
160 
(D) 


729 

525 

129 

75 


774 
522 
252 


324 

741 
171 
193 
(D) 


5    368 


117 
69 

48 


090 

(D) 

(D) 

78 


1  064 
372 
197 


602 
(D) 
283 
76 
59 
114 
(D) 


381 

267 

71 

43 


808 
556 
252 


266 

471 
129 
149 
(D) 


Standard  Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore   retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

'includes   data    for   those  kinds  of    business    in  SIC   59    (except    591   and   596)    not    covered    in   any  of    the   lines   below 


MAJOR  RETAIL  CENTERS 


PATERSON-CLIFTON-PASSAIC  SMSA— NEW  JERSEY      31-59 


table  5.  The  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 
55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591.6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    i 

Automotive  dealers 

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


3    6H6 


138 
57 
81 


75 

16 
21 
38 


652 


174 


328 


387 
155 
103 
67 
37 
96 
32 


258 
92 
73 
93 


799 
454 
345 


122 

713 
142 
272 

56 


1    086    355 


40  349 
(  D) 
(D) 


190    674 

168    426 

(D) 

(D) 


258    471 

157    241 

60    497 


101  024 

41  309 

35  593 

27  396 

9  056 

20  558 

2  705 


64  728 
28  227 
17  123 
19    378 


85  628 
62  092 
23    536 


28    551 

99    192 

26    652 

34   930 

2   959 


134 

588 

4 

966 

(  D) 

(D) 

23 

912 

20 

832 

2 

303 

777 

24 

350 

15 

997 

4 

934 

15 

556 

6 

285 

5 

431 

4 

081 

1 

412 

3 

083 

695 

9 

408 

4 

955 

2 

712 

1 

741 

18 

977 

15 

359 

3 

618 

4    583 

11    905 

2    049 

4    696 

430 


32 

028 

1 

187 

(0) 

(  D) 

5 

774 

5 

016 

571 

187 

5 

812 

3 

743 

1 

171 

3 

596 

1 

499 

1 

283 

931 

308 

736 

122 

2 

230 

1 

167 

652 

411 

4 

468 

3 

557 

911 

1  124 

2  923 

472 
1    126 

104 


5 

902 

822 

(D) 

(D) 

5 

637 

4 

850 

618 

169 

4 

650 

1 

571 

1 

083 

3 

199 

1 

580 

1 

372 

621 

301 

582 

115 

1 

329 

627 

409 

293 

4 

601 

3 

743 

858 

923 

2    087 

386 

996 

96 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA   Not   available. 

1Excludes   nonstore   retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2Includes   data    for    those  kinds  of   business    in  SIC   59    (except    591   and   596)    not    covered    in  any  of    the    lines   below. 


31-60      NEW  JERSEY— PATERSON-CLIFTON-PASSAIC  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:  1967 

Paterson 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 


($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3.  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores 

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores"     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


378 


18 

2 

a 

12 


39 


91 
36 
20 


55 

24 

1 

20 

4 


47 
18 
16 
13 


40 
48 


73 

10 
4 

15 
4 


68    464 


831 
(D) 
(D) 


23    231 

(D) 

(D) 

4    920 


6  399 
(D) 
tD) 

16  954 
5  043 
3    953 


11    911 

(D) 

(D) 

3    719 

388 


7  740 
4  711 
1  424 
1    605 


5  033 
3  358 
1    675 


1    664 


5  858 
1    104 

608 
1    305 

184 


10   942 


111 
CD-I 

(D) 


4  012 
(D) 
(D) 
526 


573 
(D) 

(D) 

2    646 
827 

660 


1  819 
(D) 
(D) 
644 
(D) 


1  417 
911 
315 
191 


1  246 
910 
336 


210 


653 
69 
72 

221 
35 


3    188 


24 

(D) 
(D) 


1  196 
(D) 
(D) 
108 


133 

(D) 
(D) 

641 
259 
213 


382 
(D) 
(D) 
135 
(D) 


318 
196 

80 

42 


635 

536 

99 


65 


156 

12 

19 

45 

5 


Standard   Notes:      -  Represents    zero.  D  Withheld    to  avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore   retailers    (i.e.,    mail   order,    direct    selling,    merchandise  vending  machine   operators)    part   of  SIC   53. 

2Totals  may   include   data   for    "nonemployer"   establishments  which    could   not   be   classified   and   tabulated  by  detailed   kind   of   business. 

3Data   limited   to   "employer"   establishments. 

"includes   data    for   those  kinds    of  business    in  SIC   59    (except    591)   not    covered   in   any   of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


PATERSON-CLIFTON-PASSAIC  SMSA— NEW  JERSEY      31-61 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972  ' 


Paterson  central 
business  district 


Paterson 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 
Other  56 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores2    

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores  ...... 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores  . 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores 

Florists 


-2.5 


(NO 

(D) 

(NO 


3.5 

(D) 

(D) 

-33.5 


2.2 

(D) 
(D) 


-24.1 
-12.2 
-12.5 
-29.1 


35.1 

63.6 

-29.9 

10.6 


-21.6 

-38.8 

12.8 


-23.9 


(NO 
4.0 
(D) 


3.3 


(NO 

(D) 

(NO 


(D) 
(D) 
(D) 

(D) 


34.5 

-28.4 

32.7 


■12.0 

(D) 

10.7 

(D) 


20.5 

25.9 

4.0 

19.7 


2.6 

-8.7 
22.0 


26.7 


(NO 

87.1 

(D) 


53.5 


102.  1 
(D) 
(D) 


84.8 

114.0 

(D) 

(D) 


45.9 

(D) 

41.7 


89.9 
118.3 
219.5 

74.2 


61.8 

60.3 

105.4 

37.8 


36.4 
36.1 
37.3 


45.9 


(D) 

59.8 
33.7 


NA  Not  available. 


NC  Data  not  comparable  between  1967  and  1972  due 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure, 
to  major  changes  in  classification. 

'The  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless ,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and  B 
for  a  more  complete  explanation  of  SIC  changes.)  The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  for  the  1967  SMSA  are  adjusted  to  include  only  Passaic  County  for  compatibility  with  the  1972  SMSA  definition. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


31-62      NEW  JERSEY— PATERSON-CLIFTON-PASSAIC  SMSA 


MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:   1972 


Paterson 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places   

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2  

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


28.0 


(D) 
(D) 
(D) 


97.4 

100.0 

96.2 

(D) 


10.1 
(D) 

4.2 


69.6 

(D) 
50.6 

(D) 
68.7 
91.4 
40.9 


50.1 
65.7 
33.5 
28.5 


21.2 
19.6 
23.2 


14.6 

20.8 
11.2 
57.2 
17.0 


6.1 


(0) 
(D) 

.4 


12.6 

(D) 

22.2 

(0) 


2.5 

(D) 
1.0 


12.7 
10.7 
9.7 
13.4 
12.3 
15.6 
17.1 


16.2 

27.3 

5.8 

9.2 


4.6 
3.3 
8.0 


4.4 

5.9 
4.3 
9.8 
(D) 


100.0 


(D) 
(D) 
(D) 


36.0 
(D) 
(D) 
4.9 


9.8 

(D) 

.9 


19.3 
6.6 
5.2 
5.5 
1.7 
4.8 
.7 


15.7 

11.5 

1.5 

2.7 


5.9 
3.1 
2.8 


1.9 

8.7 
1.7 

5.1 
(D) 


100.0 


2.7 
1.4 
1.3 


10.4 
(D) 
(D) 

(D) 


27.1 

14.3 

5.8 


7.8 
(D) 
2.9 
(D) 

.7 
1.5 

.5 


8.8 
4.9 
1.2 
2.6 


7.8 

4.4 
3.4 


3.6 

11.7 
4.3 
2.5 

(  D) 


100.0 


3.7 

(D) 

(D) 


17.6 
15.5 

(D) 
(D) 


23.8 
14.5 

5.6 


9.3 
3.8 
3.3 
2.5 

.8 
1.9 

.2 


6.0 
2.6 
1.6 
1.8 


7.9 
5.7 
2.2 


2.6 

9.1 

2.5 

3.2 

.3 


Standard   Notes:      -   Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes   data   for    those  kinds   of    business    in   SIC  59    (except    591    and    596)  not    covered   in   any   of    the    lines    below. 


TRENTON,  NJ. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


10  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


JUREAU  OF  THE  CENSUS 


31-63 


TRENTON,  NJ. 

Central  Business  District  and  Major  Retail  Centers 


6      Central  Business  District 

(V)     Major  Retail  Centers  (See  table  1  for  boundary 

description  of  each  center) 

■  Central  City 


4  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


31-64 


MAJOR  RETAIL  CENTERS 


TRENTON  SMSA— NEW  JERSEY      31-65 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores   

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


Standard 
metropolitan 
statistical 
area 


2 

282 

723 

673 

91 

645 

17 

624 

937 

246 

054 

621 

220 

033 

7  24 

257 

586 

2    282 

91 

31 
60 

61 
13 
27 
21 

344 

102 

230 

223 
86 
64 
51 
18 
52 
16 

177 
45 
46 
86 

518 
326 
192 

75 

461 
80 

160 
37 


City 


920 

199 

338 

27 

096 

5 

567 

470 

(D) 

228 

(D) 

222 

51 

164 

920 

27 

8 

19 

22 

6 

12 

4 

181 

15 

59 

102 
38 
26 
22 
9 
25 


55 
21 
11 
23 

257 
145 

112 

32 

170 
44 
49 
13 


Central 

business 

district 


244 

61 

927 

10 

995 

2 

369 

96 

8 

102 

no 

47 

029 

38 

6 

796 

244 

2 

2 

9 
3 
4 
2 

25 

3 

2 

58 
20 
15 
12 

4 
18 

4 

18 
8 
2 
8 

64 
46 
18 

7 

56 

8 

25 

1 


Major  retail  centers 
(See  descriptions  below) 


No. 


37 

23 

311 

2 

602 

559 

9 

9 

713 

22 

12 

239 

6 

1 

359 

No.  2 


29 
27  095 

3  701 
795 


2 
(  D) 


22 
20  538 


5 
(D) 


29 

1 
1 


12 

5 

5 
3 
1 

3 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  "Princeton  Shopping  Center"  on  North  Harrison  St.  from  Valley  Rd.  to  Clearview  Ave.   (Princeton) 
(In  tract  42.01) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Lawrence  Shopping  Center"  on  the  north  side  of  Brunswick  Pike  (U.S.  Highway  l)  at  Texas  Ave. 
(Lawrence  township,  Mercer  County)  (In  tract  32) 


31-66      NEW  JERSEY— TRENTON  SMSA 


MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Contmued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  3 


No.  4 


No.  5 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591 ) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales SI  ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAP2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


22 

12  322 

1  656 

419 


6 
3  643 


12 
7  962 


4 
717 


22 


33 

42  908 

5  217 

871 


6  981 


15 
23  306 


10 
12  621 


33 

4 
4 

3 

1 
1 
1 

2 

3 

2 

3 
1 

1 


11 

11  839 

1  400 

124 


5 
(D) 


4 
(D) 


2 
(D) 


11 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

"Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  3.   Includes  the  planned  center  known  as  "independence  Mall  Shopping  Center"  and  establishments  on  South  Broad  St.  from  Lillian  Ave.  to 
Trebor  Dr.   (Trenton)  (in  tract  25) 

MRC  No.  4.   Includes  the  planned  center  known  as  "Capital  Plaza  Shopping  Center"  at  the  intersection  of  Spruce  Ave.  and  Princeton  Ave.,  and  on 
North  Olden  Ave.  from  Arctic  to  Princeton  Ave.   (Trenton)   (In  tract  34) 

MRC  No.  5.   Includes  establishments  in  the  1000  and  1100  blocks  of  Whitehorse-Mercerville  Rd.  between  Kuser  Rd.  and  the  south  boundary  of  the 
center.   (Mercer  County)  (In  tracts  27,  30.04,  and  30.05) 


MAJOR  RETAIL  CENTERS 


TRENTON  SMSA— NEW  JERSEY      31-67 


table  2  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 

or  more  in  the  Trenton  SMSA  in  1972) 


table  3  The  Central  Business  District:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores 

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


244 

2 
2 

9 
3 

4 
2 

25 
3 

2 


58 
20 
15 
12 

4 
18 

4 


18 
8 
2 
8 


64 
46 
18 


56 
8 

25 
1 


61  927 


(D) 
(D) 
(D) 


29  316 
26  426 


(D) 
(D) 


2  541 

616 


(D) 


10 

829 

4 

127 

3 

674 

3 

058 

1 

059 

2 

160 

425 

3 

183 

2 

293 

(D) 

(D) 

4 

728 

3 

709 

1 

019 

833 

107 
573 
701 
(D) 


10  995 


(D) 
(D) 
(D) 


6  002 

5  478 

(D) 

(D) 


262 

(D) 
(D) 


1  596 
527 
444 
584 
117 
303 
65 


634 
496 
(0) 
(D) 


013 
859 
154 


152 

084 
139 
624 
(D) 


2  624 


(D) 
(D) 
(D) 


1  393 

1  268 

(D) 

(D) 

64 
(D) 
(D) 


388 

127 

107 

145 

28 

74 

14 


172 
121 
(D) 
(D) 


249 

208 

41 


37 

273 
33 

160 
(D) 


2  369 


(0) 
(D) 
(D) 


268 
165 
(D) 
(D) 


73 


(D) 


(D) 


318 
132 
114 
88 
31 
50 
17 


101 

62 

(D) 

(D) 


314 

268 

46 


42 

197 

31 

104 

(D) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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MAJOR  RETAIL  CENTERS 


table  4  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


920 


27 

8 

19 


22 
6 

12 
4 


181 
15 
59 


102 
38 
26 
22 

9 
25 

8 


55 
21 
11 
23 


257 
145 
112 


32 

170 
44 
49 
13 


199 

338 

6 

392 

(D) 

(D) 

(D) 

43 

984 

(D) 

562 

42 

265 

(D) 

11 

962 

16 

042 

(D) 

(  D) 

4 

652 

1 

368 

3 

111 

(D) 

10 

7  19 

4 

862 

(D) 

(D) 

19 

147 

11 

255 

7    892 


(D) 


23 

936 

8 

008 

5 

409 

1 

010 

27 

096 

901 

(D) 

(  D) 

8 

138 

7 

298 

(  D) 

(D) 

4 

179 

1 

291 

939 

2 

413 

821 

682 

889 

139 

453 

111 

1 

557 

782 

301 

47  4 

3 

67  1 

2 

589 

1 

082 

873 

3  134 
798 
7  68 
168 


6    460 


231 
(  D) 
(D) 


1    906 

1    706 

(D) 

(D) 


948 
309 
210 


569 
188 
154 
216 

31 
108 

26 


398 

185 

86 

127 


891 
618 
273 


216 

782 

186 

187 

45 


5   567 


132 
(D) 
(D) 


1    851 
1    640 

(D) 
(D) 


692 
145 
236 


452 
186 
160 
126 

33 
76 
31 


256 
98 
58 

100 


1  032 
763 
269 


211 

560 

183 

127 

42 


Standard  Notes:      -    Represents   zero.  D  Withheld    to   avoid  disclosure.  NA  Not   available. 

1Excludes   nonstore    retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine   operators)    SIC   596. 

2  Includes   data    for   those  kinds  of   business    in  SIC   59    (except    591   and   596)    not    covered    in   any  of    the   lines   below. 
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table  5  The  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores   

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places   

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists  


2    282 


91 
31 
60 


61 
13 
27 
21 


344 
102 
230 


223 
86 
64 
51 
18 
52 
16 


177 
46 
45 
86 


518 
326 
192 

75 

461 
80 

160 
37 


723    673 


35    204 

3    929 

31    275 


105   980 

82    889 

(D) 

(D) 


163    869 

121    561 

51    442 


41    899 

16    971 

15    212 

13   065 

2    815 

7    767 

1    281 


45    574 

16   579 

8    109 

20    886 


61  219 
44  485 
16   734 


20   966 

75    959 

19   363 

26    580 

2    835 


91 

645 

3 

853 

495 

3 

358 

15 

223 

11 

736 

2 

793 

694 

16 

490 

11 

7  64 

4 

220 

6 

489 

2 

488 

2 

214 

2 

249 

325 

1 

239 

188 

6 

035 

2 

648 

1 

157 

2 

230 

14 

090 

11 

516 

2 

574 

3    117 

10    364 

2  023 

3  661 
414 


21    942 


895 
118 
777 


3    497 

2    625 

715 

157 


4   048 

2   774 

972 


1  530 
549 
487 
571 

75 
292 

43 


1  510 
644 
302 
564 


401 
7  60 
641 


729 

586 
479 
890 
114 


17    624 


512 

91 

421 


3    472 

2    625 

694 

153 


2  529 
1  202 
1    018 


1    333 

626 
578 
359 

71 
228 

49 


906 
345 
179 
382 


971 
287 
684 


686 

1   995 

409 
878 
119 


Standard  Notes:      -    Represents   zero,  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

*Excludes   nonstore   retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC    596. 

2Includes   data    for    those  kinds  of   business    in  SIC   59    (except    591   and   596)    not   covered    in  any  of    the    lines   below. 
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MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 

561 

565 

566 

564,7,9 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores1     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers! 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3  .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


333 


13 

4 
3 
6 


34 
3 
6 


78 
33 
20 


.45 

15 

5 

19 

4 

34 

10 

9 

15 


81 
48 
33 


68 
7 
2 

16 
2 


72    487 


587 
(D) 
(D) 


33    497 

(D) 
(D) 
859 


2    981 

1    342 

595 


15  307 
8  653 
7    166 


6    654 

3  197 
6  08 

2    369 

357 

4  697 
2    444 

5  07 
1    746 


4  931 
3  465 
1    466 


1    544 


7    006 

1  217 
(D) 

2  941 
(D) 


11    284 


31 
(D) 

(D) 


5  267 
(D) 
(D) 
144 


221 

187 

36 


2  242 
1  318 
1    139 


924 
513 

90 
285 

36 

894 

483 

72 

339 


1  151 
9  09 
242 


162 


1  043 
128 
(D) 
545 
(D).l 


3    125 


14 
(D) 
(D) 


1    352 

(D) 

(D) 

39 


77 
37 
12 


751 
532 
375 


219 
95 
38 
72 
14 

201 
95 
17 
89 


4  09 

326 

83 


50 


222 

40 
(D) 

92 
(OJ 


Standard  Notes:      -  Represents   zero.  D  Withheld    to  avoid   disclosure.  NA   Not   available. 

IExcludes   nonstore   retailers    (i.e.,    mail    order,    direct   selling,    merchandise  vending  machine   operators)    part   of  SIC   53. 

2Totals   may   include   data    for    "nonemployer"   establishments  which   could   not  be   classified   and   tabulated   by  detailed  kind   of   business 

3Data    limited    to   "employer"   establishments. 

4Includes   data   for   those  kinds   of  business    in   SIC   59    (except    591)   not    covered   in   any   of   the   lines   below. 
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table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 

5251 
52  ex. 

5251 

53  pt. 
531 
533 
539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,  3,  8 
562 
Other  56 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 
592 

591 

5992 

Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores2    

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


■14.6 


(NO 

(D) 

(NO 


-12.5 
(D) 
(D) 
(D) 


-14.8 

-54.1 

(D) 


-29.3 

-52.3 

-48.7 

.7 


-32.2 

-6.2 

(D) 

(D) 


-4.1 

7.0 

-30.5 


-46.1 


(NO 
29.3 

(D) 


-4.1 


(NO 

(D) 

(NO 


(D) 

23.4 

(D) 

-57.5 


20.9 
(D) 
9.4 


-25.2 

-41.3 

(D) 

-9.8 


.2 
2.4 

(D) 
(D) 


-6.8 

-12.3 

2.4 


(D) 


(NO 
26.5 
-4.7 


44.5 


106.3 

15.8 

128.6 


51.1 

46.4 

(D) 

(D) 


47.7 

(D) 

57.2 


28.0 
17.2 
31.1 
36.7 


55.0 
42.7 
65.9 
61.9 


35.1 
32.5 
42.6 


25.4 


(D) 
43.8 
36.6 


Standard   Notes:      -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available,  NC  Data  not   comparable   between   1967   and   1972    due 

to   major    changes    in   classification. 

1The  percent   changes    for  central    business   districts   and   cities  were   calculated    based   on    the    1972  SIC   definitions   for   1972   data  and    the  1967  SIC  def- 
initions  for   1967  data.      Percentage   changes   are   not    shown   for  kinds   of    business  with  major  noncomparabili ty ;    nevertheless,    changes   in   classification 
between   1967   and    1972  may   slightly   affect    the   percentage   change    shown   for  some   kinds   of   business   and    for   retail    stores,    total.       (See   appendixes  A  and  B 
for  a  more   complete   explanation   of    SIC    changes.)      The   percent   change    for   the   SMSA,    however,    was   calculated    based    on    the    1967  SIC   definitions    for  both 
the    1967   and    1972   data.      Data  have    not    been   adjusted    for   boundary   changes   between  census   years. 

2Excludes   nonstore   retailers    (mail    order,    direct    selling,    merchandise   vending  machine   operators  J  part   of    SIC  53. 

3Includes   data   for   those   kinds   of    business   in   SIC  59    (except   591)  not    covered   in   any   of    the    lines   below. 
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MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


31.1 


(D) 
(D) 
3.3 


(D) 
60.1 
58.8 

(D) 


6.0 
(0) 
(D) 


67.5 
67.2 

(0) 
65.7 
77.4 
69.4 

(D) 


29.7 
47.2 
12.0 
16.6 


24.7 
33.0 
12.9 


(D) 

38.0 

19.6 

68.4 

(D) 


8.6 


(D) 
(D) 
(D) 


27.7 

31.9 

16.2 

2.9 


1.6 

.5 
(D) 


25.8 
24.3 
24.2 
23.4 
37.6 
27.8 
33.2 


7.0 

13.8 

(D) 

(D) 


7.7 
8.3 
6.1 


4.0 

12.0 
8.1 

13.9 
(O) 


100.0 


(D) 
(D) 
(D) 


47.3 

42.7 

(D) 

(D) 


4.1 
1.0 
(0) 


17, 
6. 
5. 

4. 
1. 


3.5 
.7 


5.1 
3.7 
(D) 
(D) 


7.6 
6.0 
1.6 


1.3 

14.7 
2.5 
6.0 
(D) 


100.0 


3.2 
(D) 
(D) 


(D) 

22.  1 

(D) 

.3 


21.2 
(D) 
6.0 


8.0 
3.  1 
(D) 
2.3 
.7 
1.6 
(D) 


5.4 
2.4 
(D) 
(D) 


9.6 

5.6 
4.0 


(D) 

12.0 

4.0 

2.7 

.5 


100.0 


4.9 

.5 
4.3 


14.6 
11.5 

(D) 
(D) 


22.6 

16.8 

7.  1 


5.8 
2.3 
2.1 
1.8 

.4 
1.1 

.2 


2.3 


2.9 

10.5 

2.7 

3.7 

.4 


Standard   Notes:      -    Represents    zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

2Includes   data    for   those   kinds   of   business    in   SIC   59    (except   591    and   596)  not   covered   in   any   of    the   lines   below. 


VINELAND-MILLVILLE-BRIDGETON,  N.J. 

Standard  Metropolitan  Statistical  Area 


1 


0  5 

1  '    i    I     '    '    '    '    i I    I 


10 


15  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


31-73 


VINELAND-MILLVILLE-BRIDGETON,  N.J. 

Major  Retail  Centers 


CO     Major  Retail  Centers  (See  table  1  for  boundary 
description  of  each  cente 


6    MILES 


Central  Cities 


U.S.  DEPARTMENT  OF  COMMERCE 


iUREAU  OF  THE  CENSUS 


31-74 


MAJOR  RETAIL  CENTERS 


VINELAND-MILLVILLE-BRIDGETON  SMSA— NEW  JERSEY      31-75 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt.  (554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


1 

298 

32 

6 

220 
656 
064 
000 

98 

442 
542 

80 

303 
241 

119 

475 
873 

1  220 

53 
19 

34 

32 

4 

13 

15 

219 

106 

157 

114 
54 
44 
15 

9 
27 

9 

74 
26 
16 
32 

194 

137 

57 

29 

242 
20 
83 
20 


75 
9 
1 

75 
141 
598 
582 

25 

24 
486 

36 

26 
639 

13 

25 
016 

75 

3 

3 

6 
3 

1 

2 

11 

10 

8 

4 
2 
2 
1 


10 

3 
3 
4 

12 
10 

2 

1 

10 

6 
2 


18 
1 

21 

345 
568 
277 

1 

4 
084 

4 

5 
617 

12 

12 
644 

21 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   Thes 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  centers  known  as  "Delsea  Shopping  Center"  and  "Vineland  Shopping  Plaza,"  and  establishments  on  Landis  from  3d 
St.  to  Orchard  Dr.,  and  on  Delsea  Dr.  (Route  47)  from  the  circle  north  to  Oak  Road.   (Vineland)  (In  tracts  401,  404,  405,  and  409) 


MRC  No.  2.   Includes  the  establishments  on  North  Pearl  St.  from  the  C.  RR.  of  New  Jersey  to  Bridgetoi,  Ave.   (Bridgeton)  (In  tract  204) 
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32-6      NEW  MEXICO— ALBUQUERQUE  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


City 


Central 

business 

district 


Major  retail  center 
(see  description  below) 


No.  1 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


2    876 

873    583 

103    408 

22    065 


943 
259    091 


767 
258    117 


1    166 
356    375 


2    876 

131 

17 

114 

82 
14 
37 
31 

346 

194 

472 

197 
89 
71 
30 
24 
32 
22 

214 
55 
63 
96 

526 

444 

82 

71 

643 
63 

274 
30 


2 

365 

808 

948 

96 

906 

20 

247 

753 

228 

872 

673 

249 

552 

939 

330 

524 

2    365 

107 
11 
96 

62 
13 
30 
19 

261 

165 

382 

180 
80 
65 
29 
20 
30 
21 

195 
50 
55 
90 

432 

372 

60 

60 

521 
42 

236 
26 


22 
4 
1 

106 
907 
609 
073 

4 

32 
173 

14 

43 
292 

4 

31 

442 

106 
2 

2 
5 
5 

1 

4 

7 

20 
6 
6 

4 
4 
4 
2 

5 

3 


28 

25 

3 


31 

13 
3 


59 

56    180 

8   546 

1    629 


10 

6   515 


42 

48    775 


7 
890 


59 


20 

10 

9 

2 

5 
3 


20 

1 

14 


Standard   Notes:      -   Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not    available. 

'Excludes    nonstore   retailers    (mail-order   houses,    direct    selling,    and   merchandising   machine  operators)    SIC  596. 

2Stores    in   the   general   merchandise,    apparel,    furniture   and   appliance   groups,    and   those  making  up   the  miscellaneous    shopping  goods   category.      These 
stores    specialize    in  department    store   type   merchandise. 

'includes   data    for   those   kinds   of   business    in   SIC  59    (except    591    and   596)    not   covered    in   any   of    the    lines   below. 

MRC  No.    1.      Includes   the  planned  center   known   as    "Winrock  Center"   in   the  area   bounded   by   Indian   School   Rd . ,    Pennsylvania   St.,    Coronado   Freeway 
(Interstate  Highway  40)  ,  and  Louisiana  Blvd.  NE.   (Albuquerque)  (In   tract    1.05) 


MAJOR  RETAIL  CENTERS 


ALBUQUERQUE  SMSA— NEW  MEXICO      32-7 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  2 


No.  3 


No.  4 


No.  5 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  , 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


0 

1 

25 
765 

me 

335 

3 

9 
902 

4 

11 
620 

2 

5 
243 

25 


53 
8 
1 

49 
990 
231 
492 

4 

7 
392 

48 

35 
183 

1 

7 
415 

10 

20  473 

1  526 

270 


4 
(D) 


5 
10  206 


1 
(D) 


10 


19 
2 

40 
468 
244 
515 

8 

10 
765 

10 

23 
089 

7 
614 

40 


1 

14 

9 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  2.   Includes  the  unplanned  center  known  as  "Hiland  Shopping  Center"  and  establishments  on  Central  Ave.  SE.  from  Washington  St.  to 
Jackson  St.,  and  on  west  side  of  Adams  St.  SE.  from  Central  Ave.  SE.  to  Silver  Ave.  SE.  (Albuquerque)  (In  tract  5) 

MRC  No.  3.   Includes  the  planned  center  known  as  "Coronado  Center"  in  the  area  bounded  by  the  north  side  of  Menaul  Blvd.,  Louisiana  Blvd.  NE. , 
Cutler  Ave.  and  extension,  and  Dakota  extension  NE.  (Albuquerque)  (In  tract  2.02) 

MRC  No.  4.   Includes  the  planned  center  known  as  "K  Mart  Plaza"  and  establishments  on  the  west  side  of  Carlisle  Blvd.  from  Interstate  Highway  40 
to  Indian  School  Rd .  (Albuquerque)  (In  tract  4) 

MRC  No.  5.   Includes  the  planned  centers  known  as  "The  Mall"  and  "Hof fmantown  Shopping  Center"  bounded  by  Menaul  Blvd.  NE. ,  Lester  Dr.,  North- 
eastern Blvd.,  Wyoming  Blvd.,  Prospect  Ave.,  and  Inez  Drive.  (Albuquerque)  (In  tract  1.04) 
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MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 
or  more  in  the  Albuquerque  SMSA  in  1972) 


table  3  The  Central  Business  District:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


(51,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores   

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


106 

2 
2 

5 
5 

1 
4 

7 


20 
6 
6 
4 
4 
4 
2 


28 
25 

3 


3 

31 

13 
3 


22  907 

(D) 
(D) 


3  871 
(0) 
(D) 


(D) 

2  346 

684 


5  839 

1  488 

1  488 

1  674 

(D) 

736 

(D) 


2  349 
(D) 

(D) 


2  595 

2  104 

491 


(D) 

3  304 

2  233 
(D) 


4  609 

(D) 
(D) 


1  172 
(D) 
(D) 


(D) 
292 
120 


908 
205 
205 
306 
(D) 
99 
(D) 


450 
(0) 

(D) 


757 

668 

89 


(D) 

714 

538 
(D) 


1  102 

(D) 
(D) 


234 
(D) 
(D) 


(D) 
82 
27 


207 
41 
41 
70 

<D> 
24 

(D) 


112 
(D) 

(0) 


192 

169 

23 


(D) 
197 

152 
(D) 


1  073 

(D) 

(D) 


311 
(D) 
(D) 


(D) 
35 
24 


167 
47 
47 
51 

(D) 
17 

(D) 


56 
(D) 

(D) 


282 

242 

40 


(D) 

142 

95 
(0) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

lExcludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 
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table  4  The  City:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


(51,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers 

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores   

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


2  365 


107 
11 
96 


62 
13 
30 
19 


261 
165 
382 


180 
80 
65 
29 
20 
30 
21 


195 
50 
55 
90 


432 

372 

60 


60 

521 
12 

236 
26 


808 

948 

ne 

658 

(D> 

(D) 

136 

306 

(D) 

8 

601 

(D) 

135 

573 

199 

457 

54 

193 

39 

305 

16 

401 

15 

573 

(D) 

4 

512 

6 

891 

(D) 

49 

245 

25 

833 

9 

888 

13 

524 

60 

624 

52 

129 

8 

495 

32  675 

52  912 

16  543 

24  696 

2  134 


96 

906 

4 

417 

(D) 

(D) 

18 

925 

(D) 

1 

300 

(D) 

10 

472 

19 

709 

5 

323 

5 

551 

2 

288 

2 

197 

1 

481 

(D) 

914 

(O) 

7 

634 

4 

312 

(D) 

(D) 

14 

370 

12 

742 

1 

628 

3  662 

6  843 

1  414 

3  371 

(D) 


22 

665 

1 

031 

(D) 

(D) 

4 

181 

(D) 

356 

(D) 

2 

581 

4 

700 

1 

150 

1 

326 

528 

507 

357 

(D) 

212 

(D) 

i 

780 

1 

001 

(D) 

(D) 

3 

334 

2 

935 

399 

939 

643 
322 

804 
(D) 


20 

247 

718 

(D) 

(D) 

3 

790 

(D) 

375 

(D) 

2 

281 

2 

198 

1 

308 

1 

175 

565 

539 

245 

(D) 

162 

(D) 

1 

086 

538 

(D) 

(D) 

5 

239 

4 

610 

629 

789 

1  663 
394 
769 
(D) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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MAJOR  RETAIL  CENTERS 


table  5.  The  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 

531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


2  876 


131 

17 

114 


82 
14 
37 
31 


346 
194 
472 


197 
89 
71 
30 
24 
32 
22 


214 
55 
63 
96 


526 
82 


71 

643 
63 

274 
30 


373  583 


55  237 

1  741 

53  496 


141  058 

124  386 

10  603 

6  069 


156  757 

202  037 

65  663 


40  358 

16  878 

16  030 

(D) 

4  663 

7  280 

(D) 


50  017 

25  969 

10  355 

13  693 


67  637 
57  524 
10  113 


34  697 

60  122 

18  886 

26  684 

2  300 


103 

408 

5 

060 

(D) 

(d) 

19 

4  34 

17 

264 

1 

563 

607 

11 

999 

20 

047 

6 

082 

5 

639 

2 

323 

2 

232 

1 

481 

649 

952 

234 

7 

817 

4 

341 

1 

625 

1 

851 

15 

676 

13 

877 

1 

799 

3  984 

7  670 

1  613 

3  608 

(D) 


24 

181 

1 

165 

Id) 

(d) 

4 

320 

3 

743 

428 

149 

2 

985 

4 

749 

1 

324 

1 

344 

534 

513 

357 

157 

221 

75 

1 

820 

1 

008 

389 

423 

3 

630 

3 

189 

441 

1  016 

1  828 
368 
845 
(D) 


22  065 


843 
(D) 

(d) 


3  933 
3  339 

447 
147 


2  628 
2  244 
1  521 


1  206 
580 
554 
245 
148 
173 
60 


114 
544 
265 
305 


855 
109 
746 


856 

1  856 
467 
824 
(D) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 
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table  6.  The  Central  Business  District:    1967 


19B7 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1  . 


Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores      

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores 


Food  stores 

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 
Women's  ready-to-wear  stores 


Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops 

Jewelry  stores    

Florists  


176 

1 
1 


11 
2 
4 
5 


35 

m 

12 


21 

5 

4 

7 
4 


14 
6 


50 
38 

12 


40 
1 
2 
9 
5 


43   929 

(D) 
(D~) 


10    39  6 

(D) 

1    998 

(D) 


(D) 

4    569 

595 


5  847 
2  106 
1    820 


3  741 
1    257 

(□) 
1    183 

(D) 


8    435 
(D) 

(d3 


4    318 

3    344 

974 


2    4  39 


712 
(D) 
(D) 
499 
224 


7    598 

(D) 
(D) 


2  087 
(D) 
416 
(D) 


(D) 

513 

45 


9  04 
302 
253 


602 
184 
(D) 
166 
(D) 


1    518 
(D) 

(D) 


1     174 

1     017 

157 


294 


808 
(D) 
(D) 
222 

48 


2    218 

(D) 

Id) 


618 
(D) 
165 
(D) 


(D) 

120 

19 


231 

86 
77 


145 
33 

(D) 
47 

(D) 


386 
CD) 

(D~) 


530 

438 

92 


77 


186 

(D) 

CD) 

39 

11 


Standard   Notes:      -  Represents    zero.  D  Withheld    to  avoid   disclosure.  NA   Not   available. 

'Excludes  nonstore  retailers    (i.e.,    mail   order,    direct    selling,    merchandise  vending  machine  operators)   part   of  SIC   53. 

2Totals  may   include   data   for    "nonemployer"   establishments  which   could   not  be   classified   and   tabulated   by  detailed  kind   of   business 

3Data    limited   to   "employer"   establishments. 

4Includes   data   for   those  kinds   of   business    in  SIC   59    (except    591)   not   covered   in   any  of   the   lines   below. 


32-12      NEW  MEXICO— ALBUQUERQUE  SMSA 


MAJOR  RETAIL  CENTERS 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  In  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex. 

5251 

53  pt. 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

Other  56 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591 

592 

595 

597 

5992 

Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other 

General  merchandise  group  stores2    

Department  stores    

Variety  stores     

Miscellaneous  general  merchandise  stores     

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


-47.9 


(NC) 

(d) 

(nc) 


-62.8 
(D) 

-12.5 
(D) 


(D) 

-48.7 

15.0 


-.  1 

-29.4 

-18.2 

16.3 


-72.2 
(D) 
(D) 
(D) 


-39.9 

-37.1 
-49.6 


(D) 


(nc) 
(d) 

(0) 

(NA) 

(D) 


81.5 


(NC) 

(d) 
(nc) 


73.7 

(d) 

6.2 
(D) 


63.4 
95.0 
97.3 


27.4 

72.1 

84.8 

(D) 


104.3 

114.8 

(D) 

(D) 


82.2 
95.3 
29.2 


54.0 


(NC) 

42.4 

69.2 

(D) 

(D) 


86.3 


140.6 

195.6 

(D) 


78.4 
87.3 
11.0 
88.5 


71.0 
114.8 
108.1 


30.1 

77.1 

90.2 

9.2 


106. 
114. 
169. 


65.4 


95.0 

107.4 

45.6 


56.5 


74.7 
50.1 
79.1 
89.8 
67.6 


D  Withheld  to  avoid  disclosure. 


NA  Not  available. 


NC  Data  not  comparable  between  1967  and  1972  due 


Standard  Notes:   -  Represents  zero, 
to  major  changes  in  classification. 

'The  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and B 
for  a  more  complete  explanation  of  SIC  changes.)  The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

'Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


ALBUQUERQUE  SMSA— NEW  MEXICO      32-13 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 
business 

district 


City 


Standard 

metropolitan 

statistical 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


2.8 


(D) 
(D) 
(D) 


2.8 
(D) 
(D) 
(D) 


(D) 
1.2 

1.3 


14.9 
9.1 
9.6 
(D) 
CD) 

10.7 
CD) 


4.8 
(D) 

<D) 


4.3 
4.0 
5.8 


(D) 

6.2 

9.0 
(D) 


2.6 


(D) 

(D) 

2.7 
(D) 
(D) 

(D) 

1.2 

1.0 

14.5 
8.8 
9.3 

(d) 

(D) 

10.1 

(D) 

4.7 
CD) 

(D) 


3.8 
3.7 

4.9 


(D) 

5.5 

8.4 
(D) 


100.0 

(D) 
CD) 


16.9 
CD) 
CD) 


(D) 

10.2 

3.0 


25.5 
6.5 
6.5 
7.3 
(D) 
3.2 
(D) 


10.3 
(D) 

CD) 


11 

9 
2 

3 
2 
,1 

(D) 

14 

4 

9.7 
(D) 

100.0 


6.0 

(d) 

(d) 


16.8 
(D) 
1.1 
(D) 


16.8 

24.7 

6.7 


4.9 
2.0 
1.9 
(D) 
.6 
.9 
(D) 


6.1 
3.2 
1.2 

1.7 


7.5 
6.4 
1.1 


4.0 

6.5 

2.0 

3.1 

.3 


100.0 


6.3 
.2 

6.  1 


16.1 

14.2 

1.2 

.7 


17.9 

23.1 

7.5 


4.6 
1.9 
1.8 
(d) 
.5 
.8 
(D) 


5.7 
3.0 
1.2 
1.6 


7.7 
6.6 
1.2 


4.0 

6.9 

2.2 

3.1 

.3 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below 
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33-8      NEW  YORK— ALBANY-SCHENECTADY  TROY  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Albany 


Albany 
central 
business 
district 


Major  retail  centers 
(See  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 

NUMBER  OF  ESTABLISHMENTS 

Retail  stores,  total' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


6    629 

1    701    681 

198   425 

39    994 


2    910 
208    162 


1    129 
492    129 


2    290 
601    090 


6    629 

303 

81 

222 

167 
41 
77 
19 

1    053 

409 

677 

432 
169 
118 
81 
48 
97 
37 

376 
95 
96 

185 

1    657 

1    113 

544 

200 

1    355 

203 

454 

94 


1    073 

287    418 

38    571 

7    337 


532 
(D) 


258 
76    579 


283 
(D) 


1    073 

43 
11 
32 

19 
3 

12 
4 

175 

38 

56 

98 
36 
24 
23 

9 
24 

6 

66 
17 
14 
35 

324 
212 
112 

33 

221 

38 

75 

9 


198 

31    411 

5    729 

1    217 


87 

(D) 


73 
17   282 


38 
(D) 


198 


3 

2 

13 

2 

6 

36 

16 

11 

6 

2 

11 

1 

10 
6 


71 
51 
20 


50 

5 

22 

1 


14 
683 
881 
238 


8 

3   748 


3 

(D) 


3 
(D) 


14 


47 
6 
1 

85 
843 
169 
351 

17 

27 
981 

22 

36 
941 

6 

22 
921 

85 

5 
1 
4 

7 
4 
2 
1 

10 


10 
3 
3 

2 
1 
3 

1 

9 
1 
3 
5 

14 

13 

1 


14 
2 

10 
1 


Standard   Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  KA  Not    available. 

1Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)    SIC   596. 

2Stores   in    the    general   merchandise,    apparel,    furniture    and    appliance   groups,    and    those  making   up   the   miscellaneous    shopping  goods   category.      These 
stores    specialize    in  department    store    type   merchandise. 

3Includes   data   for   those    kinds   of   business    in   SIC   59    (except    591   and   596)    not    covered   in   any   of   the    lines   below. 


MRC  No.  1. 


Includes  the  establishments  on  McClellan  St. 
(Schenectady  city)  (In  tract  206) 


from  815  to  Union  St. ,  along  Eastern  Parkway  from  Brandywine  Ave.  to  Central  Parkway. 


Includes  the  planned  center  known  as  "Latham  Corners  Shopping  Center,"  and  establishments  on  both  sides  of  New  Louden  Rd.  (U.S. 
Highway  9),  from  Troy  Shaker  Rd.,  (State  Highway  155),  to  Cobee  Rd.,  on  both  sides  of  Troy  Schenectady  Rd.  (State  Highway  7)  from  New 
Louden  Rd.  to  State  Highway  7,  and  Kunker  Ave.  from  U.S.  Highway  9  to  Herbert  Dr.   (Albany  County)  (in  tracts  135.01  and  135.02) 


MAJOR  RETAIL  CENTERS 


ALBANY-SCHENECTADY-TROY  SMSA— NEW  YORK      33-9 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  3 


No.  4 


No.  5 


No.  6 


No.  7 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59ex.591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number    

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  ciothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


23 
2 

29 

655 
538 
606 

10 

11 
916 

11 

9 
275 

1 

9 

464 

29 


56 
8 
1 

161 
046 
435 
681 

8 

52 
210 

37 

70 
969 

9 

39 

867 

161 

3 

2 
1 

8 
4 
2 
2 

10 

5 


29 

10 
5 
8 

2 
7 

2 

18 
6 
3 
9 

38 
26 
12 


40 
2 

15 
3 


89 

10 

1 

64 
945 
659 
578 

12 

21 
685 

16 

20 
569 

60 

23 
691 

64 

1 

1 

4 
2 
2 

7 

13 

3 


13 

11 
2 


184 

40  593 

6  380 

1  428 


56 
711 


99 

26  783 


29 

4  099 


184 

3 

3 

6 
2 
3 

1 

15 
6 


42 
17 

9 
10 

1 
10 

4 

20 
6 
7 
7 

35 
22 
13 


47 
2 

31 
2 


32 
3 

19 
836 
753 
696 

9 

CD) 

4 
(D) 

1 

6 
554 

19 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category, 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  3.   Includes  the  planned  centers  known  as  "Willow  Brook  Shopping  Center"  and  "Mayfair  Shopping  Center"  and  establishments  along 
Saratoga  Rd .  from  Maybrook  Dr.  to  Glenridge  River.   (Schenectady  County)  (In  tracts  325.01  and  325.02) 

MRC  No.  4.  Includes  the  establishments  in  the  area  bounded  by  the  city  limits,  Western  Gateway  Bridge,  State,  Washington  Ave.,  Union,  Nott 
Ter.,  State,  Veeder  Ave.,  Hamilton,  Hamilton  extended,  P.C.  RR.,  and  Interstate  Highway  890.  (Schenectady  city)  (Entire  tracts 
210.01  and  211.02) 

MRC  No.  5.  Includes  the  planned  centers  known  as  "Westgate  Shopping  Center"  and  "Central  Plaza"  and  establishments  along  Central  Ave.  from 
King  Ave.  to  Russell  Rd.  and  on  Colvin  Ave.  from  Central  Rd.  to  120.   (Albany  city)  (In  tracts  3  and  4) 

MRC  No.  6.   Includes  the  establishments  in  the  area  bounded  by  Hutton,  7th  Ave.,  Jacob,  Earl,  Federal,  7th  Ave.,  Grand,  8th,  Fulton,   5th 
Ave, ,  Broadway,  8th,  Congress,  7th,  Ferry,  and  Hudson  River.   (Troy  city)  (Entire  tract  407) 

MRC  No.  7.  Includes  the  planned  center  known  as  "Mid-City  Shopping  Center"  and  establishments  along  Broadway  from  Wolfert  Ave.  to  No.  250. 
(Menands)   (In  tract  136) 
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MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


No. 


76 

87  036 

11  0t2 

2  283 


11  324 


49 
73  743 


9 
1  969 


76 


28 
13 

10 
5 
1 
8 

1 

4 
1 


18 
1 

13 
1 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  9 


30 

17  946 

3  094 

758 


10 
(D) 


18 
14  518 


2 
(D) 


30 


No.  10 


44 
5 
1 

68 

844 
599 
234 

3 

12 

176 

30 

47 
977 

10 

9 
691 

68 


27 
11 
10 

7 

8 

1 

5 

1 
1 

3 

6 
6 


15 
2 
9 
1 


No.  11 


14 

7  184 

772 

172 


3 
3  805 


8 
2  982 


3 

397 


14 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  8.   Includes  the  planned  plaza  known  as,  "Colonie  Center"  and  establishments  on  both  sides  of  Wolf  Rd.  from  Central  Ave.  (State 
Highway  5)  to  Sandcreek  Rd.   (Colonie)  (In  tracts  139  and  140) 

MRC  No.  9.   Includes  the  planned  center  known  as  "Northway  Mall"  and  establishments  on  Central  Ave.  from  the  mall  property  line  to  Nolan 
Rd.   (Albany  County)  (In  tract  140) 

MRC  No.  10.   Includes  the  planned  center  known  as  "Mohawk  Mall"  and  establishments  on  State  St.  from  Central  Ave.  to  Balltown  Rd.   (Schenectady) 
(In  tract  319) 

MRC  No.  11.   Includes  the  planned  center  known  as  "Shoporama"  and  establishments  on  Altamont  Ave.  from  Crane  St.  to  Beanice  St.  (Rotterdam) 
(In  tracts  328  and  329) 


MAJOR  RETAIL  CENTERS 
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table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


MRC  No.  41 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


161 


10 
5 
6 


29 
10 

5 
8 
2 
7 
2 


IP 
6 
3 
9 


38 
26 
12 


40 
2 

15 
3 


NA   Not   available. 


56    046 


747 

(D) 

(D) 

21 

922 

16 

994 

(D) 

(0) 

T 

549 

n 

954 

1 

6C9 

7 

573 

2 

057 

1 

503 

3 

108 

<D> 

1 

?42 

(D) 

5 

496 

2 

204 

840 

? 

452 

3 

374 

? 

714 

660 

1  287 

5    535 
(D) 

2  978 
206 


8    435 


119 
(D) 
(D) 


3    363 

2  576 
(D) 
(D) 


357 
527 
110 


218 
262 
184 
520 
(D) 
272 
(D) 


922 
422 
131 
369 


825 
703 
122 

142 

852 
(D) 
502 

37 


Standard   Notes:      -    Represents   zero.  D  Withheld   to  avoid  disclosure. 

"See   table   1    for  Major  Retail    Center  description. 

2Excludes  nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

'Includes   data   for    those   kinds   of   business    in   SIC   59    (except    591    and   596)  not   covered    in   any   of   the   lines   below. 


2    052 


25 
(D) 
(D) 


802 
636 
(D) 
(D) 


91 

127 

26 


310 
66 
48 

135 

<D> 
70 

(D) 


229 
96 
41 
92 


202 
175 

27 


23 

217 

(D) 

122 

9 


1    661 


21 
(D) 
(D) 


660 
549 
(D) 
(O 


77 
67 
23 


271 
78 
60 

101 

(D) 
47 

(D) 


132 
58 
17 
57 


253 

222 

31 


18 

159 

(D) 

64 

9 


33-12      NEW  YORK— ALBANY-SCHENECTADY-TROY  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972-Continued 


1972 
SIC  code 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Major  retail  center  and  kind  of  business 


MRC  No.  61 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


Establishments 


(number) 


184 

3 
3 

6 
2 
3 

1 

15 
6 

4 


42 
17 

9 
10 

1 
10 

4 


20 
6 
7 
7 


35 
22 
13 


47 
2 

31 
2 


Sales 


($1,000) 


40  593 

(D) 
(D) 

8  098 
(D) 
(D) 
(D) 

4  637 

1  325 

(D) 


7  470 
3  418 
2  822 
2  340 

(D) 
1  212 

(D) 


7  389 

4  741 

1  411 

1  237 


3  046 

2  332 

714 


2  028 

5  587 
(D) 

3  826 
<D> 


Payroll, 
entire  year 


($1,000) 


6    380 

(D) 
(D) 


1  598 
(D) 
(D) 
(D) 

376 
172 
(D) 


1  224 
481 
385 
480 
(D) 
201 
(D) 


1  120 
640 
316 
164 


786 
639 

147 


244 

725 
(D) 
558 
(D) 


Payroll,  first 
quarter  1972 


($1,000) 


1  516 

(D) 
(D) 


368 
(D) 
(D) 

(0) 

98 

37 

(D) 


278 
114 

88 
103 
(D) 

48 
(0) 


274 

161 

74 

39 


201 

159 

42 


59 

169 
(D) 

124 
(D) 


Paid  employees 
for  week 
including 
March  12 

(number) 


1  428 

(D) 
(D) 


363 
(D) 
(D) 
(D) 

93 

21 

(D) 


278 
144 
119 

79 
(D) 

38 
(D) 


172 
85 
58 
29 


241 

178 

63 


54 

171 

(D) 
120 
(D) 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

"See  table  1  for  Major  Retail  Center  description. 

2Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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table  3.  The  Central  Business  District:    1972 

Albany 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,0 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


198 


13 

2 
6 


36 
16 

11 
6 
2 

11 
1 


10 
6 


71 
51 

20 


50 

5 

22 

1 


31    411 


(D) 
(D) 


3    239 


(D) 

(D) 

1 

424 

(D) 

1 

663 

8 

716 

4 

942 

4 

556 

1 

329 

(0) 

(D) 

(D) 

? 

969 

1 

619 

1    350 


6  479 
5  364 
1    115 


(D) 

5   325 

663 

2    358 

<D) 


5    729 


(D) 
(D) 


606 

(D) 
(D) 


95 
(D) 
194 


1  592 
863 
814 
204 
(D) 
(D) 
(D) 


471 
261 

210 


1    792 

1    527 

265 


(D) 

811 

34 

474 

(D) 


1    395 


(D) 
(D) 


144 

(D) 
(D) 


25 

(D) 

56 


382 
192 
180 
53 
(D) 
(D) 
(D) 


120 
65 

55 


425 

373 

52 


(D) 

201 

9 
120 
(D) 


1    217 


(D) 
(D) 


132 

(D) 
(D) 


51 

(D) 

64 


321 
205 
194 
31 
(D) 
(D) 
(D) 


61 
32 

29 


424 

376 

48 


(D) 

132 

7 

90 

(D) 


Standard    Notes:      -  Represents   zero.  D  Withheld    to  avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore  retailers    (mail-order   houses,    direct    selling,    and   merchandising  machine   operators)    SIC   596. 

2Includes  data   for   those  kinds   of    business    in  SIC  59    (except   591   and   596)    not    covered    in   any   of    the   lines   belc 
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table  4  The  City:    1972 

Albany 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


1    073 


43 
11 
32 


19 
3 

12 
4 


175 
38 
56 


98 
36 
24 
23 

9 
24 

6 


66 
17 
14 
35 


324 
212 
112 

33 

221 

38 

75 

9 


287 

418 

7 

976 

(D) 

(D) 

17 

733 

11 

597 

(D) 

(D) 

56 

333 

74 

150 

9 

914 

28 

612 

11 

282 

(D) 

6 

763 

3 

260 

6 

962 

(D) 

20 

060 

(D) 

2 

799 

(D) 

29 

805 

22 

686 

7 

119 

38    571 


(D) 

(D) 
905 
17  4 
(D) 


865 

(D) 

(D) 

3 

026 

1 

810 

(D) 

(D) 

4 

951 

8 

001 

940 

4 

500 

1 

855 

1 

740 

948 

595 

1 

046 

56 

3 

310 

1 

802 

609 

899 

7 

202 

5 

787 

1 

415 

804 

4  972 
382 

1  567 
CD) 


9    211 


187 
(D) 
(D) 


657 
366 
(D) 
(0) 


1    241 

1    895 

245 


044 
405 
377 
221 
156 
249 
13 


814 
460 
119 
235 


714 
404 
310 


201 

213 

96 

382 

<D) 


7    337 


124 

(D) 
(D) 


646 
359 
(D) 
(D) 


1  204 
802 
253 


928 
416 
383 
155 
128 
213 
16 


419 

223 

61 

135 


915 
589 
326 


210 

836 

97 

320 

(D) 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

'Excludes   nonstore    retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in   SIC   59    (except   591   and   596)    not   covered    in  any  of   the    lines    below. 
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table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


3,8 


56 

562, 

562 

561 

565 

566 

564, 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591 ) 

59  ex.  591, 
592 
594 
5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers 

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


6    629 

303 

81 

222 


167 
41 
77 
49 


1    053 

409 
677 


432 
169 
118 
81 
48 
97 
37 


37  6 
95 
96 

185 


1    657 

1    113 
544 


200 

1    355 
203 

454 
94 


1    701    681 


70 

901 

11 

899 

59 

002 

269 

613 

227 

201 

31 

561 

10 

851 

414 

403 

317 

232 

104 

443 

97 

409 

46 

043 

42 

431 

21 

820 

10 

330 

15 

981 

3 

235 

81 

315 

34 

753 

15 

263 

31 

299 

144 

532 

115 

399 

29 

133 

49    527 


152 

30  6 

33 

451 

43 

792 

6    578 


198 

425 

7 

9  65 

1 

688 

6 

277 

34 

751 

28 

073 

5 

315 

1 

363 

33 

858 

30 

063 

7 

944 

14 

298 

6 

524 

5 

952 

3 

357 

1 

47  6 

2 

463 

478 

11 

108 

4 

951 

2 

510 

3 

647 

33 

539 

28 

637 

4 

902 

6   410 

18  489 

1  755 

5  572 

1  366 


46 

628 

1 

736 

380 

1 

406 

7 

783 

6 

243 

1 

249 

291 

8 

37  1 

7 

120 

1 

851 

3 

37  6 

1 

543 

1 

403 

784 

355 

587 

107 

2 

728 

1 

218 

592 

918 


7    838 
6    659 

1     179 


1    439 

4  336 
425 

1  261 
301 


39 

994 

1 

16'4 

289 

875 

7 

223 

c 

7  29 

1 

213 

27  6 

7 

378 

3 

672 

1 

972 

3 

252 

1 

700 

1 

544 

570 

351 

511 

120 

1 

595 

631 

364 

600 

8 

650 

7 

384 

1 

266 

1    328 

3    260 
423 

1    173 
303 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA   Not   available. 

1Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine  operators)    SIC   596. 

2 Includes   data    for    those  kinds   of   business    in   SIC   59    (except    591   and   596)    not    covered   in  any  of   the   lines   below. 
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table  6.  The  Central  Business  District:  1967 

Albany 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,3,8 

562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other 

General  merchandise  group  stores1     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores 

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores"     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists  


284 


61 
26 
15 


35 
13 

3 
16 

2 


89 
69 
20 


76 

10 

4 

17 

4 


46    935 


427 

(D) 

!D) 

7 

696 

(D) 

(D) 

249 

3 

881 

(□) 

(D) 

14 

877 

7 

998 

7 

146 

6 

879 

3 

953 

(D) 

1 

555 

(D) 

3 

232 

1 

062 

(D) 

(O) 

7 

396 

6 

330 

1 

066 

1    988 


6  423 
1     123 

388 
1    087 

(D) 


8    486 


104 
(D) 

(D) 


1    624 

(D) 

(D) 

24 


329 
(O) 
(D) 


2  569 
1  395 
1    276 


1  174 
637 
(D) 
210 
(D) 


585 
190 
(D) 
(D) 


1    998 

1    787 

211 


226 


926 
72 
62 

219 

(D) 


2    332 


17 
(D) 
(D) 


494 
(D) 

(O) 
5 


126 

(D) 
(D) 


682 
463 
425 


219 

119 

(D) 

38 

(D) 


112 

35 

(D) 

(D) 


613 

548 

65 


63 


201 

17 

11 

46 

(D) 


Standard   Notes:      -  Represents   zero.  D  Withheld    to  avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore   retailers    (i.e.,    mail   order,    direct   selling,    merchandise  vending  machine   operators)    part   of  SIC   53. 

2Totals  may   include   data   for    "nonemployer"    establishments  which    could   not   be   classified   and   tabulated   by  detailed   kind   of   business 

3Data    limited    to   "employer"   establishments. 

"includes   data    for   those  kinds    of   business    in  SIC   59    (except    591)    not    covered   in   any   of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


ALBANY-SCHENECTADY-TROY  SMSA— NEW  YORK      33-17 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Albany  central 
business  district 


Albany 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 

Other  56 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers    . 

Hardware  stores 

Other 

General  merchandise  group  stores2    

Department  stores     

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores 

Florists 


-33.1 


(NO 

(D) 

(NO 


-57.9 
ID) 
(D) 
(D) 


-63.3 
(D) 
(D) 


-41.4 
-38.2 
-36.3 
-45.1 


-8.1 

52.4 

(D) 

(D) 


-12.4 
-15.3 

4.6 


(D) 


(NO 
-41.0 

(D) 


11.2 


(NO 

(D) 

(NO 


-5.4 

-7.7 

(D) 

(D) 


-10.7 
15.8 
-6.7 


15.5 

-6.5 

(D) 

36.4 


35.6 
(D) 

43.5 
(D) 


28.4 
24.1 
44.3 


(D) 


(NO 
39.0 

(D) 


53.7 


64.3 
74.9 
62.4 


55.9 
61.5 
31.0 
38.6 


44.5 
63.6 
46.3 


37. 
31. 
39, 
42. 


57.1 
63.5 
93.2 
38.5 


57.4 
57.8 
56.1 


57.9 


62.6 
85.3 
38.6 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available.     NC  Data  not  comparable  between  1967  and  1972  due 
to  major  changes  in  classification. 

'The  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and B 
for  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 
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table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


Albany 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2   

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


10.9 


(D) 

40.5 

(D) 


18.3 

53.3 

44.5 


2.5 

(D) 

16.8 

30.5 
43.8 
(D) 
19.7 
(D) 
(D) 
(D) 


14.8 
(D) 


(D) 


21.7 
23.6 
15.7 


12.  1 

(D) 

9.6 

23.2 

(D) 


1.8 


(D) 
(D) 


1.2 

(D) 
(D) 


.3 
(D) 
1.6 


8.9 
10.7 
10.7 
6.1 
(D) 
(D) 
(D) 


3.7 

4.7 

4.3 


4.5 
4.6 
3.8 


(D) 

3.5 
2.0 
5.4 
(D) 


100.0 


(D) 
(D) 


10.3 


(D) 
(D) 


4.5 
(D) 
5.3 

27.7 
15.7 
14.5 
4.2 
(D) 
(D) 
(D) 


9.5 
5.2 


4.3 


20.6 

17.  1 

3.5 


(D) 

17.0 
2.  1 
7.5 
(0) 


100.0 


2.8 
(D) 
(D) 


6.2 

4.0 
(D) 
(D) 


19.6 
25.8 

3.4 


10.0 
3.9 
(D) 
2.4 
1.1 
2.4 
(D) 


7.0 
(D) 
1.0 
(D) 


10.4 
7.9 
2.5 


(□) 

(D) 
2.4 
3.5 
(D) 


100.0 


4.2 

.7 

3.5 


15.8 

13.4 

1.9 

.6 


24.4 

18.6 

6.1 


5.7 

2.7 

2.5 

1.3 

.6 

.9 

.2 


4.8 

2.0 

.9 

1.8 


8.5 
6.8 
1.7 


2.9 

9.0 

2.0 

2.6 

.4 


Standard   Notes:      -   Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

includes   data   for   those   kinds   of    business    in   SIC   59    (except    591    and   596)  not    covered   in   any   of    the    lines   below. 


BINGHAMTON,  N.Y.-PA. 

Standard  Metropolitan  Statistical  Area 


SUSQUEHANNA    CO. 
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BINGHAMTON,  N.Y.-PA. 

Major  Retail  Centers 


BROOME    CO. 


(T)  (T)  Major  Retail  Centers  (See  table  1  for  boundary 
,  description  of  each  center) 

|  Central  City 


0  l 

1  I  I  I  I  I  I  I  I  I  I 


3MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE   CENSUS 
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MAJOR  RETAIL  CENTERS 


BINGHAMTON,  NY-PA,  SMSA— NEW  YORK      33-21 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No. 


No.  2 


No.  3 


No.  4 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  . . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


2  494 


633 

327 

71 

124 

14 

390 

1 

019 

239 

080 

526 

155 

799 

949 

238 

448 

2  494 

123 
27 
96 

80 
15 
25 
40 

377 

200 

322 

153 
58 
48 
26 
14 
40 
15 

140 
37 
33 
70 

566 

345 
221 

76 

457 
64 

153 
33 


138 

63  350 

10  801 

2  082 


42 
(D) 


72 
48  827 


24 
(D) 


138 


11 
5 
3 
3 


32 
13 

11 
5 

13 
1 

13 

4 
2 
7 

31 
21 

10 


30 
1 

16 
1 


39 

12  328 

1  626 

413 


10 
4  358 


24 
7  024 


5 
946 


39 

1 

1 


11 

7 
6 
1 


12 
1 
9 


14 
2 

71 
837 
242 

454 

2 

15 
316 

11 

46 
468 

1 

10 
053 

71 

3 

1 
2 

4 
1 
2 
1 


22 
9 
8 
6 

7 

9 
3 

2 
4 

6 

4 
2 

4 

18 

11 

2 


38 

19 

366 

2 

150 

360 

8 

3 

066 

18 

4 

134 

12 

12 

166 

38 


2 
1 

1 

3 

2 

2 

10 
4 
4 
3 

1 
2 

3 

3 


11 
1 
3 

1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  E.L.  RR.,  Fayette,  Hawley,  and  Chenango  River.   (Binghamton  city)  (Entire  tract  12) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Vestal  Plaza"  bounded  by  the  intersection  of  Vestal  Parkway  (Route  17)  and  Plaza  Rd.  (Broome 
County)  (in  tract  143) 

MRC  No.  3.   Includes  an  unplanned  area  with  establishments  on  Washington  Ave.  between  North  St.  and  Broad  St.  and  on  North  St.  from  Madison 
Ave.  to  Garfield  St.   (Endicott)  (In  tract  138) 

MRC  No.  4.   Includes  the  establishments  in  the  unplanned  shopping  area  located  on  Main  St.  between  Chapin  St.  and  Front  St.  and  on  Front  St. 
between  Eaton  PI.  and  Gerard  Ave.   (Binghamton)  (In  tracts  13  and  14) 


33-22     NEW  YORK— BINGHAMTON,  NY-PA.  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  5 


No.  6 


No.  7 


54,  58.  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number    

Sales $1 ,000. 

Payroll,  entire  year 51,000. 

Paid  employees  for  week  including  March  1 2,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores   

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3     

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


19 

8  842 

1  495 

303 


10 
(D) 


7 
(D) 


2 
(0) 


19 


24 

15  362 

2  026 

428 


2  964 


6 
(D) 


10 
(D) 


24 

1 

1 

2 
1 
1 

1 

2 
4 
2 


19 
1 

20 
461 
966 
420 

6 

6 
149 

9 

8 
526 

3 

6 
786 

20 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  special ize  in  department  store  type  merchandise . 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  5.   Includes  the  unplanned  shopping  area  on  Clinton  St.  between  Oak  St.  and  Mygatt  St.   (Binghamton)  (In  tract  3) 

MRC  No.  6.   Includes  the  planned  centers  known  as  "Binghamton  Plaza"  and  "Colonial  Plaza"  and  establishments  on  Chenango  St.  from  West  State  St. 
to  Irving  Ave.  and  on  West  State  St.  from  North  Way  St.  to  Chenango  St.   (Binghamton)  (In  tract  5) 

MRC  No.  7„   Includes  the  planned  center  known  as  "Endicott  Plaza"  and  establishments  in  the  area  bounded  by  the  east  side  of  Vestal  Ave. ,  East 
Main  St.  and  both  sides  of  Harrison  Ave.   (Endicott)  (In  tracts  135  and  136) 


MAJOR  RETAIL  CENTERS 


BINGHAMTON,  NY-PA,  SMSA— NEW  YORK      33-23 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRCNo.  11 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


138 

1 
1 


11 

5 

3 
3 


32 

13 

11 

5 

13 

1 


13 
4 
2 
7 


31 
21 
10 


30 

1 

16 

1 


63    350 

(D) 
(D) 


33    321 

29    924 

(D) 

(D) 


2  210 
(D) 
342 


7    799 

4    402 

(D) 

(D) 

1    791 
(D) 


272 
939 
(0) 
(D) 


600 
874 
726 


(D) 

3   362 
(D) 

2    435 
CD) 


10    801 

(D) 
(D) 


5    866 

5    448 

(0) 

(D) 


312 

(D) 

26 


338 

739 
(D) 
321 

278 


968 
670 
(D) 
(D) 

673 
528 
145 


(D) 

522 
(D) 
343 
(D) 


2    540 

(D) 
(D) 


1    337 

1    245 

(D) 

(D) 


80 


(D) 


313 
173 
(D) 

76 

64 


233 
160 
(D) 
(D) 

170 

131 

39 


(D) 

147 
(D) 
103 
(D) 


2    082 

(D) 
(D) 


1    153 

1    049 

(D) 

<D) 


73 

(D) 

6 


271 
163 
(D) 

46 

62 


151 
102 
(D) 
(D) 

188 

138 

50 


(D) 

121 
(D) 
86 
(D) 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA   Not   available. 

'See   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

3Includes   data   for    those   kinds   of   business   in   SIC   59    (except    591    and   596)  not   covered   in   any   of   the   lines   below. 


BUFFALO,  N.Y. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


BUFFALO 


Comprising  Census  Tracts 
13.01,  14.01,  25.01  and  72.01 


0  1000 

Lu ''I 


2000  3000  FEET 

_L I 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


33-24 


BUFFALO,  N.Y. 

Central  Business  Districts  and  Major  Retail  Centers 


Niagara  Falls 
CBD 


#      Central  Business  District 


(T)  (T)  Major  Retail  Centers  (See  table  1  for  boundary 
~_2~:  description  of  each  cente 


Central  City 


Corporate  limits  of  other  CBD  cities 

Nos.  1,6,12,17.80(1  18  Unassigned 


NIAGARA  FALLS 


Comprising  Census  Tract  215 


MAIN 


0  1000 




2000 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


3000    FEET 

_l 


33-25 


33-26      NEW  YORK— BUFFALO  SMSA 


MAJOR  RETAIL  CENTERS 


table  i   Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number    

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 

NUMBER  OF  ESTABLISHMENTS 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


Standard 
metropolitan 
statistical 
area 


10  228 

2  722  308 

344  344 

76  798 


4  946 
996  953 


2  168 

869  444 


3  114 
855  911 


10  228 

449 
172 
277 

215 
74 
81 
60 

1  677 

549 

1  041 

692 
255 
188 
137 

48 
189 

63 

640 
181 
160 
299 

2  944 
1  795 

1  149 

325 

1  696 
327 
621 
133 


Cities 


Buffalo 


3  866 

832  920 

119  479 

26  436 


2  124 
(D) 


796 
297  561 


946 
(D) 


3  866 

116 
62 

54 

68 
15 
28 
25 

731 

135 

275 

278 
109 
72 
50 
16 
79 
24 

234 
86 
61 
87 

1  265 

711 
554 

128 

636 

139 

216 

51 


Niagara  Falls 


751 

175  532 

21  817 

4  566 


370 
(D) 


166 
(D) 


215 

57  182 


751 

26 

9 

17 

19 
6 

10 
3 

92 

29 

83 

56 
22 
16 
10 

6 
14 

4 

42 
10 
12 
20 

256 
149 
107 

22 

126 
28 

49 
12 


Central  business  districts 


Buffalo 


395 

125  827 

29  418 

6  736 


164 
23  738 


174 
95  307 


57 

6  782 


395 

1 

1 

13 
5 
4 
4 

25 


12 

76 
31 
19 
18 

19 

a 

21 
6 


130 
94 
36 


105 

8 

64 

3 


Niagara  Falls 


54 

9  501 

1  723 

374 


30 
(D) 


13 
(D) 


11 

2  164 


54 


26 
13 
13 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 
Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category, 
stores  specialize  in  department  store  type  merchandise. 

Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


BUFFALO  SMSA— NEW  YORK      33-27 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers 
(see  descriptions  below) 


No.  2 


No.  3 


No. 


No.  5 


No.  7 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 
562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number    

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  ciothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores   

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


13 

8  722 

1  088 

370 


3 

508 


7 
(D) 


3 

(D) 


13 


46 
6 
1 

147 
005 
333 

455 

8 

42 
374 

35 

71 
424 

4 

34 
207 

147 

6 
2 

4 

6 
1 
1 

4 


6 

6 

24 
9 
6 
2 
2 
7 
4 

30 

11 

6 

13 

30 
17 
13 


27 
4 

11 
3 


20 
2 

37 
805 
381 
488 

8 

17 
246 

4 

14 
939 

7 

6 
620 

37 
2 
2 

3 

1 
1 
1 

8 

1 


19 
2 

31 
219 
766 
682 

11 
(D) 

8 

15 
850 

5 
(D) 

31 


86 
23  058 

3  344 
814 


22 

9  218 


51 

13  078 


13 
762 


86 


25 
10 

7 
6 

7 
2 

10 
4 


16 
10 

6 


22 

1 

11 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3 Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  2.   Includes  establishments  on  both  sides  of  Main  St.  from  Eltham  Dr.  to  Chassin  St.  and  on  both  sides  of  Eggert  Rd.  from  Main  St.  to 
Norman  St.   (Erie  County)  (In  tracts  94.01  and  95.01) 

MRC  No.  3.   Includes  establishments  on  both  sides  of  Broadway  from  Grey  St.  to  Memorial  Dr.  and  on  both  sides  of  Fillmore  Ave.  from  Paderewski 
to  Sycamore  St.   (Buffalo)  (In  tracts  15,  16,  26,  27.01,  and  27.02) 

MRC  No.  4.   Includes  the  planned  center  known  as  "Abbott  Road  Plaza"  and  establishments  on  both  sides  of  Abbott  Rd.  from  Dorrance  Ave.  to 
Ridge  Rd.   (Lackawanna)  (In  tract  125.01) 

MRC  No.  5.   Includes  the  planned  center  known  as  "University  Plaza"  and  establishments  on  the  north  side  of  Main  St.  from  Bailey  Ave.  to  Capen 
Blvd.,  and  on  Kenmore  Ave.  from  Main  St.  to  Windermere  Blvd.   (Erie  County)  (In  tracts  46.01,  46.02,  and  93.01) 

MRC  No.  7.   Includes  establishments  on  both  sides  of  Main  St.  from  Pierce  Ave.  to  Ontario  Ave.,  on  both  sides  of  Cleveland  Ave.  from  Whirlpool 
St.  to  10th  St.,  and  on  both  sides  of  Niagara  Ave.  from  Main  St.  to  10th  St.   (Niagara  Falls)  (In  tract  205) 


33-28      NEW  YORK— BUFFALO  SMSA 


MAJOR  RETAIL  CENTERS 


table  i     Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Kind  of  business 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  1 2,  1 972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


No. 


126 
16 

4 

167 
182 
835 
008 

24 

50 
221 

86 

7Q 
004 

15 

38 
957 

167 

4 

1 
3 

11 
7 
1 
3 

17 


15 

36 

14 

12 

8 

13 

1 

22 

6 
9 
7 

29 
23 

6 


21 

3 

10 

4 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  9 


26 
3 

47 
988 
210 
863 

11 

18 

173 

13 

20 
934 

1 

9 
876 

10 


No.  1C 


39 
5 
1 

32 

781 
154 
187 

7 

7 
684 

30 

21 
446 

1 

4 
651 

32 

1 

1 

5 
3 
2 

5 

1 


10 
4 
4 
2 
1 
3 


No.  11 


40 
5 
1 

60 
293 

624 
353 

5 

10 
868 

31 

39 

287 

3 

11 
138 

60 


6 
2 

3 
1 

6 

2 

4 

21 
7 
6 
6 
1 
5 
2 

7 
2 
3 
2 

3 
3 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  8.  Includes  the  planned  centers  known  as  "North  Town  Plaza"  and  "Boulevard  Mall"  and  establishments  on  both  sides  of  Sheridan  Dr.  from 
Parkhurst  Blvd.  to  Sweet  Home  Rd. ,  on  both  sides  of  Niagara  Falls  Blvd.  from  Moore  Ave.  (Betina  Ave.)  to  Koenig  Rd.,  and  Eggert  Rd. 
to  North  Bailey  Ave.  and  Bailey  Ave.  to  Sheridan  Dr.   (Ridge  Lea,  Erie  County)  (In  tracts  79.02,  79.04,  80.01,  92,  93.01,  and  93.02) 

MRC  No.  9.   Includes  the  planned  center  known  as  "Sheridan  Plaza"  and  establishments  on  both  sides  of  Sheridan  Dr.  from  Delaware  Ave.  to  Colvin 
Blvd.  and  on  both  sides  of  Delaware  Ave.  from  Hampton  Parkway  to  Zimmerman  Blvd.   (Erie  County)  (In  tracts  81.01,  81.02,   82.01, 
and  82.02) 


MRC  No.  10.   Includes  the  planned  center  known  as  "Southgate  Plaza"  and  establishments  on  Union  Rd.  from  Seneca  St.  to  Park  Lawn.   (Erie 
County)  (In  tracts  119  and  120.02) 

MRC  No.  11.   Includes  the  planned  center  known  as  "Thruway  Plaza"  and  establishments  on  the  east  side  of  Harlem  Rd.  from  the  railroad  tracks 
south  of  Walden  Ave.  to  Freda  Ave.  and  on  both  sides  of  Walden  Ave.  from  Harlem  Rd.  to  the  New  York  Thruway.   (Erie  County) 
( In  tracts  104  and  107) 


MAJOR  RETAIL  CENTERS 


BUFFALO  SMSA— NEW  YORK      33-29 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  13 


No.  14 


No.  15 


No.  16 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2  ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


81 

62  166 

6  917 

1  628 

15 

10  612 

1  281 

324 

28 
16  180 

7 
3  266 

25 
18  228 

7 
(D) 

28 
27  758 

1 
(D) 

81 

6 
3 

3 

5 

3 

2 

9 

8 

7 

7 
2 
2 
2 


8 
2 
1 
5 

17 

14 

3 


12 

1 
5 


15 


37 

1  668 

1  810 

426 

81 

21  555 

3  213 

713 

8 
3  970 

21 
6  620 

19 
6  656 

41 

11  265 

10 
1  062 

19 
3  670 

37 


81 

3 
1 
2 

4 
2 

1 
1 


20 
9 
6 
5 

5 

1 

6 
1 

1 
4 

8 
6 
2 


20 

4 

11 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category, 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  13.   Includes  the  planned  centers  known  as  "Transitown  Plaza"  and  "Clarence  Mall"  and  establishments  on  both  sides  of  Transit 
Rd.  from  Wehrle  Rd.  to  Tennyson  Rd.  and  on  both  sides  of  Main  St.  from  Tennyson  Ter.  to  Westwood  Dr.   (Erie  County) 
(In  tracts  96,  142.01,  and  146.01) 

MRC  No.  14.   Includes  the  planned  center  known  as  "South  Shore  Plaza"  at  the  intersection  of  Southwestern  Blvd.  and  Rogers  Rd. 
(Hamburg  township)  (In  tract  131.01) 

MRC  No.  15.   Includes  establishments  in  the  area  bounded  by  South  Niagara  St. ,  Ellicott  Creek,  Delaware  Ave. ,  Broad  St. ,  William  St. , 
Fletcher  St.,  and  Seymour  St.   (Tonawanda)  (In  tracts  75  and  77) 


MRC  No.  16.  Includes  establishments  in  the  area  bounded  by  Barge  Canal,  Pine  St.,  Race  St.,  Hydraulic  Canal,  Chestnut  St.  extended, 
west  side  of  Market  St.,  Union  St.,  west  side  of  Washburn  St.,  both  sides  of  Walnut  St.,  both  sides  of  Cottage  St.,  and 
both  sides  of  Locust  St.  from  Walnut  St.  to  South  St.   (Lockport)  (In  tract  237) 


33-30      NEW  YORK— BUFFALO  SMSA 


MAJOR  RETAIL  CENTERS 


table  i   Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  19 


No.  20 


No.  21 


54,  58,  591 


53,  6,  7;  594 


52.55,59, 
ex.  591.  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 
5712 

Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total. 

Number    

Sales S1.000. 

Payroll,  entire  year 51 ,000. 

Paid  employees  for  week  including  March  1 2,  1972 


Convenience  goods  stores: 

Number    

Sales SI  ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales 81,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores   

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3     

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


23 

7  736 

1  385 

297 


7 
3  270 


8 
3  609 


8 
857 


23 


18 

9  650 

1  292 

326 


4 
4  882 


10 

4  321 


4 
447 


18 

1 
1 


21 
2 

35 

544 
479 
632 

7 

15 
812 

9 

13 
698 

4 

7 
034 

35 

1 

1 

4 
3 
1 

3 

2 
2 
2 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  19.   Includes  the  planned  center  known  as  "King's  Plaza"  and  establishments  on  both  sides  of  Military  Rd.  from  city  limits 
to  3d  Ave.   (Niagara  County)  (In  tract  226) 

MRC  No.  20.   Includes  the  planned  center  known  as  "Aurora  Village  Shopping  Center"  on  the  west  side  of  Grey  St.  between  inter- 
sections with  Big  Tree  Rd.  and  Dc>Ugias  St.   (East  Aurora)  (In  tract  139) 

MRC  No.  21.   Includes  three  planned  centers  known  as  "Ames  Plaza,"  "Transit  Road  Plaza,"  and  "Lockport  Mall,"  and  establishments  on 
both  sides  of  South  Transit  Rd.  from  Corwin  Rd.  to  Strauss  Rd.  (5660  to  5810).   (Lockport)  (In  tract  234) 


MAJOR  RETAIL  CENTERS 


BUFFALO  SMSA— NEW  YORK      33-31 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  22 


No.  23 


No.  24 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex. 525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales SI, 000. 

Payroll,  entire  year 51,000. 

Paid  employees  for  week  including  March  1 2,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number    

Sales 51,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores   

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


75 

50  151 

7  043 

1  873 


14 
(D) 


59 

48  773 


2 
(D) 


75 


40 
16 

13 
8 
2 

14 


1 

12 

10 

1 


32 
4 
1 

875 
667 
208 

5 
(D) 

31 

41 
869 

2 
(D) 

4B 


17 

12  158 

1  843 

186 


2 
(D) 


15 

(D) 


17 


10 
3 
2 
2 

1 
4 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category, 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  22.   Includes  the  planned  center  known  as  "Eastern  Hills  Mall"  on  Transit  Rd.   (Clarence,  Erie  County)   (In  tract  146.01) 

MRC  No.  23.   Includes  the  planned  center  known  as  "Seneca  Mall"  and  establishments  in  the  area  bounded  by  Orchard  Park  Rd.  ,  Penn  Central 
RR. ,  Ridge  Rd.  and  Slade  Ave.   (West  Seneca)  (In  tract  120.01) 

MRC  No.  24.   Includes  the  planned  center  known  as  "Summit  Park  Mall"  and  establishments  in  the  area  bounded  by  Sawyer  Dr.,  Plaza  Dr., 
Lancelot  Dr.,  and  Williams  Rd.   (Niagara  County)  (In  tract  227.01) 


33-32      NEW  YORK— BUFFALO  SMSA 


MAJOR  RETAIL  CENTERS 


table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRC  No.  31 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


147 


48    005 


1  243 
(D) 
(D) 


24 
9 
6 
2 
2 
7 
4 


30 

11 

6 

13 


30 
17 
13 


27 
4 

11 
3 


NA   Not    available. 


(D) 
(0) 
(D) 


4  844 
719 
943 


(D) 
1  985 
1  824 
(D) 
(D) 
963 
116 


6    619 

2  040 
936 

3  643 


1    806 
1    363 

443 


1    724 

1  808 
489 
506 
(D) 


6    333 


218 
(D) 
(D) 


<D> 
(D) 
(D) 
(D) 


403 
88 
66 


(D) 
257 
219 
(D) 
(D) 
331 
18 


049 
385 
252 
412 


350 

291 

59 


133 

186 
20 
61 

(0) 


Standard   Notes:      -   Represents   zero.  D  Withheld    to   avoid   disclosure. 

xSee    table   1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes   data    for    those  kinds   of   business   in   SIC   59    (except   591   and   596)  not    covered   in   any   of   the   lines   below. 


1    533 


59 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


102 
23 

16 


(D) 

66 

55 

(D) 

(D) 

76 

6 


242 
96 
52 
94 


35 

44 

5 

15 

(D) 


1    455 


29 
(D) 
(D) 


(D) 
(D) 
<D> 

(D) 


97 
16 
18 


(D) 

87 

74 

(D) 

(0) 

58 

5 


170 
51 
55 
64 


136 

120 

16 


25 

47 

6 

17 

(0) 


MAJOR  RETAIL  CENTERS 


BUFFALO  SMSA— NEW  YORK      33-33 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRC  No.  81 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


167 


11 
7 
1 
3 


17 
8 

15 


36 

14 

12 

8 

13 
1 


22 
6 
9 

7 


29 

23 

6 


21 

3 

10 

n 


126 

182 

1 

326 
(D) 

(D) 

53 
5? 

827 
198 
(D) 
(D) 

16 

091 

10 

534 

2 

467 

23 
15 

5 

553 
683 
(D) 
228 

(D) 
(D) 

5 
1 
1 
2 

950 
590 
837 
523 

6 
5 
1 

485 
358 
127 

1  645 

4   304 
701 

2  674 
(D) 


16    835 


203 
(D) 
(D) 


6    660 

6    386 

(D) 

(D) 


1    621 

1    277 

169 


3   471 

2    016 

(D) 

1    095 

360 


809 
202 
368 
239 


1    750 

1    566 

184 


247 

628 

38 

438 

(D) 


4    107 


50 
(D) 
(D) 


1    665 

1    595 

(0) 

(D) 


330 


311 
47 


865 
483 
(D) 
293 

89 


215 
59 
91 
65 


414 

368 

46 


61 

149 

9 
106 
(0) 


4    008 


35 
(D) 
(D) 


1    683 

1    605 

(D) 

<D) 


290 
148 


5C 


812 
573 
(D) 
139 

100 


136 
27 
62 
47 


651 
535 
116 

54 

149 

11 

108 

(D) 


Standard   Notes:      -   Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

lSee    table    1    for   Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

3Includes   data   for    those   kinds   of   business    in   SIC   59    (except    591    and   596)  not   covered   in   any   of    the    lines   below. 


33-34      NEW  YORK— BUFFALO  SMSA 


MAJOR  RETAIL  CENTERS 


table  3.  The  Central  Business  District:    1972 

PART  A.   Buffalo 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


395 

1 
1 


13 

5 
4 

4 


25 

3 

12 


76 
31 
19 
18 

19 

8 


21 
6 
6 
9 


130 
94 
36 


105 

8 

64 

3 


125    827 

(0) 
(D) 


46  633 
(0) 
(D) 
260 


3    256 

(D) 

1    016 


33  773 

21  620 

18  255 

8  493 

3    157 
503 


5  310 

1  210 

1  151 

?  949 


15    242 

12    639 

2    603 


5    240 

14    386 

957 

9    591 

(D) 


29    418 

(D) 
(D) 


12    086 

(0) 

(D) 

53 


248 

(D) 

69 


8  499 

6  124 

5  516 

1  753 

464 

158 


928 
197 
248 
483 


4    203 

3    570 

633 


417 

2    848 

55 

1    830 

(D) 


7   732 

(D) 
(D) 


3    430 

(D) 

(D) 

13 


64 

(D) 

16 


2    097 

1    523 

1    381 

431 

110 
33 


252 
52 
65 

135 


1  052 
695 
157 


98 

686 

14 
432 
(D) 


6    736 

(D) 
(D) 


2    964 

(D) 

(D) 

11 


66 


(D) 


14 


1    723 

1    303 

1    194 

302 

80 
38 


140 
29 
37 
74 


1    196 

1    018 

178 


93 

521 

18 

341 

(D) 


Standard    Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore  retailers    (mail-order   houses,    direct    selling,    and   merchandising  machine   operators)   SIC   596. 

2Includes   data   for   those  kinds   of    business    in   SIC  59    (except   591   and   596)    not    covered    in   any   of    the   lines   below. 


MAJOR  RETAIL  CENTERS 


BUFFALO  SMSA— NEW  YORK      33-35 


table  3.  The  Central  Business  District:    1972— Continued 

PART  B.   Niagara  Falls 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


54 


26 
13 

13 


9  501 


3  986 
(D) 
(D) 
(D) 


(D) 


459 


(D) 
(D) 

(D) 


(D) 


155 
(D) 
(D) 


1  561 

1  032 

529 


2  086 

381 
(D) 


1  723 


781 
(D) 
(D) 
(D) 


(D) 


27 


(D) 
(D) 
(D) 


(D) 

(D) 
(D) 


362 

303 

59 


371 

49 
(D) 


428 


227 
(0) 
(D) 
(D) 


ID) 


(D) 
(0) 
(D) 


(D) 

(D) 
(D) 


74 
64 
10 


83 

8 
(D) 


374 


188 
(D) 
(D) 
(D) 


(0) 


10 


(D) 
(D) 
(D) 


(D) 

(D) 
(D) 


94 
77 
17 


37 

5 
(D) 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2 Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


33-36     NEW  YORK— BUFFALO  SMSA 


MAJOR  RETAIL  CENTERS 


table  4  The  City:    1972 

PART  A.   Buffalo 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists  


3    866 


116 
62 
54 


68 
15 
28 
25 


731 
135 
275 


278 
109 
72 
50 
16 
79 
24 


234 
86 
61 
87 


1  265 
711 
554 


128 

636 
139 
216 

51 


832 

920 

22 

124 

4 

258 

17 

866 

153 

025 

136 

561 

12 

77  4 

3 

690 

180 

273 

120 

907 

41 

404 

67 

763 

38 

780 

33 

798 

14 

922 

1 

846 

11 

109 

1 

106 

51 

733 

25 

257 

6 

131 

20 

345 

93 

028 

65 

153 

27 

875 

(D) 

(D) 

20   973 

25    040 

3   799 


19 

479 

3 

310 

606 

2 

704 

25 

594 

22 

433 

2 

580 

581 

16 

105 

13 

237 

3 

368 

14 

584 

g 

410 

8 

533 

2 

925 

209 

1 

779 

261 

7 

777 

3 

675 

1 

321 

2 

781 

22 

157 

17 

441 

4 

716 

4    689 

8    658 

1    215 

3    823 

660 


29    392 


862 
150 
712 


413 
707 
592 
114 


3    819 
3   353 


818 


3 

514 

2 

295 

2 

076 

695 

45 

421 

58 

1 

951 

952 

298 

701 

5 

379 

4 

252 

1 

127 

1  206 

2  077 
281 
909 
162 


26 

436 

440 

115 

325 

6 

127 

5 

402 

634 

91 

3 

853 

1 

445 

753 

3 

173 

2 

140 

1 

952 

510 

48 

407 

68 

1 

238 

614 

210 

414 

6 

629 

5 

256 

1 

373 

1    103 

1  675 
287 
752 
169 


Standard  Notes:      -    Represents   zero.  D  Withheld   to  avoid  disclosure.  NA  Not   available. 

'Excludes   nonstore   retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

'includes   data    for    those  kinds  of   business    in   SIC   59    (except    591   and    596)    not   covered    in   any  of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


BUFFALO  SMSA— NEW  YORK      33-37 


TABLE  4.  The  City:    1972— Continued 
PART  B.   Niagara  Falls 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($l,i 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


751 


26 

9 

17 


19 
6 

10 
3 


92 
29 
83 


56 
22 
16 
10 

6 
14 

4 


42 
10 
12 
20 


256 
149 
107 


22 

126 
26 
49 
12 


175    532 


4 

OOl 

918 

3 

083 

(D) 

28 

041 

(D) 

(0) 

40 

381 

33 

800 

10 

770 

8 

250 

3 

245 

3 

008 

2 

090 

(D) 

(D) 

273 

7 

337 

2 

752 

(D) 

(D) 

18 

543 

14 

109 

4 

434 

(D) 

13    678 

3    221 

5    067 

862 


21    817 


474 
(D) 
(D) 


4    360 

3    713 

(D) 

(D) 


3   315 

3   700 

730 


1  161 
431 
405 
317 
(D) 
256 
CD) 


126 
527 
210 
389 


4    098 

3    447 

651 


1    200 

1    653 

88 

590 

130 


5    046 


93 
(D) 
(D) 


945 
821 
(D) 
(D) 


871 
865 
178 


259 
96 
91 
72 

(D) 
58 

(D) 


270 

130 

48 

92 


920 
766 
154 


301 

344 
23 

123 
26 


4    566 


64 
ID) 
(D) 


901 
761 
(D) 
(D) 


782 
382 
189 


256 
117 
108 

50 
(D) 

47 
(D) 


185 
80 
32 
73 


1    266 

1    042 

224 


273 

268 

25 

111 

34 


Standard  Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not   available. 

IExcludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine   operators)    SIC    596. 

2  Includes   data    for    those  kinds  of   business    in  SIC   59    (except    591   and   596)    not   covered    in   any   of    the    lines   below. 


33-38      NEW  YORK— BUFFALO  SMSA 


MAJOR  RETAIL  CENTERS 


table  5.  The  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

<591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready  to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


10    228 


449 
172 
277 


215 

74 
81 
60 


1    677 

549 

1    041 


692 
255 
188 
137 

48 
189 

63 


640 
181 
160 
299 


2  944 
1  795 
1    149 


325 

1  696 
327 
621 
133 


2    722    308 


98  838 
19  166 
79    672 


505    583 

444    020 

47    182 

14    381 


641  944 
489  948 
160    324 


172  304 

91  923 

84  803 

41  553 

10  171 

25  758 

2  899 


131  355 

53  913 
23  073 

54  369 


250    058 

187    424 

62    634 


104   951 

167    003 

51    197 

60   202 

9    639 


44 

344 

12 

118 

2 

691 

9 

427 

68 

961 

58 

559 

8 

361 

2 

041 

56 

353 

50 

752 

12 

945 

30 

062 

16 

67  1 

15 

386 

7 

603 

1 

245 

4 

049 

494 

18 

434 

8 

469 

3 

474 

6 

491 

60 

759 

50 

113 

10 

646 

14  564 

19  396 

2  626 

8  065 

1  613 


82    181 


2 

884 

652 

2 

232 

16 

460 

14 

160 

1 

947 

353 

13 

562 

12 

223 

3 

134 

7 

133 

3 

970 

3 

67  6 

1 

841 

249 

956 

117 

4 

420 

2 

021 

775 

1 

624 

14 

289 

11 

732 

2 

557 

3  536 

4  540 
610 

1    893 
386 


76 

798 

1 

782 

532 

1 

250 

16 

947 

14 

390 

2 

148 

409 

13 

409 

5 

626 

3 

121 

6 

949 

4 

280 

3 

992 

1 

252 

333 

963 

121 

2 

913 

1 

236 

562 

1 

115 

18 

801 

15 

531 

3 

270 

3   319 

3  931 
656 

1  755 
429 


Standard   Notes:      -    Represents   zero.  D  Withheld    to   avoid  disclosure.  NA   Not   available. 

'Excludes   nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in   SIC    59    (except    591   and   596)    not    covered   in   any  of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


BUFFALO  SMSA— NEW  YORK      33-39 


table  6.  The  Central  Business  District:  1967 

PART  A.    Buffalo 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1    

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


469 


16 
U 

5 

7 


33 

5 
11 


87 
37 
21 


50 
21 

2 
19 

2 


27 


7 
12 


152 

106 
46 


11 


125 

15 

5 

23 

3 


138 

092 

(D) 

Id) 

(D) 

57 

730 

45 

676 

9 

934 

2 

120 

3 

04  2 

1 

361 

(D) 

33 

410 

18 

367 

It 

943 

15 

04  3 

10 

537 

(D) 

4 

04  5 

(D) 

n 

145 

5 

351 

512 

5 

282 

13 

903 

11 

445 

2 

458 

2    130 


14     117 

1    219 

1    412 

3    376 

75 


28 

205 

(D) 

Id) 

(D) 

12 

611 

10 

584 

1 

814 

213 

272 

243 

(D) 

6 

217 

3 

6  05 

3 

076 

2 

612 

1 

996 

(D) 

565 

Id) 

2 

09  1 

1 

016 

93 

982 

3 

853 

3 

349 

5  04 

236 


2    537 

70 
223 

7  08 

11 


7    640 


(D) 
(D) 

(d) 


3    663 

3    013 

591 

59 


39 
(D) 


1    450 
853 

719 


597 
4  64 
(D) 
118 
CD.) 


340 

123 

24 

193 


1    401 

1    211 

190 


76 


545 
23 

44 

111 

4 


Standard   Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore  retailers    (i.e.,  mail   order,    direct   selling,    merchandise  vending  machine   operators)    part    of   SIC  53. 

2Totals  may  include   data   for   "nonemployer"   establishments   which   could  not   be   classified   and   tabulated   by  detailed  kind   of   business. 

3Data   limited   to   "employer"   establishments. 

'includes   data    for   those  kinds   of  business   in  SIC   59    (except    591)   not    covered   in  any  of   the    lines   below. 


33-40      NEW  YORK— BUFFALO  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:  1967— Continued 

PART  B.   Niagara  Falls 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total'    

Building  materials,  hardware,  and  farm  equipment  dealers    . 

Hardware  stores 

Other 

General  merchandise  group  stores'     

Department  stores     

Variety  stores     

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores"     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists  


135 


11 

n 
n 


62 
29 
33 


32 

4 


20  573 


(Dl 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


1  732 
914 
914 


818 
560 

(D) 
(D) 


(D) 

(D) 
(D) 
(O) 


3  134 
1  865 
1  269 


056 
142 


(D) 


3  357 


(D) 
(D) 
(O) 


(D) 
(D) 
(D) 
(D) 


(0) 


303 
156 
156 


147 
126 

(0) 
(D) 


(D) 
(D) 
(D) 
(D) 


793 
508 
285 


346 
13 


1  028 


(D) 
(D) 
(D) 


(D) 

(D) 
(D) 
(0) 


99 
72 
72 


27 
21 

(D) 
(D) 


(D) 

(D) 
(0) 
(D) 


280 
165 
115 


(D) 


146 
3 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

2Totals  may  include  data  for  "nonemployer"  establishments  which  could  not  be  classified  and  tabulated  by  detailed  kind  of  business. 

3Data  limited  to  "employer"  establishments. 

"includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


BUFFALO  SMSA— NEW  YORK      33-41 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


52 
5251 
52  ex 

5251 

53  pt. 
531 
533 
539 

54 

55  ex 

554 

55  pt. 

(554) 

56 

562,  3,  8 
562 
Other  56 

57 
5712 

Other  571 
572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

592 

5992 

591 

Kind  of  business 


Retail  stores,  total 2    

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores2    

Department  stores 

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores .  . 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores  . 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


Percent  change  in  sales,  1967  to  1972 


Central  business  districts 


Buffalo 


-8.9 


(NO 
(D) 

(NO 


-19.2 
(D) 
(D) 

-87.7 


7.0 
(D) 
(D) 


1.1 

17.7 

22.2 

-19.2 


-52.1 
-77. '1 
124.8 
-44.2 


9.6 

10.4 

5.9 


146.0 


(NO 
-21.5 

(D) 


Niagara  Falls 


-53.8 


(NO 

(D) 

(NC  ) 

(D) 

(D) 

(D) 

(D) 

(D) 


(D) 


(D) 
(D) 
(D) 
(D) 


(D) 

(D) 
(D) 
(D) 


-50.2 
-44.7 
-58.3 


(D) 


(NC) 

-100.0 

(D) 


Cities 


Buffalo 


7.5 


(NO 

(D) 

(  NC  ) 


16.0 
30.2 
-32.6 

-54.4 


4.4 


-1. 


5.9 


7.2 
15.0 
16.0 

1.7 


10.2 
29.2 
21.4 
-9.0 


8.0 
7.3 
9.7 


(D) 

(NO 
30.3 
-3.7 


Niagara  Falls 


17.9 


(MO 

(D) 

(NO 


(D) 

87.6 

(D) 

(D) 


14.3 
24.3 

31.5 


-11.  1 

-18.7 

-20.  1 

-5.3 


-10.4 

-1.2 

(D) 

(D) 


10.4 
17.  1 
-6.5 


(D) 


(NC) 
53.2 
71.7 


Standard 
metropolitan 
statistical 
area 


37.0 


26. 
62. 
20. 

4 
3 
3 

48. 

59 

-2. 

7. 

1 
5 
5 

3 

29. 

1 

41. 

8 

27. 

0 

47 
52 
63 
42 

7 
8 
7 

3 

29 
43 
24 
19 

4 
6 

4 
6 

31 
34 
24 

6 
2 

4 

36.8 

46.7 
55.0 
43.6 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available-     NC  Data  not  comparable  between  1967  and  1972  due 
to  major  changes  in  classification. 

1The  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC 
definitions  for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparability ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and  B 
for  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


33-42      NEW  YORK— BUFFALO  SMSA 


MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


PART  A.   Buffalo 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591, 

592 

594 

5992 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2   

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


15.1 

(D) 
(D) 


30.5 
(D) 
(D) 
7.0 


1.8 
(D) 
2.5 


49. 8 
55.8 
54.0 
56.9 


28, 
45, 


10.3 

4.8 

16.8 

14.5 


16.4 

19.4 

9.3 


(D) 

(D) 

4.6 

38.3 

(D) 


4.6 

(D) 
(D) 


9.2 
(D) 
(D) 

1.8 


.5 

(D) 

.6 


19.6 
23.5 
21.5 
20.4 

12.3 

17.4 


4.0 
2.2 
5.0 
5.4 


6.1 
6.7 
4.2 


5.0 

8.6 

1.9 

15.9 

(D) 


100.0 

(D) 
(D) 


37.1 

(D) 

(D) 

.2 


2.6 

(D) 


26.8 

17.2 

14.5 

6.7 

2.5 
.4 


4.2 

1.0 

.9 

2.3 


12.1 

10.0 

2.1 


4.2 

11.4 

.8 

7.6 

(D) 


100.0 


2.7 

.5 

2.1 


18.4 

16.4 

1.5 

.4 


21.6 

14.5 

5.0 


8.1 
4.7 
4.1 
1.8 

.2 
1.3 

.1 


6.2 

3.0 

.7 

2.4 


11.2 
7.8 
3.3 


(D) 

(D) 
2.5 
3.0 

.5 


100.0 


3.6 

.7 

2.9 


18.6 

16.3 

1.7 

.5 


23.6 

18.0 

5.9 


6.3 

3.4 

3.1 

1.5 

.4 

.9 

.1 


4.8 

2.0 

.8 

2.0 


9.2 
6.9 
2.3 


3.9 

6.1 
1.9 
2.2 

.4 


Standard   Notes:      -   Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not   available. 

'Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

2Includes   data    for    those   kinds   of    business    in   SIC  59    (except   591    and   596)   not   covered    in   any   of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


BUFFALO  SMSA— NEW  YORK      33-43 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972— Continued 


PART  B.   Niagara  Falls 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2   

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


5.4 


(D) 

(D) 

37.3 

(D) 


(D) 


4.3 


(D) 
(D) 

(D) 

(D) 

(D) 


2.1 
(D) 

10.2 
(D) 


8.4 

7.3 

11.9 


(D) 

15.3 

7.5 
(D) 


.3 


.8 
<D) 
(D) 
(D) 


(D) 


.3 


(D) 
(D) 
(0) 


(D) 


.1 
(D) 
(D) 


1.2 

.6 


100.0 


42.0 
(D) 
(D) 
(D) 


(D) 


4.8 


(D) 
(D) 
(D) 


(D) 


1.6 
(D) 
(D) 


16.4 

10.9 

5.6 


22.0 

4.0 
(D) 


100.0 


2.3 

.5 
1.8 


(D) 

16.0 

(D) 

(D) 


23.0 

19.3 

6.1 


4.7 
1.8 
1.7 
1.2 
(0) 
(D) 
.2 


4.2 
1.6 
(D) 
(D) 


10.6 
8.0 
2.5 


(D) 

7.8 
1.8 
2.9 

.5 


100.0 


3.6 

.7 

2.9 


18.6 

16.3 

1.7 

.5 


23.6 

18.0 

5.9 


6.3 

3.4 

3.1 

1.5 

.4 

.9 

.1 


4.8 

2.0 

.8 

2.0 


9.2 
6.9 
2.3 


3.9 

6.1 
1.9 
2.2 

.4 


Standard   Notes:      -   Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

2Includes   data   for   those   kinds   of    business    in   SIC  59    (except    591    and   596)  not   covered   in   any   of    the    lines   below. 


ELMIRA,  N.Y. 

Standard  Metropolitan  Statistical  Area 


CHEMUNG  CO. 


% 


Elmira 


N.Y. 


PA. 


0  5 

1  i    I i    i    i    i i    i    i   I 


10 


15  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 
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ELMIRA,  N.Y. 

Major  Retail  Centers 


(7)  (T)  Major  Retail  Centers  (See  table  1  for  boundary 
r__X  description  of  each  center) 

|  Central  City 


3  MILES 
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33-46      NEW  YORK— ELMIRA  SMSA 


MAJOR  RETAIL  CENTERS 


table  i. Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No. 


No.  2 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


875 

245  287 

27  872 

5  320 


359 
(D) 


224 
87  390 


292 
(D) 


875 

37 

10 
27 

3l 

8 
16 

7 

138 

64 

92 

59 
24 
18 
11 

2 
17 

5 

64 
17 
15 
32 

207 

127 

80 

14 

169 
24 
70 
10 


17 

3 

60 

141 
075 
687 

6 
991 

14 

44 
912 

1 

10 
238 

60 

2 

2 

3 
2 
1 


17 

7 
6 

7 


11 
3 
3 

5 

3 

2 
1 


21 

1 

13 

1 


20 

16  879 

2  029 

383 


9  337 


6 

5  670 


6 
872 


20 

1 

1 

3 
1 
2 

4 
2 

1 

2 

1 
1 


27 

20  465 

2  549 

527 


4 
(D) 


21 
17  142 


2 
(D) 


27 


12 

4 

3 
3 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category, 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  establishments  in  the  area  bounded  by  West  Water  St.,  Railroad  Ave.,  West  Gray  St.,  and  College  Ave.   (Elmira) 
(In  tract  7) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Grand  Central  Plaza"  and  establishments  bounded  by  Route  17,  both  sides  of  South 
Center  St.,  Chemung  St.,  and  Pennsylvania  Railroad.   (Horseheads)  (In  tract  105) 

MRC  No.  3.   Includes  the  planned  center  known  as  "The  Mall"  bounded  by  Chambers  Rd. ,  Arnot  Rd. ,  Colonial  Dr.,  and  Route  17.  (Big 
Flats)  (In  tract  103) 


NASSAU -SUFFOLK,  N.Y. 

Standard  Metropolitan  Statistical  Area 


y 


ATLANTIC  OCEAN 


I 


0  10 

1  ...    i    I 


20 

I 


30  40   MILES 


J I 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 
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NASSAU-SUFFOLK,  N.Y. 

Major  Retail  Centers 

MAPI 


4  MILES 


(D  Major  Retail  Centers  (See  table  1  for  boundary 
\±J       '  description  of  each  center) 


U.S.  DEPARTMENT  OF  COMMERCE 
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See  Map  1 


NASSAU-SUFFOLK,  N.Y. 

Major  Retail  Centers 

MAP  2 
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U.S.  DEPARTMENT  OF  COMMERCE 
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description  of  each  center) 
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33-50      NEW  YORK— NASSAU-SUFFOLK  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


No.  4 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


19  265 

6  604  613 
834  339 
146  384 


7  534 
2  302  211 


5  265 
2  107  867 


6  466 
2  194  540 


19  265 

895 
292 
603 

441 

73 

179 

189 

3  037 

1  031 

1  975 

1  776 
775 
562 
331 
122 
397 
151 

1  354 
403 

445 
506 

3  890 

2  083 

1  007 

607 

4  259 
596 

1  694 
246 


41 
5 
1 

42 

894 
615 
088 

10 

9 
966 

30 

29 
511 

4 
417 

42 


19 
8 
7 
5 
1 
5 


14 
1 

33 

138 
823 
332 

7 

16 
921 

4 

7 
349 

1 

10 
868 

33 

1 
1 

2 

1 
1 

7 

1 
5 


29 
3 

64 
182 
936 
704 

16 

29 
279 

9 

24 
223 

3 

11 

680 

64 
3 


3 
1 

1 
1 

16 


3 

9 

1 

3 

1 

3 

1 

2 

- 

1 

1 

3 

- 

- 

1 

5 

1 

1 

- 

2 

- 

2 

9 

10 

8 

9 

1 

1 

11 

2 
7 
1 


61 

81  016 

11  119 

1  939 


18 
11  579 


29 

50  771 


14 
18  666 


61 
3 

3 


16 

5 
5 

4 
1 
6 


11 
10 

1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  "Americana  Shopping  Center"  and  establishments  on  Northern  Blvd.  from  the  access 
road  west  of  the  gate  to  Searington  Rd.   (North  Hampstead  town,  Nassau  County)  (In  tracts  3017  and  3019) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Great  Bayshore  Shopping  Center"  and  establishments  on  Montauk  Highway  (Main  St.)  from 
Brentwood  Rd.  (North  Awlxa  Ave.)  to  Degnon  Blvd.   (Suffolk  County)  (In  tract  1473) 

MRC  No.  3.   Includes  the  planned  centers  known  as  "Great  Midway  Center"  and  "Plainview  Center"  and  establishments  on  South  Oyster  Bay  Rd. 
from  Parkway  Dr.  to  Bentley  Rd.  and  along  the  300  block  of  Woodbury  Rd.   (Nassau  County)  (In  tracts  5188,  5194,  5195,  and 
5196.01) 


MRC  No.  4.   Includes  the  planned  center  known  as  "Great  South  Bay"  and  establishments  on  Montauk  Highway  (Main  St.)  from  Phyllis  Dr.  to 
Little  East  Neck  Rd.   (Lindenhurst  village,  Suffolk  County)  (In  tracts  1242,  1244,  and  1246.01) 


MAJOR  RETAIL  CENTERS 


NASSAU-SUFFOLK  SMSA— NEW  YORK      33-51 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  5 


No.  6 


No.  7 


No. 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


124 

17 

3 

92 

153 
091 
150 

14 

20 
934 

100 

59 
814 

8 

13 
405 

92 

1 

1 

8 
5 
3 

10 

1 

3 

30 

13 

9 

6 

10 

1 

12 
2 
6 

4 

9 
9 


17 
2 
9 


25 
3 

45 
345 
375 
698 

6 

16 

601 

16 

18 
478 

2 

11 
266 

45 


1 
1 

9 
5 
2 
2 

10 
9 

1 

1 
8 


28 
4 

38 

809 
106 
934 

6 

12 
478 

19 

21 
288 

3 

5 
043 

38 

1 

1 

5 
2 
2 
1 


112 

11 

2 

88 
616 
225 
094 

46 

37 

885 

41 

32 

408 

24 

19 
323 

88 

4 
1 

3 

7 

3 
2 
2 

ie 


8 

4 

1 
3 

16 
12 

4 


15 
3 
9 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category, 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  5.   Includes  the  planned  center  known  as  "Green  Acres  Shopping  Center"  and  establishments  on  Sunrise  Highway  west  from  Green 

Acres  Rd. ,  west  to  Mill  Rd. ,  on  Mill  Rd.  to  Sidney  PI.,  and  on  north  side  of  Sidney  PI.  from  Mill  Rd .  to  Green  Acres  Rd.  east. 
(Valley  Stream,  Nassau  County)  (In  tract  4109) 

MRC  No.  6.   Includes  the  establishments  on  Hempstead  Turnpike  from  Arden  Blvd.  to  Stratford  Rd.   (Nassau  County)  (In  tracts  4060  and  4061) 

MRC  No.  7.   Includes  the  planned  centers  known  as  "New  Hyde  Park  Shopping  Center,"  "Lake  Success  Shopping  Center,"  and  "Lakeville  Shopping 
Center"  on  Union  Turnpike  (Marcus  Rd.)  from  Tryon  Ct.  to  271st.  St.  and  establishments  on  Lakeville  Rd.  from  Rose  Lane  to  Union 
Turnpike.   (Queens  and  Nassau  Counties)  (In  tracts  1579.01,  3028,  and  3029) 

MRC  No.  8.   Includes  the  planned  centers  known  as  "Center  Island"  and  "Levittown"  and  establishments  on  Hempstead  Turnpike  from 

Shelter  Lane  to  Ranch  Lane  and  on  Jerusalem-Gardiners  Ave.  from  Squirrel  Lane  to  Hill  Lane.  (Nassau  County)  (In  tracts  4089, 
4090,  4091,  and  4092) 


33-52      NEW  YORK— NASSAU-SUFFOLK  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  9 


No.  10 


No.  11 


No.  12 


54,  58,  591 


53,6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


110 

20 

932 

15 

980 

3 

077 

25 

(D) 

61 

90 

714 

24 

(D) 

110 

3 

3 

6 
3 
2 
1 

11 

3 
10 

31 
8 
7 
8 
1 

13 
1 

13 
3 
4 
6 

12 

7 
5 


44 
6 

1 

139 
349 
074 
089 

8 

39 
751 

24 

75 
185 

11 

25 
413 

139 

5 
1 

4 

11 
1 
6 
4 

17 

7 

4 

29 

11 
10 
7 
1 
8 
2 

12 
6 
1 
5 

18 

16 

2 


32 

2 

23 


91 

22 

294 

3 

303 

602 

23 

2 

822 

49 

16 

367 

19 

3 

105 

91 

4 
1 

3 

7 
1 
2 
4 

4 

3 

4 

18 
6 
3 

7 

4 
1 

13 
3 
3 

7 

16 

14 

2 


19 

1 

11 


109 

15 
2 

95 

864 
900 
492 

5 

13 
868 

100 

58 
082 

3 

24 
914 

95 

1 

1 

6 
3 

2 
1 


3 

37 
8 
7 

10 
2 

16 
1 

7 
1 
2 
4 

9 
9 


28 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  9.   Includes  the  planned  center  known  as  "Mid  Island  Plaza"  and  establishments  on  North  Broadway  from  West  John  to  Burke  Ave. 
(Nassau  County)  (In  tracts  5189,  5185.02,  and  5193) 

MRC  No.  10.   Includes  establishments  on  Main  St.  from  Rose  Ave.  and  Ryder  Ave.  to  West  Ave.  and  on  Ocean  Ave.  from  Church  St.  and  Terry  St.  to 
Lake  St.   (Patchogue  village,  Suffolk  County)  (In  tract  1589) 

MRC  No.  11.   Includes  establishments  on  Main  St.  from  Osborn  Ave.  to  Union  Ave.,  on  Peconic  Ave.  from  Main  St.  to  Flanders  Rd.  and  Woodhull  Ave., 
and  on  Roanoke  Ave.  from  Main  St.  to  1st  St.   (Riverhead  town,  Suffolk  County)  (in  tracts  1698  and  1699) 

MRC  No.  12.   Includes  the  planned  center  known  as  "Roosevelt  Field"  and  establishments  in  the  area  bounded  by  Old  Country  Rd. ,  Meadowbrook 

Parkway,  Stewart  Ave.,  and  Clinton  Rd .   (Garden  City  village  and  Hempstead  town,  Nassau  County)  (in  tracts  3038,  4066,  and  4073.01) 


MAJOR  RETAIL  CENTERS 


NASSAU-SUFFOLK  SMSA— NEW  YORK      33-53 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  13 


No.  14 


No.  15 


No.  16 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572, 573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


10 
5 

95 

741 
381 
926 

12 

28 
7  67 

14 

46 
779 

13 

21 
195 

95 

5 

5 

2 
1 

1 

10 
6 


17 
4 
2 
5 

1 
5 
2 

11 

2 
4 
5 

13 

11 

2 


23 

3 

16 

1 


21 

22  095 

3  091 

616 


4 
<D) 


13  259 


9 
(D) 


21 

3 
1 
2 

2 
2 


31 

18  530 

2  720 

441 


15 
(D) 


12 

5  461 


4 
(D) 


31 


64  550 

11  319 

1  633 


23 

10  540 


44 
51  938 


14 
2  072 


81 

2 

1 
1 

5 
3 

2 


10 


19 

14 

10 

1 

3 
1 

7 
4 
1 
2 

11 

10 

1 


24 

3 

13 

3 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  13.   Includes  the  planned  center  known  as  "Smithtown"  and  establishments  on  Main  St.  from  Redwood  Lane  and  New  York  Ave.  to  Hauppage  Rd. , 
and  on  Lawrence  Ave.  from  Main  St.  to  Percy  Ave.   (Suffolk  County)  (In  tract  1349.04) 

MRC  No.  14.   Includes  the  planned  center  known  as  "South  Gate"  and  establishments  on  Sunrise  Highway  from  Higbie  Lane  to  Udall's  Rd.   (Suffolk 
County)  (In  tracts  1467.02  and  1468) 

MRC  No.  15.   Includes  the  planned  center  known  as  "Great  Neck  Plaza"  and  establishments  on  Great  Neck  Rd.  from  9th  St.  to  Middle  Neck  Rd., 
on  Middle  Neck  Rd.  from  Cutter  Mill  Rd.  to  Station  Plaza,  and  on  Station  Plaza  from  Middle  Neck  Rd.  to  Welwynn  Rd. 

MRC  No.  16.   Includes  establishments  on  Franklin  Ave.  from  6th  St.  to  14th  St.  and  on  7th  St.  from  Franklin  Ave.  to  Hilton  Ave.   (Garden  City) 
(In  tracts  4064  and  4065) 


33-54      NEW  YORK— NASSAU-SUFFOLK  SMSA 


MAJOR  RETAIL  CENTERS 


table  l.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  17 


No.  18 


No.  19 


No.  20 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Mixellaneous  shopping  goods  stores 
Florists  


250 

156  646 

22  899 

3  894 


45 
12  095 


166 
(D) 


39 
(D) 


250 

4 
2 
2 

11 
2 
4 
5 

15 

5 

1 

74 
30 
23 
14 

3 
21 

6 

47 

29 

8 

10 

25 
21 

4 


63 
5 

34 
1 


33 

52  510 

7  103 

1  407 


10 
12  038 


12 
(D) 


11 
(D) 


33 
3 


12 

38 

197 

5 

211 

1 

085 

3 

(D) 

(O) 


1 

(D) 


12 


25  390 

3  743 

712 


11 
3  826 


12 

20  732 


5 
832 


28 


Standard  Notes :   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  17.  Includes  the  establishments  in  the  area  bounded  by  the  north  side  of  Fulton,  west  side  of  Franklin,  Bedell  St.,  Main,  Kendig  PI., 
and  Long  Island  RR. ,  north  side  of  Jackson,  Washington,  north  side  of  Fulton  to  Robeson  PI.,  south  side  of  Fulton,  Clinton,  south 
side  of  Front,  Weil  PI.,  West  Orchard,  St.  Paul's,  and  south  side  of  Fulton  to  Hilbert.   (Hempstead)  (In  tracts  4067  and  4068) 

MRC  No.  18.   Includes  the  establishments  on  Sunrise  Highway  from  Carol  Drive  to  East  Carmen  Rd.   (Massapequa  Park)  (In  tracts  5216.01,  5216.02, 
5217,  and  5218.02) 

MRC  No.  19.   Includes  the  planned  center  known  as  "Gardiner  Manor  Shopping  Center"  at  the  intersection  of  Sunrise  Highway  and  Manor  Lane. 
(Suffolk  County)  (In  tracts  1467.02  and  1470.02) 

MRC  No.  20.   Includes  the  planned  center  known  as  "Huntington  Center"  and  establishments  on  New  York  Ave.  from  Semon  Rd.  to  Tuthill  St. 
(Suffolk  County)  (In  tract  1109) 


MAJOR  RETAIL  CENTERS 


NASSAU-SUFFOLK  SMSA— NEW  YORK      33-55 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  21 


No.  22 


No.  23 


No.  24 


54,  58,  591 


53,6,7;594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2  ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores   

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


34 
5 

147 
847 
380 
920 

10 

36 
496 

20 

82 
965 

3 

29 
386 

147 

3 
2 

1 

4 
1 
1 
2 

14 

4 


32 

17 

13 

2 

2 


22 

7 
9 
6 

19 

14 

5 


41 
3 

24 
2 


123 

17 

3 

123 
011 
452 
225 

17 

26 

084 

101 

82 
843 

4 

15 
084 

123 

2 
2 

5 

3 
2 

10 


35 
11 


11 
13 


25 
10 


14 

12 

2 


26 

3 
17 

1 


53 
6 
1 

74 
795 
030 
173 

13 

30 
249 

23 

23 
693 

16 

21 
853 

74 

4 
1 

3 

4 
1 
1 
2 


2 

1 

675 
592 
298 

5 

14 
672 

10 


3  9t 


13 
3  035 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  21.   Includes  establishments  on  Main  St.  from  Stewart  Ave.  to  Anderson  PI.,  on  New  York  Ave.  from  Main  St.  to  Crescent  and  Dewey  Sts. , 
and  on  Wall  St.  from  Main- St.  to  Union  PI.   (Suffolk  County)  (In  tracts  1101.02,  1102,  1103,  and  1109) 

MRC  No.  22.   Includes  the  planned  center  known  as  "Walt  Whitman  Shopping  Center"  and  establishments  on  State  Highway  110  from  Amityville  Rd. 
to  Detroit  Rd.  and  on  Walt  Whitman  Rd.   (Suffolk  County)  (In  tracts  1119,  1120.01,  and  1122.01) 

MRC  No.  23.   Includes  the  planned  center  known  as  "Commack  Plaza"  and  establishments  on  the  south  side  of  Jericho  Turnpike  from  Sunken  Meadow 
State  Parkway  to  Commack  Rd. ,  on  Commack  Rd.  from  Jericho  Turnpike  to  Tioga  PI.,  and  on  Veterans  Memorial  Highway  from  Jericho 
Turnpike  to  Sunken  Meadow  State  Parkway.   (Suffolk  County)  (In  tracts  1118.04,  1121.01,  1351.01,  and  1352.03) 

MRC  No.  24.   Includes  the  planned  center  known  as  "Mayfair  Shopping  Center"  and  establishments  on  Jericho  Turnpike  from  Walter  Ct.  to  Mayfair 
Ter.   (Suffolk  County)  (In  tracts  1351.02  and  1352.01) 


33-56      NEW  YORK— NASSAU-SUFFOLK  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  25 


No.  26 


No.  27 


No.  28 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572, 573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores   

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


51 

58  358 

8  897 

1  584 

11 

1 

12 
240 
402 
283 

7 
(D) 

6 

8 
342 

37 
47  607 

3 

(D) 

7 
(D) 

1 
(D) 

51 

1 

1 

3 
2 

1 

3 

1 

1 

15 
4 
2 
4 
1 
6 


12 
2 
4 
6 

3 
3 


1 
11 

7 


12 


41 

11  761 

1  803 

350 


15 
4  026 


21 
6  887 


5 
848 


41 
1 


19 

13  343 

1  743 

363 


4 
(D) 


11 
10  084 


4 
(D) 


19 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3 Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  25.   Includes  the  planned  center  known  as  "South  Shore  Mall"  and  establishments  on  the  north  side  of  Sunrise  Highway  from  Brook  Ave. 
to  Penataquit  Ave.   (Suffolk  County)  (In  tract  1460.03) 

MRC  No.  26.   Includes  the  planned  center  known  as  "Birchwood  Park  Shopping  Center"  and  establishments  on  Hicksville- Jericho  Rd.  from  Jericho 
Turnpike  to  Birchwood  Park  Rd.   (Nassau)  (In  tracts  5185.01  and  5186) 

MRC  No.  27.   Includes  the  planned  center  known  as  "Bar  Harbour  Shopping  Center"  and  establishments  on  Merrick  Rd.  from  Park  Blvd.  to 
Whitewood  Dr.   (Nassau  County)   (In  tracts  5217  and  5218.02) 


MRC  No.  28.   Includes  the  establishments  along  the  west  side  of  Long  Beach  Rd.  from  Mott  St.  to  Daly  Blvd.   (Oceanside)   (In  tract  4134) 


MAJOR  RETAIL  CENTERS 


NASSAU-SUFFOLK  SMSA— NEW  YORK      33-57 


table  i   Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  29 


No.  30 


No.  31 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales Si  ,000. 

Payroll,  entire  year 51,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales SI  ,000. 

All  other  stores: 

Number    

Sales 51 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3     

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


19 

22  783 

3  024 

735 


3 
1  191 


12 
(D) 


4 
(D) 


19 


94 

27  421 

3  482 

506 


21 
8  209 


54 
9  827 


19 
9  385 


94 


30 

21 

17 

6 

2 
1 


22 

3 

13 

1 


102 

143  990 

19  070 

3  520 


16 

(D) 


78 
123  961 


8 
(D) 


102 


47 

14 

13 

9 

2 

19 

3 

10 
2 

4 

4 

7 
7 


21 

2 
15 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  29.   Includes  the  planned  center  known  as  "Five  Town  Plaza"  and  establishments  along  the  east  side  of  Rockaway  Turnpike  from  Brookville 
Blvd.  to  3d  St.   (Woodmere)  (In  tracts  664,  4110,  and  4113.01) 

MRC  No.  30.   Includes  the  establishments  on  Main  St.  from  Jobs  Lane  to  Jagger  St. ,  on  Jobs  Lane,  Monument  Lane,  and  Hill  Street  from  Main  St. 
to  1st  Neck  Lane  and  on  Hampton  St.  from  Pine  St.  to  Main  St.   (Southampton)  (In  tracts  1904,  1905,  and  1906) 

MRC  No.  31.   Includes  the  planned  center  known  as  "Smith  Haven  Mall"  and  establishments  on  Middle  Country  Rd.  from  Moriches  Rd.  to  Alexander 
Ave.,  and  on  Alexander  Ave.  to  Nesconset  Rd.   (Lake  Grane )   (In  tracts  1350.03  and  1354) 


33-58     NEW  YORK— NASSAU-SUFFOLK  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRCNo.  91 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


110 

3 
3 


11 

3 

10 


31 
8 
7 
8 

1 
13 

1 


13 
3 
4 

6 


12 
7 
5 


120    932 


672 

672 

74 

433 

(D) 

(D) 

(D) 

13 

226 

(D) 

1 

922 

10 

117 

? 

603 

(D) 

4 

362 

(D) 

(D) 

(D) 

4 

372 

984 

1 

615 

1 

773 

2 

367 

2 

073 

294 

(D) 


19 

3  783 

2 

(D) 

11 

1  792 

2 

(D) 

NA   Not    available. 


15    980 

99 
99 


10  242 
(D) 
(D) 


1  253 
(D) 
261 


1  550 
302 
(D) 

783 
(0) 
(D) 


581 
145 
207 
229 


548 

483 

65 


(D) 

487 
(D) 
254 
(D) 


Standard   Notes:      -    Represents    zero.  D  Withheld   to   avoid  disclosure. 

'See   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes    data   for    those   kinds   of   business    in   SIC   59    (except    591    and   596)  not   covered   in   any    of    the   lines    below. 


3    706 


19 


353 
(D) 
(D) 


305 

(D) 

59 


362 
60 
(D) 
193 
(D) 
(D) 


145 
30 
48 
67 


125 

108 

17 


(D) 

122 
(D) 

58 
(D) 


3    077 

11 
11 


2  130 
(DJ 
(D) 


230 

(D) 

53 


284 
60 
(D) 
133 
(D) 
(D) 


106 
18 
52 
36 


86 
72 
14 


(D) 

85 
(D) 

44 
(D) 


MAJOR  RETAIL  CENTERS 


NASSAU-SUFFOLK  SMSA— NEW  YORK      33-59 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRC  No.  10' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


139 


11 

1 
6 
4 


17 
7 
4 


29 

11 
10 
7 
1 
8 
2 


12 

6 
1 
5 


18 

16 

2 


32 

2 

23 


NA   Not    available. 


44 

349 

l 

164 

(D) 

(D) 

9 

533 

(D) 

2 

939 

(D) 

5 

365 

8 

744 

690 

7 

028 

2 

Oil 

(D) 

1 

481 

(D) 

1 

662 

(D) 

4 

191 

(D) 

(D) 

2 

337 

1 

768 

(0) 

(D) 

1    618 

4    248 

(D) 

3    433 


6   074 


252 
(D) 
(D) 


1  383 
(D) 
530 
(D) 


545 

857 

67 


140 
342 
342 
275 
(D) 
293 
(D) 


486 
(0) 
(D) 

255 


383 
(D) 
(D) 


241 

720 
(0) 
591 


Standard  Notes:      -   Represents   zero.  D  Withheld    to   avoid   disclosure. 

'See   table    1    for   Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes   data   for    those   kinds    of   business   in  SIC   59    (except    591    and   596  )  not   covered   in   any   of    the   lines   belo 


1    466 


65 
(D) 

(D) 


331 
(D) 
135 
(D) 


123 

207 
22 


266 
77 
77 
63 

(D) 
68 

(D) 


117 

(D) 

(D) 

63 


98 
(0) 
(D) 


64 

173 
(D) 
142 


1    089 


31 
(D) 
(D) 


296 
(D) 
125 
(0) 


102 
89 
14 


254 
70 
70 
37 

(D) 
52 

(D) 


64 
(D) 
(D) 

37 


95 
(D) 
(D) 


35 

109 

(D) 

90 
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MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRC  No.  171 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


250 


11 
2 
4 
5 


15 
5 
1 


74 
30 
23 
14 

3 
21 

6 


47 
29 

8 

10 


25 

21 
4 


63 

5 

34 

1 

NA   Not    available. 


156 

646 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

6 

607 

CD) 

(0) 

17 

933 

9 

391 

8 

895 

3 

805 

862 

3 

478 

397 

15 

578 

10 

463 

1 

000 

4 

115 

4 

422 

4 

155 

267 

1   066 

10    345 

1    706 

5    886 

(D) 


22    899 


(D) 
(D) 
(0) 


(D) 
(D) 
(D) 
(D) 


826 
(D) 
(D) 

3   083 

1   510 

1    433 

677 

168 

665 

63 


2   529 

1   715 

156 

658 


1    136 

1    101 

35 


170 

544 

64 

922 

(D) 


Standard   Notes:      -   Represents    zero.  D  Withheld   to   avoid   disclosure. 

'See   table    1    for  Major  Retail    Center   description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

'Includes   data   for   those  kinds   of   business    in  SIC  59    (except    591    and   596)  not   covered   in   any   of    the   lines    below. 


5    225 


(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


191 
(D) 

(D) 


704 
325 
306 
162 

42 
158 

17 


629 

421 

39 

169 


278 

269 

9 


69 

379 

16 

219 

(D) 


3    894 


(D) 
<D) 

(D) 


(D) 
(D) 
(D) 
CD) 


137 
(D) 
(D) 


523 

293 

27  6 

84 

29 

102 

15 


341 

206 

25 

110 


296 
289 

7 


34 

245 

15 

135 

CD) 
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table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


(51,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRCNo.  21 ' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


147 


34    847 


14 
4 
5 


32 
17 
13 

2 
2 
8 
3 


22 

7 
9 
6 


19 
14 

5 


41 
3 

24 
2 

NA   Not    available. 


201 

CD) 

(D) 

? 

725 

(D) 

(0) 

(D) 

7 

864 

874 

804 

9 

503 

3 

598 

? 

964 

(D) 

CD) 

1 

685 

254 

5 

07  3 

2 

614 

1 

492 

967 

1 

937 

1 

593 

344 

695 

5  171 
(D) 

3  664 
(D) 


5    380 

(D) 
(D) 


434 
(D) 
(D) 
(D) 


886 


94 


(D) 


577 
468 
370 
(D) 
(D) 
277 
23 


7  67 
365 
280 
122 


575 

483 

92 


146 

787 
(D) 

539 
(D) 


Standard   Notes:      -    Represents   zero.  D  Withheld    to   avoid  disclosure. 

lSee   table   1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC  596. 

'includes    data   for    those   kinds   of   business   in   SIC  59    (except    591   and  596)  not   covered   in   any   of   the   lines   below. 


1    434 


(D) 
(D) 


HI 
CD) 
CD) 
CD) 


206 
29 
(D) 


485 
124 

97 
CD) 
CD) 

59 
6 


198 


80 
30 


154 

131 

23 


33 

190 
CD) 
133 
CD) 


920 

(D) 
(D) 


104 
CD) 
(D) 

(D) 


143 

13 

CD.) 


234 

98 

77 

(D) 

CD) 

40 


107 
46 
42 
19 


154 
117 

37 


15 

124 

CD) 

86 

(D) 


33-62      NEW  YORK— NASSAU-SUFFOLK  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRCNo.  22' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


123 

2 

2 


10 


35 

11 

8 

11 

13 


25 

10 

8 

7 


14 

12 

2 


26 

3 

17 

1 

NA   Not    available. 


123 

on 

(D) 

(DJ 

74 

477 
(D) 
(D) 

9    283 


13    142 
3    522 


249 
069 


3    551 


10 

021 

3 

194 

2 

832 

3 

995 

5 

260 

(D) 

(D) 

(D) 

6    700 

1    971 

4    203 

(D) 


17    452 

(D) 
(D) 


10  552 
(D) 
(D) 


813 


66 


2  066 
514 
464 

1    047 

505 


364 
433 
413 
518 


1  269 
(D) 
(0) 


(D) 

863 
114 
670 
(D) 


Standard   Notes:      -   Represents    zero.  D  Withheld   to   avoid   disclosure. 

lSee   table   1    for   Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

'Includes   data    for   those  kinds   of   business   in   SIC  59    (except    591    and   596)  not   covered   in   any   of   the   lines    below. 


3    970 

(D) 
(D) 


2  330 
(D) 
(0) 


198 


17 


471 
113 
102 
250 

103 


340 
107 
102 
131 


312 
(D) 
(D) 


<D> 

183 

28 

130 

(D) 


3    225 

(0) 
(0) 


1  903 
(D) 
(D) 


149 


15 


342 
113 
103 
141 

38 


206 
53 
55 
98 


390 
CD) 
(D) 


(D) 

150 

17 

109 

(0) 


MAJOR  RETAIL  CENTERS 


NASSAU-SUFFOLK  SMSA— NEW  YORK      33-63 


table  2   Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRCNo.  31 ' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


102 


47 

14 

13 

9 

2 
19 

3 


10 
2 

4 
4 


21 

2 

15 


143   990 


99  646 
(D) 
(0) 
(D) 


(D) 


(D) 


16  885 
7  P96 
(D) 
3  581 
(DJ 
(D) 
209 


220 
(0) 
262 
(D) 


358 
358 


(D) 

4    540 

(D) 

3    210 


19    070 


13  359 
(D) 
(D) 
(D) 


(D) 


(D) 


2  777 
1  194 
(D) 
627 
(0) 
(D) 
(D) 


438 
(D) 
225 
(0) 


37  6 
37  6 


(D) 

609 
(D) 

460 


Standard  Notes:      -   Represents    zero.  D  Withheld   to   avoid   disclosure.  NA  Not   available. 

'See   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes   data   for   those  kinds   of   business    in   SIC  59    (except    591    and   596)  not   covered   in   any   of   the   lines   below. 


4    262 


2  974 
(D) 
(0) 
(D) 


(D) 


(0) 


680 
285 
(D) 
164 
(D) 
(D) 
(D) 


104 
(D) 
52 
(D) 


87 
87 


(D) 

118 

(D) 

86 


3    520 


2  462 
(D) 
(D) 
(D) 


(D) 


(D) 


539 
279 
(D) 
87 
(D) 
(D) 
(D) 


80 
(D) 

48 
(D) 


102 
102 


(0) 

107 
(0) 


NEW  YORK,  N.Y.-NJ. 

Standard  Metropolitan  Statistical  Area 

1972 


New  York  City 


X 
QUEENS 
CO. 


RICHMOND  CO. 


0  10  20  30  40 

1  I    II    I    I    I    I    I    I    I I I 1 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


33-64 


NEW  YORK,  N.Y.-NJ. 

Central  Business  Districts 
1972 


MANHATTAN 


Comprising  Census  Tracts 
74.76,82,84,  92,94,96, 100, 
101,102,104,109,  112.01, 
112.02,  112.03,113,114.01, 
114.02,119,125,  131  and  137 


1000            2000  3000   FEET 

,1 I 


YONKERS 

Comprising  Census  Tracts 
3  and  4.01 


0                1000  2000  3000  FEET 

I 1  I 


BROOKLYN 

Comprising  Census  Tracts 
9.  11,27,33  and  37 


1000 


2000 


3000  FEET 
_J 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


33-65 


NEW  YORK,  N.Y. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  Districts 

1967 


30  MILES 
J 


RICHMOND 
CO. 


e 


I 


*ve 


BROOKLYN 


YONKERS 


Comprising  Census  Tracts 
9,  11,27,  33,  35,  37  and  39 


Comprising  Census  Tracts 
3  and  4.01 


0  1000  2000  3000  FEET 

1  ■    I    ■    I    I I I 


U.S.  DEPARTMENT  OF  COMMERCE 


0                  1000              2000             3000  FEET 
I    I     I     I     I     I I I 

BUREAU  OF  THE  CENSUS 


33-66 


NEW  YORK,  N.Y. 


Central  Business  District 

1967 


Comprising  Census  Tracts 
42,  43,  45,  47,  49,  50,  51,  52,  53,  54, 
55.01,  55.02,  56,  57,  58,  59,  61,  63, 
65,  67,  68,  69,  71,  72,  73,  74,  75,  76, 
77,  79,  80,  81,  82,  83,  84,  87,  89,  91, 
92,  93,  94,  95,  96,  97, 100,  101, 102, 
103,  104,  109,  111,  112.01,  112.02, 
112.03,  113,  114.01,  114.02,  115,  119, 
125,  131  and  137 


0              1000           2000         3000  FEET 
I I I I I 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


33-67 


NEW  YORK,  N.Y.-NJ. 

Central  Business  District  and  Major  Retail  Centers 

1972 
MAPI 


See  Map  2 


Nos.  1,2,7  10  ,12, 14, 15, 17,20-24,  28, 38-49,  56, 60, 62,and  67  Unassigned 
0      Central  Business  District 

(T)     Major  Retail  Centers  (See  table  1  for  boundary 
v^  description  of  each  centerl 
Corporate  limits  of  other  CBD  cities 

U.S.  DEPARTMENT  OF  COMMERCE 


33-68 


BUREAU  OF  THE  CENSUS 


NEW  YORK,  N.Y.-NJ. 

Central  Business  Districts  and  Major  Retail  Centers 

1972 
MAP  2 


See  Map  1 


Central  Business  Districts' 


Nos.    1,  2,  7-10,  12,  14,15,17,20-24,  28,  38-49,56, 60, 62,and  67   Unassigned 


(7)     Major  Retail  Centers  (See  table  1  for  boundary 
,  _  description  of  each  center) 

Central  cities 

U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


33-69 


33-70      NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Cities 


New  York  City 


Brooklyn 
Borough 


Manhattan 
Borough 


Yonkers  City 


54,  58,  591 


53,  6,  7;  594 


52,55,59 
ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number    

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3     

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


78   058 

19    892    187 

2    862   764 

493    445 


35    965 
7    867    591 


24    179 
6   972    635 


17    914 
5    051    961 


78 

058 

2 

264 

1 

080 

1 

184 

1 

814 

105 

741 

968 

15 

914 

1 

853 

3 

918 

10 

019 

4 

506 

2 

698 

1 

957 

617 

1 

895 

1 

044 

5 

159 

1 

684 

1 

7  68 

1 

707 

17 

415 

12 

638 

4 

777 

2    636 

17    066 

2    449 

7    187 

986 


61    609 

14    691    047 

2   220   903 

379   271 


29    606 
6   090    139 


19    482 
5    339    391 


12    521 
3    261    517 


61    609 

1  581 
836 
745 

1    481 

58 

592 

831 

13    311 

1  070 

2  242 


8 

344 

3 

734 

2 

157 

1 

673 

490 

1 

560 

887 

3 

988 

1 

336 

1 

366 

1 

286 

14 

211 

10 

336 

3 

875 

2   084 

13    297 

1    859 

5    669 

752 


17    413 

3   503    890 

4  69    225 

80    582 


8    668 
1    501    425 


5    265 
1    142    512 


3    480 
859    953 


17    413 

495 
246 
249 

507 

10 

196 

301 

4   721 

351 

747 

2  284 
975 
600 
400 
165 
478 
266 

1  160 
419 
413 
328 


3    333 

2  360 
973 

614 

3  201 
519 

1   314 
164 


20  855 
5  788  798 
1   066   874 

178    455 


9    453 
2    192    036 


7    655 
2   724   024 


3  747 
872  738 


20    855 

350 
210 
140 

419 

21 

170 

228 

2  895 
132 
217 

3  430 
1   562 

883 
822 
146 
560 
340 

1  366 
483 
425 
458 

5    918 

4  590 
1    328 


640 

488 
623 
440 
288 


1 

545 

460 

319 

54 

604 

9 

787 

662 

163 

412 

434 

167 

284 

449 

129 

623 

1    545 

50 
19 
31 

26 
5 

12 
9 

288 

60 

133 

155 
68 
42 
29 
10 
32 
16 

115 
40 
39 
36 

321 
214 
107 

53 

344 
53 

138 
23 


Standard    Notes:      -   Represents    zero.  D  Withheld    to   avoid    disclosure.  NA   Not    available. 

'Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and   merchandising   machine   operators)    SIC  596. 

2Stores    in    the   general   merchandise,    apparel,    furniture   and    appliance   groups,    and    those  making   up   the  miscellaneous    shopping  goods   category, 
stores    specialize   in  department    store   type  merchandise. 

'includes   data   for   those   kinds    of   business    in   SIC  59    (except   591    and   596)    not    covered    in   any   of    the   lines   below. 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK      33-71 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Central  business  districts 


Brooklyn 
Borough 


Manhattan 
Borough 


Yonkers 


Major  retail  centers 
(See  descriptions  below) 


No.  3 


No.  4 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAP2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1,000. 

NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers    . 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations t 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers ■ 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores  

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    - 

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists  


542 

399    457 

79    288 

11    814 


256 
44    575 


204 
(D) 


82 

(D)    J 


542 

8| 
5  i 
3 

18 
3 
6 
9 

62 


91 
25 
15 
23 
4 
31 

e 

45 

22 

6 

17 

176 

136 

40 


111 

13 

50 

3 


7    896 

3    Oil    975 

618    677 

100    012 


3    243 
528    312 


3    371 
I    859    156 


1    282 

324    507 


7    896 

110 
70 

40 

132 
14 
46 
72 

601 

34 

48 

1  582 
703 
372 
452 
45 
226 
156 

469 
164 
119 
186 


443 
005 
438 

199 

278 

168 

166 

97 


56 
7 
1 

259 
923 

450 
517 

12 

86 
266 

32 

120 
628 

12 

53 
029 

259 

6 
2 
4 


1 
4 

3 

39 

7 

7 

53 
21 
13 
12 

1 
14 

5 

27 
9 

11 
7 

41 
28 
13 


65 

11 

32 

2 


64 
91    360 

12    446 
2    167 


10 
16    823 


44 
71    262 


10 
3    275 


64 


4 

1 

2 

26 

11 

6 

6 


14 
1 


303 

151    132 

20    232 

3    930 


88 
35    677 


171 

95    482 


44 
19    973 


303 

6 


10 
2 
2 
6 

36 


84 
31 
20 
22 

2 
23 

6 

36 
13 

11 
12 

42 

33 

9 

10 

72 
6 

41 
3 


Standard   Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 
Stores    in   the  general  merchandise,    apparel,    furniture   and   appliance  groups,    and    those  making   up   the   miscellaneous    shopping 
stores  specialize  in   department   store   type  merchandise. 

3Includes    data   for   those   kinds    of   business    in   SIC   59    (except    591    and   596)  not    covered   in   any    of    the   lines   below. 


js   category.      These 


MRC  No.  3. 


Includes  the  planned  center  known  as  "Cross  County  Center"  and  establishments  in  the  area  bounded  by  Cross  County  Parkway,  Kimball 
Ave.,  Vredenberg  Ave.,  Mile  Square  Rd.  and  New  York  State  Thruway.   (Yonkers,  Westchester  County)  (In  tract  24.04) 


Includes  the  establishments  on  Main  St.  from  Northern  Blvd.  to  Franklin  Ave.,  on  Northern  Blvd.  from  Collin  PI.  to  Bowne  St.,  on 
Roosevelt  Ave.  from  Prince  St.  to  Union  St.,  on  Kissena  Blvd.  from  41st  Ave.  to  Barclay  Ave.,  on  37th,  38th,  and  39th  Aves .  from  Main 
St.  to  Union  St.,  and  on  41st  Ave.  from  Main  St.  to  Frane  PI .   (Queens  borough)  (In  tracts  851,  853,  855,  865,  867,  871,  and  889) 


33-72      NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972-Continued 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591, 6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total:' 

Number    

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  .... 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


No.  5 


61 

64  856 

6  867 

1  280 


28  095 


32 

28  894 


U 
7  867 


61 

5 
1 
4 

4 
2 
2 


12 

5 
5 

1 
1 
4 
1 

10 
1 
3 
6 

8 
5 
3 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  6 


38 

21  674 

3  131 

699 


17 
6  402 


18 
14  710 


3 

562 


38 


No.  11 


177 

92  239 

13  286 

2  375 


49 
(D) 


117 

79  850 


11 
(D) 


177 

2 
2 


17 
3 

4 

10 

21 


60 
9 
7 

22 
1 

21 
7 

25 

16 

2 

7 

24 
20 

4 


24 
1 

15 
2 


No.  13 


199 

36 

6 

409 
321 
182 
872 

24 

94 
318 

167 

273 
833 

7 

42 
170 

409 

9 

5 
4 

21 
4 
7 

10 

33 


137 

43 
23 
35 

5 
46 

8 

74 
23 
24 
27 

53 

44 


74 
5 

41 
4 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  5.   Includes  the  planned  center  known  as  "Staten  Island  Plaza"  and  establishments  on  Forest  Ave.  from  Hamlin  PI.  to  Decker  Ave.,  and  on 
Barrett  Ave.  from  Forest  Ave.  to  Decker  Ave.   (Richmond  borough)  (In  tracts  201,  247,  and  251) 

MRC  No.  6.   Includes  the  planned  center  known  as  "Fresh  Meadows  Shopping  Center"  and  establishments  on  Horace  Harding  Expressway  from  184th  St. 
to  192d  St.,  on  188th  and  190th  Sts.  from  Horace  Harding  Expressway  to  64th  Ave.,  and  on  64th  Ave.  from  186th  St.  to  188th  St. 
(Queens  borough)  (In  tracts  1341  and  1347) 

MRC  No.  11.   Includes  establishments  on  3d  Ave.  from  East  148th  St.  to  East  157th  St.,  on  East  149th  St.  from  Morris  Ave.  to  St.  Ann's  Ave.,  and  on 
Melrose  Ave.  from  East  150th  St.  to  3d  Ave.   (Bronx  borough)  (In  tracts  37,  43,  65,  67,  69,  71,  73,  and  141) 

MRC  No.  13.   Includes  establishments  on  Jamaica  Ave.  from  146th  St.  to  172d  St.  and  on  the  following  cross  streets:   Sutphin  Blvd.  from  89th  Ave. 

to  Archer  Ave.,  Parsons  Blvd.  from  90th  Ave.  to  Jamaica  Ave.,  160th  St.  and  New  York  Blvd.  from  Jamaica  Ave.  to  Archer  Ave.,  164th  St. 
from  89th  Ave.  to  Jamaica  Ave.,  165th  St.  from  88th  Ave.  to  Archer  Ave.,  Merrick  Blvd.  from  91st  Ave.  to  Douglas  Ave.,  and  168th  St. 
from  91st  Ave.  to  Jamaica  Ave.   (Queens  borough)  (In  tracts  208,  212,  240,  244,  248,  410,  442,  446.01,  446.02,  and  460) 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK      33-73 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  16 


No.  18 


No.  19 


No.  25 


No.  26 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales  .  .  .  I $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


383 

125  867 

20  067 

3  422 


129 
30  634 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


214 
(0) 


to 

(D) 


383 

6 
2 
4 

ie 

2 

8 
8 

52 

3 


106 
46 
31 
16 
6 
27 
11 

52 
13 
20 
19 

67 
60 

7 

10 

69 
4 

38 
5 


27 
3 

15 
221 
321 
654 

3 
(D) 

19 

10 
058 

2 
(D) 

39 

5 
1 

60 

275 
519 
057 

8 

22 
785 

28 

34 
557 

1 

4 
933 

15 


60 


10 


21 
8 
6 
4 
1 
7 
1 

5 
1 
2 
2 

9 
7 
2 


10 
2 
6 
2 


99 

17 

2 

403 
979 
564 
770 

26 

110 

272 

67 

261 
639 

6 

32 
068 

403 

7 
4 

3 

20 
1 
9 

10 

26 
1 


120 
34 
21 
29 
6 
39 
12 

82 

51 

7 

24 

75 
51 
24 


63 
6 

39 
3 


45 

7 
1 

225 
433 
535 
421 

13 

88 

448 

28 

116 

585 

3 

21 

400 

225 

3 
2 

1 


1 
3 
4 

44 

1 


66 
25 
15 
16 

3 
17 

5 

19 
4 
7 
8 

36 
28 

8 


39 

4 

23 

4 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  16.   Includes  the  establishments  on  Flatbush  Ave.  from  Parkside  Ave.  to  Avenue  D  and  Ditmus  Ave.,  and  on  the  following  cross  streets:  Church 
Ave.  from  East  17th  St.  to  Bedford  Ave.,  on  Tilden  Ave.  and  Beverly  Rd.  from  Flatbush  Ave.  to  Bedford  Ave.,  and  on  Duryea  PI.  from 
Flatbush  Ave.  to  East  22d.   (Brooklyn  borough)  (In  tracts  506,  508,  510,  512,  514,  516,  790,  792,  794,  796,  and  798) 

MRC  No.  18.   Includes  the  planned  center  known  as  "Midway  Shopping  Center"  and  establishments  on  Central  Park  Ave.  from  Ardsley  Rd.  to  Yonkers 
city  limits.   (Greenburgh  town,  Westchester  County)  (In  tract  107) 

MRC  No.  19.   Includes  the  planned  center  known  as  "Parkchester  Shopping  Center"  and  establishments  on  Metropolitan  Ave.  from  and  including  Hugh  J. 
Grant  Circle  to  Metropolitan  Ave.,  on  East  and  West  Aves .  from  Wood  Ave.  to  Parkchester  Rd.,  and  on  Westchester  Ave.  from  Hugh  J. 
Grant  Circle  to  Pugsley  Ave.   (Bronx  borough)  (In  tracts  72,  92,  208,  210,  212,  and  216.02) 

MRC  No.  25.   Includes  establishments  on  125th  St.  from  2d  Ave.  to  Morningside  Ave.  and  on  the  following  cross  streets:   5th,  7th,  and  8th  Aves. 
from  125th  to  126th  Sts . ,  Lenox  and  Lexington  Aves.  from  124th  St.  to  126th  St.,  3d  Ave.  from  125th  St.  to  115th  St.,  and  116th  St. 
from  Lexington  Ave.  to  3d  Ave.   (Manhattan  borough)  (In  tracts  209,  222,  202,  194,  188,  180,  182,  196,  198,  200,  and  209.01) 

MRC  No.  26.  Includes  the  establishments  on  West  181st  St.  from  Amsterdam  Ave.  to  Fort  Washington  Ave.,  on  Broadway  from  West  179th  St.  to  West  183d 
St.,  and  on  St.  Nicholas  Ave.  from  West  179th  St.  to  West  184th  St.   (Manhattan  borough)  (In  tracts  311,  271,  265,  263,  261,, and  269) 


33-74      NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  27 


No.  29 


No.  30 


No.  31 


No.  32 


54,  58.  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562.3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number    

Sales $1,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  ciothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


309 

173  321 

23  464 

4  594 


79 
(D) 


196 
(D) 


34 
6  587 


309 

4 

1 
3 

14 
1 

11 
2 

29 

1 


105 
35 
19 
29 

1 
31 

9 

<+2 
17 
10 
15 

40 

35 

5 

10 

64 
7 

35 
5 


133 

17 

3 

156 

848 
827 
822 

16 

65 
881 

111 

73 
027 

18 
5  940 


156 


54 
5 
1 

56 

869 
825 
128 

20 

19 
435 

30 

28 
356 

4 

9 
078 

56 


2 

1 

1 

1 

1 

- 

5 

1 

2 

1 

3 

~ 

21 

9 

2 

1 

7 

1 

41 

10 

9 

1 

6 

1 

6 

4 

3 

2 

17 

3 

6 

- 

20 

11 

7 

4 

6 

5 

7 

2 

35 

8 

31 

8 

4 

- 

14 
1 
7 
1 


20 
3 

36 

679 

18(3 

764 

6 

17 
911 

13 

14 
364 

5 
404 

36 


11 


10 
1 
6 
1 


141 

20 
3 

435 
503 
171 
617 

27 

121 

047 

74 

207 
617 

39 

107 
839 

435 

11 

4 
7 

9 
2 

4 

3 

47 

30 

22 

83 
37 
25 
15 

2 
25 

4 

66 
11 
29 
26 

63 

43 
20 

11 

93 
10 
49 

7 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  27.   Includes  the  establishments  on  Grand  Blvd.  and  Concourse  from  East  183d  St.  to  East  192d  St.,  on  Fordham  Rd.  from  University  Ave.  to 

Park  Ave.,  on  East  188th  St.  from  Grand  Blvd.  and  Concourse  to  Creston  Ave.,  on  Creston  Ave.  from  Fordham  Rd.  to  East  190th,  and  on 

Bainbridge  Ave.  from  Fordham  Rd.  to  Coles  Lane.   (Bronx  borough)  (In  tracts  253,  239,  237.01,  401,  399.01,  399.02,  383,  263,  265,  and 
237.02) 

MRC  No.  29.   Includes  the  establishments  on  Queens  Blvd.,  from  55th  Ave.  to66thAve.,  on  63d  Dr.  from  Queens  Blvd.  to  Wetherole ,  and  on  63d  Rd. 
from  Junction  Blvd.  to  98th  St.   (Queens  borough)  (In  tracts  473,  475,  683,  697.01,  693,  713.01,  713.02,  and  717) 

MRC  No.  30.   Includes  the  planned  centers  known  as  "Central  Plaza  Shopping  Center"  and  "Tanglewood  Shopping  Center"  at  the  intersection  of  Rox- 

bury  Dr.  east  and  Central  Park  Ave.,  and  establishments  along  the  2200-2700  blocks  of  Central  Ave.  to  Yonkers  city  limits.   (Yonkers) 
(In  tracts  21.01  and  21.05) 

MRC  No.  31.   Includes  the  establishments  on  Union  Turnpike  from  255th  St.  to  260th  St.   (Queens  borough)  (In  tracts  1551  and  1579.02) 

MRC  No.  32.   Includes  the  planned  center  known  as  "New  Rochelle  Mall"  and  establishments  on  Main  St.  from  Stephenson  Blvd.  to  Weyman  Ave.,  on 

Hugenot  St.,  on  North  Ave.  from  Union  St.  to  Eastchester  Rd.,  on  Lawton  and  Memorial  Highway  from  Main  St.  to  Hugenot  St.,  on  Church 
St.  from  Main  St.  to  Clinton  PI.,  on  Division  St.  from  Main  St.  to  Railroad  Ave.,  and  Center  Ave.  from  Hugenot  St.  to  Beauchamp  PI. 
(New  Rochelle  city,  Westchester  County)  (In  tracts  58,  60,  61,  63,  and  59.01) 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK      33-75 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  33 


No.  34 


No.  35 


No.  36 


No.  37 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1,000. 

All  other  stores: 

Number    

Sales $1 ,000. 

NUMBER  OF  ESTABLISHMENTS 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores , 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


39 

43  825 
5  338 
1  093 


10 
9  865 


26 

33  416 


3 

544 


39 


206 
28 

4 

292 
575 
047 
844 

15 

68 

934 

161 

180 
801 

28 

44 
840 

20 
2 

93 

389 
739 

481 

8 

26 
679 

6 

42 
705 

5 

25 
005 

11 

6 
5 
3 


292 

5 
3 
2 

11 
4 
4 
3 

24 

4 


83 
41 
26 
15 

3 
20 

4 

36 

9 

13 

14 

36 

29 
7 


81 
5 

50 
1 


93 

3 
2 
1 

3 

1 
2 


14 


32 

3 

18 

4 


51 
7 
1 

287 
372 
070 
221 

13 

82 
193 

29 

153 
586 

8 

52 
593 

287 

11 
3 
8 

13 
1 
4 
8 

38 


12 

63 

7 

28 

5 

16 

1 

9 

- 

3 

2 

12 

2 

11 

9 

41 

2 

14 

5 

10 

2 

17 

9 

37 

8 

25 

1 

12 

69 
7 

36 
4 


94 

17  391 

2  569 

512 


28 

5  634 


53 

10  065 


13 

1  692 


94 

3 
2 
1 

4 

1 
2 
1 

10 


23 

10 

7 
5 
1 
4 
3 

11 
4 
2 
5 

16 
12 

4 


22 
2 

15 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category, 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MRC  NO.  33.   Includes  establishments  on  White  Plains  Rd.  from  Burnham  Rd.  to  Reynolds  PI. 
and  50.02) 


(Eastchester  town,  Westchester  County)  (in  tracts  50.01 


MRC  No.  34.   Includes  establishments  in  the  area  bounded  by  Hamilton  Ave.,  Broadway,  north  side  of  Westchester  Ave.,  Bloomingdale  Rd. ,  Greene  PI., 
Maple  Ave.,  both  sides  of  Mamaroneck  Ave.  to  Edgewood  St.,  south  side  of  New  York  Post  Rd.,  Grove  St.,  Quarropas  St.,  Court  St., 
Martine  Ave.,  Depot  Plaza,  Main  St.,  and  Bronx  St.   (White  Plains)   (In  tracts  95,  97.02,  88,  94,  93,  and  90) 

MRC  No.  35.   Includes  establishments  on  Popham  Rd.  from  Garth  Rd.  to  Chase  Rd.,  on  Chase  Rd.  from  Spencer  PI.  to  Popham  Rd.,  on  Christie  PI., 

Spencer  PI.,  Harwood  Ct . ,  and  Boniface  Circle,  on  East  Parkway-Scarsdale  Ave.  from  Christie  PI.  to  Bramback  Rd.,  and  on  Garth  Rd. 

from  Popham  Rd.  to  Buckingham  PI.   (Scarsdale,  Westchester  County)  (In  tract  101) 
MRC  No.  36.   Includes  the  establishments  on  Gramatan  Ave.  and  South  4th  Ave.  from  Oakley  Ave.  to  3d  St.,  on  Wilson  PI.  and  South  5th  Ave.  from 

Stevens  Ave.  to  3d  St.,  on  3d  Ave.  from  East  Prospect  Ave.  to  East  3d  St.,  on  Prospect  Ave.,  Stevens  Ave.  and  Fiske  PI.,  2d  St.  from 

South  5th  Ave.  to  South  3d  Ave.,  on  1st  St.  from  South  8th  Ave.  to  South  3d  Ave.,  and  on  3d  St.  from  South  5th  Ave.  to  Fulton  St. 

(Mt.  Vernon  city)  (In  tracts  31,  36,  and  40) 
MRC  No.  37.   Includes  establishments  on  Main  St.  from  Decatur  St.  to  James  St.,  on  Division  St.  from  Howard  St.  to  Brown  St.,  on  South  St.  from 

Division  St.  to  Depew  St.,  on  Central  Ave.  and  Park  St.  from  Nelson  Ave.  to  James  St.,  and  on  Bank  St.   (Peekskill  city)  (In  tracts 

142,  143,  and  144) 


33-76      NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 -Continued 


1972 
SIC  code 


54,  58,  591 


53,  6,  7,  594 


52,55,59, 
ex.  591,4 


52 
525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


liscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


No.  50 


33 
4 

24 
728 
022 
736 

8 

6 
071 

12 
(D) 

6 
(D) 

24 

1 
1 

3 

1 
1 
1 

2 

1 
2 

4 

1 
1 
1 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  51 


44 
4 

12 
715 
573 
765 

2 
(D) 

4 
(D) 

6 

6 
701 

12 


No.  52 


27 

17  814 

1  779 

359 


8 
6  053 


11 
4  531 


7  230 

27 
2 
2 

2 

1 

1 

3 

2 

1 

6 
2 

1 
2 

1 
1 

2 
1 

1 


No.  53 


24 

2 

24 
226 
270 
407 

4 

5 

774 

12 

12 
615 

6 

7 

837 

24 


No.  54 


30 

1 
22 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 
Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  50.   Includes  the  planned  center  known  as  "E.  J.  Korvette"  and  establishments  on  Boston  Post  Rd.  from  High  St.  to  St.  Regent  St.   (Port 
Chester)  (In  tracts  78  and  79) 

MRC  No.  51.   Includes  the  planned  shopping  center  known  as  "E.  J.  Korvette"  and  establishments  on  Boston  Post  Rd .  from  New  York  City  line  to 

Hutchinson  River  Parkway,  on  Pelham  Parkway  from  Boston  Rd.  to  East  Chester  Creek,  and  on  Secor  Lane  from  Pelham  Parkway  to  Canal 
Rd.   (Pelham  Manor)  (In  tracts  25  and  55) 

MRC  No.  52.   Includes  the  planned  center  known  as  "Shopper's  Paradise"  and  establishments  on  Central  Ave.  from  South  Central  Ave.  to  South  Main 
St.  and  on  South  Main  St.  from  Van  Orden  Ave.,  to  East  Funston  Ave.   (Spring  Valley)  (In  tracts  113  and  124) 

MRC  No.  53.   Includes  the  planned  center  known  as  "Caldor"  and  establishments  on  Bedford  Rd.  from  Bedford  Hills  village  limits  to  Green  Lane. 
(Westchester)  (In  tracts  128,  129,  and  130) 

MRC  No.  54.   Includes  the  planned  centers  known  as  "Korvette  City,"  "Rockland  Plaza,"  "Nanuet  Mall,"  and  establishments  on  Route  59  from 
Smith  St.  to  Erie  RR.  trestle,  and  on  Middletown  Rd.  from  Route  59  to  Fenner  Lane.   (Rockland  County)  (In  tract  113) 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK      33-77 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  55 


No.  57 


No.  58 


No.  59 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  , 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


15 
<*1  810 

4  342 
792 


2 
(D) 


11 
(D) 


2 
(D) 


15 


251 

89  746 

15  889 

2  913 


110 
30  542 


107 
(D) 


34 
(D) 


251 

6 

1 
5 

8 
1 

5 
2 

32 


55 
22 
7 
9 
7 
16 
1 

20 
7 
2 

11 

72 
53 
19 


51 
5 

24 
7 


13 

36  926 

4  173 

787 


2 
(D) 


8 
(D) 


3 
(D) 


13 


126 

113  263 

15  470 

3  433 


27 
(D) 


89 

(D) 


10 
4  789 


126 


10 
2 


53 
19 
13 
13 

19 
2 

16 

4 
8 

4 

16 
16 


1 
26 
18 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  55.   Includes  the  planned  center  known  as  "Bruckner  Plaza"  bounded  by  the  south  side  of  Pugsley  Ave.,  west  side  of  Turnbull  Ave., 
north  side  of  White  Plains  Rd. ,  and  the  east  side  of  Bruckner  Blvd.  (Bronx  borough)  (In  tracts  16  and  40.02) 

MRC  No.  57.   Includes  the  unplanned  center  and  establishments  on  Lexington  Ave.  from  East  88th  St.  to  East  84th  St.  and  the  following  cross 
streets:   East  87th  St.  from  Lexington  Ave.  to  3d  Ave.,  East  86th  St.  from  Park  Ave.  to  1st  Ave.,  and  East  84th  St.  from 
3d  Ave.  to  Lexington  Ave.   (New  York  City)  (In  tracts  148.02,  146.01,  146.02,  138,  148.01,  and  140) 

MRC  No.  58.   Includes  the  planned  center  known  as  "Korvette  Shopping  Center"  and  establishments  on  Bay  Parkway  from  the  Atlantic  Ocean  to 
Shore  Parkway.   (Brooklyn)  (In  tract  320) 

MRC  No.  59.   Includes  the  planned  center  known  as  "Kings  Plaza  Shopping  Center"  and  establishments  on  Flatbush  Ave.  from  Avenue  U  to  Hendrickson 
PI.   (Brooklyn)  (In  tracts  662  and  702) 


33-78      NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  f eta 1 1  centers-Continued 
(See  descriptions  below) 


No.  61 


No.  63 


No.  64 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex,  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number    

Sales $1 ,000. 

Payroll,  entire  year 51,000. 

Paid  employees  for  week  including  March  1 2,  1972 


Convenience  goods  stores: 

Number    

Sales $1 ,000. 

Shopping  goods  stores  (GAF: ): 

Number    

Sales SI, 000. 

All  other  stores: 

Number    

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


15 
1 

925 

500 
292 

1 

5 
444 

12 

6 
165 

2 

7 
316 

16 


10 
24  378 

3  184 
584 


4 
(D) 


4 
(D) 


2 
(D) 


10 


11 

20  754 

1  739 

335 


4 
(D) 


6 

(D) 


1 
(D) 


11 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  61.   Includes  the  establishments  on  East  Main  St.  (Route  6)  from  Locust  Ave.  to  the  intersection  of  East  Main  St.  and  West  Brook  Dr. 
(Cortlandt)  (In  tract  147.02) 


MRC  No.  63.   Includes  the  planned  center  known  as  "Korvette  City  Shopping  Center"  and  establishments  on  Richmond  Ave.  and  Platinum  Ave.   (Rich- 
mond) (In  tract  277) 

MRC  No.  64.   Includes  the  planned  center  known  as  "K  Mart  Shopping  Center"  on  Richmond  Ave.  from  Independence  Ave.  to  the  property  line  of  shop- 
ping center.   (Richmond)  (In  tracts  277  and  279) 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK      33-79 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  65 


No.  66 


No.  68 


No.  69 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


252 

89  984 

15  871 

2  720 


78 
(Dj 


148 
60  675 


26 
(D) 


252 

3 

3 


7 
2 
4 
1 

13 


in 

35 

22 
15 

17 

7 

17 

3 

14 

60 

54 

6 


73 

4 

50 

1 


79 

11 

2 

93 
929 

220 
062 

5 

25 
570 

71 

55 
222 

3 

13 
137 

93 
1 

1 

8 
2 
3 
3 


31 
9 
7 
6 
1 

12 
3 

10 
2 
3 

5 

19 

16 

3 


84 

in 

2 

63 

468 
630 
759 

10 

12 
059 

70 

40 
545 

3 

11 

864 

63 

2 

2 

5 
2 
1 
2 

6 

1 

2 

19 
11 

9 

2 


13 

7 
1 


93 

168  100 

20  495 

4  456 


13 

4  805 


68 

160  081 


12 

3  214 


93 

3 

1 
2 

6 

4 
1 

1 

6 
2 

3 

36 

19 

14 

7 

1 

9 

10 
4 
2 
4 

6 
5 
1 

1 

20 

16 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  65.  Includes  establishments  in  the  area  bounded  by  Nassau  St.  between  Spruce  and  Liberty,  Liberty  from  Nassau  to  Broadway,  Broadway  from 
Liberty  to  Fulton,  and  Fulton  from  Broadway  to  William.  Also  included  are  establishments  on  Cortlandt  to  No.  22  and  on  Dey  to  No.  9 
and  on  Park  Row  from  Ann  St.  to  Spruce  St.   (New  York)  (In  tracts  15.02,  13,  15.01,  and  7) 

MRC  No.  66.   Includes  establishments  in  the  area  bounded  by  East  14th  St.,  4th  Ave.,  East  13th  St.,  and  5th  Ave.,  and  on  Union  Sq.  east  from  East 
14th'  St.  to  East  16th  St.   (New  York)  (In  tracts  52  and  61) 

MRC  No.  68.   Includes  the  planned  center  known  as  "Bergen  Mall"  and  establishments  at  the  intersection  of  State  Highway  4  and  Spring  Valley  Ave  .,  ex- 
tending on  State  Highway  4  from  Farview  Ave.  to  Forest  Ave.   (Paramus  borough,  Bergen  County)  (In  tract  425) 

MRC  No.  69.   Includes  the  planned  center  known  as  "Garden  State  Plaza"  and  establishments  on  State  Highway  17  from  Century  Rd.  to  Falrview  Ave. 
(Paramus  borough,  Bergen  County)  (In  tract  425) 


33-80      NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  i    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


No.  70 


207 

72  866 

11  005 

1  945 


38 

734 


146 
60  211 


23 
921 


207 

3 

1 
2 

10 
1 
6 
3 

10 

2 


81 
30 
21 
18 

8 
19 

6 

27 

in 

11 

6 

23 
13 
10 


46 
1 

28 
2 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  71 


01 

12 

2 

103 
935 
761 
370 

14 

18 
363 

60 

54 
310 

27 

31 
262 

103 

8 
2 
6 

5 
4 

1 

8 

7 

13 

19 
5 
4 
3 
2 
9 


21 

11 

6 

4 

9 
9 


1 
12 


No.  72 


29 

15  329 

1  789 

347 


8 
5  933 


17 
8  357 


4 
1  039 


29 

1 
1 

3 

1 
1 
1 


No.  73 


32 

20 

797 

2 

646 

517 

10 

8 

318 

16 

11 

305 

6 

1 

174 

32 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  70.   Includes  establishments  in  the  area  bounded  by  State  St.,  Ward  St.,  rear  property  line  of  lots  on  north  side  of  Main  St.,  Temple 

Ave.,  rear  property  line  of  lots  on  south  side  of  Hackensack  Ave.  and  River  St.,  Anderson  St.,  River  St.,  Court  St.,  Main  St.,  and 
Morris  St.   (Hackensack,  Bergen  County)  (In  tract  231) 

MRC  No.  71.   Includes  planned  center  known  as  "The  Fashion  Center"  and  establishments  on  both  sides  of  State  Highway  17  from  Midland  Ave.  to 

Linwood  Ave.,  and  both  sides  of  East  Ridgewood  Ave.  from  State  Highway  17  to  Sandor  Ct .   (Paramus  borough,  Bergen  County)  (In  tract 
423) 

MRC  No.  72.   Includes  the  planned  "Closter  Plaza"  and  establishments  on  Ver  Valen  St.  from  Closter  Dock  Rd .  to  Piermont  Rd .   (State  Highway 
93  and  340).   (Closter)   (In  tract  70) 

MRC  No.  73.   Includes  the  planned  center  "Elmwood  Shopping"  and  establishments  on  Broadway  from  Boulevard  to  East  54th  St.   (East  Paterson)  (in 
tract  111  and  175) 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK      33-81 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRCNo.41 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


303 

8 
8 


10 
2 
2 
6 


36 

5 


84 
31 
20 
22 

2 
23 

6 


36 
13 

11 
12 


42 
33 

9 

10 

72 

6 
41 

3 

NA   Not   available. 


151    132 


(D) 
(D) 


53 

109 

<D> 

(D) 

(D) 

23 

105 

(D) 

(D) 

22 

013 

8 

992 

7 

748 

6 

276 

(D) 

5 

085 

(D) 

10 

524 

3 

638 

2 

372 

4 

514 

7 

539 

6 

656 

883 

5    033 

14    929 

2    667 

9    836 

248 


20    232 

(D) 
(D) 


6  124 
(D) 
(D) 
(D) 


2  686 
(D) 
(D) 

3  553 

1    381 

1    158 

1    140 

(D) 

818 

(D) 


1  303 
527 
336 

440 


2    161 

1  921 

240 

544 

2  235 
187 

1    549 
31 


Standard   Notes:      -   Represents    zero.  D  Withheld   to   avoid  disclosure. 

'See    table   1    for   Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

includes   data    for   those   kinds   of   business   in   SIC  59    (except    591    and   596)  not    covered   in   any   of   the   lines   below. 


4  808 

(D) 
(D) 


1  472 
(D) 
(D) 
(D) 


703 
(D) 
(D) 


801 
327 
281 
264 
(D) 
167 
(D) 


311 

125 

79 

107 


514 

454 

60 


139 

504 
41 

345 
11 


3  930 

(D) 
(D) 


1  608 
(D) 
(D) 
(D) 


498 
(D) 
(D) 


612 
279 
236 
155 
(D) 
135 
(D) 


179 
72 
39 
68 


412 

375 

37 


105 

337 

30 

242 

7 


33-82      NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


(51,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562.3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRCNo.  111 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


177 


21 


60 
9 
7 

12 
1 

21 
7 


NA   Not    available. 


92    239 


(D) 
(D) 


42  421 
(D) 
(D) 
tO) 


5    857 


17 

799 

? 

951 

(D) 

6 

160 

(D) 

6 

309 

(0) 

17 

273 

15 

242 

(D) 

(0) 

2 

353 

2 

213 

140 

(D) 

059 
(0) 
357 
(D) 


13    286 


(0) 
(D) 


5  754 
(D) 
(0) 
(D) 


835 


2  848 
498 
(  D) 
973 
(D) 
900 
(D) 


2    338 

2    179 

(D) 

(0) 


629 

588 

41 


(D) 

619 
(D) 

324 
(D) 


Standard   Notes:      -    Represents    zero.  D  Withheld    to   avoid  disclosure. 

'See    table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

'Includes   data   for    those   kinds   of   business    in   SIC  59    (except   591   and   596)  not    covered   in   any    of    the    lines    below. 


3    206 


(D) 
(D) 


1  514 
(D) 
(0) 
(0) 


185 


664 
118 
(D) 
223 
(D) 
207 
(D) 


493 
454 
<D> 
(D) 


132 

120 

12 


(D) 

165 

(D) 

88 

(D) 


2    375 


(D) 
(D) 


1  256 
(D) 
(D) 
(0) 


124 


494 
82 
(D) 
130 
(D) 
182 
(D) 


247 
221 
(D) 
(0) 


112 

102 

10 


(D) 

108 
(D) 

59 
(D) 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK      33-83 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 
539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRCNo.  13' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


409 


21 
4 
7 

10 


33 


137 
43 
23 
35 
5 
46 


74 
23 
24 
27 


53 

44 

9 


74 
5 

41 
4 


NA   Not    available. 


199    321 


2    515 

546 

1    969 


89    163 

78    889 

7    926 

2    348 


13    202 


44 

216 

15 

579 

12 

830 

13 

719 

2 

450 

11 

384 

1 

084 

25 

687 

12 

477 

5 

722 

7 

488 

6 

547 

5 

879 

668 

4    569 

13    422 

97  8 

8   767 

783 


36    182 


272 

86 

186 


18    436 

16   449 

1    697 

290 


1    708 


7 

201 

2 

509 

2 

053 

2 

413 

230 

1 

912 

137 

3 

750 

1 

830 

798 

1 

122 

1 

789 

1 

612 

177 

789 

237 

65 

222 

150 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid  disclosure. 

'See   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

3Includes   data   for    those   kinds    of   business   in   SIC   59    (except    591    and   596)  not   covered   in   any   of    the    lines   below. 


8    595 


76 
23 
53 


461 

975 

417 

69 


344 


1  741 
640 
512 
572 

52 
445 

32 


859 
432 
183 
244 


443 

398 

45 


196 

475 
15 

266 
34 


872 


49 
12 
37 


3   919 

3    437 

422 

60 


263 


1  288 
529 
420 
362 

47 
326 

24 


498 
220 
127 

151 


372 
335 

37 


167 

316 
13 

176 
22 


33-84      NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


525 

52  ex. 

525 

53 
531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRC  No.  16' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


383 


lft 
2 
8 
8 


52 
3 


106 
46 
31 
16 
6 
27 
11 


52 
13 
20 
19 


67 
60 

7 


10 

69 
4 

38 
5 


NA   Not   available. 


125    867 


(D) 

(D) 
7  63 


(D) 

(D) 

3    257 

991 


18   641 
(0) 


15 

896 

9 

939 

8 

148 

2 

645 

1 

619 

4 

697 

996 

15 

828 

6 

514 

3 

885 

5 

429 

8 

042 

7 

526 

516 

3   951 

7    087 

1    394 

3   819 

303 


20    067 


(D) 
(D) 

122 


(D) 
(D) 
544 
151 


2    247 

(D) 


3  171 
1  373 
1  113 
560 
228 
835 
175 


2  195 
986 
581 
628 


2    209 

2    088 

121 


518 

817 

119 

431 

75 


Standard   Notes:      -    Represents    zero.  D  Withheld   to   avoid   disclosure. 

'See    table   1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC  596. 

'Includes   data   for    those   kinds    of   business    in   SIC   59    (except    591    and   596)  not   covered    in   any    of    the   lines   below. 


4    711 


(D) 
(0) 
36 


(D) 

(D) 

129 

30 


533 
(0) 


728 
305 
244 
144 

59 
177 

43 


533 
246 
137 
150 

527 

494 

33 


130 

197 
26 

112 
17 


3    422 


(D) 
(D) 

19 


(0) 

(0) 

131 

29 


413 
(D) 


k92 

311 

258 

71 

42 

139 

29 


312 

126 

84 

100 

466 

436 

30 


106 

154 
19 
89 
13 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK   33-85 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRC  No.  25' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores .'.!... 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


403 


20 
1 
9 

10 


26 
1 


120 
34 
21 
2° 
6 
39 
12 


82 

51 

7 

24 


75 
51 
24 


63 
6 

39 
3 


99    979 


(D) 
(D) 
(D) 


10    719 

(D) 

3    114 

(D) 


12    069 
(0) 


2? 

240 

5 

679 

4 

576 

7 

799 

1 

?60 

6 

367 

1 

135 

27 

637 

19 

594 

1 

599 

6 

444 

11 

645 

9 

295 

2 

350 

2    558 

11    643 

2    601 

7    043 

361 


17    564 


(D) 
(D) 
(D) 


2  237 
<D) 
586 
(D) 


1    384 
(D) 


3  847 
851 
673 

1  531 
244 

1  063 
156 


4    486 

3    536 

346 

604 


3    284 

2    625 

659 


497 

1    618 

223 

1    079 

87 


Standard  Notes:      -    Represents    zero.  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

'See   table   1    for  Major  Retail    Center   description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes   data   for    those  kinds   of   business   in   SIC   59    (except    591   and   596)  not   covered   in   any   of    the   lines   below. 


4    233 


(0) 
(D) 
(D) 


514 
(D) 
131 
(D) 


364 
(D) 


912 
207 
160 
360 

57 
252 

36 


1    087 

826 

87 

174 


739 

564 
175 


126 

440 
58 

299 
25 


2    770 


(D) 
(0) 
CD) 


375 
(D) 
123 
(D) 


237 

(D) 


647 
171 
132 
211 

51 
177 

37 


512 

380 

43 

89 


625 
471 
154 


81 

262 

40 

171 

13 


33-86      NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRC  No.  261 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


225 

3 
2 

1 


44 
1 
1 


66 
25 
15 
16 

3 
17 

5 


36 

28 

8 


39 

4 

23 

4 


NA   Not    available. 


45    433 


<D> 

(D) 

(D) 

7 

216 

(0) 

(D) 

617 

8 

080 

(D) 

(D) 

13 

044 

4 

364 

3 

105 

3 

692 

885 

3 

296 

807 

4 

713 

1 

134 

1 

414 

2 

165 

3 

629 

2 

891 

738 

1    739 

6    108 

1    433 

3    612 

417 


7    535 


(0) 
(D) 
(D) 


489 
(D) 
(D) 

102 


989 
(D) 
(0) 


2  136 
784 
560 
562 
178 
526 
86 


771 
199 
286 
286 


1  039 
888 
151 


270 

708 
96 

466 
61 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid  disclosure. 

'See    table    1    tor  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

'Includes   data   for    those   kinds    of   business    in   SIC   59    (except    591    and   596)  not   covered   in   any   of    the    lines   below. 


1    865 


(D) 
(D) 
(0) 


367 

(D) 

<D) 

28 


261 
(D> 
(D) 


502 
189 
132 
143 

38 
114 

18 


185 
50 
68 
67 


271 

228 

43 


68 

174 

24 

119 

17 


1    421 

(D) 
(D) 
(D) 


305 

(D) 

(D) 

22 


195 
(D) 
(D) 


365 
149 
111 
78 
32 
85 
21 


107 
24 
41 
42 


254 

215 

39 


5C 

114 
11 
78 
12 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK      33-87 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRC  No.  271 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


309 


14 
1 

11 
2 

29 

1 


105 
35 
19 
29 

1 
31 

9 


42 
17 
10 
15 


40 
35 

5 


10 

64 
7 

35 
5 


173  321 


<D1 
(D) 
(D) 


(D) 
(D) 
171 
(D) 


9  439 


(D: 


45 

039 

20 

710 

16 

065 

13 

?67 

(0) 

8 

775 

(0) 

16 

600 

10 

254 

2 

808 

3 

538 

(D) 

C 

759 

(0) 

5  231 

11  554 
1  754 

6  850 
371 


NA  Not  available. 


23  464 


(D) 
(D) 
(D) 


(D) 
<D> 

1  086 
(D) 

1  476 
(D) 


6 

605 

2 

605 

1 

923 

2 

193 

(D) 

1 

525 

(D) 

1 

870 

085 

444 

441 

(0) 

1 

616 

<D> 

514 

1  871 

114 

1  089 

37 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure. 

'See  table  1  for  Major  Retail  Center  description. 

2Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


5  797 


(D) 
(D) 
(D) 


(D) 
(D) 
256 
(D) 


365 


(0) 


543 
627 
463 
491 
(D) 
365 
(0) 


488 
271 
101 
116 


(D) 
410 
(D) 


137 

460 
30 

265 
13 


4  594 


(0) 
(D) 
(D) 


(D) 
(D) 
255 
(D) 

343 
(D) 


209 
625 
461 
281 
(Dj 
245 
(0) 


262 

131 

56 

75 


CD) 
307 
(D) 


117 

292 
20 

184 
8 


33-88      NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRC  No.  291 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


156 


21 
2 

7 


41 
9 
6 
6 
3 

17 
6 


20 
7 
6 
7 


35 
31 

4 


14 

1 
7 

1 


NA   Not   available. 


133 

848 

(D) 

(D) 

(0) 

(D) 

(D) 

1 

053 

7 

172 

(D) 

2 

374 

11 

219 

3 

367 

? 

800 

3 

439 

419 

3 

248 

746 

(0) 

4 

558 

(D) 

? 

246 

8 

266 

7 

781 

485 

1    443 

3  524 
(0) 

1  093 
(D) 


17   627 


(D) 
(D) 
(D) 


(D) 
(D) 
194 


1  019 
(D) 
362 


835 
659 
542 
426 

56 
611 

83 


(D) 
542 
(D) 
219 


2    096 

1    949 

147 


275 

272 

(D) 

76 

(D) 


Standard   Notes:      -   Represents    zero.  D  Withheld   to   avoid   disclosure. 

'See   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

'Includes   data   for    those   kinds   of   business   in   SIC  59    (except    591    and   596)  not    covered   in   any    of   the    lines   below. 


4  368 


(D) 
(D) 
(D) 


(D) 

(D) 

53 


248 

(D) 

89 


497 
163 
134 
130 
6 
181 
17 


(D) 
128 
(D) 

53 


519 

486 

33 

50 

66 
(D) 

18 
(D) 


3  822 


(D) 
(D) 
(D) 


(D) 

(D) 

51 


193 

(D) 
59 


269 
114 
94 
68 
5 
87 
15 


(D) 
51 

(D) 
29 


489 

466 

23 

44 

39 
(D) 

13 
(D) 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK      33-89 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


(51,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRC  No.  321 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


435 


11 
4 

7 


9 
2 

4 

3 

47 
30 
22 


83 
37 
25 
15 

2 
25 

4 


66 
11 

2" 
26 


63 

43 
20 


11 

93 

10 

49 

7 


NA   Not   available. 


141 

503 

3 

583 

(D) 

(D) 

35 

076 

(D) 

4 

099 

(D) 

16 

099 

26 

156 

4 

856 

19 

459 

9 

109 

7 

498 

4 

254 

(D) 

5 

338 

(D) 

12 

382 

4 

906 

3 

377 

4 

099 

7 

520 

6 

111 

1 

409 

3    428 

12   944 

1    651 

7    700 

704 


20    171 


335 
(D) 
(D) 


5  197 
(D) 
712 
(D) 


1  671 

2  514 
507 


315 
429 
060 
807 
(D) 
921 
(D) 


2    383 

1    138 

673 

572 


1    922 

1    607 

315 


493 

1    834 

67 

1    160 

160 


Standard  Notes:      -   Represents    zero.  D  Withheld   to   avoid  disclosure. 

'See   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

includes   data   for    those   kinds   of   business    in   SIC  59    (except    591    and   596)  not    covered   in  any   of    the   lines   below. 


4    748 


104 
(D) 
(D) 


1  264 
<D> 
186 
(D) 


"30 
485 


115 


745 
337 
253 
166 
(D) 
211 
(D) 


587 
290 
154 
143 


454 

382 

72 


128 

436 
16 

280 
37 


3    617 


63 
(D) 
(D) 


1  055 
(D) 
187 
(D) 


319 

246 
92 


544 
277 
228 
93 
(D) 
155 
(D) 


330 

129 

102 

99 


563 

493 

70 


91 

314 
16 

212 
23 


33-90      NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRC  No.  341 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores 

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


292 


11 
4 
4 
3 


24 
4 
4 


8  3 
41 
26 
15 

3 

20 

4 


36 

9 

13 

14 


36 
7 


81 
5 

50 
1 


NA   Not   available. 


206    57b 


696 
(D) 

(0) 


107    269 

105    630 

(D) 

(D) 


5    823 
23    316 


906 


34 

494 

23 

072 

21 

530 

6 

395 

(D) 

3 

442 

(D) 

11 

025 

4 

440 

1 

753 

4 

832 

6 

404 

5 

069 

1 

335 

3    707 

1?    935 

1   065 

9    013 

(0) 


28    047 


108 
(0) 
(D) 


13    975 

13    710 

(D) 

(D) 


683 


1    762 
53 


5 

613 

3 

615 

3 

368 

1 

139 

(D) 

639 

(D) 

1 

457 

649 

273 

535 

1 

826 

1 

442 

384 

431 

2    139 

90 

1    351 

<D) 


Standard   Notes:      -    Represents    zero.  D  Withheld   to   avoid  disclosure. 

'See   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes    data   for    those   kinds   of   business   in   SIC   59    (except    591   and   596)  not   covered   in   any   of   the    lines   below. 


6    652 


28 
(D) 
(0) 


3    287 

3    221 

(D) 

(D) 


170 
388 


14 


1  334 
862 
812 
266 
(D) 
155 
(D) 


346 

162 

66 

118 


461 

368 

93 


100 

524 

22 

331 

(D) 


4    844 


16 
(D) 
(D) 


634 
557 
<D> 
(D) 


149 

150 

11 


862 
549 
497 
156 
(D) 
105 
(D) 


207 
72 
52 
83 


406 

337 

69 


71 

338 

12 
211 
(D) 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK      33-91 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  ot  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,0 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRC  No.  36' 

Retail  stores,  total  2. 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


287 


11 
3 
8 


13 
1 

4 
8 


38 

5 

3 


63 
28 
16 
9 
3 
12 
11 


41 
14 
10 

17 


37 
25 
12 


69 
7 

36 
4 


NA  Not    available. 


51    372 


1 

784 

548 

1 

236 

4 

631 

(D) 

2 

181 

(D) 

7 

85C 

2 

491 

467 

10 

149 

4 

256 

3 

364 

2 

453 

347 

2 

276 

817 

9 

813 

3 

731 

1 

829 

4 

253 

2 

983 

? 

?32 

751 

2    360 

8    844 

1    080 

4    993 

290 


7    070 


292 
116 
176 


522 
(D) 
310 
(D) 


747 

279 

48 


542 
579 
447 
416 

48 
407 

92 


1  553 
587 
445 
521 


694 
552 

142 


300 

1    093 

44 

691 

52 


Standard  Notes:      -   Represents   zero.  D  Withheld    to   avoid  disclosure. 

'See   table    1    tor  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

'Includes   data   for   those  kinds    of   business   in   SIC   59    (except    591    and   596)  not    covered   in   any   of   the   lines   below. 


1    665 


76 
19 

57 


138 

(D) 

77 

(D) 


186 
71 
10 

349 

133 

103 

90 

9 

98 

19 


360 

146 

99 

115 


164 

135 

29 


58 

253 
11 

167 
13 


1    221 


33 

11 
22 


137 

(D) 

73 

(D) 


132 

31 

7 

272 

135 
106 
47 
10 
55 
25 


212 
82 
58 
72 


161 

131 

30 


50 

186 

11 

125 

10 


33-92      NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


(51,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562.3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRC  No.  541 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


156 


117    101 


(0) 


10 
4 
3 


53 
23 
18 
12 

3 
12 

3 


27 

12 

5 

10 


14 

12 
2 


30 

1 

22 


NA   Not    available. 


(0) 


68 

428 

65 

730 

(D) 

(0) 

8 

207 

1 

208 

333 

13 

140 

5 

212 

4 

143 

4 

179 

786 

? 

720 

243 

7 

722 

4 

129 

1 

355 

2 

238 

3 

337 

(D) 

(DJ 

(D) 

5    355 

(0) 

4   080 


15    483 


(0) 


<D) 


8    688 

8    158 

(D) 

(D) 


848 
226 

44 


981 
776 
613 
662 
(D) 
397 
(D) 


951 
417 
231 
303 


933 
(0) 
(D) 


(D) 

560 
(D) 
455 


Standard   Notes:      -    Represents   zero.  D  Withheld   to  avoid  disclosure. 

'See    table    1    for   Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

'Includes   data    for    those   kinds   of   business    in   SIC   59    (except    591    and   596)  not    covered   in   any   of    the    lines   below. 


3    498 

(D) 
(0) 


1    900 

1    775 

(D) 

(D) 


209 
46 
10 


462 
180 
146 
153 
(D) 
89 

(D) 


214 
95 
50 
69 


239 
(D) 
(D) 

(D) 

124 
(0) 
97 


3    307 


(D) 
(0) 


1    766 

1    641 

(D) 

(0) 


17C 

24 

5 


472 
223 
156 
117 

(01 

88 

(D) 


129 
57 
31 
41 


272 
(D) 

(D) 

(D) 

152 
(D) 

129 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK      33-93 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRC  No.  571 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


251 


32 

1 


55 
22 
7 
9 
7 
16 
1 


20 
7 
2 

11 


72 
53 
19 


51 
5 

24 
7 


89    746 


1  028 
(D) 
(D) 


(D) 

(D) 

2   635 

(D) 


12    831 

(D) 


12 

153 

5 

701 

1 

713 

2 

060 

(D) 

3 

330 

(D) 

(D) 

2 

335 

(D.) 

3 

401 

15 

769 

13 

221 

2 

548 

1    942 


560 
241 
213 

481 


15    869 


150 
(D) 
(D) 


(D) 
(D) 
508 
(D) 


1    750 
(D) 


1  843 
823 
260 
318 
(D) 
520 
(DJ 


(D) 

397 
(D) 
564 


4    870 

4    095 

775 


259 

984 

140 

519 

79 


Standard   Notes:      -   Represents   zero.  D  Withheld   to  avoid  disclosure.  NA  Not   available. 

1See   table   1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes   data   for    those  kinds   of   business    in   SIC  59    (except    591    and   596)  not   covered   in   any   of   the   lines   below. 


3    356 


38 
(D) 
(D) 


(DJ 

(D) 
133 

(D) 


455 


(D) 


440 
204 
63 
78 
(D) 
112 
(D> 


(D) 

93 
(D) 
132 


1  140 
965 
175 


66 

219 

31 

118 

20 


2    913 


22 
(D) 
(D) 


(D) 
(D) 
117 
(D) 


307 
(DJ 


343 

179 
60 
44 

(D) 
82 

(D) 


(D) 
40 

(D) 
93 


918 
770 
148 


52 

149 

23 
74 
19 


33-94     NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRC  No.  59' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


126 


113    263 


10 

2 


53 
19 
13 
13 

19 
2 


16 
4 
8 
4 


16 
16 


26 

18 

NA   Not   available. 


(D) 
(D) 


1    661 

(0) 


2? 

496 

7 

979 

6 

672 

8 

236 

(D) 

(D) 

(0) 

8 

259 

2 

313 

3 

167 

2 

779 

6 

443 

6 

443 

(D) 
(D) 

4    084 


15    470 


(D) 
(0) 


301 

(0) 


3 

324 

1 

101 

889 

1 

279 

(0) 

<D> 

(D) 

1 

058 

260 

435 

363 

1 

327 

1 

327 

Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure. 

lSee    table   1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

'Includes   data    for    those   kinds   of   business   in   SIC  59    (except    591    and   596)  not   covered   in   any   of    the   lines   below. 


(D) 
(0) 
431 


3    729 


(D) 
(D) 


80 
(D) 


810 
246 
193 
340 
(0) 
(D) 
(0) 


258 
69 

100 
89 


313 
313 


(D) 

(D) 
85 


3    433 


(D) 
(0) 


75 
(0) 


637 
236 
192 
201 
(D) 
(D) 
(D) 


191 
34 
76 
81 


397 
397 


(0) 
(D) 

86 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK      33-95 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

MRC  No.  65' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


252 


13 


74 
35 
22 
15 

17 

7 


17 

3 

14 


60 

54 

6 


73 

4 

50 

1 


89  984 


(D) 
(D) 


18  043 
(D) 
(D) 
(D) 


(0) 


18  614 

10  586 

8  462 

2  480 


405 
143 


7  729 

(D) 
(D) 


16  262 

14  702 

1  560 


3  733 

22  665 

2  173 

16  269 

<D> 


NA  Not  available. 


15    871 


(D) 
(D) 


3  397 
(D) 
(D) 
<D> 


(D) 


2    777 

1    469 

1    125 

434 

699 
175 


940 

(D) 
(D) 


4    655 

4    253 

402 


563 

3    165 

205 

2    151 

(D) 


Standard  Notes:      -   Represents   zero.  D  Withheld    to   avoid   disclosure. 

'See   table    1    for   Major  Retail    Center  description. 

2Excludes  nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes   data   for   those  kinds    of   business   in   SIC   59    (except    591   and   596)  not   covered    in  any   of    the    lines    below. 


3    777 


(0) 
(D) 


825 
(D) 
(D) 
(D) 


(D) 


659 

354 

267 

97 

165 
43 


239 

(D) 
(D) 


018 

922 

96 


147 

797 

51 

533 

(D) 


2    720 


(0) 
(D) 


580 
(D) 
(D) 
(D) 


(D) 


541 

308 

246 

71 

122 
40 


118 

(D) 
(D) 


879 

802 

77 


76 

46C 

25 

322 

(D) 


33-96      NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRC  No.  70' 

Retail  stores,  total    . 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


207 


10 
1 
6 
3 


10 

2 


ei 

30 
21 
18 

8 
19 

6 


27 

10 

11 

6 


23 

13 
10 


46 

1 
28 

2 

NA   Not    available. 


72    866 


248 
(D) 
<D> 


(D) 
(0) 
tD) 

(D) 

6  673 
(0) 
(D) 


15 

542 

5 

047 

4 

304 

5 

681 

1 

340 

? 

841 

633 

(D) 

2 

354 

1 

890 

(D) 

2 

005 

1 

192 

813 

1    056 

6  944 
(D) 

4  818 
(D) 


11    005 


33 
(D) 

(D) 


(0) 
(D) 
(D) 
(D) 


692 
(D) 


856 
926 
782 
150 
243 
416 
121 


(0) 
487 
323 
(D) 


500 
292 
208 


152 

1  026 
(D) 
789 

(0) 


Standard   Notes:      -   Represents   zero.  D  Withheld   to  avoid   disclosure. 

lSee   table    1    for  Major  Retail    Center   description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC  596. 

includes   data   for    those   kinds    of   business    in   SIC   59    (except    591    and   596)  not    covered    in   any   of   the   lines   below. 


2    617 


8 
(D) 
(D) 


(0) 
(0) 
CD) 
(D) 


180 
(D) 


651 

216 

161 

252 

60 

97 

26 


(D) 

110 

90 

(0) 


123 
73 
50 


37 

242 
(D) 
180 
(0) 


1    945 


4 
(D) 
(D) 


(0) 
(D) 
(D) 
(D) 


140 
(D) 


465 

193 

157 

134 

44 

73 

21 


(D) 
53 
48 

(D) 


135 
83 
52 


36 

188 
(D) 
148 
(D) 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK   33-97 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 

531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRCNo.  71' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


103 


8 
7 

13 


19 
5 
4 
3 
2 
9 


21 

11 

6 

4 


101    935 


8  086 
CD) 
(0) 


34    287 
(0) 


(0) 


11 

068 

15 

260 

3 

454 

6 
1 

1 

100 
264 
(D) 
(U) 
(0) 
523 

14 
7 
5 
2 

951 
153 
767 
031 

(D) 

(D) 

(D) 

5  434 
(D) 

4  972 
(0) 


12    761 


930 
(D) 
(D) 


4    275 
(0) 

(D) 

1    087 

1    630 

261 


874 
205 
(D) 
(D) 
(D) 
234 


2  327 
955 

1  231 
141 


(D) 
(D) 


(D) 

647 
(D) 
593 
(D) 


3    074 


253 
(D) 
(D) 


960 
(0) 

(0) 

282 

434 

66 


205 
53 
(D) 
<D> 
(D) 
56 


546 

245 

266 

35 


(0) 
(0) 


(D) 

159 
(0) 

143 
(D) 


2    370 


238 
(D) 
(D) 


992 
(D) 

(D) 


231 

148 
62 


155 
49 
(D) 
(0) 
(D) 
39 


220 

103 

101 

16 


(D) 
(D) 


(D) 

138 
(D) 
125 
(D) 


Standard   Notes:      -   Represents    zero.  D  Withheld   to  avoid   disclosure.  NA  Not   available. 

1See   table    1    for   Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

'includes   data   for    those   kinds   of   business    in   SIC   59    (except    591    and   596)  not    covered   in  any   of    the    lines   below. 


33-98     NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  3.  The  Central  Business  District:    1972 

PART  A.   Brooklyn  Borough 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


542 


62 

5 


91 
25 
15 
23 

4 

31 

8 


45 

22 

6 

17 


176 

136 

40 


111 

13 

50 

3 


399 

457 

2 

280 

(D) 

(D) 

(D) 

(D) 

(0) 

1 

570 

14 

564 

7 

641 

(0) 

48 

803 

25 

605 

24 

311 

9 

612 

? 

861 

9 

522 

1 

203 

19 

150 

11 

631 

1 

673 

5 

846 

23 

057 

19 

881 

3 

176 

6    954 

17    459 

3  983 

8    170 

(0) 


79    288 


335 

CD) 

(D) 

(D) 

(D) 

(D) 

248 

1 

469 

829 

(D) 

10 

411 

6 

493 

6 

292 

1 

818 

469 

1 

463 

168 

2 

131 

1 

260 

175 

696 

6 

450 

5 

656 

794 

859 

2  673 
275 

1  289 
(D) 


18    660 


80 
(D) 
(D) 


(D) 

(D) 

(D) 

60 


351 
208 
(D) 


2    454 

1    529 

1    482 

448 

109 

325 

43 


518 

304 

44 

170 


1    588 

1    395 

193 


230 

688 

63 

360 

(D) 


11    814 


67 
(D) 
(D) 


(D) 
<D> 

(D) 
46 


265 
101 
(D) 


802 
159 
114 
274 

89 
246 

34 


277 

155 

25 

97 


1    393 

1    224 
169 


162 

42C 

39 

199 

(D) 


Standard   Notes:      -  Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not    available. 

1Excludes   nonstore  retailers    (mail-order   houses,    direct    selling,    and   merchandising  machine   operators)    SIC  596. 

2Includes   data   for   those  kinds   of   business    in   SIC   59    (except    591   and   596)    not    covered    in   any   of   the   lines   below. 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK   33-99 


table  3  The  Central  Business  District:    1972— continued 

PART  B.   Manhattan  Borough 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


7    896 


110 
70 

to 


132 

m 

46 
72 


601 

34 
48 


582 
703 
372 
452 
45 
226 
156 


469 
164 
119 
186 


443 
005 
438 


199 

2    278 

168 

1    188 

97 


3    Oil    975 


18    590 

11    008 

7    582 


842    162 

776  523 
26  004 
39    635 


18)    098 

86    516 

7    536 


521    191 

226    039 

181    105 

180    793 

17    937 

76    629 

19    793 


179  951 

73  697 

33  641 

72  613 


566    583 

500    738 

65    845 


80  631 

527  717 

52  982 

315  852 

11  706 


618    677 


3  085 
1  884 
1    201 


200    293 

189    213 

4    261 

6    819 


21  604 
8  708 
1    142 


97  004 
42  791 
35  487 
32    959 

3  067 
13    980 

4  207 


27  975 

12  969 

5  698 

9  308 


169    039 

152    122 

16    917 


12    863 

76  964 

4  436 

47  157 

2  551 


150    063 


802 
489 
313 


47    495 

44    631 

1    078 

1    786 


5    294 

2    222 

292 


22    712 

10    287 

8    523 

7    470 

743 

3    230 

982 


6  945 

3  236 

1  401 

2  308 


42    362 

38    227 

4    135 


3    194 

18    745 

1    086 

11    698 

638 


100    012 


450 
284 
166 


30    829 

28    665 

1    055 

1    109 


3  949 
812 
192 


14    734 
7    485 


243 
099 
612 
904 
634 


3    627 

1    478 

801 

1    348 


32    535 

29    241 

3    294 


1    999 

10    885 

636 

6    777 

412 


Standard    Notes:      -  Represents   zero.  D  Withheld    to  avoid   disclosure.  NA   Not    available. 

1Excludes   nonstore   retailers    (mail-order    houses,    direct    selling,    and   merchandising  machine   operators)   SIC  596. 
Includes   data   for    those  kinds   of    business    in   SIC  59    (except    591    and    596)    not    covered    in   any   of   the    lines   below. 


33-100      NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  3.  The  Central  Business  District:    1972— continued 

PART  C.  Yonkers 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1, 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


259 


39 

7 
7 


53 
21 
13 

12 
1 

11 
5 


27 

9 

11 

7 


41 
28 
13 


65 

11 

32 

2 


56    923 


1 

040 

(0) 

(D) 

0 

526 

(0) 

(D) 

(D) 

7 

U47 

3 

990 

1 

235 

9 

245 

4 

326 

2 

783 

2 

278 

(D) 

? 

092 

(D) 

9 

167 

2 

702 

(D) 

(D) 

2 

764 

2 

]73 

591 

2    055 


454 
119 
690 
(0) 


7    450 


205 


205 


1  480 
(D) 
(D) 
(D) 


582 
378 


87 


1  413 
675 
390 
366 
(D) 
286 
(D) 


1  260 
485 
<D) 
(0) 


602 
501 
101 


330 

1    113 

53 

427 

(D) 


1    870 


38 


38 


372 
(D) 
(D) 
(D) 


138 
93 
30 


364 
160 

95 
112 
(D) 

67 
(D) 


308 
117 
(D) 
(D) 


154 

127 

27 


83 

290 

12 

109 

(U) 


1    517 

23 
23 


347 
(D) 
<D> 
(D) 


106 
44 
17 


263 

150 
92 
50 

(D) 
45 

(D) 


169 

58 

(D) 

(D) 


177 

149 

28 


89 

282 
16 
75 

(D) 


Standard   Notes:      -  Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes    nonstore   retailers    (mail-order    houses,    direct    selling,    and   merchandising  machine    operators)    ?IC   596. 

2Includes   data    for    those   kinds   of    business    in   SIC   59    (except    591    and    596)    not    covered    in   any   of    the    lines    below. 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK      33-101 


table  4  The  City:    1972 

PART  A.   New  York 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other   

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores5    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


61    609 


1  581 
836 
745 


1    481 

58 

592 

831 


13   311 

1  070 

2  242 


8  344 
3  734 
2  157 
1    673 

490 
1    560 

887 


3  988 
1  336 
1  366 
1    286 


14    211 

10    336 

3   875 


2    084 

13    297 

1    859 

5    669 

752 


14    691    047 


279    540 

96    139 

183    401 


2    125    101 

1    735    344 

208    558 

181    199 


3   704   597 

1    199    139 

470    625 


1    590  145 

655  129 

513  169 

460  056 

101  908 

284  131 

88  921 


913  681 
398  377 
202  570 
312   734 


1    910    663 

1    607    316 

302    847 


474    879 

2    022    677 

505    390 

710    464 

54    635 


2    220   903 


40  862 
13  991 
26    87  1 


401    467 

341    308 

35    819 

24    340 


372    336 

124    325 
50    389 


262  709 
108  131 
87  067 
78  175 
15  004 
46  675 
14   724 


128  510 

60  193 

31  840 

36  477 


524    418 

455    131 

69    287 


72    253 

243  634 
34  428 
96  120 
10    933 


537    343 


9  756 
3  353 
6   403 


94    671 

80    016 

8   814 

5    841 


90  989 
30  146 
12    174 


62  180 
26  053 
20  969 
18    329 

3  607 
10   87  6 

3   315 


31    472 
14   806 

7  702 

8  964 


127   756 
110    878 

16    873 


17    765 

60  434 
8    423 

23  49  6 
2    674 


379    271 


5    602 

2  166 

3  436 


69  235 

56  274 

8  485 

4  47  6 


68    408 

12   714 

8    570 


44    403 

20    846 

16   735 

10    401 

3    118 

7    402 

2    636 


17  435 

7  295 

4  727 

5  413 


104   772 
90    296 

14   47  6 


12   222 

35  910 
5    446 

15  280 
1    871 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid  disclosure.  NA  Not   available. 

1Excludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine   operators)    SIC    596. 

2Includes   data    for    those  kinds   of    business    in   SIC    59    (except    591   and    596)    not    covered    in   any   of    the    lines    below. 


33-102     NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


TABLE  4.  The  City:    1972— Continued 
PART  B.   Brooklyn  Borough 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572.  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores    

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


17    413 


495 
246 
249 


507 

10 

196 

301 


4    721 
351 

747 


2  284 
975 
600 
400 
165 
478 
266 


1  160 
419 
413 
328 


3   333 

2    360 

973 


614 

201 
519 
314 
164 


3    503    890 


76  383 
21  674 
54   709 


465    866 

383    869 

48    673 

33    324 


1  087  723 
327  7  25 
156    886 


346  316 
146  915 
118  436 
77  044 
27  002 
69  434 
25    921 


232   996 

HI    763 

54    347 

66    886 


292    884 

237    009 

55    875 


120    818 

396    293 
126    326 


97 
11 


334 
692 


469  225 

113 

101 

10  877 

2 

581 

2  872 

679 

8  005 

1 

902 

83  719 

19 

532 

71  828 

16 

677 

7  703 

1 

87  4 

4  183 

981 

105  7  67 

25 

506 

34  988 

8 

341 

16  718 

3 

97  8 

54  106 

13 

012 

23  360 

5 

582 

19  312 

4 

617 

12  831 

3 

213 

3  523 

862 

10  730 

2 

457 

3  662 

898 

31  083 

7 

842 

16  058 

4 

108 

8  015 

1 

944 

7  010 

1 

790 

69  726 

16 

630 

58  421 

13 

861 

11  305 

2 

7  69 

17    780 

44  461 
7    617 

11  451 
2    487 


4    348 

11    331 

1  854 

2  735 
585 


80 

582 

1 

468 

464 

1 

004 

13 

412 

10 

7  29 

1 

865 

818 

19 

420 

3 

692 

2 

7  67 

10 

010 

4 

721 

3 

875 

1 

901 

796 

1 

781 

811 

4 

463 

2 

111 

1 

178 

1 

174 

15 

648 

13 

102 

2 

546 

3    008 


694 
213 
146 
396 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore    retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in   SIC   59    (except    591   and   596)    not   covered    in   any  of    the    lines    below. 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK      33-103 


TABLE  4.  The  City:     1972— Continued 
PART  C.   Manhattan  Borough 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


20    855 


350 
210 
140 


419 

21 

170 

228 


2  895 
132 
217 


3  430 
1  562 
883 
822 
146 
560 
340 


1  366 
483 
425 
458 


5    918 

4  590 

1  328 

640 

5  488 
623 

2  440 
288 


5    788   798 


69    946 
35    105 

34    841 


1    034    800 

879    375 

85    508 

69    917 


901    578 

177    945 

48    554 


840  111 
354  412 
277  748 
286    162 

30  582 
129    482 

39    473 


380    993 

162   515 

84   781 

133    697 


1  107  081 
954  005 
153    076 

183    377 

1    044    413 

198    429 

468    120 

26    132 


1    066    874 


11  385 
5  809 
5    576 


230    108 

204    051 

15    022 

11    035 


97    914 

20    182 

6   526 


146  763 
62  067 
50   237 


50  128 
4   947 

22  084 
7    537 


58  479 
26  846 
14  364 
17    269 


328  714 

289   396 

39    318 

29    5  64 

137    239 

16    160 

66  733 

5    547 


259    645 


2  793 
1  425 
1    368 


54    165 

47    692 

3    728 

2   745 


24    617 

5    378 
1    599 


34    471 

15    035 

12    176 

11    463 

1    159 

5    101 

1    713 


14  372 

6  623 

3  504 

4  245 


81    380 

71    770 

9    610 

7    350 

33  520 
3   949 

16  531 
1   373 


178    455 


620 
880 
740 


36  667 

31  351 

3  406 

1  910 


17  623 
2  078 
1    113 


22    888 
11    182 


092 
329 
960 
225 
192 


7  646 
3  099 
2  108 
2    439 


64   046 

56    179 

7    867 


4    758 


20    016 


408 
956 
924 


Standard   Notes:       -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not    available. 

1Excludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine   operators)    SIC    596. 

2  Includes    data    for    those   kinds   of    business    in   SIC    59    (except    591    and    596)    not    covered    in   any   of    the    lines    below. 


33-104     NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


TABLE  4.  The  City:    1972— Continued 
PART  D.  Yonkers 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572.  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


1    545 


50 
19 
31 


26 
5 

12 
9 


288 

60 

133 


155 
68 
42 
29 
10 
32 
16 


115 
40 
39 
36 


321 

214 
107 


53 

344 
53 

138 
23 


460 

319 

11 
4 
7 

259 
031 
228 

93 
79 

212 

618 
(D) 
(D) 

117 

470 

64 

302 

24 

966 

34 
13 
10 
10 
1 

6 
1 

485 
922 
530 
694 
808 
931 
130 

26 

8 

4 

14 

817 

059 
474 
284 

30 

25 

5 

303 

026 
277 

54    604 


15  639 

41  366 

9  254 

12  770 

1  37  2 


2 

000 

(D) 

(D) 

11 

516 

9 

538 

1 

547 

431 

10 

911 

5 

907 

2 

137 

4 

977 

(D) 

1 

227 

1 

920 

201 

961 

(0) 

3 

300 

1 

211 

662 

1 

427 

6 

970 

6 

035 

935 

2    150 

4  736 
475 

1  561 
269 


13    073 


445 
(D) 
(D) 


2    673 

2    168 

398 

107 


2    683 

1    512 

518 


1  166 
(0) 
290 
452 
43 
220 
(D) 


786 
288 
155 
343 


1    662 

1    441 

221 


550 

1   073 

103 

348 

61 


9   787 


254 
(D) 
(D) 


2    265 

1    785 

402 

78 


1    975 
586 

373 


893 
(D) 
292 
236 
46 
174 
(D) 


444 
1«5 
104 
195 


1    705 

1    497 

208 


446 

846 

95 

260 

41 


Standard  Notes:      -    Represents   zero.  D  Withheld   to  avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore   retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for   those  kinds  of   business    in   SIC   59    (except   591   and   596)    not   covered    in   any  of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


NEW  YORK,  NY-NJ,  SMSA— NEW  YORK      33-105 


table  5.  The  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex. 

591,6 

592 

594 

5992 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers 

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


78    058 


2  264 
1  080 
1    184 


1  814 
105 
741 
968 


15  914 
1  853 
3   918 


10  019 
4  506 
2  698 
1  957 
617 
1  895 
1    044 


5  159 
1  684 
1  7  68 
1    707 


17    415 

12    638 

4   777 


2   636 

17    066 

2    449 

7    187 

986 


19    892    187 


472  462 
143  967 
328    495 


2    961    150 

2   467    325 

268    805 

225    020 


4   943    237 

2    092    443 

823    872 


936  576 
820  949 
653  681 
539  591 
131  357 
344  458 
100    221 


1  186  058 
499  782 
270  496 
415   780 


2    298   915 

1    930    245 

368    670 


625    439 

552    035 

635    538 

888    851 

74    339 


2    862    764 


68  301 
20  690 
47    611 


507    823 

432    542 

45   758 

29    523 


486    881 

210    578 

85    296 


314  603 
131  974 
106  722 
91  064 
19  327 
56  010 
16    228 


168  387 

7  6  472 

43  339 

48  57  6 


618   738 

537    377 

81    361 


94   741 

307  416 
42   825 

119  102 
14   781 


389    159 


16    200 

4   990 

11    210 


119  486 

101  195 

11  246 

7  045 


118    420 


50    547 


20    425 


74  200 
31  578 
25  539 
21    298 

4  605 
13   063 

3    656 


40   900 
18    631 

10  349 

11  920 


149    818 

130    161 

19    657 


23    255 

75   908 

10   392 

28    821 

3    519 


493    445 


9  447 
3  302 
6    145 


90   763 

7  4    109 

11    153 

5    501 


90  257 
21  416 
14   956 


54    286 

25   996 

20   973 

12    218 

3   963 

9    122 

2   987 


22    726 
9    227 


312 
187 


126    855 

109    87  6 

16   979 


16    557 

46  182 
6   967 

19  643 
2    591 


Standard  Notes:      -    Represents   zero,  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

lExcludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine   operators)    SIC    596. 

2  Includes   data    for    those   kinds   of    business    in   SIC    59    (except    591   and    596)    not    covered    in   any  of    the    lines    below. 


33-106      NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:  1967 

PART  A.   Brooklyn  Borough 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total'    

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores 

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores"     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


578 


6 

4 

2 

16 
3 
4 
9 


49 

3 
8 


105 
27 
15 


78 
26 

5 
37 

6 


49 

26 

6 

17 


195 
139 

56 


14 


133 

14 

2 

23 

5 


333 

492 

1 

853 

(D) 

(D) 

207 

579 

('Dl 

(D) 

1 

085 

7 

338 

(D) 

(D) 

50 

386 

26 

426 

25 

312 

23 

960 

10 

610 

2 

135 

9 

740 

1 

337 

16 

524 

11 

438 

659 

4 

427 

22 

091 

18 

736 

3    355 


4    581 


17    726 

1    880 

(D) 

5    171 

920 


58    514 


302 
(D) 
(D) 


35  914 
(Dl 
(D) 
184 


666 
(D) 
(D) 


9  678 
5  872 
5    704 


3  806 
1    751 

358 
1    409 

288 


2    122 

1    582 

(D) 

(D) 


6    037 

5    104 

933 


559 


2  842 
174 
(D) 
962 
(D) 


13    773 


50 
(Dl 
(D) 


293 
(D) 
(Dl 

31 


163 
(D) 
(D) 


2    326 
1    449 

1    400 


877 
346 
104 
365 
62 


372 
263 
(D) 
(D) 


1    724 

1    445 

279 


116 


558 
32 
(D) 
202 
(D) 


Standard  Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not   available. 

1Excludes   nonstore   retailers    (i.e.,  mail   order,    direct    selling,    merchandise   vending  machine   operators)   part    of   SIC   53. 

2Totals  may   include   data   for   "nonemployer"   establishments   which   could   not    be   classified   and   tabulated   by  detailed   kind   of  business. 

3Data   limited   to   "employer"   establishments. 

"includes   data   for   those   kinds   of  business   in  SIC   59    (except    591)    not    covered   in  any  of   the   lines   below. 
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table  6.  The  Central  Business  District:  1967— Continued 

PART  B.   Manhattan  Borough 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562, 

562 


3.8 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1    

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores1     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores 

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores"     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


8    497 


114 
63 
51 


225 
15 
45 

165 


622 
50 
46 


1  745 
961 
386 


784 
351 
26 
201 
138 


462 
162 

141 
159 


2  555 

2  092 

463 


229 


449 
182 
31 
532 
111 


2  835 

160 

19 

218 

11 

287 

7 

931 

810 

833 

741 

988 

32 

133 

36 

712 

133 

008 

57 

349 

6 

577 

558 

405 

298 

694 

235 

565 

259 

711 

157 

241 

19 

027 

64 

362 

16 

797 

147 

538 

55 

640 

27 

787 

64 

111 

597 

Oil 

534 

787 

62 

224 

67    481 


437  740 
50  579 
26    354 

102  759 
11    434 


545    474 


2  626 
1  471 
1    155 


163  475 

152  092 

6  241 

5  142 


15    385 

5    613 

781 


96  154 
48  889 
40    632 


47  265 
29    534 

2  978 
10    551 

4    202 


21  078 

8  551 

4  231 

8  296 


169    607 

153    183 

16    424 


10    934 


59  821 
3  925 
3   342 

14  045 
2    810 


122    773 


467 
283 
184 


35    629 

32    315 

2    110 

1    204 


3    643 


798 


149 


19 

277 

11 

338 

9 

539 

7 

939 

4 

631 

674 

1 

902 

732 

3 

772 

1 

202 

957 

1 

613 

46 

199 

41 

746 

4 

453 

2    230 


10    609 

706 

623 

2    125 

549 


Standard  Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not   available. 

1Excludes   nonstore  retailers    (i.e.,   mail   order,    direct   selling,    merchandise  vending  machine  operators)    part    of  SIC   53. 

2Totals  may  include   data    for   "nonemployer"   establishments  which   could   not   be   classified  and   tabulated  by  detailed   kind   of  business. 

3Data    limited   to   "employer"   establishments. 

^Includes   data   for   those  kinds   of  business   in  SIC   59    (except    591)   not    covered   in  any  of   the   lines   below. 


33-108      NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:  1967— Continued 

PARTC.   Yonkers 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

5251 
52  ex. 

5251 

53  pt. 
531 
533 
539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

562 

,8 

Other 

561 

565 

566 

564,7 

56 
,9 

57 
5712 

Other  571 
572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 

592 

595 

597 

5992 

591 

Retail  stores,  total'    

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores 

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores"     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists  


284 


20 
1 
5 

14 


46 

4 
5 


61 
25 
12 


36 

13 


12 


33 

9 


16 


50 

41 

9 


50 
9 
3 

11 
2 


47     599 


912 
(DJ 

(D) 


10 


869 

(  O) 
144 
(  DJ 


7    891 

(  D) 
(DJ 


7  634 
3  091 
1    361 


4    543 
1    920 


1    7  26 
664 


687 
310 
640 
7  37 


860 
453 
407 


1    226 


710 
654 
201 
880 

(DJ 


5   991 


340 

(  DJ 
I  DJ 


455 
(Dl 
796 
(DJ 


7  17 
(  DJ 
(DJ 


1  077 
536 
219 


541 
272 


175 

94 


841 

252 

95 

494 


673 
573 

100 


151 


47  3 

44 
(DJ 
145 
(  DJ 


1    445 


34 
(D) 
(D) 


430 
(D) 
239 

(  DJ 


192 
(DJ 
(DJ 


254 

134 

72 


120 

47 


53 

20 


125 
41 

18 
66 


207 

181 

26 


37 


119 
12 

(DJ 
34 

(DJ 


Standard   Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not   available. 

'Excludes   nonstore   retailers    (i.e.,   mail   order,    direct   selling,    merchandise   vending  machine   operators)   part    of   SIC  53. 

2Totals  may   include   data    for    "nonemployer"   establishments  which    could   not    be  classified   and   tabulated  by  detailed   kind   of  business. 

3Data    limited   to   "employer"   establishments. 

^Includes   data    for   those   kinds   of  business   in  SIC   59    (except    591)   not    covered   in  any   of   the   lines   below. 
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table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area — Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business  districts 


Brooklyn 
Borough 


Manhattan 
Borough 


Yonkers 


Cities 


Brooklyn 
Borough 


Manhattan 
Borough 


Yonkers 


Standard 
metro- 
politan 
statistical 
area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 

Other  56 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total2    

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores2    

Department  stores     

Variety  stores    

Miscellaneous  general  merchandise  stores     

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores     

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


19.8 


(NO 

(D) 

(NO 


(D) 

(D) 

(D) 

44.7 


98.5 
(D) 
(D) 


-3.2 

-3.1 
-4.0 
-3.2 


15.9 

1.7 

153.9 

32.1 


4.4 

6.1 

-5.3 

51.8 


(NO 
111.9 

(D) 


6.2 


(NO 
-2.5 
(NO 


3.9 

4.7 

-19.1 

8.0 


36.2 

50.9 
14.6 


-6.7 

-24.3 

-23.1 

13.6 


22.0 
32.5 
21.  1 
13.3 


-5.1 
-6.4 
5.8 


19.5 


(NO 
4.8 
2.4 


19.6 


(NO 

(D) 

(NO 


-3.2 

(D) 
(D) 
(D) 


-5.6 
(D) 
(D) 


21.1 

40.0 

104.5 

8.3 


19.3 

106.3 

(D) 

(D) 


-3.4 

-11.4 

45.2 


67.6 


(NO 
(D) 
(D) 


22.6 


(NO 

(NO 

32.6 

(D) 

(NO 

(NO 

25.8 

14.9 

39.9 

15.8 

59.6 

28.4 

49.0 

-6.8 

18.8 

27.  1 

33.8 

31.5 

32.3 

7.4 

18.8 

9.  1 

14.0 

-10.5 

25.4 

-7.  1 

22.  6 

29.8 

21.5 

26.8 

31.3 

27.3 

2.0 

37.0 

25.5 

20.5 

14.4 

6.1 

17.5 

6.4 

2.7 

4.3 

40.8 


(NO 

33.9 

7.8 


24.7 


(NO 

22.0 

3.2 


26.9 


(NO 
46.8 
(NO 


19.8 

22.5 

(D) 

(D) 


27.8 
32.2 
39.6 


26.5 
25.7 
63.4 
27.  1 


19.5 
33.1 
-1.0 
20.3 


-5.1 
26.2 


53. 


(NO 
50.5 
78.6 


47.6 


69.7 
(D) 
(D) 


48.3 
51.0 
42.9 
33.5 


40.5 
77.2 
78.2 


28.3 
17.  1 
27.3 
39.0 


46.6 
48.0 
51.2 
42.0 


25.3 
26.5 
19.6 


53.5 


69.2 
51.5 
26.  1 


D  Withheld  to  avoid  disclosure. 


NA  Not  available. 


NC  Data  not  comparable  between  1967  and  1972  due 


Standard  Notes:   -  Represents  zero, 
to  major  changes  in  classification. 

1The  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC 
definitions  for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless,  changes  in  classifica- 
tion between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   I  See  appendixes 
A  and  B  for  a  more  complete  explanation  of  SIC  changes.)  The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions 
for  both  the  1967  and  1972  data.   Data  for  the  1967  SMSA  were  adjusted  to  exclude  Nassau  and  Suffolk  Counties  for  near  compatibility  with  the 
1972  SMSA  definition. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 
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MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


PART  A.   Brooklyn  Borough 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3.  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2  

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


11.4 


3.0 
(D) 
(D) 


(0) 
(D) 

(D) 

4.7 


1.3 
2.3 
(D) 


m.i 

17.4 
20.5 
12.5 
10.6 
13.7 
4.6 


8.2 

10.4 

3.1 

S.7 


7.9 
8.4 
5.7 


5.8 

4.4 
3.2 
8.4 
(D) 


2.0 


.5 
(D) 
(D) 


(D) 
(D) 
(D) 

.7 


.3 

.4 
(D) 


2.5 
3.1 
3.7 
1.8 
2.2 
2.8 
1.2 


1.6 
2.3 

.6 
1.4 


1.0 

1.0 

.9 


1.1 

.7 

.6 

.9 

(D) 


100.0 


.6 
(D) 
(D) 


(D) 
(D) 
(D) 

.4 


3.6 

1.9 
(D) 


12.2 
6.4 
6.1 
2.4 
.7 
2.4 
.3 


4.8 

2.9 

.4 

1.5 


5.8 
5.0 


1.7 

4.4 
1.0 
2.0 
(D) 


100.0 


2.2 

.6 
1.6 


13.3 

11.0 

1.4 

1.0 


31.0 
9.4 
4.5 


9.9 
4.2 
3.4 
2.2 

.8 
2.0 

.7 


6.6 
3.2 
1.6 
1.9 


8.4 
6.8 
1.6 


3.4 

11.3 

3.6 

2.8 

.3 


100.0 


2.4 

.7 

1.7 


14.9 

12.4 

1.4 

1.1 


24.9 
10.5 

4.1 


9.7 
4.1 
3.3 

2.7 
.7 

1.7 
.5 


6.0 
2.5 
1.4 
2.1 


11.6 
9.7 
1.9 


3.1 

12.8 
3.2 

4.5 

.4 


Standard   Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC  596. 

includes   data   for   those   kinds   of    business    in   SIC   59    (except    591    and   596)   not    covered   in  any   of    the    lines   below. 
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table  8  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972— Continued 


PART  B.   Manhattan  Borough 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2   

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


52.0 


26. 

6 

31. 

4 

21. 

8 

81. 

4 

88. 

3 

30. 

4 

56. 

7 

20. 

1 

48. 

6 

15 

5 

62. 

0 

63 

8 

65 

2 

63 

2 

58 

7 

59 

2 

50 

,1 

47 

2 

45 

3 

39 

7 

54 

.3 

51 

.2 

52 

.5 

43 

.0 

44.0 

50.5 
26.7 
67.5 

44.8 


15.  1 


3. 

9 

7. 

6 

2. 

3 

28 

4 

31. 

5 

9. 

7 

17. 

6 

3. 

7 

4, 

1 

9 

26. 

9 

27 

5 

27 

7 

33 

5 

13 

7 

22 

2 

19 

7 

15 

2 

14 

7 

12 

4 

17 

.5 

24 

6 

25 

9 

17 

.9 

12.9 

20.7 

8.3 

35.5 

15.7 


100.0 


28.0 

25.8 

.9 

1.3 


6.0 

2.9 

.3 


17, 
7, 
6, 
6, 


6.0 
2.4 
1.  1 
2.4 


18.8 

16.6 

2.2 


2.7 

17.5 

1.8 

10.5 

.4 


100.0 


1.2 
.6 
.6 


17.9 
15.2 

1.5 
1.2 


15.6 


3.1 


14.5 
6.1 
4.8 
4.9 

.5 
2.2 

.7 


6.6 
2.8 
1.5 
2.3 


19.1 

16.5 

2.6 


3.2 


IS, 
3, 


100.0 


2.4 

.7 

1.7 


14.9 
12.4 

1.4 
1.  1 


24.9 

10.5 
4.  1 


9.7 
4.1 
3.3 
2.7 

.7 
1.7 

.5 


6.0 
2.5 
1.4 
2.  1 


11.6 
9.7 
1.9 


3.1 

12.8 
3.2 
4.5 

.4 


Standard   Notes:      -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

2Includes   data    for    those   kinds   of    business    in   SIC   59    (except    591    and   596)  not    covered   in   any   of    the    lines    below. 


33-112      NEW  YORK— NEW  YORK,  NY-NJ,  SMSA 


MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972-Continued 


PART  C.  Yonkers 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores  

Miscellaneous  retail  stores  2   

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


12.4 


9.2 
(D) 
(D) 


11.3 

(D) 

58.8 

80.6 


6.3 
6.2 
4.9 


26.8 
31.1 
26.4 
21.3 

(D) 
30.2 

(D) 


34.? 

33.5 
(D) 
(D) 


9.1 

8.7 

11.2 


13.1 

22.6 

12.1 

28.9 

(D) 


.3 


.2 
(D) 
(D) 


.4 
(D) 
!D) 
(D) 


.2 

.2 
.  1 


.5 
.5 
.4 
.4 

(D) 
.6 

(D) 


.8 

.5 

(D) 

(D) 


.3 

.4 

.2 

.4 

(D) 


100.0 


1.8 
(D) 
(D) 


18.5 
(D) 
(D) 
(0) 


13.1 
7.0 
2.2 


16.2 
7.6 
4.9 
4.0 
(D) 
3.7 
(D) 


16.1 
4.7 
(D) 
(D) 


4.9 
3.8 
1.0 


3.6 

16.6 
2.0 
6.5 
(D) 


100.0 


2.4 

.9 

1.6 


20.2 

17.3 

(0) 

(D) 


25.5 
14.0 

5.4 


7.5 
3.0 
2.3 
2.3 

.4 
1.5 

.2 


5.8 
1.8 
1.0 

3.1 


6.6 
5.4 
1.1 


3.4 

9.1 

2.0 

2.8 

.3 


100.0 


2.4 

.7 

1.7 


14.9 

12.4 

1.4 

1.1 


24.9 

10.5 

4.1 


6.0 
2.5 
l.t 
2.1 


11.6 
9.7 
1.9 


3.1 

12.8 
3.2 

4.5 

.4 


Standard   Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC  596. 

2Includes   data    for   those   kinds   of    business    in  SIC   59    (except    591    and   596)   not    covered    in   any   of    the    lines    below. 


POUGHKEEPSIE,  N.Y. 

Standard   Metropolitan  Statistical  Area 


MASS. 


I 


o 


10  15  20  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


33-113 


POUGHKEEPSIE,  N.Y. 

Major  Retail  Centers 


_i I I 1 1 I 1 1 u 


2  MILES 


(T)  (T)  Major  Retail  Centers  (See  table  1  for  boundary 

^-^  description  of  each  center) 

|  |  Central  City 

U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


33-114 


MAJOR  RETAIL  CENTERS 


POUGHKEEPSIE  SMSA— NEW  YORK      33-115 


table  i  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


No. 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number    

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


1 

809 

478 

178 

55 

073 

10 

348 

7  39 

185 

954 

427 

110 

054 

643 

182 

170 

1  809 

83 
24 
64 

43 
10 
14 
19 

245 

115 

184 

139 
65 
51 
13 
16 
30 
15 

114 
35 
30 
49 

441 
310 
131 

53 

387 
54 

131 
29 


117 
33  472 


083 
180 


29 

(D) 


76 
27  000 


12 
(D) 


117 

2 

1 
1 

4 
3 
1 


33 

15 
9 
5 

12 
1 


8 
4 
6 

18 

16 

2 


31 
2 

21 
1 


20 
2 

17 
196 
912 
602 

5 
(D) 

15 

10 
459 

2 
(D) 

28 

25  940 

3  048 

569 


6 
(D) 


17 
10  078 


5 
(D) 


28 
2 
2 


13 

16  259 

1  406 

282 


4 
CD) 


7 
(D) 


2 
(D) 


13 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  establishments  on  both  sides  of  Main  St.  from  Clinton  St.  to  Market  St.   (Poughkeepsie)  (In  tract  2204) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Hudson  Plaza  Shopping  Center"  on  South  Rd.  (U.S.  Highway  9).   (Poughkeepsie)   (In  tract  1405) 

MRC  No.  3.   Includes  the  planned  centers  known  as  "44  Plaza"  and  "Dutchess  Center"  bounded  by  Catskill  Ave.,  Route  44  (Dutchess  Turnpike)  and 
establishments  on  both  sides  of  Burnett  Blvd.   (Poughkeepsie)  (in  tract  1403) 

MRC  No.  4.   Includes  the  planned  center  known  as  "Nine  Mall"  and  establishments  on  South  Rd.  (Route  9)  from  Route  20  to  wooded  area.   (Wappinger 
Falls)  (In  tract  1407) 


33-116      NEW  YORK— POUGHKEEPSIE  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591, 6 

592 

594 

5992 


MRCNo.  V 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


117 


33 

15 
9 

5 

12 

1 


18 
8 
4 
6 


18 

16 

2 


31 
2 

21 
1 


33    472 


(D) 
(D) 
(D) 


10  653 
(D) 
(D) 


2    207 


7 

760 

4 

134 

p 

019 

(D) 

1 

795 

(D) 

•s 

190 

3 

319 

368 

1 

503 

1 

745 

(0) 

(D) 

(D) 

4  487 
(D) 

3  397 
(D) 


6    083 


(D) 
(D) 
(D) 


2  141 
(D) 
(D) 


301 


347 
717 
316 
(D) 

315 
(D) 


831 

547 

49 

235 


449 
(D) 
(D) 


(D) 

725 

636 
(D) 


1    448 


(D) 
(0) 
(0) 


501 
(D) 
(D) 


69 


338 

185 

75 

(D) 

78 
CD) 


185 

119 

12 

54 


HI 
(D) 
(D) 


(D) 

179 

155 
(D) 


1    180 


(D) 
(D) 
(0) 


427 
(D) 
(D) 


42 


267 

157 

76 

(D) 

54 
(D) 


129 
74 
11 
44 


131 
(D) 
(D) 


(D) 

133 

114 
(D) 


Standard   Notes:      -    Represents    zero.  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

'See    table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

includes   data    for   those   kinds   of   business    in   SIC  59    (except   591   and   596)  not   covered    in   any    of    the    lines   below. 


ROCHESTER,  N.Y. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


Comprising  Census  Tracts 
1,  5,  9,  28,  90 


0  1000 

ll 1 1 1 1 1 1 1 1 1 


2000 
I 


U.S.  DEPARTMENT  OF  COMMERCE 


3000  FEET 
_l 


30    MILES 


BUREAU  OF  THE  CENSUS 


33-117 


ROCHESTER,  N.Y. 

Central  Business  District  and  Major  Retail  Centers 


9      Central  Business  District 


©Major  Retail  Centers  (See  table  1  tor  boundary 
description  of  each  cente 


description  i 
I  Central  City 

U.S.  DEPARTMENT  OF  COMMERCE 


center) 


BUREAU  OF  THE  CENSUS 
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MAJOR  RETAIL  CENTERS 


ROCHESTER  SMSA— NEW  YORK      33-119 


table  i   Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number 

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


Standard 
metropolitan 
statistical 
area 


6  830 

2  135  740 

261  768 

52  549 


2  77  6 
757  225 


1  575 
585  115 


2  479 
793  400 


6  830 

345 

95 

250 

165 
49 
68 
48 

1  004 

528 

754 

461 
152 
112 
108 

52 
111 

38 

450 

124 

96 

230 

1  581 

1  101 

480 

191 

1  351 

208 

499 

90 


City 


2 

717 

101 

19 

385 
593 
080 
466 

208 

41 
7 

401 
038 
784 
963 

1 
227 

148 
890 

22 

149 
612 

231 

501 

914 

119 

156 
415 

257 

736 
789 

66 

96 
Oil 

2  385 

79 
26 
53 

37 
14 
10 
13 

407 

129 

222 

154 
50 
37 
37 
15 
37 
15 

141 
41 
29 
71 

663 
458 
205 

78 

475 
81 

169 
44 


Central 

business 

district 


401 
5 
5 


4 
2 
2 

25 

21 

19 

68 
19 
14 
22 

4 
17 

6 

29 
9 
6 

14 

112 

90 
22 

12 

102 

8 

51 

5 


Major  retail  centers 
(See  descriptions  below) 


No.  1 


21 

16  205 

1  972 

447 


5 
6  494 


13 

9  161 


3 

550 


21 
1 
1 

3 

1 
2 

3 
1 


No.  2 


11 
1 

20 
866 
299 
360 

5 

7 
763 

4 

8 
964 

1 

5 
139 

20 

1 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  "Culver  Ridge  Plaza"  and  establishments  on  Ridge  Rd.  east  from  Culver  Rd.  to  Forest  Ave. 
(Monroe  County)  (In  tract  109.02) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Eastway  Plaza  Shopping  Center"  and  establishments  on  Empire  Blvd.  from  Bay  Rd.  to  Terrel  Dr. 
(Monroe)  (In  tract  115.01) 


33-120     NEW  YORK— ROCHESTER  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  3 


No.  4 


No.  5 


No.  6 


No.  7 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


28 
2 

31 
860 
929 
861 

14 

10 
652 

12 

14 
157 

2 

7 
051 

31 

2 

1 
1 

2 
1 
1 


23 
2 

41 
924 
505 
630 

12 

12 
198 

e 

15 
511 

3 

14 
215 

41 

4 
1 
3 

5 
2 
2 
1 

7 

2 

5 

5 
1 
1 

1 


67 
8 
1 

74 
318 
384 
719 

9 

26 
377 

35 

28 
884 

22 

20 
057 

74 
2 


52 
6 
1 

53 
840 
982 
489 

13 

13 

411 

36 

33 

113 

3 

7 
316 

53 

3 


o 
4 
1 
1 

6 

1 

2 

10 
4 
4 
3 
1 
2 


32 

17  614 
1  913 

455 


10 

9  408 


11 

5  685 


11 
2  521 


32 

4 
4 

3 

1 
1 

1 

6 
1 
3 
3 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  3.   Includes  the  planned  center  known  as  "Irondequoit  Shopping  Plaza"  and  establishments  on  the  south  side  of  Titus  Ave.  from  Briarwood 
Dr.  to  Grange  PI.  and  on  both  sides  of  Hudson  Ave.  from  Titus  Ave.  to  Drake  Dr.   (Monroe  County)  (In  tracts  104  and  106.02) 

MRC  No.  4.   Includes  the  planned  center  known  as  "Northgate  Shopping  Plaza"  and  establishments  on  both  sides  of  Dewey  Ave.  from  English  Rd.  to 
McGuire  Rd.   (Monroe)  (In  tracts  136.01  and  137.02) 

MRC  No.  5.   Includes  the  planned  centers  known  as  "South  Town  Plaza  Shopping  Center"  and  "Henrietta  Town  Plaza"  and  establishments  on  West 

Henrietta  Rd.  from  Brighton-Henrietta  Town  Line  Rd.  to  Bailey  Rd.  and  both  sides  of  Jefferson  Rd.  from  West  Henrietta  Rd.  to  plaza 
property  line.   (Monroe  County)  (In  tract  131.02) 

MRC  No.  6.   Includes  the  planned  centers  known  as  "Pittsford  Plaza"  and  "Pittsford  Colony"  and  establishments  on  both  sides  of  Monroe  Ave.  from 
north  property  line  of  Pittsford  Plaza  to  French  Rd.   (Monroe  County)  (In  tract  123.01) 

MRC  No.  7.   Includes  the  planned  center  known  as  "Panorama  Plaza"  and  establishments  on  Penfield  Rd.  from  South  Panorama  Trail  to  the  road  west 
of  Panorama  Plaza.   (Monroe  County)  (In  tracts  116.03  and  116.04) 


MAJOR  RETAIL  CENTERS 


ROCHESTER  SMSA— NEW  YORK      33-121 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No. 


No.  9 


No.  10 


No.  12 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores   

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


23 
2 

27 

335 
525 
595 

8 

6 
316 

12 

15 
041 

2 

6 
978 

27 


18 
2 

19 

496 
043 
441 

7 

4 
456 

8 

10 
892 

2 

5 
148 

19 


72 

10 

2 

103 
429 
323 
573 

9 

17 
256 

61 

79 

841 

1 

7 
332 

103 

1 

1 

9 
4 
2 
3 


41 
16 
13 
9 
3 
13 


2 
22 
20 


10 

16  886 

1  509 

418 


4 
(D) 


4 
<D> 


2 
<D> 


10 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  8.   Includes  the  planned  center  known  as  "Ridgemont  Plaza"  and  establishments  on  Ridge  Rd.  west  from  Fox  Meadow  Rd,  to  Wood  Rd.   (Monroe 
County)  (In  tracts  135.02  and  141.01) 

MRC  No.  9.   Includes  the  planned  center  known  as  "Newark  Plaza"  and  establishments  on  West  Union  St.  from  Edgett  Ave.  to  Plaza  Rd.  and  West 
Union  St.  extended  to  unnamed  alley.   (Newark)  (In  tract  211) 

MRC  No.  10.   Includes  the  planned  centers  known  as  "Greece  Town  Mall"  and  "Long  Ridge  Mall"  and  establishments  on  Ridge  Rd.  west  from  Standish 
Rd.  to  Mitchell  St.   (Monroe  County)  (In  tract  140.03  and  141.02) 

MRC  No.  12.   Includes  the  planned  center  known  as  "Webster  Plaza"  and  establishments  on  Ridge  Rd.  from  the  rear  property  line  of  plaza  to  Shoe 
Craft  Rd.  extended.   (Webster)  (in  tract  112.04) 


33-122     NEW  YORK— ROCHESTER  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRC  No.  101 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


103 

1 
1 


41 
16 

13 
9 
3 

13 


2 
22 
20 


72    429 

(D) 
(D) 


43    335 

33    694 

(D) 

(D) 


(D) 
(DJ 
<D) 


4 

858 

6 

388 

6 

046 

4 

017 

(0) 

(D) 

1    430 

397 
1    033 


1    484 
1    484 


2    538 
2    218 


10   323 

(D) 
(D) 


6    081 

4    276 

(D) 

(D) 


(D) 
(D) 
(D) 


2    388 

1    083 

1    015 

690 

(0) 

(D) 


159 

72 
87 


450 
450 


(D) 
380 
303 


2   377 

(D) 
(D) 


1    404 

1    002 

(D) 

(D) 


(D) 
(D) 
(D) 


582 
277 
262 
167 
(D) 
(0) 


48 


25 
23 


107 
107 


(0) 
84 
65 


2   573 

(D) 
(D) 


1    611 

1    256 

(D) 

(D) 


(D) 
(D) 
(D) 


563 
300 
286 
121 
(D) 
(D) 


34 


18 
16 


130 
130 


(D) 

104 

96 


Standard  Notes:      -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA   Not   available. 

'See    table    1    for  Major  Retail    Center  description. 

'Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

'Includes   data   for   those   kinds   of   business    in   SIC   59    (except    591    and   596)  not   covered   in   any    of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


ROCHESTER  SMSA— NEW  YORK      33-123 


table  3.  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores    

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores   

Florists 


401 

5 

5 


25 
21 
19 


68 
19 
14 
22 

4 
17 

6 


29 
9 
6 

14 


112 
90 
22 


12 

102 

8 

51 

5 


208  038 

462 
462 


75  732 

7o  337 

(D) 

(D) 


6  639 

51  720 

2  726 


26  864 

14  822 

13  917 

5  914 

(D) 

(D) 

276 


6  993 

2  236 
1  295 

3  462 


12  471 

10  962 

1  509 


3  502 

20  929 
1  123 

9  826 
582 


41  784 


39 

39 

20 

405 

19 

310 

(D) 

(D) 

629 

5 

462 

373 

5 

555 

2 

725 

2 

549 

1 

027 

(D) 

(D) 

49 

1 

121 

388 

102 

631 

3 

602 

3 

264 

338 

501 

4  097 

67 

1  925 

147 


9  871 

10 
10 


4  607 

4  409 

(D) 

(D) 


163 
1  380 

78 


1  373 
686 
645 
242 
<D> 
(D) 
11 


269 
99 

26 
144 


835 

750 

85 


122 

1  034 

17 

498 

42 


7  963 

7 

7 


4  308 

4  051 

(D) 

(D) 


162 

513 


59 


1  106 
659 
635 
178 
(D) 
(D) 


146 
48 
18 
80 


807 
81 


94 

680 
20 

419 
30 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


33-124     NEW  YORK— ROCHESTER  SMSA 


MAJOR  RETAIL  CENTERS 


table  4  The  City:    1972 


1972 
SIC  code 


52 

525 

52  ex.  525 


53 

531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3.  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 
5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


Establishments 


(number) 


2  385 


7° 
26 
53 


37 

14 
10 
13 


407 
129 
222 


154 
50 
37 
37 
15 
37 
15 


141 
41 
29 
71 


663 
458 
205 


78 

475 

81 

169 

44 


Sales 


($1,000) 


717  593 


23  264 

3  394 

19  870 


133  412 

121  842 

(D) 

(D) 


138  724 

154  078 

39  378 


39  351 
2C  270 
18  939 

8  274 

4  565 

5  755 
407 


41  322 

16  443 

3  599 

21  280 


59  972 
45  031 
14  941 


29  194 

58  898 

16  620 

17  829 
?  925 


Payroll, 
entire  year 


($1: 


101 

080 

3 

012 

(D) 

(D) 

26 

598 

24 

736 

1 

036 

826 

11 

584 

15 

606 

3 

612 

7 

707 

3 

729 

3 

485 

1 

451 

1 

630 

827 

70 

5 

779 

2 

682 

520 

2 

577 

14 

546 

11 

672 

2 

874 

4    596 

8  040 
822 

2  900 
(D) 


Payroll,  first 
quarter  1972 


($1,000) 


23  785 


684 
(D) 
(D) 


065 
684 
239 
142 


2  734 

3  757 
868 


1  897 
923 
862 
338 
408 
212 
16 


1  389 
633 

124 
632 


3  476 

2  738 

738 


967 

1  948 
200 
712 
(D) 


Paid  employees 
for  week 
including 
March  12 

(number) 


19    466 


434 
(D) 
(D) 


5    758 

5    324 

251 

183 


2    4H 

1    647 

800 


567 
893 
850 
?38 
2^0 
183 
13 


786 

319 

72 

395 


810 
067 
743 


828 

425 
201 
625 
<D) 


Standard  Notes:      -   Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not   available. 

1Excludes   nonstore    retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in  SIC    59    (except    591   and   596)    not   covered    in   any  of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


ROCHESTER  SMSA— NEW  YORK      33-125 


table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


(51,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers 

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


6  830 

2  135  740 

345 

95 

250 

93  125 
11  259 
81  866 

165 
49 
68 
48 

334  057 

275  993 

31  471 

26  593 

1  004 

512  164 

528 

469  881 

754 

137  911 

461 
152 
112 
108 

52 
111 

38 

100  149 
42  835 
39  969 
21  188 
17  517 
16  946 
1  663 

450 

124 

96 

230 

3:0 7  000 
46  795 
14  609 
45  596 

1  581 

1  101 

480 

168  912 

135  365 

33  547 

191 

1    351 

208 

499 

90 


76    149 


36 

392 

37 

641 

43 

909 

5 

439 

261 

7  68 

11 

517 

1 

533 

9 

984 

51 

248 

42 

808 

5 

418 

3 

022 

41 

354 

46 

013 

11 

144 

16 

302 

6 

963 

6 

517 

3 

243 

3 

432 

2 

471 

193 

14 

752 

7 

223 

2 

355 

5 

174 

40 

7  35 

34 

619 

6 

116 

12   231 
16    472 


999 
010 
054 


60 

993 

2 

689 

371 

2 

318 

11 

786 

9 

834 

1 

310 

642 

9 

564 

10 

797 

2 

595 

3 

970 

1 

745 

1 

634 

765 

819 

596 

45 

3 

642 

1 

757 

613 

1 

272 

9 

316 

7 

843 

1 

473 

2  640 

3  994 

456 

1    504 

265 


52    549 


1 

626 

303 

1 

323 

12 

429 

10 

406 

1 

423 

600 

8 

624 

5 

042 

2 

754 

3 

677 

1 

827 

1 

724 

603 

646 

547 

54 

2 

093 

898 

346 

849 

10 

858 

9 

237 

1    621 


2  268 

3  178 
460 

1    474 
239 


Standard   Notes:       -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA   Not    available. 

'Excludes   nonstore    retailers    (mail-order    houses,    direct    selling,    and  merchandising  machine   operators)    SIC    596. 

2  Includes   data    for    those   kinds   of    business    in   SIC    59    (except    591   and    596)    not    covered    in   any   of    the    lines    below. 


33-126      NEW  YORK— ROCHESTER  SMSA 


MAJOR  RETAIL  CENTERS 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 

561 

565 

566 

564,7,9 


57 

5712 
Other  571 
572, 573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 


Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores 


Food  stores 

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 
Women's  ready-to-wear  stores 


Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops 

Jewelry  stores    

Florists 


421 


26 
16 
15 


74 
26 

15 


48 
23 

3 
16 

4 


42 

10 

9 

23 


120 
87 
33 


1  1 


98 
6 

4 

24 
3 


215 

456 

695 

(D) 

(D) 

87 

197 

81 

698 

4 

084 

1 

415 

6 

544 

41 

191 

1 

405 

32 

022 

16 

850 

15 

417 

15 

172 

7 

139 

ID) 

2 

773 

(D) 

13 

049 

2 

377 

993 

9 

679 

12 

209 

9 

783 

2 

426 

3    099 


18    045 

928 

1    092 

3   953 

299 


39    600 


164 

(D) 

(D) 

8 

465 

7 

393 

875 

197 

636 

4 

210 

99 

7 

037 

3 

668 

3 

431 

3 

369 

1 

221 

(D) 

444 

(D) 

1 

918 

490 

235 

1 

193 

3 

412 

2 

788 

624 

451 


208 

75 

119 

680 

84 


9    307 


17 
(D) 
(0) 


4    831 

4    503 

269 

59 


164 

571 

22 


1  695 
828 
786 


867 
250 

(D) 
112 
(D) 


328 
56 
47 

225 


977 
793 
184 

126 


576 
17 
26 
90 
28 


Standard   Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore  retailers    (i.e.,    mail    order,    direct   selling,    merchandise  vending  machine   operators)    part   of  SIC   53. 

2Totals  may   include   data   for    "nonemployer"   establishments  which   could   not   be   classified   and   tabulated   by  detailed  kind   of   business 

3Data    limited   to   "employer"   establishments. 

4Includes   data    for   those  kinds   of   business    in   SIC   59    (except    591)   not   covered    in   any   of   the    lines   below. 


MAJOR  RETAIL  CENTERS 


ROCHESTER  SMSA— NEW  YORK      33-127 


table  7  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 

Other  56 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores2    

Department  stores     

Variety  stores     

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


-3.5 


(NO 

(D) 

(NO 


-13.2 

-13.9 

(D) 

(D) 


1.5 

25.6 
94.0 


-16.1 
-12.0 

-9.7 
-20.6 


-46.4 
-5.9 
30.4 

-64.2 


2.1 
12.1 

-37.8 


13.0 


(NO 
21.0 
94.6 


1.4 


(NO 
■14.9 
(NO 


1.9 
5.2 
(D) 
(D) 


-2.0 

3.3 

12.3 


-17.7 
-20.2 
-20.0 
-14.7 


■10.4 

■17.4 

-.9 

-5.6 


1.0 

1.9 

-1.5 


22.9 


(NO 

47.6 
-3.7 


53.5 


40.  1 

9.7 

43.6 


47.0 
50.6 
14.3 
59.9 


49.1 
66.6 
67.1 


29.6 
36.9 
37.5 
24.6 


56.7 
73.7 
78.9 
37.4 


50.9 
57.2 
29.8 


50.9 


64.9 
92.7 
16.1 


Standard   Notes:      -    Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available.  NC  Data   not    comparable   between    1967   and    1972   due 

to  major   changes    in   classification. 

'The  percent   changes    for  central    business   districts   and    cities  were   calculated   based    on    the    1972  SIC   definitions   for   1972   data  and    the  1967  SIC  def- 
initions  for   1967  data.      Percentage   changes   are   not    shown   for  kinds   of    business  with  major  noncomparabili ty ;    nevertheless,    changes   in   classification 
between   1967  and    1972  may   slightly   affect    the   percentage   change    shown   for  some   kinds   of    business   and    for   retail    stores,    total.       (See   appendixes  A  and B 
for   a   more   complete   explanation   of    SIC    changes. )      The    percent   change    for    the   SMSA,    however,    was    calculated    based    on    the    1967   SIC    definitions    for   both 
the    1967   and    1972   data.      Data   have   not   been  adjusted    for  boundary   changes   between   census   years. 

2Excludes    nonstore   retailers    (mail    order,    direct    selling,    merchandise   vending  machine   operators}   part    of    SIC   53. 

3Includes   data   for   those   kinds   of    business    in   SIC  59    (except   591)  not   covered   in    any   of    the   lines   below. 


33-128     NEW  YORK— ROCHESTER  SMSA 


MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564.9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores 2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


29.0 


2.0 


2.3 


56.8 

57.7 
59.7 
33.0 


4.8 

33.6 

6.9 


68.3 
73.1 
73.5 
71.5 
(D) 
(D) 
56.7 


16.9 
13.6 
36.0 
16.3 


20. e 
21.3 
1C.1 


12.0 

35.5 

6.8 

55.1 

19.9 


9.7 


22.7 

25.5 

(D) 

(D) 


1.3 

11.0 
2.0 


26.8 
34.6 
34.8 
27.9 
(D) 
(D) 
16.6 


6.5 
4.8 
8.9 
7.6 


7.4 
8.1 

4.5 


4.6 

15.3 

3.0 

22.4 

10.7 


100.0 


.2 


.2 


36.4 

33.8 

(D) 

(D) 


3.2 

24.9 

1.3 


12.9 
7.1 
6.7 
2.8 
(D) 
(D) 
.1 


3.4 

1.1 

.6 

1.7 


6.0 

5.3 

.7 


1.7 

10.1 

.5 

4.7 

.3 


100.0 


3.2 

.5 

2.8 


18.6 

17.0 

(D) 

(D) 


19.3 

21.5 
5.5 


5.5 

2.8 

2.6 

1.2 

.6 

.8 

.1 


5.8 

2.3 

.5 

3.0 


8.4 
6.3 
2.1 


4.1 

8.2 
2.3 

2.5 
.4 


100.0 


4.4 

.5 

3.8 


15.6 

12.9 

1.5 

1.2 


24.0 

22.0 

6.5 


4.7 
2.0 
1.9 
1.0 

.8 
.8 
.1 


5.0 

2.2 

.7 

2.1 


7.9 
6.3 
1.6 


3.6 

6.4 

1.8 

2.1 

.3 


Standard   Notes:      -    Represents    zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

1Excludes    nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising   machine   operators)  SIC   596. 

2Includes   data    for   those   kinds   of    business    in   SIC   59    (except   591    and   596)   not   covered    in    any   of    the   lines   below. 
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0  5 
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10 
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I 


Comprising  Census  Tracts    31  and  32 


1000 


2000 


3000  FEET 
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BUREAU  OF  THE  CENSUS 
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SYRACUSE,  N.Y. 

Central  Business  District  and  Major  Retail  Centers 


E  BRIDGE    hZ)SJ 


No.  1  Unassigned 

#      Central  Business  District 

0(7)  Major  Retail  Centers  (See  table  1  for  boundary 
description  of  each  center) 
~2  Central  City 

U.S.  DEPARTMENT  OF  COMMERCE 


3     MILES 


BUREAU  OF  THE  CENSUS 


33-130 


MAJOR  RETAIL  CENTERS 


SYRACUSE  SMSA— NEW  YORK      33-131 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores   

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


Standard 
metropolitan 
statistical 
area 


4  980 

1  339  484 

163  178 

33  251 


2  143 
510  107 


1  092 
369  142 


1  745 
460  235 


4  980 

244 
70 
174 

115 
34 
45 
36 

700 

350 

549 

318 
113 
97 
66 
33 
78 
28 

303 
88 
75 

140 

1    316 

880 
436 

127 

958 

140 

356 

76 


City 


1  592 

466  136 

65  125 

12  589 

274 

109  423 

20  664 

4  184 

758 
(D) 

89 
10  811 

363 

144  054 

120 

81  667 

471 
(D) 

65 
16  945 

1    592 

49 
10 
39 

26 

10 

9 

7 

265 

77 

140 

104 

37 
30 
24 

7 
27 

9 

114 
33 
29 
52 

460 
296 
164 

33 

324 
48 

119 
28 


Central 

business 

district 


274 

6 

1 
5 

10 
6 

4 


12 

6 


47 

19 

13 

7 

2 

16 

3 

20 

12 

1 

7 

72 
51 
21 


87 
3 

43 
4 


Major  retail  centers 
(See  descriptions  below) 


No.  2 


45 
4 
1 

60 
981 
881 
066 

15 

16 
292 

23 

32 

401 

7 

12 

288 

60 


7 
3 

4 

19 
9 
9 
2 

7 

1 


12 

1 
7 


No.  3 


42 

19  153 

2  830 

504 


19 

4  911 


10 
11  851 


13 
2  391 


42 
2 
2 

4 
1 

3 

7 
3 
2 

1 


5 

1 
1 
3 

11 

5 
6 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  2.   Includes  the  planned  centers  known  as  "Northern  Lights  Shopping  Center"  and  "K  Mart  Plaza"  and  establishments  on  both  sides  of 

Brewerton  Rd.  (South  Main  St.)  from  Interstate  Highway  81  to  Bernard  Ave.   (Onondaga  County,  North  Syracuse)  (In  tracts  139  and  140) 

MRC  No.  3.   Includes  establishments  in  the  area  bounded  by  Taylor  St.,  State  St.,  Castle  St.,  Cortland  Ave.,  Tallman  St.,  and  Clinton  St. 
(Syracuse  city)  (In  tracts  41,  42,  and  53) 


33-132      NEW  YORK— SYRACUSE  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Ma]or  retail  centers-Continued 
(see  descriptions  below) 


No.  4 


No.  5 


No.  6 


No.  7 


No. 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 


55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores  

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


62 

37  535 
t  382 

802 


18 
6  887 


26 
22  029 


18 
8  619 


62 

6 

6 

5 
2 

3 

3 

3 

7 

6 
1 
1 
1 
2 
2 


9 
4 
2 
3 

15 
15 


33 

27  729 

3  696 

862 


6 
(D) 


25 

23  405 


2 

(D) 


33 


10 

1 

35 
986 
650 
257 

5 

12 
000 

4 

16 
616 

1 

7 
370 

35 
3 
3 

2 

1 
1 

5 
1 
1 


18 

8  320 
911 
229 


9 
4  933 


6 

2  859 


3 
528 


18 


45 
11  144 

1  535 
?90 


11 
1  074 


26 

7  137 


2  933 

45 

2 

2 

3 
1 

1 
1 


2 

4 

10 
7 
3 

1 

10 

8 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  4.   Includes  establishments  on  both  sides  of  Erie  Blvd.  East  from  Thompson  Rd.  to  Kinne  Rd.,  and  in  the  5700  to  5800  block  of  Bridge  St. 
(Dewitt  town,  Onondaga  County)  (In  tract  146) 

MRC  No.  5.   Includes  the  planned  center  known  as  "Shoppingtown"  extending  along  the  3501  and  3601  of  Erie  Blvd.  East,  near  the  intersection  of 
Kinne  Rd.  and  Erie  Blvd.  East.   (Onondaga  County)  (In  tract  146) 

MRC  No.  6.   Includes  the  planned  centers  known  as  "Westvale  Plaza"  and  "Geddes  Plaza"  and  establishments  on  the  north  side  of  West  Genesee  St. 
from  Myrtle  St.  to  Orchard  Rd .  and  on  Charles  Ave.  from  Genesee  St.  to  Driscoll  Ave.   (Solvay)  (in  tract  130) 

MRC  No.  7.   Includes  the  planned  centers  known  as  "Midtown  Center"  and  "Easy  Bargain  Center"  and  establishments  in  the  area  bounded  by  West  Cayuga 
St.,  West  2d  St.,  West  Seneca,  Oswego  River,  East  1st  St.,  East  Schuyler,  East  3d  St.,  East  Bridge  St.,  East  2d  St.,  north  side  of 
East  and  West  Onieda,  and  West  4th  St.   (Oswego)  (In  tracts  216.01  and  216.05) 


MRC  No.  8.   Includes  establishments  in  the  area  bounded  by  Seneca  St.  extended,  Seneca  St.,  3d  St.,  Rochester  St.,  Rochester  St.  extended,  and 
Oswego  River.   (Fulton,  Oswego  County)  (In  tract  211.01) 


MAJOR  RETAIL  CENTERS 


SYRACUSE  SMSA— NEW  YORK      33-133 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  9 


No.  10 


No.  11 


No.  12 


54,  58,  591 


53,6,  7,594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


17 
2 

34 
735 
542 
521 

6 

7 
158 

10 

21 
053 

1 

6 
524 

34 


10 
5 
5 
1 
1 
3 


31 
4 

811 
034 
894 

6 

15 
679 

22 

42 
970 

2 

10 
162 

67 


1 

3 

17 


19 
2 

13 


34 
4 

70 
109 
166 
869 

17 

26 
269 

10 

26 
240 

6 

18 
600 

70 

2 
1 
1 

3 

1 
1 
1 


5 
2 
2 
1 

1 
1 

14 
6 
2 
6 

18 

14 

4 


10 
3 
4 
1 


26 
2 

23 

064 
410 
545 

12 

11 
727 

11 

7 
804 

1 

5 
533 

23 

2 

2 

2 
2 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  9.   Includes  the  planned  center  known  as  "Camillus  Plaza"  and  establishments  on  the  south  side  of  West  Genesee  St.  from  Vanida  Dr.  to 
Kasson  Rd.  and  on  Kasson  Rd .  from  West  Genesee  St.  to  Oak  Ridge  Dr.   (Onondaga)  (In  tract  123) 

MRC  No.  10.   Includes  the  planned  center  known  as  "Fairmount  Fair"  and  establishments  on  both  sides  of  West  Genesee  St.  from  Onondaga  Rd .  (State 
Highway  173)  to  Westland  Rd.   (Onondaga  County)  (In  tracts  126,  127,  and  131) 

MRC  No.  11.   Includes  the  planned  centers  known  as  "Field  City  Plaza"  and  "Ponderoso  Plaza"  and  establishments  on  both  sides  of  Brewerton  Rd.  and 
South  Main  St.,  and  North  Syracuse,  from  Bailey  Rd.  to  Pleasant  Ave.   (Onondaga)  (In  tracts  108,  109,  and  138) 

MRC  No.  12.   Includes  the  planned  center  known  as  "Western  Lights  Plaza"  and  establishments  on  both  sides  of  Onondaga  Blvd.  (4700  block)  and 
Velasko  Rd .   (Onondaga)  (In  tracts  48  and  132) 


33-134     NEW  YORK— SYRACUSE  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 

or  more  in  the  Syracuse  SMSA  in  1972) 


table  3  The  Central  Business  District:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


.52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


274 


10 
6 
a 


l? 
6 
9 


47 

19 

13 

7 

2 

16 

3 


20 

1? 

1 

7 


72 

51 
21 


87 

3 

43 

4 


109  423 


190 
(D) 
(D) 


40  683 

35  400 

5  283 


1  223 

10  714 
1  436 


23  404 

13  067 

12  640 

6  582 

(D) 

3  248 

(D) 


8  723 

7  878 

(D) 

(D) 


7  390 
5  631 
1  759 


2  198 

13  462 

868 

8  657 

306 


20  664 

(D) 
(D) 


8  220 
7  160 
1  060 


100 

1  073 
114 


4  874 

2  981 

2  905 

1  269 

(D) 

563 

(D) 


1  778 

1  643 

(D) 

(D) 


1  586 

1  173 

413 


324 

(D) 

54 

1  755 

55 


4  514 

(O) 
(D) 


1  571 

1  292 

279 


27 

260 

29 


149 
647 
629 
361 
CD) 
127 
(D) 


417 
383 
(D) 
(D) 


409 
303 
106 


44 

(D) 
13 

413 
14 


4  184 

(D) 
(0) 


1  962 

1  675 
287 


40 

124 

21 


917 
592 
577 
198 
(D) 
109 
(D) 


194 
167 
(D) 
(D) 


46e 

353 
115 


52 

(D) 
14 

274 
11 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


SYRACUSE  SMSA— NEW  YORK      33-135 


table  4.  The  City:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores      

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists 


1    592 


49 
10 
39 


26 

10 
9 

7 


265 

77 

140 


104 
37 
30 
24 

7 
27 

9 


114 
33 
29 
52 


460 
296 
164 


33 

324 

48 
119 


466 

136 

11 

605 

716 

10 

889 

65 

814 

57 

205 

(D) 

(D) 

86 

238 

119 

426 

22 

87  3 

33 

758 

(D) 

14 

763 

10 

531 

(D) 

(D) 

350 

30 

560 

13 

359 

6 

811 

10 

390 

47 

737 

37 

739 

9 

998 

65    125 


14    878 


(D) 

(D) 

6    552 

13    922 

1    798 


1 

775 

75 

1 

700 

11 

460 

10 

026 

(D) 

(D) 

7 

463 

12 

189 

1 

750 

6 

380 

3 

334 

3 

258 

1 

820 

319 

855 

52 

5 

796 

2 

553 

1 

281 

1 

962 

11 

999 

10 

014 

1 

985 

(D) 

(D) 
268 
245 
375 


352 

18 

334 

2 

278 

1 

913 

(D) 

(D) 

1 

82  6 

2 

589 

431 

1 

499 

740 

722 

477 

80 

189 

13 

1 

500 

579 

320 

601 

2 

901 

2 

439 

462 

(D) 

(D) 
74 

530 
89 


12    589 


209 

13 

19  6 


2    623 

2    247 

(D) 

(D) 


1    621 

1    285 

406 


1  217 
677 
662 
284 

87 
154 

15 


777 
302 
182 
293 


3    231 

2    716 
515 


(D) 

(D) 

88 

37  6 

32 


Standard  Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not   available. 

1Excludes    nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine   operators)    SIC    596. 

2  Includes   data    for    those  kinds  of   business    in   SIC   59    (except    591   and   596)    not    covered   in   any  of    the    lines   below. 


33-136     NEW  YORK— SYRACUSE  SMSA 


MAJOR  RETAIL  CENTERS 


table  5.  The  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


(51,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores  

Miscellaneous  shopping  goods  stores    

Florists 


4    980 


244 

70 

174 


115 
34 
45 
36 


700 
350 
549 


318 
113 
97 
66 
33 
78 
28 


303 
88 
75 

140 


316 

880 
436 


127 

958 

140 

356 

76 


1  339  484 


53  618 

7  413 

46  205 


203  564 

163  870 

30  747 

8  947 


330  770 

265  038 

90  5  68 


69  377 

31  978 

31  151 

18  865 

5  997 

11  417 

1  120 


61  478 
28  175 
11  Oil 
21    492 


119  345 
94  752 
24    593 


59    992 

85    734 

20    945 

34   723 

4    309 


163    17£ 


911 

5 

319 

28 

000 

21 

415 

5 

633 

952 

29 

407 

26 

525 

6 

661 

11 

065 

5 

419 

5 

292 

2 

974 

720 

1 

816 

136 

9 

895 

4 

724 

2 

279 

2 

892 

28 

772 

24 

316 

4 

45  6 

6    677 

9    946 

1   006 

4    541 

718 


37    284 


1 

354 

206 

1 

148 

5 

838 

4 

303 

1 

350 

185 

6 

941 

6 

034 

1 

57  3 

2 

564 

1 

210 

1 

178 

739 

171 

410 

34 

2 

453 

1 

096 

528 

829 

6 

642 

5 

610 

1 

032 

1  507 

2  378 
252 

1    062 
180 


33    251 


862 

153 

709 

6 

404 

4 

727 

1 

468 

209 

6 

094 

3 

127 

1 

652 

2 

313 

1 

206 

1 

172 

522 

202 

345 

38 

1 

429 

663 

320 

446 

8 

008 

6 

817 

1 

191 

1    406 

1  956 
274 
926 
169 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA   Not    available. 

'Excludes  nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2Includes   data    for   those  kinds  of   business    in   SIC   59    (except    591   and   596)    not    covered    in   any  of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


SYRACUSE  SMSA— NEW  YORK      33-137 


table  6.  The  Central  Business  District:    1967 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591 ) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores1    

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers 

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores 

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores"     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists  


315 


13 
5 
5 

3 


21 
6 
8 


66 
26 
17 


no 

8 

u 

21 
2 


23 

11 

3 

9 


77 
55 
22 


90 
8 
5 

23 

7 


111    210 


(D) 


(D) 


HI 

730 

35 

325 

(D) 

(D) 

4 

353 

6 

456 

(D) 

24 

232 

13 

685 

11 

989 

10 

547 

5 

667 

1 

179 

3 

521 

(D) 

10 

630 

7 

130 

(D) 

(D) 

7 

222 

5 

700 

1 

522 

2    027 


13    501 

1    301 

731 

6    507 

430 


20    325 


<D) 


(D) 


8    014 

7    454 

(D) 

(D) 


500 
668 
(D) 


4  550 
2  956 
2   708 


1  594 
811 
(D) 
584 
(D) 


2    132 

1  467 
CD) 
(D) 


1    743 

1    427 

316 


290 


2    296 

103 

89 

1    125 

67 


5    534 

(D) 
(D) 


2    550 

2    373 

(D) 

(D) 


127 

93 

(D) 

1  228 
748 
691 

480 
296 
(D) 
137 
(D) 

332 
232 

(D) 
(D) 


593 
506 

87 


116 


462 
21 
21 

224 

18 


Standard   Notes:      -  Represents    zero.  D  Withheld    to  avoid   disclosure.  NA  Not   available. 

1Excludes   nonstore   retailers    (i.e.,    mail   order,    direct    selling,    merchandise  vending  machine  operators)    part   of  SIC   53. 

2Totals  may   include  data   for    "nonemployer"   establishments  which   could   not   be   classified   and   tabulated   by  detailed  kind   of   business 

3Data   limited   to   "employer"   establishments. 

*Includes   data   for   those  kinds   of  business    in  SIC   59    (except    591)   not    covered    in   any  of   the   lines   below. 


33-138      NEW  YORK— SYRACUSE  SMSA 


MAJOR  RETAIL  CENTERS 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Central  business 
district 


City 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

Other  56 


57 
5712 

Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total2    

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores2    

Department  stores     

Variety  stores    

Miscellaneous  general  merchandise  stores     

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready  to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


-1.6 


(NO 

(D) 

(NO 


-2.5 


(D) 
(D) 


-71.9 

66.0 

(D) 


-3.4 

-4.5 

5.4 

-2.0 


-17.9 

10.5 

(D) 

(D) 


2.3 
-1.2 
15.6 


8.4 


(NO 
-33.3 
-28.3 


15.0 


(NO 

-13.2 

(NO 


-.  1 
1.2 
(D) 
(D) 


15.8 


29.1 


-.7 


3 

6 

(D) 

1 

8 

(D) 

2 

6 

-8 

8 

18 

7 

10 

3 

35 

0 

46 

4 

4 

4 

(0) 


(NO 
-6.3 
16.4 


39.5 


43.5 
24.9 
46.7 


43.5 
44.8 
34.0 
52.3 


36.5 
44.6 
43.9 


28.4 
21.6 
37.6 
34.9 


19.8 
20.  1 
14.0 
22.7 


42.5 
49.0 
22.  1 


72.5 


26.6 
41.0 
44.5 


D  Withheld  to  avoid  disclosure. 


NA  Not  available. 


NC  Data  not  comparable  between  1967  and  1972  due 


Standard  Notes:   -  Represents  zero, 
to  major  changes  in  classification. 

'The  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and B 
for  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


SYRACUSE  SMSA— NEW  YORK      33-139 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex. 525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores 2    

Liquor  stores   

Miscellaneous  shopping  goods  stores   

Florists 


23.5 


1.6 
(D) 
(D) 


61.8 

61.9 

(D) 

(0) 


1.4 

9.0 
6.3 


69.3 

(D) 

85.6 

62.5 

14.3 

(D) 

(D) 


28.5 

59.0 

(D) 

(D) 


15.5 
14.9 
17.6 


(D) 

(D) 
13.2 
63.6 
17.0 


8.2 


.4 
(D) 
(D) 


20.0 
21.6 
17.2 


.4 

4.0 
1.6 


33.7 

40.9 
40.6 
34.9 

(D) 
28.4 

(D) 


14.2 

28.0 

(D) 

(D) 


6.2 
5.9 
7.2 


3.7 


15, 
4, 

25, 
7, 


100.0 


.2 
<D) 
(D) 


37.2 

32.4 

4.8 


1.1 
9.8 
1.3 


21.4 
11.9 
11.6 
6.0 
(D) 
3.0 
(D) 


8.0 
7.2 
(D) 
(D) 


6.8 
5.1 
1.6 


2.0 

12.3 

.8 

8.1 

.3 


100.0 

2.5 

,  2 

2.3 


14.1 

12.3 

(D) 

(D) 


13.5 

25.6 

4.9 


7.2 
(D) 
3.2 
2.3 
(D) 
(D) 
.1 


6.6 
2.9 
1.5 
2.2 


10.2 
8.1 
2.  1 


(D) 

(D) 
1.4 
3.0 

.4 


100.0 


4.0 

.6 

3.4 


15.2 

12.2 

2.3 

.7 


24.7 

19.8 

6.8 


5.2 
2.4 
2.3 

1.4 
.4 
.9 
.1 


4.6 

2.1 

.9 

1.6 


8.9 
7.1 
1.8 


4.5 

6.4 

1.6 

2.6 

.3 


Standard   Notes:      -   Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

2Includes   data   for   those  kinds   of   business    in   SIC  59    (except   591    and   596)  not   covered   in   any   of    the   lines    below. 


UTICA-ROME,  N.Y. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


UTICA 

Comprising  Census  Tracts 
201.01,  202.01,  203  and  204 


0  5 

lllllllllll 


10 


U.S.  DEPARTMENT  OF  COMMERCE 


15  MILES 
J 


BUREAU  OF  THE  CENSUS 


33-140 


UTICA-ROME,  N.Y. 

Central  Business  District  and  Major  Retail  Centers 


Central  Business  District 


(T)  (T)  Major  Retail  Centers  (See  table  1  for  boundary 
^_X  description  of  each  cente 


Central  Cities 


0  2 

I"  II  Mill  I 


6      MILES 
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33-142      NEW  YORK— UTICA-ROME  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Utica 


Utica 

central 

business 

district 


Major  retail  centers 
(See  descriptions  below) 


No.  1 


No.  2 


54.  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number  

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists , 


3  095 

644  713 

73  082 

14  374 


1  290 
233  775 


701 
174  314 


1  104 
236  624 


3  095 

149 

41 

108 

85 
20 
37 
28 

416 

224 

347 

206 

90 
67 
30 
27 

44 
15 

180 
53 
41 
86 

789 
537 
252 

85 

614 
64 

230 
45 


175 
22 

4 

914 
989 
002 
478 

68 

408 
991 

51 

234 
896 

55 

272 
102 

914 

36 

11 
25 

19 
5 
8 
6 

145 

48 

85 

94 
43 
28 
15 

8 
22 

6 

52 
16 
17 
19 

230 

160 

70 

33 

172 
30 
69 
13 


64 
9 
2 

254 
987 
931 
038 

13 

73 
706 

30 

122 
933 

20 

59 
348 

254 

8 
3 
5 


2 
4 
2 

14 

13 

10 

58 

28 
19 
14 

2 
12 

2 

24 
5 

10 
9 

54 
39 
15 

5 

60 
6 

32 
2 


34 

29  395 

4  049 

739 


7 
104 


24 
23  894 


3 

397 


34 
1 
1 


24 
3 

79 
636 
181 

628 

7 

26 
291 

15 

40 
509 

1 

13 
836 

79 

2 
1 

1 

6 
3 
2 
1 

5 

1 

2 

11 
3 

2 
2 
2 

4 


10 
5 
2 
3 

17 
13 

4 


21 
3 

13 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise . 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  "New  Hartford  Shopping  Center"  bounded  by  N.Y.O.  &  W.  RR. ,  fence  line  north  and  paralleling 

Genesee  St.,  entrance  roadway  to  New  Hartford  Shopping  Center,  Genesee,  Wilbur  Rd.,  andWilbur  Rd.  extended.   (New  Hartford  village) 
(In  tracts  251  and  253) 

MRC  No.  2.   Includes  establishments  in  the  area  bounded  by  Liberty,  east  side  of  Black  River  Blvd.,  north  side  of  East  Dominick,  Mohawk  River, 

south  side  of  East  Dominick,  South  James,  Erie  Blvd.,  Madison,  Willett,  and  North  George.   (Rome  city)  (In  tracts  218,  219,  and  225) 


MAJOR  RETAIL  CENTERS 


UTICA-ROME  SMSA— NEW  YORK      33-143 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  3 


No.  4 


No.  5 


No.  6 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores   

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists  


89 

22  863 

2  940 

559 

40 

26  863 

3  376 

612 

29 
8  707 

14 
10  030 

36 
10  959 

15 
11  527 

24 
3  197 

11 
5  306 

89 

4 
2 
2 

5 
2 
2 

1 


14 
3 

4 

7 

16 

13 

3 


17 

3 


40 


21 

6  978 

924 

208 


8 
4  085 


7 
2  124 


6 
769 


21 
3 
3 


45 

7  383 

889 

203 


23 

2  892 


14 
4  134 


357 


45 


2 

1 

1 

12 

1 

3 

2 

1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  3.  Includes  establishments  in  the  area  bounded  by  Church  St.,  Court  St.,  North  Washington,  South  Washington  St.,  George  St.  extended, 
South  Bellinger  St.,  and  North  Bellinger  St.   (Herkimer  village,  Herkimer  County)  (In  tracts  111  and  112) 

MRC  No.  4.  Includes  the  planned  center  known  as  "Mohawk  Acres  Shopping  Center"  at  the  intersection  of  Black  River  Blvd.  and  East  Chestnut  St. 
and  establishments  in  the  1700,  1800,  and  1900  blocks  of  Black  River  Blvd.  and  the  100  block  of  East  Chestnut  St.  (Rome  city)  (In 
tracts  224  and  227.01) 

MRC  No.  5.   Includes  the  unplanned  centers  known  as  "Chicago  Market  Plaza"  and  "State  Street  Mill  Bargain  Center"  and  area  bounded  by  the  north 
side  of  South  St.,  McQuade  Ave.,  Eagle  St.,  and  Conkling  Ave.   (Utica  city)  (In  tracts  210,  212.01,  and  213.02) 


MRC  No.  6.   Includes  the  planned  center  known  as  "Towne  East  Mall"  and  establishments  in  the  area  bounded  by  Elizabeth  St.,  3d  Ave.,  Jay  St., 
and  Kossuth  Ave.   (Utica  city)   (In  tracts  208.03  and  208.02) 


33-144      NEW  YORK— UTICA-ROME  SMSA 
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table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments 

or  more  in  the  Utica-Rome  SMSA  in  1972) 


table  3.  The  Central  Business  District:    1972 

Utica 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,0 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


254 


14 
13 

10 


58 
28 
19 
14 

2 
12 

2 


24 
5 

10 
9 


54 

39 

15 


60 
6 

32 
2 


64    987 


? 

311 

(D) 

(D) 

11 

?87 

(0) 

(D) 

(D) 

(D) 

14 

046 

2 

320 

10 

455 

5 

316 

3 

429 

3 

065 

(0) 

1 

511 

(D) 

4 

073 

1 

680 

1 

376 

1 

017 

4 

298 

3 

206 

1 

092 

(D) 

787 
544 
118 
(D) 


9    931 


332 
(D) 
(0) 


2  019 
(D) 
(D) 


(0) 

1    587 

123 


1  676 
862 
545 
(D) 
(D) 
218 
(D) 


673 
270 
222 
181 


068 
819 
249 


(D) 

965 

28 
741 
(D) 


2    350 


77 
(D) 
(0) 


454 
CD) 
(0) 


(D) 

355 

27 


411 
216 
134 
(D) 
(D) 
51 
(D) 


174 
70 
57 
47 


270 

202 

68 


(D) 

222 

8 
165 
(D) 


2    038 


79 
(D) 
(D) 


471 
(D) 
(D) 


Standard    Notes:      -  Represents    zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

1 Excludes    non store   retailers    (mai 1 -order    houses ,    direct    selling,    and    merchandising  machine    operators )    SIC   596 . 

2Includes   data    for    those   kinds    of    business    in   SIC   59    (except    591    and    596)    not    covered    in   any   of    the    lines   below. 
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table  4.  The  City:    1972 

Utica 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591, 
592 
594 
5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists  


914 


36 
11 
25 


19 
5 
8 
6 


145 
48 
85 


94 
43 
28 
15 

8 
22 

6 


52 
16 
17 
19 


230 

160 

70 


'  33 

172 
30 
69 

13 


175 

989 

7 

387 

2 

277 

5 

110 

2? 

579 

20 

133 

2 

058 

388 

44 

408 

28 

987 

11 

891 

13 

696 

(D) 

4 

667 

(D) 

499 

? 

690 

407 

8 

408 

3 

406 

(D) 

(D) 

15 

233 

11 

788 

3 

445 

9  350 


14  050 

2  892 

7  213 

1  037 


22 

002 

1 

100 

(D) 

(D) 

3 

159 

2 

726 

(D) 

(D) 

4 

452 

3 

055 

846 

2 

052 

(D) 

627 

563 

45 

423 

(D) 

1 

168 

494 

273 

401 

3 

287 

2 

652 

635 

1  162 

1  721 

160 
985 
225 


5  138 


219 
(D) 
(D) 


760 
642 
(D) 
(D) 


1  087 
663 
202 


475 
(D) 
136 
134 
12 
90 
(D) 


290 

121 

68 

101 


817 
662 
155 


235 

390 
43 

220 
44 


4  478 


158 
(D) 
(D) 


765 
635 
(D) 
(D) 


941 
375 
183 


450 
(D) 
148 
102 
15 
82 
(D) 


178 
77 
42 
59 


856 
695 
161 


238 

334 
37 

184 
45 


Standard  Notes :   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

lExcludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  belo 
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MAJOR  RETAIL  CENTERS 


table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


3    095 


149 

41 

108 


85 
20 
37 
28 


416 

224 
347 


206 
90 
67 
30 
27 
44 
15 


180 
53 
41 
86 


789 
537 
252 


85 

614 
84 

230 
45 


644   713 


34    479 

5    300 

29    179 


94    034 

73    636 

1?    536 

7    812 


149    800 

123    729 

47    820 


36  137 
14  920 
12    280 


140 
159 
227 
691 


26    493 

12    353 

4   558 

9    532 


55  996 
45  065 
10    931 


27  979 

48  246 

8  549 

17  650 

?  623 


73 

082 

3 

788 

(D) 

(D) 

12 

201 

9 

219 

1 

947 

1 

035 

13 

876 

11 

113 

3 

426 

4 

642 

1 

999 

1 

580 

1 

046 

820 

736 

41 

3 

543 

1 

956 

655 

932 

11 

924 

10 

201 

1 

723 

3    179 

5  390 
485 

2  057 
472 


17    148 


824 
(D) 
(D) 


2    849 

2    132 

486 

231 


3    380 

2    614 

634 


1  088 
487 
377 
242 
193 
154 
12 


840 
478 
136 
226 


2    712 

2    293 

419 


724 

1  283 
125 
460 
108 


14    374 


524 
(D) 
(D) 


2    641 

1    924 

512 

205 


2    763 

1    446 
874 


1  034 
483 
375 
176 
204 
152 
19 


548 

292 

94 

162 


2    854 

2    313 

541 


669 

1  021 
115 
401 
103 


Standard   Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not   available. 

'Excludes   nonstore    retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    tor    those  kinds  of   business    in   SIC   59    (except    591   and   596)    not    covered    in   any  of   the   lines   below. 
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table  6.  The  Central  Business  District:  1967 

Utica 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


(51,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
for  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex. 554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores    

Variety  stores     

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


81 

61  680 

6 
2 
4 

1  050 
(D) 
CD) 

11 
2 
3 
6 

11  483 
(D) 
(D) 
767 

16 

5  466 

14 

13  946 

12 

1  445 

72 
39 
28 

10  064 
5  421 
4  600 

33 

13 

4  643 
(D) 

12 
2 

1  289 
(D) 

26 

7 

7 

12 

4  652 

1  632 
983 

2  037 

57 
37 
20 

4  138 
3  126 
1  012 

61 
3 
3 

15 
5 


1    039 


8  397 
314 
t.Dj 

1    353 

285 


.8    533 


154 
(D) 
(D) 


1    870 

(D) 

(D) 

80 


471 

1    415 

98 


1    567 
886 

745 


681 
(D) 


186 
(D) 


755 
248 
170 
337 


849 
604 
245 


150 


1    204 

32 

(D) 

2  27 
50 


2    063 


39 
(D) 
(D) 


531 

(D) 

(D) 

16 


106 

237 

23 


448 
281 
241 


167 
(D) 


43 
(D) 


136 

45 
34 
57 


283 

207 

76 


33 


227 

9 
(D) 

43 
13 


Standard  Notes:      -  Represents    zero.  D  Withheld    to  avoid   disclosure.  NA   Not   available. 

'Excludes   nonstore  retailers    (i.e.,    mail   order,    direct    selling,    merchandise  vending  machine   operators)   part   of  SIC   53. 

2Totals  may   include   data   for   "nonemployer"    establishments  which   could  not  be   classified   and   tabulated  by   detailed  kind   of   business 

3Data    limited   to   "employer"   establishments. 

*Includes   data   for   those  kinds   of  business   in  SIC   59    (except    591)   not    covered   in   any  of   the   lines   below. 
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table  7  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Utlca  central 
business  district 


Utica 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 
Other  56 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other 

General  merchandise  group  stores2 

Department  stores     

Variety  stores     

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers     .  . 

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers    

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores 

Florists 


5.4 


(NO 

(D) 

(NO 


-1.7 
(D) 
(D) 
(D) 


(D) 

.7 

60.6 


3.9 

-1.9 

-25.5 

10.7 


-12.5 

2.9 

40.0 

-50.1 


3.9 

2.6 
7.9 


(D) 


(NO 

73.2 

(D) 


S.2 


(NO 

(D) 

(NO 


-11.8 

29.2 

-76.4 

-69.9 


7.0 
19.3 
21.2 


11.9 
(D) 

-3.3 
(D) 


-14.2 

-28.0 

(D) 

(D) 


16.7 
18.8 
10.0 


40.2 


(NO 
21.7 
22.7 


30.9 


21.4 
59.8 
16.2 


35.9 

75.0 

-42.3 

45.3 


18.1 
48.2 
39.5 


41.5 
40.2 
48.2 
42.5 


12.5 
9.5 
8.4 

18.9 


43.6 
51.9 
17.0 


50.2 

12.6 
31.5 
31.0 


D  Withheld  to  avoid  disclosure. 


NA  Not  available. 


NC  Data  not  comparable  between  1967  and  1972  due 


Standard  Notes:   -  Represents  zero, 
to  major  changes  in  classification. 

'The  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and B 
for  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2ExcLudes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 
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table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


Utica 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places   

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2  

Liquor  stores   

Miscellaneous  shopping  goods  stores   

Florists 


36.9 


31.3 
(D) 
(D) 


50.0 
(D) 
(D) 
(D> 


(D) 
48.5 
19.5 


76.3 
(D) 

73.5 
(D) 
(D) 

56.2 
(D) 


48.4 

49.3 

(D) 

(D) 


28.2 
27.2 
31.7 


(D) 

48.3 

18.8 

71.0 

(D) 


10.1 


6.7 
(D) 
(0) 


12.0 
(0) 
(D) 
(D) 


(D) 


11.4 


4.9 


28.9 
35.6 
27.9 
37.7 

(D) 
28.9 

(D) 


15.4 
13.6 
30.2 
10.6 


7.7 

7.1 
10.0 


(D) 

14.1 
6.4 

29.0 
(0) 


100.0 


3.6 
(D) 
(0) 


17.4 
(D) 
(D) 
(D) 


(D) 

21.6 

3.6 


16.1 
8.2 
5.3 
4.7 
(D) 
2.3 
(0) 


6.3 
2.6 
2.1 
1.6 


6.6 
4.9 
1.7 


(0) 

10.4 

.8 

7.9 

(D) 


100.0 


4.2 
1.3 
2.9 


12.8 

11.4 

1.2 

.2 


25.2 

16.5 

6.8 


7.8 
(D) 
2.7 
(D) 

.3 
1.5 

.2 


4.8 
1.9 
(D) 
(D) 


8.7 
6.7 
2.0 


5.3 

8.0 

1.6 

4.1 

.6 


100.0 


5.3 

.8 
4.5 


14.6 

11.4 

2.0 

1.2 


23.2 

19.2 
7.4 


5.6 
2.3 
1.9 
1.3 
1.1 
.8 
.1 


4.1 

1.9 

.7 

1.5 


8.7 
7.0 
1.7 


4.3 

7.5 
1.3 
2.7 

.4 


Standard   Notes:      -   Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not   available. 

1Excludes   nonstore  retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC  596. 

2Includes   data   for    those  kinds   of    business    in   SIC  59    (except   591    and   596)   not   covered   in   any   of    the   lines    below. 
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ASHEVILLE,  N.C. 

Major  Retail  Centers 


BUNCOMiE    CO. 


(7)      Major  Retail  Centers  (See  table  1  for  boundary 
^-^  description  of  each  cente 
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34-6      NORTH  CAROLINA— ASHEVILLE  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


No.  3 


No.  4 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 


Sales  

$1 .000.  . 

Shopping  goods  stores  (GAF2): 

Sales  

$1  000. . 

All  other  stores: 

$1.000.. 

NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


1  382 

376  311 

42  268 

8  768 


474 
(D) 


338 
101  356 


570 
(D) 


1  382 

72 
16 
56 

54 

9 

17 

28 

218 

107 

206 

96 
31 
24 
13 
16 
26 
10 

92 
45 
18 
29 

215 

189 

26 

41 

281 
13 
96: 
27 


22 

8  917 

1  165 

284 


6 
3  761 


12 

4  613 


4 
543 


22 


32 

13  504 

1  793 

412 


9 

5  848 


18 
6  685 


5 
971 


32 


45 
4 

47 
147 
451 
865 

13 

12 

138 

17 

13 

341 

14 

22 
668 

47 

2 

1 
1 

4 
2 
1 
1 

7 

13 

4 

4 
1 
1 

1 

2 


74 

11 
2 

178 
242 
470 
423 

4 

45 
075 

53 

96 
328 

16 

37 
839 

178 

4 
1 

3 

13 
5 
2 
6 

13 

7 

9 

42 

16 

13 

7 

5 

13 

1 

20 
10 

3 
7 

29 

22 

7 


38 

2 

21 

4 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  planned  center  known  as  "Westgate  Center"  at  the  intersection  of  Patton  Ave.  and  Craven  St.   (Asheville)  (In  tract  14) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Tunnel  Road  Shopping  Center"  on  Tunnel  Rd.   (U.S.  Highway  North  74)  between  45  and  101. 
(Asheville)  (In  tract  8) 

MRC  No.  3.   Includes  the  unplanned  area  known  as  "Sky  City"  on  Patton  Ave.  between  Leicester  Ave.  and  Hazel  Mill  Rd.   (Asheville)  (In  tracts 
12  and  14) 


MRC  No.  4.   Includes  the  establishments  in  the  area  bounded  by  Crosstown  Expressway,  Oak,  Valley,  Carroll  Ave.,  Biltmore  Ave.,  Hilliard  Ave. 
Pearl,  South  Ann,  Patton  Ave.,  Carter  Ave.,  Haywood,  and  Montford  Ave.   (Asheville  city)  (Entire  tract  1) 


MAJOR  RETAIL  CENTERS 


ASHEVILLE  SMSA— NORTH  CAROLINA      34-7 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 
55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRCNo.41 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations  . 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


178 


13 
5 
2 
6 


13 

7 
9 


42 

16 

13 

7 

5 

13 

1 


20 

10 

3 

7 


29 
22 

7 


38 
2 

21 
4 


74    242 


1 

392 

(D) 

<D> 

35 

904 

33 

367 

(D) 

(D) 

1 

785 

11 

425 

721 

8 

350 

3 

440 

3 

260 

2 

233 

(0) 

1 

962 

(D) 

5 

854 

4 

007 

(D) 

(D) 

1 

422 

1 

149 

273 

868 

521 
(0) 

220 
473 


11    470 


163 
(D) 
(D) 


5   980 

5   530 

(D) 

(D) 


155 

1    240 

78 


1  356 
605 
565 
333 
107 
311 


890 
589 
(D) 
(D) 


335 

299 

36 


211 

062 
(D) 
602 
122 


2    791 


39 
(D) 
(D) 


1    470 

1    362 

<D) 

(D) 


35 

312 
16 


322 

136 

129 

86 

26 

74 


211 
138 
(D) 
(D) 


81 

73 

8 


53 

252 

(D) 

135 

25 


2    423 


29 
(D) 
(0) 


1    368 

1    259 

(0) 

(D) 


29 

181 

18 


310 

149 

136 

77 

25 

59 


143 

85 

<D> 

(D) 


104 

95 

9 


40 

201 

(D) 

109 

25 


Standard   Notes:      -   Represents   zero.  D  Withheld   to   avoid  disclosure.  NA  Not   available. 

'See    table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes   data   for    those  kinds   of   business   in   SIC   59    (except   591    and   596)  not    covered   in   any   of    the   lines   below. 


CHARLOTTE-GASTONIA,  N.C. 

Standard  Metropolitan  Statistical  Area 
and  Central  Business  District 


Comprising  Census  Tract    1 


0  1000 

1 1  I  I  I  I 


2000  3000   FEET 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE   CENSUS 
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CHARLOTTE-GASTONIA,  N.C. 

Central  Business  District  and  Major  Retail  Centers 


MECKLENBURG   CO. 
A 


#      Central  Business  District 

®(T)  Major  Retail  Centers  (See  table  1  for  boundary 
_2r;  description  of  each  center) 

|  |  Central  Cities 


3MILES 


Nos.  2, 6 ,12,  and  13  Unassigned 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 
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34-10      NORTH  CAROLINA— CHARLOTTE-GASTONIA  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Charlotte 


Charlotte 
central 
business 
di  stri  ct 


Major  retail  centers 
(See  descriptions  below) 


No.  1 


No.  3 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3.  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores   

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


4  774 

380   275 

159    095 

31    459 


1    626 
414    631 


1    240 
399   933 


1    908 
565   711 


4   774 

198 

61 

137 

200 
27 

105 
68 

7  69 

365 

665 

384 
152 
120 
62 
65 
81 
24 

349 

151 

94 

104 

737 

662 

75 

120 

987 
27 

307 
85 


2 

792 

101 

20 

423 
918 

338 
513 

153 

21 

3 

236 
044 
963 
890 

244 

815 
795 

9 

72 
044 

277 

689 
540 

77 

95 
224 

270 

919 

583 

66 

69 
776 

2    423 

92 
28 
64 

108 
18 
70 
20 

310 

141 

328 

214 
87 
68 
41 
29 
45 
12 

184 
64 
55 
65 

447 

395 

52 

58 

541 

9 

183 

35 


236 

6 
5 

1 

10 
3 
5 
2 


22 

15 

35 

13 

9 

8 

1 

11 

2 

23 

12 
2 
9 

59 

53 

6 

5 

53 

27 
5 


16 
2 

130 
382 
541 

8 

14 
044 

6 

18 
455 

1 

8 
631 

40 
1 

1 

2 
1 

1 


10 
5 
5 
2 
2 
1 


38 

26    138 

2   852 

677 


14 
502 


21 

16   008 


3 

628 


38 


Standard   Notes:      -  Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore    retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine   operators)    SIC   596. 

2Stores    in    the    general  merchandise,    apparel,    furniture    and   appliance    groups,    and    those  making   up   the  miscellaneous    shopping  goods   category.      These 
stores   specialize    in  department    store    type   merchandise. 

3Includes  data   for   those   kinds   of   business    in   SIC   59    (except   591   and   596)   not   covered   in   any   of   the    lines   below. 

MRC   No.    1.      Includes    the   planned   center   known  as    "Park  Road   Shopping   Center"   and  establishments   on   Park  Rd.    from  Holmes   Dr.    to   Montford  Dr.,    and 
on  Montford  Dr.,    from  Park   Rd.    to  Woodlawn   Rd.       (Charlotte)    (In   tracts   31.03   and   32) 

MRC  No.    3.      Includes    the   planned   centers   known  as    "Amity  Gardens"   and   "Coliseum  Center"    and   establishments   along   northeast    Independence   Blvd. 
from  Westchester   Blvd.    to   Pierson  Dr.       (Charlotte)       (In   tract   18) 


MAJOR  RETAIL  CENTERS 


CHARLOTTE-GASTONIA  SMSA— NORTH  CAROLINA      34-11 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No. 


No.  5 


No.  7 


No. 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


11 
1 

57 
085 
548 
342 

1 

8 
740 

7 

35 
052 

2 

14 
293 

57 

2 

1 
1 

4 
1 
1 
2 


12 

4 
4 
1 
3 
3 
1 

10 
3 
1 
6 

3 
3 


2 
14 


32 

22  118 

2  140 

388 


10 

10  883 


13 
9  357 


9 
1  878 


32 
1 
1 


18 
2 

22 
133 
142 
472 

5 

6 
101 

11 

11 
839 

1 

5 
193 

22 


31 

19  664 

2  307 

499 


9  940 


17 

8  869 


6 

855 


31 

1 
1 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  4.   Includes  establishments  in  the  area  bounded  by  Crowell,  Beasley,  Jefferson,  Church,  Morgan  extended,  Morgan,  Hayne,  Correll,  Stewart, 
Jefferson,  and  Main.   (Monroe  city,  Union  County)  (In  tract  204) 

MRC  No.  5.   Includes  the  planned  centers  known  as  "K  Mart  Plaza"  and  "Starmont  Plaza"  and  establisvunents  on  South  Blvd.  (Pineville  Rd.)  from 
Emerywood  Dr.  to  Wicker  Dr.,  on  Archdale  Dr.,  Emerywood  Dr.,  and  Wicker  Dr.  from  South  Blvd.  (Pineville  Rd.)  to  Ingleside  Dr. 
(Charlotte)  (In  tracts  31.01  and  31.02) 

MRC  No.  7.   Includes  the  planned  centers  of  "Freedom  Village  Shopping  Center"  and  "K  Mart  Shopping  Center"  and  establishments  on  Freedom  Dr.  from 
2700  to  2899  and  on  Ledwill  Ave.  from  Freedom  Dr.  to  1799.   (Charlotte)  (In  tracts  42  and  40) 

MRC  No.  8.   Includes  the  planned  center  known  as  "Tryon  Mall"  and  establishments  on  East  Sugar  Creek  Rd.  from  North  Tryon  to  Raleigh  St.  and  on 
North  Tryon  from  East  Sugar  Creek  Rd.  to  the  rear  property  line  of  shopping  center.   (Charlotte)  (In  tract  53) 


34-12      NORTH  CAROLINA— CHARLOTTE-GASTONIA  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  9 


No.  10 


No.  11 


54.  58.  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,  4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other  571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


73 

58  645 

8  314 

1  894 


12 

6  492 


57 
51  910 


4 
243 


73 


1 

19 
15 


12 
2 

34 
788 
031 
503 

3 

5 
565 

8 

24 
641 

5 
582 

34 
1 

1 

2 

1 
1 

3 
1 


14 
8 
7 
2 


16 

11  866 

1  215 

284 


3 
(D) 


11 
5  487 


2 
(0) 


16 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  9.   Includes  the  planned  area  known  as  "South  Park"  and  establishments  bounded  by  Sharon  Rd.,  Fairview  Rd. ,  Barclay  Downs  Rd. ,  and 
Morrison  Blvd.   (Charlotte)  (In  tract  29.01) 

MRC  No.  10.  Includes  the  planned  center  known  as  "Charlottetown  Mall"  bounded  by  Independence  Blvd.,  South  Kings  Dr.,  and  Baxter  St.   (Charlotte) 
(In  tracts  2,  3,  and  26) 

MRC  No.  11.   Includes  the  planned  center  known  as  "Independence  Shopping  Center"  and  establishments  at  the  intersection  of  Independence  Blvd.  East 
and  Idlewild  Rd.   (Charlotte)  (In  tract  19.01) 


MAJOR  RETAIL  CENTERS 


CHARLOTTE-GASTONIA  SMSA— NORTH  CAROLINA      34-13 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  14 


No.  15 


No.  16 


No.  17 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places   

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


27 
4 

73 

164 
125 
814 

4 

12 
302 

20 

52 
059 

2 

9 
803 

73 

1 
1 


22 
9 
9 

3 
3 
7 


13 
9 
1 
3 

6 

6 


17 
1 

12 


26 

15  736 

1  626 

406 


8 
6  711 


13 
6  621 


5 
2  404 


26 

1 

1 


31 

13  106 

1  547 

314 


3 
(  D) 


25 

9  493 


3 
(D) 


31 


13 

4 
2 

1 
1 
2 
5 


12 

1 

18 
515 
313 
339 

5 

6 
423 

5 

9 
981 

1 

3 
111 

18 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  14.  Includes  the  establishments  on  Main  Ave.  from  South  Oakland  St.  to  South  Chester  St.,  on  South  St.  to  South  Marietta  St.  and  from 

North  Marietta  St.  bounded  by  the  railroad  tracks  on  the  north,  and  East  Franklin  on  the  south.   (Gastonia)  (In  tracts  330  and  320) 

MRC  No.  15.   Includes  the  planned  center  known  as  "Akers  Shopping  Center"  and  establishments  on  East  Franklin  Ave.  and  at  the  intersection  of 
Beverly  Dr.   (Gastonia)  (In  tract  321) 

MRC  No.  16,   Includes  the  planned  center  known  as  "Gaston  Mall"  bounded  by  Wilkinson  Blvd.,  Cox  Rd.  ,  and  the  east  and  north  property  boundaries  of 
the  mall.   (Gastonia)  (In  tracts  321  and  326) 


MRC  No.  17.   Includes  the  planned  center  known  as  "Dixie  Village'  bounded  by  West  Franklin  (U.S.  Highways  29  and  74)  and  the  property  lines  of 
Dixie  Village  and  establishments  in  the  2500  block  of  West  Franklin  Ave.   (Gastonia)  (In  tracts  31  and  318) 


34-14      NORTH  CAROLINA— CHARLOTTE-GASTONIA  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972 

(Table  2  omitted  because  there  were  no  major  retail  centers  with  100  retail  establishments  or 
more  in  the  Charlotte-Gastonia  SMSA  in  1972) 


table  3.  The  Central  Business  District:   1972 

Charlotte 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers    .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


236 


10 
3 
5 
2 


8 
22 
15 


35 

13 

9 

8 

1 

11 

2 


23 

12 

2 

9 


59 

53 
6 


5 
53 


27 
5 


153   0«*t 


433 
(D) 
(D) 


47  910 

44  549 
(O) 
(D) 


1   730 

62    272 

1    568 


12  382 
5  884 
5  341 
3    586 

(D) 
2    750 

(D) 


11    411 

6    778 

(D) 

(D) 


5    205 

4    920 

285 


2    109 

8    024 

5    521 
653 


21    963 


64 
(D) 
(D) 


9    054 

8    454 

(D) 

(D) 


127 

4   869 

184 


2  688 
1  362 
1  247 
827 
(D) 
451 
(D) 


2   053 

1    324 

(D) 

(D) 


1    229 

1    196 

33 


316 
1    379 

867 

183 


5    202 


15 
(D) 
(D) 


2   070 

1   924 

(D) 

(D) 


34 


1    259 

45 


654 
351 
317 
189 
(0) 
103 
(D) 


464 
289 
(D) 
(0) 


281 

274 
7 


82 
298 


196 

34 


3    890 


13 
(D) 
(D) 


1    805 

1    650 

(D) 

(D) 


19 
566 


50 


470 
256 
226 
122 
(D) 
78 
(D) 


309 
200 
(D) 
(D> 


365 

358 
7 


64 

229 

144 
25 


Standard    Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore  retailers    (mail-order   houses,    direct    selling,    and   merchandising  machine   operators)   SIC  596. 

2Includes   data   for   those  kinds   of    business   in  SIC   59    (except    591    and    596)    not    covered    in   any   of   the   lines   below. 


MAJOR  RETAIL  CENTERS 


CHARLOTTE-GASTON IA  SMSA— NORTH  CAROLINA      34-15 


table  4  The  City:    1972 

Charlotte 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 

including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591 ,  6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


2    423 


92 
28 
64 


108 
18 
70 
20 


310 
141 
328 


214 
87 
68 
41 
29 
45 
12 


184 
64 
55 
65 


447 

395 

52 


58 

541 

9 

183 

35 


792   918 


38    612 

3    947 

34    665 


164 


493 

(D) 

(D) 

7    129 


155   993 

153    468 

53    527 


51  752 
19  225 
17  596 
11  966 
11  208 
(D) 
(D) 


40    237 

18    848 

6   578 

14    811 


58    466 

55    896 

2    57  0 


30    336 

46    034 

(D) 

21    058 

3    353 


101 

338 

4 

538 

(D) 

(D) 

22 

859 

(D) 

3 

018 

(  D) 

13 

090 

14 

366 

5 

185 

8 

626 

3 

299 

3 

044 

2 

196 

1 

761 

1 

211 

159 

6 

703 

3 

387 

1 

261 

2 

055 

14 

658 

14 

325 

333 

4    204 

7  109 
(  D) 

3  146 
973 


23    91? 


1 

016 

(D) 

(D) 

5 

159 

!  D) 

666 

(D) 

3 

228 

3 

507 

1 

304 

2 

030 

812 

737 

493 

396 

299 

30 

1 

518 

753 

280 

485 

3 

445 

3 

376 

69 

1    077 

1  634 
(D) 
707 
209 


20    513 


618 
(D) 
(D) 


4  97  0 
ID) 
824 
(D) 


2  650 
1  607 
1    246 


1  829 
735 
667 
380 
363 
307 
44 


1  028 
486 
230 
312 


4    295 

4    210 

85 


942 

1  328 
(D) 
67  6 
171 


Standard  Notes:      -   Represents   zero.  D  Withheld    to  avoid   disclosure.  NA  Not   available. 

1Excludes  nonstore   retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for   those  kinds  of   business    in  SIC   59    (except    591   and   596)    not   covered    in  any  of   the    lines   below. 


34-16      NORTH  CAROLINA— CHARLOTTE-GASTONIA  SMSA 


MAJOR  RETAIL  CENTERS 


table  5.  The  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places   

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


774 

1  380  275 

198 

72  270 

61 

9  403 

137 

62  867 

200 

221  825 

27 

170  330 

105 

36  150 

68 

15  345 

769 

281  405 

365 

354  603 

665 

92  392 

384 

76  596 

152 

25  504 

120 

23  159 

62 

15  458 

65 

21  331 

81 

12  108 

24 

2  195 

349 

68  288 

151 

36  879 

94 

10  280 

104 

21  129 

737 

84  297 

662 

80  329 

75 

3  968 

120 

987 
27 

307 
85 


48 

929 

79 

670 

7 

7  68 

33 

224 

5 

261 

b9 

095 

7 

794 

1 

312 

6 

482 

30 

360 

24 

086 

4 

702 

1 

572 

22 

029 

31 

343 

7  828 


11 

991 

4 

158 

3 

801 

2 

727 

3 

021 

1 

729 

356 

10 

123 

5 

741 

1 

727 

2 

655 

20 

112 

19 

589 

523 

6  999 

10  516 

386 

4  606 

1  324 


37 

530 

1 

707 

314 

1 

393 

6 

967 

5 

607 

1 

031 

329 

5 

387 

7 

539 

1 

943 

2 

818 

1 

015 

912 

610 

698 

419 

76 

2 

304 

1 

285 

393 

626 

4 

693 

4 

580 

113 

1  766 

2  406 

93 

1  034 

291 


31  459 


1 

087 

235 

852 

6 

788 

5 

150 

1 

302 

336 

4 

541 

3 

393 

1 

869 

2 

633 

950 

852 

477 

674 

441 

91 

1 

577 

838 

328 

411 

6 

028 

5 

882 

146 

1  509 

2  034 

79 
985 
259 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.     NA  Not  available. 

lExcludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2  Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


CHARLOTTE-GASTONIA  SMSA— NORTH  CAROLINA      34-17 


table  6.  The  Central  Business  District:  1967 

Charlotte 


1967 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 

($1,000) 


Paid  employees 
tor  week 
including 
March  12 
(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 
5712 
Other  571 
572, 573 


58 

5812 

5813 


59  pt  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1 

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3  .  .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores  . 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


27  1 


10 
3 
4 

3 


18 
16 
18 


54 
17 
10 


37 

11 

5 

14 

2 


32 

17 

2 

13 


47 
46 

1 


64 

2 

1 

14 

5 


147    879 


583 

(D) 

(  D) 

51 

269 

48 

364 

2 

851 

54 

1 

789 

50 

271 

1 

525 

15 

800 

8 

863 

8 

174 

6 

937 

2 

993 

(D) 

2 

711 

(Dl 

11 

398 

6 

235 

(  D) 

(D) 

4 

205 

(01 

(D) 

2    393 


8  6  46 
(  D) 
(Dl 

1  944 
440 


20    589 


79 
(D) 
(D) 


8    941 
8    366 

(Dl 
(  Dl 


179 

4    507 

138 


2  481 
1  432 
1    328 


1  049 
567 
(D) 
334 

(Dl 


1    889 

1     190 

(Dl 

(  D) 


86  3 
(D) 
(D) 


372 


140 
(  D) 
(D) 
351 
89 


5    492 


14 
(D) 
(D) 


2    970 

2    695 

(Dl 

(  D) 


47 

677 

43 


657 
352 
317 


305 
129 
(  D) 
99 
(Dl 


359 
228 
(D) 
(Dl 


402 
(  Dl 
(D) 


85 


238 

(  Dl 

(Dl 

76 

24 


Standard  Notes:      -  Represents    zero.  D  Withheld    to  avoid   disclosure.  NA  Not   available. 

'Excludes   nonstore  retailers    (i.e.,    mail   order,    direct   selling,    merchandise  vending  machine   operators)    part   of  SIC   53. 

2Totals  may   include   data   for   "nonemployer"   establishments  which    could  not  be   classified   and   tabulated  by  detailed   kind   of  business 

3Data   limited   to   "employer"   establishments. 

4Includes   data   for   those  kinds   of  business    in  SIC   59    (except    591)    not   covered   in   any   of   the    lines   below. 


34-18      NORTH  CAROLINA— CHARLOTTE-GASTONIA  SMSA 


MAJOR  RETAIL  CENTERS 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


1967 
SIC  code 


Kind  of  business 


Percent  change  in  sales,  1967  to  1972 


Charlotte  central 
business  district 


Charlotte 


Standard  metropolitan 
statistical  area 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 
Other  56 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

5992 


Retail  stores,  total      

Building  materials,  hardware,  and  farm  equipment  dealers    . 

Hardware  stores 

Other  

General  merchandise  group  stores2    

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores     

Food  stores 

Automotive  dealers     

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores 

Florists 


3.5 


(  NO 

(D) 

(  NO 


-6.6 

-7.9 

(D) 

(D) 


-3.3 


23.9 


2.f 


21. 

6 

■33 

6 

■34 

7 

-6 

3 

.1 

8 

7 

(D) 

(D) 

23 

.8 

(D) 

(D) 

■11.9 


(  NO 

(D) 

48.4 


44.9 


(  NO 

(  D) 

(  NO 


69.2 
ID) 

(  D) 
(D) 


49.0 
27.5 
40.6 


56.0 

18.4 

(D) 

91.9 


14.6 

28.3 

12.6 

1.5 


65.  1 

63.6 

107.6 


62.2 


(  NO 

(D) 

52.  1 


69.1 


83.6 
(D) 
(D) 


82.1 

66.6 

187.4 

104.  1 


63.3 
100.4 

37.6 


68.6 
29.1 
30.1 
99.1 


42.  1 
63.2 
48.9 
13.9 


66.0 
65.0 
89.0 


68.1 

20.4 

(D) 

48.4 


D  Withheld  to  avoid  disclosure. 


NA  Not  available. 


NC  Data  not  comparable  between  1967  and  1972  due 


Standard  Notes:   -  Represents  zero, 
to  major  changes  in  classification. 

lThe  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC  def- 
initions for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparabili ty ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores,  total.   (See  appendixes  A  and B 
for  a  more  complete  explanation  of  SIC  changes.)  The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  for  the  1967  SMSA  are  adjusted  to  include  Gaston  County  for  compatibility  with  the  1972  SMSA  definition. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 


MAJOR  RETAIL  CENTERS 


CHARLOTTE-GASTONIA  SMSA— NORTH  CAROLINA      34-19 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972 


Charlotte 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 
5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores   

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places   

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2   

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


19.3 


1.1 
(D) 
(D) 


29.  1 
(D) 

13.1 
(D) 


1.1 

40.6 

2.9 


23.9 
30.6 
30.4 
30.0 
(D) 

(D) 
7.3 


28.4 

36.0 

(D) 

(D) 


8.9 

8.8 

11.1 


7.0 

17.4 

(D) 

26.2 

19.5 


11.  1 


.6 
(D) 
(D) 


21.6 

26.2 

(D) 

(D) 


.6 

17.6 

1.7 


16.2 
23.1 
23.1 
23.2 

(D) 
22.7 

(D) 


16.7 

18.4 

(D) 

(D) 


6.2 
6.1 
7.2 


4.3 
10.1 

16.6 

12.4 


100.0 


.3 
(D) 
(D) 


31.3 

29.1 

(D) 

(D) 


1.1 

40.7 

1.0 


8.1 
3.8 
3.5 
2.3 
(D) 
1.8 
(D) 


7.5 
4.4 
(D) 
(D) 


3.4 

3.2 

.2 


1.4 
5.2 

3.6 

.4 


100.0 


4.9 

.5 

4.4 


20.7 

(D) 

(D) 

.9 


19.7 

19.4 

6.8 


6.5 
2.4 
2.2 
1.5 
1.4 
(D) 
(D) 


5.1 

2.4 

.8 

1.9 


7.4 

7.0 

.3 


3.8 

5.8 

(D) 

2.7 

.4 


100.0 


5.2 

.7 

4.6 


16.1 

12.3 

2.6 

1.1 


20.4 

25.7 

6.7 


5.5 
1.8 
1.7 
1.1 

1.5 
.9 
.2 


4.9 
2.7 

.7 
1.5 


6.1 

5.8 

.3 


3.5 

5.8 
.6 

2.4 
.4 


Standard   Notes:      -   Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

2Includes   data   for   those   kinds   of    business    in   SIC  59    (except   591    and   596)  not   covered   in  any   of    the    lines   below. 
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I 


10  MILES 
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U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE   CENSUS 


FAYETTEVILLE,  N.C. 

Major  Retail  Centers 


CUMBERLAND    CO 


(T)  Major  Retail  Centers  (See  table  1  for  boundary 
description  of  each  center) 
Central  City 


0  1 

1  '    '   '    '    '    '    '   ■    '    I 


3  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 
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34-22     NORTH  CAROLINA— FAYETTEVILLE  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53,6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,  6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


1 

392 

49 

9 

437 
893 
070 
762 

100 

510 
051 

123 

329 
856 

168 

598 
986 

1  437 

66 
12 
54 

43 
11 
13 
19 

242 

119 

227 

96 
35 
25 
26 
10 
16 
9 

108 
52 
23 
33 

241 

200 
41 

27 

268 
16 
82 
25 


93 

13 

2 

187 
064 
891 
670 

12 

65 
243 

50 

81 
639 

30 

41 

182 

187 

4 

4 

9 
4 
3 
2 

15 

12 

8 

41 
15 
13 
13 

5 
4 
4 

17 
8 
1 
8 

43 
28 
15 


31 
5 

14 
1 


48 

17  872 

1  917 

450 


23 
9  907 


13 

4  905 


12 
3  060 


48 

3 

1 
2 

2 

1 

1 

4 
3 
5 
2 

1 

1 


8 
2 
3 
3 

16 

13 

3 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Rowan,  Hillsboro,  Moore,  Lamon,  Cross  Creek,  Blounts  Creek,  Campbell  Ave.,  Blount, 
Robeson,  and  Bragg  Blvd.   (Fayetteville  city)  (Entire  tract  1) 

MRC  No.  2.   Includes  the  planned  center  known  as  "Tallywood  Shopping  Center"  and  establishments  at  the  intersection  of  Raeford  Rd.  and  Fairfield 
Rd.  and  on  Raeford  Rd.  from  McPhee  Dr.  to  Cambridge  St.  and  McGill  Dr.   (Fayetteville)  (In  tract  7) 


MAJOR  RETAIL  CENTERS 


FAYETTEVILLE  SMSA— NORTH  CAROLINA      34-23 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 

531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRCNo.  11 

Retail  stores,  total  2. 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers   .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


187 

4 
4 


15 

12 

8 


41 

15 

13 

13 

5 

4 

4 


17 
8 
1 

8 


43 
28 
15 


31 
5 

14 
1 


93    064 


3 

062 

3 

062 

36 
31 

025 
003 
(0) 
(D) 

5 

442 

21 

727 

837 

7 
2 

067 
883 

2 
1 

(D) 
116 
117 
805 
146 

5 
3 

140 
211 
(D) 
(D) 

4 

3 
1 

144 
114 
030 

2    657 

6   963 

(D) 

2    407 

(D) 


13    891 

400 
400 


6    009 

5    262 

(D) 

(D) 


523 

2   217 

94 


1  234 
504 
(D) 
410 
156 
129 
35 


1  063 
723 
(D) 
(D) 


933 
732 
201 


323 

1  095 
(D) 
499 
(D) 


3    364 

147 
147 


1    392 

1    211 

(D) 

<D> 


125 
537 


26 


301 

116 

(D) 

107 

42 

28 

8 


264 
182 
(D) 
(D) 


215 

164 

51 


81 

276 
(D) 

124 
(0) 


2   670 

57 
57 


1  146 
949 
(D) 
(D) 


99 

294 

22 


331 
133 

(D) 

101 

50 

35 

12 

171 
113 
(D) 
(0) 


299 

228 

71 


74 

177 

<D> 

82 

<D) 


Standard  Notes:      -   Represents    zero.  D  Withheld   to  avoid   disclosure.  NA  Not   available. 

'See   table   1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes   data   for    those   kinds   of   business   in   SIC   59    (except    591    and   596)  not    covered   in   any   of   the   lines   below. 


GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C. 

Standard  Metropolitan  Statistical  Area 


O  5 

hull 


10  15  20  MILES 


J I 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


34-24 


GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C. 

Central  Business  Districts 


STH 

_?i 

Di     I     M 

I£W 

I 

5TH 

*i     1 

1              "!  ST 

a 

> 

O 

r 

> 
z 

o 

X 
C 
3 
O 

I 

X 

m 

z 

6 

> 

Z 

\^ 

3) 

M? 

LLY        AVE 

"0 

o 

1 

3) 
C 

o 

> 

I 
> 

r 

3RD 

-< 

c 

n 

3} 

D 

< 

2ND 

^m. 

z 

P"" 

S*o 

TJ 

o 

"0 

r 

■4 
3} 
> 
O 

m 

1ST 

t 
o 

nL 

> 

ESS 

** 

|\ 

< 

ft, 

BEL 

EWS           \ 

^ 

L\ 

WINSTON-SALEM 

Comprising  Census  Tract    1 


0  1000 

llilll  Mill 


2000  FEET 


e 


GREENSBORO 

Comprising  Census  Tracts  108.01  and  109.01 


0  1000 

I   ■   ...   I 


2000 

_l 


U.S.  DEPARTMENT  OF  COMMERCE 


3000   FEET 
__J 


FISHER 


W  LEE 


BUREAU  OF  THE  CENSUS 


34-25 


GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C. 

Central  Business  District    and    Major  Retail  Centers 

MAPI 


Nos.  1,2,  3,  and  12  Unassigned 


Central  Business  District 


(T)      Major  Retail  Centers  (See  table  1  for  boundary 
description  of  each  center) 
I  Central  City 


0  1 

I i L 


4  MILES 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


34-26 


GREENSBORO -WINSTON-SALEM- HIGH  POINT,  N.C. 

Central  Business  District  and  Major  Retail  Centers 

MAP  2 


GUILFORD   -CO 


S-LZlENOly 


i> 


1,21     JS  mar/ket     stI 


wi: 


Greensboro 


^S&v&U 


CBD- 


■"8 


&* 


cS, 


t£ 


To 


29  A 


10A 


rv       #  ^a_ 

_u  s  ^x 

a/ 

V                „W                    7  av e^/^ 

\^ 

\                     ^x                                 -Jcf"" 

Y*         ^x                    -^<^\  * 

x+j<y      s      / 

*=>! 
<\,| 

/^C         ^x       / 

CN*f 

1       X  ^J^             ( 

1         V*      n/gh  Po/nf  J       -^/ 

if 

~l&£7       \              s^J 

•-I  ^7          x?/a    ^J7      c 

C5# 

il  /                                        ^T                                \     Pj 

#      Central  Business  District 


RANDOLPH   CO. 


(T)  (T)  Major  Retail  Centers  (See  table  1  for  boundary 
^r__JX  description  of  each  cente 


Central  Cities 


center) 


5    MILES 


SUNSET 
AVE 


<m 


Nos.  1,  2,  3, and  12 Unassigned 


U.S.  DEPARTMENT  OF  COMMERCE 


BUREAU  OF  THE  CENSUS 


34-27 
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MAJOR  RETAIL  CENTERS 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Cities 


Greensboro 


Winston-Salem 


Central  business  districts 


Greensboro 


Winston-Salem 


54,  58,  591 


53,  6,  7;  594 


52,55,59 
ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,  ( 

592 

594 

5992 

Retail  stores,  total1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 

NUMBER  OF  ESTABLISHMENTS 

Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers   . 

Hardware  stores 

Other   

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3     

Liquor  stores    

Miscellaneous  shopping  goods  stores    

Florists  


6    397 

623    824 

191    492 

38    278 


2    115 

505    886 


1    662 

436    496 


2    620 
681    442 


6   397 

274 

67 

207 

210 
33 
77 

100 

1    066 

508 

944 

511 

17  5 

131 

89 

87 

126 

34 

534 
27  5 
102 
157 

880 

808 

72 

169 

1    301 

52 

407 

132 


1 

440 

1 

463 

498 

633 

463 

757 

63 

803 

58 

826 

12 

272 

11 

836 

491 

489 

(D) 

(D) 

377 

412 

146 

499 

141 

953 

572 

562 

(D) 

(D) 

1    440 

50 
16 
34 

44 
10 
18 
16 

199 

89 

225 

110 
39 
30 
24 
10 
31 
6 

121 
50 
30 
41 

248 

227 

21 

44 

310 
15 

102 
33 


1    463 

60 
13 
47 

49 
11 
19 
19 

216 

103 

200 

152 
51 
38 
23 
22 
43 
13 

109 
43 
27 
39 

238 

216 

22 

35 

301 
20 

102 
27 


215 

93    246 

16    103 

2   S02 


47 
(D) 


98 

59    261 


70 
(D) 


215 

2 

1 
1 

10 
4 
2 
4 


18 

13 

41 
13 

9 
11 

4 
12 

1 

22 

13 

2 

7 

32 
28 

4 


182 
88  519 
15    337 

2    795 


42 

(D) 


99 
54   618 


41 

(D) 


182 

2 
1 
1 

14 
4 
4 

6 

16 
17 


53 
16 
13 
12 

6 
17 

2 

16 
9 


32 
28 

4 


29 

2 

16 

1 


Standard    Notes:      -   Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order  houses,    direct    selling,    and   merchandising  machine   operators)    SIC  596. 
Stores    in    the   general   merchandise,    apparel,    furniture   and    appliance   groups,    and    those  making   up   the  miscellaneous   shopping  goods   category. 
stores    specialize    in  department    store    type  merchandise. 

'includes   data    for   those  kinds    of   business    in  SIC  59    (except   591    and   596)   not    covered    in   any   of    the   lines    below. 


MAJOR  RETAIL  CENTERS 


GREENSBORO— WINSTON-SALEM— HIGH  POINT  SMSA— NORTH  CAROLINA      34-29 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers 
(see  descriptions  below) 


No.  4 


No.  5 


No.  6 


No.  7 


No. 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1 ,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 


All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


29 
3 

089 
582 
825 

8 

8 

515 

16 

23 
086 

4 

9 
488 

40 

3 
1 
2 

6 
2 
2 
2 


10 
6 
5 
2 


28 
3 

33 
801 
511 
764 

9 

8 
460 

13 

18 
707 

5 

7 
634 

33 

1 
1 

5 

3 
2 

4 

1 

4 

7 
3 
3 
2 
1 

1 

2 


34 
4 
1 

916 
777 
014 

10 

11 
973 

21 

24 
573 

2 

7 
370 

42 

2 
1 
1 

5 
2 
1 
2 


47 

9  357 

1  480 

352 


6 
491 


34 
7  866 


7 
1  000 


47 
1 

1 

2 

1 

1 

1 

2 

1 

17 
7 
6 
3 
3 
3 
1 

7 

4 


1 

11 

8 


133 

35  514 

6  357 

1  135 


28 
4  315 


68 
(D) 


37 
(D) 


133 

4 
1 

3 

5 

1 
1 
3 


11 

8 

36 
11 

9 
9 
7 
7 
2 

16 
12 


18 

14 

4 

6 

25 

11 
3 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  4.  Includes  the  planned  center  known  as  "Thruway  Shopping  Center"  at  the  intersection  of  South  Stratford  Rd.  and  Interstate  40  (East- 
West  Expressway)  and  establishments  on  South  Stratford  Rd.  from  the  Interstate  Expressway  access  road  to  the  west  property  line  of 
the  Thruway  Shopping  Center.   (Winston-Salem)   (in  tract  24) 

MRC  No.  5.   Includes  the  planned  center  known  as  "Parkway  Plaza"  and  establishments  on  Corporation  Parkway  from  Peters  Creek  Parkway  to  Konnoak 
Dr.  and  on  Peters  Creek  Parkway  from  Salisbury  Rd.  to  the  2600  block.   (Winston-Salem)  (In  tract  19.02) 

MRC  No.  6.   Includes  the  planned  center  known  as  "Friendly  Shopping  Center"  and  establishments  in  the  area  bounded  by  the  property  line  to  Green 
Valley  Golf  Course,  Benjamin  Parkway,  west  side  of  Wendover  Ave. ,  north  side  of  West  Friendly  Ave. ,  and  east  of  the  property  line. 
(Greensboro)  (In  tract  125.07) 


MRC  No.  17  Includes  establishments  on  Church  St.  from  Hill  St.  to  North  Hoover  St.,  on  Sunset  Ave.  from  South  Fayetteville  St.  to  330,  on  South 
Fayetteville  St.  from  Worth  St.  to  East  Academy  St.,  and  on  Worth  St.  from  South  Fayetteville  St.  to  115.  (Asheboro)  (In  tracts  301 
and  302) 

MRC  No.  8.   Includes  those  establishments  bounded  by  Ray  Ave.,  Hamilton,  Oakland  PI.,  Monroe  PI.,  Steele,  Richardson  Ave.,  Centennial,  Mangum, 
Grimes  Ave. ,  Tomlinson,  Russell  Ave. ,  Dalton,  Broad  Ave. ,  and  Lindsay.   (High  Point  city)  (Entire  tract  146) 


34-30      NORTH  CAROLINA— GREENSBORO— WINSTON-SALEM— HIGH  POINT  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Kind  of  business 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAP2 ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers   . . . 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


No.  9 


12 

9    218 

933 

192 


4 
(D) 


6 
(D) 


2 
(D) 


12 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  10 


27 

16  096 

2  204 

546 


9 
(D) 


17 

11  855 


1 
(D) 


27 


No.  11 


12 
1 

23 

867 
531 
412 

7 
(D) 

8 

14 
272 

2 
(D) 

23 

1 

1 

3 

1 
2 

4 
1 


No.  13 


13 

8  978 
888 
220 


3 

(D) 


8 
(D) 


2 

(D) 


13 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  9.   Includes  the  planned  center  known  as  "King's  Shopping  Center"  and  establishments  at  the  corner  of  West  Market  and  Spring  Garden  Rd. 
with  imaginary  boundary  going  behind  the  shopping  area  to  the  east  side  of  the  Pizza  Hut.   (Greensboro)  (In  tracts  125.04,  124.03, 
and  126.01) 


MRC  No.  10.   Includes  the  planned  center  known  as  "Westchester  Mall"  and  establishments  on  Westchester  Rd.  at  the  intersection  of  Coventry  Rd. 
and  bounded  by  north,  east,  and  south  boundaries  of  the  shopping  center.   (High  Point)  (In  tracts  144.07  and  14) 

MRC  No.  11.   Includes  the  planned  center  known  as  "Northslde  Shopping  Center"  and  establishments  facing  North  Patterson  Ave.,  extending  to  the 
property  edges  north  and  south,  and  with  U.S.  Highway  52  as  the  west  boundary.   (Winston-Salem)  (In  tract  15) 

MRC  No.  13.   Includes  the  planned  center  known  as  "Cloverdale  Shopping  Center"  and  establishments  at  the  corner  of  Cloverdale  Ave.  and  Miller  St. 
(Winston-Salem)  (In  tract  24) 


MAJOR  RETAIL  CENTERS 


GREENSBORO— WINSTON-SALEM— HIGH  POINT  SMSA— NORTH  CAROLINA      34-31 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRC  No.  8' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


133 


4 

11 

8 


36 
11 
9 
9 
7 
7 
2 


16 
12 


18 

14 

4 


25 

11 
3 


35   514 


(D) 
(D) 
(D) 


(D) 
(D) 
(D) 

526 


239 

5    354 
694 


8   023 

2  357 
(D) 

1    667 

3  082 
(D) 
(D) 


5    253 

4    504 

(0) 

(D) 


1    675 

1    299 

376 


2    401 

2    848 

1    842 
257 


6   357 


(D) 
(D) 
(D) 


(0) 

(D) 

(D) 

69 


22 

694 

91 


1  511 
526 
(D) 
354 
516 
(D) 
(D) 


779 
647 
<D) 
(D) 


462 

430 

32 


526 

432 

225 
52 


1    479 


(0) 
(D) 
(D) 


(0) 
<D) 
(D) 

15 


5 

161 

23 


381 
134 
(D) 
64 
153 
<D> 
(D) 


183 
151 
(D) 
(D> 


104 

102 

2 


110 
101 


53 
11 


1    135 


(D) 
<D> 
(D) 


(D) 
(D) 
(D) 

16 


7 
84 
22 


336 
129 

(D) 

43 
137 
(D) 
(D) 


118 

96 

(0) 

(D) 


107 
105 

2 


94 
81 


47 
12 


Standard   Notes:      -   Represents    zero.  D  Withheld   to  avoid   disclosure.  NA  Not    available. 

1See   table    1    for   Major  Retail    Center  description. 

2Excludes  nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC  596. 

3Includes   data   for   those  kinds   of   business   in   SIC  59    (except    591    and   596)  not    covered   in   any    of    the   lines   below. 


/ 


34-32      NORTH  CAROLINA— GREENSBORO— WINSTON-SALEM— HIGH  POINT  SMSA 


MAJOR  RETAIL  CENTERS 


table  3.  The  Central  Business  District:   1972 

PART  A.  Greensboro 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  tirst 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


215 


9 

18 
13 


11 
9 
9 

11 
4 

12 
1 


22 

13 

2 

7 


32 

28 

4 


62 
3 

25 
4 


93    246 


(D) 

(D) 

(D) 

30 

300 

28 

289 

(D) 

(D) 

2 

420 

21 

852 

1 

281 

14 

905 

3 

878 

3 

878 

4 

361 

(D) 

2 

914 

(D) 

6 

416 

4 

470 

<D> 

(D) 

2 

192 

1 

993 

199 

(DJ 

11    774 

435 

7   640 

(D) 


16    103 


(D) 
(D) 
(D) 


6    112 

5   716 

(D) 

(0) 


253 

2    543 
116 


741 
887 
887 
880 
(D) 
529 
(D) 


1  218 
873 
(0) 
(D) 


539 

489 

50 


(D) 

2   252 

50 

1    329 

(D) 


3    846 


(0) 
(D) 
(D) 


1    475 

1    370 

(D) 

(D) 


65 
601 

35 


633 
186 
186 
199 
(D) 
142 
(0) 


306 
224 
(D) 
(D) 


131 

127 
4 


(D) 

507 

13 

294 

(D) 


2    802 


(D) 
(D) 

(D) 


1    185 

1    087 

(D) 

(D) 


41 

268 

34 


474 
174 
174 
103 
(D) 
123 
<D) 


189 
133 
(D) 


205 

200 

5 


(0) 

335 

9 

206 

(D) 


Standard    Notes:      -  Represents    zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore  retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine   operators)   SIC  596. 

2Includes   data   for   those  kinds   of    business    in   SIC   59    (except   591    and    596)    not    covered    in  any   of   the   lines   below. 


MAJOR  RETAIL  CENTERS 


GREENSBORO— WINSTON-SALEM— HIGH  POINT  SMSA— NORTH  CAROLINA      34-33 

table  3  The  Central  Business  District:   1972-Continued 

PART  B.  Winston-Salem 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores  

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


182 


in 

n 

6 


6 

17 

9 


53 
16 
13 
12 

6 
17 

2 


32 

28 

4 


29 
2 

16 
1 


88    519 


(D) 

(D) 

(D) 

29 

923 

27 

033 

1 

801 

1 

089 

(D) 

21 

819 

922 

15 

268 

5 

619 

5 

395 

3 

528 

3 

433 

(D) 

(D) 

5 

471 

4 

165 

1    306 


3    540 

3   430 

110 


1    977 

5  680 
(D) 

3  956 
(D) 


15    337 


(D) 
(D) 
(D) 


5    504 

5   008 

355 

141 


(D) 

2   540 

55 


576 
430 
405 
888 
706 
(D) 
(D) 


1    079 
854 


225 


730 

710 

20 


327 

1  200 
(D) 
848 
(D) 


3    620 


(0) 
(D) 
(D) 


1    303 

1    175 

91 

37 


(D) 

592 

14 


840 
346 
338 
195 
184 
(D) 
(D) 


263 
203 


60 


193 

190 

3 


89 

248 
(D) 
179 
(D) 


2   795 


(D) 
(D) 
(D) 


1   049 

921 

81 

47 


(D) 

329 

13 


689 
302 
293 
129 
154 
(D) 
(D) 


176 
133 

43 


208 

205 

3 


73 

201 
(D) 
151 
(0) 


Standard   Notes:      -  Represents   zero.  D  Withheld   to  avoid   disclosure.  NA  Not    available. 

"Excludes   nonstore  retailers    (mail-order   houses,    direct    selling,    and   merchandising  machine   operators)   SIC  596. 

2Includes   data  for   those  kinds   of   business    in  SIC   59    (except    591   and   596)    not    covered    in   any   of   the   lines   below. 


34-34     NORTH  CAROLINA— GREENSBORO— WINSTON-SALEM— HIGH  POINT  SMSA 


MAJOR  RETAIL  CENTERS 


table  4.  The  City:    1972 

PART  A.  Greensboro 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,0 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


1    440 


50 
16 

34 


44 
10 
18 
16 


199 

89 

225 


110 
39 

30 

24 

10 

31 

6 


121 
50 
30 
41 

248 
227 

21 


44 

310 
15 

102 
33 


498 

633 

27 

644 

3 

080 

24 

564 

7? 

843 

64 

929 

5 

419 

2 

495 

94 

249 

120 

743 

41 

644 

33 

670 

(D) 

13 

122 

7 

014 

1 

917 

8 

177 

(D) 

23 

829 

11 

612 

4 

419 

7 

798 

34 

195 

32 

888 

1 

307 

(D) 

(D) 

(D) 

16    157 

2    168 


63 

803 

2 

777 

417 

2 

360 

10 

818 

9 

625 

902 

291 

8 

564 

12 

368 

3 

315 

5 

459 

(D) 

2 

116 

1 

359 

143 

1 

389 

(D) 

3 

762 

1 

860 

703 

1 

199 

8 

584 

8 

347 

237 

2    653 

5  503 
386 

2  548 
272 


14   952 


630 
106 
524 


2    564 

2    260 

222 

82 


1  944 

2  858 
791 


1  258 
(D) 
463 
309 
37 
345 
(D) 


905 
466 
153 
286 


036 

980 

56 


657 

1    309 

96 

584 

70 


12    272 


443 

84 

359 


2    352 

2   003 

251 

98 


1    643 

1    348 

750 


051 
(D) 
456 
179 
37 
298 
(D) 


584 
266 
120 
198 


2   582 

2   514 

68 


544 

975 
73 

497 
76 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not   available. 

'Excludes  nonstore    retailers    (mail-order  houses,    direct   selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in  SIC   59    (except    591   and   596)    not   covered    in  any  of    the    lines   below. 


MAJOR  RETAIL  CENTERS 


GREENSBORO— WINSTON-SALEM— HIGH  POINT  SMSA— NORTH  CAROLINA      34-35 


TABLE  4.  The  City:    1972— Continued 
PART  B.  Winston-Salem 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591 ,  6 

592 

594 

5992 


Retail  stores,  total' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists  


1    463 


60 

13 

47 


49 
11 
19 
19 


216 
103 
200 


152 
51 
38 
23 
22 
43 
13 


109 
43 
27 
39 


238 

216 

22 


35 

301 
20 

102 
27 


463 

757 

30 

044 

3 

177 

26 

867 

68 

882 

(D) 

10 

688 

(D) 

89 

090 

100 

545 

24 

287 

36 

573 

(D) 

11 

324 

(D) 

6 

168 

6 

864 

799 

25 

727 

9 

829 

3 

533 

12 

315 

36 

106 

(D) 

(D) 

(O) 

(D) 

(D) 

10    771 

2   212 


58 

826 

3 

143 

367 

2 

776 

9 

946 

(D) 

1 

613 

(D) 

7 

467 

9 

995 

1 

779 

6 

500 

(D) 

2 

251 

(D) 

977 

(D) 

(D) 

3 

977 

1 

867 

(D) 

(D) 

9 

131 

8 

900 

231 

(D) 

(D) 

437 

1    806 

429 


13    7  69 


785 
103 
682 


2  322 
(D) 
337 
(D) 


1  725 

2  280 
443 


1  521 
(D) 
513 
(D) 
257 
(D) 
(D) 


961 
443 
(D) 
(D) 


2    150 

2    098 

52 


(D) 

(O) 
103 
399 
102 


11    336 


438 

73 

365 


2  179 
(D) 
337 

(D) 


1    552 
1    223 

481 


385 
(O) 
513 
(D) 
223 
(D) 
(D) 


612 
295 
(D) 
(D) 


2    642 

2    579 

63 


(D) 

(D) 

83 

391 

101 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure,  NA  Not    available. 

'Excludes   nonstore    retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for    those  kinds  of   business    in   SIC   59    (except    591   and   596)    not    covered    in   any  of   the    lines   below. 


34-36      NORTH  CAROLINA— GREENSBORO— WINSTON-SALEM— HIGH  POINT  SMSA 


MAJOR  RETAIL  CENTERS 


table  5.  The  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


6  397 


274 

67 

207 


210 
33 
77 

100 


1  066 
508 

944 


511 

175 

131 

89 

87 

126 

34 


534 
275 
102 
157 


880 

808 

72 


169 

1  301 

52 

407 

132 


1  623  824 


108  465 
11  611 
96  854 


203  228 

157  152 

29  539 

16  537 


337  544 
379  027 
121  208 


103  280 

40  915 

33  328 

20  633 

17  070 

22  572 

2  090 


91  292 
49  747 
11  415 
30  130 


108  331 

103  512 

4  819 


60  011 

111  438 

23  001 

38  696 

7  706 


191 

492 

11 

447 

1 

461 

9 

986 

28 

731 

22 

617 

4 

292 

1 

822 

26 

818 

35 

77  6 

8 

7  67 

16 

846 

6 

536 

5 

632 

3 

885 

2 

450 

3 

684 

291 

12 

948 

7 

231 

1 

620 

4 

097 

26 

400 

25 

689 

711 


9  981 

13  778 

1  233 

5  647 

1  202 


\5 

059 

2 

644 

366 

2 

278 

6 

771 

5 

333 

979 

459 

6 

267 

8 

427 

2 

169 

3 

976 

1 

509 

1 

277 

863 

645 

891 

66 

3 

082 

1 

704 

358 

1 

020 

6 

184 

6 

027 

157 

2  337 

3  202 
295 

1  288 
288 


38 

278 

1 

739 

277 

1 

462 

6 

392 

4 

833 

1 

100 

459 

5 

615 

4 

332 

2 

133 

3 

616 

1 

492 

1 

308 

621 

605 

821 

77 

2 

017 

1 

093 

287 

637 

7 

887 

7 

708 

179 

1  908 

2  639 
220 

1  207 
300 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 
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1967 
SIC  code 


table  6.  The  Central  Business  District:  1967 

PART  A.  Greensboro 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562, 

562 


3.8 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1    

Building  materials,  hardware,  and  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores1     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Other  apparel  and  accessory  stores2    

Men's  and  boys'  clothing  and  furnishings  stores3  .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores4     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


222 


14 
4 
4 
6 


11 
22 
16 


48 
13 
10 


35 

15 

5 

11 
1 


26 

15 
3 
8 


28 

27 

1 


46 
3 
1 
9 
2 


86    079 


(Dl 


(D) 


28 

HI 

25 

699 

1 

774 

638 

3 

210 

26 

642 

(Dl 

10 

557 

4 

193 

4 

002 

6 

364 

3 

492 

(  OJ 

1 

699 

(DJ 

5 

930 

4 

551 

94 

1 

285 

1 

753 

(0) 

(D) 

2    235 


5  781 
(DJ 
(DJ 

2  416 
(DJ 


12   980 


(D) 


(DJ 


4   271 

3    848 

333 

90 


293 

3   209 

(Dl 


1  97  1 
880 
845 


1  091 
744 
(Dl 
236 
(DJ 


099 

866 

17 

216 


457 
(D) 
(DJ 


401 


1  023 
(DJ 
(DJ 
553 
(Dl 


3    065 

(Dl 
(D) 


1    235 

1    086 

117 

32 


73 
476 
(Dl 


478 
239 
221 


239 
137 
(DJ 
57 
(01 


220 
164 

3 
53 


209 
(Dl 
(Dl 


97 

209 
(DJ 
(Dl 
HI 
(Dl 


Standard   Notes:      -  Represents    zero.  D  Withheld    to  avoid   disclosure.  NA  Not   available. 

'Excludes  nonstore  retailers    (i.e.,  mail   order,    direct   selling,    merchandise  vending  machine  operators)   part    of  SIC  53. 

2Totals  may   include  data   for   "nonemployer"   establishments  which   could  not   be  classified   and   tabulated  by  detailed  kind   of  business. 

3Data   limited   to   "employer"   establishments. 

4Includes   data   for  those  kinds   of  business   in  SIC   59    (except    591)   not    covered   in  any  of   the   lines   below. 
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1967 
SIC  code 


table  6.  The  Central  Business  District:  1967— Continued 

PART  B.  Winston-Salem 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll,  entire 
year 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

5251 

52  ex.  5251 


53  pt. 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 
562 


Other  56 
561 
565 
566 
564,  7,  9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591 ) 


59  ex.  591 

592 

595 

597 

5992 


Retail  stores,  total1    

Building  materials,  hardware,  and  farm  equipment  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores'     

Department  stores    

Variety  stores    

Miscellaneous  general  merchandise  stores    

Food  stores 

Automotive  dealers    

Gasoline  service  stations    

Apparel  and  accessory  stores    

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores 

Other  apparel  and  accessory  stores2 

Men's  and  boys'  clothing  and  furnishings  stores3   .  .  . 

Family  clothing  stores3     

Shoe  stores3 

Apparel  and  accessory  stores,  n.e.c.3 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places 

Drinking  places  (alcoholic  beverages)    

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores"     

Liquor  stores 

Sporting  goods  stores  and  bicycle  shops    

Jewelry  stores    

Florists 


234 


19 
6 
4 

9 


15 
14 
10 


60 
19 
14 


41 
11 

7 
14 

2 


40 

38 

2 


10 


44 

3 


16 

2 


87    203 


(DJ 
(Dl 
(DJ 


26 

20 
2 
3 


975 
877 
111 
987 


2    753 

24    628 

(  D) 


12  651 
6  820 
6    610 


831 
87  0 
800 
740 
(DJ 


407 
859 


1    548 


936 
(  Dl 
(Dl 


3    729 


56  3 
(Dl 


812 
(Dl 


13    336 


(Dl 
(DJ 
(Dl 


688 
568 
373 
747 


207 
2    732 

(D) 


2    157 
1    219 

1    185 


938 
497 
118 
312 
(DJ 


1    169 
903 


266 


855 
(Dl 
(DJ 


542 


626 
(DJ 


336 
(Dl 


3    316 


(DJ 
(DJ 
(DJ 


1  182 
843 
125 
214 


58 
491 

(DJ 


621 
377 
356 


244 

124 

39 

77 

(DJ 


26  0 
190 


70 


310 
(DJ 
(  Dl 


150 


153 
(Dl 


64 
(Dl 


Standard   Notes:      -  Represents    zero.  D  Withheld    to   avoid   disclosure.  NA  Not   available. 

1Excludes   nonstore   retailers    (i.e.,  mail   order,    direct   selling,    merchandise  vending  machine   operators)    part    of   SIC  53. 

2Totals  may  include  data   for   "nonemployer"   establishments   which    could   not    be  classified   and   tabulated  by  detailed  kind   of  business. 

3Data   limited   to   "employer"   establishments. 

■•includes   data    for   those  kinds   of  business   in  SIC   59    (except    59l)    not    covered   in   any   of   the   lines   below. 
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table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


Kind  of  business 

Percent  change  in  sales,  1967  to  1972 

1967 
SIC  code 

Central  business  districts 

Cities 

Standard 
metropolitan 

Greensboro 

Winston-Salem 

Greensboro 

Winston-Salem 

statistical 
area 

8.3 

(NO 

(D) 

(NO 

7.8 

10.1 

(D) 

(D) 

-24.6 

-18.0 

(D) 

41.2 
52.2 
-3.1 
33.9 

8.2 

-1.8 

(D) 

(D) 

25.0 
(D) 
(D) 

(D) 

(NO 
(D) 
(D) 

1.5 

(NO 

(D) 

(NO 

10.9 

29.5 

-14.7 

-72.7 

-32.4 

-11.4 

(D) 

20.7 
-17.6 
-18.4 

65.5 

-14.6 
-14.3 

-15.6 

20.6 
(D) 
(D) 

-47.0 

(NO 

(D) 
(D) 

65.2 

(NO 
65.9 
(NO 

74.1 

87.1 

-17.3 

-2.8 

52.4 
86.2 
91.4 

95.2 

(D) 

109.4 

(D) 

62.8 

56.1 

139.5 

45.7 

70.7 
73.7 
18.5 

<D> 

(NO 

(D) 

95.7 

62.0 

(NO 

(D) 

(NO 

42.7 
(0) 
(D) 
(D) 

52.7 
79.2 
60.2 

51.2 
(D) 
(D) 
(D) 

42.7 

19.4 

130.9 

49.5 

82.2 
(D) 
(D) 

(D) 

(NO 

(D) 

73.9 

83.  3 

52 

Building  materials,  hardware,  and  farm  equipment  dealers 

83.3 

5251 

90.9 

52  ex.  5251 

Other 

82.3 

53  pt. 

General  merchandise  group  stores2    

76.2 

531 

Department  stores    

81.  6 

533 

Variety  stores    

50.7 

539 

Miscellaneous  general  merchandise  stores    

56.  1 

54 

72.7 

55  ex.  554 

Automotive  dealers    

118.3 

55  pt.  (554) 

Gasoline  service  stations    

70.0 

56 

Apparel  and  accessory  stores    

81.  1 

562,  3,  8 

Women's  clothing,  specialty  stores,  furriers 

57.2 

562 

Women's  ready-to-wear  stores    

42.2 

Other  56 

Other  apparel  and  accessory  stores 

101.2 

57 

Furniture,  home  furnishings,  and  equipment  stores 

77.2 

5712 

78.  1 

Other  571 

Home  furnishings  stores 

149.3 

572,  573 

Household  appliance,  radio,  television,  and  music  stores 

58.4 

58 

Eating  and  drinking  places 

88.8 

5812 

Eating  places 

89.6 

5813 

Drinking  places  (alcoholic  beverages)    

73.5 

59  pt.  (591) 

Drug  stores  and  proprietary  stores 

63.  1 

59  ex.  591 

Miscellaneous  retail  stores3    

60.2 

592 

2.  1 

5992 

89.7 

Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available.     NC  Data  not  comparable  between  1967  and  1972  due 
to  major  changes  in  classification. 

JThe  percent  changes  for  central  business  districts  and  cities  were  calculated  based  on  the  1972  SIC  definitions  for  1972  data  and  the  1967  SIC 
definitions  for  1967  data.   Percentage  changes  are  not  shown  for  kinds  of  business  with  major  noncomparability ;  nevertheless,  changes  in  classification 
between  1967  and  1972  may  slightly  affect  the  percentage  change  shown  for  some  kinds  of  business  and  for  retail  stores ,  total .   (See  appendixes  A  and  B 
for  a  more  complete  explanation  of  SIC  changes.)   The  percent  change  for  the  SMSA,  however,  was  calculated  based  on  the  1967  SIC  definitions  for  both 
the  1967  and  1972  data.   Data  have  not  been  adjusted  for  boundary  changes  between  census  years. 

2Excludes  nonstore  retailers  (mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591)  not  covered  in  any  of  the  lines  below. 
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table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:   1972 


PART  A.  Greensboro 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places   

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2  

Liquor  stores   

Miscellaneous  shopping  goods  stores   

Florists 


(D) 
<D) 
(D) 


41.6 

43.6 

(0) 

(D) 


2.6 

18.1 
3.1 


44.3 
(D) 

29.6 

62.2 
(0) 

35.6 
(D) 


26.9 

38.5 

(D) 

CD) 


6.4 

6.1 

15.2 


7.6 

(  D) 

(D) 

47.3 

CD) 


5.7 


(D) 
(D) 
(D) 


14.9 

18.0 

(D) 

(D) 


.7 


5.8 


1.1 


14.4 
15.6 
11.6 
21.1 

CD) 
12.9 

CD) 


7.0 
9.0 
CD) 
CD) 


2.0 
1.9 
4.1 


(D) 

10.6 
1.9 

19.7 
CD) 


100.0 


CD) 
CD) 
CD) 


32.5 

30.3 

CD) 

(D) 


2.6 


23.4 
1.4 


6.0 

6.8 

4.2 

4.7 

(D) 

3.1 

CD) 

6.9 

4.8 

(D) 

(D) 

2.4 

2.1 

.2 

CD) 

12.6 

.5 

8.2 

CD) 


100.0 


5.5 

.6 

4.9 


14.6 

13.0 

1.1 

.5 


18.9 
24.2 

8.4 


6.8 
(D) 
2.6 
1.4 
.4 
1.6 
CD) 


4.8 

2.3 

.9 

1.6 


6.9 

6.6 

.3 


(Dl 

(D) 

(D) 

3.2 

.4 


100.0 


6.7 

.7 
6.0 


12.5 
9.7 
1.8 
1.0 


20.8 
23.3 

7.5 


6.4 
2.5 
2.1 
1.3 
1.1 
1.4 
.1 


5.6 

3.1 

.7 

1.9 


6.7 

6.4 

.3 


3.7 

6.9 

1.4 

2.4 

.5 


Standard   Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC   596. 

includes   data   for   those  kinds   of    business   in   SIC   59    (except    591    and   596)  not   covered    in   any   of    the    lines   below. 
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table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:    1972— Continued 


PART  B.  Winston-Salem 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores   

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places   

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2   

Liquor  stores  

Miscellaneous  shopping  goods  stores    

Florists 


19.1 


(D) 
(D) 
(D) 


43,4 
(D) 

16.9 
(D) 


(D) 

21.7 

3.8 


41.7 
(D) 

47.6 
(D) 

55.7 
(0) 
(D) 


21.3 
42.4 

10.6 


9.8 

(D) 
(D) 


(D) 

(D) 

4.6 

36.7 

(D) 


5.5 


(D) 
(D) 
(D) 


14.7 

17.2 

6.1 

6.6 


(D) 

5.8 

.8 


14.8 
13.7 
16.2 
17.1 
20.1 
<D> 
(0) 


6.0 
8.4 

4.3 


3.3 
3.3 
2.3 


3.3 

5.1 

(D) 

10.2 

(D) 


100.0 


(D) 
(D) 
(D) 


33.8 

30.5 

2.0 

1.2 


(D) 

24.6 

1.0 


17.2 
6.3 
6.1 
4.0 
3.9 
(D) 
(D) 


6.2 
4.7 

1.5 


4.0 
3.9 

.1 


2,2 

6.4 
(D) 
4.5 
(D) 


100.0 


6.5 

.7 

5.8 


14.9 
(D) 
2.3 
(D) 


19.2 

21.7 

5.2 


7.9 

(D) 
2.4 
(  D) 
1.3 
1.5 
.2 


5.5 

2.1 

.8 

2.7 


7.8 
(D) 
(D) 


(D) 

(D) 

(D) 

2.3 

.5 


100.0 


6.7 

.7 

6.0 


12.5 
9.7 
1.8 
1.0 


20.8 

23.3 

7.5 


1.1 

1.4 

.1 


5.6 

3.1 

.7 

1.9 


6.7 

6.4 
.3 


3.7 

6.9 

1.4 

2.4 

.5 


Standard   Notes:      -   Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC  596. 

2Includes   data   for   those  kinds   of    business    in   SIC  59    (except   591    and   596)  not    covered   in  any   of    the    lines   below. 
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MAJOR  RETAIL  CENTERS 


RALEIGH-DURHAM  SMSA— NORTH  CAROLINA      34-45 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Raleigh 


Raleigh 
central 
business 
district 


Major  retail  center 
(see  description  below) 


No.  2 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1,000. 

Paid  employees  for  week  including  March  12,  1972 

Convenience  goods  stores: 

Number   

Sales $1,000. 

Shopping  goods  stores  (GAF2): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1 ,000. 

NUMBER  OF  ESTABLISHMENTS 

Retail  stores,  total  ■ 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers   . 

Hardware  stores 

Other  

General  merchandise  group  stores    _ 

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores   

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores   

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores 

Miscellaneous  shopping  goods  stores 

Florists  


3  711 

1    039   416 

124   871 

24   798 


1    290 
322   966 


1    039 
305    499 


1    382 
410   951 


3  711 

144 

32 

112 

177 
20 
84 
73 

67  6 

219 

539 

319 
106 

84 
68 
53 
68 
24 

272 
115 

56 
101 

523 

474 

49 

91 

751 
36 

271 
60 


1   237 

445    300 

55    949 

11    217 


435 
(D) 


369 
164   343 


433 
(D) 


1    237 

39 
10 
29 

39 
13 
12 
14 

184 

67 

176 

126 
46 
38 
27 
15 
31 
7 

104 
36 
23 
45 

222 

200 

22 

29 

251 

9 

100 

17 


197 
67    722 

9    997 
1    981 


70 
(D) 


77 
(D) 


50 
(D) 


197 

1 

1 

6 
1 
4 

1 

15 

14 

17 

27 
9 
6 
6 
2 


21 

11 

1 

9 

50 
45 

5 


41 

1 

23 

3 


44 
6 
1 

70 
415 
750 
557 

9 

12 
HI 

33 

48 
389 

1 

10 
915 

70 

1 

1 

5 
2 

1 
2 


24 

9 
9 

3 
3 

7 
2 


19 

1 

11 

1 


Standard   Notes:      -   Represents    zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

1Excludes   nonstore   retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC  596. 

2Stores    in   the  general   merchandise,    apparel,    furniture   and   appliance   groups,    and   those   making   up   the   miscellaneous    shopping  goods   category.      These 
stores    specialize    in  department    store   type   merchandise. 

3Includes   data   for   those   kinds   of   business    in   SIC  59    (except    591    and   596)    not    covered    in  any  of   the    lines   below. 


MRC  No.  2. 


Includes  the  planned  center  known  as  "North  Hills  Mall"  and  establishments  on  Six  Forks  Rd.  from  Rowan  St.  to  U.S.  Highway  1  Bypass. 
(Raleigh)  (In  tracts  26.01  and  26.02) 


34-46      NORTH  CAROLINA— RALEIGH-DURHAM  SMSA 


MAJOR  RETAIL  CENTERS 


table  i.    Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:   1972— Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(see  descriptions  below) 


No.  3 


No.  4 


No.  5 


No.  6 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2  ): 

Number   

Sales $1 ,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores 

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists  


31 
5 
1 

58 
819 
333 
167 

9 

13 

425 

2.0 

38 
083 

2 

7 
311 

58 


22 

10 
10 

4 
2 

5 

1 


11 

1 
7 


101 

49  555 

7  667 

1  427 


20 
(D) 


67 
26  194 


14 
(D) 


101 


30 
11 

10 
6 
5 
5 
3 

17 
11 

1 
5 

14 
13 

1 


21 

1 
14 

1 


107 

46  059 

6  855 

1  174 


16 
(0) 


84 
(D) 


7 
1  155 


107 


7 

1 

1 

50 
20 
18 
13 

2 
13 

2 

10 

1 
3 
6 

8 
7 

1 


25 

20 
1 


14 

18  924 

1  357 

278 


6 
3  632 


5 

(D) 


3 
(D) 


14 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  3.   Includes  the  planned  center  known  as  "Cameron  Village"  and  the  establishments  in  the  area  bounded  by  Smallwood  Dr.,  Clark  Ave.,  and 
Oberlin  Rd.   (Raleigh)  (In  tract  12) 

MRC  No.  4.   Includes  the  establishments  in  the  area  bounded  by  Morgan,  Morgan  extension,  Holloway,  Dillard,  Southern  RR.  ,  and  N.  &  W.  RR.   (Dur- 
ham city)  (Entire  tract  8.01) 

MRC  No.  5.   Includes  the  planned  area  known  as  "Crabtree  Valley  Shopping  Center"  and  establishments  bounded  by  Creedmoor  Rd. ,  Glenwood  (U.S. 
Highway  70  and  State  Highway  50),  Blue  Ridge  Rd.,  and  the  property  line  in  back  of  the  mall.   (Raleigh)  (In  tract  25.01) 

MRC  No.  6.   Includes  the  planned  center  known  as  "Gateway  Plaza"  and  establishments  on  Crabtree  Dr.  from  Downtown  Boulevard  North  to  Timber  Dr. 

(2400  block).   (Raleigh)   (In  tract  5)  i 


MAJOR  RETAIL  CENTERS 


RALEIGH-DURHAM  SMSA— NORTH  CAROLINA      34-47 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972-Continued 


1972 
SIC  code 


Kind  of  business 


Major  retail  centers-Continued 
(See  descriptions  below) 


No.  7 


No.  8 


No.  9 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

Retail  stores,  total:1 

Number   

Sales $1,000. 

Payroll,  entire  year 51,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number    

Sales $1,000. 


Shopping  goods  stores  (GAF2 ): 

Number 

Sales $1,000. 

All  other  stores: 

Number   

Sales $1,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


14 
1 

36 
612 
568 
395 

6 

1? 
312 

5 

11 
879 

2 

13 

421 

36 

3 
1 
2 

2 

1 
1 


31 

31  029 

4  557 

867 


5 
5  009 


22 
25  243 


4 
777 


31 


11 
5 
4 

3 

2 

1 


25 
4 

109 
021 
155 
953 

9 

37 

554 

12 

54 
110 

3 

18 
357 

109 

3 
2 

1 

3 

1 
1 
1 


17 
6 
4 
7 
2 
2 


12 
2 
2 
8 

23 
19 

4 

6 

28 

22 
3 


Standard  Notes:   -  Represents  zero.     D  Withheld  to  avoid  disclosure.     NA  Not  available. 

1Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  7.   Includes  the  planned  center  known  as  "Wellons  Village  Shopping  Center"  and  establishments  on  Holloway  St.  from  Hardee  St.  to  Raynor 
St.  and  on  North  Miami  Blvd.  from  Benjamine  St.  to  Fiske  St.   (Durham)  (In  tract  10.02) 

MRC  No.  8,   Includes  the  planned  center  known  as  "Northgate  Shopping  Center"  and  establishments  on  the  north  side  of  Club  Blvd.  west  from  Gregson 
St.  to  Guess  Rd.   (Durham)  (In  tract  3.01) 

MRC  No.  9.   Includes  the  unplanned  area  known  as  "University  Square"  and  establishments  on  east  and  west  Franklin  St.  from  Henderson  St.  to 
Roberson  St.   (Chapel  Hill)  (In  tracts  101,  103,  and  104) 


34-48      NORTH  CAROLINA— RALEIGH-DURHAM  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRC  No.  4' 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores    

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


101 


30 
11 
10 
6 
5 
5 
3 


17 

11 

1 

5 


It 

13 
1 


21 
1 

14 
1 


NA   Not   available. 


49    555 


1 

141 

1 

141 

9 

292 

(0) 

<D> 

(D) 

(D) 

(D) 

(D) 

8 

895 

4 

121 

(  D) 

2 

140 

1 

412 

1 

171 

51 

4 

743 

1 

539 

(0) 

(D) 

1 

343 

(0) 

(D) 

1    662 

5  431 
(D) 

3  264 
(D) 


7   667 


214 
214 


1  725 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 


1  460 
610 
(  D) 
436 
213 
178 
23 


1  028 
800 
(D) 
CD) 


408 
(0) 
(D) 


266 

1    031 
(D) 

701 
(D) 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure. 

'See    table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

includes   data   for   those   kinds   of   business   in   SIC  59    (except    591   and   596)  not    covered   in   any   of   the   lines   below. 


1    768 


51 
51 


397 
(D) 
(D) 
(D) 


CD) 
CD) 
CD) 


377 

184 

(D) 

102 

43 

42 

6 


210 
158 
CD) 
CD) 


95 
(D) 
CD) 


58 

225 
CD) 
152 
CD) 


1    427 


39 
39 


384 
CD) 
(D) 
(D) 


(D) 
(D) 
(D) 


332 

166 

(0) 

77 

44 

40 

5 


134 

94 

(D) 

(D) 


121 
(D) 
(D) 


47 

164 
(D) 

102 
(D) 


MAJOR  RETAIL  CENTERS 


RALEIGH-DURHAM  SMSA— NORTH  CAROLINA      34-49 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:   1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 
55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRC  No.  51 

Retail  stores,  total  2. 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


107 


50 
20 
18 
13 

2 
13 

2 


10 
1 
3 
6 


25 

20 
1 


NA  Not   available. 


46    059 


(0) 
(D) 
(D) 


3    1^8 
(D) 

(D) 


015 
274 
(D) 
945 
(D) 
415 
(D) 


1  609 
(D) 
(D) 
(D) 


1  192 
(D) 
(D) 


(D) 

2    158 

1   942 
(D> 


6    855 


CD) 
CD) 
(D) 


239 
(D) 
CD) 


004 
381 
(D) 
383 
(D) 
192 
(D) 


209 
(D) 
CD) 
CD) 


288 
(D) 
(D) 


(D) 

271 

253 
CD) 


Standard  Notes:      -   Represents   zero.  D  Withheld   to   avoid  disclosure. 

lSee   table   1    for  Major  Retail    Center  description. 

2Excludes  nonst    >-e    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)  SIC  596. 

includes   data    ■    ••   those   kinds   of   business   in  SIC  59    (except    591   and   596)  not   covered   in   any   of   the   lines   below. 


1     003 


CD) 
CD) 

CD) 


66 
CD) 
(D) 


121 
63 

CD) 
34 

CD) 
15 

CD) 


26 
CD) 
CD) 
CD) 


38 
CD) 
CD) 


CD) 

21 

17 
CD) 


1    174 


(D) 
(D) 
(D) 


59 
(D) 
(D) 


144 
89 

(  D) 
31 

(D) 
15 

(D) 


39 
CD) 
(D) 
(D) 


42 
(D) 
(D) 


(D) 

18 

14 
(D) 


34-50      NORTH  CAROLINA— RALEIGH-DURHAM  SMSA 


MAJOR  RETAIL  CENTERS 


table  2  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972— Continued 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


MRC  No.  91 

Retail  stores,  total  2. 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


109 


12 
2 
2 

8 


23 

19 

4 


6 
28 


22 
3 


25   021 


(D) 
(D) 
(D) 


3  046 
(D) 
(D) 
(D) 


3    800 

(D) 

1    318 


3  223 
955 
(D) 

1  439 
(D) 
(D) 


2  283 
(D) 
(0) 

1    628 


4   512 

4    292 

220 


1    242 

3   792 

3   558 
164 


4    155 


(D) 
(D) 
(D) 


421 
(D) 
(D) 
(D) 


387 
(0) 
194 


459 
133 
t  D) 
225 
(D) 
(D) 


410 
(D) 
(D) 
239 


1    209 

1    179 

30 


247 

596 

569 
18 


1    019 


(D) 

(D) 
(D) 


110 
(D) 
(D) 
(D) 


93 


(D) 
59 


117 
37 

(  D) 
56 

(D) 

(D) 


114 

(D) 

(D) 

72 


290 
283 

7 


46 

136 

129 
5 


953 


(D) 
(D) 
(0) 


87 
(D) 
(D) 
(D) 


68 

(D) 

44 


98 

29 

(D) 

43 

(D) 

(D) 


72 
(D) 
(D) 

45 


389 
378 

11 

46 
113 

106 

5 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

*See   table    1    for  Major  Retail    Center   description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

includes   data   (or    those   kinds   of   business   in   SIC  59    (except    591    and   596)  not   covered   in   any   of    the   lines   below. 


MAJOR  RETAIL  CENTERS 


RALEIGH-DURHAM  SMSA— NORTH  CAROLINA      34-51 


table  3.  The  Central  Business  District:   1972 

Raleigh 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


525 
52  ex. 

525 

53 
531 
533 
539 

54 

55  ex. 

554 

55  pt.  (554) 

56 

562,3 

562 

561 

565 

566 

564,9 

,8 

57 

5712 
Other  571 
572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex. 
592 
594 
5992 

591,6 

Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores      

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


197 

1 

1 


15 
14 

17 


27 
9 
6 
6 

2 


21 
11 

1 
9 


50 

45 

5 


41 

1 

23 

3 


67   722 


(D) 

(D) 

(0) 

(D) 

1 

856 

(D) 

3 

691 

22 

584 

1 

500 

5 

498 

1 

692 

1 

489 

2 

113 

(D) 

1 

422 

(D) 

4 

362 

3 

007 

(D) 

(D) 

3 

306 

3 

040 

266 

(D) 

8  167 
(D) 

5  769 
(D) 


9   997 


2    455 


(D) 
(D) 

337 
(D) 


353 

2   271 

163 


871 
238 
199 
406 
(D) 
203 
(D) 


893 
667 


226 


828 

815 

13 


(D) 

1  302 
(D) 
900 
(D) 


(D) 

(D) 

98 

(D) 


91 

568 

39 


224 
63 
53 

105 

(D) 
51 

(D) 


183 
135 

48 


202 
197 

5 


(D) 

316 
(D) 

213 
(D) 


1    981 


(D) 
(D) 
112 
(D) 


68 

273 

34 


205 
73 
59 
74 

(D) 
49 

(D) 


151 
100 

51 


227 

220 

7 


(D) 

204 
(D) 

147 
(D) 


Standard    Notes:      -  Represents    zero.  D  Withheld   to   avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore  retailers    (mail-order   houses,    direct   selling,    and   merchandising  machine   operators)   SIC  596. 

2Includes  data   for   those  kinds   of   business    in  SIC   59    (except    591   and   596)    not    covered    in  any   of   the   lines   below. 


34-52      NORTH  CAROLINA— RALEIGH-DURHAM  SMSA 


MAJOR  RETAIL  CENTERS 


table  4.  The  City:    1972 

Raleigh 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entice  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
tor  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total ' 

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers   

Gasoline  service  stations 

Apparel  and  accessory  stores  

Women's  clothing,  specialty  stores,  furriers   

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores    

Florists 


1    237 


39 
10 
29 


39 

13 
12 
14 


184 

67 

176 


126 
46 
38 
27 
15 
31 
7 


104 
36 
23 
45 


222 

200 

22 


29 

251 

9 

100 

17 


445 

300 

19 

369 

1 

303 

18 

066 

97 

002 

82 

339 

(D) 

(D) 

77 

368 

97 

703 

23 

202 

31 

938 

!  D) 

(D) 

7 

165 

4 

610 

(D) 

890 

20 

687 

7 

394 

3 

753 

9 

540 

30 

361 

28 

795 

1 

566 

(  D) 

(D) 
(  D) 
716 

887 


55 

949 

2 

253 

(D) 

(D) 

13 

662 

11 

980 

1 

112 

570 

5 

910 

9 

115 

2 

007 

5 

255 

(D) 

2 

433 

1 

124 

774 

765 

(D) 

3 

188 

1 

290 

608 

1 

290 

8 

458 

8 

115 

343 

2  140 

3  961 
(  D) 

2    087 
410 


12    693 


434 
(D) 
(D) 


3    036 

2    664 

249 

123 


1  452 

2  132 
464 


158 
(D) 
592 
215 
145 
165 
(D) 


671 
285 
109 

277 

1    880 

1    784 

96 


513 

953 
(D) 
47  6 
115 


11    217 


270 
(D) 
(D) 


3    144 

2  719 

266 

159 


1    251 

1    026 

448 


084 
(D) 
561 
157 
142 
165 
(D) 


567 
222 
130 
215 


2   200 

2    086 

114 


472 

7  55 

(D) 

405 

89 


Standard  Notes:      -    Represents   zero.  D  Withheld    to   avoid   disclosure.  NA  Not   available. 

'Excludes  nonstore    retailers    (mail-order  houses,    direct    selling,    and  merchandising  machine  operators)    SIC   596. 

2  Includes   data    for   those  kinds  of   business    in   SIC   59    (except    591   and   596)    not   covered    in   any  of    the   lines   below. 


MAJOR  RETAIL  CENTERS 


RALEIGH-DURHAM  SMSA— NORTH  CAROLINA      34-53 


table  5.  The  Standard  Metropolitan  Statistical  Area:   1972 


1972 
SIC  code 


Kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591.6 

592 

594 

5992 


Retail  stores,  total ' 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores  . 


Food  stores    

Automotive  dealers    .  .  . 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places   

Drinking  places  (alcoholic  beverages) 


711 

1  039  416 

144 

66  425 

32 

4  954 

112 

61  471 

177 

162  186 

20 

120  896 

84 

26  934 

73 

14  356 

67  6 

221  312 

219 

227  293 

539 

72  875 

319 

59  836 

106 

23  390 

84 

21  784 

68 

15  565 

53 

8  924 

68 

10  397 

24 

1  560 

272 

54  503 

115 

27  142 

56 

7  818 

101 

19  543 

523 

67  017 

474 

64  397 

49 

2  620 

124  871 


7  207 

709 

6  498 


23  083 

18  020 

3  925 

1  138 


16  814 

21  969 

6  030 


315 
987 
740 
507 
277 
369 
175 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores2    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


91 

751 
36 

271 
60 


34    637 

73    332 

18    538 

28    974 

3  966 


8   7  62 
4   876 

1  218 

2  668 


18   016 

17    523 

493 


5    112 

8  563 
862 

4  175 
(D) 


28    724 


1    663 

157 

1   506 


4   907 

3    879 

7  60 

268 


4  110 

5  114 
1    442 


155 
005 
948 
549 
251 
304 
46 


1   910 

1    045 

256 

609 


195 
064 
131 


1  201 

2  027 
199 
95  6 

(D) 


24    798 


1  053 
131 
922 


4    832 

3    705 

831 

296 


3  549 
2  673 
1    438 


2  004 
990 
926 
413 
244 
303 
54 


1  420 
718 
243 

459 


5    047 

4    882 

165 


1    093 

1  689 
129 
810 
(D) 


Standard  Notes:      -    Represents   zero.  D  Withheld   to   avoid   disclosure.  NA  Not   available. 

1Excludes  nonstore   retailers    (mail-order   houses,    direct    selling,    and  merchandising  machine  operators)    SIC    596. 

2  Includes  data    for    those  kinds  of   business    in  SIC   59    (except    591   and   596)    not    covered   in   any  of    the    lines   below. 


table  6.  The  Central  Business  District:    1967 

(Table  6  omitted  because  there  was  no  central  business  district  in  the  Raleigh  SMSA  in  1967) 


table  7.  Central  Business  District,  City,  Standard  Metropolitan  Statistical  Area— Percent 

Change  in  Sales:    1967  to  1972 


(Not  applicable) 


34-54      NORTH  CAROLINA— RALEIGH-DURHAM  SMSA 


MAJOR  RETAIL  CENTERS 


table  8.  Central  Business  District  Sales  as  Percent  of  City  and  Standard  Metropolitan  Statistical 
Area  Sales,  and  Percent  Distribution  of  CBD,  City,  SMSA  Sales:   1972 


Raleigh 


1972 
SIC  code 


Kind  of  business 


Central  business 
district  sales  as- 


Percent  of 
city  sales 


Percent  of 
SMSA  sales 


Percent  distribution 
of  sales 


Central 

business 

district 


City 


Standard 
metropolitan 
statistical 
area 


52 

525 

52  ex.  525 


53 
531 
533 
539 


54 

55  ex.  554 

55  pt.  (554) 


56 

562,  3,  8 

562 

561 

565 

566 

564,9 


57 

5712 
Other  571 
572,  573 


58 

5812 

5813 


59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total    

Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 

Food  stores    

Automotive  dealers    

Gasoline  service  stations 

Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 

Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 

Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores  2  

Liquor  stores  

Miscellaneous  shopping  goods  stores    

Florists 


15.2 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

4.8 

23.  1 

6.5 

17.2 

(D) 

(D) 

29.5 

(D) 

(D) 

(D) 

21.  1 

40.7 

(D) 

(D) 

10.9 

10.6 

17.0 

(D) 

(D) 

(D) 

39.2 

(D) 


6.5 

(D) 
(D) 


(D) 
(D) 
6.9 
(D) 


1.7 
9.9 
2.1 


9.2 

7.2 

6.8 
13.6 

(D) 
13.7 

(D) 


a.o 
n.  l 

(D) 
(D) 


4.9 

4.7 

10.2 

(0) 

11.  1 
(D) 

19.9 
(D) 


100.0 

(D) 
(D) 


(D) 
(D) 
2.7 
(D) 


5.5 

33.3 

2.2 


8.1 
2.5 
2.2 

3.1 
(D) 
2.1 
(D) 


6.4 
4.4 
(D) 
(D) 


4.9 

4.5 

.4 


(D) 

12.1 
(D) 
8.5 
(D) 


100.0 


4.3 

.3 

4.1 


21.8 

18.5 

ID) 

(D) 


17.4 

21.9 

5.2 


7.2 

(D) 
(D) 
1.6 
1.0 
(D) 
.2 


4.6 

1.7 

.8 

2.1 


6.8 

6.5 

.4 


(D) 

(D) 

(D) 

3.3 

.4 


100.0 


6.4 

.5 

5.9 


15.6 

11.6 

2.6 

1.4 


21.3 

21.9 

7.0 


5.8 
2.3 
2.  1 
1.5 

.9 
1.0 

.2 


5.2 

2.6 

.8 

1.9 

6.4 
6.2 

.3 

3.3 

7.1 
1.8 
2.8 

.4 


Standard   Notes:      -    Represents    zero.  D  Withheld    to  avoid   disclosure.  NA  Not    available. 

'Excludes   nonstore   retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

2Includes   data   for   those  kinds   of    business    in   SIC  59    (except   591    and   596)  not   covered    in   any   of    the    lines    below. 


WILMINGTON,  N.C. 

Standard  Metropolitan  Statistical  Area 


o  5  10  15  MILES 

I I I 


U.S.  DEPARTMENT  OF  COMMERCE 
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WILMINGTON  SMSA— NORTH  CAROLINA      34-57 


table  i.  Major  Retail  Centers  in  the  Standard  Metropolitan  Statistical  Area:    1972 


1972 
SIC  code 


Kind  of  business 


Standard 
metropolitan 
statistical 
area 


Major  retail  centers 
(see  descriptions  below) 


No.  1 


No.  2 


54,  58,  591 


53,  6,  7;  594 


52,55,59, 
ex.  591,4 


52 

525 

52  ex.  525 

53 
531 
533 
539 

54 

55  ex.  554 

55  pt.  (554) 

56 

562,  3,  8 

562 

561 

565 

566 

564,9 

57 

5712 
Other  571 
572.  573 

58 

5812 

5813 

59  pt.  (591) 

59  ex.  591,6 

592 

594 

5992 


Retail  stores,  total:' 

Number   

Sales $1,000. 

Payroll,  entire  year $1 ,000. 

Paid  employees  for  week  including  March  12,  1972 


Convenience  goods  stores: 

Number   

Sales $1 ,000. 

Shopping  goods  stores  (GAF2 ): 

Number   

Sales $1,000. 

All  other  stores: 

Number   

Sales $1 ,000. 


NUMBER  OF  ESTABLISHMENTS 
Retail  stores,  total1 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 

Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 

Miscellaneous  retail  stores3    

Liquor  stores   

Miscellaneous  shopping  goods  stores 
Florists 


1  270 

284  783 

30  872 

6  356 


510 
(□) 


279 
76  951 


481 
(D) 


1  270 

50 
15 
35 

48 

8 

19 

21 

231 

98 

170 

77 
34 
29 

6 
19 
14 

4 

74 
35 
16 
23 

247 

216 

31 

32 

243 
19 
80 
14 


45 
6 
1 

130 
689 
498 
154 

5 

32 
053 

24 

63 

874 

15 

35 
762 

130 

4 

3 
1 

10 
2 
3 

5 

10 

11 

8 

25 
11 
11 
3 
4 
6 
1 

10 
7 


18 

14 

4 


30 

1 

18 

1 


37 
4 

42 
571 
675 
960 

14 

13 
055 

21 

15 
227 

2 

14 
289 

42 

3 

3 

4 
2 
2 

6 
3 

7 

7 
2 
2 

2 
2 

1 


Standard  Notes:   -  Represents  zero.      D  Withheld  to  avoid  disclosure.      NA  Not  available. 

'Excludes  nonstore  retailers  (mail-order  houses,  direct  selling,  and  merchandising  machine  operators)  SIC  596. 

2Stores  in  the  general  merchandise,  apparel,  furniture  and  appliance  groups,  and  those  making  up  the  miscellaneous  shopping  goods  category.   These 
stores  specialize  in  department  store  type  merchandise. 

3Includes  data  for  those  kinds  of  business  in  SIC  59  (except  591  and  596)  not  covered  in  any  of  the  lines  below. 

MRC  No.  1.   Includes  the  establishments  in  the  area  bounded  by  Parsley,  3d,  Carolina  Beach  Rd. ,  Greenfield  Creek,  and  the  city  limits  (east 
harbor  line  of  Cape  Fear  River  and  northeast  Cape  Fear  River).   (Wilmington  city)  (Entire  tract  113) 

MRC  No.  2.   Includes  the  planned  centers  known  as  "Azalea  Plaza"  and  "Hanover  Center"  and  establishments  on  Oleander  Dr.  from  Independence  Blvd. 
to  39th  St.   (Wilmington)  (In  tracts  105  and  106) 


34-58      NORTH  CAROLINA— WILMINGTON  SMSA 


MAJOR  RETAIL  CENTERS 


table  2.  Major  Retail  Centers  With  100  or  More  Retail  Establishments:    1972 


1972 
SIC  code 


Major  retail  center  and  kind  of  business 


Establishments 


(number) 


Sales 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Payroll,  first 
quarter  1972 


($1,000) 


Paid  employees 
for  week 
including 
March  12 

(number) 


52 

525 

52  ex. 

525 

53 

531 

533 

539 

54 

55  ex. 

554 

55  pt. 

(554) 

56 

562,3 

,8 

562 

561 

565 

566 

564,9 

57 

5712 

Other 

571 

572,  573 

58 

5812 

5813 

59  pt. 

(591) 

59  ex 

591,6 

592 

594 

5992 

MRCNo.  11 

Retail  stores,  total 


Building  materials,  hardware,  garden  supply,  and  mobile  home  dealers 

Hardware  stores 

Other  


General  merchandise  group  stores    

Department  stores   

Variety  stores 

Miscellaneous  general  merchandise  stores 


Food  stores    

Automotive  dealers 
Gasoline  service  stations 


Apparel  and  accessory  stores   

Women's  clothing,  specialty  stores,  furriers   .  .  . 

Women's  ready-to-wear  stores    

Men's  and  boys'  clothing  and  furnishings  stores 

Family  clothing  stores   

Shoe  stores 

Other  apparel  and  accessory  stores 


Furniture,  home  furnishings,  and  equipment  stores 

Furniture  stores 

Home  furnishings  stores 

Household  appliance,  radio,  television,  and  music  stores 


Eating  and  drinking  places 

Eating  places    

Drinking  places  (alcoholic  beverages) 


Drug  stores  and  proprietary  stores 


Miscellaneous  retail  stores3    

Liquor  stores    

Miscellaneous  shopping  goods  stores 
Florists 


130 


10 
2 
3 
5 


10 

11 

8 


25 

11 
11 
3 
4 
6 
1 


10 

7 


18 

14 

4 


30 

1 

18 

1 


45    689 


1 

359 

(D) 

(D) 

10 

785 

(D) 

(D) 

717 

2 

263 

10 

714 

1 

080 

7 

224 

2 

504 

2 

504 

(D) 

2 

608 

(D) 

(D) 

4 

038 

3 

202 

836 


050 
892 
158 


1  740 

5    436 
(D) 

2  827 
(0) 


6    498 


90 
(D) 
(D) 


121 

(D) 

(D) 

61 


221 

1    114 
102 


991 
371 
371 
(D) 
312 
(D) 


579 
502 

77 


221 

201 

20 


204 

855 
(D) 
467 
(D) 


1    490 


20 
(D) 

(D) 


479 

(D) 

(D) 

20 


50 

270 

31 


227 
93 
93 

(D) 
68 

(D) 


145 
122 

23 


53 

49 

4 


55 

160 
(D) 

114 
(D) 


1    154 


19 
(D) 
(D) 


418 

(D) 

(D) 

19 


27 

130 

25 


227 
96 
96 

(D) 
68 

(0) 


78 
65 

13 


62 

56 

6 


36 

132 
(0) 
97 
(D) 


Standard   Notes:      -    Represents   zero.  D  Withheld   to   avoid  disclosure.  NA  Not   available. 

'See   table    1    for  Major  Retail    Center  description. 

2Excludes  nonstore    retailers    (mail-order   houses,    direct   selling,    and  merchandising  machine   operators)   SIC   596. 

includes   data   (or   those   kinds   of   business   in  SIC  59    (except    591   and   596  )  not   covered   in   any    of    the   lines   belou 
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